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Hotel  Bulk  Sales  and  “Charity”  Appeals 
Debated  At  A.  B.  C.  Convention 
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wspaper  Division  Votes  to  Place  Hotel  Circulation  on  Page  One  of  Publishers’  Statements 
John  Benson  Criticizes  Present  Practices — 500  Attend  Chicago  Sessions 


{By  telegraph  to  Editor  &  Publishkr) 

Chicago,  iu..,  oct.  23. — with  a 

rrgislratioii  or  more  than  5(K)  niem- 
•;krs,  the  seventeenth  annual  convention 
,of  the  Audit  Bureau  of  Circulations  held 
.in  this  city  on  Thursday  and  Friday 
/were  lively  affairs,  replete  with  business 
aiction  but  almost  totally  devoid  of  the 
['•mal  social  color.  Owing  to  the  de- 
MMtssed  business  condition  the  annual 
■n^uet  was  dispensed  with  and  the 
iielcKates  attended  strictly  to  convention 
yiMtness. 

p  The  high  spot  of  the  general  opening 
mmion  was  an  address  by  John  Benson, 
[■Kiident  of  the  American  Association 
i  ■  Advertising  Agencies,  wherein  he 
'  ■Horribly  attacked  conditions,  partioul- 
l  fcrly  in  the  newspaper  field,  w  hich  he 
!'«id  were  not  in  consonance  with  the 
f  felt  interests  of  advertiser,  publisher 
;  or  agent.  He  scored  so-called  circula- 
C|ion  evils  and  also  free  publicity  in 
I'Hrcct  terms  and  so  stringent  were  some 
|dhis  characterizations  of  several  news- 
pyiper  circulation  methods  tliat  news- 
rfa^r  executives  in  attendance  expressed 
p!»e  resentment.  Mr.  Benson  said  that 
1  it  was  a  time  to  speak  plainly  of  mat- 
I  lori  that  had  been  too  long  neglected. 

The  meeting  opened  with  the  annual 
1  of  the  president,  P.  L.  Thomson. 

^Ralph  Starr  Butler,  vice-president  of 
tWKral  Foods  Corporation,  made  a  plea 
»  m  address  (which  was  read  in  his 
for  a  system  of  education 
t  Iroh  would  make  the  detailed  reports 
i  of  the  A.B.C.  more  comprehensive  and 
i  advertisers  and  agencies. 

.  The  central  issue  before  the  news- 
I  ;iy  publishers  in  their  divisional  meet- 
'  ^  Thursday  afternoon  concerned  a 
'Jwtion  that  was  carried  over  from 
«  last  previous  meeting,  dealing  with 
ijnestion  of  hotel  hulk  circulation  as 
jf  ,**  A.B.C.  statements.  The 

'•rote  on  this  question  consumed  more 
j-oan_  three  hours  and  at  times  was 
?»bng. 

F*”  <l®fon<ling  the  proposition  that  hotel 
|Brcnlation.  paid  for  in  bulk  by  hotel 
/■■nagemcius  that  distribute  copies  to 
posts  as  a  part  of  regular  hotel  service, 
Ray,  publisher  of  St.  Louts 
-Democrat,  contended  that  such 
wjttulatinn  was  recognized  as  high  class 
of  extraordinary  value  to  the  ad- 
2^ser,  and  he  offered  a  resolution,  ad- 
•wsed  to  the  .A.B.C.  directors  for  final 
«K)n,  that  hotel  bulk  circulation  of  this 
iwacter  be  hereafter  printed  on  the 
^tpages  of  all  newspaper  circulation 
l^tements.  Mr.  Ray  said  that  his  ob- 
•L?  include  such  bulk  circu- 

•Won  with  the  usual  first-page  state- 
copy  sales,  but  that 
1^.  hulk  w’as  to  stand  on  its  owm 
.**  loRitimate  and  important  item 
Liii,  , "o*  lo  be  classed  with  the 
•mre  ^  classes  mentioned  on 

■”0  two  of  the  publishers  statements, 
.kmre’  resolution^  was  adopted  after 
V*.  C'seussion,  the  vote  being : 
.*«•  .180;  No,  l.sO. 

course,  that  the  News- 
Division  is  on  record  as  favoring 
s  proposal,  but  it  may  be  finally 
n  fl'cectors  or  it 

bitrend  ^  referred  to  a  membership 


By  MARLEN  E.  PEW 

Louis  Wiley,  business  manager  of  the  newspaper  circulation  managers  includ- 
•Vcie  i'ork  Times,  spoke  earnestly  in  fa-  ing  I.C.M.A.  members  value  hotel  cir- 
vor  of  the  Ray  resolution,  saying  that  culation  as  highly  desirable, 
the  Times  had  10,000  hotel  bulk  circula-  An  interesting  debate  was  occasioned 
tion  which  is  considered  of  great  value  to  by  the  announcement  that  a  circulation 


\ 

■4 

..  m  ¥  ^ 

P.  L.  Thomson 

J  ^ 

John  Benson 

the  advertiser.  Mr.  Wiley  said,  however, 
that  he  did  not  urge  first-page  announce¬ 
ment  of  hotel  circulation  on  publishers’ 
statements,  but  that  a  stigma  has  been 
cast  on  this  bulk  circulation  and  “we 
hope  that  this  meeting  will  effectively 
remove  it.” 

Despite  the  final  showing  in  the  vote 
there  was  substantial  opposition.  Max 
Annenberg,  speaking  for  AVie  York 
Daily  News,  resisted  the  resolution 
stoutly,  urging  that  circulation  which 
is  not  paid  for  as  the  reader's  selection 
does  n<)t  compare  with  single  copy  sales 
in  value  to  the  advertiser.  He  urged 
that  if  hotel  circulation  sold  in  hulk  is 
to  be  played  up  in  publishers'  statements, 
all  other  bulk,  such  as  railroad,  restau¬ 
rant,  steamship,  chain-store,  filling  sta¬ 
tion  and  similar  sales,  should  also  have 
a  new  appraisal.  Fred  Walker,  Nerv 
York  Suit,  fought  the  resolution  vigor¬ 
ously,  finally  offering  a  compromise 
amendment  whereby  the  rules  would  be 
amended  to  segregate  hotel  bulk  on  the 
second  pages  of  A.B.C.  reports,  with 
mere  mention  on  the  first  pages  that 
the  hotel  bulk  sale  would  be  found  on 
page  two.  This  resolution  was  lost'. 
Mr.  Walker  then  moved  that  all  bulk 
circulation  be  put  on  the  first  pages  of 
A.B.C.  reports.  This  was  voted  down 
57  to  305. 

Herman  Black,  speaking  for  morning 
newspapers  in  the  Hearst  organization, 
and  as  a  pioneer  in  the  .A.B.C.,  expressed 
regret  that'  bulk  circulation  in  any  form 
was  being  confused  with  circulation 
which  expresses  the  choice  of  the  reader 
in  his  selection  of  media.  He  said  this 
movement  was  away  from  the  tradi¬ 
tional  principles  of  the  A.B.C. 

It  was  noted  by  other  speakers  that 
the  whole  hotel  bulk  issue  involved  only 
100,000  copies  in  the  United  States. 
However,  several  speakers  expressed  the 
view  that  advertisers,  agencies  and 


scheme  was  sweeping  the  country  east¬ 
ward  by  which  newspapers  are  being 
sold  to  subscribers  on  various  “charity 
appeals,”  giving  part  of  the  subscription 
price  to  such  as  Community  Chests, 
American  Legion  Posts,  hospitals  and 
other  institutions  of  charitable  character. 
The  question  was  whether  such  circu¬ 
lation  should  not  be  specially  designated 
on  publishers’  statements. 

This  debate  raised  a  number  of  ques¬ 
tions  about  how  m.agazinc  circulation  is 
obtained  by  charity  appeals,  especially 
by  lioys  and  girls  inaking  the  pleas  that 
a  subscription  would  help  them  to  enter 
college.  The  convention  voted  that 
charity  circulation  should  be  labeled  as 
such  on  publishers’  statements. 

Another  question  debated  by  the  dele¬ 
gates  was  raised  by  Mr.  .Annenberg,  who 
asked  that  the  “blank  call”  system  lx; 
used  by  A.B.C.  to  show  a  more  reliable 
circulation  picture  than  the  present  sys¬ 
tem  of  calling  for  a  net  paid  figure  as 
of  some  particular  day  of  publication. 
O.  C.  Harn  explained  the  system  of  the 
A.B.C.  in  designating  a  day  on  which 
a  newspaper  should  report  its  net  paid 
figure.  He  said  that  in  so  far  as  pos- 
.sible  days  were  selected  which  were 
average,  care  being  taken  to  avoid  holi- 
<lays  or  times  when  local  conditions 
might  lie  abnormal.  Tlie  call  is  usually 
for  Thur.sday,  he  said.  Mr.  Walker 
contended  that  if  practicable  this  figure 
might  better  be  found  from  a  six  months’ 
circulation  average,  but  Chief  .Auditor 
Chandler  replied  that  six  months’  aver¬ 
ages  in  circulation  breakdown  by  towns 
and  other  classifications  would  be  an 
expensive  and  heavy  burden.  He  added, 
however,  that  a  thirty  day  average  might 
be  possible  and  suggested  a  thorough 
study  of  this  matter. 

The  following  resolution,  by  O.  V. 
Fragstein,  circulation  director,  Mil- 
zi’aiikee  Journal,  was  adopted : 


"RKsoLVEn,  Tb.at  the  A.B.C.  be  re- 
(piested  to  show'  below  the  totals,  in 
towns  receiving  more  than  25  copies, 
the  net  paid  average  circulation  for  the 
last  montth  of  audit  and  the  percentage 
of  increase  or  decrease  that  the  day  se¬ 
lected  for  breakdown  has  in  relation  to 
the  net  paid  for  the  last  month  of  the 
audit.” 

Mr.  Walker,  at  the  close  of  the  ses¬ 
sion,  intrcKluced  a  resolution  which  ■was 
adopted  for  presentation  to  the  resolu¬ 
tions  committee  unanimously.  It  read  : 

“Resolved,  That  any  newspaper  mem¬ 
ber  of  the  A.B.C.  shall  be  privileged  to 
use  for  publicity  or  advertising  purposes 
any  or  all  facts  and  figures  contained 
in  any  report  issued  by  the  A.B.C.,  but 
the  distortion  or  misrepresentation  of 
such  A.B.C.  facts  or  figures  shall  sub' 
ject  the  offending  paper,  in  the  absence 
of  a  public  retraction,  to  immediate  can¬ 
cellation  by  the  executive  board  of  its 
membership.” 

At  the  several  other  divisional  meet¬ 
ings  Thursday  the  question  of  classify¬ 
ing  bulk  sales  to  hotels  formed 
the  chief  topic  for  di.scussion.  At  the 
Advertiser  I  )ivision  session,  it  was  rec¬ 
ommended  that  no  change  in  the  present 
rule,  retjuiring  that  hotel  sales  be  listed 
on  the  second  page  of  the  publisher’s 
report,  be  made  by  the  Ixiard  of  direc¬ 
tors.  The  recommendation  came  after 
considerable  debate. 

At  the  Advertising  Agency  I'Hvision 
meeting,  a  heated  discussion  resulted  in 
a  recommendation  that  bulk  sales  to  ho¬ 
tels  be  segregated  with  decision  on  where 
they  should  be  listed  left  to  the  board. 
This  motion  was  amended  to  include  seg¬ 
regation  of  bulk  sales  to  railroads.  The 
advertising  agencies  also  went  on  record 
favoring  the  listing  of  solicitation  on  the 
basis  of  helping  an  organized  charity  in 
Paragraph  22  of  the  A.  B.  C.  report. 
In  connection  with  discussion  of  pub¬ 
lishers’  statements  and  the  possibility  of 
inaccurate  statements  operating  to  the 
disadvantage  of  competitiors  pending  the 
audit,  it  was  recommended  that  the 
.A.  B.  C.  withhohl  the  report  of  such  a 
publisher  when  the  audit  showed  exag¬ 
geration,  for  culpable  reasons,  for  two 
years,  and  to  have  notice  made  of  this 
fact. 

The  .Advertiser  Division  recommended 
that  the  boaril  seek  ways  and  means  of 
checking  on  the  circulation  of  free  pub¬ 
lications.  They  also  recommended  that 
responsibility  be  put  on  the  publisher 
with  regard  to  subscription  solicitors 
offering  premiums,  apparently  without 
the  knowledge  or  authorization  of  the 
publisher. 

The  Advertising  .Agency  Division 
nominated  Mr.  Dickson  of  Mitchell, 
Faust,  Dickson  &  Weiland,  Inc.,  as  di¬ 
rector  to  succeed  Ernest  L.  Mitchell. 

In  the  Business  Paper  Division,  Mason 
Britton  of  McGraw-Hill  Publishing 
Company  was  nominated  to  succeed  him¬ 
self  as  director. 

The  Magazine  Division  went  on  record 
against  any  change  in  the  existing  rule 
of  the  Bureau  regarding  the  breakdown 
of  an  individual  issue  as  applied  to  mag¬ 
azine  members. 

Directors  nominated  at  the  divisional 
meetings  follow:  Ne:wsi’aper  Division: 
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(Two  years)  H.  W.  Stodghill,  Louis- 
xnlle  Courier- Journal  and^Tinpes  and  H. 
A  Sprague,  St.  Joseph  (Mo.)  News- 
Press.  Newspaper  diyisionar  commit¬ 
tee  (re-elected) ;  E.  K.  Gaylord,  Okla¬ 
homa  City  Oklahoman  and  Times; 
Hugh  A.  O’Donnell,  New  York  Times; 
William  F.  Schmick,  Baltimore  Sun; 
Charles  D.  Atkinson,  Atlanta  Journal; 
A.  W.  Shipton,  Springfield  (Ill.)  State 
Journal. 

Advertiser  DmsiON :  Directors  for 
two  years :  Ralph  .Starr  Butler,  Gen¬ 
eral  Foods  Corporation,  New  York;  C. 
F.  Goldthwaite,  Canadian  National 
Railways,  Montreal;  William  A.  Hart, 
E.  I.  DuPont  de  Nemours  &  Co.,  Wilm¬ 
ington,  Del. ;  L.  B.  Jones,  Eastman 
Kodak  Co..  Rochester,  N.  Y. ;  Arthur 
H.  Ogle,  Bauer  &  Black,  Chicago.  For 
one  year :  M.  F.  Rigby,  Studebaker 
Corporation  of  America,  South  Bend, 
Ind. 

Advertising  Agency  Division:  Di¬ 
rector  for  two  years;  John  A.  Dick¬ 
son,  Mitchell  Faust,  Dickson  &  Wieland, 
Inc.,  Chicago. 

Business  Paper  Division  :  Director 
for  two  years.  Mason  Britton,  McGraw- 
Hill,  Inc.,  New  York. 

Farm  Paper  Division:  Director  for 
two  years,  Marco  Morrow,  Capper  Farm 
Press,  Topeka.  Farm  paper  divisional 
committee:  P.  E.  Ward,  Farm  Journal, 
Philadelphia;  F.  F.  Fitch,  Country 
Gentleman,  Philadelphia;  P.  D.  Mit¬ 
chell,  Farmer's  Advocate  &  Home 
Magazine,  London,  Out.;  W.  G.  Camp- 
liell.  Farmer's  Guide,  Huntington,  Ind. ; 
Dante  Pierce.  Pierce’s  Farm  Weeklies, 
Des  Moines,  Iowa. 

Magazine  Division  :  Director  for 
two  years,  F.  W.  Stone,  Revieiv  of  Ke- 
vini’s.  New  York. 

President  Thomson  opened  the  first 
general  session  Thursday  with  the  an¬ 
nual  report  and  announced  that  for  the 
first  time  in  its  history  the  A.B.C.  had 
exceeded  2.000  in  membership.  He  ob- 


three  classes  of  circulation — “  ‘Net  Paid,’ 
which  would  represent  pure,  seasoned 
circulation ;  another  which  might  be 
called  ‘Paid’  and  include  all  premium 
circulation  now  admitted  by  the  rules  of 
the  A.  B.  C. ;  and  a  third  called  ‘Gross,’ 
including  circulation  from  all  sources  and 
by  any  method  within  the  law. 

“If  these  three  figures  were  placed  one 
right  under  another  on  the  front  page 
of  each  report,  in  bold  black  type,’’  he 
added,  “they  would  furnish  at  a  glance 
a  graphic  key  to  the  quality  of  the  cir¬ 
culation.  The  space  buyer  could  tell  im¬ 
mediately  how  much  ‘seasoned’  circula¬ 
tion  the  paper  had  and  how  widely  it 
differed  from  the  ‘unseasoned.’  That 
difference  would  be  eloquent  in  itself ; 
would  reveal  the  policy  of  the  paper  in 
forcing  circulation  and  to  what  extent. 

“Then  on  the  inside  could  be  found 
the  usual  details  in  explanation.  I  be¬ 
lieve  this  would  prevent  an  immense 
amount  of  unskillful  and  careless  buying 
of  space  by  advertisers  and  agents  who 
are  guided  mainly  by  size  of  circulation 
and  often  fail  to  trace  the  origin  and 
method  as  revealed  inside  the  report.  It 
might  go  a  long  way  in  moderating  the 
publisher’s  forced  effort  for  circulation 
and  do  full  justice  to  those  strong  and 
meritorious  papers  which  build  more 
slowly  and  on  merit.” 

Mr.  Benson’s  references  brought  out 
lively  discussion  on  the  floor  in  the  ques¬ 
tion  period.  Max  Annenberg  asked  the 
speaker  if  he  did  not  differentiate  on 
circulation  promoted  by  premiums  given 
to  news  dealers  and  sales  agents,  to  stim¬ 
ulate  their  efforts,  and  those  which  are 
given  to  the  reader  to  induce  the  sale 
of  a  subscription.  Mr.  Benson  said 
there  was  a  technical  difference,  but  that 
forced  circulation,  from  whatever  means, 
was  undesirable. 

Ixiuis  Wiley,  business  manager  of  the 
New  York  Times,  who  attended  the 
meeting  in  company  with  Adolph  Ochs, 
the  publisher  of  the  Times,  said  that  he 
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Oct.  28-29 — Assn,  of  Canadian 
Advertisers,  Royal  York  Hotel, 
Toronto. 

Oct.  31-Nov.  1 — Ohio  Newspaper 
Conference,  Ohio  State  University, 
Columbus. 

Nov.  7-8 — South  Florida  Press 
Assn.,  annual  meeting,  Leesburg. 

Nov.  10-12 — Assn,  of  National 
Advertisers,  annual  convention, 
Washington,  D.  C. 

Nov.  10-12 — American  Newspaper 
Publishers’  Assn.,  fall  meeting.  Sea 
Island  Beach,  Ca. 

Nov.  10 — Interstate  Advertising 
Managers’  Assn.,  meeting,  Norris¬ 
town,  Pa. 


served  with  regret  that  the  membership  believed  the  rules  of  A.  B.  C.  specified 
of  the  bureau  is  still  chiefly  made  up  of  the  difference  between  reader  premiums 


publishers 

Mr.  Thomson  reported  modification  of 
the  bureau  rule  having  to  do  with  use  of 
a  _  competitor’s  figures  by  a  publisher  in 
his  advertising.  It  was  stated  that  the 
bureau  does  not  regard  implied  hse  of 
bureau  figures  as  a  positive  indication 


and  those  which  went  to  dealers.  O.  C. 
Harn  confirmed  this,  stating  what  the 
rules  were. 

C.  D.  Atkinson,  Atlanta  (Ga.)  Jour¬ 
nal,  asked  Mr.  Benson  if  it  were  not  true 
that  the  ratio  of  complaints  regarding 
unfair  advertising  practices  originating 


nf  this  fart  anH  thr  Knar,!  has  rrarhi>H  luvci  iiaiiiK  pidcuccs  urigiiiaung 

fiL'rll!,  1  •  ^  *u"  •*  among  local  advertisers  were  as  one  to 

£  rH  th’""!  *  .authority  of  the  complaints  originating 

^nn  t  a'"  ^  "atioiial  advc^crs.  Mr.  Benson 

,  1.  u  j  •  asked  what  guaranty  the  publisher  who 

thr  change  has  bwn  made  in  to  force  his  circulation 

infshrre  V"  u  One  section  r^uires  succeeded  in  keep- 

publishers  to  keep  on  file  copies,  of  ad-  to  perfectly  legitimate  levels, 

Sr clai^Tand^^^^ 

failing  to  conform  with  the  latter  find- 


a  rival  publisher  who  has  taken  no  such 
attitude,  but  on  the  contrary  has  driven 
his  total  figures  to  maximum  levels. 
Mr.  Benson  replied  that  all  groups  in 
publishing  and  advertising  must  cooper¬ 
ate  to  reduce  the  evils  in  circulation 
practices,  and  this  included  advertiser, 
publisher  and  agent. 

Forced  circulation  was  Mr.  Benson’s 
main  theme,  but  he  delivered  vigorous 
blows  also  at  forced  advertising  lineage, 
at  free  publicity  and  at  extra  and  ex¬ 
pensive  service  given  to  general  adver¬ 
tisers. 

“Selling  space  per  se  seems  to  be  going 
out  of  fashion,”  he  said.  “Free  news 
service  and  trade  aid  are  thrown  in  to 
lure  the  advertiser  back.  That  costs 
more  money.  These  expenses  get  them¬ 
selves  included  in  the  rate. 

“The  cost  of  helping  a  national  adver¬ 
tiser  introduce  his  product  in  a  local 
market  is  often  beyond  all  reason.  No 
publisher  should  be  called  upon  to  act 
as  a  selling  staff  or  a  sales  promotion 
department.  That  is  the  advertiser’s  job. 
.\11  of  us  have  to  pay  for  that  service 
in  the  linage  rate,  whether  we  use  it 
or  not. 

“The  cost  of  free  publicity  is  amazing. 
One  paper  of  80,000  circulation  told  me 
recently  that  it  printed  15  pages  per 
week  at  a  cost  of  $2,500  for  paper  and 
overhead,  or  $130,000  a  year.  That 
amounts  to  several  cents  a  line  of  its- 
national  advertising. 

“The  convictions  of  the  national  ad¬ 
vertiser,  when  not  solidly  founded  on 
his  own  experience,  are  bolstered  up  with 
linage  records  of  the  local  merchant  who 
is  on  the  ground  and  oueht  to  know. 
So  local  linage  is  paraded  in  the  agency 
offices.  ‘\Ve  lead  in  shoe  linage;  or 
furniture,  in  clothing  or  in  autornobiles, 
in  finance  or  in  food.’  was  a  clinching 
argument,  until  we  discovered  that  the 
aforesaid  linage,  too,  could  be  forced, 
by  means  of  special  rates,  special  edi¬ 


ings  of  the  auditor  to  be  liable  to  cita¬ 
tion  to  the  board  for  violation  of  the 
rules.  This  section  was  eliminated  be¬ 
cause  it  was  found  contradictory  to  other 
sections  which  adequately  provided  the 
remedy  for  exaggerated  statements  of 
circulation. 

A  third  modification,  Mr.  Thompson 
said,  simplifies  the  procedure  in  case  of 
the  violation  of  the  publicity  rules  and 
provides  for  a  warning  to  the  offending 
publisher  or  an  immediate  citation  to  ap¬ 
pear  before  the  board,  if  in  the  opinion 
of  the  managing  director,  the  nature  of 
the  case  warrants  such  action. 

Mr.  Thomson  stated  that  the  regulation 
requiring  publication  of  the  regular  price 
of  a  subscription  was  the  responsibility 
of  the  publisher  and  a  rule  was  proposed 
by  the  board  requiring  compliance  with 
the  postal  laws  on  this  point  a  necessary 
requirement  for  membership. 

_  Advocating  the  elimination  or  reduc¬ 
tion  of  high  pressure  circulation  methods. 
John  Benson,  president  of  the  .\merican 
Association  of  Advertising  Agencies, 
proposed  to  the  .\udit  Bureau  of  Circu¬ 
lations  a  new  form  of  reixirt  which 
would  exclude  from  “net  paid”  totals 
“all  readers  obtained  by  means  of  any 
premium,  prize  or  contest,  however  triv¬ 
ial  in  itself.” 

His  suggestion,  he  said,  “may  not  be 
feasible  at  once,  but  may  become  so  in 
the  near  future.”  His  idea  was  to  have 
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tions,  or  special  service  to  the  local 
merchant.  More  high  pressure. 

“The  publisher  is  by  no  means  aW 
to  blame.  He  is  in  the  grip  of  com. 
petition;  he  has  to  match  his  contempor! 
ary.  He  seeks  to  sell  what  we  appear 
to  want.  We  agents  and  advertisers 
are  particeps  criminis  all  along  the  line 
just  as  long  as  we  demand  or  fall  for 
mere  size  of  circulation,  the  publisher 
will  go  out  and  get  it  for  us.  Just  as 
long  as  we  depend  upon  local  linage  in 
our  purchase  of  space,  the  publisher  is 
going  to  furnish  it. 

“Publishers  hammer  at  their  circulation 
managers  to  get  more  readers,  and  at 
their  advertising  managers  to  get  more 
linage.  Both  have  to  keep  ahead  of  the 
esteemed  contemporary.  What  can  they 
do  but  admit  into  the  hopper  all  kinds 
of  readers  and  all  kinds  of  copy.  When 
the  A.  B.  C.  cites  a  paper  for  dishonest 
circulation,  the  publisher  almost  alwap 
is  painfully  surprised,  knows  nothing 
about  it.  All  he  did  was  to  squeeze  ^ 
circulation  manager.” 

Describing  the  evils  of  forced  circula¬ 
tion,  Mr.  Benson  said : 

“Premiums  and  prizes  are  offered 
wholesale.  Sometimes  one-half  of  a 
paper’s  circulation  is  thus  induced.  Some 
expand  beyond  their  natural  trading  area 
and  load  that  circulation  on  the  nationai 
advertiser.  I  have  known  publishers  to 
spend  $10  for  $5  subscriptions,  in  postage 
alone.  I  have  known  a  leading  and 
dominant  paper  to  expand  at  the  rate  of 
S4..50  net  loss  per  reader  in  addition  to 
the  cost  of  publication.  These  are  not 
isolated  cases.  And  when  that  is  insuffi¬ 
cient,  some  publishers  actually  subsidize 
the  news  dealer  and  make  him  take  more 
papers  than  he  can  sell. 

“This  extra  circulation  costs  the  ad¬ 
vertiser  dearly.  It  is  reflected  of  course 
in  the  advertising  rate.  The  milline  may 
remain  the  same  or  even  lessen,  but  the 
cost  of  advertising  mounts.  There  is 
too  much  circulation,  j  ust  as  there  is  too 
much  of  everything  else.  In  some  cities 
there  are  three  papers  to  every  home. 

“Think  of  the  floating  element  there 
must  be  which  advertisers  can  make  no 
use  of. 

“Premium  circulation  may  have  some 
value.  It  reaches  readers,  but  what  kind 
of  readers  and  how  loyal  to  the  papers? 
In  these  days  of  wide-spread  interest  in 
the  day’s  events,  no  family  worth  con¬ 
sidering  get  along  without  the  news. 
The  natural  demand  for  a  daily  paper 
would  build  all  the  circulation  any  ad- 
verti.ser  needs.  Anything  forced  aboie 
that  is  of  doubtful  worth. 


“In  the  retail  clothing  business  you  no 
longer  get  a  watch  or  a  pair  of  suspend¬ 
ers  with  a  suit  of  clothes.  \Vhy  should 
publishers,  dispensing  a  public  service 
like  news,  give  anvthing  away  to  sell 
it?” 


Mr.  Benson  pointed  out  that  the  pub¬ 
lisher,  the  advertiser  and  the  advertisme 
agent  would  have  to  share  the  blame  for 
such  abuses.  “I  am  not  lecturing^ 
friends  the  newspaper  publishers.”  he 
said.  “They  are  just  as  human  as  we 
are,  just  as  anxious  to  make 
living,  just  as  m'uch  possessed  by  the 
craze  for  size,  just  as  jealous  of 
tition  and  just  as  helpless  in  its  gnp._  ^ 
The  speaker  repeated  the  s'uggestws 
he  has  made  before,  that  a  “selective 
group  of  strong  and  meritorious 
might  organize  themselves  to 
that  leadership  of  which  the  newspapej’ 
business  is  in  need.”  With  such  a  grooP 
the  organized  agents  and  advertiser* 


could  work,  he  said.  ,. 

“We  might  all  agree  upon  a  new  ^ 
losphy  of  business,  one  that  las  i - 
strain  in  it,”  he  said.  “We  could 
and  adhere  to  natural  circulation.  » 
upon  merit  of  paper,  rather  than  ^  ■ 
any  extraneous  bait.  We  agmts  cot 
stop  buying  mere  size  of 
give  more  heed  to  its  responsive 
We  could  moderate  our  tpte  for 
and  your  need  for  its  inflation, 
could  cooperate  in 
effort,  by  improving  our  own  buy'np  , 
nique;  most  of  that  effort  is 
a  sheer  waste  of  your  money  ana 
time.  It  gives  us  no  new  facts,  “ 
no  problems,  it  creates  no  new  _  L 
It  merely  pesters  us  in  a  blind 
get  on  tile  list.  \Ve  could  ro^I^ 
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RATE  DEnNITION  ADOPTED  BY  INLAND 

Resolution  Approves  N.A.E.A/s  Classification  of  “Retail”  and  “General”  Copy — Speakers  Stress 
Radio,  Free  Publicity,  Salaries,  Chain  Stores,  Circulation  and  Other  Problems 


By  EDWIN  JOHNSON 


(Bt  ttkgraph  to  Editok  &  PuBUSHn) 
HICAGO,  Oct.  22. — The  Inland 
Daily  Press  Association  in  convention 
here  today  adopted  unanimously  a  resolu¬ 
tion  affirming  the  “general”  and  “retail” 
definitions  set  up  by  the  Newspaper  Ad¬ 
vertising  Executives’  Association.  The 
resolution  was  adopted  after  discussion 
of  the  definitions  during  which  Eton  U. 
Bridge,  Indianapolis  News,  president  of 
X.  E.  A.,  told  of  the  success  with 
which  the  definitions  had  met  in  prac¬ 
tical  use  on  newspapers  from  varied  sec¬ 
tions  of  the  country. 

Fred  Schilplin,  St.  Cloud  (Minn.) 
Tmes-Journal  Press  offered  the  resolu¬ 
tion  in  submitting  the  report  of  the  com¬ 
mittee  on  problems  in  national  adver¬ 
tising.  His  report  was  signed  by  E.  P. 
Aikr,  Davenport  (la.)  T'lnicj,  and  Verne 
E.  Joy,  Centralia  (Ill.)  Sentinel,  fellow 
members  of  the  committee.  The  com¬ 
mittee  report  was  submitted  as  the  result 
of  a  questionnaire  sent  out  with  a  cony 
of  the  rate  definitions  and  rules  in  July. 
Eighty-three  replies  were  received. 
Sixty-five  were  in  favor  of  accepting  the 
rules.  45  opposed  them.  Twenty-five 
found  the  definition  satisfactory  in  prin¬ 
ciple.  and  11  desired  time  for  further  in¬ 
formation  and  study. 

Following  is  the  re.solution,  as  adopted ; 
“The  Inland  Daily  Press  Association 
hereby  approves  of  these  rules  and  recom¬ 
mends  to  its  memlters  their  adoption  as 
far  as  their  local  situation  will  permit. 
These  definitions  as  to  what  constitutes 
retail  and  general  advertising  are  as 
follows : 

“Newspaper  rates  are  better  designated 
as  retail  and  general,  rather  than  as  local 
and  national.  An  advertiser  shall  be  en¬ 
titled  to  retail  rates  only  when  he  sells 
direct  to  the  consumer  through  one  or 
more  retail  stores  which  he  alone  owns 
and  controls. 

“If  the  retailer  named  also  is  territory 
jobber,  wholesaler  or  distributor,  the  ad¬ 
vertising  is  not  local  retail  copy. 

“Retail  rates  apply  to  co-operative  ad¬ 
vertising  confined  strictly  to  a  group  of 
bona  fide  retail  advertisers  provided  ad¬ 
vertising  is  paid  for  by  the  merchants 
involved. 

“General  rates  apply  to  all  co-operative 
advertising  where  both  general  and  retail 
advertisers  are  involved. 

“General  rates  apply  to  advertising 
over  signatures  of  two  or  more  retailers 
of  separate  ownership,  offering  product 
of  same  manufacturer. 

“General  rates  apply  to  all  advertising 
other  than  that  of  strictly  bona  fide  re¬ 
tailers,  selling  at  retail  exclusively,  paid 
for  entirely  by  themselves  and  offering 
goods  or  service  to  the  consumer  at  out¬ 
lets  owned  by  themselves,  without  refer¬ 
ence  to  whether  the  copy  is  placed  direct 
or  through  an  advertising  agency,  ” 

The  attitude  of  the  Post  Office  De- 
panment  in  regard  to  free  publicity 
called  out  an  appreciative  resolution, 
unanimously  adopted  on  Wednesday. 
The  text  follows :  “Resolved,  that  the  po- 
^tmn  taken  by  the  officials  of  the  Post 
Dffice  I)epartmcnt,  requiring  that  read¬ 
ing  notices,  which  are  essentially  adver¬ 
tising,  be  considered  as  such,  is  hereby 
commended  and  endorsed ;  and  that  the 
co-operation  of  the  meml)ers  of  this  as- 
^lation  is  hereby  pledged  to  the  Post 
>mce  authorities  in  any  further  attempt 
tney  may  make  to  curb  the  activities  of 
'tie  press  agent. 

Another  resolution  was  adopted  re¬ 
questing  the  F'ederal  Radio  Commission 
'1  take  steps  to  stop  the  broadcasting 
O'er  the  air  of  lottery  schemes,  such  as 
^'se  which  are  forbidden  to  the  press, 
ue  resolution  suggested  also  that  the 
I  '’’'’’I’lssion  urge  congress  to  enact  legis- 
*  ion  to  prohibit  radio  lottery  schemes. 

T'l*  session,  Frederic  A. 

lion,  third  assistant  postmaster-general, 
ead  a  paper  which  outlined  the  policy  of 
c  postal  department  in  reference  to  the 
c  question  and  also  made  crystal  clear 


the  recent  official  activity  to  curb  the  il¬ 
legal  use  of  news  columns  of  the  press 
by  free  publicity  agents  seeking  to  dis¬ 
guise  advertising  matter  as  news.  Mr. 
"rilton  scored  this  practice  in  no  uncer¬ 


At  the  noon  luncheon  on  Wednesday 
Louis  Wiley,  business  manager  of  the 
Nexi’  York  Times,  spoke  optimistically  of 
the  service  the  newspaper  is  rendering  in 
the  year  which  he  characterized  as  the 


Among  the  forces  newspapers  are 
fighting  today,  Mr.  Pew  stated,  are  the 
attempts  of  many  business  men  to  make 
the  press  purely  subservient  to  their  needs 
as  advertisers  without  any  regard  for 
the  press  as  a  public  institution ;  free 
publicity;  attempts  of  “rate-busters”  to 
undermine  the  entire  advertising  rate 
structure  of  newspapers;  an  attempt  on 
the  part  of  Canadian  newsprint  manufac¬ 
turers  to  corner  the  newsprint  supply 
and  dictate  prices  to  publishers ;  and 
instances  of  incompetency  in  the  mechan¬ 
ical  forces  of  the  newspapers. 

Mr.  Pew  said  he  believed  free  publicity 
vvas  “on  its  way  out,”  pointing  to  the 
statement  of  President  John  Benson  of 
the  Four  A’s  that  agencies  would  be 
glad  to  get  rid  of  the  incubus  of  their 
publicity  departments  which  are  short- 
circuiting  legitimate  advertising,  and  to 
the  government’s  growing  insistence  that 
publicity,  if  accepted  for  a  consideration, 
be  labelled  advertising. 

Mr.  Pew  told  of  one  agency  that  was 
facing  the  prospect  of  losing  a  $.500,000 
account  because  a  “so-called  public  rela¬ 
tions  counselor,  for  the  sum  of  $50,000 
per  year,  was  going  to  undertake  to  con¬ 
vert  that  national  account  into  one  of 
those  rackets  which  supplies  mats  and 
electros  to  a  lot  of  local  dealers  and 
seeks  to  force  them  to  take  over  the 
burden  and  expense  of  advertising  a 
brand  of  merchandise,  at  the  same  time 
flooding  the  newspaper  offices  with 
faked-up  news,  feature  articles,  and  play¬ 
ing  all  of  the  familiar  snide  and  deceit¬ 
ful  tricks  of  the  ballyhoo  artist.” 

This  situation,  Mr.  Pew  said,  is 
“chargeable  to  the  astounding  apathy  or 
cowardice  of  the  newspapers  themselves. 
Why  does  any  publisher  permit  it?  The 
least  of  the  harm  is  the  financial  loss. 
What  press  agentry  has  done  to  spoil 
newspaper  readability  and  break  public 
confidence  in  the  printed  word  is  a 
thousand  times  the  major  evil.” 

“This  is  the  whoopee  age,”  he  con¬ 
cluded,  “but  hundreds  and  thousands  of 
editors  are  meeting  it  serenely  and  with¬ 
out  compromise.  My  hat  is  off  to  editors 
who  stand  faithful  to  the  original  pre¬ 
cepts  of  good  journalism  and  we  honor 
the  courage  and  wisdom  of  long-headed 
publishers  who  do  not  sell  out  their 
ethical  principles  for  a  mess  of  pottage, 
but  do  uphold  their  honorable  policies, 
no  matter  what  may  be  the  sacrifice, 
knowing  that  saner  times  are  ahead,  per¬ 
haps  just  around  the  corner.” 

One  of  the  liveliest  features  of  the 
Tuesday  program  was  a  paper  offered 
by  A.  O.  Lindsay,  advertising  manager 
of  the  Quincy  (III.)  H erald-lVhifj ,  who 
through  a  questionnaire  survey  of  the 
Middle  West  had  determined  some  brand 
new  figures  concerning  the  range  of 
salaries  among  men  employed  in  lx)th 
business  and  editorial  departments  of 
daily  newspapers.  (His  findings  are  re- 
IKirted  on  page  101  of  this  issue.) 

President  E.  H.  FTarris  called  the 
meeting  to  order  at  10  a.  m.  Tuesday. 
The  report  on  the  board  of  directors 
meeting  Monday  afternoon  revealed  that 
Frank  Burgess  of  the  La  Crosse  (Wis.) 
Tribune  had  been  named  permanent  chair¬ 
man  of  the  board.  It  was  resolved  that 
tlie  vacancy  on  the  board  caused  by  the 
recent  death  of  A.  M.  Snook,  publisher 
of  the  Aurora  (Ill.)  Beacon-News  be 
not  filled  until  expiration  of  the  term 
to  which  he  had  been  elected,  ending 
February,  1931. 

The  Inland  was  reported  in  the  best 
financial  condition  of  its  history.  The 
directors  agreed  upon  the  Morrison 
Hotel  as  the  next  meeting  place  in 
I'ebruary. 

The  report  of  A.  L.  Miller,  publisher 
of  the  Battle  Creek  (Mich.)  Enquirer- 
Ncxi's  and  chairman  of  the  Inland 
A.  B.  C.  committee,  cautioned  Inlanders 
to  observe  the  establi.shed  rules  of  the 
-A.  1>.  C.  The  report  emphasized  ob¬ 
servance  of  the  rule  requiring  route  lists 
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Six  Inland  Daily  Press  Association  executives  photographed  at  the  Autumn 
meeting  this' week  in  Chicago.  Left  to  right — E.  H.  Harris,  Richmond  (Ind.) 
Palladium  and  Item,  president;  Fred  Schilplin,  St.  Cloud  (Minn.)  Times- 
Journal  Press,  vice-president;  Frank  Burgess,  La  Crosse  (Wis.)  Tribune  & 
Leader  Press,  chairman  of  the  board  of  directors;  A.  O.  Lindsay,  Quincy 
(III.)  Herald-Whig,  director;  T.  O.  Huckle.  Cadillac  (Mich.)  News,  secretary 
of  the  hoard  of  directors,  and  Wil  V.  Tufford,  Clinton,  la.,  secretary. 

for  newsmen  of 


tain  terms  and  called  'upon  the  publish¬ 
ers  present  to  furnish  the  Post  Office 
with  information  concerning  infractions, 
promising  that  they  would  receive  the 
fullest  investigation.  .At  the  .same  time 
this  government  official,  who  has  made 
a  thorough  study  of  the  problem  of  free 
publicity,  reminded  his  newspaper  pub¬ 
lisher  hearers  that  the  solution  was  im¬ 
mediately  in  their  hands,  since  they  own 
and  control  the  press  and  can  dictate  the 
abolishment  of  the  evil  without  delay. 

Mr.  Tilton  reasserted  the  policy  of 
the  department  as  favoring  an  increase 
of  one-half  cent  in  letter  rates,  and 
methods  of  balancing  the  budget,  and 
said  it  would  then  be  the  policy  of  the 
government  to  give  some  attention  to  the 
multiplicity  of  sins  which  are  present  in 
the  second  class  category.  This  policy 
would  involve  an  attempt  to  p'urge  the 
mails  of  second  class  matter  which  does 
not  meet  the  legal  requirement  that  to 
receive  the  benefits  of  second  class  entry 
a  publication  shall  be  devoted  to  litera¬ 
ture,  the  sciences,  arts,  or  .some  special 
industry.  The  inference  was  clear  that 
the  Post  Office  contemplates  a  house 
cleaning,  one  feature 
policy  in  reference 
propaganda  disguised  as  news. 


most  interesting  for  newsmen  ot  any 
twelvemonth  in  history  except  for  the 
years  of  the  World  War.  There  has 
never  been  a  time  when  the  newspaper 
man  was  making  a  greater  effort  to  give 
the  public  complete  accurate  and  non¬ 
partisan  news,  he  said.  The  day  of  the 
blindly  partisan  newspaper  which  ignored 
or  distorted  the  tr'uth  is  gone  and  jour¬ 
nalism  is  the  better  for  it. 

At  the  noon  luncheon  on  Tuesday, 
Marlen  F).  Pew.  exlitor  of  Editor  &  Pun- 
I.ISHER,  outlined  the  problems  of  the  mod¬ 
ern  day  as  they  affect  local  journalism  on 
l)oth  the  economic  and  editorial  sides.  He 
held  that  the  press  is  under  terrific  at¬ 
tack  both  from  within  and  outside  of  its 
fortress  from  elements  seemingly  deter¬ 
mined  to  alter  the  traditional  character  of 
the  free  press  and  make  of  the  news¬ 
paper  a  commercial  institution  mainly 
dedicated  to  a  colorless  recital  of  news 
and  entertaining  features,  without  re¬ 
sponsibility  for  civic  leadership.  Mr. 
Pew  paid  a  glowing  tribute  to  the  news¬ 
paper  men  who  remain  true  to  ethical 
principles  and  declared  that  the  rank  and 
of  which  is  the  file  of  daily_newspaiHrs  are  today  faith- 
to  commercial  ful'to  the  original  precepts  ot  the  tree 
press. 


Photographed  at  the  Inland  convention  this  tseek  in  Chicago,  left  to  right — 
J.  Frank  McDermond.  Jr.,  Attica  (Ind.)  Ledger-Tribune;  L.  S.  Whitcomb. 
Albert  Lea  (Minn.)  Tribune;  W.  M.  Toner.  Anderson  (Ind.)  Herald;  H.  E. 
Rasmussen.  Austin  (Minn.)  Herald. 
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“RETAIL”  AND  ““GENERAL”  CLASSIFICATIONS  ADOPTED  BY  INLAND  PRESS  ASSOCIATION 


Three  Missouri  newspaper  men  raught  by  the  Editor  &  Publisher  cameraman 
at  the  Inland  convention  in  Chicago  this  week.  Left  to  right— C.  Coshorn, 
Jefferson  City  Post-Tribune,  James  Todd,  publisher,  Moberly  Monitor -Index, 
and  Fred  Naeter,  Cape  Girardeau  Southeast  Missourian. 


J.  M.  Stephenson,  South  Bend  (Ind.)  News-Times;  George  F.  Thayer,  Marshall¬ 
town  (la.)  T imes-Republican,  and  C.  R.  Butler,  Mankato  (Minn.)  Free  Press 
(left  to  right),  photographed  at  the  Inland  meeting  in  Chicago. 


which  include  valid  names  of  subscribers. 
C.  R.  Butler,  business  manager  of  the 
Mankato  (Minn.)  Tree  Press,  told  the 
convention  that  the  use  of  a  budget 
in  mapping  expenditures  and  other  pro¬ 
grams  for  the  daily  newspaper  has 
become  an  accepted  working  part  of 
nearly  every  successful  organization.  He 
cited  a  typical  budget  for  a  county  daily, 
worked  out  in  1923,  and  by  close  com¬ 
parison  with  actual  costs  in  the  years 
since  its  compilation  demonstrated  its  ac¬ 
curacy  in  averse  cases,  with  the  excep¬ 
tion  of  advertising  revenue  which  has 
become  steadily  larger. 

Fred  Kaeter,  editor.  Cape  Girardeau 
(Mo.)  Southeast  Missourian  spoke  on 
“What  Chain  Stores  Have  Accomplished 
In  Our  City.”  He  reported  his  experi¬ 
ence  as  a  member  of  a  delegation  attend¬ 
ing  the  National  Chain  Store  Association 
conference  in  Chicago  last  May  and  then 
told  of  the  conditions  brought  about  in 
Cape  Girardeau  by  the  advent  of  the 
chain  store.  The  chain  stores  noticeably 
upset  conditions  in  his  city  at  first  he 
said,  and  decreased  linage  resulted. 
However,  several  campaigns,  organiza¬ 
tion  of  a  protective  service  and  a  policy 
of  ridding  the  city  of  the  unfair  dealer 
bore  fruit,  until  at  present  20  per  cent 
of  local  business  comes  from  chains  and 
independent  stores  have  recovered  con¬ 
siderably. 

The  meeting  then  took  up  the  topics 
suggested  for  discussion.  The  first  ques¬ 
tion  was  that  of  free  copies  of  adver¬ 
tisements  for  advertisers.  The  discussion 
developed  that  publishers  generally  are 
not  in  favor  of  the  practice.  One  pub¬ 
lisher  makes  a  habit  of  giving  one  copy 
of  the  newspaper  and  a  reasonable 
number  of  tear  sheets.  Another  has  a 
hard  and  fast  rule  that  every  copy  leav¬ 
ing  the  plant  must  be  paid  W.  One 
publisher  refused  to  give  a  copy  to  a 
department  store  to  be  used  as  a  placard 
in  the  elevator.  The  service  was  re¬ 
garded  as  an  imposition  on  the  local 
newspaper  as  it  would  have  developed 
into  a  competitive  service.  The  majority 
present  divulged  preference  for  a 
graduated  advertising  rate  in  answer  to 
Presidents  Harris’  informal  call  for  a 
vote  on  the  question  of  whether  a  flat 
rate  was  preferable  in  towns  of  10,000 
to  20,000.  .Approximately  ten  per  cent 
of  the  publishers  signified  they  had  stated 
space  contracts. 

The  debt  of  the  newspaper  editor  to 
his  community  was  discussed  as  the  next 
question.  Fred  Naeter  said  bis  paper 
had  found  time  and  space  given  to  com¬ 
munity  affairs  profitable.  He  told  of 
special  events  staged  by  his  jwper  which 
resulted  in  decided  gains.  Discussion  of 
the  handling  of  circulation  by  means  of 
trucks  or  autos  found  very  few  pub¬ 
lishers  regarding  use  of  trucks  to  speed 
papers  to  outlying  sections  profitable.  A 
cost  of  five  cents  a  mile  by  contract  was 
revealed  by  an  impromptu  survey.  Sev¬ 
eral  instances  of  financial  losses  on  such 
service  were  reported. 

Publishers  do  not  regard  it  the  duty 


of  the  newspaper  to  give  the  reader  in¬ 
formation  on  primary  campaign  candi¬ 
dates  without  charge,  discussion  of  this 
question  revealed.  One  publisher  ob¬ 
served  that  little  attention  is  paid  to 
primary  aspirants  other  than  in  the  print¬ 
ing  of  news.  Another  sent  questionnaires 
to  candidates  for  positions  of  trust  when 
he  believed  such  a  practice  a  real  service 
to  the  voter. 

William  A.  Hedges,  president  of 
WMAQ,  radio  station  of  the  Chicago 
Daily  News,  was  the  first  speaker  Tues¬ 
day  afternoon.  Discussing  radio  and 
television  in  relation  to  newspapers,  he 
declared:  “Broadcasting  advertising  is 
here  to  stay.  There  is  much  that  needs 
to  be  done  in  its  development.  The 
technique  of  broadcast  advertising  must 
be  improved.  That,  however,  is  a  prob¬ 
lem  of  the  broadcasters  rather  than  any 
other  group  and  unless  it  is  solved  by 
them  the  pendulum  may  swing  away 
from  broadcasting.  I  am  of  the  opinion 
that  with  intelligent  leadership  in  the 
field  that  the  technique  of  advertising 
over  the  air  will  be  determined  in  such 
a  way  that  broadcast  advertising  and 
newspaper  advertising  will  become  firmly 
linked  together  as  supplementary  to  each 
other,  with  broadcasting  placing  an  em¬ 
phasis  upon  the  development  of  good¬ 
will  and  newspaper  copy  selling  the 
merchandise.” 

Mr.  Hedges  said  he  did  not  believe 
the  charge  that  the  broadcaster  is  com¬ 
peting  for  the  newspaper  advertiser’s 
dollar  is  true.  He  believes  the  broad¬ 
caster  is  responsible  for  the  advertiser 
increasing  his  appropriation.  To  drive 
home  his  point,  he  cited  figures  to  show 
that  the  same  classifications  in  broad¬ 
cast  advertising  and  newspaper  advertis¬ 


ing  show  gains  and  losses.  He  said  the 
heaviest  loss  in  radio  was  in  automotive 
advertising.  The  same,  he  said,  was  true 
of  newspapers. 

Mr.  Hedges  outlined  the  policy  of  the 
Daily  News  on  publication  of  radio  pro¬ 
grams,  publicity  matter  about  radio 
artists  and  trade  names  in  the  broadcast 
programs.  He  expressed  a  belief  that 
technical  articles  on  radio  are  still  of  in¬ 
terest  and  told  of  the  response  met  with 
by  such  matter  in  the  News. 

In  reply  to  attacks  on  radio  broadcast 
advertising,  Mr.  Hedges  said: 

“Broadcasting  is  subject  to  the  same 
economic  laws  that  affect  any  other  busi¬ 
ness.  It  must  have  money  on  which  to 
operate.  That  money  is  coming  either 
from  the  owner  of  the  station  or  from 
program  sponsors.  Owners  of  broad¬ 
casting  stations  who  do  not  have  the 
support  of  outside  revenue  face  an  up¬ 
hill  battle  in  competing  with  stations 
which  by  reason  of  their  outside  support 
are  able  to  provide  the  highest  grade 
programs.  It  costs  around  a  half-million 
dollars  a  year  to  operate  a  first-class 
station.” 

In  a  painstaking  survey  of  the  postal 
situation,  the  present  administration  of 
the  postal  department  has  accepted  the 
time-honored  principle  that  the  depart¬ 
ment  in  its  purely  postal  functions 
should  be  self-sustaining,  Mr.  Tilton 
declared. 

He  reviewed  the  history  of  the  de¬ 
partment  and  brought  out  the  fact  that 
the  Post  Office  today  supports,  in  full 
or  part.  370,000  people.  In  the  fiscal 
year  ended  June  30,  1930,  postal  rev¬ 
enues  were  $70.^,484,000,  and  expense 
$803.700.(X)0,  representing  a  deficit  of 
S‘)8,216.0(K). 


Among  those  attending  the  Inland  meeting  in  Chicago  this  week  were  (left 
to  right) — W.  H.  Drallmeier,  Lincoln  (Ill. I  Courier;  A.  W.  Shipton,  Spring- 
field  Illinois  State  Journal,  and  L.  M.  White,  publisher,  Mexico  (Mo.)  Ledger, 


“The  Postmaster  General  is  advocat¬ 
ing  and  will  urge  Congress  to  increase 
the  rate  on  first  class  mail  to  Zyi  cents 
per  ounce  or  a  fraction  thereof,”  he 
said.  “Suggestions  have  been  received 
from  many  quarters  that  we  should  not 
stop  with  that  but  should  fix  the  rate 
at  3  cents  per  ounce  or  fraction  thereof. 
It  is  urged  that  the  fractional  rate  will 
be  confusing  and  that  the  public  will 
pay  the  higher  aniount.  The  department 
does  not  agree  with  this  suggestion.  It 
is  considered  that  the  increase  of  % 
cent  in  the  rate  on  first  class  or  letter 
mail,  together  with  minor  adjustments 
in  other  schedules  which  will  be  pro¬ 
posed,  will  yield  on  amount  equal  to  the 
operating  deficit. 

“When  we  have  gained  our  first  ob¬ 
jective  and  have  succeeded  in  balancing 
our  budget,  we  propose  to  give  atten¬ 
tion  to  some  of  the  ‘multitude  of  sins' 
which  are  present  in  the  second  class 
category.  Postmasters  General  for  years 
have  been  endeavoring  to  have  the  mail 
purged  in  this  respect.  Postmaster 
General  Wilson  in  the  year  1896  pro¬ 
posed  an  amendment  to  the  postal  laws 
relating  to  second  class  matter  involv¬ 
ing  the  exclusion  from  admission  to  the 
mails  of  all  matters  which  failed  to 
measure  up  to  the  original  intention  of 
Congress.  He  stated  that  these  couM 
be  defended  on  no  ground  of  public  policy 
and  are  nothing  short  of  a  perversion 
to  private  interests  of  a  public  service 
and  so  far  as  its  deficits  are  concerned, 
resulting  in  burdens  on  the  general  tax¬ 
payer. 

“Instead  of  a  retrenchment  tto 
has  been  a  wide  extension  and  liberalia- 
tion  since  Mr.  Wilson’s  day.” 

Mr.  Tilton  described  the  "sins”  hy 
(|uoting  the  findings  of  the  Hughes  (jom- 
mission  of  1912  wherein  it  was  said  that 
a  large  number  of  publications  were 
enjoying  the  second  class  entry  altho^h 
they  did  not  measure  up  to  the  original 
object  of  second  class  mail  privil^fs 
which  was  to  “encourage  the  dissemina¬ 
tion  of  news  and  of  current  literature 
of  educational  value.” 


“While  the  department  is  giving  atten¬ 
tion  to  the  adjustment  of  the  ^ 

is  also  active  in  an  effort  to  introto 
economy  and  efficiency  in  the  operation, 
Mr.  Tiiton  said.  “Surveys  arc  in 
ress  in  55  of  the  largest  post  offices 
which  includes  those  whose  receipts  are 
$1..500.()00  or  more.  No  ruthless  re¬ 
trenchment  is  intended,  but  studies  art 
made  with  a  view  to  standardizing  **■ 
departments  of  the  operation,  f*’®, 
tion  service,  distribution  and  ■ 
service,  the  finance  and  executive  depa 
ments. 


“Before  closing  I  desire  to 
one  subject  which  has  been  fully ^ 
viewed  in  your  trade  journals  and 
letins.  -As  a  result  of  complaints  recw 
from  different  sources  the  depart 
on  Aug.  4.  1930,  isued  a  “ 

regard  to  forced  publicity.  The 
(Continued  on  page  10^) 
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N.  A.  E.  A.  HITS  RADIO  PROGRAM  PUBUCITY 

Members  Say  Commercial  Names  in  Programs  Are  Building  Up  Competition,  but  Leave  Action  to 
Editorial  Officers — Promotion,  Research  Managers  Form  Unit  of  Association 


(By  ttltgraph  to  Editor  &  Publisher) 

Chicago,  Oct.  23.— Growing  hostil¬ 
ity  to  the  use  of  commercial  names 
in  newspaper  radio  columns  was  voiced 
at  the  convention  of  the  Newspaper  Ad- 
>-ertI$Ing  Executives  Association  at  the 
Hotel  Stevens  here  today.  General 
agreement  was  expressed  that  newspaper 
raio  columns  are  building  up  a  competi¬ 
tor  which  is  actually  diverting  advertis¬ 
ing  revenue  from  the  newspapers,  some 
members  citing  specific  instances  to 
prove  this  point.  The  association,  how¬ 
ever,  declined  to  take  any  formal  action 
on  the  matter,  holding  that  decision  on 
what  should  be  printed  in  the  news  col¬ 
umns  ought  to  come  from  the  editorial 
oifees,  rather  than  from  advertising 
executives. 

.Much  time  was  spent  in  discussing  the 
application  of  the  N.  A.  E.  A.  definition 
of  retail  and  general  advertising,  which 
has  been  indorsed  by  several  associations 
since  its  adoption  by  the  newspaper 
executives.  So  much  interest  was  ex¬ 
pressed  in  the  legal  agreement  reached 
by  the  Louisiana  newspapers  to  enforce 
this  definition  that  a  messenger  was  sent 
to  summon  Jack  Timms,  business  man¬ 
ager  of  the  Nciv  Orleans  Timcs-Fica- 
yutie,  from  another  meeting.  He  de- 
krib^  the  Louisiana  publishers’  agree¬ 
ment,  which  provides  a  board  of  arbi¬ 
tration  to  settle  disputed  points,  and  fixes 
a  penalty  of  $2,.‘i00  for  a  newspaper 
which  disregards  the  accepted  definition. 

Mr.  Timms  was  asked  whether  any 
question  had  been  raised  as  to  possible 
fiolation  of  conspiracy  laws  by  the  par¬ 
ties  to  the  agreement.  He  replied  that 
good  legal  advice  had  been  obtained  in 
advance  and  that  there  was  no  question 
of  conspiracy,  since  the  newspapers  were 
not  raising  advertising  rates  but  merely 
classifying  advertising. 

The  convention  was  the  first  attended 
by  newspaper  promotion  and  research 
managers,  who,  at  a  separate  meeting  the 
day  fefore,  decided  not  to  organize  an 
association  of  their  own  but  to  make 
themselves  a  unit  within  the  N.  A.  E.  A. 
The  only  resolution  adopted  was  one  on 
behalf  of  the  promotion  managers,  who 
said  that  advertisers  frequently  asked 
the  number  of  incomes  of  different  sizes 
in  certain  cities.  The  government  has 
made  public  a  breakdown  of  income 
brackets  by  states,  but  for  cities  gives 
only  the  total  number  of  income  tax  re¬ 
turns.  The  resolution  asked  the  treas¬ 
ury  department  to  issue  the  detailed  in¬ 
formation  for  cities. 

The  promotion  managers  arc  repre¬ 
sented  by  a  committee  of  which  George 
Benneyan,  Nciv  York  Sun,  is  chairman. 
-\nother  committee,  headed  by  Francis 
McGeehee,  Cleveland  Press,  was  directed 
by  the  promotion  managers  to  prepare 
a  directory  of  men  doing  newspaper  pro- 
™tion  work  and  a  survev  of  their 
duties. 


The  work  of  promotion  manager 
formed  the  principal  topic  of  the  morn 
'ng  session  of  the  N.  A.  E.  A.  conven 
lion.  The  use  of  mail  advertising,  trad 
journal  advertising,  and  newspaper  spac 
was  described  in  detail. 

Tlif  speaker  at  a  luncheon  of  the  as 
sociation  was  Salem  N.  Baskin,  proprie 
tor  of  the  Raskin  Stores,  of  Chicagf 
Mid  to  be  the  largest  Hart,  Schaffne 
w  Marx  store  in  the  world.  Takinj 
the  subject  “If  I  were  you,”  he  told  hi 
of  how  a  newspaper  ought  to  dea 
with  advertisers. 

The  question  of  retail  and  general  ad 
'ertising  was  cried  down  when  firs 
^poe  member  facetiously  suggest 
^^1  ‘See  our  minutes  for  the  las 
3  '/"if*"  -  0^'’*. Later,  however,  thi 
nd  the  competition  of  broadcast  adver 
sing  provoked  the  hottest  discussion 
O'  the  day. 

®  .sfiowing  of  hands,  it  was  re 
^rted  that  about  60  per  cent  of  th 
nam  *  Jfpresented  omit  all  commercia 
ij ,  %  '’’om  the  radio  programs  the; 

•  oome  of  them  merely  insert  “com 


By  ROBERT  S.  MANN 


mercial  period”  in  place  of  a  program 
item  which  would  give  publicity  to  a 
business  concern.  About  30  per  cent, 
it  was  shown,  carry  the  programs  as 
listed,  including  trade  names.  About 
10  per  cent  compromise  by  omitting 
trade  names  from  the  programs  except 
in  cases  where  the  broadcast  advertiser 
is  also  using  the  newspaper  advertising 
space. 

A  number  of  newspapers  reported 
that  they  did  not  publish  radio  programs, 
and  others  that  they  mentioned  only 
features  of  unusual  news  interest. 

William  E.  Donahue,  of  the  Chicago 
Tribune,  told  the  association  that  the 
Tribune  broadcasting  station  WGN  has 
to  buy  space  in  the  Tribune  for  its 
program.  He  said  that  while  some 
editors  insist  the  programs  are  a  nec¬ 
essary  service  to  readers,  his  paper  is 
not  hurt  by  omitting  them. 

"If  you  think  that  advertising  appro¬ 
priations  are  not  being  diverted  to  radio, 
you’re  crazy,”  was  Mr.  Donahue’s  com¬ 
ment.  “I  think  the  newspapers  are  nurs¬ 
ing  a  baby  that  will  be  a  giant  competi¬ 
tor.” 

When  queried  as  to  policy  in  maintain¬ 
ing  the  station,  he  .said  it  was  worth 
while  as  promotion. 

This  drew  a  reply  from  Fred  G. 
Pearce,  Altoona  (Pa.)  Mirror,  who  com¬ 
plained  that  large  newspapers  with  their 
broadcasting  stations  are  hurting  the 
smaller  newspapers  by  broadcasting 
news. 

M.  W.  Thompson,  St.  Paul  (Minn.) 
Daily  News,  was  another  who  said  that 
the  newspapers,  by  giving  publicity  to 
radio  advertising  programs,  are  boosting 
a  direct  competitor.  A  study  of  the  situ- 
tion  in  the  Twin  Cities,  he  said,  showed 
that  $1,200,000  a  year  was  being  spent 
on  broadcasts  by  local  advertisers.  If 


only  10  per  cent  of  this  amount  would 
be  one  newspaper’s  share,  assuming  that 
the  money  were  not  going  into  radio,  it 
would  be  a  substantial  sum,  he  pointed 
out. 

William  F.  Johns,  St,  Paul  Dispatch- 
Pioneer  Press,  showed  a  list  of  local 
broadcast  advertisers  he  had  prepared. 
On  it,  he  said,  were  55  advertisers  who 
had  formely  bought  space  in  his  news¬ 
paper. 

In  addition,  he  said,  the  list  showed 
broadcast  advertisers  who  had  never 
used  newspaper  space,  and  some  of  whom 
would  otherwise  have  turned  to  news¬ 
papers. 

J.  K.  Groom,  .-lurora  (Ill.)  Beacon- 
Xcii’s,  was  one  who  pointed  out  the  nov¬ 
elty  of  radio  as  a  reason  why  replies  re¬ 
ceived  by  advertisers  often  contain  com¬ 
ment  on  the  radio  advertising.  He  could 
remember,  he  said,  when  replies  to  news¬ 
paper  advertisements  often  contained  the 
statement :  “I  saw  your  advertisement  in 
the  newspaper.”  Replies  to  radio  adver¬ 
tising,  he  stated,  are  often  obtained  at 
considerable  cost,  it  being  necessary  to 
offer  premiums  to  those  writing  in. 

The  discussion  of  retail  and  general 
advertising  brought  up  various  cases  on 
which  members  sought  advice.  One  case 
was  that  of  special  advertising  sections 
promoted  by  a  voluntary  chain  of  gro¬ 
cery  stores,  which  bought  the  space  at 
retail  rates  and  sold  part  of  it  to  manu¬ 
facturers  of  food  products  at  the  general 
rate,  thus  getting  the  section  without  cost 
to  itself.  This  case  was  presented  by 
Norman  S.  Rose,  of  the  Christian  Sci¬ 
ence  Monitor,  who  asked  for  opinions 
on  the  ethics  involved. 

In  reply.  Col.  Leroy  W.  Herron, 
Washington  (D.C.)  Star,  cited  adver¬ 
tising  by  chain  stores  which  includes  na¬ 
tionally  advertised  products. 


AWAITING  OPENING  OF  REICHSTAG 


Reporters  and  cameramen  photographed  just  before  the  opening  of  the 
i’  Reichstag  in  Berlin  recently. 


“When  an  advertiser  brings  in  copy 
like  that,”  he  asked,  “am  I  going  to  look 
him  in  the  eye  and  say:  ‘See  here,  first 
tell  me  where  you  are  getting  the  money 
for  this.  Is  some  of  it  being  contributed 
by  manufacturers?’ 

“Obviously,”  added  Col.  Herron,  “We 
can't  go  into  that,  we  are  not  detectives.” 

Comment  was  confused,  however, 
when  it  developed  that  some  of  the  ad¬ 
vertising  in  the  special  sections  made  no 
mention  of  the  local  retailer’s  name,  and 
looked  like  national  advertising. 

Mr.  Timms,  of  New  Orleans,  on  the 
other  hand,  told  of  a  large  department 
store  in  his  city  which  is  also  the  dis¬ 
tributor  for  a  radio  set,  and  which  is 
required  to  pay  the  general  rate  on  all 
advertising  of  these  set's. 

By  a  show  of  hands,  the  members  re¬ 
ported  that  all  but  three  or  four  were 
following  the  N.A.E.A.  definition  of 
retail  and  general  advertising,  at  least 
in  principle. 

Fred  Schilplin,  publisher  of  the  St. 
Cloud  (Minn.)  Times- J oumal  Press,  re¬ 
ported  that'  a  survey  of  members  of  the 
Inland  Press  Association  brought  state¬ 
ments  from  83  newspapers,  and  that  65 
of  these  were  favorable  to  the  N.A.E.A. 
definition,  while  only  seven  were  op¬ 
posed. 

The  Inland  Press  Association  this 
week  indorsed  the  definition  as  told  else¬ 
where  in  this  publication. 


EDITORS  ON  STAND  IN 
TORONTO  INQUIRY 


Executive!  and  Reporter*  of  Toronto 
Dailies  Testify  on  Charges  Di¬ 
rected  at  City  Officials’ 

Salary  Raise 

(By  telegraph  to  Editor  &  Publisher) 

Toronto,  Ont.,  Oct.  22. — A  special 
court  of  inquiry  here  continued  today  to 
pursue  its  investigation  into  the  truth  of 
newspaper  allegations  that  members  of 
the  Toronto  City  Council  had  broken 
faith  with  the  public  when  they  attempted 
to  raise  their  own  salaries.  Counsel 
spent  most  of  their  time  attempting  to 
nrovc  or  disprove  that  Mayor  Bert 
Wemp.  formerly  city  editor  of  the  Tele¬ 
gram,  had  knowledge  of  the  “grab  bill,” 
as  it  is  popularly  referred  to.  News¬ 
paper  men  had  their  day  yesterday  when 
C.  O.  Knowles,  managing  editor  of  the 
I'",  veiling  Telegram;  George  Maitland, 
editorial  writer  for  the  .Star;  Alex  A. 
McIntosh,  assistant  managing  editor  of 
the  Globe ;  John  Evans,  city  hall  reporter 
for  the  Globe,  and  Bertram  M.  Tate,  Jr., 
who  occupies  the  same  position  with  the 
Mail  and  Empire,  all  testified. 

Mr.  Tate  amused  the  court  greatly  as 
he  blandly  related  how  he  had  scooped 
the  Globe  on  an  important  statement 
from  Sam  E.  W'right,  M.  P.,  one  of  the 
principals  concerned,  by  keeping  him 
talk’iig  in  the  Mail  and  Empire  office 
until  the  first  edition  had  gone  to  press. 

“Why  did  you  want  someone  to  talk 
to  him.  because  you  were  afraid  he 
might  stray  from  the  fold?”  asked  A.  C. 
McMaster.  counsel  for  Mayor  Wemp. 

“Yes."  asqtiiesced  the  witness. 

“.■\nd  when  did  you  release  Mr. 
Wright?”  asked  counsel  amidst  laughter. 

“He  got  awav  while  I  was  busy  with 
something  else,”  smiled  Mr.  Tate. 

Before  that  he  said  he  had  delayed 
Wright  at  the  city  editor’s  home  for 
three  quarters  of  an  hour,  as  they  all 
drank  heer  and  ate  cheese  and  crackers. 

“I  can  well  understand  a  newspaper 
opposing  the  increase  in  salary  but  it  is 
another  thing  to  charge  them  with  mal¬ 
feasance  and  breach  of  trust,”  said 
Jiulge  Denton  when  Mr.  McIntosh  took 
the  stand. 

“I  am  not  prepared  to  say  that  we 
charge  malfeasance.”  stated  the  witness. 
He  declared  that  the  entire  business  is 
“a  plot.” 
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CHICAGO  NEWSPAPERS 
AIDING  JOBLESS 


Daily  Naw*  Giriiif  Free  Clatcified 
Space  for  Help  Wanted  Copy — 
Tribune  Promotinf  Benefit 
Football  Game 


The  Chicago  Daily  News  has  thrown 
open  its  classified  columns  to  the  grow¬ 
ing  army  of  unemployed  in  Oiicago.  A 
seven-column  italic  line  in  the  afternoon 
edition  of  the  News  Oct.  18,  made  this 
announcement. 

Beginning  Monday,  the  Daily  News 
“Help  Wanted”  columns  were  open  with¬ 
out  obligation  for  the  listing  of  jobs. 
The  service  is  free  to  employers  and  em¬ 
ployes. 

Anyone  who  has  a  job  around  his 
home,  office,  shop  or  plant  that  a  jobless 
man  can  do,  or  anyone  willing  to  create 
a  job  that  will  employ  one  jobless  man 
for  a  day  or  week  or  longer  is  asked  to 
call  the  News  and  tell  an  adtaker  of  the 
position. 

The  offer  was  presented  in  an  article 
which  listed  numerous  odd -jobs  that  can 
give  someone  legitimate  employment, 
even  for  a  short  time.  Timely  necessi¬ 
ties  about  the  home  were  set  forth  in  an 
effort  to  suggest  to  prospective  employ¬ 
ers.  what  help  he  might  l>e  able  to  fur¬ 
nish. 

Readers  are  being  urged  to  have  re¬ 
pair  work  done  now,  and  special  em¬ 
phasis  is  placed  upon  housecleaning  jobs 
for  women. 

To  prevent  unfair  exploitation  of  the 
unemployed  and  to  govern  the  whole 
conduct  of  the  offer,  the  Daily  News 
lists  the  following  rules  to  apply  for 
duration  of  the  free  service. 

1.  Advertisements  will  be  accented 
only  where  there  is  a  specific  iob,  either 
temporary  or  permanent,  offered  and 
where  a  salary  or  wages,  either  by  hour, 
dav  or  by  week,  will  be  paid. 

2.  -Advertisement's  must  state  the  kind 
of  work,  specify  whether  wage  or  salary 
is  by  hour,  day  or  by  week  and 
whether  position  is  temporary  or  per¬ 
manent. 

3.  “Blind”  advertisements  are  recom¬ 
mended,  but  not  required.  This  will 
facilitate  finding  an  employe  by  the  ad- 
verti.ser  and  will  prevent  useless  travel 
and  disappointment  to  many  failing  to 
land  the  job. 

4.  Advertisements  will  be  limited  to 
three  lines  a  day  and  one-day  insertion. 
The  advertiser  must  give  name,  address 
and  telephone  number,  which  will  not, 
however,  appear  in  the  copy. 

The  appeal  to  aid  the  jobless  also 
was  broadcast  over  the  News  radio  sta¬ 
tion.  WMAQ. 

Other  Chicago  papers  have  also  done 
much  to  relieve  the  situation.  The  Chi¬ 
cago  Tribune  “Good  Fellows”  are  at 
work  again,  with  emphasis  on  relief  of 
the  idle.  The  Tribune  also  brought 
about  transfer  of  the  Northwestern  Uni¬ 
versity  of  Notre  Dame  football  game  of 
Nov.  22  from  Dyche  stadium  to  Soldier 
Field  to  accommodate  a  larger  crowd, 
that  proceeds  might  go  to  charity  and 
the  jobless.  This  move  awaits  only  the 
official  approval  of  the  Western  Confer¬ 
ence'  authorities.  The  Chicago  Daily 
Illustrated  Times  is  urging  speedy  be¬ 
ginning  for  work  on  the  new’  Chicago 
postoffice.  so  that  men  may  find  em¬ 
ployment. 

The  contribution  of  the  Daily  Illus¬ 
trated  Times  took  the  form  of  a  printed 
blank  which  the  reader  is  asked  to  clip 
and  mail  to  President  Hoover.  The 
form  says:  “Joining  in  a  nationwide 
team  play  for  the  revival  of  employment, 
I  respectfully  urge  your  cooperation  in 
hastening  the  start  of  construction  on  the 
new’  Chicago  Postoffice  as  suggested  to 
Postmaster  General  Brown  by  the 
Chicago  Building  Trades  Council,  which 
estimates  that  .^,000  men  will  be  given 
W’ork.”  Space  is  left  for  signature  and 
address. 


APPOINTED  MUSIC  CRITIC 

Ralph  Lewando,  musician  and  comixiser 
of  Pittsburgh  has  been  appointed  music 
critic  of  the  Pittsburgh  Press. 


TRACY  PROMOTED  BY  U.P. 


Traveling  Correspondent  It  Named 
Washington  News  Editor 

Morris  DeHaven  Tracy,  traveling 
correspondent  for  United  Press,  has  been 
appointed  news  editor  of  the  Washing¬ 
ton  bureau,  it 
was  announced 
this  week  by 
Robert  J.  Ben¬ 
der,  vice-presi¬ 
dent  and  general 
news  manager, 

Tracy  is  at  pres¬ 
ent  in  charge  of 
preparations  for 
election  service 
and  his  new  ap¬ 
pointment  will 
not  become  ef¬ 
fective  until  No¬ 
vember.  The  po¬ 
sition  of  news 
editor  is  a  new  one.  Mr.  Bender  ex¬ 
plained,  and  Tracy  will  work  in  cooper¬ 
ation  with  Raymond  Clapper,  manager 
of  the  bureau. 

Tracy  has  been  with  United  Press 
since  March,  1917,  and  during  that  time 
has  covered  many  of  the  most  famous 
page  one  stories  in  the  country.  Two 
Mexican  revolutions,  a  tour  of  Canada 
with  the  Prince  of  W'ales,  campaign 
tours  in  two  presidential  elections, 
strikes  and  murder  trials  have  been 
among  his  assignments.  During  the  past 
year  he  covered  the  trials  growing  out 
of  the  North  Carolina  textile  strikes,  the 
America’s  Cup  yacht  races,  the  Kaye 
Don  speed  trials  at  Daytona  Beach,  Fla., 
the  World  Series,  and  primary  elections 
in  a  half  dozen  states. 

Tracy  started  newspaper  work  on  the 
Eureka  (Cal.)  Humboldt  Standard,  and 
his  coverage  of  the  wreck  of  the  passen¬ 
ger  steamer  “Bear”  in  1916  first  brought 
him  to  the  attention  of  United  Press. 
He  joined  the  San  Francisco  bureau  and 
was  later  appointed  manager  of  the  Los 
Angeles  office,  before  coming  to  New 
York. 


RADIO  RESEARCH  EXPANDED 


Four-A’s  Executive  Board  Decides  to 
Gather  More  Station  Data 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Ill.,  Oct.  23. — The  execu¬ 
tive  board  of  the  American  .Associa¬ 
tion  of  .Advertising  Agencies,  meeting 
at  the  Union  League  Club,  Chicago.  Oct. 
21,  decided  to  enlarge  the  work  of  the 
association  in  collecting  information 
about  broadcast  advertising  for  the  use 
of  its  members.  A  special  bureau  in  the 
New  York  headquarters  will  report  on 
coverage  offered  by  stations  and  other 
conditions  affecting  the  use  of  time  on 
the  air. 

There  was  discussion  of  local-national 
rate  differentials  but  no  action  was 
taken.  It  was  felt,  according  to  Presi¬ 
dent  John  Benson,  that  any  further  ac¬ 
tion  should  come  from  the  publishers. 
Practically  the  full  membership  of  the 
board  w’as  in  attendance. 

The  first  regional  meeting  of  4-A 
members  was  held  the  following  day 
with  about  100  agency  men  present  from 
many  parts  of  the  Mid-West.  News¬ 
paper  relations  and  radio  advertising 
were  among  other  topics  discussed  at  the 
meeting. 


25,000  NEWSPAPERS  STOLEN 

While  George  Biehl,  publisher  of  the 
Hoboken  (N.J.)  Free  Lance  was  trans¬ 
acting  business  at  a  news  depot  in  Eliza¬ 
beth,  N.  J.,  Oct.  18.  someone  stole  his 
car  containing  25.000  copies  of  his 
paper  which  was  parked  outside.  Biehl, 
reporting  the  theft  to  the  police,  said 
he  helieved  his  car  had  been  trailed  from 
the  plant  in  New  York  where  the  Free 
Lance  is  printed.  He  said  a  sedan 
stopped  directly  behind  his  car  when  he 
pulled  up  at  the  news  depot. 


BROADCASTS  LOCAL  GAMES 

Peter  Stewart,  sports  editor.  St.  Au¬ 
gustine  (Fla.)  Evening  Record,  is  now 
broadcasting  city  high  school  football 
games  through  the  municipal  station. 


JOINS  BROOKLYN  TIMES 

E.  L.  Moore,  recently  resigned  as  ad¬ 
vertising  manager  of  the  .-Hban^’  Times- 
I'nion,  joined  the  Brooklyn  Daily  Timei 
this  week  as  director  of  advertising.  ^Ir. 
Moore  has  been  in  the  general  advertis¬ 
ing  and  newspaper  fields  for  30  years. 
Before  working  on  the  .Albany  Times- 
Union,  he  was  in  agency  work  and  pre¬ 
viously  was  advertising  manager  of  the 
CleT’eiand  Plain  Dealer, 


CLUB  WOMEN  TO  MEET 
WITH  N.  Y.  DAILY 


Repre«entatives  of  1,500  Organixa- 
lion*  in  Six  State*  to  Confer  With 
Advisory  Board  of  Herald 
Tribune  Institute  Oct.  28-30 


Officials  of  L.'iOO  women’s  clubs  from 
New  York.  New  Jersey,  Connecticut, 
Vermont,  Rhode  Island,  and  Massachu¬ 
setts,  will  meet  with  the  advisory  board 
of  the  .Vr«'  York  Herald  Tribune  In¬ 
stitute  on  Oct.  28,  29  and  30  in  a  con¬ 
ference  in  which  all  phases  of  homemak¬ 
ing.  woman’s  place  in  modern  cultural 
and  business  life  and  current  events  will 
be  discussed. 

A  number  of  speakers  of  national 
prominence  will  address  the  conference 
and  discussion  of  the  various  subjects 
w’ill  follow  the  reading  of  the  papers  at 
each  morning  and  afternoon  session. 

“The  purpose  of  this  conference.”  said 
Mrs.  William  Brown  Meloney,  editor  of 
the  Herald  Tribune  magazine  and  chair¬ 
man  of  ttie  advisory  board,  is  to  help 
the  women’s  clubs  in  their  work  of  pre¬ 
paring  programs  for  discussion  through¬ 
out  the  year.  W’e  decided  to  do  this  be¬ 
cause  we  had  so  many  reauests  from 
cluhs  for  advice  and  heln  in  the  prepara¬ 
tion  of  programs.  .All  the  women  of  the 
Institute  are  members  of  cluhs  and  it 
W’as  logical  for  the  club  w’omen  to  come 
to  them  for  help.” 

It  is  planned  to  hold  the  meetings  in 
the  conference  room  of  the  Herald 
Tribune  where  Mrs.  Oeden  Reid,  wife 
of  the  nublisher.  will  welcome  the  guests 
and  Mrs.  Meloney  w’ill  introduce  the 
speakers. 

The  subject  of  proper  publicity  for 
clubs  and  how’  to  make  your  club  a  force 
in  vour  community  through  nroner  nuh- 
licitv  will  be  discussed  by  A.  R.  Hol¬ 
comb.  managing  editor  of  the  Herald 
Tribune:  How’ard  White,  societv  editor; 
5'’illiam  Haskell,  of  the  staff.  John  Price 
Jones  and  Mrs.  Meloney. 

Other  speakers  include  Col.  Arthur 
Woods,  Col.  William  T.  Donovan.  Dr. 
JTenry  Kittredge  Norton.  Dr.  Tames  T. 
Shot  well,  Carl  Van  Doren,  Dr.  John 
Erskine.  Mrs.  Adeline  Atw’ater  and  T. 
.A.  Burton,  art  director  of  the  Herald 
Tribune  magazine. 


PHOTO  PRIZES  AWARDED 


Leo  Lieb  Wins  Award  for  Best  Hearst 
Service  Picture 

First  prize  of  $1.5  for  the  best  pictur> 
made  bv  a  Hearst  newspaper  staff 
cameraman  during  September,  has  been 
awarded  to  Leo  Lieb  of  the  New  York 
s*aff  of  International  News  Photos  for 
his  “shot”  of  Colonel  and  Mrs.  Lindberg 
with  Coste  and  Bellonte  and  Captain  von 
Gronau.  The  picture  was  an  exclusive 
ooe.  and  w’as  made  with  a  new’  electric 
flash  lamp. 

Dther  aw’ards  for  Sentember  announced 
this  week  bv  .Arthur  W.  Levy,  of  Inter¬ 
national  New’s  Photos,  follow’: 

“Doc”  Cook.  Omaha  Bee-Nexvs,  ,^15 
prize  for  a  picture  of  Cardinal  Mundelein 
speaking  at  the  I-'ucharistic  Congress. 

'rthur  Sasse.  New  York  staff.  .S10  for 
picture  taken  from  th'-  highest  point  of 
th*-  ti'mnire  State  Building. 

Bi'l  Orbs,  Bnltimorc  .Vetcf.  $10  for 
picture  of  the  Raskob  yacht  in  a  recent 
international  race. 


PRINTING  IN  ENGLISH 

The  Nianara  Falls  (N.Y.J  IVeckly 
Rcvic7i',  formerly  a  Polish  language  pub¬ 
lication.  has  changed  its  makeup  and  is 
now  an  English  language  weekly.  A.  J. 
Lewandowski  is  publisher. 


COLONEL  McRAE’S  WILL 
FILED  FOR  PROBATE 

Estate  Goes  to  Hi*  Immediate  Heiri 
and  Employe*  —  No  Inkliaf 
Given  of  the  Total 
Amount 


Bequeathing  his  estate  to  his  imme- 
diate  heirs  and  employes,  the  will  of  Mil- 
ton  A.  McRae,  nationally  known  news¬ 
paper  executive,  was  filed  for  probate  in 
Detroit  on  Tuesday. 

“For  a  long  period  of  years  I  have 
made  a  practice  of  giving  annually  to 
the  Boy  Scouts  of  America,  various 
churches,  hospitals,  charitable  and  wel¬ 
fare  organizations  and  charitable  funds 
a  large  portion  of  my  income,  believii^ 
that  by  so  doing  I  could  accomplish  the 
greatest  good,”  Mr.  McRae  said  in  his 
will.  “This  will  explain  w  hy  I  have  not 
made  greater  bequests  to  hospitals,  char¬ 
itable  and  welfare  organizations.”  The 
will  gave  no  inkling  of  the  amount  of 
the  estate. 

He  left  $50,000  to  a  sister,  Mrs.  Mar¬ 
garet  E.  Lindsay,  of  Cincinnati.  All  of 
Mr.  McRae’s  personal  possessions  and 
real  estate  holdings  in  San  Diego  were 
left  to  a  grandson,  John  Paul  Scripps, 
18  years  old,  whom  Mr.  McRae  raiid 
since  the  youth’s  parents  died  in  1914. 
In  his  will  he  expressed  the  wish  that 
his  grandson  become  a  newspaper  man. 

In  addition  to  the  bequests,  Mr.  McRae 
left  a  $.50,000  trust  fund  for  his  grand¬ 
son’s  education.  To  Miss  Alice  M. 
Wares,  the  grandson’s  tutor,  he  left  an 
income  of  $125  monthly  and  $3,500.  Ex¬ 
plaining  why  he  did  not  leave  more  to 
his  grandson,  Mr.  McRae  said  that  he 
was  already  heir  to  more  than  a  million 
dollars  left  to  him  by  his  parents.  He 
also  urged  that  Robert  P.  Scripps,  an 
uncle,  president  of  the  Scripps-Howard 
Newspapers,  be  appointed  guardian  of 
his  grandson. 

He  also  declared  the  executor  to  select 
certain  stocks  and  securities  from  the 
estate  to  assure  an  income  of  $6,000  a 
year  for  a  son,  Lindsay  S.  McRae,  of 
New  Orleans.  The  income  is  to  be  paid 
at  the  rate  of  $500  a  month  to  the  son, 
$1.50  of  it  for  the  son’s  daughter,  Mar\- 
-Anne.  . 

Bequests  ranging  from  $1,000  to  $5,000 
were  made  to  several  nieces.  Leslie  G. 
Travener,  an  employe,  was  bequeathed 
il.OOO,  and  to  Catherine  Doggrell,  an¬ 
other  employe,  went  $.5(X).  _ 

Mary  .Anne  McRae  is  to  receive 
S10.()00  out  of  the  residue  of  two-thirds 
of  the  remainder  of  the  net  income  of 
the  estate.  The  balance  of  this  two- 
thirds  is  to  be  divided  equally  between 
his  tw’o  daughters,  Helen  McRae  Hen¬ 
derson  of  Montclair.  N.  J..  and  Mant 
McRae  Temple  of  Grand  Rapids,  Mien. 

Leading  newspaper  publishers  were 
active  and  honorary  pallbearers  at  the 
funeral  of  Mr.  McRae  in  Detroit,  Oct. 
18- 

.Active  pallbearers  were  Roy  -  ‘'®T’ 
ard  and  Robert  P.  Scripps  of  the 
Scripps- How’ard  newspapers;  F.dinrd 
D.  Stair,  publisher  of  the  Detroit  Hit 
Press;  George  G.. Booth,  director  9 
Detroit  Nezvs  and  former  publisher. 
Senator  A.  H.  Vandenberg,  publisher  ot 
the  Grand  RaHds  Herald,  and 
.Studer,  executive  secretary  of 
Y.  M.  C.  A.  ^  5 

Honorary  pallbearers  were  Adolph  -■ 
Ochs,  Col.'  Frank  Knox.  Arthur  Bris¬ 
bane.  Roger  M.  Andrews. 

Webber,  (leorge  F.  Getz  and  Lnitrt 
States  Senator  Tames  Couzens.  _  , 

The  body  of  Mr.  McRae  arrived  m 
Detroit.  Oct.  17,  from  San  Diego.  U- 
where  he  died  a  week  ago  after  an  oper¬ 
ation. 

TWO  APPOINT  E.  H.  BROWN 

Georges  Golf,  m.mufacturcr  of  the 
Georees  Midget  Indoor  p  - 

.Anueles.  has  appointed  the  E.  H.  Kre«  ■ 
.-\dvertising  .Agenev  of  Chicago  to  "S” 
its  advertising.  General 
now  being  used.  Sterling 
Company,  financial  hou«e  of  Reno.  - 
has  also  chosen  the  Brown  affency 
place  its  newspaper  copy  in  ®... 
newspapers  published  in  the  "f- 
states. 
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YEAR’S  USE  OF  TELETYPESETTER  TOLD 

Machine  in  Evanston  News-Index  Plant  Has  Averaged  Seven  Lines  Per  Minute  and  Between  6,000  and 
7,000  Ems  Per  Hour — 17- Year-Old  Boy  Perforates  Tape — Percentage  of  Errors  Small 


By  THOMAS  T.  AUSTIN 

Staff,  Evanaton,  (111.)  Newt-Index 


Readers  of  Editor  &  Publisher 
recently  were  made  aware,  through 
an  article  describing  the  installation  of 
the  Teletypesetter  in  the  composing 
rooms  of  the  Macy  string  of  newspapers 
in  Westchester  county,  New  York,  of  a 
new  departure  in  newspaper  composition 
methods. 

Newspaper  publishers,  editors  and 
composing  room  executives  throughout 
the  nation  today  are  keenly  interested  in 
this  new  development  and  are  wonder¬ 
ing  just  how  it  is  going  to  work  out  in 
actual  practice  and  whether  it  would  be 
useful  in  their  own  plants. 

Perhaps  the  experience  of  the 
Evanston  News-Index,  an  afternoon 
daily  publishing  six  days  a  week,  with 
the  Teletypesetter  will  answer  some  of 
the  questions  arising  in  the  minds  of 
newspaper  executives  and  at  the  same 
time  throw  a  new  light  on  the  possibilities 
of  the  machine. 

A  little  more  than  a  year  ago,  on  Aug. 
7,  1929,  to  be  exact,  the  first  Teletype¬ 
setter  ever  to  be  used  commercially  was 
installed  on  a  Linotype  in  the  composing 
room  of  the  News-Index  by  the  makers, 
the  Teletypesetter  Corporation  of  Chi¬ 
cago.  The  purpose  of  the  installation 
was  to  learn  how  the  Teletypesetter 
would  function  under  regular  working 
conditions,  particularly  the  units  which 
operate  the  Linotype. 

So  that  the  reader  may  have  a  clear 
idea  of  the  Teletypesetter,  it  might  be 
well  to  give  a  brief  description  of  it  at 
this  time.  The  Teletypesetter  is  an 
electro-mechanical  instrument  developed 
to  set  type  on  a  Linotype  machine  by 
telegraph — by  remote  control,  as  it  were. 
The  matter  to  be  transmitted  and  set  is 
first  punched,  in  code  form,  on  a  paper 
tape  by  a  perforating  device  called  a 
transmitting  perforator,  a  motor-driven 
machine  a  little  larger  than  a  typewriter 
and  having  a  somewhat  similar  keyboard. 

The  tape  on  which  the  message  has 
been  punched  next  passes  through  an  in¬ 
strument  called  the  transmitting  dis¬ 
tributor  which  translates  the  code  per¬ 
forations  in  the  tape  into  electrical  im¬ 
pulses  which  flash  over  the  wire  to  the 
receiving  point,  where  they  are  retrans¬ 
lated  into  new  tape  code  perforations  by 
the  receiving  perforator,  making  an 
exact  reproduction  of  the  original  tape 
which  was  punched  at  the  sending 
station. 

Thus  far.  the  basic  principles  are 
those  of  the  Teletype  machine,  with 
which  everyone  is  familiar.  This  tape  is 
then  fed  through  another  transmitting 
distributor  to  the  units  of  the  Teletype¬ 
setter  which  actually  operate  the  Lino- 
t)'pe  machine  and  the  new  invention 
begins  to  function. 

Owing  to  the  fact  that  there  was,  at 
the  time  the  Teletypesetter  was  installed 
•n  the  News-Index,  no  provision  for 
sending  useful  copy  by  wire,  this  part 
of  the  system  was  dispensed  with,  but  in 
sll  other  respects  the  installation  is 
identical  with  those  in  use  in  the  Macy 
newspapers.  Instead  of  receiving  elec¬ 
trical  impulses  from  a  wire  on  a  receiv¬ 
ing  perforator,  the  perforator  is  manu- 
*  i  operated  in  the  News-Index  plant. 

The  apparatus  installed  includes  this 
perforator  (corresponding  to  a  receiving 
perforator  where  messages  are  receiverl 
by  wire)  and  the  typesetting  units  which 
*re  attached  to  the  Linotype  machine — 
the  transmitting  distributor,  which  re- 
eeives  the  tape  from  the  perforator  and 
translates  the  message  into  electrical  ini- 
selecting  unit,  through 
'*hich  these  impulses  are  sent  and  which 
automatically^  decodes  the  message  and 
sets  in  motion  the  mechanism  which 
*‘0ods  and  other  controls 
°  TK  ^''”°D'pe  machine. 

11  j  typesetting  units  were  first  in- 
, .  ed  on  a  new  Model  8  Linotype  ma- 
' 'S''th  a  font  of  new  seven-point 
atrices.  Two  experts  from  the  Tele- 
■ij^^'ter  corporation  were  assignerl  to 
e  -News-Index  at  first  to  help  get  the 


installation  into  proper  working  order. 
They  confined  their  work  mostly  to  the 
actual  typesetting  units  and  largely  to  the 
improvement  of  certain  pieces  of  the 
medianism  with  the  operation  of  which 
they  were  not  entirely  satisfied. 

George  W.  Ashton,  superintendent  of 
the  News-Index  composing  room,  under 
whose  supervision  the  Teletypesetter  has 
operated  since  it  was  install^,  regarded 
the  machine  rather  doubtfully  at  first, 
chiefly  because,  at  that  time,  it  was  im¬ 
possible  to  set  lightface  and  boldface  in 
the  same  line  without  stopping  the  Tele¬ 
typesetter  and  placing  the  mats  on  the 
upper  rail  for  boldface  by  hand.  How¬ 
ever,  at  his  suggestion  the  Teletypesetter 
experts  worked  out  and  perfected  an 
attachment  which  permitted  either  face 
to  be  set  in  the  same  line  automatically, 
and  from  that  time  forward  Mr.  Ashton 
has  considered  the  machine  a  success. 

From  the  time  of  its  installation,  the 
Teletypesetter  was  placed  in  active  com¬ 
petition  with  the  manually  operated  Lino¬ 
types  in  the  composing  room.  It  was 
used  to  set  all  types  of  copy — local, 
sports,  telegraph,  society,  features  and 
serial  stories. 

About  three  months  after  the  Teletype¬ 
setter  units  had  been  operating  on  the 
new  Model  8  machine,  a  new  unit  was 
attached  to  an  old  Model  14  Linotype, 
No.  28584,  with  a  set  of  matrices  about 
five  years  old.  This  Linotype  was  abo'ut 
ten  years  old,  the  oldest  of  a  battery  of 
nine  machines  in  the  shop.  This  was 
done  solely  because  of  the  doubt  ex¬ 
pressed  by  many  who  had  viewed  the 
installation  as  to  whether  the  Teletype¬ 
setter  would  operate  efficiently  on  old 
eimipment. 

ihe  results  proved  a  revelation.  The 
Teletypesetter  operated  the  old  machine 
with  better  results  than  had  been  ob¬ 
tained  on  the  new  one  and  no  trouble  of 
any  kind  was  experienced.  The  machine 
operated  at  the  rate  of  eight  lines  a 
minute. 

The  men  from  the  Teletypesetter  cor¬ 
poration  remained  on  duty  at  the  News- 
Index  for  several  months  and  before 
they  left  taught  a  17-year-old  boy,  whose 
sole  previous  experience  in  printing  had 
been  six  months  as  a  bank  boy,  to  oper¬ 
ate  the  perforator.  The  method  of 
handling  copy  for  the  Teletypesetter 
from  that  time  until  the  present  has  been 


to  have  this  boy  punch  it  out  on  the 
perforator  as  it  comes  up,  after  which 
the  tape  is  placed  on  the  transmitting 
distributor  unit  on  the  Linotype  ma¬ 
chines,  which  then  works  automatically, 
as  designed. 

The  operator  of  the  next  Linotype  in 
the  row,  an  experienced  man,  gives  the 
Teletypesetter-equipped  machine  such 
attention  as  is  necessary,  at  the  same 
time  attending  to  his  own  work  and 
setting  his  normal  amount  of  type. 
Since  the  Teletypesetter  experts  left  all 
maintenance  of  the  Teletypesetter  units 
is  taken  care  of  by  the  shop  mechanic. 

The  l)est  idea  of  what  the  machine 
will  do  may  be  gained  from  the  follow¬ 
ing  figures  on  its  operation  compiled  by 
Superintendent  Ashton  during  an  aver¬ 
age  five-day  period.  The  boy  operating 
the  perforator  had  had  about  four 
months  experience  at  this  time.  The 
Teletypesetter  was  again  on  the  new 
Model  8  Linotype,  setting  regular  seven- 
point  type  on  an  eight-point  slug,  12j4 


ems  wide.  Average 

ems 

Day  Time  Ems  set  per  hour 

Monday  .  6  hours  36,700  6,115 

Tuesday  .  4  hours  28,000  7,000 

Wednesday  ....  3  hours  22,700  7,566 

Thursday  .  6  hours  39,800  6,633 

Friday  .  5  hours  38,200  7,640 


“The  difference  in  the  average  num¬ 
ber  of  ems  set  per  hour,”  explains 
Superintendent  Ashton,  “was  caused  by 
the  usual  troubles  encountered  on  a 
manually  operated  machine,  such  as  roof 
stops,  space  bands  sticking  and  cold 
metal,  and  by  poor  perforating  by  the 
boy  operator  of  the  perforator.  Two- 
thirds  of  the  stops  were  caused  by  the 
perforating. 

“The  errors  averaged  about  three  to 
the  galley  during  the  periml  in  which 
these  figures  were  compiled  and  most  of 
them  were  due  to  poor  perforating.  The 
Teletypesetter  met  the  regular  deadlines 
without  falling  behind  for  any  reason. 

“The  space  band  used  was  a  special 
band  made  by  the  Mergenthaler  Linotype 
company  having  a  thicker  wedge  at  the 
bottom  than  their  regular  band,  thus 
practically  eliminating  hand  spacing.” 

The  Teletypesetter  frequently  runs  for 
three  hours  at  a  time  with  no  other  at¬ 
tention  than  replenishing  the  supply  of 
metal  in  the  pot  when  necessary.  The 
machine  requires  only  the  normal  main¬ 


tenance  each  morning — well  and  plunger 
cleaned,  metal  pot  skimmed  and  space 
bands  cleaned. 

Mr.  Ashton  is  not  particularly  inter¬ 
ested  in  promoting  the  Teletypesetter  and 
has  not  kept  detailed  records  of  its  opera¬ 
tion  during  the  entire  time  it  has  been 
in  the  News-Index  plant,  but  from  time 
to  time  .special  jobs  come  up  which 
demonstrate  the  possibilities  of  the 
machine. 

In  August  of  this  year  it  was  necessary 
to  set  a  mailing  list  for  a  weekly  publica¬ 
tion.  About  1,500,000  ems  of  this  list 
was  set  on  the  Teletypesetter.  The  ma¬ 
chine  averaged  better  than  two  galleys 
per  hour  of  seven-point  type,  nine  picas 
wide,  twenty-one  inches  to  the  galley. 
The  corrections  averaged  about  five  to 
the  galley,  four  due  to  mistakes  of  the 
perforator  operator  and  one  to  the  Lino¬ 
type  machine. 

“Considering  the  nature  of  the  composi¬ 
tion,  names  and  addresses  this  was  very 
good  work,”  says  Mr.  Ashton  conserva¬ 
tively.  As  a  matter  of  fact,  the  Tele¬ 
typesetter  made  a  much  better  record 
than  the  manually  operated  machines 
used  to  set  the  remainder  of  the  mailing 
list. 

In  operating  the  Teletypesetter,  the 
tape  on  which  the  message  is  punched 
is  not  damaged  and  may  be  saved  and 
used  again  if  this  is  desirable  for  any 
reason.  There  are  very  few  mechanical 
failures  of  the  Linotype  machine  when 
operated  by  the  Teletypesetter  units. 
Space  band  failures  average  about  one  to 
three  galleys  of  type;  matrices  pi  in  the 
assembly  about  once  in  the  same  number 
of  galleys ;  about  one  matrix  per  galley 
fails  to  drop. 

Martin  Heyman,  the  operator  who 
keeps  the  Teletypesetter  operating  while 
at  the  same  time  setting  his  quota  of  type 
on  his  own  manually-operated  machine, 
has  the  following  to  say: 

“There  is  less  trouble  with  the  mechan¬ 
ism  of  the  Linotype  to  which  the  Tele- 
typesetter  is  attached  than  is  encountered 
on  the  manually  operated  machines,  be¬ 
cause  of  a  number  of  extra  safeties  on 
the  former.  It  is  impossible  for  a  line 
to  go  through  the  Teletypesetter- 
operated  machine  unless  it  has  the  proper 
spacing.  This  prevents  distributor 
trouble.  The  machine  fre(|uently  runs 
for  weeks  without  a  distributor  stop, 
which  is  usually  the  result  of  bad  matrices 
caused  by  tight  or  loose  lines.  There  is 
also  a  safety  to  prevent  the  assembling 
elevator  from  going  up  before  the  line 
delivery  is  all  tbe  way  back  to  receive  the 
line,  thus  preventing  any  chance  of  bend¬ 
ing  the  small  finger  on  the  delivery  or  of 
throwing  it  out  of  adjustment. 

“I  find  that  the  machine  operates  most 
efficiently  at  a  speed  seven  to  seven  and 
one-half  lines  per  minute.  However,  for 
a  time  we  ran  the  machine  at  a  speed  of 
more  than  eight  lines  per  minute,  getting 
good  results  with  the  exception  of  miss¬ 
ing  double  letters  occasionally,  especially 
the  smaller  matrices  which  are  not  heavy 
enough  to  slide  through  the  escapement 
fast  enough  for  the  speed  of  the  trans¬ 
mitter.  The  transmitter  and  unit  work 
excellently  at  that  speed. 

“In  the  rare  event  of  a  distributor  stop 
on  the  Teletypesetter-operated  machine, 
there  is  less  danger  of  running  out  of 
matrices  than  in  hand  operation,  because 
of  tbe  operation  of  the  automatic  shut-off 
as  soon  as  the  distributor  stops. 

“I  find  the  Linotype  with  the  Teletype- 
setter  unit  attached  operates  just  as 
easily  by  hand  as  one  without  it,  the  bold¬ 
face  attachment  making  it  easier  for 
mixed  lines. 

“Without  further  improvements,  one 
machinist  should  be  able  to  operate 
two  and  possibly  three  Teletypesetter- 
efiuipped  machines.  Within  the  year  I 
have  worked  on  this  machine  I  have  had 
•to  make  only  a  few  minor  adjustments 
and  change  a  few  broken  selector  levers, 
which  is  a  small  matter.” 

(Continued  on  page  95) 


PLAYED  IN  PRESS  GOLF  TOURNAMENT 


Notables  of  the  newspaper,  literary  and  theatrical  world  took  part  in  the 
artists’  and  writers’  golf  tournament  at  Wykagyl  Golf  Club,  New  Rorhelle, 
N.  Y.,  Oct.  17.  Photo  shows  four  of  the  participants,  left  to  right:  Rex 
Beach,  (>rantland  Rice,  of  New  York  Herald  Tribune;  Frank  Craven,  actor 
and  theatrical  producer;  and  C.  F.  Coe,  author. 
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NEWSPRINT  MEN  PLAN 
MARKETING  UNIT 


Several  Large  Concerns  Involved  in 
Formation  of  Central  Organization 
— George  H.  Mead  Mentioned  as 
Next  institute  President 


Following  a  meeting  of  the  News¬ 
print  Institute  of  Canada  in  Montreal, 
Oct.  17,  rumors  were  current  in  that 
city  that  George  H.  Mead,  chairman 
of  the  board  of  Abitibi  Paper  and  Power 
Company,  had  consented  to  accept  the 
presidency  of  the  Institute,  recently 
rendered  vacant  by  the  resignation  of 
Col.  John  H.  Price,  president  of  Price 
Brothers  &  Co.,  Ltd.  No  official  con¬ 
firmation  was  obtainable.  Mr.  Mead 
was  president  of  the  Spanish  River 
Pulp  and  Paper  Company  prior  to  the 
merger  of  that  company  with  Abitibi. 

W.  H.  O’Reilly  was  appointed  perm¬ 
anent  secretary  and  a  chief  executive 
officer  of  the  Institute  to  fill  the  vacancy 
made  by  the  death  of  Percy  B.  Wilson. 
Col.  Price’s  resignation,  it  was  reported, 
was  formally  accepted. 

Conferences  of  newsprint  chiefs  con¬ 
tinued  in  New  York  and  Montreal  with 
a  view  to  arranging  a  central  market¬ 
ing  organization  for  the  large  con¬ 
cerns.  Abitibi,  Canada  Power  and 
Paper  Company,  St.  Lawrence  Corpora¬ 
tion,  and  Canadian  International  Paper 
Company  are  the  organizations  men¬ 
tioned  as  involved  in  the  .conferences. 

Talk  this  week  in  newsprint  circles 
pointed  to  an  alignment  of  Abitibi  and 
St.  Lawrence  as  a  possible  result  of 
the  present  discussions  with  the  ex¬ 
pected  larger  consolidation  involving 
Canada  Power  and  Paper  held  over  for 
further  consideration. 

A  person  in  touch  with  the  negotia¬ 
tions  told  Editor  &  Publisher  rep¬ 
resentative  that  merger  talk  has  not  en¬ 
tered  into  the  discussions,  but  that  the 
chief  concern  has  been  to  formulate 
some  plan  which  will  replace  the  work 
of  the  Institute  in  regulating  production 
and  price. 

It  was  pointed  out  that  the  Institute, 
which  was  in  the  nature  of  a  gentle¬ 
men’s  agreement  between  the  producers, 
was  almost  bound,  under  existing  cir¬ 
cumstances,  to  lose  its  efficacy,  and  that 
any  new  organization  must  involve  the 
binding  of  the  various  interests  to  a  hard 
and  fast  agreement.  With  this  end  in 
view,  it  is  understood  that  consideration 
has  been  seriously  given  to  the  forma¬ 
tion  of  a  central  marketing  organization 
through  which  sales  of  all  contributing 
companies  will  be  transacted.  This  or¬ 
ganization,  according  to  the  plans  wliich 
liave  been  submitted,  would  take  the 
form  of  a  joint  stock  company.  The 
shares  of  which  would  l)e  held  propor¬ 
tionately  by  the  different  producers. 

New  York  sales  agents  of  a  foreign 
newsprint  manufacturer  were  offering 
tonnage  this  week  at  $.‘il.75  per  ton 
C.  1.  F.,  New  Orleans,  for  shipments 
to  be  made  during  the  remainder  of  19.10 
and  January,  1931. 

SPONSORED  BUSINESS  SHOW 

The  Sheboygan  (Wis.)  Press  conduc¬ 
ted  its  first  annual  Made-in-Sheboygan 
exposition  Oct.  14-16  in  the  Eagles  audi¬ 
torium.  Twenty  of  the  city’s  manufac¬ 
turers  displayed  their  products  during 
the  exhibit. 


ABANDONS  DAILY  EDITION 

The  San  Fernando  (Cal.)  News  has 
discontinued  its  daily  edition  and  is  now 
published  weekly,  on  Friday.  T.  R. 
Browne  is  publisher  and  Jack  Clute  is 
editor. 


NUTE  ART  EDITOR 

Albert  C.  Nute,  in  charge  of  the  Sun¬ 
day  rotogravure,  Toledo  Times,  has  been 
made  art  editor  of  the  Times,  in  charge 
of  the  daily  half  page  of  pictures  as 
w'cll  as  the  roto  section. 


MOGENSEN  APPOINTED 

Effective  immediately,  the  Kelso 
(Wash.)  Tribune  is  represented  in  the 
national  advertising  field  by  M.  C.  Mo- 
gensen  &  Co.,  Inc. 


DARRAH  SENT  TO  BRAZIL 

Jay  Allen,  of  the  Paris  office,  Chicago 
J'ribime,  has  gone  to  Rome  to  take  the 
place  of  Dace  Uarrah,  who  left  for  Rio 
de  Janeiro  to  cover  the  revolution  in 
Brazil. 


FLASHLIGHT  BLAST  AT 
HEARST  RECEPTION 

San  Francisco  Examiner  Cameraman 
Injured  at  Welcome  to  Publisher — 
“Hearst  for  President”  Buttons 
Appear  in  Los  Angeles,  St.  Louis 


Except  for  the  loss  of  a  thumb,  George 
Shelton,  San  Francisco  Examiner  pho¬ 
tographer,  is  expected  to  recover  com¬ 
pletely  from  injuries  received  in  a  flash¬ 
light  powder  explosion  during  the  San 
Francisco  civic  reception  held  Oct.  16 
for  William  Randolph  Hearst. 

Shelton’s  left  eye,  loss  of  the  sight  of 
which  was  feared  for  a  time  because  of 
a  cut  received  in  an  outside  tissue,  is 
healing  nicely. 

Shelton  was  injured  and  12  others  re¬ 
ceived  cuts  from  flying  glass  in  the  acci¬ 
dental  explosion  of  a  bottle  of  flashlight 
powder  which  startled  3,(X)0  persons 
gathered  to  honor  Mr.  Hearst  on  his 
return  to  the  city  where  he  first  started 
his  journalistic  career  in  1886  as  pub¬ 
lisher  of  the  Examiner. 

The  municipal  reception  was  prac¬ 
tically  ended  when  the  blast  occurred. 
There  was  considerable  confusion  and 
the  cry  of  “liomb”  was  raised.  But 
<)uiet  was  restored  in  short  order  and 
the  publisher  went  on  to  the  luncheon 
given  in  his  honor  by  the  Down  Town 
Association.  The  following  day  he  was 
the  guest  of  the  city  of  Oakland  at  the 
last  of  a  series  of  civic  receptions  held 
in  tribute  to  him. 

Shelton  had  just  taken  one  flashlight 
picture  and  was  preparing  to  take  an¬ 
other.  He  opened  a  bottle  of  flash  pow¬ 
der  and  the  explosion  followed.  Appar¬ 
ently  the  powder  was  fired  by  sparks 
from  the  previous  explosion.  Standing 
15  feet  away,  between  Mayor  James 
Rolph,  Jr.,  and  Supervisor  Gallagher, 
was  Mr.  Hearst.  All  three  were  unin¬ 
jured,  although  it  is  reported  that  the 
force  of  the  blast  tore  off  a  part  of  the 
cornice  high  in  the  city  hall  dome. 

On  the  eve  of  a  “Welcome  Home” 
banquet  given  Mr.  Hear.st  in  Los  An¬ 
geles,  Oct.  14.  buttons  proclaiming  the 
slogan  “Hearst  for  President”  made  their 
appearance.  This  unexpected  develop¬ 
ment,  according  to  Ross  G.  Marshall, 
Iiolitical  writer  in  the  Los  Angeles  Ex¬ 
press,  "startled  local  piilitical  circles  and 
apparently  launched  definitely  a  cam* 
paign  for  the  1932  Presidential  race  on 
behalf  of  the  American  publisher.” 

“Hearst  for  President”  buttons  also 
apjiearcd  in  St.  Ixiuis  this  week.  On  a 
card  attached  to  the  buttons  was  printed  : 
"1(K)%  American.  No  foreign  entangle¬ 
ments.  Independent  in  Everything. 
1'emperance  —  Not  Prohibition.” 


DAILIES  WIN  $50,000  SUITS 


Judge  Directs  Verdict  for  Three 
Papers  in  Former  Mayor’s  Case 

Judge  ICdward  F.  Hanify  of  Fall 
River,  Mass.,  sitting  in  the  Superior 
Court  at  Lowell,  Mass.,  this  week  di¬ 
rected  verdicts  for  the  Boston  Post, 
Globe  and  Herald  in  the  $.50,0(X)  libel 
suits  brought  against  all  three  papers  by 
George  H.  Brown,  former  mayor  of 
Ivowell. 

The  suits  resulted  from  stories 
printed  Nov.  6,  1929,  on  judicial  proceed¬ 
ings  against  the  plaintiff  in  the  Middle- 
•sex  County  Probate  Court  which  the  de¬ 
fendants  claimed  were  privileged  as  such. 
Joseph  L.  Cullen,  Boston  Post  reported, 
was  the  only  witness  for  the  defense 
with  the  ex-mayor  as  the  sole  witness 
for  the  plaintiff. 


DARE  RETURNS 

Dare,  writer  of  fashion  articles  for 
feature  syndicates,  and  author  of  “Lovely 
Ladies,”  arrived  in  New  York,  Oct.  16, 
to  give  a  series  of  lectures. 


LINAGE  AND  MECHANICAL 
DATA  IN  THIS  ISSUE 

IN  ADDITION  to  complete  re¬ 
ports  of  the  Chicago  conven¬ 
tions,  this  issue  contains  the  annual 
Mechanical  Survey,  giving  page 
and  paper  sizes  and  other  mechan¬ 
ical  data  for  1,927  dailies,  and  also 
the  September  linage  figures  for 
newspapers  in  principal  cities. 

The  Mechanical  Survey  tabula¬ 
tion  begins  on  page  61,  the  linage 
figures  on  page  24. 


SEPTEMBER  LINAGE 
LOSS  IS  16.3  PER  CENT 

Daily  Volume  Drops  Only  11  Per  Cent, 
While  Sunday,  4  Issues  Against  S, 

Shows  36.4  Decline,  Principally 
in  Motor  Linage 

Four  Sundays  in  September,  1930, 
against  five  in  September,  1929,  again 
makes  imixissible  a  fair  comparison  be¬ 
tween  the  newspaper  linage  totals  for 
last  month.  The  loss  in  total  linage  for 
the  month  was  16.3  per  cent  of  the 
September,  1929,  total,  a  smaller  de¬ 
crease  that  was  noted  for  August.  The 
loss  for  19.30  up  to  Sept.  30,  is  about  12 
per  cent,  with  the  prospect  that  October’s 
loss  will  be  about  the  same  as  that  for 
September. 

The  loss  in  daily  issues  only,  for 
September,  was  11  per  cent,  while  that 
for  Sunday  only  was  36.4  per  cent.  In 
bf)th  the  largest  single  classification  loss 
was  in  automotive  linage,  with  financial 
the  second  greatest  loser.  Both  of  these 
classifications  were  at  their  pre-crash 
peak  in  September,  1929. 

The  tables,  summarizing  the  above  in¬ 
formation  and  giving  it  in  detail  for  more 
than  .300  newspapers  in  71  cities,  appear 
on  pages  24-.34  of  this  issue.  Figures 
for  all  cities  except  New  York,  Chicago, 
and  Kansas  City  are  furnished  by  Media 
Records,  Inc.  The  New  York  and 
Chicago  information  comes  from  the  Ad¬ 
vertising  Record  Company,  New  York 
and  Chicago,  and  the  Kansas  City  statis¬ 
tics  are  .supplied  direct  to  P'ditor  &  Pub- 
LiSHKR  by  the  publishers  of  the  local 
newspapers.  The  Kansas  City  linage  is 
classified  in  a  breakdown  similar  to  that 
for  all  other  cities  except  New  York  and 
Chicago,  the  latter  differing  in  that  they 
include  Automotive  and  Financial  under 
Retail  and  General,  as  well  as  stating 
it  separately. 


N.  Y.  SUN  DELIVERS  BY  AIR 

Starts  Daily  Plane  Service  to  Wash¬ 
ington  on  Night  Edition 

Daily  airplane  delivery  of  the  Netv 
York  Sun  to  Washington  was  started 
Oct.  20,  when  a  bundle  of  papers  was 
placed  in  the  capital  two  and  one-half 
hours  after  leaving  the  Sun's  presses  on 
lower  Broadway.  One  minute  after  the 
presses  started  running  on  the  night  edi¬ 
tion,  a  bundle  was  loaded  on  a  Sun  truck, 
and  Joseph  Bernstein,  the  paper’s  fast¬ 
est  driver,  rushed  it  through  the  heavy 
evening  traffic  and  over  to  the  airport  in 
Newark.  N.  J.,  in  exactly  22  minutes. 

The  newspapers  left  Newark  aboard  a 
plane  of  the  Ludington  Lines  at  3 :45 
P.  M.  ami  were  in  the  hands  of  Wash¬ 
ington  readers  before  dinner  time.  The 
service  will  be  daily  and  was  arranged 
for  the  Sun  by  .Amelia  Earhart,  vice- 
president  of  the  Ludington  Lines. 

MAGAZINE  NAMES  AGENCY 

The  National  Power  Glider  magazine 
has  placed  its  advertising  account  with 
Rogers,  Hinman  &  Thalen,  Inc.,  New 
York.  Magazines  and  newspapers  will 
l)e  used.  John  L.  Rogers  is  directing 
the  account. 


NEW  DENNISON  EXECUTIVES 

Dennison  Manufacturing  Company  of 
Framingham,  Mass.,  has  announced  the 
appointment  of  W.  H.  Leahy  as  adver¬ 
tising  manager  and  C.  E.  Wright  as 
assistant  advertising  manager. 


60  ADVERTISERS  Win 
SPEND  MORE  IN  1931 


A.N.A.  Survey  of  256  CompxnM, 
Shows  Expected  Appropriation  In- 
creases  Up  to  200  Per  Cent — 121 
Will  Repeat  1930  Schedules 


Sixty  national  advertisers  will  increase 
their  appropriations  in  1931,  answers  to 
a  questionnaire  sent  out  by  the  Associa¬ 
tion  of  National  Advertisers  show,  it 
was  announced  this  week  by  Albert  £ 
Haase,  managing  director  of  the  asso¬ 
ciation.  The  query  was  sent  to  2^  com¬ 
panies,  which  comprise  the  majority  of 
the  organization’s  membership.  In  addi¬ 
tion  to  the  60  which  will  show  increases, 
121  replied  that  they  will  repeat  their 
1930  appropriations,  and  14  express^ 
the  intention  of  reducing  their  expendi¬ 
tures.  Sixty-one  companies  were  unable 
to  give  definite  answers,  but  offered  vari¬ 
ous  comments. 

The  sixty  companies  intending  to  en¬ 
large  their  totals  will  show  percentage 
of  increase  as  follows:  Two  companies 
200  per  cent,  one  company  100  per  cent, 
one  company  .50  per  cent,  six  companies 
21  to  49  per  cent,  14  companies  16  to 
20  per  cent,  five  companies  11  to  IS  per 
cent,  14  companies  6  to  10  per  cent, 
eight  companies  1  to  5  per  cent.  Nine 
companies  did  not  give  their  percentages. 

The  14  concerns  whose  1931  appropri¬ 
ations  will  be  less  than  1930  will  reduce 
them  by  the  following  percentages:  Om 
.50  per  cent,  three,  30  per  cent,  four,  11 
to  25  per  cent,  five,  1  to  10  per  cent.  Oix 
company  did  not  announce  its  percentage. 

(liomments  from  the  61  organizations 
which  could  not  give  definite  figures  re¬ 
vealed  that  nine  may  possibly  show  an 
increase,  five  may  show  a  decrease,  13 
bejieye  they  will  retain  their  1930  appro¬ 
priations,  29  have  not  yet  determined  the 
amount  they  will  spend  next  year,  and 
five  will  retain  the  same  ration  of  adver¬ 
tising  to  sales. 


DENIES  SCRIPPS  CASE  REVIEW 


U.  S.  Supreme  Court  Upholds  Lower 
Court’s  Ruling 

(Special  to  Editor  &  Publisher) 

Washington,  Oct.  23 — The  Supreme 
Court  of  the  United  States  will  not 
review  a  case  involving  the  determina¬ 
tion  of  the  rights  of  parties  under  the 
will  of  the  late  Edward  W.  Scripps. 
newspaper  publisher.  Tlie  Court  denied 
a  petition  for  a  writ  of  certiorari  brought 
by  the  widow  of  James  G.  Scripps,  son 
of  Edward  W.  Scripps. 

The  claim  involves  an  amount  in  ex¬ 
cess  of  $6.000,(X)0.  Mrs.  .Scripps  con¬ 
tended  in  her  brief  that  Edward  W. 
Scripps  promised  his  son  one-half  the 
increment  from  managing  the  father’s 
new'spaper  business.  It  was  stated  that 
Janies  G.  Scripps  managed  the  news¬ 
paper  enterprises  from  l'H)8  until  I*®, 
during  which  time  the  annual  gross 
income  rose  from  $.3,000,000  to 
$16,700,000. 

The  opinion  of  the  Circuit  Court  of 
Appeals  for  the  Sixth  Circuit,  which  the 
Supreme  Court  refused  to  review,  held 
that  the  father’s  qualification  of  his  prom¬ 
ise,  that  he  was  to  be  the  sole  judge  of 
the  increase  in  values  of  his  enterprises 
and  the  value  of  his  son’s  services,  made 
the  promise  “illusory  and  unenforceable. 

TO  HEAR  RADIO  PETITIONS 

The  Federal  Radio  Commission  duT 
ing  the  past  week,  agreed  to  hear  the 
applications  of  three  newspaper  operated 
stations  for  additional  radio  facilities 
Memphis  Commercial  Appeal, 
(.S.D.)  Herald  and  AUcntoim 
Morning  Call.  The  application  of  tW 
East  St.  Louis  Daily  Journal 
permission  to  erect  a  new  hroadcasting 
station  was  received  during  the  week. 


JOINS  LOS  ANGELES  BRANCH 

Merle  R.  Ebersole  has  joined  the  ■ 
Angeles  office  of  Lord  & 

Logan.  Ebersole  was 
tising  manager  of  the  Federal 
Supply  Company  and  the  American 
liator  Company.  Ebersole  is  a  gra 
and  a  former  instructor  at  Cornell  u. 
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FINER  PRINTING  ACHIEVED  IN  PAST  5  YEARS 

Quality  Prcxluction  Goal  of  Newspapers  as  Well  as  Speed,  Says  N.  Y.  Herald  Tribune  Executive 
— Cites  Advances  in  Plate  and  Cut  Making — Improved  Paper  Handling,  Larger  Rolls  Needed 


The  past  five  years  in  the  newspaper 
world  have  seen  a  vast  change,  not 
only  in  the  physical  appearance  of  daily 
publications,  but  in  the  attitude  of  the 
mechanical  superintendent  toward  his  job, 
according  to  Arthur  H.  Burns,  produc¬ 
tion  manager  of  the  Nnv  York  Herald 
Tribune.  Time  was  when  the  mechanical 
man  was  interested  primarily  in  getting 
out  his  paper  with  the  greatest  possible 
sp^  and  keeping  his  machinery  in  good 
running  order.  These  are  still  important 
factors  in  his  job,  but  during  the  past 
half-decade  he  has  developed  a  keener 
interest  in  good  printing. 

Many  mechanical  superintendents  have 
been  the  moving  factor  in  their  organiza¬ 
tions  in  obtaining  a  more  attractively 
printed  paper  with  more  readable  type 
and  clearer  reproduction  ol  half-tones. 
Annual  conventions  of  mechanical  execu¬ 
tives  under  the  auspices  of  the  Mechani¬ 
cal  Department  of  the  American  News¬ 
paper  Publishers’  Association  have  been, 
to  a  great  extent  a  motivating  force  Ix;- 
hind  the  modern  viewpoint,  ^Ir.  Burns 
thinks. 

“A  comparison  of  the  average  news¬ 
paper  of  1925  with  that  of  1930,”  he 
pointed  out  to  Editor  &  Publisher, 
“shows  immediately  an  extensive  use  of 
the  finer  line  and  more  distinctive  type 
faces,  a  more  generally  uniform  typog¬ 
raphy  in  the  news  pages  and  particularly 
a  much  higher  standard,  from  the 
printer’s  point  of  view,  in  the  general 
display  advertisements  as  well  as  a  much 
more  prevalent  use  of  the  lialf-tone  and 
Ben  Day  screens  on  all  pages.” 

Perfection  in  mat-making  and  the  al¬ 
most  universal  adoption  of  the  dry  mat 
have  gone  far  toward  improving  news¬ 
paper  letter  press  printing,  Mr.  B'urns 
said.  The  improvements  made  in  their 
products  by  ink  manufacturers,  coupled 
with  this  development,  he  observed,  form 
one  of  the  principal  advances  made  in 
technical  production. 

“The  dry  mat,  as  it  is  now  produced, 
results  in  clearer  and  more  readable  let¬ 
ter  press  printing  than  was  possible  with 
the  w'et  mat,”  was  his  comment.  “Half¬ 
tone  or  other  screens  in  illustrations  are 
much  more  faithfully  reproduced  than 
formerly.  We  are  able  to  use  much 
greater  pressure  in  making  the  mat, 
consequently,  the  plate  on  the  press  is 
deeper  and  sharper  than  that  from  the 
soft  wet  mat. 

“At  the  same  time  that  we  improved 
the  depth  of  the  press  plate  it  developed 
that  the  printing  face  was  not  as  smooth 
as  the  wet  mat  face  and  that  printing 
mclined  to  show  more  of  a  gray  than 
a  dead  black.  This  brought  about  more 
experiments  in  •  the  composition  and 
quality  of  news  ink  with  the  result  that 
today  many  newspapers  are  using  an  ink 
with  a  chemical  toner  to  produce  a  dense 
black.  These  toners  are  not  new  in  the 
juk  manufacturing  business  but  their 
arge  use  in  news  ink  today  does  con- 
stitWe  a  step  forward  toward  better 
printing  as  regards  newspapers.” 

The  use  of  perfected  ink  toners  brought 
™  <l«nse  black  desired,  it  was  true,  but 
the  black  was  not  always  of  uniform 
Jwsity.  The  trouble  lay  in  the  rollers, 
Mr.  Burns  explained,  and  with  experi¬ 
ments  started  along  that  line  and  the 
eventual  perfection  of  the  rubber  print¬ 
ing  pr«s  roller,  the  second  great  develop¬ 
ment  in  recent  times  was  given  to  the 
newspaper  world. 

The  improvement  in  ink  did  not 
alone  produce  the  solid  uniform  blacks 
t  experiments  were  made  with 
L  applying  the  ink,”  the  me- 

cnamcal  superintendent  said.  “The  old 
composition  roller  collected  and  retained 
°*1.’**  surface  great  quantities  of  dust 
Which  did  not  transmit  ink  and  therefore 
produced  a  spotty  print.  Unless  fre¬ 
quently  washed  and  frequently  renewed 
was  certain  to  produce  a  badly  printed 
/uo  rubber  roller  throws  off  dust 
>ts  ink-spreading  quality  is  therefore 


By  JOHN 

undiminished.  The  result  is  that  rublier 
rollers  apply  the  ink  more  evenly  and 
thoroughly,  producing  the  dense  uniform 
black  required  for  sharp  contrast.  This 
roller,  in  my  opinion,  is  the  second  great 


Arthur  H.  Burns 


development  in  newspaper  printing  in  the 
last  five  years.” 

Advances  made  in  the  photo-engraving 
processes  have  given  the  daily  newspaper 
a  finer  reproduction  of  news  and  adver¬ 
tising  illustrations.  The  higher  quality 
of  half-tones  has  brought  greatly  im¬ 
proved  results  in  their  printing  on  news¬ 
print  paj^r.  Commenting  on  this  branch 
of  technical  work,  Mr.  Burns  said : 

“Along  with  the  demand  for  the  better 
grade  typography  in  advertisements  has 
come  the  advanced  type  of  illustration 
which  has  in  turn  produced  a  much 
higher  technique  among  photo-engravers. 
This  larger  bulk  of  engravings  run  in 
newspapers  has  brought  about  some  in¬ 
ventions  in  the  line  of  automatic  cameras, 
etching  and  powdering  machinery  not 
only  designed  to  retain  present  quality 
but  to  increase  both  speed  and  quantity 
of  production.” 

While  hailing  these  deveU^pments  as 
great  aids  to  finer  printing,  the  mechani¬ 
cal  superintendents  have  kept  always  in 
mind  the  need,  ever  increasing,  for  speed 
and  greater  speed.  Swift  transportation 
of  news,  and  the  present-day  public  atti¬ 
tude  which  demands  the  news  almost  as 
soon  as  it  has  happened,  urge  the  men 
in  charge  of  protfuction  to  more  intense 
efforts  to  turn  out  papers  with  the  re¬ 
quired  speed.  Minutes  are  precious,  and 
when  every  paper  in  a  big  city  is  pour¬ 
ing  its  final  sports  or  Wall  Street  editions 
into  the  strategic  sales  spots,  a  delay  of 
five  minutes  may  mean  the  loss  of 
thousands  in  circulation. 

The  same  improvements  that  have 
given  the  newspaper  its  clean  and 
readable  appearance  have  cut  production 
time  to  a  minimum,  according  to  Mr. 
Burns.  The  dry  mat  and  the  rubber 
roller  have  quickened  the  pace  in  both 
the  stereotype  department  and  the  press 
room. 

"Apart  from  the  technical  considera¬ 
tions,”  declared  the  Herald  Tribune 
executive,  “the  dry  mat  and  the  rubber 
roller  have  had  a  great  effect  on  pro¬ 
duction  itself.  We  are  today  able  to  go 
to  press  quicker  than  ever  before  and 
we  are  also  able  to  keep  running  for 
longer  periods  than  formerly — each  of 
these  production  items  being  the  result 
of  using  the  dry  mat  and  the  rubber 
roller.  The  personnel  of  both  the  stereo¬ 
type  room  and  the  press  room  must 
applaud  the  use  of  these  two  items  as 


F.  ROCHE 

their  work  has  been  made  simpler  and 
easier  in  each  case.” 

The  problem  of  speed  has  a  twin  in 
the  problem  of  quantity.  No  matter  how 
fast  you  can  turn  out  papers,  you  must 
have  equipment  that  will  handle  sufficient 
quantity  to  make  the  speed  effective. 
Plates  may  be  rushed  to  the  press  room 
in  record  time,  but  if  the  giant  machines 
are  not  capable  of  turning  out  the 
printed  papers  in  sufficient  quantity  and 
in  quick  time,  all  the  effort  put  into  the 
previous  operations  is  wasted.  In  Mr. 
Burns’  opinion,  the  press  manufacturers 
have  met  this  demand  adequately  in  their 
development  of  presses  tliat  will  print 
more  papers  per  unit  than  in  former 
years. 

“Manufacturers  have  produced  ma¬ 
chines  capable  of  50  per  cent  more  pro¬ 
duction  than  five  years  ago,  and  for  the 
most  part  have  gone  about  the  business 
from  a  proper  engineering  viewpoint,” 
he  said. 

Precision  in  construction  is  necessary 
to  the  perfect  operation  of  the  high-spee<l 
press,  and  this  delicate  detail  has  been 
watched  closely  by  the  engineers. 

“There  have  been  innumerable  prob¬ 
lems  concerning  balance  and  precision  of 
manufacture  that  have  been  met  and 
surmounted  in  the  construction  of  the 
present  high-speed  press.'  Mr.  Burns 
pointed  out.  “It  cannot  be  substantiated 
that  machines  capable  of  high  speed  were 
not  produced  prior  to  1925,  but  they  were 
not  built  for  sustained  production  at  a 
speed  of  1,000  papers  per  minute  as  they 
are  today,  and  in  all  probability  would 
fail  under  the  present  demands.” 

Mechanical  improvements  are  the  basis 
on  which  the  present  era  of  high-speed 
newspaper  production  is  made  possible. 
Mr.  Burns  observed,  but  if  it  were  not 
for  the  lively  interest  in  better  printing 
and  an  eagerness  to  meet  the  require¬ 
ments  of  intense  present-day  competition 
on  the  part  of  production  staffs,  the 
marvelous  brain  children  of  the  inventors 
and  the  careful  planning  of  the  engineers 
would  be  was'ted.  The  human  factor 
must  keep  pace  with  speeding  machines. 

“The  average  paper  today,”  Mr.  Hums 
said,  “is  clean  and  sharply  printed,  the 
pictures  are  well  reproduced  and  the 
contrasts  between  black  and  white  much 
more  pronounced.  All  of  these  effects 
have  been  the  result  of  much  intense  ap¬ 
plication  by  all  the  personnel  employed 
in  the  plants  of  today’s  newspapers. 
Much  greater  attention  is  paid  today  to 
the  technical  details  of  production  as  well 
as  to  the  means  of  production  itself  than 
was  the  case  five  years  ago.  It  is  no 
longer  sufficient  to  produce  the  paper  in 
sufficient  quantities  at  and  in  the  time 
desired,  but  the  product  must  be  well 
printed.  These  technical  details  have  be¬ 
come  the  center  of  attention  partly  be¬ 
cause  of  interest  aroused  in  the  mechani¬ 
cal  staffs  by  annual  conventions  and 
partly  through  competition  in  appearance 
under  the  stimulus  of  the  publishers  and 
of  advertisers.” 

The  production  plants  of  daily  news¬ 
papers  are  filled  today  with  modern  im¬ 
provements,  and  new  ones  are  constantly 
being  developed,  but  most  of  these,  ac¬ 
cording  to  Mr.  Burns,  are  of  a  minor 
nature.  Devices  which  cut  production 
cost  slightly  in  various  departments  or 
cut  a  minute  from  a  process  are  the 
principal  contributions  of  present-day  in¬ 
ventors.  True,  most  of  the  big  jobs  have 
been  done,  but  there  are  still  a  few  re¬ 
maining.  One  of  these  which  is  of  major 
importance  is  the  handling  of  newsprint 
rolls.  The  new  presses,  with  their  tre¬ 
mendous  capacity  can  not  be  operated  to 
their  fullest  possibilities  on  the  present 
size  newsprint  roll.  The  amount  of 
changes  and  pasters  required  cuts  down 
the  running  time  of  the  machine.  And 
in  order  to  handle  the  web  properly,  the 
presses  themselves  need  an  improvement 
in  tension  devices. 


“It  will  certainly  be  evident  to  anyone 
inspecting  the  production  record  of  these 
presses,”  Mr.  Bums  declared,  “that  an 
improvement  is  due  in  the  paper  room. 
We  may  look  for  transportation  and 
handling  facilities  for  much  larger  rolls 
in  order  to  get  maximum  production 
from  the  machine  and  at  the  same  time 
seek  much  more  certain  and  more  truly 
automatic  tension  devices.  With  the 
greater  production  comes  certain  prob¬ 
lems  in  the  mail  room  and  already,  cer¬ 
tain  progress  has  lieen  made  in  the 
bundling  and  shipping  of  newspapers.” 

Much  remains  to  be  done  in  the  com¬ 
posing  room,  according  to  the  Herald 
Tribune’s  protfuction  manager. 

“If  you  base  any  observation  on  what 
improvements  may  still  be  made,”  he 
said,  “on  what  has  already  been  done, 
you  will  readily  see  that  it  stands  out 
as  the  one  branch  of  the  mechanical  de¬ 
partment  which  needs  the  most  improve¬ 
ment.  Devices  are  constantly  being  in¬ 
vented  to  speed  up  composition  and  cut 
cost,  but  for  the  most  part  they  have  to 
do  with  minor  things.  Some,  such  as 
the  one  submitted  by  S.  J.  Sennett.  of 
the  Chicago  Tribune,  at  the  A.N.P.A. 
Mechanical  Conference  last  spring,  are 
worth  while.  The  Teletypesetter,  of 
course,  is  one  of  the  outstanding  new  de¬ 
vices,  but  it  has  not  yet  really  been 
tested,  and  what  it  will  do  under  every¬ 
day  circumstances  has  not  yet  been 
proved.” 

Production  managers  are  constantly 
working  to  cut  down  cost  and  reduce  the 
number  of  operations  necessary  in  the 
mechanical  processes  of  publishing  a 
newspaper,  and,  says  Mr.  Burns: 

“It  is  most  certain  that  there  are  more 
developments  in  machinery  and  means  of 
production  to  come  in  the  future  and  it 
seems  equally  certain  that  these  develop¬ 
ments  are  possible  in  any  of  the  different 
processes  involved.  The  recent  compe¬ 
tition  sponsored  by  the  New  York  Sun 
resulted  in  a  wide  variety  of  devices, 
two  of  which  were  of  outstanding  merit 
as  improvements.  Some  were  of  no 
value  but  many  others  contained  the  germ 
of  an  idea  which  may  be  developed  into 
something  worthwhile.” 


HUNTING  MOOSE  IN  CANADA 


Scrippt-Howard  and  Hearst  Execu- 

tivas  GuctU  of  Mersey  President 

A  party  of  Scripps-Howard  and 
Hearst  executives  left  New  York  this 
week  on  a  10-days  hunting  trip  to  the 
Nova  Scotia  wo^s  as  guests  of  Col. 
S.  J.  L.  Jones,  president  of  the  Mersey 
Paper  Company. 

In  the  party  were  Roy  W.  Howard, 
chairman  of  the  board,  W.  G.  Chandler, 
general  business  manager,  George  B. 
Parker,  editor-in-chief,  Scripps-Howard 
Newspapers ;  Col.  Frank  Knox,  general 
manager,  Hearst  Newspapers;  Ray 
Ixing,  editor  of  Cosmopolitan  magazine ; 
Karl  Bickel,  president  of  United  Press; 
and  Fred  Ferguson,  general  manager 
of  NEA  Service,  Inc. 

Col.  Jones  guests  are  staying  at  his 
hunting  lodge  at  Lake  Rossignol.  After 
inspecting  the  recently  built  mill  of  the 
Mersey  Paper  Company,  the  party  was 
to  go  into  the  woods  of  Queens  and 
Shelburne  Counties  to  hunt  moose  and 
deer. 


INDIANA  A.P.  ELECTS 

George  D.  Crittenberger  of  the  Ander¬ 
son  Bulletin  was  elected  president  of  the 
Indiana  Associated  Press  at  the  annual 
fall  meeting,  Oct.  17,  at  the  Claypool 
hotel,  Indianapolis.  Crittenberger  suc¬ 
ceeds  Tom  H.  Keene,  Elkhart  Truth, 
who  has  served  as  president  two  years. 
Other  officers  elected  were  Louis  Hiner, 
Rushville  Republican,  first  vice-presi¬ 
dent;  John  H.  Conner,  Seymour  Tribune, 
second  vice-president,  and  S.  P.  Ochil¬ 
tree,  Indiana  correspondent,  secretary. 
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Fig.  1 — It  Is  the  Publisher’s  Own  Job  to  Clean  Up  This  Kind  of  Typography 

These  three  pages  are  typical  examples  of  the  general  run  of  newspaper-set  local  advertising.  Funeral  borders  and  stud-horse  type  always  make  a 
“hawker”-like  impression.  To  carry  out  the  “atmosphere”  of  these  to  its  logical  end,  the  clerks  in  the  stores  should  dress  and  act  like  undertakers, 

deliveries  might  he  made  in  hearses. 


NEWSPAPER  TYPOGRAPHY  AND  MAKEUP 

M2aiy  Notable  Improvements  in  Recent  Years;  Still  Too  Much  Tjrpographic  “Blurt”  and  “Bluster;” 
Some  Glaring  Defects;  Definite  Things  Publisher  Can  Do  Easily  and  Economically 


Notable  among  the  many  ad¬ 
vances  that  have  taken  place  in 
newspaper  publishing  within  the 
past  few  years  is  the  marked  improve¬ 
ment  in  typography  and  makeup.  Among 
the  most  important  of  these  improve¬ 
ments  might  be  mentioned  (1)  the 
change  from  all-cap  heads  to  cap-and- 
lower-case  heads;  (2)  the  use  of  “hang¬ 
ing  indention”  for  secondary  decks  in¬ 
stead  of  the  old  inverted-pyramid  style; 
(3)  the  elimination  or  gradual  toning 
down  of  “banner”  heads ;  (4)  the  re¬ 
placing  of  the  antiquated  eye-straining 
text  type  with  easier-reading  faces  as 
exemplified  by  “Ionic"  and  “Ideal”; 
(5)  the  removal  of  stud-horse  type  and 
funeral  borders  from  the  ads ;  (6)  a 
closer  following  of  the  pyramid  style  of 
makeup;  (7)  less  use  of  “boxes”  around 
large  and  small  heads  and  other  items ; 
(8)  confining  head  dress  to  one  “family” 
of  type  faces;  (9)  better  disposition  of 
material  on  pages. 

Publishers  Improving  Papers  by 
Disregarding  Tradition 

Those  publishers  who  have  disre¬ 
garded  precedent  and  tradition  and 
have  introduced  some,  if  not  all,  of  the 
above  ideas  can  be  sure  that  the  typog¬ 
raphy  and  makeup  of  their  papers  is  more 
pleasant  to  look  at,  and  more  comfortable 
to  read.  This  kind  of  typography  and 
makeup  attracts  readers  and  encourages 
closer  reading — which,  of  course,  helps 
to  sell  more  pai)ers,  more  merchandise, 
and  helps  to  do  many  of  the  other  things 
that  publishers,  editors  and  advertisers 
want  the  reader  to  do. 

The  big,  fat,  black  display  type,  queer 
border  combinations  and  crazy-quilt  lay¬ 
outs — all  jumbled  up  by  a  hodge-podge 
makeup —  is  now  passe;  and  has  been  for 
some  years — although,  judging  from  some 
of  the  papers  we  have  been  looking  at  re¬ 
cently,  there  are  many  publishers,  ap¬ 
parently,  who  have  not  yet  given  their 
papers  (readers  and  advertisers)  the 
benefit  of  the  newer  and  letter  ways  of 
doing  things  in  the  composing  room 
CSee  Fig.  1  and  Fig.  6). 

Good  newspaper  typography  means 
clean-cut,  simple,  easy-and-quick-to-read 
typography  that  invites  reading,  encour¬ 
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ages  interest,  stimulates  desire,  and  gets 
real  action — the  kind  of  typography  that 
SELLS  the  newspaper  and  its  whole  con¬ 
tents  to  the  busy  reader  in  much  the 
same  manner  that  a  good  window  or 
counter  display  sells  merchandise  to  the 
hurried  shopper. 

Good  newspaper  typography  and  make¬ 
up  accomplishes  three  worth-while  re¬ 
sults  :  ( 1 )  it  encourages  a  more  leisurely 
reading;  (2)  comfortable  reading  means 
more  interest  and  larger  response  to  ad¬ 
vertising;  and  (3)  therefore  the  adver¬ 
tiser  gets  more  tangible  evidence  that  his 
advertising  is  pulling — all  of  which 
keeps  readers  and  advertisers  “sold”  on 
the  newspaper  (See  Fig.  7). 

Many  Improvements  Made,  but  Much 
More  Work  to  Do 

I'lESPITE  all  that  has  been  accom- 
^  plished,  however,  there  is  still  a  great 
deal  more  work  to  be  done — if  the  pub¬ 
lisher  hopes  to  keep  pace  with  the  re¬ 
markable  progress  that  has  been  made, 
and  that  is  still  being  made,  by  his  con¬ 
temporaries  in  other  lines  of  publishing, 
advertising  and  printing. 

The  A.X.P.A.’s  Joint  Committee  on 
Advertising  Printing,  under  the  Chair¬ 
manship  of  F".  H.  Keefe,  publisher  of 
the  Newburgh  (N.Y.)  News,  has  done 
a  fine  job  so  far  as  it  has  gone  up  to 
this  time,  in  developing  more  and  better 
co-operation  between  the  agencies  and  the 
mechanical  departments  of  the  newspap¬ 
ers, — and  the  results  of  this  splendid 
work  is  easily  noticeable  in  any  progres¬ 
sive  paper.  But  the  work  of  this  com¬ 
mittee  does  not  go  far  enough  to  clean 
up  completely  the  typography  and  make¬ 
up  of  the  newspaper,  l^cause  this  com¬ 
mittee  is  concerned  mostly  with  improv¬ 
ing  the  printing  of  national  advertising. 

W'e  must  get  nearer  the  heart  of 
things ;  we  must  get  right  into  the  editor¬ 
ial,  business  and  mechanical  departments 
of  each  newspaper  where  the  local  stuff 
is  handled.  This  is  the  sore  spot  where 
most,  if  not  all,  of  the  trouble  of  poor 
typography  and  makeup  originates.  News 


and  local-advertising  presentation  has  not 
kept  pace  with  agency-prepared  material. 
If  the  editorial,  business  and  mechanical 
departments  of  each  newspaper  took,  with 
their  part  of  the  paper,  only  a  small  por¬ 
tion  of  the  care  that  the  agency  takes 
with  the  preparation  of  national  advertis¬ 
ing — what  wonderful  papers  we  would 
have!  With  very  few  exceptions  you  can 
take  up  any  newspaper  and  tell  at  a 
glance  the  local-set  matter  (whether  text 
or  advertisements)  from  the  agency- 
prepared  material. 

Some  Glaring  Defects  of  Newspaper 
Typography  and  Makeup 

Generally  speaking,  material  set 
in  the  newspaper’s  own  composing 
room  may  be  spotted  because  of  the  utter 
disregard  for  many  of  the  most  funda¬ 
mental  principles  of  good  typography 
(See  Fig.  1  and  6) — such  as  poor  layouts, 
use  of  unrelated  types  and  borders,  too 
many  different  type  faces  in  the  same 
piece  of  composition,  too  much  bold  type 
and  black  borders,  careless  grouping  and 
spacing  of  blocks  of  type,  pages  made  up 
too  solid,  etc. — while  the  agency-prepared 
material  (See  Fig.  7)  takes  full  advan¬ 
tage  of  every  detail  to  get  as  nearly  as 
possible  a  perfect  piece  of  typography. 

Newspaper  typography  and  makeup 
will  never  reach  the  high  plane  of  at¬ 
tractiveness  its  importance  merits,  and  its 
readers  and  advertisers  are  entitled  to, 
until  the  publisher,  or  the  business  man¬ 
ager,  or  whoever  might  be  the  “Chief," 
begins  the  process  of  cleaning  up  right 
in  his  own  plant — right  at  the  desk  of 
each  man  concerned — and  then  keeps  at  it 
forever. 

Publishers,  managers,  editors,  and  the 
mechanical  folks  should  sit  down  in  con¬ 
ference  at  least  twice  a  month  and  go 
over  their  papers  page  by  page  to  see 
what  could  be  done  to  simplify  and  im¬ 
prove  the  presentation  of  the  material  in 
each  issue.  Do  you  really  need  an  84- 
point  or  96-point  gothic  streamer?  If 
you  must  have  a  streamer,  wouldn’t  some 
other  type  than  gothic  do?  Does  the 


news  really  justify  the  brutal  “banner” 
used  in  Fig.  4? 

In  talking  to  editors  they  tell  me  that 
they  are  frequently  hard  put  to  find  a 
story  to  justify  the  big  gothic  "b^ner” 
— yet  this  big  black  “banner”  must  go  on 
every  edition,  regardless  of  the  value  of 
the  story  as  news,  for  fear  the  street  and 
news-stand  sales  might  flop  if  it  is  left 
off.  Yet  the  “banner”  does  not  appear 
on  the  outside  of  the  Sunday  editions  of 
these  same  newspapers  (which  generally 
use  the  comic  or  gravure  section  for  a 
jacket)  and  neither  street  nor  newsstand 
sales  seem  to  fall  off. 

Some  Definite  Things  Requiring  the 

Publisher’s  Immediate  Attention 

"YI^HAT  is  the  sense  of  cluttering  up 
”  the  first  page  with  so  many  “boxes,” 
big  heads  with  3,  4,  or  5,  decks — all  made 
more  repellant  by  the  use  of  several  to  a 
dozen  different  type  faces  for  the  head 
dress?  By  correcting  this  one  practice 
the  publisher  could  save  valuable  time, 
space  and  money — besides  getting  a  more 
attractive  page,  w’hich  means  more  reader 
response. 

Pages  carrying  advertising  are  usually 
so  j  umbled  up  with  poorly  composed  ads, 
clashing  type  faces  and  borders,  many 
different  kinds  of  heads  and  subheads, 
all  thrown  together  in  a  hit-or-miss  man¬ 
ner  that  they  repel  instead  of  attraa 
The  makeup  of  a  page  of  text  and  ads 
should  be  done  carefully,  and  with  some 
idea  of  the  relation  of  one  thing  to  an¬ 
other — and  it  can  be  done  in  this  attrac¬ 
tive  manner,  regardless  of  the  absurd  ex¬ 
cuse  that  “we  haven’t  time.” 

The  editorial  page  has  lost  its  former 
influence  and  power  because  it  is  all  too 
often  overloaded  with  ads,  features,  car¬ 
toons,  comics,  and  a  lot  of  other  secon¬ 
dary  or  extraneous  matter,  (See  Fig.  2/ 
— all  of  which  in  most  cases  dominates 
the  page.  An  editorial  page  should  be 
planned  so  that  editorial  matter  domi¬ 
nates  the  page,  and  all  other  material  is 
kept  down  in  a  subordinate  position.  (Set 
Fig.  2). 

The  sport,  home,  feature,  fashion, 
theatre,  and  most  all  other  pages  of  the 
average  daily  newspaper  are  cluttered  up 
with  too  much  display,  too  many  boxes. 
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too  many  different  type  faces  in  heads,  and  mechanical  departments  take  a  more 

and  careless  disposition  of  material  on  thoughtful,  more  serious,  interest  in  the 

pages.  In  a  large  measure  syndicated  preparation  and  liandling  of  all  local  ma- 
matter  is  responsible  for  much  of  the  terial ;  by  watching  and  checking  the 

stuttering  typography  (See  Fig.  2)  we  presentation  of  text  and  ads  from  day  to 

see  on  many  newspaper  pages,  because  day ;  by  trimming,  polishing,  and  refining 
material  coming  from  different  syndicates  the  presentation  with  each  new  edition — 
is  arranged  differently,  is  set  in  different  by  ruthlessly  deleting  each  and  every 
tvpe  faces — and  the  typography  of  syn-  typographical  idiosyncrasy  that  interferes 
dicated  material  is  seldom  as  attractive  as  with  a  clear,  clean-cut  presentation  of 
it  might  be.  every  item,  on  every  page,  in  every  edi- 

^  D  e'\ _ j  tion  everv  dav. 

..a 

the  publisher  has  accom-  newspaper  is  comparatively  simple;  can 

»»  plished  a  whole  lot  m  the  past  few  stages;  need  not  inter¬ 
years  in  making  is  paper  more  a  rac-  routine;  does  not  cost 

five  and  easier  to  read,  there  is  still  „  u  »  i  u  »• 

I’mucli  “blurt"  and  “bluster”  on  all  money  nor  take  much  time;  can 

Z  nages  of  most  newspapers.  Pub-  done  without  any  expendi- 

ishers  can  lick  these  high-composition-  ‘ure  for  new  materials;  and  results  in 
cost  and  revenue-reducing  handicaps  as  the  reader,  the  advertiser,  the  publisher, 
they  have  licked  many  other  detriments,  and  even  the  agency,  being  much  more 

satisfied — and  happier. 


ARKANSAS  DAILY  MOVES 

First  editions  from  the  new  home  of 
the  I.ittle  Rock  .irkaaisas  Democrat  were 
issued  Monday,  Oct.  20,  and  a  formal 
opening  for  inspection  by  the  public  will 
Ih"  held  Nov.  3,  K.  A.  Engel,  president 
and  general  manager  has  announced. 


by  insisting 
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Fig.  2— BADLY  ARRANGED  EDITORIAL 
PAGE 

Syndicate  matter  with  large  heads  and  bold  cuts 
dominate  page ;  too  many  things  clamoring  for 
attention;  editorial  matter  subordinated. 


Fig.  4 — “BLUSTERING”  TYPOGRAPHY  LONG 
SINCE  PASSE 

Banner  brutal  in  its  blatancy;  major  heads  too 
big;  subheads  too  small;  too  many  different  and 
unrelated  type  faces  used. 


Fig.  6 — TYPOGRAPHY  NEEDING  FIRST  AID 
QUICK 

Very  ba,d  makeup;  too  many  unrelated  type 
faces  and  borders;  four  different  faces  of  head 
type  on  the  four  news  stories. 
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Fig.  3— EDITORIAL  PAGE  CAREFULLY 
PLANNED 

litorial  matter  dominates  page;  secondary 
ktenal  held  to  subordinate  position;  free  from 
distracting  typographical  elements. 


Fig.  7— PYRAMID  MAKEUP  AND  GOOD 
TYPOGRAPHY 

Pyramid  style  of  makeup  permits  more  orderly 
arrangement  of  ads;  typography  very  good; 
splendid  page  in  every  way. 


Fig.  5— EXCEPTIONAL  NEWSPAPER 
TYPOGRAPHY 

Type  faces  of  one  family  set  in  caps  and  lower 
case;  hanging  indention  used  for  secondary 
decks;  excellent  model  to  follow. 
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Journalism 


great  value  to  me.  The  Mercury  eclipsed 
all  the  local  papers  in  the  reports  and  1 
got  a  raise  in  m-’  pay. 

“In  the  days  of  the  New  England  cir¬ 
cuit.  everything  that  was  best  in  the 
drama  and  light  opera  couUl  be  seen  in 
the  course  of  the  season,  in  the  New  Bed¬ 
ford  theatres.  Companies  played  but  a 
few  weeks  in  New  York,  then  came  to 
r.ostt)n  for  a  week  or  two  and  then 
trouped  over  the  one-night  stands.  I 
wrote  the  dramatic  news  and  was  very 
well  hated  for  it.  In  those  days  the  com¬ 
panies  were  not  managed  by  syndicates, 
but  by  individuals  who  traveled  with  the 
company.  W’e  met  the  managers  inti¬ 
mately,  for  they  were  anxious  for  good 
notices  for  the  effect  of  business  in 
neighboring  towns.  They  often  brought 
in  the  stars  and  leading  members  of  the 
company.  I  remember  a  manager  of 
‘The  World’  introducing  to  me  Edith 
Kingdon,  who  was  to  marry  George 
Gould  later,  and  appealing  for  a  nice 
word  for  her  as  he  was  most  interested 
to  see  that  she  should  progress. 

"1  had  known  Charles  H.  Hoyt  as  a 
newspaper  man  on  the  Boston  Post.  He 
came  to  New  Bedford  to  rehearse  his 
first  success,  ‘A  Rag  Baby’  which  created 
a  sensation  in  a  new  form  of  music  and 
Comedy.  .\s  he  had  no  prestige  on  the 
stage  and  the  company  was  often  rebelli¬ 
ous  over  methods,  he  sought  companion¬ 
ship  and  we  were  quite  inseparable.  Ex¬ 
traordinary  successes  followed  and  he 
amassed  a  great  fortune.  He  was  at  the 
beginning  a  high  principled,  brilliant  fel¬ 
low,  but  success  wrecked  him.  The 
last  time  I  saw  him  was  at  the  old 
Gilsey  House  in  New  York  where  he  had 
asked'  to  meet  me.  He  was  led  into  the 
hotel  by  an  attendant,  slumped  onto  a 
divan  and  was  oblivious  to  everything 
about  him.  He  died  a  few  days  after. 
So  cracked  a  noble  heart. 

“Denman  Thompson,  after  his  suc^s 
in  ’The  Old  Homestead’  came  to  New 
Bedford  to  produce  a  play  ‘Ricli  and 
Poor.’  It  was  an  Irish  comedy.  1 
thought  it  was  terrible  and  said  so  in  the 
Mercury.  Mr.  Thompson  came  in  the 
next  day  and  said  he  agreed.  The 
author  sued  Mr.  Thompson  and  I  was 
summoned  to  New  York  as  a  witness, 
staying  with  Mr.  Thompson  as  his  guest 
for  several  days.  So  commenced  a  long 
friendship. 

“A  few  of  the  plays  that  came  to  New 
Bedford  the  first  winter  of  my  employ¬ 
ment  included,  ‘Fun  on  the  Bristoh 
Chaufrau  in  ‘Kit  the  Arkansas  Traveler 
‘The  Unknown,’  ‘Evangeline,’  ‘Fatinitaa, 
Annie  Pixley  in  ‘M’liss,’  ‘Humpty 
Dumpty,’  ‘The  Rivals’  with  Jefferson, 
Maurice  Barrymore  and  Mrs.  John  Drew. 
‘The  Sorcerer’  with  the  Boston-Deal 
Opera  Company.  ‘The  Tourists  in  > 
Pullman  Palace  Car,’  Willie  Edouin  w 
‘Fun  in  a  Photograph  Gallery,’  and  the 
comic  opera  ‘Boccacio.’ 

“This  was  the  period  of  Gilbert  and 
Sullivan.  It  is  worth  being  an  Ancient 
of  Days  to  have  lived  during  the  vogue 
of  Gilbert  and  Sullivan. 

“In  1907  the  Mercury  *? 

edition  in  celebration  of  the  hundreds 
anniversary  of  the  founding  of  the 
Mercury  and  E.  P.  Mitchell  of  the 
York  Sun  wrote  an  editorial  in  wliic 
he  said  the  Mercury  was  the 
esting  newspaper  printed  in  the  Uni 
States  on  that  day.  I  am  glad  to  M' 
held  that  honor  if  it  was  but  for  a  day 
“The  editor  has  the  daily  task  of  e 
pressing  opinions  of  this  and  that,  so 
times,  maybe,  on  problems  upon  wnt^ 
he  has  no  opinions  whatever.  But  m 

and  social  with  the  strange  variants  of  the  minor  years  of  observation^  and 

amen  who  scale.  And  he  told  us  the  fascinating  should  be  able  to  devise  a  L  j 

1  night  of  story  of  Lafeadio  Hearn  whose  biography  code,  for  better  or  worse. 

until  the  he  wrote.  It  was  Hearn,  with  Dvorak  time  when  this  Ancient  I 

ars  after,  the  composer,  who  gave  Krehbiel  the  faith  in  laws,  devices,  candidal 

•as  Henry  impetus  to  study  Creole  and  West  Indian  know,  if  you  remember,  loo 

the  A’crt'  music.  files  in  the  high  and  far-off  tim  . 

ame  with  “This  opjwrtunity  to  work  with  ac-  will  find  the  editor  was  pre.senting 
reviewer  complished  journalists  on  a  big  news  tain  formulas,  a  law  for  'ois  or 
ibiel  was  story  and  observe  their  methods,  was  of  (Continued  on  page 


ZEPHANIAH  W.  PEASE, 
Elditor  New  Bedford  (Mass.) 
Mercury. 
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How  Philadelphia  Earns  and 
Spends,  to  Meet  Its  Needs 
and  Serve  Its  Ends 


Here,  you  have  a  close*up  picture  of  how 
Philadelphia  buys,  who  does  most  of  it,  and 
how  often.  The  white  oblongs  in  the  gray 
panel  indicate  the  proportionate  incomes  of 
the  city’s  eight  major  buying  areas.  The 
table  shows  the  proportion  of  daily  trips 
made  by  each  area  to  the  shopping  districts. 


Note  that  areas  A  and  F  about  equal  in 
population  areas  E  and  H — the  percentage 
figures  being  based  on  a  total  of  2,000,000. 
But  see  how  areas  A  and  F  buy  both  down¬ 
town  and  in  their  own  neighborhoods.  The 
figures  show  that  in  areas  E  and  H  buying 
hinges  on  the  limited  pay  envelope  and  in 
A  and  F  there  are  funds  remaining  for  every¬ 
day  purchases.  All  of  which  proves  that  all 
buying  follows  income  and  not  masses  of 
population. 


In  the  Gawl  Survey  are  many  kinds  of  ad¬ 
vertising  and  merchandising  facts.  Out  of 
its  findings  you  can  learn  all  of  the  economic 
data  you  want  to  know — where  to  stock  ad¬ 
vantageously  and  in  what  quantity.  You 
can  be  shown  what  you  may  expect  in  turn¬ 
over  of  your  product.  You  can  know,  before 
you  run  your  campaign,  what  may  be  ex¬ 
pected  of  your  advertising. 


Shopping  habits  of  Philadelphia’s 
women  in  each  buying  area  as  shown 
by  their  trips  to  the  shopping  centers. 

Area 

Per  cent  of 
T>ot>uUtion 

Percentasa  of  total 
dally  trlpf  to 
downtown  ahoo- 
vlnc  dlitrlet  for 
sach  area. 

Peroentaire  of 
total  dally  trim 
in  nelshborhood 
shooplnadlatrlct 
for  eacb  area 

A 

9.4 

22.2 

11.6 

B 

8.2 

13.9 

12.2 

C 

2.1 

2.8 

D 

23.0 

11.1 

31.4 

E 

13.3 

5.5 

7.4 

F 

20.4 

22.2 

26.0 

G 

7.4 

13.9 

1.5 

H 

16.2 

8.4 

9.4 

Total 

100.0 

100.0 

100.0 

The  Gawl  Survey  is  head  and  shoulders 
above  anything  of  its  kind  ever  attempted. 
Its  cost  was  $100,000.  Its  making  took  two 
and  one-half  years.  It  has  nothing  to  do 
with  theory.  It  has  everything  to  do  with 
putting  more  profits  into  advertising  in 
Philadelphia.  Write  today  for  more  infor¬ 
mation  about  the  Gawl  Survey — a  real  help 
in  the  downkeep  of  selling  costs. 


PUBLIC  LEDGER 

Moining  •  Evening  -  Sunday 

Cyrus  H.  K.  Curtis,  President 

Independence  Square,  Philadelphia 

Three  Great  Newspapers 
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MONITOR  SELLS  LOCAL  SPACE  NATIONALLY 


615  Advertising  Information  Committees,  Working  Without  Pay  in  Various  Cities,  Promote  Reader 
Attention  and  Sell  Tie-up  Linage — 18,000  of  22,000  Advertisers  Are  “LocaP’ 


An  advertising  organization  of  amaz¬ 
ing  detail,  which  handles  “local" 
advertising  in  hundreds  of  cities  scattered 
over  the  United  States  and  in  far-away 
countries  as  well,  and  which  gives  un¬ 
usual  service  to  national  advertisers,  is 
the  answer  of  the  Christum  Science 
Monitor  of  Boston  to  its  difficult  ad¬ 
vertising  problem. 

The  problem,  of  course,  ip  that  created 
by  the  nature  of  the  Monitor  itself,  as 
indicated  by  the  sub-title  on  the  ^  first 
page,  “An  International  Daily  News¬ 
paper.”  A  circulation  of  which  only  5 
per  cent  is  located  in  the  city  of  publica¬ 
tion,  with  the  rest  so  scattered  that  32 
per  cent  is  not  read  until  the  fifth^  day 
or  later,  would  make  the  advertising 
manager  of  an  ordinary  newspaper 
throw  up  his  hands. 

The  Monitor,  however,  by  a  program 
of  taking  infinite  pains,  has  succeeded  in 
showing  yearly  profits  since  1927  in 
place  of  the  deficits  that  had  attended 
its  earlier  years.  It  has  acquired  a  list 
of  22,000  advertisers,  of  whom  12,000 
are  retail  dealers  and  a  total  of  18,000 
are  classed  as  local.  It  recently  list^ 
152  advertisers  in  Australia,  1,942  in 
England,  312  in  Germany,  and  others 
in  29  other  foreign  countries,  including 
Persia,  Monaco,  and  Rhodesia.  Local 
advertisers,  by  the  way,  may  use  the 
phrase  “Mail  orders  filled,”  but  any  ad¬ 
vertiser  who  goes  beyond  that  in  seek¬ 
ing  wide  distribution  must  pay  the  na¬ 
tional  rate. 

A  glance  through  a  random  issue  of 
the  Monitor  reveals  advertisements  by 
department  stores  in  Boston,  New  York, 
Chicago,  London  and  other  large  cities, 
also  by  banks,  investment  houses,  hotels, 
railways,  steamship  and  air  lines,  as  well 
as  by  other  businesses.  Characteristic  of 
the  Monitor,  however,  are  the  scores  of 
small  display  advertisements  (minimum 
a  lines) ;  and  also,  farther  back,  the 
columns  of  announcements  as  small  as 
10  lines,  classified  by  states  and  cities. 
Selling  and  handling  all  these  small  ad¬ 
vertisements  is  a  costly  process.  The 
extra  work  r^uired  on  them,  and  the 
imstinted  service  given  to  national  ad¬ 
vertisers  result  in  a  rather  high  rate. 
To  help  justify  the  rate,  special  effort 
is  made  to  direct  the  readers’  attention 
to  the  advertising  carried. 

“We  are  educating  our  readers  to  the 
value  of  the  Monitor’s  advertisements 
to  them,”  Norman  S.  Rose,  advertising 
manager  of  the  Monitor,  told  Editor  & 
Publisher.  “It  is  my  belief  (and  I 
doubt  whether  any  advertising  man  will 
disagree  with  me)  that  advertisements 
do  not  receive  the  attention  that  they 
deserve,  and  that  readers  of  newspapers 
and  magazines  do  not  comprehend  as 
fully  as  they  should  that  the_  reading 
of  advertisements  can  be  a  distinct  help 
to  them  in  their  buying,  investing  and 
traveling.  There  is  still  too  much 
thought  that  advertisements  are  a  lure 
which  the  advertiser  uses  to  entrap  the 
unwary  ino  buying  his  goods  and  that 
the  principal  gainers  from  the  practice 
of  advertising  are  the  advertisers  and 
the  publications  that  print  advertise¬ 
ments.” 

As  one  means  of  increasing  the  readers’ 
attention  to  the  advertisements,  the 
Monitor  has  the  help  of  a  unique  system 
of  Advertising  Information  Committees. 
There  are  755  of  these — 615  in  the 
United  States  and  Canada,  98  in  the 
British  Isles,  18  in  Continental  Europe, 
and  24  in  other  parts  of  the  world. 
They  keep  on  file  information  about 
Monitor  advertisers  and  call  attention  by 
letter  or  other  means  to  new  campaigns. 
In  one  city  an  enthusiastic  committee 
rented  a  storeroom,  obtained  samples,  and 
displays  from  advertisers,  and  maintained 
an  exhibit  to  direct  attention  to  these 
goods. 

The  committees  are  composed  of 
volunteers  from  the  local  Christian 
Science  churches,  and  are  unpaid.  Mr. 
Rose  made  it  plain,  however,  that 


By  ROBERT  S.  MANN 


religion  is  not  an  argument  in  obtain¬ 
ing  advertising  or  in  patronizing  adver¬ 
tisers. 

“We  stop  that  at  once,”  he  said,  re¬ 
ferring  to  occasional  instances  where 
over-zealous  advertising  representatives 


Norman  S.  Rose. 

have,  without  other  good  reason, 
solicited  advertistments  from  business 
men  who  were  members  of  the  Christian 
Science  church. 

“The  committees  do  not  sell  goods, 
nor  do  they  ask  a  Monitor  reader  to 
buy  certain  goods,  nor  to  patronize  a 
certain  store  just  because  the  merchant 
or  the  manufacturer  advertises  in  the 
Monitor,”  he  added.  “Their  message  is: 
‘Read  the  Monitor’s  advertisements. 
They  will  tell  you  of  good  goods  and 
good  stores.  Because  an  effort  is  made 
to  accept  only  reliable  advertisers  and 
worthy  products,  we  think  you  will  find 
it  worth  while  to  study  the  advertise¬ 
ments  and  profit  by  them.’ 


“We  are  simply  trying  our  level  best 
to  get  all  our  subscribers  to  read  the  ad- 
vertisemtnts  and  take  a  real  interest  in 
the  advertising  messages.” 

Another  unusual  service  given  to  na¬ 
tional  advertisers  is  the  extensive  solicit¬ 
ing  of  tie-in  advertising  from  retailers. 
When  a  national  campaign  is  being  rim 
in  the  Monitor,  proofs  are  sent  to  all 
the  600  advertising  representatives  of 
the  paper,  showing  cuts  available  for 
dealers’  copy.  Thus  the  national  cam¬ 
paign  is  parallel  by  small  announcements 
naming  stores  where  the  advertised  goods 
may  be  bought.  Sometimes  the  dealers’ 
copy  is  based  directly  on  the  national 
campaign ;  sometimes  it  is  a  general 
statement  of  the  dealer’s  business,  merely 
including  a  cut  or  logotype  of  the  na¬ 
tionally  advertised  goods.  Not  infre¬ 
quently  the  Monitor  representatives  are 
able  to  obtain  new  outlets  for  national 
advertisers. 

These  tie-in  advertisements  arc  not  run 
with  the  national  copy,  but  are  grouped 
geographically,  as  are  most  of  the  other 
small  announcements.  Usually  each  of 
these  appears  in  only  one  edition,  the 
Monitor  publishing  separate  editions  for 
the  Pacific  Coast,  the  Central  states,  and 
the  Atlantic  Coast.  The  Atlantic  edi¬ 
tion  goes  also  to  most  of  the  foreign 
readers. 

For  each  edition,  the  territory  is 
divided  further,  certain  states  being  as¬ 
signed  to  each  week  day.  Thus  there  are  18 
geographical  divisions.  The  reader  soon 
learns  what  day  the  paper  will  carry  ad¬ 
vertisements  from  his  locality. 

The  larger  advertisers  of  course  use 
space  any  day,  and  may  buy  one  edition, 
two  editions,  or  all  three  editions.  No 
rate  is  made  for  less  than  one  edition, 
but  sometimes  an  advertiser  will  use  only 
part  of  an  edition,  as  in  the  case  of  a 
chain  store  system  which  bought  the 
Atlantic  edition  but  used  only  the  cir¬ 
culation  in  New  England  because  its 
advertised  prices  were  not  effective  in 
other  eastern  states. 

The  edition  plan  was  begun  in  1925 
and  has  been  effective  in  causing  large 
savings,  according  to  Mr.  Rose.  He  esti¬ 
mated  that  where  the  Monitor  now  com¬ 


FRATERNITY  LEADERS  HONOR  DEAN  WILLIAMS 


Dr.  Walter  Williams,  president  of  the  University  of  Missouri  and  founder  and 
Dean  of  the  srhool  of  journalism  at  that  institution,  was  the  guest  of  Frank  E. 
Mason,  president  of  International  News  Service,  Oct.  18,  at  a  dinnner  at  the 
Lotus  Club,  New  York.  Notables  of  Sigma  Delta  Chi,  journalistic  fraternity, 
who  were  present,  are  shown  in  the  photo,  left  to  right:  Kenneth  C.  Hogate, 
vice-president  and  general  manager.  Wall  Street  Journal,  past  president; 
Lawrence  H.  Sloan,  vice-presidenL  Standard  Statistics,  founder  and  first  presi¬ 
dent;  Mr.  Mason,  past  vice-president;  Dr.  Williams,  an  honorary  president; 
James  Wright  Browm,  president  of  EMitor  &  Publisher,  an  honorary  presi¬ 
dent;  Roger  Steffan,  vice-president.  National  City  Bank  of  New  York,  a  past 
president;  and  George  Pierrot,  editor-in-ehief.  The  American  Boy,  a  past 

president. 


monly  prints  16  to  20  pages,  it  would 
require  24  to  28  pages  to  carry  all  the 
advertising  in  one  edition,  and  when  a 
22  or  24-page  paper  is  issued  now,  the 
old  plan  would  have  required  .14  to  3f) 
pages.  Comparatively  little  change  Is 
made  in  the  editorial  content  between 
editions. 

During  the  eight  years  since  Mr.  Rose 
went  to  the  Monitor  from  the  George 
Batten  Company,  New  York  advertising 
agency,  the  paper’s  advertising  organiza¬ 
tion  has  been  much  enlarged.  It  now  in¬ 
cludes  eight  branch  offices  in  the  United 
States,  and  four  in  Europe.  There  are 
459  advertising  representatives  in  the 
United  States  and  Canada,  83  in  the 
British  Isles,  38  in  Continental  Europe 
and  20  in  other  pars  of  the  world.  There 
are  also  traveling  representatives  who 
supervise  the  work  of  this  large  staff 
and  confer  with  the  Information  Com¬ 
mittees. 

The  advertising  representatives  in 
cities  where  no  branch  offices  are  main¬ 
tained  are  paid  a  straight  15  per  cent 
eonimissioti,  many  of  them  being  part- 
time  workers.  They  receive  no  extra 
pay  for  merchandising  co-operation 
given  advertisers,  except  as  it  incrcase^ 
the  space  they  can  sell  locally.  This 
merchandising  service  came  into  proinin 
ence  early  this  year  when  it  enabled  the 
-Monitor  to  score  the  greatest  numkr 
of  points  and  win  a  special  award  in 
the  contest  for  newspapers  conducted  bv 
Batten,  Barton,  Durstine  &  Osboni, 
Inc.,  in  connection  with  the  launching  of 
the  new  model  Gillette  razor  and  blade 
on  the  market.  Prominent  in  the  Moni¬ 
tor’s  work  at  that  time  was  the  placing 
of  display  material  with  dealers  in  hun¬ 
dreds  of  cities  by  these  local  representa¬ 
tives.  Another  result  of  this  work  was 
the  obtaining  of  tie-in  advertising  by 
dealers  in  several  dozen  cities. 

Similar  merchandising  work  on  a  less 
strenuous  scale  is  done  as  a  routine  mat¬ 
ter  by  the  Monitor  representatives  from 
day  to  day.  For  a  manufacturer  of 
washing  machines  they  obtained  national 
distribution.  A  French  maker  of  art 
ware  who  lacked  dealers  in  this  country 
obtained  the  interest  of  merchants  and 
some  actual  orders  for  his  goods, 
through  the  help  of  Monitor  advertising 
representatives  in  a  score  of  selected 
cities — since  the  prospective  linage  was 
not  sufficient  to  justify  work  by  the 
whole  list  of  representatives. 

In  another  instance  hundreds  of  deal¬ 
ers  were  interviewed  on  behalf  of  a  hat 
manufacturer.  The  replies  were  not 
complimentary;  dealers  said  the  hats 
were  pretty  bad  and  the  maker’s  sales¬ 
men  were  worse.  There  was  some  hesi¬ 
tation  about  turning  in  the  reports,  but 
the  manufacturer,  surprisingly  enough, 
was  grateful. 

The  interest  of  readers  in  the  adver¬ 
tisements  as  well  as  in  the  rest  of  the 
paper  is  shown  by  the  letters  they  not 
infrequently  send.  An  advertisement 
approaching  sensationalism  in  its  appeal 
would  be  expected  to  draw  the  same 
criticism  as  that  type  of  news  story. 

The  Monitor  was  established  in  1901* 
Save  for  one  daily  contributed  article; 
it  mentions  Christian  Science  rarely, 
but  avoids  stories  of  death,  disease  or 
disaster  except  when  news  of 
Iiortance  is  involved.  It  is  desenbed 
thus  in  one  piece  of  its  promotion 
terial :  “The  editorial  motive  of  the 
Monitor  is  to  headline  constructive  new^s. 
and  chronicle  those  things  which 
for  the  advancement  of  mankind.  Muw 
space  is  devoted  to  news  of  art  and 
music,  dramatic  news  and  reviews,  clean 
sports,  book  reviews,  and  financial  news 
.\n  unusual  amount  of  overseas  news 
makes  the  Monitor  of  keen  interest  t 
statesmen,  bankers  and  business  men 
News  and  feature  matter  of  special  ap¬ 
peal  to  women,  and  to  the  younger  m<m- 
tiers  of  the  household  round  nut  tnis 
well-balanced  newspaper.” 
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Newspapers  Printed  on  Scott  Presses 
Cover  the  World 


the  TIWV^'OfcCORD 
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The  DetCPJt  News 
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Important  newspapers  all  over  the  world  are  printed  on 
Scott  presses.  The  number  of  Scott  installations  is  too  large 
for  this  to  be  accidental.  It  indicates  that  the  price  paid  for  a 
Scott  press  buys  more  value,  dollar  for  dollar,  than  in  other 
presses.  The  [slightest  acquaintance  with  Scott  performance 
stimulates  newspaper  executives  to  pause  and  think  and  investi^ 
gate.  And  invariably  the  investigation  discloses  these  salient  facts: 

(1)  Scott  "Extra'High'Speed"  presses  are  the  fastest  and  most  productive 
presses  in  the  world,  bar  none. 

(2)  Scott  Straight'Unit  and  Multi'Unit  press  arrangements  permit  a  versatility 
of  production  not  equalled  by  any  other  presses. 

(3)  Scott  3  to  2  ratio  folders  produce  a  better  folded  product  at  higher  speeds 
than  any  other  folder,  bar  none. 

(4)  Scott  presses  with  Jones  Automatic  Web  Tension  Governor  run  with  fewer 
interruptions  due  to  web  breaks  than  any  other  newspaper  presses, 
bar  none. 

(5)  Scott  presses  with  their  roller  bearings  and  dynamically  balanced  cylinders 
and  rolls  run  more  smoothly  and  require  less  power  than  other 
newspaper  presses. 


The  Yonkers  Herald 
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Before  your  newspaper  needs  press  equipment  it  will  pay  to 
investigate  Scott  press  performance  in  service.  We  shall  be  glad 
to  help  you  find  the  facts  from  which  you  can  draw  your  own 
comparisons. 
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Walter  Scott  ^  Company 
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Main  Office  and  Factory 
Plaiinfield,  New  Jersey,  U.  S.  A, 
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No  Argument  Regarding  Why  a  Newspaper  as  an  Advertising  Medium  Is  More  Impressive  Than  the 
Principle  That  Advertising  Is  News — Specific  Application  Is  Explained 


'T'  HE  following  interesting  query  has 
been  received; 

“There  is  sure  to  be  on  the  calling 
list  of  every  retail  solicitor  a  type  of 
merchant  who  has  pronounced  ideas  as 
to  just  how  good  or  bad  a  newspawr 
may  be  as  an  advertising  medium.  He 
may  use  the  paper  now  and  then  but  does 
so  with  the  mental  reservation  that  he 
is  merely  helping  to  support  the  news¬ 
paper.  Also,  to  get  an  advertisement 
out  of  this  kind  of  advertiser,  the 
solicitor  must  spend  at  least  three-fourths 
of  his  visit  in  telling  the  merchant  what 
a  fine  fellow  he  is,  what  a  beautiful 
store  he  has  and  how  clever  his  adver¬ 
tising  (in  the  competing  paper)  looked 
last  Tuesday.  A  time-killing,  heartbreak¬ 
ing  job.  Has  any  argument  ever  bwn 
developed  which  would  interest  this  kind 
of  advertiser  and  keep  his  mind  on  the 
question  in  point ;  using  a  good  news¬ 
paper  for  what  it  is  worth?” 

This  sounds  as  if  it  might  have  come 
from  a  solicitor  on  a  small  town  paper 
where  there  are  not  more  than  three 
department  stores  and  those  owned  by 
the  old  fashioned  one-man-store  type  of 
merchant,  the  kind  who  does  everything 
of  importance  in  his  store  and  credits 
no  one  inside  or  out  of  his  business  with 
any  special  ability  or  ideas  unless  he 
himself  thought  up  the  idea  first. 

But  the  query  is  not  from  a  small 
town  or  city.  It  does  not  refer  to  a 
small  or  provincial  minded  merchant  but 
one  whose  business  generally  is  a  suc¬ 
cess  and  whose  store  is  a  model  of 
modern  equipment  and  management  and 
whose  clientele  is  of  the  best.  And  this 
merchant,  in  every  respect  but  one,  is 
modern  minded  in  every  way. 

His  one  failing  is  that  he  is  able  only 
to  estimate  the  value  of  a  newspaper  in 
one  way:  His  personal  opinion  of  its 
treatment  and  handling  of  news,  its 
political  leaning  and  its  attitude  regard¬ 
ing  local  municipal  affairs. 

In  otlier  words,  he  cannot  detach  per¬ 
sonal  prejudice  from  business  sense,  can¬ 
not  distinguish  the  nature  of  a  news¬ 
paper  from  what  that  newspaper  means 
as  a  business  builder. 

That  is  what  causes  the  questioner  the 
trouble.  And  it  is  real  trouble  without 
a  doubt,  the  kind  that  cannot  be  over¬ 
come  any  more  successfully  with  so 
called  “strong  arm”  selling  than  with 
cajolery,  flattery  or  diplomacy. 

And  to  complicate  matters,  the  paper 
needs  the  business  and  the  salesman  needs 
it.  If  this  were  a  detached  instance  a 
suggestion  here  would  be  hardly  worth 
w'hile.  But  curiously  enough  to  a  more 
or  less  degree  every  retail  advertiser  is 
afflicted  with  the  mental  quirk  described 
above.  Only,  happily  for  most  space 
salesmen,  the  malady  usually  is  less  acute 
than  in  this  case,  flaring  up  only  now 
and  then  when  the  store  has  had  a  bad 
day  or  week  or  month,  and  when  adver¬ 
tising  cost  on  sales  is  unusually  high  or 
when  business  generally  is  not  so  good. 

And  here  is  a  tack  to  take,  not  as  a 
means  of  dis.solving  the  gallstone  of 
prejudice,  for  that  is  a  forlorn  hope,  but 
to  get  the  merchant’s  mind  on  something 
else: 

Begin  a  concerted  campaign,  either  by 
word  of  mouth  or  by  carefully  timed 
letters,  preferably  the  latter  method,  on 
what  readers  of  the  papers  buy  from 
advertisements  printed  in  them,  and  what 
those  readers  most  like  about  the  news, 
features  and  opinions  of  the  newspapers. 
Ingenious  salesmen  can  think  up  other 
and  better  ways  to  carry  the  idea  out 
physically  but  here  is  the  simplest  way ; 

Take  small,  neat  sheets  of  thin  card¬ 
board  or  paper  of  a  size  easy  to  carry- 
in  a  coat  pocket.  Fold  the  sheets  in 
half  horizontally  and  on  the  left  half 
at  the  top  put  the  heading  “Reading 
Preferences”;  on  the  right,  the  heading 
“Buying  Preferences.”  Leave  a  good 
margin  or  space  at  the  bottom  for  put¬ 
ting  pencilled  notes  and  names.  Get  about 
40  to  100  of  these  ready  and  carry  them 
all  the  time. 


_ By  GUY  HUBBART _ 

ARTICLE  LIX 

OLD  ARGUMENTS  ARE  MOST  USEFUL  IN  ERASING 
PREJUDICES  IF  BACKED  BY  IDEAS  IN 
PHYSICAL  FORM 

Here  are  two  treatments  of  the  argument  that  a  specific  newspaper  has 
individualized  selling-power. 

No.  1 — People  read  certain  kinds  of  news,  editorials,  features  and  opinions 
because  their  tastes,  developed  over  long  years  and  by  constant  and  habitual 
exercise,  lead  them  to  want  and  demand  that  kind  of  news.  Papers  (including 
the  salesman’s  paper)  study  the  tastes  of  their  public  and  present  the  kind  of 
news  desired. 

No.  2 — Advertising  is  none  the  less  news  because  of  being  printed  in  space 
detached  from  news  items,  features  and  editorials,  and  it  (the  specific  adver¬ 
tisement)  is  just  as  consistently  and  habitually  read  as  news  in  a  specific  paper 
because  the  readers  of  that  paper  express  their  merchandise  needs  and  lean¬ 
ings  the  same  way,  and  for  the  same  reason,  they  follow  their  taste  for  news. 

No.  3 — Taste  for  newspaper  news  or  merchandise  news  if  developed  by  a 
paper  cannot  and  never  is  wholly  detached  from  the  paper.  Some  merchants 
realize  this,  others  do  not;  it  is  the  salesman’s  part  to  demonstrate  it. 


At  every  opi»rtunity  and  on  the 
slightest  provocation  ask  someone,  a  lady 
maybe,  to  tell  which  news  item  in  to¬ 
day’s  paper  interested  her  most.  Ask 
her  why.  Then  clip  the  item  out  and 
paste  it  under  the  news  heading  on  the 
sheet.  At  the  same  time  just  casually 
ask  the  lady  to  point  out  in  one  of  the 
advertisements  an  item  or  section  which 
interests  her.  She  may  point  to  gloves 
or  millinery — anything. 

.\nyway  clip  out  the  item,  description, 
cut  and  all,  and  paste  it  on  the  adver¬ 
tising  side  of  the  sheet.  .4sk  small  off¬ 
hand  questions  like  “Do  you  look  reg¬ 
ularly  in  this  paper  for  the  items  you 
are  interested  in?  And  do  they  look  dif¬ 
ferent  in  another  paper  even  if  they  are 
the  advertisements  of  the  same  store?” 
Or  “if  it  is  the  same  items  but  in  the 
copy  of  a  different  store,  how  does  it 
seem?”  Jot  down  the  gist  of  every  re¬ 
mark  given  you.  Ask  these  questions  of 
everyone  you  can,  all  types  and  stations 
of  people  and  keep  at  it  until  quite  a 
bundle  of  the  slips  have  been  collected, 
.sO  or  60,  mayl)e  a  hundred.  Carry  them 
carelessly  in  the  pocket  so  finally  they 
will  look  crumpled  and  slightly  time¬ 
worn. 

.\fter  enough  of  them  have  been  col¬ 
lected  to  make  an  impressive  showing 
begin  mailing  them  two  or  three  at  a 
time  to  the  merchant  who  is  troublesome 
because  he  argues  that  people  do  not 
read  the  paper,  at  least  not  the  adver¬ 
tisements.  Or  call  on  him,  taking  the 
whole  batch  of  evidence,  fortified  with 
courage  and  conviction  born  of  knowl¬ 
edge  of  conscientious  effort  to  do  the 
merchant  some  real  and  lasting  good. 

In  showing  him  the  clippings,  both 
news  and  sections  of  advertisements, 
point  out  that  “some  of  the  names  you 
see  signed  to  these  slips  are  those  of 
our  best  people,  some  from  plain,  com¬ 
mon  people  but  every  one  a  typical 
reader  of  newspapers  and  typical  and 
habitual  purchasers  of  goods  from  adver¬ 
tising.” 

Then  begin  easily  and  gradually,  a  step 
at  a  time  to  illustrate  to  the  merchant 
( using  the  little  clippings  to  punctuate 
points)  that  the  real  reason  any  news¬ 
paper  at  all  is  an  advertising  medium  is 
because  it  carries  to  people  every  day  the 
only  thing,  except  goods,  that  they  will 
not  do  without — news. 

Then  try  to  explain,  by  picking  up  ten 
or  12  clippings  from  your  own  paper, 
that  a  certain  percentage  of  people  in¬ 
terviewed  seemed  to  like  this  or  that 
type  of  item  as  carried  in  your  paper, 
and  that  the  tendency  is  so  constant  that 
there  can  be  no  doubt,  in  view  of  the 
type  of  news  clippings  that  correspond 
on  the  sheet,  that  the  selling  value  of 
the  paper  is  based  on  the  way  it  handles 
the  news. 

Xo  miracle  will  come  abo'ut  the  first 
time  this  is  done.  But  if  it  is  kept  up 
consistently  over  a  well-timed  period,  fin¬ 
ally  the  merchant  will  begin  to  think 


whether  or  not  he  admits  it,  that  your 
paper  is  a  newspaper  and  an  advertising 
medium  too. 

GAG  LAW  BEFORE  U.  S.  COURT 

High  Body  Will  Set  Date  for  Hearing 
Oral  Argument* 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  22. — Oral 
arguments  in  the  Minnesota  “gag  law” 
case  will  be  heard  by  the  United  States 
Supreme  Court,  on  a  date  to  be  an¬ 
nounced  later,  the  court  ruled  this  week. 
The  matter  was  called  to  the  attention 
of  the  court  by  J.  M.  Near,  who  with 
Howard  A.  Guilford,  was  enjoined  from 


publishing  the  Saturday  Press,  a  weekly 
in  Minneapolis,  through  the  operation  of 
the  law. 

This  periodical  was  suppressed  by  the 
Minnesota  law  which  holds  that  a  judge 
sitting  as  a  court  of  equity,  can  enjoin 
the  publication  of  any  periodical  print- 
ing  “malicious,  scandalous,  and  de¬ 
famatory  motter.”  The  State  Supreme 
Court  held  that  the  statute  did  not  violate 
the  laws  of  Minnesota,  but  did  not  pass 
on  the  case  with  reference  to  the  Federal 
law. 

WIRING  CAMPAIGN  APPROVED 

N.  Y.  Electrical  Association  to  Spend 

$185,000  in  Metropolitan  Papers 

Plans  for  a  $18S,0(X)  advertising  cam¬ 
paign  in  newspapers  of  New  York’s 
metropolitan  area  were  discussed  at  a 
luncheon  of  the  Electrical  Association 
of  New  York  in  the  Hotel  Astor  last 
week.  The  purpose  of  the  campaign 
will  be  to  promote  better  wiring  in  homes 
of  Greater  New  York. 

The  necessary  funds  have  already  been 
voted  by  the  association,  and  J.  A. 
Corcoran  is  in  charge  of  the  campaign. 
The  copy  will  tell  of  the  advantages  of 
proper  wiring  in  private  homes  and 
apartment  houses. 

Gilbert  T.  Hodges,  president  of  the 
Advertising  Federation  of  America,  was 
one  of  the  speakers  at  the  luncheon. 

O’FUREYS  IN  ROCHESTER 

J.  P.  O’Furey,  editor,  Hartinglon 
(Neb.)  Cedar  County  Ncics,  and  Mrs. 
O'Furey  are  in  Rochester,  Minn.,  at  the 
Mayo  Clinic  for  sciatic  nerve  treatment. 
They  expected  to  be  there  about  two 
weeks. 


KILLS  CORE  WASTE 
RECLAIMS  BUTT  ROllf 
REWINDS  DAMAGED  ROLES 


(AMACHINE  SPLICER 
AND  ROLL  WINDER 
for  NEWSPAPER  and 
MAGAZINE  PRESSROOMS 

CAMERON  MACHINE  COMPANY 

61  Poplar  II;.  Brooklyn  N.Y. 


/ 


Some  Users  Answer 
Vital  Questions  About  the 


191^— The  First  Stamdardlxed  latertype 
1930— Over  10,000  latertypes  In  Use 
In  More  Than  OO  Countries 


INTERTVPE  MIXER 


■  Is  the  Mixer  a  good 

dinpiag  machine? 

"Wc  set  up  to  48  point  Gothic  on  our  head  machine,  also 
up  to  30  point  standard  size  italic.  We  also  use  the  Mixer 
for  setting  display  for  ads,  in  three  different  series  of  type 
up  to  30  point.” — Portland  (Oregon)  Telegram. 

■  Does  automatic  distribution 

save  time? 

“The  instant  change  from  one  magazine  to  the  other  saves 
considerable  time.  It  would  be  impossible  to  use  a  single 
distributor  machine  for  headletter,  owing  to  the  rush  for  at 
least  three-quarters  of  an  hour  before  close-up  time.” 

— St.  Paul  Daily  News. 

■  Is  it  advantageous  to  be  able  to 

^mix*^  different  faces  in  the 

same  line? 

"It  is  a  decided  advantage  to  be  able  to  mix  different  faces 
in  a  single  line.” 

— Braunworth  &  Company.  Inc.,  Brooklyn,  N.  Y. 

■  Does  the  simple  distributing 

mechanism  work  well? 

“The  Intertype  Mixer,  due  to  one  simple  distributor  box, 
which  mechanically  separates  the  matrices,  is  as  smooth 
running  and  continuous  in  operation  as  a  single  distributor 
machine.”— Commerce  Clearing  House.  Inc.,  Chicago,  III. 

■  Is  the  3Mixer  a  good  investment? 

“We  consider  that  we  are  setting  our  heads  on  the  Mixers 
at  about  two-thirds  the  costs  of  what  it  would  be  on  other 
models  of  which  we  have  knowledge.”' — Indianapolis  Star. 

“We  believe  we  have  one  of  the  best  machines  on  the 
market  as  to  dependable  operation  and  mixer  efficiency.  We 
consider  it  a  profitcible  investment.” 

— Columbus  (Ohio)  State  Journal. 

■  IXTERTYPE  CORI'ORATIOY  ■ 

Brooklyn,  N.  Y.,  360  Furman  Street;  Chicago,  130  North  Franklin 
Street;  New  Orleans,  816  Howard  Avenue;  San  Francisco,  152 
Fremont  Street;  Los  Anegles.  1220  South  Maple  Avenue;  Boston,  80 
Federal  Street;  Canada,  Toronto  Type  Foundry  Co.  Ltd.,  Toronto; 
London  and  Berlin.  Distributors  throughout  the  world. 


THE  STANDARDIZED  INTERTYPE  MIXER 
Equipped  with  Two  Main  Magazines  and  Four  Side  Magazines 
in  Tripod  Arrangement 


HERE  ARE  SOME  MORE  I  SERS  OF  TRE 
lA'TERTYPE  MIXER 

The  Stockton  Re<‘ord,  Stockton,  Talif.  •  News 
Sentinel,  Fort  ^  ayne,  Iiid.  •  Journal  &  Courier,  Lafayette, 
Ind.  •  The  Sentinel,  Peru,  Ind.  •  ttaity  StateH 
PubiiHhlng  Company.  Seir  Orleann.  Mm.  • 
Times  Picayune^  (Sew  Orleans,  La.  •  E.  S.  Vpton,  New 
Orleans,  La.  •  Monotype  Composition  Co.,  Baltimore,  Md. 
Commonwealth  Press,  Worcester,  Mass.  •  The  Dispatch, 
St.  Paul,  Minn.  •  PoNt  Dispatch.  St.  LouIr.  M<». 
•  Triangle  Composition  Co.,  St.  Loui^,  Mo.  •  The 
State  Journal.  Lincoln,  Nehr.  •  Sun  Telegram,  San 
Bernardino,  Calif.  •  Express  Courier,  Fort  Col¬ 
lins,  Colo.  •  Herald,  Decatur,  Ill.  •  Jou-inh  Morn- 
iny  Journal.  .Vcu*  York  City  •  Ohio  State  Jour¬ 
nal,  Columbus,  Ohio  •  Post  Gazette,  Pittsburgh.  Penna. 
Prudential  Insurance  Company,  Newark,  N.  J.  • 
Braunworth  &  Company,  Brooklyn,  N.  Y.  •  Brook* 
lyn  Daily  TimcR.  Brooklyn.  X.  Y".  •  Fairchild 
Press,  New  York  City  •  Isaac  Goldman  Company, 
New  York  City  •  TTie  Times.  New  York  City  •  The 
Gazette,  Schenectady,  N.  Y.  •  Kavnor  & 
Blair^  CineinnaU.  Ohio  •  The  Plaindealer,  Cleve¬ 
land,  Ohio  •  Citizen  Publishing  Co.,  Columbus,  Ohio  • 
Daily  News,  Dasrton,  Ohio  •  The  .lournal. 
Lorain,  Ohio  •  Daily  News,  Springfield,  Ohio  * 


Set  in  Intertype  Medieval  and  Bodoni  Modern.  One  line  enlarged. 
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t**TME  MARK  OF  9UAUTY 

SWELLING 


The  swelling  is  so 
slight  that  it  is  infi¬ 
nitesimal  with  per¬ 
fect  evenness. 


SHRINKING 

Blistering  and 
shrinking  are  un¬ 
known  in  the  new 
scientific  rubber 
compound  in  this 
wonderful  roller. 


CLIMATE 

Climatic  conditions 
have  no  effect  and 
the  roller  rolls 
along  at  a  high  or 
low  temperature, 
season  after  season. 


INK  QUALITIES 

Wonderful  in  its 
pick-up  and  distri¬ 
bution  no  matter 
what  the  color  or 
coverage. 


LONGEVITY 

Will  astonish  at  its 
vigor  of  life,  not 
easily  marred  or  de¬ 
faced  and  can  be 
reground  and  a  new 
surface  given  with 
the  greatest  ease. 


EFFICIENCY 

Your  roller  over¬ 
head  will  be  a  thing 
of  the  past,  for 
there  will  be  no 
time  out  worries  or 
trouble  of  any  sort. 


THE  MARK  OF  QUALITV 


Quality  plus  Ecom 


is  a  hard  pro! 

THE 


RUBBER 


is  manufj 

A  Scientific  Rubber  Com 


heat  or  cold  and  will  not 


This  Is  Not  Just  A 


1] 


u 


u 


but  is  the  result  of  years  of  practica 
tical  chemists  who  have  worked  in  Rlab 


to  this  Roller —  High  Speed  Pressj®^ 
never  the  slightest  tendency  to  shriij®''' 
been  present 


tl 


hn 


Accurate  Finish  Miniim 


tin 


Vulcan  Rollers  are  sold  with  a 


Vulcan  Rollers  mean  Quality-lf 


Vnlean  Prw 


■ail 


len 


First  Avenf 
Broor  * 


Boston:  Vulcan  Proofing  Co.^  338  Newberry  St*  Chicago:  Vulcan  Proofing  Co.,  1*^1 


^er 
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pi  US  Efficiency 

ition  to  beat 


HJLCAN 

^[roller 


For 

Economy 

Vulcan-ize 

Your 

Presses 


ired  from 


1  1  •  •  • 

"  und  that  is  impervious  to 

uise,  Crack  or  Chip — 

—  ther  Rubber  Roller 

tica 

Ijj  h  aboratory  Work — Every  test  that  prac- 
i-ess  years  has  heen  applied 

y,  ave  been  run  to  their  capacity  and 
-melt,  harden,  bolster  or  soften  has 


JTlUi 

==>and  Evenness  of  Swelling 

b  a  ""  ^ 

r  'antee  that  they  give  satisfaction 

ency  and  Economy  in  operation 

•JJag  Company 

nd  58th  St. 


Y. 

pl^er  Drive.  Sole  Pacific  Coast  Representative:  California  Ink  Co.,  San  Francisco,  Cal. 


P 


'  THC  MARK  or  9UAUTV ' 


The  resistance  to 
oil  is  one  of  the 
outstanding  fea- 


QUALITY 

The  splendid  ap~ 
pearance  of  the 
printed  page  is 
one  of  its  prime 
factors, 

PRESSMEN 
Expert  pressmen 
are  greatly 
pleased  with  its 
splendid  per¬ 
formance 

FACTS  AND 
FIGURES 

Are  at  your  dispo¬ 
sal.  Our  repre¬ 
sentative  will  fur¬ 
nish  full  informa- 


SERVICE 

Our  service  is  un¬ 
excelled 


'the  mark  of  quality 
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SEPTEMBER  LINAGE  OFF  11%  DAILY,  16.3%  DAILY  AND  SUNDAY,  FROM  1929 

TOTAL  SUMMARY  — ALL  CITIES  —  SEPTEMBER — 1930  —  1929  ATLANTA Continued  ~ 


Raltil  General  Telal  Newt 

Pi,er  and  rear  (Ueal)  %  (Natianal)  %Anleme(iTe  %  Financial  %  CiassiBed  %  adrertiaini  %  and  Edt1  % 
Tot,  all  papers 

1930  .  84,633.419  29,316,307  8,334,010  4,892,662  2.1,93.5.226  15.1.438..129  19l,18t..321 

1929  .  96,927,532  33,466,924  14,222,820  6,60.5,183  32,327,781  185,628,776  211,861,828 

Loss .  12,324,113  12.7  4,150,617  12.4  5,888.810  41.4  1,712,521  25.9  6,392.5.55  19.8  30,190,247  16.3  17,680.503  8.3 

Daily,  1930...  70,978,168  25,655.260  6.825,821  4,421,880  20,830,797  131,035.694  148,677,754 

1929  .  78.244,445  27..509.238  9.085,116  5,833,724  24,548,783  147,237,088  149,439,6)0 

Loss .  7.266,277  9.2  1,844,978  6.7  2.259,295  24.9  1,411.844  24.2  3,717,986  1.5.1  16,231.394  11.0  761,846  .5 

Sunday,  1930.  13,623.251  3,661,047  1,.508.189  470,782  5,104,429  24.402,835  45,506,571 

1929  . .  18,683,087  5,966,686  5,137,704  771,459  7,778,998  38,391,688  62,425,228 

Loss .  5,057,836  27.1  2,305.639  38.6  3,629,515  70.6  300.677  39.0  2,674,569  34.4  13,988,853  36.4  16,918.65727.1 


AKRON,  OHIO 


Retftil 

General 

Total 

Newt 

Pipt  and  year 

(1^) 

(Nalienal) 

Automotive 

Finincial  Classified  airertisin; 

and  Edtl 

Total  (DS),  1930 . 

.  1,382,113 

296,401 

104,283 

38,474  336,040  2,209,340 

1,959,459 

1929 . 

.  1,920,920 

368,4.58 

194,591 

70,000  534.773  3,130,931 

2,202,564 

Gain  or  Loss . 

538,807  L 

72,057  L 

90,308  L 

31,532  L  198,733  L  921, . 591  L 

243,105  L 

Total  (D).  1930 . 

.  1,279,660 

294,052 

94,126 

32,306  304,082  2.056.246 

1,579.211 

1929 . 

.  1,741,511 

342,840 

147,245 

64,669  451,196  2,789,480 

1,705,454 

Gain  or  IjOss . 

461 ,851  L 

48,788  L 

53,119  L 

32,363  L  147,114  L  733,234  L 

126,243  L 

Timea-Press  (e),  1930 . 

.  .538,776 

96,192 

39,167 

12,590  107,244  809, .586 

684,292 

1929 . 

773,.507 

119,812 

52,404 

27,02.5  162,559  1,144,257 

771 .369 

Gain  or  Losb . 

.  2.34,731  L  23,620  L 

13,237  L 

14,435  L  55,315  L  334,671  L 

87,077  L 

Beioon-Journai  (e),  1930. . 

74U.884 

197,860 

.54,9.59 

19,716  196,838  1,246,660 

894,919 

1929 . 

968,004 

223,028 

94,841 

37,644  288,637  1,645,223 

934,085 

Gain  or  Loss . 

.  227,120  L 

25,168  L 

39,882  L 

17,928  L  91,799  L  398,563  L 

39,166  L 

Total  (S)  1930 . 

.  102,4.53 

2,349 

10,1.57 

6,168  31,958  1.53,094 

380,248 

1929 . 

179,409 

25,618 

47,346 

5..337  83,577  341,451 

497,110 

Gain  or  Loss . 

76,956  L 

23,269  L 

37,189  L 

831  G  51,619  L  188,357  L 

116,862  L 

Times-Press  (S),  1930  . 

.  102.453 

2,349 

10,157 

6,168  31,9.58  153,094 

389,248 

1929 . 

179,409 

25,618 

47,346 

5,337  83,577  341,451 

497,110 

Gain  or  Lnas . 

76,956  L 

23,269  L 

37,189  L 

831  G  51,619  L  188,357  L 

116,862  L 

ALBANY,  N.  Y. 


Total  (DS),  1930 .  1,035,213  467,385  124,602  71,734  304,545  2,051,837  3,331,627 

1929  .  1,2.56,2.52  605,423  204,843  109,817  3.58,183  2,610,033  3,486,409 


Gain  or  Lon . 

221,039  L 

138,038  L 

80,241  L 

38,083  L 

53,6.38  L 

5.58,196  L 

154,782  L 

Total  (D).  1930 . 

903,641 

381,636 

98,316 

62,019 

269,9.32 

1,763,796 

2,503,218 

1929 .  1 

1,029,997 

442,286 

140,210 

92,047 

305,875 

2,085,787 

2..34.5.3.53 

Gain  or  I/ias . 

126,3.56  L 

60,650  L 

41,894  L 

29,998  L 

35.943  L 

321,991  L 

157,895 G 

Knickerbocker-Press'm),  1930 

2.50,28.5 

103,893 

34,256 

28,810 

103,923 

532,248 

782,075 

1929 . 

290,907 

110,848 

30,643 

40,360 

116,918 

629,.551 

681,257 

Gain  or  lyiae . 

40,622  L 

6,955  L 

3,613  G 

11,.5,50L 

12,995  L 

97,303  L 

100.818  G 

News  (e),  1930 . 

351,265 

175,325 

41. .558 

16,. 563 

100,176 

690,813 

876,240 

1929 . 

414,2.50 

183,926 

42,292 

31,973 

113,256 

790,939 

860,,525 

Gain  or  Loss . 

62,985  L 

8.6U1  L 

734  L 

15,410  L 

13,089  L 

100,126  L 

15,715  G 

Times-l'nion  (e),  1930 . 

302,091 

102,418 

22,502 

16,676 

65,833 

540,735 

841,933 

1929 . 

324,840 

147,512 

67,275 

19,714 

75,701 

665,297 

803,571 

Gain  or  Ixm . 

22,749  L 

45,094  L 

44,773  L 

3,038  L 

9,868  L 

124,562  L 

4I,.362G 

Total  (S),  1930 . 

131,572 

85,749 

26,286 

9,685 

34,613 

288, (Ml 

828.379 

1929 . 

226,255 

163,137 

64,633 

17,770 

.52,308 

524,246 

1,141,056 

Gain  or  Loss . 

94,683  L 

77,388  L 

38,347  L 

8,08.5  L 

17,695  L 

236,205  L 

312,677  L 

Eniekerbocker-I*rcss  (S),1930 

78,694 

12,964 

13,850 

3,653 

22,880 

132,135 

409,611 

1929 . 

131,871 

53,908 

31,956 

9,620 

31,938 

2.59,391 

576,790 

Gain  or  Lose . 

53,177  L 

40,944  L 

18,106  L 

5.%7  L 

9,058  L 

127,256  L 

167,179  L 

‘Times-l'nion  (S),  1930 . 

52,878 

72,785 

12,436 

6,032 

11.733 

155,900 

418,768 

1929 . 

94,384 

109,229 

32,677 

8,150 

20,370 

264,8.55 

561,266 

Gain  or  lioas . 

41,506  L 

36,444  L 

20,241  L 

2,118  L 

8,637 

L  108,919  L 

145,498  L 

ALBUQUERQUE, 

N.  M. 

Total  (DS).  1930 . 

420,283 

216,813 

99,784 

11,896 

142,429 

899.211 

1,118,652 

1929 . 

500,408 

184,616 

170,252 

11,989 

161,274 

1,036,514 

1,112,023 

Gain  or  liOn . 

80,125  L 

32,197  G 

70,468  L 

93  L 

18.845  L 

137,393  L 

6,629  G 

ToUl  (D).  1930 . 

393,784 

211,291 

94,910 

10,415 

131,916 

8.50,322 

944,765 

1929 . 

442,129 

173,885 

141,747 

9,712 

147,037 

922,397 

9a:).5i8 

Gain  or  Loss . 

48,345  L 

37,406 G 

46,837  L 

703  G 

15,0'91  L 

72,075  L 

44,247  G 

Journal  (m),  1930 . 

127,793 

71,964 

36,802 

1,696 

53,382 

291,674 

285,888 

1929 . 

13.5,721 

64,033 

41,964 

1,991 

55,237 

301,087 

262,. 5.58 

Gain  or  Loss . 

7,928  L 

7,931 G 

5,16^  L 

295  L 

1.855  L 

9,413  L 

23,330 G 

Journal  (e).  1930 . 

138,745 

79,179 

37,769 

1,968 

50,931 

311,056 

299,268 

1929; . 

163,131 

67,411 

50,391 

3,709 

52,891 

338,469 

263,768 

Gain  or  Lon . 

24,386  L 

11,768G 

12,622  L 

1,741  L 

1,969  L 

27,404  L 

35,500 G 

SUte  Tribune  (e),  1930. . . 

127,246 

60,148 

20,339 

6,751 

27,6)3 

247,, 592 

3.59,6, )9 

1929 . 

143,277 

42,441 

49,392 

4.012 

38,879 

282,8.50 

374,192 

Gain  or  Loss . 

16,031  L 

17,707 G 

29,053  L 

2,739 G 

11,276  L 

35,2.58  L 

14..583  L 

Total  (SJ,  1930 . 

26,499 

5,522 

4,874 

1,481 

10,513 

48,889 

173,887 

1929 . 

58,279 

10,731 

28,505 

2,277 

14,267 

114,117 

211,505 

Gain  or  Loss . 

31,780  L 

5,209  L 

23,631  L 

796  L 

3,7.54  L 

65,228  L 

37,618  L 

Journal  (S),  1930 . 

26,499 

5. .522 

4,874 

1,481 

10,513 

48,889 

173,887 

1929 . 

.58,279 

10,731 

28,. 505 

2,277 

14,267 

114,117 

2 11,. 595 

Gain  or  Loss . 

31,780  L 

5,209  L 

23,631  L 

796  L 

3,7.54  L 

65.228  L 

37,618  L 

ATLANTA,  GA. 

Total  (DS).  1930 . 

1,362,387 

519,496 

126,133 

50,085 

391,144 

2,481,746 

4,532,884 

1929 . 

1.643,751 

544,422 

231.262 

57,330 

481,005 

2,978,229 

3,896,959 

Gain  or  Loss . 

281,364  L 

24,926  L 

105,129  L 

7,245  L 

89,861  L 

496,483  L 

635,925  G 

Total  (D).  1930 . 

1,004,940 

394,705 

93,190 

43,895 

287,451 

1,856,388 

2,815,587 

1929 . 

1,162,916 

344,283 

117,481 

51,085 

303,187 

2,004,926 

2,523,370 

Gain  or  Loss . 

157,976  L 

50,422  G 

24,291 L 

7,190L 

21,736  L 

148,538  L 

292,217  G 

Constitution  (m),  1930 _ 

316,626 

143,136 

36,093 

21,614 

98,274 

617,464 

769,834 

1929 . 

367,909 

115,081 

38,742 

29,915 

106.877 

676,523 

725,237 

Gain  or  Loss . 

51,283  L 

28,055  G 

2,649  L 

8,301 L 

8,693  L 

59,059  L 

44,597 G 

Georgian  (e),  1930 . 

159,816 

78,020 

14,789 

12,551 

63,169 

357,577 

1,113,052 

1929 . 

189,474 

58,320 

26,239 

8,896 

50,924 

333,945 

898,217 

GainorLoas . . 

29,658  L 

19,700  G 

11,450L 

3,655  G 

12,245  G 

23,632  G 

214,835  G 

Journal  (e),  1930 . 

528,498 

173,549 

42,308 

9,730 

126,008 

881,347 

932,701 

1929 . 

605,533 

170,882 

52,500 

12,274 

151,386 

994,458 

899,916 

GainorLoas . 

77,035  L 

2,667  G 

10,192  L 

2,544  L 

25,378  L 

113,111  L 

32,785  G 

Retail  General  Telal  Na,, 

Paper  and  yttr  (Lecal)  (Natianal)  Autematira  Financial  ClastifisJ  adrarlitinf  aadEdil 

Total  (S),  1930 .  357,447  124,791  32,943  6,190  103,693  625,358  1,717, Jj; 

1929  .  480,835  200,139  113,781  6,245  171,818  973,303  2,lig'og2 

GainorLoas .  123,388  L  75,348  L  80,838  L  55L  68,125  L  847,945L  lOI^TtSL 

Constitution  (S),  1930 .  193,288  21,183  14,016  558  32,044  261,271  495’455 

1929  .  253,416  43,911  36,404  918  53,388  388,312  619  306 

Gain  or  Loss .  60,128  L  22,728  L  22,388  L  360  L  21,344  L  127,041  L  123,8481, 

‘American  CS),  1930 .  55,982  74,189  10,292  3,487  17,087  161,083  Oioins 

1929  .  61,762  92,125  26,397  2,411  35,432  218,167  754[283 

GainorLoas .  5,780  L  17,936  L  16,105  L  1,076  0  18,345  L  57,084  L  143,8681 

Journal  (S),  1930 .  108,177  29,419  8,635  2,145  54,562  203,004  611^424 

1929 .  165,657  64,103  50,980  2,916  82,998  366,824  745I503 

GainorLoas .  57,480  L  34,684  L  42,345  L  771  L  28,436  L  163,820  L  134[o79L 

BALTIMORE,  MD. 

ToUl  (DS),  1930  .  2.000,293  800,312  260,449  105,107  692,608  3,885,831  4,500,854 

1929 .  2,236,089  795,181  234,778  143,768  829,292  4,272,131  4,637i774 

GainorLoas .  235,796  L  5,131  0  25,671  G  38,661  L  136,684  L  386,300 L  136,920  1 

Total  (D),  1930 .  1,512,088  681,411  230,282  101,530  600,160  3,152,533  3,435,939 

1929 .  1,619,783  649,569  160,701  141,460  681,442  3,285,896  3,416,969 

GainorLoas .  107,695  L  31,842  0  69,5810  39,930  L  81,282  L  133,363  L  18,9700 

News  (e),  1930  .  389,565  148,075  53,869  15,168  75,138  691,449  1,025,842 

1929  .  496,284  141,717  42,568  14,236  92,370  796,252  1,076,706 

GainorLoas .  106,719L  6,358G  11,3010  932  G  17,232L  101,803L  50,8641 

Post  (a),  1930 .  144,629  85,897  27,944  1,696  26,336  295,539  691,ri 

1929  .  217,382  66,461  31,785  4,953  43,519  378,917  685,297 

GainorLoas .  72,753  L  19,436  0  3,841  L  3,257  L  17,183  L  83,378  L  5,974  0 

Sun  (a).  1930  .  912,129  241,004  81,815  39,253  250,083  1,526,642  919,891 

1929  .  807,288  235,928  44,115  57,555  272,164  1,419,004  839,248 

GainorLoaa .  104,841  G  5,076  G  37,700  G  18,302  L  22,081  L  107.638  0  80.6410 

Sun  (m).  1930  .  65,765  206,435  66,654  45,413  248,603  638,903  798,935 

1929  .  98,829  205,463  42,233  64,716  273,389  691,723  815,718 

GainorLoas .  33,064  L  972  G  24,421  0  19,303  L  24.786  L  52,820  L  16,7831 

Total  (S),  1930  .  488,205  118,901  30,167  3,577  92,448  733,298  1,064,915 

1929  .  616,306  145,612  74,077  2,308  147,850  986,235  1.220,805 

GainorLoas .  128,101  L  26,711  L  43,910  L  1,269  0  55,402  L  252,937  L  155,890L 

‘American  (S),  1930 .  118,402  80,062  14,934  3,300  20,642  237,340  591,211 

1929 .  160,861  78,842  13,582  72  38,374  291,813  665,485 

GainorLoas .  42,459L  1,2200  1.352G  3,228G  17,732  L  54,473  L  74,244L 

Sun  (S),  1930  .  369,803  38,839  15,233  277  71,806  495,958  473,674 

1929  .  455.445  66,770  60,495  2,236  109,476  694,422  555,320 

GainorLoas .  85,642  L  27,931  L  45,262  L  1,959  L  37,670  L  198,464  L  81,644  L 

BIRMINGHAM,  ALA. 

ToUl  (DS),  1930 .  1,328,378  445,913  119,411  78,942  282,574  2,263,023  1,500,140 

1929 .  1,574,411  466,549  197,314  114,339  358,139  2,730,673  2,308,20$ 

GainorLoas .  246,033  L  20,636 L  77,903  L  35.397  L  75,565  L  467,645  L  803.15$l 

Totol(D),  1930 .  1,127,228  424,637  102,165  75,591  230,593  1,967,940  1,167,252 

1929 .  1,294,527  418,067  154,615  103,469  281,930  2,277,361  1,757,050 

GainorLoas .  167,299  L  6,570G  52,450  L  32,878L  51,337  L  303,421  L  589,7981 

Age-Herald  (m),  1930 .  282,073  160,841  39,556  29,395  86,662  599,543  59.162 

1929  .  348,177  169,367  56,633  42,612  110,030  728,217  621,722 

GainorLoas .  68,101  L  8,526  L  17,077  L  13,217  L  23,418  L  123,674  L  562,560L 

News  (e),  1930  .  555,270  164,222  40,110  30,401  85,859  881,192  619,473 

1929  .  655,594  170,131  58,003  44,971  109,905  1,039,915  618,610 

GainorLoas .  100,324  L  5,909  L  17,833  L  14,570  L  24,047  L  158,723  L  863  G 

Post  (e),  1930  .  289.835  99,574  22,499  15,795  58,072  437,205  483,617 

1929  .  290,756  78,569  39,979  20,835  61,944  503,229  516,718 

GainorLoas .  871 L  21,005  0  17,480  L  5,091  L  3,872  L  22,024  L  28.101  L 

ToUl  (3).  1930  .  201,150  21,276  17,246  3,351  51.981  2)5,088  332,83$ 

1929  .  279,834  48,482  42,699  5,870  76,209  453,312  551,24$ 

GainorLoas .  78,734  L  27,2051/  25,453  L  2,519  L  24,228  L  158,224  L  2t8,360L 

New8-.\*e-Herald(3),  1930..  201,150  21,276  17,246  3,351  51,981  295,088  332.883 

1929  .  279,884  48,482  42,699  5,870  76,209  451,312  551,248 

GainorLoas .  78,734  L  27,205  L  25,453  L  2,519  L  24,228  L  158,224  L  218.3601. 

BOSTON,  MASS. 

Total  (DS),  1930 .  3,249,297  1,401,705  292,269  269,394  927,058  6,169,179  8,589,616 

1929  .  3.399.325  1,5.59,653  455,481  426,952  1,238, .570  7.031.954  9,10),353 

GainorLoas .  69,028  L  157,958  L  174,212  L  166,568  L  311,512  L  871,775  L  519,;47L 

Total  (D),  1930  .  2,659,978  1,186,727  239,768  258,132  648,929  5,011,999  8.5$7,136 

1929  .  2,713,367  1.291,085  271,118  422,709  813,394  5,542,535  6,412.3)6 

Gain  or  Loss .  53,389  L  104,358  L  40,350  L  168,577  L  164,375  L  539,546  L  173,03)G 

Record  (m),  1930 .  117,624  41,565  9,652  276  2,878  184,614  587,327 

1929 .  112,107  29,379  699  417  3, .586  169,328  529,275 

GainorLoas .  5,517  G  12,186  0  9,052  0  141  L  708  L  24,395  G  58,052  0 

American  (a).  1930 .  209,718  105,922  15,95.5  9,319  43,417  385.438  963,271 

1929  .  245,461  101,7.54  22,426  6,623  42.598  418,840  923,93$ 

GainorLoaa .  35,743  L  5,168  0  6,471  L  2,696Q  999  Q  31,492  L  39,3310 

Globe  (e),  1930 .  511,881  179,995  49,464  16,998  105,987  855,657  957,13) 

1929  .  441,392  196,974  50,620  30,799  143,026  864,672  1,079.517 

GainorLoaa .  70,579  0  16,979  L  1,155  L  13,882  L  37,039  L  1,995  G  113.37$  L 

Herald  (m),  1930  .  508,266  234,399  45,948  79,356  144,495  1,013,935  1.036,8)1 

1929  .  521,197  265,599  43,709  127,472  188,339  1,148,0)3  1,035,4)4 

GainorLoaa .  12,931  L  32,110  L  2,239  0  48,116  L  43,925  L  134,157  L 

Post  (m),  1930 .  494,721  242,381  49.076  15.175  63,892  859.251 

1929 .  541,224  273,379  47,079  31,788  89,655  975.373  851.173 

Gain  or  Lose .  46,593  L  39,998  L  7,0)3  L  16,612  L  13,773  L  115,124  L  45,24)0 

Transcript  (e).  1930 .  171,108  131.651  21,693  .57,935  157.491  545,697 

1929 .  228,722  145,421  47,234  98,328  185,276  713.913  *•'*’•*•* 

GainorLoas .  57,614  L  13,767  L  25,631  L  49,392  L  27,785  L  167,216  L  154.858  0 

Traveler  (e),  1930  .  646,659  249,829  48,070  77,161  127,859  1,154,3)7  83),6$l 

1929  .  623,354  277,678  59,459  127,291  169,913  1.261,315 

Ga  n  or  Loss .  23,306  0  27,858  L  11,389  L  59,139  L  42,054  L  106,948  L  10.*''*' 

Total  (3).  1930  .  589,319  214,978  61,591  4,262  278,129  1,148,189  2,0)2.1W 

1929 .  595,958  268,578  195,353  4,253  425,265  1.489,418  2,687,^ 

GainorLoaa .  6,639  L  53,699  L  133,852  L  90  147,137  L  341,229  L  685,^ 

Advertiser  (S).  1930  .  79,298  79,511  13,644  2,850  28,988  204,291  458.W 

1929  .  85,4.57  105,513  24,498  410  29,189  245,067 

GainorLoaa .  6,159  L  26,092  L  10,854  L  2,440  0  201  L  40,776  L  US.-’' 


Total  includes  American  IVeekly  linage. 
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Giobf  (8).  1930  .  250,385  36,734  18,610  78  132,626  4.38,433  476,034 

,929  ' .  259,742  39,788  64,816  475  197,001  561,822  687,716 

Cin  orLoe* .  9,357  L  3,0.54  L  46,206  L  397  L  64,375  L  123,389  L  211,682  L 

Herald  (S),  1930 .  164,7.57  66,4.52  18,092  111  78,173  327,585  521,552 

1929 .  143,819  84,006  65,3.54  2,522  120,651  416,3.52  67.5,984 

G^norLosa .  20,938G  17,554  L  47,262  L  2,411  L  42,478  L  88,767  L  154,432  L 

Pert  (S),  1930 .  94.879  32,281  11,1.55  1,223  38,342  177,880  545,814 

1929.! .  106,940  39,271  40,695  846  78,425  266,177  737,247 

Gain  or  Loss .  12,061  L  6,990  L  29,.540L  377  G  40,083  L  88,297  L  191,433  L 

BUFFALO,  N.  Y. 

Total  fDS),  1930 .  1,509,015  .528,510  1,54,374  77,251  397,928  2,765,047  3,972.212 

1929  .  1,658,979  718,425  331,491  212,477  551,456  3,708,788  4,273,998 

GainorLoss .  349,964  L  189,915  L  177,117L  165,226  L  1.53,.528  L  1 .003,741  L  301,786L 

Total  (D).  1930 .  1,270,318  456,802  136,301  76,325  366, .5M  2,344,104  2,976,584 

1929 .  1,487,827  561,654  216,898  196,654  499,136  2,996,929  3,041,968 

Gain  or  Loss .  217.,509L  164,2.52  L  80,597  L  119,729  L  132,. 542  L  652,825  L  65,384  L 

Courisr-Eiprcss  (m),  1930..,  262,287  102,275  37,902  40,636  60,019  .522,765  9.35,047 

1929  .  292,294  121,978  58,096  96,878  73.193  661,890  931,584 

Gainorlxiss .  30,007  L  19,703  L  20,194  L  56,242  L  13,174  L  139,125  L  3,463G 

News  (e),  1930  .  727,739  247,651  74,064  23,113  250,487  1,327,6.59  1,176,780 

1929  .  711,811  293,4.37  121,739  66,446  311,259  1,508,489  1,225,020 

GainorLoss .  15,928G  45,786  L  47,675  L  43,333  L  60,772  1.  180,630  L  48,240  L 

Turn*  (e),  1930  .  280,292  106,876  24,335  12,576  56,088  4!)3,680  864,757 

1929  .  483,722  145,639  37,063  32,730  114,684  826, .550  885, .364 

GainorLoss .  203,4.30  L  38,763  L  12,728  L  20,1.54  L  58,596  L  .332,870  L  20,607  L 

Total  (S),  1930  .  238,697  71,708  18,072  926  31,334  360,943  995,628 

1929  .  371,1.52  1.57,371  114,593  16,42.1  52,320  711,659  1,230,030 

GainorLoss .  132,4.55  L  65,663  L  96,520  L  15,497  L  20,986  L  350,916  L  236,402  L 

Courier-Express  (S),  1930...  169,8.55  .54,0.33  12,341  778  18,522  2.55,.529  474,400 

1929  .  208,887  102,302  61,976  3,672  26,533  403,370  636,993 

GainorIx)8S .  39,032  L  48,269  L  49,635  L  2,894  L  8,011  L  147,841  L  162, . 593  L 

Tunes  (S)  1930  .  68,842  17,675  5,732  148  12,812  1  05,414  521,228 

1929 .  162,26.5  5.5,069  52,617  12,751  25,787  308,489  ,595,037 

Gainorixws .  93,423  L  37,394  L  46,885  L  12,603  L  12,97.5  L  203,075  L  73,809  L 

CAMDEN,  N.  J. 

Total  (D)  1930  .  462,016  1  65,031  50,538  16,419  94,910  820,919  830,438 

Courier  (e),  1!«0  .  462,016  165,031  50,538  16.419  94,910  820,919  830,438 

CHICAGO,  ILL. 

Total  (US),  1930  .  3,766,753  1  ,,303,923  196.022  253,063  1,0.30,254  6,100,930  . 

1929  .  4,612,577  1,786,303  423,444  328,730  1,373,697  7,772,520  . 

GainorLoss  .  845,824  1.  482,380  L  227,422  L  75,667  L  343.443  L  1,671,590  L  . 

Total  (D),  1930  .  3,148,299  1,069,138  160.405  239,725  818,373  5,035,810  . 

1929  .  3,766,347  1,342,518  286,623  314,032  1,053,504  6,162,309  . 

GainorLoss .  618,048L  273,380L  126,218  L  74,307  L  235,131  L  1,126,499  L  . 

Tribune  (m),  1930  .  737,673  308,802  58,758  104,841  320,313  1,366,788  . 

1929  .  886,568  440,292  55,581  159,992  475,608  1,802,468  . 

GainorLoss .  148,895  L  131,490L  3.177G  55,151L  155,295  L  435,680L  . 

Herald  4 Examiner  Cm),  1930  324,128  103,096  16,314  30,805  97,257  524,481  . . 

1929  .  352,201  163,503  53,007  34,912  103,752  619,456  . 

GainorLoss .  28,073  L  60,407  L  36,693  L  4,107  L  6,495  L  94,975  L  . 

News  (e),  1930  .  952,801  272,416  35,099  46,707  254,244  1,479,461  . 

1929  .  1,081,364  371,044  79,067  63,196  340,347  1,792,755  . 

GainorLoss .  128,563  L  98,628  L  43,968  L  16,489  L  186,103  L  313,294  L . 

American  (e),  1930  .  659,385  237,096  37,149  20,728  121,368  1,017,849  . 

1929  .  859,214  246,854  56,901  18,848  105,621  1,211,689  . 

GainorLoss .  199,829  L  9,7.58  L  19,752  L  1,880G  15,747  0  193,840L . 

PostCe),  1930  .  204,909  83,432  9,517  30,553  25,191  313,532  . 

1*29 .  246,548  81,401  13,817  31,645  28,176  356,125  . 

GainorLoss .  41,639  L  2,031  G  4,300L  1,092  L  2,985  L  42,592L  . 

Times  (e),  1930  .  269,403  64,296  3,568  6,091  .  333,699  . 

1929  .  340,392  39,424  25,250  5,439  .  379,816  . 

GainorLoss .  70,989  L  24,872G  21,682  L  652  G .  46,117L . 

Total  (8),  1930  .  618,454  234,785  35,617  13,338  211,881  1,065,120  . 

1*29  .  846,230  443,785  136,821  14,698  320,193  1,610,211  . 

GainorLoss .  227,766L  209,000L  101,204  L  1,360  L  108,312L  545,091  L  . 

Tribune  (S),  1930  .  448,388  134,727  17,210  10,307  180,450  763,565  . 

192* .  545,993  260,728  89,615  13,375  279,108  1,085,829  . 

GninorLoSB .  97,605  L  126,001  L  72,405  L  3,068  L  98,658  L  322,264  L  . 

•Herald  *  Examiner  (S),  1930  170,066  100,058  18,407  3,031  31,431  301,555  . 

1929  .  300,240  183,057  47,206  1,323  41,085  524,382  . 

GainorLoss .  130,174  L  82,999L  28,799  L  1,708  0  9,054  L  222,827  L . 


Official  ChicaKO  figures  supplied  by  .Xdvertising  Record  ('om|>any.  New  York  and  Chicago. 
Automotive  and  Financial  are  included  under  Retail  and  General  Display,  as  well  as  stated 
separately. 


CINCINNATI,  OHIO 


Total  :DS)  1930.... 
l»29 . 

.  1,636.807 

.184.711 

156,1.57 

80,31.5 

617,660  3. 100, .584  4,306,932 

GainorLoss . 

Total  (D),  1930 _ 

1929 . 

Gain  or  l/tas ,  ... 
GoBunercial-Tribune 
1929  . 

.  1,380,661 

.  32,801  L 

(in).1930  97,894 

119,421  L 
524,255 
600,214 
75,959  L 
46,172 

55,293  L 
138,. 506 
159,226 
20,720  L 
6,145 

50,898  L 
65,352 
98,a58 
32,706  L 
6,927 

200,687  L  529,123  L  399,423  L 

471,564  2,572,353  3,339,474 

578,744  2,844,905  3,481,635 

107,180  L  272,5.52  L  142,161  L 

18,392  196,774  563,306 

Gain  or  Dim . 

Enquirer  (mi,  1930.. 
1929 . 

16,008  G 
81,207 

5,845  G 
22,632 

14,654  L 
34,409 

3,952  L  8,950  G  6,701  G 

131,853  513,747  1,047,280 

Gain  or  Lees 

Tot  (e),  1939. . 

1929  .  . 

11,097G 

1.52,815 

4,539  G 
44,374 

6,472  L 
8,635 

178,181  525,121  l,095,06o 

46,328  L  11,374  L  47,78-5  L 

170,194  742,353  647,494 

GainorLoss 
Tiaw-ritar  (e),  1930 
1929  .... 

.  23,821  L 

26,346  L 
244,061 

39 , ooS 
4,816  G 
65,355 

3,074  L 
15,381 

195,021  816,146  645,559 

24,827  L  73,793  L  1,935  G 

151,125  1,119,479  1,081,394 

Cam  or  Loss.. 

76,718  L 

101,24  5 
35,920  L 

8,506L 

183,198  1,316,814  l,184a4uo 

32,073  L  196.335  L  103.012  L 

'Total  includes  American  Weekly  linage. 


Total  (S),  1930  .  288,947  61,4)6  17,6)1  14.953  148,0)6  528,231  967,188 

1929 .  388,8)2  1  )3,918  .82,224  33,188  239,613  784,8)2  1,224,729 

GainorLoss .  68,948  L  43,462  L  31,.873  1.  18,1)2  L  93,5)7  L  256,571  L  287,262  L 

Commercial-Tribune  (S),1930  19.220  1,744  136  4,013  6,777  31,948  362,301 

1929  .  50,431  8,631  1,628  7,288  13,010  80,988  427,538 

GainorLoss .  31.211  L  6,887  L  1,491  L  3,27.8  L  6.233  L  49.040  L  65,237L 

Enquirer  (S),  1930  .  269,727  .88.712  17,518  10,980  139,319  496,283  60,8,157 

1929  .  318,461  98,287  51,.896  28,857  226,893  703,814  797,182 

GainorUss .  38,734  L  36,575  L  33,081  L  14,917  L  87,274  L  207,831  L  192,025  L 

CLEVELAND,  OHIO 

Total  (DS),  1930 .  1,693,764  6.33,920  181,703  104,780  596,529  3,219,314  3,346,778 

1929 .  1,985,248  781,401  289,867  130,519  731,546  3,927,972  3,838,757 

GainorLoss .  291,484  L  147,481  L  108,164  L  25,739  L  135,017  L  708,658  L  491,979  L 

Total  (D),  1930 .  1,485,080  543,290  151,796  100,691  496,282  2,788,757  2,346,466 

1929 .  1,668,088  646,108  156,5,89  123,908  593,686  3,197,579  2,4.82,862 

GainorLoss .  183,008  L  102,815  L  4,763  L  23,217  L  97,404  L  411,822  L  106,396  L 

Plain-Dealer  (ra),  19,30  .  374,944  171,476  55,398  46,937  227,894  880,020  828,133 

1929  .  369,768  181,818  54,708  65,921  279,932  95,8,824  834,244 

GainorLoss .  5,176  G  10,342  L  690  G  18,984  1.  52,038  L  75,804  L  6,111  L 

News  (e),  1930  .  392,464  142,960  32,005  31,432  63,661  666,036  794,431 

1929  .  466,075  163,325  40,041  33,153  53,390  759,8')4  889,466 

GainorLoss .  73,611  L  20,365  L  8,036  L  1,721  L  10,271  G  93,828  L  95,035L 

Press  (e),  1930  .  717,672  228.854  64,393  22,322  204,727  1,239,701  723, '.H)2 

1929  .  832,245  300,962  61,810  24.834  260.364  1,481,891  729,152 

GainorLoss .  114,573  L  72,108  L  2,583  G  2,512  L  55,637  L  242,190  L  5,250  L 

Total  (S),  1930 .  208,684  90,6.30  29,907  4,089  1:10,247  433,557  1,000,312 

1929  .  317,160  1.35,296  1.33,308  6,611  137,860  730,393  1,388,8)5 

GainorLoss .  108,476  L  44,6t)6L  103,401  L  2,522  L  37,613  L  296,836  L  388,583  L 

Plain-Dealer  (3),  1930 .  126,211  79,159  24,3,32  2,707  83,250  318,689  460,988 

1929 .  193,648  113,834  97,589  4,161  117,347  526,737  682,405 

GainorLoss .  67,437  L  34,675  L  73,257  L  1,4.84  1.  34,097  L  211,078  L  201,417  L 

News  (S),  1930  .  82,473  11,471  5,.875  1,382  16,997  117.898  519,324 

1929 .  123,512  21,462  35,719  2,4.80  20,513  203,656  703,490 

GainorLoss .  41,0.39  1.  9,991  L  30,144  L  l.OWL  3,516L  85,758L  184.166L 

COLUMBUS.  OHIO 

Total  (DS).  1930 . 1,481,159  428,968  100,161  154,344  419,677  2,611,701  3,147,092 

1929 .  1,696,299  429,829  176,966  164,070  .881,438  3,077,923  3,741,159 

GainorLoss .  215,140  L  861  L  76,805  L  9,726  L  161,761  L  466,2>2  L  .894,067  L 

Total  (D),  1930 .  1,291,792  387,688  85,547  135.978  324,651  2,252,909  2.219,041 

1929 .  1,447.081  389,659  103,05.3  138,795  431,276  2,538,774  2,384,179 

GainorLoss .  155,289  L  1,971  L  17,506  L  2,817  L  106,625  L  285,865  L  165,138  L 

Dispatch  (e),  1930  .  668,854  212,196  48,194  44,067  161,391  1,135,88.8  846,657 

1929  .  679,733  239,526  44,162  47,090  208,076  1,219,767  961,936 

GainorLoss .  10,879  L  27,330  L  4,032  G  3,023  L  46,685  L  83,882  L  115,279  L 

Citiaen  (e),  1930  .  505,290  119,253  23,3:16  32,134  110,312  791,382  759,382 

1929  .  621,316  100,793  36.515  30,587  136.794  927,582  799,1)61 

GainorLoss .  116,026  L  18,460  G  13,179  L  1,547  G  26,482  L  136.200  L  40,279  L 

Ohio  State  Journal (m),  1930  117,648  56,239  14,017  59,777  52,948  325,642  613,002 

1929 .  146,032  49,340  22,376  61,118  86,406  391.425  622,582 

GainorLoss .  28,384  L  6,899  G  8,359  L  1,341  L  33,458  L  65.783  L  9,580  L 

Total  (3),  1930 .  189,367  41,280  14,614  18,366  95,026  358,792  928,051 

1929  .  249,218  40,170  73,913  25,275  150,162  539,149  1,356,980 

GainorLoss .  59,851  L  1,110  G  59,299  L  6,909  L  55,136  L  180,357  L  428,929  L 

Dispatch  (3),  1930 .  143,356  27,464  11,350  11,093  73,829  267,092  508,369 

1929 .  188,057  20,368  56,236  13,843  112,457  391,026  704,954 

GainorLoss .  44,701  L  7,096  G  44,886  L  2,750  L  38,628  L  123,934  L  196,585  L 

Ohio  State  Journal  (3),  1930.  46,011  13,816  3,264  7,273  21,197  91,700  419,682 

1929  .  61,161  19,802  17,677  11,432  37,705  148,123  652.026 

GainorLoss .  15,150L  5,986  L  14,413L  4,I59L  16,508  L  56,423  L  232,:i44L 

DALLAS,  TEXAS 

TotsKDS),  1930 .  1,750,778  505,858  155,826  83,144  523,511  3,385,693  3,010,646 

1929 .  1,715,673  560,072  227,868  111,563  619,820  3,358,258  3,4.T3,712 

GainorLoss .  .15,105  G  54,214  L  72,042  L  28,419  L  87,390  L  27,435  G  401,066  L 

Total  (D),  1930 .  1,451,225  447,649  128,924  60,430  428,745  2,882,991  2,357,602 

1929 .  1,297,696  475,808  101,400  81,045  476,434  2,563,539  2,469,772 

GainorLoss .  153,529  G  28,159  L  27,524  G  20,615  L  47,689 1  319,452  0  112,170  L 

News  (m),  1930  .  269,179  149,295  52,497  26,592  133,146  632,702  670,215 

1929  .  247,840  187,595  36,705  34,607  150,914  659,875  776,947 

GainorLoss .  21,339G  38,300L  15,792  0  8,015L  17,768  L  27.173  L  106,732  L 

Times-Herald  (e).  1930  .  668,081  143,335  44,862  13,777  116,822  986,947  737.931 

1929  .  606,000  165,780  26,785  21,951  118,362  9.19,197  687,079 

GainorLoss .  62,081  0  22,445L  18,077  0  8,174L  1,540L  47,750  0  50,852  0 

Journal  (e),  1930  .  205,724  90,890  16,117  9,247  132,304  816,531  5.50,065 

1929 .  150,035  61,432  29,655  12,119  150,509  530.392  597,960 

GainorLoss .  55,689  G  29,458  G  13,538  L  2,872  L  18,205  L  286,139  0  47,895  L 

Dispatch  (e),  1930  .  308,241  64,129  15,448  10,814  46,473  446,811  399,391 

1929  .  293,821  61,001  8,255  12.368  56,649  4,14.075  407,786 

GainorLoss .  14.420G  3.128G  7,193G  1.554  L  10.176L  12,736  0  8,395L 

Total  (S),  1930  .  299,553  58,209  26,902  22,714  94,766  502,702  673,044 

1929  .  417,977  84,264  126,468  30,518  134,386  794,719  963,940 

GainorLoss .  118,424  L  26,055  L  99,566  L  7,804  L  39,620  L  292,017  L  290,896  L 

News  (S),  1930 .  136,845  43,343  15,493  11,220  58,159  265,618  358,8.12 

1929 .  184,111  60,292  65,716  19,554  87,442  418.179  524,085 

GainorLoss .  47,266  L  16,949  L  50,223  L  8,334  L  29,283  L  152,561  L  165,253  L 

Times-Herakl  (S),  1930 .  162,708  14,866  11,409  11,494  36,607  237,084  314,212 

1929  .  233,866  23,972  60,752  10,964  46,944  376.540  439,8.55 

GainorLoss .  71,158  L  9,106  L  49,343  L  530  G  10,337  L  139,456  L  125,643  L 

DAYTON,  OHIO 

Total  (DS),  1930 .  1,372,702  446.189  151,415  73,885  410,512  2,490,162  2,892,703 

1929 .  1,699,490  516,195  259,941  89.963  500,1.55  3,102,324  3,455.734 

GainorLoss .  326,788  L  70,006  L  108,526  L  16,078  L  89,643  L  612,162  L  563,031  L 

Total  daily  (D),  1930 .  1,163,435  395,389  119,599  56,344  333,758  2,103,434  2,138,302 

1929 .  1,367.654  415,919  168,528  69,195  379,046  2,436,922  2,290,657 

GainorLoss .  204,219  L  20,530  L  48,929  L  12,851  L  45,288  L  333,488  L  152,355  L 

(Contintu’d  on  patjc  20) 


DAYTON— CoaUanca 


i 

Paper  and  yaar 

Ralail  CeiMrel 

(Local)  (Naiiaaal) 

AwtonotiTa  Fnawcial  ( 

Talal 

ClasiMiod  advartieng 

Nows 

andEdll 

Journal  (m),  1930 . 

83,477 

67,231 

22,308 

15,950 

65,224 

267,790 

524,091 

\ 

1929 . 

106,575 

77.143 

23,470 

18,278 

78,976 

317,186 

536,478 

GainorLon . 

22,098  L 

9,912  L 

1,162L 

2.328L 

13,752  L 

49,396  L 

12,385  L 

Herald  (e).  1930 . 

526,991 

130,963 

45,986 

21,957 

128,691 

871,221 

835,659 

1929 . 

601,820 

139,914 

80,319 

27,199 

139,171 

1,007,370 

872,799 

Gainorlion . 

74,829  L 

8,951  L 

34,333L 

5,242  L 

10,480  L 

136,149  L 

87.140  L 

News  (e).  1930 . 

. .  552,967 

197,195 

51,305 

18,437 

139,843 

964,423 

778,552 

1929 . 

..  660,259 

198,862 

64,739 

23,718 

160,899 

1,112,366 

881,382 

'  r 

Gaia  or  Lon . 

107,292  L 

1,667  L 

13,434  L 

5,281  L 

21 ,066  L 

147,943  L 

102,830  L 

ToUl  (8).  1930 . 

..  209,267 

50,800 

31,816 

17,541 

76,754 

386,728 

754,401 

1929 . 

..  331,836 

100,276 

91,413 

20,768 

121,109 

665,402 

1,165,077 

Gain  or  Lon . 

122,569  L 

49,476  L 

59,597 L 

3,227  L 

44,355  L 

278,674  L 

410,676  L 

Journal  (B),  1930 . 

..  107,828 

28,064 

16,012 

9,071 

38,106 

199,335 

358,879 

1929 . 

..  162,379 

54,450 

48,474 

9,380 

61,695 

336,378 

566,845 

Gun  or  Lon . 

54,551  L 

26,386  L 

32,462  L 

309L 

23,589  L 

137,043  L 

207,966  L 

>  .  -/ 

News  (S),  1930 . 

..  101,439 

22,736 

15,804 

8,470 

38,648 

187,393 

395,522 

1929 . 

. .  169,457 

45,826 

42,939 

11,388 

59,414 

329,024 

598,232 

Gaia  or  Lon . 

68,018  L 

23.090L 

27,135  L 

2,918  L 

20,766  L 

141,631  L 

202,710  L 

ToUl  (D6),  1930 . 

1929 . 


1,009,827 

1,071,710 


330,598 

363,388 


114,316 

201,572 


40,472 

46,465 


375,833 

487,323 


1,884,684  3,205,522 

2,192,695  3,515,943 


Gaia  or  Lon . 

61,883  L 

32,790  L 

87,256  L 

5,993  L 

111,490  L 

308,011  L 

310,421  L 

Total  (D),  1930 . 

828,351 

279,355 

98,479 

36,903 

245,340 

1,501,872 

2,076,765 

1929 . 

851,544 

301,199 

95,091 

43,091 

300,273 

1,613,435 

2,028,839 

Gain  or  Lon . 

23,193  L 

21,844  L 

3,388  G 

6,188  L 

54,933  L 

111,563  L 

47,926  0 

Rocky  Mt  News  (m),  1930. . 

251,995 

78,829 

35,167 

14,165 

91,850 

484,475 

803,471 

1929 . 

233,711 

61,802 

38,053 

16,398 

135,924 

506,811 

829,509 

Gain  or  Lon . 

18,284  G 

17,027  G 

2,886  L 

2,233  L 

44,074  L 

22,336  L 

26,038  L 

Poet  (e),  1930 . 

576,356 

200,526 

63,312 

22,738 

153,490 

1,017,397 

1,273,294 

1929 . 

617,833 

239,397 

57,038 

26,693 

164,349 

1,106,624 

1,199,330 

Gain  or  Lon . 

41 ,477  L 

38,871  L 

6,274  G 

3,955  L 

10,859  L 

89,227  L 

73,964  0 

Total  (S).  1930 . 

181,476 

51,243 

15,837 

3,569 

130,493 

382,812 

1,128,757 

1929 . 

220,166 

62,189 

106,481 

3,374 

187,050 

579,260 

1,487,104 

Gain  or  Lon . 

38,690  L 

10,946  L 

90,644  L 

195  G 

56,557  L 

196,448  L 

358,347  L 

Rocky  Mt.  News  (S),  1930. . 

49,804 

9,563 

5,204 

1,092 

30,424 

96,168 

458,586 

1929 . 

78,190 

10,029 

36,681 

1,502 

61,379 

187,781 

657,334 

Gain  or  Lon . 

28,386  L 

466L 

31,477  L 

410  L 

30,955  L 

91,613  L 

198,748  L 

Poet  (S).  1930 . 

131,672 

41,680 

10,633 

2,477 

100,069 

286,644 

670,171 

1929 . 

141 ,976 

52,160 

69,800 

1,872 

125,671 

391,479 

829,770 

Gain  or  Lon . 

10,304  L 

10,480  L 

59,167  L 

605G 

25,602  L 

104,835  L 

159,599  L 

ToUl  (D6),  1930 . 

1929 . 

Gain  or  Lon . 

ToUl(D),  1930 . 

1929 . 

Gain  or  Lon . 

Frec-Pma  (m),  1930. . 

1929 . 

Gain  or  Lon . 

Nem  (e),  1930 . 

1929 . 

Gain  or  Lon . 

Timn  (e),  1930 . 

1929 . 

Gain  or  Lon . 

Total  (8),  1930 . 

1929 . 

Gain  or  Lon . 

Fm-Pme  (8),  1930. . . 

1929 . 

Gain  or  Lon . 

Newi  (8),  1930 . 

1929 . 

Gain  or  Lon . 

Timn  CS),  1930 . 

1929 . 

Gain  or  Lon . 


2,217,288 
3,024,146 
806,8.58  L 
1,863,921 
2,361,595 
497,674  L 
312,582 
361,739 
49,157  L 
1,083,808 
1,348,262 
264,454  L 
467,531 
651,. 594 
184,063  L 
353,367 
662,551 
309,184  L 
104,215 
232,044 
127,829  L 
177,071 
290,151 
113,060  L 
72,061 
140,356 
68,275  L 


DETROIT,  MICH. 

791,664  188,644  126,787 

362,153 


906,994 
115,330  L  173,509  L 
634,574  144,636 


162,218 


654,114 
19,540  L 
180,862 
196,564 
15,702  L 
287,323 
306,211 
18,888  L 
166,389 
151,339 
15,050G 
157,090 
252,880 


187,983 
43,347  L 
49,539 
67,865 
18,326  L 
59,464 
80,888 
21,424  L 
35,633 
39,230 
3,597  L 
44,008 
174,170 


838,007  4,169,776  4,556,982 

,087,360  5,552,631  5,309,983 

35,431  L  249,353  L  1,382,855  L  753,001  L 
109,909  538,064  3,298,466  3,077,101 

647,287  3,988,607  2,709,852 

109.223  L  690,141  L  367,249  0 

151.223  765,172 

178,350  882,531 

27,127  L  117,359  L 

296,862  1,7.54,844 

357,665  2,136,992 

60,803  L  382,148  L 


95,790  L  130,162  L 


38,168 
52,866 
14,698  L 
41,247 
95,184 
53,937  L 
77,675 
104,830 
27,155  L 


Total  (D).  1930 .  451,311 

1929  .  493,250 

Gain  or  Lon .  41,939  L 

Lxprtn  (e),  1930  .  451,311 

1929  .  493,250 


10,162 
50,591 
40,429  L 
21,578 
93,145 
71,567  L 
12,268 
30,434 
18,166  L 

EASTON.  PA. 

46,719 
87,274 
40,555  L 
46,719 
87,274 


128,231 
18,322  L 
64,481 
70,281 
5,800  L 
26,552 
42,301 
15,749  L 
18,876 
15,649 
3,227  G 
16,878 
33,987 
17,109  L 
5,896 
19,839 
13,943  L 
5,862 
7,723 
1,861  L 
5,120 
6,425 
1,305  L 


89,979 
111,272 
21,293  L 
299,943 
440,073 
140,130  L 
73,556 
117,288 
43,732  L 
194,583 
263,842 
69,259  L 
31,804 
58,943 
27,139  L 


897,716 
819,932 
77,784  0 
960,324 
966,410 
6,086  L 
778,450  1,219,061 

969,084  923,510 

190,634  L  295,551  0 
871,310  1,479,881 

1,564,024  2,600,131 

692,714  L  1,120,250  L 
232,021  590,927 

472,872  884,131 

240,851  L  293,204  L 


101,359 
111,743 
10,384  L 
101,359 
111,743 


16,866 
16,797 
69  0 
16,866 
16,797 


80,502 
75,109 
5,393  0 
80,502 
75,109 


440,341 
750,164 
309,823  L 
198,948 
340,988 
142,040  L 


709,914 
796,059 
86,145  L 
709,914 
796,059 


592,634 
942,522 
349,888  L 
296,320 
773,478 
477,158  L 


738,044 
717,795 
20,249  Q 
738,044 
717,795 


Gain  or  Lon. 


41,939  L  10,384  L  40,555  L 

EL  PASO,  TEX. 


69  0  5,393  0  86,145  L  20,249  0 


Total  (DS),  1930  .  770,987  299,475  102,208  22,274 

1929  .  821,227  330,360  171,765  15,599 

Gain  or  Lon .  50,240  L  30,885  L  69,557  L  6,675  0 

Total  (D6),  1930 .  674,885  282,520  89,700  20,748 

1929  .  702,210  816,632  124,798  12,425 

Gain  or  Lon .  27,325  L  34,112  L  35,098  L  8,323  0 

Timn  (m),  1930 .  115,668  76,530  22,038  7,573 

1929 .  140,864  111,172  21,404  3,562 

Gain  or  Lon .  25,196  L  34,642  L  634  0  4,0110 

Herald  (e),  1930  .  295,832  98,971  40,581  10,124 

1929  .  280,637  129,807  61,899  6,091 

Gain  or  Lon .  15,195  G  30,836  L  21,318  L  4,033  0 

PoftCe),  1930  .  263,385  107,019  27,081  3,051 

1929  .  280,709  75,653  41,495  2,772 

Gain  or  Lon .  17,324  L  31 ,366  G  14,414  L  279  0 

Total  (8),  1930 .  96,102  16,955  12,508  1,526 

1929 .  119,017  13,728  46,967  3,174 

GainorLon .  22,015  L  3,227  G  34,459  L  1,648  L 

‘nmn  (S),  1930 .  96,102  16,955  12,508  1,526 

1939 .  119,017  13,728  46,967  3,174 

GainorLon .  22,915  L  3,227  G  34,459  L  1,648  L 


246,310  1,456,603 

240,059  1,586,046 

6,2510  129,443  L 

321,453  1,304,627  1,400,000 

312,306  1,375,384  1,320,870 

9,057  G  70,757  L  80,030  0 
n,202  312,499 

72,795  353,282 

4,407  0  40,783  L 

84,483  530,189 

75,804  556,739 

8,679  0  26,550  L 

59,768  461,939 

63,797  465,363 

4,029  L  3,424  L 
24,857  151,976 

27,663  210,662 

2,806  L  58,686  L 
24,857  151,976 

27,663  210,662 

2,806  L  58,686  L 


1,582,102 
1,544,424 
37,678  G 


390,082 
401,768 
2,686L 
614,469 
529,075 
85,394  0 
387,349 
390,027 
2,678  L 
181,203 
223,554 
42,352  L 
181,202 
223,554 
42,352  L 


ERIE,  PA. 

Rtlaa  GaMral  Talal  N(«, 

Panr  aad  yaar  (Ltcal)  (NatMal)  Aattantira  Finaacial  Claaaifiad  adrattiaiof  aad  Edil 

Total  (D6),  1930 .  710,223  240,166  65,961  21,414  203,581  1,265,428  3,310,381 

Total  (D),  1930 .  676,466  237,956  55,932  19,184  181,843  1,195,465  1,982,664 

Diapateh-Herald  (e),  1930...  346,664  128,665  32,425  5,501  81,496  592,774  949[oe( 

Timn  (e),  1930 .  329,802  109,291  33,507  13,683  100,847  603,691  LOSsioiS 

Total  (S),  1930 .  33,756  2,210  10,029  3,230  21,738  69,963  337[t34 

DiapaU^-HerakKS),  103a..  33,756  2,210  10,029  2,230  21,738  60,963  327, g]4 


EVANSVILLE,  IND. 

Total  (DS),  1930 .  892,034  304,321  110,947  85,290  216,864  1,528,405  1,840,561 

Total  (D),  1930 .  711,119  291,171  97,676  73,775  191,095  1,383,785  1,278,605 

Courier  (m),  1930 .  279,320  105,665  39,783  26,398  65,087  525,929  481,732 

Journal  (e),  1930 .  101,754  90,909  36,305  26,146  64,325  327,879  391,447 

Pren(e),  1030 .  330,045  94,597  21,588  21,231  61,683  529,977  405,426 

Total  (S),  1930 .  180,915  13,150  13,271  11,515  25,769  244,620  561,976 

Courier  (8),  1930 .  107,316  9,117  6,975  6,693  15,296  145,397  269,881 

Pren(S),  1930 .  73,599  4,033  6,296  4,822  in, 473  09,223  292,095 

FALL  RIVER.  MASS. 

Total(D).  1930  .  285,746  135,396  48,816  7,607  41,750  530,732  622,040 

1929  .  277,097  137,044  62,249  6,373  44,247  537,560  683,3)5 

OunorLon .  8,649G  1,618  L  13,431  L  1,2340  2,497  :L  6,828  L  61,26SL 

Herald-News  (e),  1930 .  285,746  135,396  48,816  7,607  41,750  530,732  622,010 

1929  .  277,097  137,044  62,249  6,373  44,247  537,560  683,396 

OmnorLon .  8,649G  1,648  L  13,433  L  1,234G  2,497L  6,828  L  61,2151 

FT.  WAYNE,  IND. 

ToUl  (DS),  1930 .  911,324  258,843  98,586  24,361  219,088  1,631,139  1,800,061 

1929 .  1,056,560  320,127  145,916  32,945  306,098  1,882,399  1,895,141 

GainorLon. .  145,236  L  61,284  L  47,330  L  8,564  L  87,010  L  351,260  L  95,0601 

Total  (D),  1930  .  817,369  234,221  82,087  18,741  185,059  1,356,306  1,524,562 

1929  .  891,473  280,666  103,154  22,771  234,134  1,552,951  1,464,238 

GainorLon .  74,104  L  46,445  L  21,067  L  4,030  L  49,075  L  196,645  L  60,324  0 

Joumal-Gaiette(m),  1930...  313,796  62,410  28,650  6,812  86,986  509,626  624,601 

1929 .  308,933  88,005  24,265  6,429  117,443  556,236  603,151 

GainorLon .  4,863  G  25,595  L  4,385  G  383  G  30,457  L  46,610  L  21,4500 

News-Sentinel  (e),  1930  .  503,573  171,811  53,437  11,929  98,073  846,680  899,961 

1920 .  582,540  192,661  78,889  16,342  116,691  996,715  861,087 

GainorLon .  78,967  L  20,850  L  25,452  L  4,413L  18,618L  150,035  L  38,8740 

Total  (S),  1930 .  93,955  24,622  16,499  5,620  34,029  174,833  275,519 

1929 .  165,087  39,461  42,762  10,174  71,964  329,448  430,908 

GainorLon .  71,132  L  14,839  L  26,263  L  4,554  L  37,935  L  154,615  L  155.384L 

Joumal-Gasette  (S),  1930. . .  93,955  24,622  16,499  5,620  34,029  174,833  275,519 

1929 .  165,087  39,461  42,762  10,174  71,964  320,448  430.9(l 

GainorLon .  71,132  L  14,839  L  26,263  L  4,554  L  37,935  L  154,615  L  155,3841 

FT.  WORTH.  TEX. 

Total  (DS)  1930 .  835,020  371,470  110,925  58,314  281,647  1,672,011  2,135,577 

1929  .  918,925  501,937  162,066  41,465  324,927  1,972,154  2,214,455 

GainorLon .  83,905  L  130,467  L  51,141  L  16,849  G  43,280  L  300,143  L  78,88IL 

Total  (D)  1930  .  706,641  343,245  90,660  49,763  245,106  1,449,076  1,823,657 

1929  .  727,668  442,692  108.980  32,701  272,028  1,605,517  1,815,371 

GainorLon .  21,027  L  99,347  L  18,320  L  17,062  G  26,922  L  156,441  L  8,2850 

Rsoord-Telegram  (m),  1930..  100,440  132,688  39,045  15,551  82,496  372,664  675,423 

1929 .  147,167  181,105  44,408  10,618  89,143  490,149  668,896 

GainorLon .  46,727  L  48,417  L  5,363  L  4,933  G  6,647  L  117,485  L  7,527  0 

Star-Telegraph  (e),  1930. .. .  289,243  140,045  38,400  15,612  84,035  569,818  629,657 

1929 .  276,433  183,717  39,903  10,382  91,557  604,816  596,418 

GainorLon .  12,810  G  43,672  L  1,503  L  5,230  G  7,522  L  34,998  L  33,2390 

Pren(e).  1930 .  316,958  70,512  13,215  18,600  78,575  506,594  517,577 

1829 .  304,068  77,770  24,669  11,701  91,328  510,552  560,057 

GainorLon .  12,890  G  7,258  L  11,454  L  6,899  G  12,753  L  3,958  L  32,480  L 

Total  (S),  1930 .  128,379  28,225  20,265  8,551  36,541  222,935  311.920 

1929 .  191,257  59,346  53,086  8,764  52,899  366,637  399,095 

GainorLon .  62,878  L  31,120  L  32,821  L  213  L  16,358  L  143,702  L  87,1751 

Star-Tde.  A  Record  (S)  1930  128,379  28,225  20,265  8,551  36,541  222,935  311,920 

1929 .  191,257  59,345  53,086  8,764  52,899  366,637  399.095 

GainorLon .  62,878  L  31,120  L  32,821  L  213  L  16,358  L  143,702  L  87,175L 

FREEPORT-HEMPSTEAD.  N.  Y. 

Total  (D),  1930 .  373,781  63,851  44,422  14,212  127,185  648,228  969.600 

Review  (e),  1930 .  251,215  39,528  24,752  10,450  82,703  426,387  590.775 

Star  (e).  1930 .  122,566  24,323  19,670  3,762  44,482  221.841  378,834 

GLENS  FALLS.  N.  Y. 

Total  (D).  1930  .  244,993  48,556  36,923  16,413  45,089  399.258  486,756 

Poet  Star  (e),  1930 .  244,993  48,556  36,923  16,413  45,089  399,268  486.755 

HARRISBURG.  PA. 

Total  (D),  1930  .  540,361  242,314  93,061  14,993  111,289  1,019,515  1.114,584 

1929 .  584,714  240,553  157,498  14,569  118,584  1,131,666  1,259,135 

GainorLon .  44,353  L  1,7610  64,437  L  424  Q  7,295  L  112,151  L  144.443  L 

Patriot  (m).  1930 .  357,878  143,509  56,047  9,710  64,252  635.633  480,353 

1929  .  359,051  128,428  97,126  10,056  66,337  663.038  531,639 

GainorLon .  1,173  L  15,081  0  41,079  L  346  L  2,085  L  27.405  L  51.385L 

Telegraph  (e).  1930 .  182,483  98,805  37,014  5,283  47,087  383,882  634,431 

1929  .  225,663  112,125  60,372  4,513  52,247  468,628  727,487 

GainorLon .  43,180  L  13,320  L  23,358  L  770  G  5,210  L  84,746  L  93.0561. 

HARTFORD,  CONN. 

ToUl  (DS),  1930 .  1,300,391  842,720  126,547  191,312  240,841  2,220,467  2.363,513 

1929 .  1,480,612  381,568  248,652  283,472  292,682  2,704,483  2,593.195 

GworLon .  180,221  L  38,848  L  122.105L  92,160  L  51,841L  484,016  L  229.6831. 

ToUl  (D),  1930 .  1,068,694  302,751  102,496  176,949  218,923  1,888,083  1.952.740 

1929 .  1,201,848  320,166  1,167,408  248,589  260,730  2.215,975 

Gun  or  Lon .  133,154  L  17,415  L  64,912  L  71,640  L  41,807  L  327,892  L  106,5901. 


/ 


Total  includes  American  Weekly  Itnage. 
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SEPTEMBER  LINAGE  OFF  11%  DAILY, 
16.3%  DAILY  AND  SUNDAY,  FROM  1929 


HARTFORD — Continued 

Rctin  G«Mril  Taltl  N*wi 

Pptr  umI  j*ir  (LkiI)  (NatmuJ)  Autametir*  FhancUl  Clutifiail  adrartiting  and  Edtl 


.  220,431 

79,586 

30,487 

93,699 

63,026 

495,429 

953,622 

.  280,979 

87,598 

40,690 

130,444 

84,642 

631,827 

88.5,519 

60,548  L 

8,012  L 

10,203  L 

36,745  L 

21,616  L 

136,398  L 

68,103  Q 

TiBMo  (e).  1930 . 

.  848,263 

223,165 

72,009 

83,250 

155,897 

1,392,654 

999,118 

1929 . 

.  920,869 

232..568 

126,718  118,145 

176,088 

1,584,148 

1,172,811 

Ggin  Of  bom . 

72,606  L 

9,403  L 

54,709  L 

34,895  L 

20,191  L 

191,494  L 

173,693  L 

Total  (8),  1930 . 

.  231,697 

39,969 

24,051 

14,363 

21,918 

332,384 

410,773 

1929  . 

.  278,764 

61,402 

81,244 

34,883 

31,952 

488,508 

534,865 

Gaiaor  Loa . 

47,067  L 

21,433  L 

57,193  L 

20,520  L 

10,034  L 

156,124  L 

124,092  L 

Couraat  (S).  1930 . 

.  231,697 

39,969 

24,051 

14,363 

21,918 

332,384 

410,773 

1929 . 

.  278,764 

61,402 

81,244 

34,883 

31,952 

488,508 

534,865 

Gaia  or  Lob . 

47,067  L 

21,433  L 

57,193  L 

20,520  L 

10,034  L 

156,124  L 

124,092  L 

HOUSTON,  TEX. 

Total  (DS),  1930 . 

1,766.303 

503,839 

114,512 

85,906 

.524,944 

3,020,517 

2,992,109 

1929 . 

2,018,008 

449,774 

197,049 

98,774 

617,764  : 

3,428,059 

3,378,372 

Gain  or  Iiob . 

281,705  L 

54,065  G 

82,537  L 

12,868  L 

92,820  L 

407,542  L 

386,263  L 

Total  CD)  1930 . 

1,316,143 

431,265 

90,663 

65,894 

429,794 

2,357,366 

2,156,578 

1929  . 

1,429, .5.58 

360,918 

101,117 

47,689 

483,770  : 

2,437,372 

2,174,351 

Gain  or  Lob . 

113,415  L 

70,347  G 

10,4.54  L 

18,205  G 

53,976  L 

80,006  L 

17,773  L 

Chroniclr  (e),  1930  . 

461.080 

174,446 

36,492 

19,119 

212,068 

912,322 

765,427 

1929 . 

480,943 

168,166 

43,376 

17,811 

226,203 

941,983 

718,739 

Gain  or  Lob . 

16,863  L 

6,280 G 

6,884  L 

1,308  G 

14,135  L 

29,661  L 

46,688  Q 

pOft-Disi«tck  (m),  1930. . 

465,73) 

1.51,794 

29,575 

35,688 

135,838 

828,670 

815,068 

1929 . 

444,182 

125,502 

34,130 

25,890 

172,605 

806,437 

797,826 

Gainor  I/n . 

21,.553G 

26,292  G 

4,555  L 

9,798  G 

36,767  L 

22,233  G 

17,242  0 

ProsCe).  1930 . 

386,328 

105,025 

24,596 

11,087 

81,888 

616,374 

576,083 

1929 . 

504,433 

67,250 

23,611 

3,988 

84,962 

688,952 

657,786 

Gainor  Imi . 

118,105  L 

37,775  G 

985  G 

7,099  G 

3,074  L 

72,578  L 

81,703  L 

Total  (S).  1930 . 

450,160 

72,574 

23,849 

20,012 

95,150 

663,151 

835,531 

1929  . 

618,450 

88,856 

95,932 

51,085 

133,994 

990,687 

1,204,021 

Gainor  I«b . 

168,290  L 

16,282  L 

72,083  L 

31.073  L 

38,844  L 

327,536  L 

368,490  L 

Chronicle  (d),  1030 . 

202,189 

33,978 

11,022 

9,785 

58,241 

315,933 

386,271 

1929 . . 

306,778 

.53,908 

55,443 

36,737 

79,976 

534,162 

557,066 

Gain  or  loB . 

101,589  L 

19,930  L 

44,421  L 

26,952  L 

21,735  L 

218,229  L 

170,795  L 

Post-Dui|)atch  (S),  1930... 

247,971 

38.. 596 

12,827 

10,227 

36,909 

347,218 

449,260 

1929  . 

311,672 

34,948 

40,489 

14,348 

54,018 

456,525 

646,9.55 

Gainor  Laa . 

63,701  L 

3,648  G 

27,662  L 

4,121  L 

17,109  L 

109,307  L 

197,695  L 

INDIANAPOLIS, 

IND. 

Total  CDS),  1980 . 

..  1,364,1.52 

468,970 

1.38,326 

72,626 

472,267 

2,529,051 

2,614,4.58 

1929 . 

..  1,698.427 

,564,8.58 

231,807 

81,327 

597,931 

3,190,441 

2,775,073 

Gam  or  Lon . 

334,275  L 

95,888  L 

93,481  L 

8,701  L 

125,664  L 

661,390  L 

160,615  L 

Total  CD),  1980  . 

.  1,174,804 

417,210 

120,976 

72,554 

408,551 

2,206,492 

2,169,728 

1929  . 

.  1,409,820 

476,872 

161,480 

80, 166 

489,113 

2,633,542 

2,201,409 

Gainor  Ijob . 

235,016  L 

.59,662  L 

40..5O4  L 

7,612  L 

80,562  L 

427,050  L 

31,681  L 

Xfws  (r),  1930 . 

679,2.53 

2.58,280 

66,161 

25,6.53 

2 19,. 5.55 

1,253,377 

829,331 

1929  . 

805,624 

296,803 

109,145 

30,186 

267,040 

1,. 518.235 

841, .504 

Gain  or  Iaw  . 

.  126,371  L 

38,523  L 

42,984  L 

4,. 533  L 

47,485  L 

264,858  L 

12,173  L 

Star  .m),  1930 . 

213,277 

86,482 

32,842 

33,790 

1.30,815 

501,577 

765,092 

1929  . 

.  222,774 

165,080 

26,192 

35,902 

145,420 

540,075 

758,3,55 

Gain  ot  I/w  .  .  . 

9,497  L 

18,. 598  L 

6,650  G 

2,112  L 

14,605  L 

38,498  L 

6,737  G 

Timr*  (e),  1930 . 

282,274 

72,448 

21,973 

13,111 

58,181 

451 ,538 

575,365 

1929 . 

381,422 

74,989 

26,143 

14,078 

76*653 

575,232 

601,550 

Gain  or  Ixw  . 

99,148  L 

2,511  L 

4,170  L 

967  L 

18,472  L 

123,694  L 

26,245  L 

Total  (S),  1930 . 

.  189,348 

.51,760 

17,350 

72 

63,716 

322,559 

444,730 

1929  . 

. .  288,607 

87,986 

70,327 

1,161 

108,818 

5.56,899 

573,664 

Gain  or  Iawh . 

99,2.59  L 

36,226  L 

.52,977  L 

1,089  L 

45,102  L 

234,340  L 

128,934  L 

.9tar  (S),  1930 . 

.  . .  189,348 

.51,760 

17,3.50 

72 

63,716 

322, .5.59 

444,730 

1929 . 

. .  288,607 

87,986 

70,327 

1,161 

108,818 

556,899 

573,664 

Gain  or  l/a  . 

99,2.59  L 

36,226  L 

52,977  L 

1,089  L 

45,102  L 

234,340  L 

128,934  L 

JACKSONVILLE, 

FLA. 

Total  (DSi,  1930  . 

610,797 

249,651 

70,482 

33,817 

229,9.30 

1,208,9.39 

1,806,218 

1929 . 

710,814 

229,694 

144,167 

24,380 

229,0:19 

1,353,972 

2,085,614 

Gainor  L* . 

100,017  L 

19,957 G 

73,685  L 

9,437  L 

891  G 

145,033  L 

279,396  L 

Total  (D),  1930 . 

503,062 

232,719 

56,723 

33,045 

183,138 

1,022,573 

1,438,458 

1929  . 

561,673 

197,779 

107,496 

23,384 

173,1.52 

1,079,362 

1,418,098 

Gain  or  Lon 

58,611  L 

34.940 G 

50,773  L 

9,661 G 

9,986 G 

56,789  L 

20,360 G 

Times  I’niiin  (m).  1930. . 

231,32.5 

148,465 

38,632 

21,155 

91,312 

537,552 

768,096 

1929  . 

268,336 

147,192 

51,404 

16,287 

95,350 

587,225 

858,346 

Gain  or  Lm . 

37,011  L 

1,273  G 

12,772  L 

4,868 G 

4,038  L 

49,673  L 

90,250  L 

Journal  (e),  1930  . 

271,737 

84,254 

18,091 

11,890 

91,826 

485,021 

670,362 

1929 . 

..  293,337 

50,587 

56,092 

7,097 

77,802 

492,137 

559,752 

Gain  or  Lob . 

21,600L 

33,667  G 

38,001  L 

4,793  G 

14,024  G 

7,116  L 

110,610 G 

ToUl  (S),  1930 . 

..  107,7.35 

16,932 

13,759 

772 

46,792 

186,366 

367,760 

1929 . 

149,141 

31,915 

36,671 

996 

55,887 

274,610 

667,516 

Gain  or  Lob.  . . . 

41,406  L 

14,983  L 

22,912  L 

224  L 

9,095  L 

88,244  L 

299,756  L 

Timea-l  nun  (S),  1930  . . 

..  107,735 

16,932 

13,759 

772 

46,792 

186,366 

367,760 

1929 . 

149,141 

31,915 

36,671 

996 

55,887 

274,610 

667,516 

Gain  or  Lon 

41,406  L 

14,983  L 

22,912  L 

224  L 

9,095  L 

88,244  L 

299,756  L 

Change  it  to  read  “ — on  a  rising  popu¬ 
lation”.  Or  ‘*a  rising  circulation”.  Fort 
Worth  grew  51.2  per  cent  the  past  5  years. 
Retail  business  in  Fort  Worth  increased 
85  per  cent  in  4  years.  Wealthy  West 
Texas  trades  in  Fort  Worth  !  Consider 
also  a  30-inillion-dollar  1930  building 
program  !  Most  of  it  by  rail  and  money 
interests  who  ought  to  know. 

The  nice  part  is,  line  rates  never  can  quite 
keep  up  with  the  circulation  buy. 

125,000 


Total  iDS),  1930  . 

1929  . 

Gaia  or  Ub . 

Total  (D),  1930 . 

1929 . 

Gaia  or  Lob . 

Star  (e).  1930 . 

1929  . 

Gaiaor  Lcb . 

S»»r  (m),  1930 . 

1929 . 

Gaiaor  Lob . 

Jouraal-Poat  (e),  1930 

1929 . 

Gaia  or  Lob . 


KANSAS 

CITY, 

MO. 

,401 ,022 

542,203 

131,721 

83,916 

707,816 

2,867,404 

,641,601 

724,259 

200,330 

94,793 

819,143 

3,484,517 

240,579 

L 

182 ,056  L 

68,609  L 

10,887  L 

111,327  L 

617,113  L 

,091,990 

449,702 

96,280 

58,695 

567,622 

2,265,015 

,218,987 

546,599 

69,165 

62,577 

625,765 

2,526.494 

126,997 

L 

96,897  L 

27,115  G 

15,882  L 

58,143  L 

261,479  L 

515,057 

182,097 

45,774 

27,986 

248,752 

1,019,666 

581,575 

232,960 

32,506 

28,717 

267,150 

1,142,908 

66,518 

L 

50,863  L 

13,268  G 

731  L 

18,398  L 

123,242  L 

380,736 

177,592 

44,668 

27,761 

246,040 

876,797 

403,167 

228,981 

32,046 

28,917 

264,444 

957,555 

22,431 

L 

51,389  L 

12,622  0 

1,156  L 

18,404  L 

80,758  L 

196,197 

90,013 

5,738 

2,948 

72,830 

368,552 

234,245 

84,658 

4,345 

4,943 

94,171 

426,031 

38,048 

L 

5,355  G 

1,393  0 

1,995  L 

21,341  L 

57,479  L 

total  inctudfs  Amencan  H’eckly  Jtnapc. 


(Continued  on  page  28) 


INet  Paid  Circulation 
St  .  .  •  1929  NAT’L  LINEAGE  Daily  OF  Suuday  a  .  . 

Fort  Worth  Star-Telegram 

Von  iDotti)  eiegmtn 

AMON  G.  CARTER.  Praaldent  and  Publlahar  A.  L.  SHUMAN.  V.-Prot.  and  Adv.  Dlraator 
Charter  .  Member  .  Audit  .  Bureau  .  of  .  Circulations 


28 


Editor  &  Publisher  The  Fourth  Estate  for  October  25 1  1930 


SEPTEMBER  LINAGE  OFF  11%  DAILY,  16.3%  DAILY  AND  SUNDAY,  FROM  1929 


KANSAS  CITY,  MO.— CoBtinue<l 


MEMPHIS,  TENN. 


lUufl  GflMral  Tatal  N«m 

Taifm  mi  ymr  (Lacal)  (NrtisMil)  hiimatkWm  Fiwmrid  CbniM  A^rartisiog  md  E4t1 

ToteKS,  igso .  309,032  93,S01  35,441  ^,221  140,194  602,389  . 

1929 .  422,614  177,660  131,165  32,216  193,378  958,023  . 

GuBorLiM .  113,S82L  85,159  L  96,724  L  6,995  L  53,184  L  355,634L . 

SUr(S),  1930 .  230,040  70,795  30,723  17,265  119,351  468,174  . 

1929 .  319,057  129,372  99,256  22,954  156,653  727,292  . 

GainorLoi .  89,017L  58,577  L  68,533  L  5,689  L  37,302  L  259,118L . 

Jounul-Part  (S),  1930 .  78,992  21,706  4,718  7,956  20,843  134,215  . 

1929 .  103,557  48,288  31,909  9,252  36,725  229,731  . 

GkinorLoi .  24,565  L  26.582  L  27,191  L  1,296  L  15,882  L  95,516  L . 

KNOXVILLE.  TENN. 

Total  (DS),  1930 .  690,576  256,555  88,182  43,061  120,794  1,208,251  1,492,159 

1929  .  807,234  255,520  145,559  55,350  189,452  1,467,592  1,618,669 

GiaiiorLon .  116,658  L  1,035  0  57,377  L  12,289  L  68,658  L  259,341  L  126,410  L 

Totol(D),  1930 .  505,907  227,836  57,428  33,984  93,069  927,083  1,053,689 

1929 .  576,270  219,458  65,582  43,849  135,784  1,054,962  1,001,515 

GaioorLoM .  70,363  L  8,378  0  8,154  L  9,865  L  42,715  L  127,769  L  52,174  0 

Journal  (m).  1930  .  241,705  92,262  33,796  16,795  42,278  434,328  512,129 

1929  .  317,706  87,867  41,810  23,421  73,361  555,998  505,375 

GainorLosa .  76,001  L  4,395  0  8,014  L  6,626  L  31,083L  121,670  L  6,7540 

Ne«»£entinel  (e),  1930 .  264,202  135,574  23,632  17,189  50,791  492,755  641,560 

1029 .  258,564  131,591  23,772  20,428  62,423  498,964  496,140 

GainorLoa .  5,6380  3,9830  140  L  3,239L  11,632  L  6,209  L  45,420  0 

Total  (8),  1930 .  184,669  28,719  30,754  9,077  27,725  281,168  438,470 

1929 .  230,964  36,062  79,977  11,601  53,668  412,630  617,054 

Gain  or  Lon .  46,295  L  7,343  L  49,223  L  2,424  L  25,943  L  131,462  L  178,584  L 

Journal (8),  1930 .  85,741  15,815  20,434  8,001  11,939  142,102  209,821 

1929 .  147,820  17,060  43,647  8,636  24,672  242,146  288,748 

GainorLoa .  62,079  L  1,245  L  23,213  L  635  L  12,733  L  100,044  L  78,927  L 

Newa^tinel  (8),  1930 .  98,928  12,904  10,320  1,076  15,786  139,066  228,649 

1929 .  83,144  19,002  36,330  2,865  28,996  170,484  328,306 

GainorLoa .  15,784  0  6,098  L  26,010  L  1,789  L  13,210  L  31,418  L  99,657  L 

’  LOS  ANGELES,  CAL. 

Total  (D8),  1930 .  2,751,213  928,376  246,835  210,749  1,169,222  5,308,281  6,183,693 

1929 .  3,225,786  1,158341  473,586  336,272  1,403,023  6,597,101  6,610,130 

GainorLoa .  474,573  L  229,965  L  226,751  L  125,523  L  233,801  L  1,288,820  L  426,437  L 

Total  (D),  1930 .  2,208,989  780,574  193,643  200,965  948,914  4,334,699  5,132,282 

1929 .  2,481,368  963,421  337,468  317,745  1,092,847  5,192,942  5,095,924 

GainorLoa .  272,379  L  182,847  L  143,825  L  116,780  L  143,933  L  858,243  L  36,358  0 

Examiner  (a),  1930 .  278,992  174,148  47,534  49,719  312,379  863,401  1,032,553 

1929 .  372,424  265,171  59,342  82,737  359,236  1,138,910  1,006,684 

GainorLoa .  93,432  L  91,023  L  11,808  L  33,018L  46,857  L  275,509  L  25,869  0 

nL  Newi  (m),  1930 .  180,098  46,149  24,873  9,050  50,294  310,464  491,803 

1929 .  181,466  49,706  33,547  7,964  60,342  333,025  445,910 

GainorLoa .  1,366  L  3,557  L  8,674L  1,086  0  10,048  L  22,561  L  45,893  0 

Tima  (m),  1930 .  452,723  145,683  44,685  90,203  341,930  1,075,703  1,103,450 

1929 .  466,871  178,475  47,847  143,162  383,112  1,219,560  1,135,542 

GainorLoa .  14,148  L  32,792  L  3,162  L  52,959  L  41,182  L  143,857  L  32,092  L 

Expraa  (e),  1930 .  352,362  117,460  33,051  25,252  57,187  585,312  900,895 

1929 .  423,444  154,759  81,460  47,178  62,389  769,230  953,922 

GainorLoa .  71,082  L  37,299  L  48,409L  21,926  L  5,202L  183,918L  53,027L 

Herald  (a),  1830  .  708,386  237,585  36,145  21,356  166,837  1,170,718  991,695 

1929 .  801,913  250,400  89,594  27,743  199,961  1,369,611  982,899 

GainwLoa .  93,527  L  12,815  L  53,449  L  6,387  L  33,124  L  198,893  L  8,796  0 

Record  (e),  1930 .  236,428  59,549  7,355  5,385  20,287  329,101  611,886 

1929 .  235,250  64,910  25,678  8,961  27,807  362,606  570,967 

GainwLoa .  1,178  0  5,361  L  18,323  L  3,576  L  7,520  L  33,505  L  40,919  0 

Total  (6),  1930 .  542,224  147,802  53,192  9,784  220,306  973,582  1,051,411 

1929 .  744,418  194,920  136,118  18,527  310,176  1,404,159  1,514,206 

GainorLoa .  202,194  L  47,118  L  82,926  L  8,743  L  89,868  L  430,577  L  462,795  L 

*  Examiner  (S),  1930 .  257,957  87,005  35,716  5,572  102,576  489,079  527,757 

1929 .  361,133  124,487  97,989  8,157  146,705  738,471  678,905 

GainorLoa .  103,176  L  37,482  L  62,273  L  2,585  L  44,129  L  249,392  L  151,148  L 

Tima  (8),  1930 .  284,267  60,797  17,476  4,212  117,732  484,503  523,654 

1929  .  383,295  70,433  38,129  10,370  163,471  665,688  835,301 

GainorLoa .  99,018  L  9,636  L  20,653  L  6,158  L  45,739  L  181,185  L  311,647  L 

LOUISVILLE.  KY. 

Total  (DS),  1930 .  1,437,035  512,213  107,617  106,820  363,562  2,536,343  3,108,589 

1929 .  1,598,839  595,959  163,325  127,461  454,178  2,947,709  3,889,508 

GainorLoa .  161 ,804  L  83,746  L  55,708  L  20,641  L  90,616  L  411,366  L  780,919  L 

Total  (D),  1930 .  1,082,024  451,706  82,847  76,436  319,768  2,021,776  2,304,705 

(929 .  1,143,256  493,339  78,160  85,204  378,889  2,186,584  2,611,257 

GainorLoa .  61,232L  41,633L  4,687G  8,768  L  59,121  L  164,808  L  306,552L 

CourierJoumal&n),  1930...  414,860  185,895  32,230  21,719  122,461  777,754  627,954 

1929 .  306,458  200,376  32,046  26,995  156,005  722,768  688,355 

GainorLoa .  108,402G  14,481  L  184G  5,276L  33,544  L  54,986  G  60,401  L 

Tima  (e),  1930 .  480,662  191,400  32,541  24,429  130,046  862,766  869,735 

1929 .  514,134  207,253  35,986  27,385  156,981  944,661  991,806 

GainorLoa .  33,472G  15,853  L  3,445L  2,956  L  26,9S5L  81,895L  122,071  L 

Herald-Poet  (e),  1930 .  186,502  74,411  18,076  30,288  67,261  381,256  807,016 

1929 .  322,664  85,710  10,128  30,824  65,903  519,155  931,096 

GainorLoa .  136,162L  11,299  L  7,948G  536L  1,358G  137,899L  124,080L 

ToUl(S),  1930 .  355,011  60,507  24,770  30,384  43,794  514,567  803,884 

1929  .  455,583  102,620  85,165  42,257  75,289  761,125  1,278,251 

GainorLoa .  100,572  L  42,113  L  60,395  L  11,873  L  31,495  L  246,558  L  474,367  L 

Courier-Jottmal  (S),  1930. . .  262,850  48,187  20,118  13,448  26,653  371,297  405,063 

1929 .  286,898  92,203  59,778  18,722  54,238  511,914  622,395 

GainorLoa .  24,048  L  44,016  L  39,660  L  5,274  L  27,585  L  140,617  L  217,332  L 

Herald-Poet  (S),  1930 .  92,161  12,320  4,652  16,936  17,141  143,270  398,821 

1929 .  168,685  10,417  25,387  23,535  21,051  249,211  655,856 

GainorLoa .  76,624  L  1,903  G  20,735  L  6,599  L  3,910  L  105,941  L  257,035  L 

MANCHESTER.  N.  H. 

Total  (D),  1930 .  214,721  121,650  42,256  11,629  40,442  437,955  548,091 

I'nioo  Leader  (m).  1930 .  214,721  121,650  42,256  11,629  40,442  437,955  548,091 


Retail  General  Twal 

Payer  and  year  (Lacal)  (Natianal)  Autemetira  Financial  Claaaifiad  adrartiaiaf  aad  Edil 

Total  (DS),  1930 .  1,235,058  507,875  131,385  74,185  374,017  2,335,363  2,444  IN 

1929 .  1,253,577  555,094  231,409  80,315  451,000  2,595,594  2,441, M 

GainorLoa .  18,519  L  47,219  L  100,024  L  6,130L  76,983  L  260,231  L  30540 

Total  (D),  1930 .  975,811  465,979  114,607  68,363  311,096  1,948,582  l.m’.tn 

1929 .  997,750  474,832  165,692  77,873  354,786  2,094,868  l,895!l4| 

GainorLoa .  21,939L  8,853  L  51,065  L  9,610L  43,690L  146,286  L  9«,]4tQ 

Commereial-Appeal  (m),  1930  302,201  167,735  40,486  25,342  133,878  670,973  027i7S4 

1929  .  325,507  184,677  46,727  31,791  151,021  741,278  OOtisoo 

GainorLoa .  23,306  L  16,942  L  6,241  L  6,449  L  17,143  L  70,305  L  21^3050 

Eveninc-Appeal  (n),  1930. . .  290,242  171,901  45,380  23,319  132,029  666,138  74oitlM 

1929  .  268,960  173,826  68,487  27,400  148,403  697,046  662^494 

GworLoa .  21,282G  1,925  L  23,107  L  4,061  L  16,374  L  30,908  L  Tg^ioea 

Preea-Scimitar  (e),  1930  .  383,368  126,343  28,741  19,702  45,189  611,471  625!743 

1929  .  403,283  116,329  50,478  18,682  55,362  656,544  526,315 

GmorLoa .  19,615L  lO.OUG  21,737L  1,0200  10,173  L  45,073  L  5431, 

Total  (S),  1930  .  259,247  41,896  16,778  5,822  62,921  386,781  450,499 

1929 .  255,827  80,262  65,717  2,442  96,214  500,726  545it93 

GainorLoa .  3,420G  38,366  L  48,939  L  3,3800  33,293L  113,945  L  95,1931 

Commercial-Appeal  (S),  1930  259,247  41,896  16,778  5,822  62,921  386,781  450,499 

1929  .  255,827  80,262  65,717  2,442  96,214  500,726  545.593 

GainorLoa .  3,420  G  38,366  L  48,939  L  3,380  0  33,293L  113,94SL  95.1931, 

MILWAUKEE.  WIS. 

Total  (DS),  1930 .  1,480,864  554,465  99,861  61,280  509,830  2,770,130  4,125,341 

1929 .  1,725,594  716,218  207,208  79,355  658,278  3,427,210  4,294,653 

GainorLoa .  244,730  L  161,753  L  107,347  L  18,075  L  148,448  L  657,080  L  159,3111 

Total  (D),  1930 .  1,260,924  437,439  76,927  59,264  372,111  2,270,470  3,138,955 

1929 .  1,342,392  479,439  108,646  71,668  440,126  2,473,807  2,943,587 

GainorLoa .  81,468  L  33,000  L  31,719  L  12,404  L  68,015  L  203,337  L  195,853  0 

Sentinel  (m),  1930 .  131,541  58,915  13,213  19,292  64,328  303,523  831,809 

1929 .  165,175  70,029  20,577  30,479  67,502  357,617  882,744 

GainorLoa .  33,634  L  11,114  L  7,364  L  11,187  L  3,174  L  54,094  L  50,9131 

Journal  (e),  1930  .  703,118  224,382  45,052  18,838  189,538  1,192,797  722,311 

1929  .  689,708  238,735  39,348  33,304  243,546  1,244,972  708,380 

GainorLoa .  13,410G  14,353  L  5,704G  14,466  L  54,008  L  52,175L  13,9340 

Leader  (e),  1930 .  105,634  47,742  3,147  3,583  33,320  214,447  537,529 

1929 .  90,653  30,145  3,743  1,659  27,397  167,916  521,221 

GainorLoa .  14,9810  17,597  0  596  L  1,924  0  5,923  0  46,5310  15,3010 

Wie-Kewe  (e),  1930 .  320,631  106,400  15,515  17,551  84,925  559,703  947,290 

1929  .  396,856  131,530  44,978  6,226  101,681  703,302  730,742 

GainorLoa .  76,225  L  25,130  L  29,463  L  11,325  0  16,756  L  143,599  L  215,5540 

Total  (S),  1930  .  219,940  117,026  22,934  2,016  137,719  499,660  985,399 

1929  .  383,202  245,779  98,562  7,687  218,152  953,403  1,351,575 

GainorLoa .  163,262  L  128,753  L  75,628  L  5,671  L  80,433  L  453,743  L  365,171Ii 

Sentinel  (S),  1930  .  63,081  68,772  7,520  466  24,868  164,732  465,107 

1929 .  141,525  111,005  34,450  3,629  41,306  331,915  703,390 

GainorLoa .  78,444  L  42,233  L  26,930  L  3,163  L  16,438  L  167,183  L  237,1531 

Journal  (S),  1930 .  156,859  48,254  15,414  1,550  112,851  334,928  520,189 

1929  .  241,677  134,774  64,112  4,058  176,846  621,488  648,215 

GainorLoa .  84,818  L  86,520  L  48,698  L  2,508  L  63,995  L  286,560  L  127,9391 

MINNEAPOLIS.  MINN. 

Total  (DS),  1930 .  1,745,496  494,503  107,697  73,543  515,398  2,990,851  3,578,492 

1929 .  1,860,382  628,852  191,478  136,192  601,512  3,455,976  3,999,898 

GainorLoa .  114,886  L  134,349  L  83,781  L  62,649  L  86,114  L  465,125  L  421,4091 

Total  (D),  1930 .  1,572,040  425,672  80,177  68,827  375,679  2,576,603  2,455,055 

1929 .  1,570,145  504,530  89,288  121,739  408,087  2,731,258  2,479,151 

GainorLoa .  1,895  G  78,858  L  9,111  L  52,912  L  32,408  L  154,653  L  24,1081 

Journal  (e)  1930  .  622,568  175,925  40,399  22,734  112,259  974,038  905,987 

1929  .  630,376  212,470  41,073  39,457  129,333  1,052,938  864,745 

GainorLoa .  7,808  L  36,545  L  674  L  16,723  L  17,074  L  78,900  L  41,9440 

Tribune  (e),  1930  .  579,063  165,992  33,260  32,381  181,269  991,965  950,785 

1929  .  571,633  196,363  35,170  59,937  201,969  1,065,741  747,811 

GainorLoa .  7,430G  30,371  L  1,910L  27,556  L  20,700  L  73,776  L  57,0281 

Star  (e),  1930  .  370,409  83,755  6,518  13,712  82,151  610,600  857,585 

1929  .  368,136  95,697  13,045  22,345  76,785  612,577  855,607 

GainorLoa .  2,273  0  11,942  L  6,527  L  8,633  L  5,366  0  1,977  L  9,054l 

Total  (8),  1930 .  173,456  68,831  27,520  4,716  139,719  414,248  1,123,407 

1929  .  290,237  124,322  102,190  14,453  193,425  724,720  1,520,705 

GainorLoa .  116,781  L  55,491  L  74,670  L  9,737  L  53,706  L  310,472  L  397,2281 

Journal  (S),  1930  .  80,139  25,035  10,840  1,965  56,937  174,922  555,922 

1929 .  127,085  52,084  47,381  6,941  79,889  313,380  758,990 

GainorLoa .  46,946  L  27,049  L  36,541  L  4,976  L  22,952  L  138,458  L  192,0681 

Tribune  (S),  1930  .  93,317  43,796  16,680  2,751  82,782  239,326  555,485 

1929 .  163,1.52  72,238  54,809  7,512  113,536  411,340  751,715 

GainorLoa .  69,835  L  28,442  L  38,129  L  4,761  L  30,754  L  172,014  L  205,2301 

MONTGOMERY.  ALA. 

Total  (DS),  1930  .  376,003  166,677  47,073  5,953  78,557  682,271  1,083,660 

1929  .  539,182  168,837  66,293  12,733  98,872  893,302  1,269,104 

GainorLoa .  163,179  L  2,160  L  19,220  L  6,780  L  20,315  L  211,031  L  185,4441 

Total  (D),  1930  .  302,437  160,462  39,536  5,798  56,216  572,404  910,025 

1929  .  419,826  158,446  47,183  11,286  60,515  704,277  985,416 

GainorLoa .  117,389  L  2,016  0  7,647  L  5,488  L  4,299  L  131,873  L  76,394L 

Advertiaer  (m),  1930 .  111,668  80,262  18,516  5,376  27,097  246,834  432,796 

1929 .  172,398  91, HS  17,841  7,713  30,8.56  325,102  429,207 

GainorLoa .  60,730  L  11,513  L  675  G  2,337  L  3,759  L  78,268  L  3.5W® 

Journal-Tima  (e),  1930 .  190,769  80,200  21,020  422  29,119  325,570  477,229 

1929  .  247,428  66,671  29,342  3,573  29,659  379,175 

GainorLoa .  56,659  L  13,529  G  8,322  L  3,151  L  540  L  53,605  L  79,9851 

Total  (S),  1930  .  73,566  6,215  7,537  155  22,341  109,867  17S,«» 

1929 .  119,356  10,391  19,110  1,447  38,357  189,025 

GainorLoa .  45,790  L  4,176  L  11,573  L  1,292  L  16,016  L  79,158  L 

Advertiaer  (S),  1930  .  73,566  6,215  7,537  155  22,341  109,867  173.» 

1929 .  119,356  10,391  19,110  1,447  38,357  189,025  282,» 

GainorLoa .  45,790  L  4,176  L  11,573  L  1,292  L  16,016  L  79,1.58  L  lO*.*". 


Total  includes  American  Weekly  linage. 
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NEW  YORK— Continued 

RataU  Ganaral  Tatal  Nam 

(Lacal)  (Nalianal)  Antamatira  Financial  Qaaailiad  adrartiiini  and  Edl1 


Total  (DS).  I930  .  733,156  306,367  87,708  30,064 

,,29  . .  833,982  358,526  169,702  39,032 

0^  or  Lon .  100,826  L  52,159  L  81,994  L  8,968  L 

Total(D).  1»30 .  513,723  246,666  70,263  27,503 

,,29  . .  604,128  223,546  87,464  32,676 

Gain  or  Lon .  90,405  L  23,120  G  17,201  L  5,173  L 

Bumor  (e),  1930 .  259,354  146,043  26,672  11,697 

,,29  .  308,030  145,767  44,289  15,777 

Gain  or  Lon .  48,676  L  276  Q  17,617  L  4,080  L 

TenMnean  (m),  1930 .  254,369  100,623  43,591  15,806 

,,29  .  296,098  77,779  43,175  16,899 

GaiaorLon .  41,729  L  22,844G  416G  1,093L 

Total  (8),  1930 .  219,433  59,701  17,445  2,561 

,929  .  229,854  134,980  82,238  6,356 

Gaia  or  Lon .  10,421  L  75,279  L  64,793  L  3,795  L 

Banner  (S),  1930 .  120,504  24,127  9,461  1,217 

,929 .  144,029  81,066  43,343  1,687 

Gain  or  Lon .  23,525  L  56,939  L  33,882  L  470  L 

Tmnennn  (S),  1930 .  98,929  35,574  7,984  1,344 

1,29  .  85,825  53,914  38,895  4,669 

Gain  or  Lon .  13,104  G  18,340  L  30,911  L  3,325  L 

NEW  BEDFORD,  MASS. 

Total  (DS),  1930  .  488,477  183,470  60,140  22,866 

1929  .  599,054  178,664  117,644  22,252 

GainorLon .  110,577  L  4,806  G  57,504  L  614  G 

Total  (D),  1930  .  440,327  177,439  53,277  21,098 

1929 .  538,914  174,219  89,715  18,923 

GainorLon .  98,587  L  3,220G  36,438L  2,175G 

StandanKe),  1930 .  180,365  74,760  29,351  11,010 

1929 .  232,909  80,288  35,043  10,163 

GainorLon .  52,544  L  5,528  L  5,692  L  847  G 

Timn  (e),  1930  .  259,962  102,679  23,926  10,088 

1929  .  306,005  93,931  54,672  8,760 

GainorLon .  46,043  L  8,748 G  30,746 L  1,328 G 

Total  Sunday  (S),  1930  .  48,150  6,031  6,863  1,768 

1929 .  60,140  4,445  27,929  3,329 

GainorLon .  11,990L  1,586  G  21,066L  1,561  L 

Standard(S),  1930  .  48,150  6,031  6,863  1,768 

1929  .  60,140  4,445  27,929  3,329 

GainorLon .  11,990  L  1,586  G  21,066  L  1,561  L 

NEW  ORLEANS.  LA. 

Total  (DS),  1930 .  1,632,601  582,378  141,691  77,078 

1929 .  1,822,488  563,004  212,117  106,525 

GainorLon .  189,887  L  19,374  G  70,426  L  29,447  L 

Total.  (D).  1930 .  1,255,499  532,011  117,034  71,826 

1929 .  1,302,918  458,745  108,188  92,874 

GainorLon .  47,419  L  73,266  G  8,846  G  21,048  L 

Tnnn-Picayune  (m),  1930. .  553.286  208,672  43,263  33,061 

1929 .  500,988  191,471  36,197  44,159 

GainorLon .  52,298G  17,201G  7,066G  11,098L 

Tribune  (m),  1930 .  153,563  101,382  16,051  10,728 

1929 .  161,305  87,996  14,080  15,243 

GainorLon .  7.742L  13.386G  1,971G  4,515L 

Item  (e),  1930 .  315.788  118,900  29,427  14,427 

1929  .  367,962  106,011  31,511  17,973 

GainorLon .  52,174  L  12,889  G  2,084  L  3,546 L 

Statn  (e).  1930 .  232,862  103,057  28,293  13,610 

1929  .  272,663  73,267  26,400  15,499 

GainorLon .  39,801  L  29,790  G  1,893  G  1,889  L 

Total  (S),  1930  .  377,102  50,367  24,657  5,252 

1929  .  519,570  104,259  103,929  13,651 

GainorLon .  142,468  L  53,892  L  79,272  L  8,399  L 

Tuneo-l'icayune  (S),  1930. . .  221,098  32,434  13,573  2,581 

lie* .  268,990  62,235  67,579  8,357 

CeirorLon .  47,892  L  29,801  L  54,006  L  5,776  L 

Item-Tribune  (S),  1930  .  74,987  8,536  5,884  1,303 

■92* .  118,173  23,037  20,743  3,018 

GdnorLon .  43,186  L  14,501  L  14,859  L  1,715  L 

Statea  (S),  1930 .  81,017  9,397  5,200  1,368 

1*29  .  132,407  18,987  15,607  2,276 

Gainorlxm .  51 ,390  L  9,590  L  10,407  L  908  L 


259,022  1 

311,337  1 

52,315  L 
201,483  1 

223,257  1 

21,774  L 
78,956 
95,061 
16,105  L 
122,527 
128,196 
5,669  L 
57,539 
88,080 
30,541 L 
26,599 
40,397 
13,798  L 
30,940 
47,683 
16,743  L 


,424,352  1 

,727,683  1 

303,331  L 
,067,516  1 

,185,260  1 

117,744  L 
525,676 
616,615 
90,939  L 
541,840 
568,645 
26.805  L 
356,836 
542,423 
185,587  L 
181,953 
310,924 
128,971  L 
174,883 
231,499 
56,616  L 


,781,501 
,963,973 
182,472  L 
200,095 
133,874 
66,221  G 
651,819 
626,572 
25,247  G 
548,276 
507,302 
40,974  G 
581,406 
830,099 
248,693  h 
313,490 
431,641 
118,151  L 
267,916 
398,458 
130,542  L 


82,820 
187,236  1, 

104,416  L 
75,751 
175,619  1 

99,868  L 
30,172 
42,820 
12,648 L 
45,579 
132,799 
87,220  L 
7,069 
11,617 
4,548  L 
7,069 
11,617 
4,548  L 


888,012  1 

141,140  1 

253,128  L 
818,131  1 

033,680  1 

215,549  L 
336,437 
413,375 
76,938  L 
481,694 
620,305 
138,611 L 
69,881 
107,460 
37,579  L 
69,881 
107,460 
37,579  L 


.811,489 
,819,037 
7,548  L 
,392,469 
,304,720 
87,749  G 
694,987 
646,506 
48,481 G 
697,482 
658,214 
39,268  G 
419,020 
514,317 
95,297  L 
419,020 
514,317 
95,297  L 


226  3 

612  3 

386  L 
125  2, 

790  2, 

665L 
304  1. 

666  1 
362  L 
433 
644 
211  L 
194 
,997 
803  L 
194 
483 
289  L 
101 
822 
721  L 
298 
422 
124  L 
337 
669 
332  L 
466 
731 
265  L 


,040,297  3 

,447,836  4 

407,539  L 
459,915  2 

506,081  2 

46,166  L 
030,824 
,010,854 
19,970  G 
437,200 
447,620 
10,420  L 
561,878 
613,828 
51,950  L 
430,013 
433,779 
3,766  L 

580.382  1 

941,755  1 

361,373  L 
360,221 
545.302 
185,081  L 
108,778 
198,268 
89,490  L 

111.383 
198,185 
86,802  L 


.688,340 
.179,119 
490,779  L 
660,944 
676,181 
15,237  L 
805,532 
863,643 
58,111  L 
575,720 
653,025 
77,305  L 
550,973 
468,257 
82,716  G 

728.719 
691,256 

37,463  G 
027,396 
502,938 
475,542  L 
444,088 
622,788 
178,700  L 
278.589 
417,638 
139,049  L 

304.719 
462,512 
157,793  L 


NEW  YORK,  N.  Y. 


ToUl  iDSl,  1930 
1929 . 


1929 . 

GainorLon . 

Herald  Tribune  (m),  1930... 

1929 . 

GainorLon . 

''wW  (m),  1930 . 

1929 . 


•929.. 


Xe*i  (m),  1930,, 

1929 . 

Gain  or  Lon. . 


.969.801  1 

2,885,757 

321,777 

617,382 

1 

,945,969 

13,801,527 

.287,787  ; 

1,659.733 

569,635 

1 

.248,033 

2 

1,426,353 

16,373,873 

.317,986  L 

773,976 

L 

247,858 

L 

630,651 

L 

480,384  L 

2,572,346  L 

,070,102  ; 

2,278,273 

249,527 

593,207 

1 

,422,912 

10.771,287 

.815,970  ; 

2,568,064 

278,102 

1 

,101,562 

1 

,684,369 

12,068,403 

745,868  L 

289,791 

L 

28,575 

L 

508,355 

L 

261,457  L 

1,297,116L 

975,275 

276,173 

40,562 

194,197 

288,240 

1,539,670 

,164,534 

340,850 

33,975 

372,995 

329,500 

1,834,884 

189,259  L 

64,677 

L 

6,587 

G 

178,798 

L 

41,2601. 

295,214  L 

626,617 

256,321 

34,105 

109,724 

100,877 

983,815 

732,291 

314,753 

34,672 

186,231 

114,482 

1,161,526 

105,674  L 

58,432 

L 

567 

L 

76,507 

L 

13,605  L 

177,711  L 

144,483 

97,533 

5,124 

32,048 

322,604 

564,620 

188,074 

122,682 

10,292 

44,720 

494,767 

805,523 

43,591  1. 

25,149 

L 

5,168 

L 

12,672 

L 

172,183  L 

240,903  L 

173,264 

78,395 

4,396 

17,271 

106,373 

358,032 

221.509 

76,554 

1,327 

55,390 

105,265 

403,328 

48,245  L 

1,841 

G 

3,069 

G 

38,119 

L 

1,108G 

45,296  L 

696,140 

143,198 

8,171 

9,367 

839,338 

602,122 

141,833 

3,718 

6,839 

743,955 

94,018  0 

1,365 

G 

4,453 

0 

2,528 

G 

95,383  L 

154,820 

50,836 

830 

1,.504 

14,734 

220,390 

Total  includes  American  IVeekly  linage. 


1929 .  170,260  44,323  1,831  3,247  18,743  233.326  . 

GainorLon .  15,440  L  6,513G  l.OOlL  1,743  L  4.009L  12,936  L  . 

Sun  (e),  1930 .  1,077,249  293,111  31,666  66,622  12,043  1.382,408  . 

1929 .  1,128,662  404,702  56,236  128,881  18,045  1,551,409  . 

GainorLon .  51.413L  111,591L  24,570L  62.259  L  6,002  L  169,006L  . 

Journal  (e),  1930 .  884,052  246,556  15,230  22,067  2,867  1,133,475  . 

1929 .  975,712  266.742  23,400  32,380  2,547  1,245,001  . 

GainorLon .  91,660  L  20,186  L  8,170L  10,313L  320G  111,526L  . 

Evening  World  (e).  1930...  620,283  176.082  15,830  9,296  22,083  818,448  . 

1929  .  683,790  168,737  3,484  19,658  2,810  855,337  . 

GainorLon .  63,507  L  7,345  G  12,346  G  10,362  L  19,273  G  36,889  L . 

Poet  (e),  1930 .  266,173  95,801  9,019  64,257  1,808  363,782  . 

1929  .  350,995  121,541  21,016  113,097  2,924  475,460  . 

GainorLon .  84,822  L  25,740L  11,997  L  48,840L  1,116L  111.678L . 

Graphic  (e),  1930  .  211,467  47,608  17,188  2,185  37,057  296,132  . 

1929 .  243,038  54,011  19,350  1,524  41,862  338,911  . 

GainorLon .  31,571L  6,403  L  2,162L  661 G  4,805  L  41,779L  . 

Telegram  (e),  1930  .  222,324  133,335  19,926  18,278  147,376  503,035  . 

1929  .  232,683  144,633  30,310  31,323  154,586  531,902  . 

GainorLon .  10,359L  11,298L  10,384  L  13,045  L  7,210L  28.867L . 

Brooklyn  Eagle  (e),  1930  ...  558,080  222,393  27,549  24,168  299,575  1,080,048  . 

1929  .  614,293  203,393  26,515  59,433  321,945  1,139,631  . 

GainorLon .  56,213  L  19,000  G  1,034  G  35,265  L  22,370  L  59,583  L  . 

SUndard  Union  (e),  1930. . .  200,774  58,163  7,018  9,170  26,701  285,638  . 

1929  .  256.648  71,674  8,686  21,869  34,857  363,179  . 

GainorLon .  55.874L  13,511L  1,668L  12,699  L  8,156L  77,541  L  . 

Brooklyn  Times  (e),  1930. . .  259,101  102,768  12,913  13,053  40,574  402,443  . 

1929  .  251,359  91,636  3,290  23,975  42,036  385,031  . 

GainorLon .  7.747G  11,132G  9,623  G  10,922L  1,462L  17,412G . 

Total  (S),  1930 .  1,899,699  607,484  72,250  24,075  523,057  3,030,240  . 

1929  .  2,471,817  1,091,669  291,533  76,471  741,984  4,305,470  . 

GainorI.rfin .  572,118  L  484,185  L  219,277  L  52,396  L  218,927  L  1,275,230  L  . 

Times  (S),  1930  .  496,499  220,180  15,801  13,252  201,187  917,868  . 

1929  .  657,080  375,381  68,360  36.865  273,443  1,305,904  . 

GainorLon .  160,581  L  155,201  L  52,559  L  23,613  L  72,256  L  388,038  L  . 

Herald  Tribune  (S).  1930. . .  361,301  145,505  9,544  4,559  63,504  570.310  . 

1929  .  456,037  254,280  49,827  16,144  80,041  790,358  . 

Gainorixm .  94,736  L  108,775  L  40,283  L  11,585  L  18,537  L  220,048  L  . 

World  (S),  1930 .  172,973  41,647  6,012  354  112,750  327,370  . 

1929  .  267,126  85,622  33,989  4.239  187,304  540,052  . 

GainorI.on .  94,153  L  43,975  L  27,977  L  3,885  L  74,554  L  212,682  L  . 

♦American  (S).  1930 .  361,432  119,155  19,819  3,169  39.598  520,185  . 

1929  .  460,923  208,279  48,946  14,285  53,089  722,291  . 

GainorLon .  99,491  L  89,124L  29,127L  11,116L  13,491L  202,106L  . 

News  (8).  1930  .  288,997  40,438  3,166  298  .  329,435  . 

1929  .  320,561  43,355  5,970  1,112  .  363,916  . 

Gainorixin .  31,564  L  2,917  L  2,804  L  814  L .  34,481  L  . 

Brooklyn  Eagle®),  1930....  197,157  37,336  14,506  1,543  95,070  329,563  . 

1929  .  268,770  99,100  62,062  2,597  132,773  500,643  . 

GainorLon .  71,613L  61,764  L  47,556L  1,054  L  37,703L  171,08OL  . 

BrooklynTimn(S),  1930...  21,340  3,143  3,402  900  10,948  35,431  . 

1929  .  41,320  25,652  22.379  1,229  15.334  82,306  . 

GainorLon .  19,980  L  22,509  L  18,977  L  329  L  4,386  L  46,875  L  . 

Bronx  Home  News  (a),  1930.  167,847  42,559  3,888  4,644  69,542  288,480  522,720 

1929  .  206,381  36,005  6,752  6,769  71,516  327,423  531,777 

GainorLon .  38,534  L  6,554  G  2,864  L  2,125  L  1,974  L  38,943  L  9,057  L 

Bronx  Home  News  (s),  1930.  92,349  6,370  4,922  31,675  135,316  175,884 

1929 .  123,763  1,710  32,014  5,507  39,425  202,418  229,582 

GainorLon .  31,4I4L  1,710L  25,644L  .585  L  7,749  L  67,102  L  87.698L 


Official  New  York  6gures  supplied  by  Advertising  Record  Companv,  New  York  and  Chicago. 
Automotive  and  Financial  are  included  under  Retail  and  General  Display,  as  well  as  stated 
separately. 


NIAGARA  FALLS,  N.  Y. 

Total  CD),  19.30 .  439,828  106,378  39,399  10,854  49,803  683,012  797,855 

1629  .  517,524  115,978  67,499  13,378  64,122  804,182  758,714 

GainorLon .  77,696  L  9,600  L  28,100  L  2,524  L  14,319  L  121,170  L  39,141  G 

Gaiette  (e),  1930  .  439,828  106,378  39,399  10,854  49,803  683,012  797.855 

1929  .  517,524  115,978  67,499  13,378  64,122  804,182  758,714 

GainorLon .  77,696  L  9.600  L  28,100  L  2.524  L  14,319  L  121,170  L  39,141  G 

OAKLAND,  CAL. 

Total  (DS),  1930  .  1,093,724  275,096  91,009  41,223  483,952  2,024,427  2,921,271 

1929. . 1,339,149  276,619  155,527  50,520  5.57,423  2,405,065  3.090,224 

Gainorl/n .  245,425  L  1,523  L  64,518  L  9,297  L  73,471  L  380,638  L  168,953  L 

TotelCD),  1930 .  1,012,415  261,894  73.593  39,891  400,078  1,826,361  2,337,998 

1929 .  1,193,641  265,405  80,907  48,772  438,372  2,051,510  2,334,592 

GainorLon .  181,226  L  3,511  L  7,314  L  8,881  L  38,294  L  225,149  L  3,406  G 

Post-Enquirer  (e),  1630  .  467,600  90,811  29,479  21,093  116,684  743,718  988,792 

1929  .  580,288  84,636  44,489  21.357  147,632  878,768  979.689 

GainorLon  .  112,688  L  6,175  G  15,010  L  264  L  30,948  L  135,048  L  9,103  G 

Tribune  (e).  19.30 .  .544,815  171,083  44,114  18,798  283,394  1,082,643  1,349,206 

1929  .  613,353  180,769  .36,418  27,415  290,740  1,172,744  1,354,903 

GainorLon .  68, , 5.38  L  9,686  L  7,696  G  8,617  L  7.346  L  90,101  L  5,697  L 

Total  (S),  1630  .  81,309  13,202  17,416  1,3.32  83,874  198,066  583,273 

1929 .  145,508  11,214  74,620  1,748  119,051  353,555  755,632 

GainorLon .  64,199  L  1,988  G  57,204  L  416  L  .35,177  L  155,489  L  172,359 

Tribune  (S),  1630  .  81,309  13,202  17,416  1,332  83,874  198,066  583,273 

1929  .  145,508  11,214  74,620  1,748  119,051  353,555  755,632 

GainorLoss  .  64,199  L  1,988  G  57,204  L  416  L  35,177  L  155,489  L  172,353  L 

OKLAHOMA  CITY,  OKLA. 

Total  (DS).  193  ) .  1,027,971  4.58,0.52  148,669  63,809  425,009  2,126,763  2,181,400 

1929 .  1,124,.52.3  .558,477  240,482  66,073  457,760  2,457,403  2,321,229 

GainorLon .  96.. 552  L  100,425  L  91,822  1.  2,264  L  32,751  L  3.30,640  L  139,829  L 

Total  (D),  19.30  .  902,573  423,800  120,720  53,3.57  366,382  1,870,038  1,846,237 

1929  .  9.58, .543  .500,117  174,487  .55,519  372,060  2,070,682  1,745,978 

Gain  or  lam .  .55,970  L  76,317  L  .53,767  1.  2,162  L  5,678  L  200,644  L  100,259  G 


(Continued  on  page  30) 
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PITTSBURGH,  PA. 


Rslail 

Gmiaral 

Tetal 

News 

PtSer  sad  year 

(Lacal)  (Natiaaai)  AuteoMtir*  Fnancial  Qasaifisd  adrartisini 

andEdn 

Oklabomao  (m),  1930 . 

288,376 

145,096 

33,403 

13,123 

144,167 

625,622 

634,040 

1929 . 

285,826 

186,624 

37,788 

16,585 

142,807 

672,309 

583,906 

Gain  or  Lon . 

2,550G 

41,528  L 

4,385  L 

3,462  L 

1,360  0 

46,687  L 

50,134  0 

Times  (e),  1930 . 

338,316 

161,957 

45,038 

19,456 

146,233 

711,304 

617,983 

1929 . 

370,120 

206,152 

56,211 

16,693 

142,296 

792,998 

564,021 

Gain  or  Lon . 

31,804  L 

44,195  L 

11,173  L 

2,763  G 

3,937  0 

81,694  L 

53,962  0 

OUahoma-Nnn  (e),  1930. . . 

275,881 

116,747 

42,279 

20,778 

75,982 

533,112 

594,214 

1929 . 

302,597 

107,341 

80,488 

22,241 

86,957 

605,375 

598,051 

Gain  or  Loss . 

26,716  L 

9,406  0 

38,209  L 

1,463  L 

10,975  L 

72,263  L 

3,837  L 

Total  (S),  1930 . 

125,398 

34,252 

27,940 

10,452 

58,627 

256,725 

335,163 

1929 . 

165,980 

58,360 

65,995 

10,554 

85,700 

386,721 

575,251 

Gain  or  Loss . 

40,582  L 

24,108  L 

38,055  L 

102  L 

27,073  L 

129,996  L 

240,088  L 

Oklahoman  (S),  1930 . 

125,398 

34,2.52 

27,940 

10,452 

58,627 

25,725 

335,163 

1929 . 

165,980 

58,360 

65,995 

10,5.54 

85,700 

386,721 

575,251 

Gain  or  Loss . 

40,582  L 

24,108  L 

38,055  L 

102  L 

27,073  L 

129,996  L 

204,088  L 

ToUl  (DS),  1930 .  2,361,869 

1929 .  2,481,868 

GsioorLow .  119,996  L 

Total  (D),  1930 .  2,016,054 

1929  .  2,046,053 

Gain  or  Lon .  29,999  L 

Post-Gaiettc  (m),  1930  .  329,500 

1929 .  360,068 

GaioorLoai .  30,568  L 

Preas  (a),  1930 .  938,552 

1929 .  1,001,316 

GainorLoaa .  62,764  L 

8un-Telagraph  (a),  1930  .  748,002 

1929  .  684,669 

GainorLoaa .  63,333  G 


Retail 

Ganaral 

Tatal 

(Lacal)  (Natiaaai) 

Autamatira  1 

rnancial 

Qatsihad 

adrartUing 

1,361,869 

669,921 

197,098 

114,724 

527,458 

3,944,449 

1,481,865 

928,366 

308,530 

133,554 

655,089 

4,583,925 

119,996  L 

258,445  L 

111,432  L 

18,830  L 

127,631 L 

639,476 L 

1,016,054 

512,205 

161,606 

109,906 

352,272 

3,225,422 

1,046,053 

617,013 

192,879 

129,571 

410,085 

3,471,949 

29,999  L 

104,808  L 

31,273  L 

19,665  L 

57,813 L 

246,527  L 

329,500 

118,405 

55,398 

51,507 

74,904 

660,519 

360,068 

163,927 

97,778 

73,946 

87,565 

809,628 

30,568  L 

45,522  L 

42,380  L 

22,439  L 

12,661  L 

149,109  L 

938,552 

236,194 

63,188 

30,145 

188,094 

1,467,398 

1,001,316 

275,012 

59,208 

32,903 

223,344 

1,610,901 

35,250  L  143,503  L  115,7791 
89,274  1,097,505  1,156,798 

99,176  1,051,420  1,244,941 

9,902  L  46,085  0  88,143  L 


Total  (RS),  1930  .  955,457 

1929 .  9.58,857 

Oainorl/na .  3,400  L 

Total  (D),  1930  .  736,514 

1929  .  664,313 

Gain  or  Laaa .  72 ,201  G 

Baa-N  ews  (a),  1930  .  263,693 

1929  .  238,515 

Gain  or  I/na .  25, 178  G 


Total  (S),  1930 . 

345,815 

157,716 

35,492 

4,818 

175,186 

719,027 

1,164,706 

1929 . 

435,812 

311,353 

115,651 

3,983 

245,004  1 

1,111,976 

1,595,182 

9.5.5,457 

390,405 

81,746 

31,387 

285,166 

1,760,181 

2,750,324 

Gain  or  Loss . 

89,997  L 

153,637  L 

80,159 

L 

835  Q 

69,818 L 

392,949  L 

430,4741 

9.58,857 

471,979 

174,988 

34,884 

303,118 

1,956,755 

2,720,612 

Pres*  (S),  1930 . 

192,840 

56,048 

17,737 

1,102 

112,681 

380,408 

585,900 

3,400  L 

81,574  L 

93,242  L 

3,497  L 

17,952  L 

196,574  L 

29,712  0 

1929 . 

247,590 

138,905 

69,238 

1,737 

163,319 

620,895 

859,161 

736,514 

277,943 

51,740 

25,282 

205,515 

1,312,942 

1,808,663 

Gain  or  Loss . 

54,750  L 

82,857  L 

51,501 

L 

635  L 

50,638 L 

240,487  L 

273,261 L 

664,313 

321,546 

80,007 

32,376 

189,409 

1,300,580 

1,532,185 

*Sun-Telegraph  (8),  1930. . . 

152,975 

101,668 

17,755 

3,716 

62,505 

338,619 

578,806 

72,201 G 

43,603  L 

28,267  L 

7,094  L 

16,106  G 

12,362  G 

276,478  0 

1929 . 

188,222 

172,448 

46,413 

2,246 

81,685 

491,081 

736,021 

263,693 

99,751 

12,073 

10,2.56 

67,364 

460,974 

945,628 

Gain  or  Los . 

35,247  L 

70,780  L 

28,658 

L 

1,470  0 

19,180  L 

152,462  L 

157,215 L 

459,323 
1,6.51  G 


World-Heraid  (e),  1930. . . 

472,821 

178,192 

39,667 

15,026 

138,151 

851,968 

863,035 

1929  . 

425,798 

210,589 

55,754 

21,100 

128,016 

841,257 

769,732 

Gain  or  Lav . 

47,023  G 

32,397  L 

16,067  L 

6,074  L 

10,135  G 

10,711  G 

93,303  G 

Total  (S),  1930 . 

218,943 

112,462 

30,006 

6,105 

79,651 

447,239 

941,661 

1929 . 

294,544 

150,433 

94,981 

2,508 

113,709 

6.56,175  1,188,427 

Gain  or  Ixiee . . 

75,601  L 

37,971  L 

64,975  L 

3,.597  G 

34,058  L 

208,936  L 

246,766  L 

*B6e-News  (S),  1930 . 

97,007 

77,891 

15,326 

3,485 

22,708 

216,489 

495,434 

1929 . 

113,151 

105,736 

36,704 

395 

35,832 

291,818 

6.59,735 

Gain  or  Loss . 

16,144  L 

27,845  L 

21,378  L 

3,090 G 

13,124  L 

75,329  L 

164,301  L 

World-Herald  (S),  1930. . . 

121,936 

34,571 

14,680 

2,620 

56,943 

230,750 

446,227 

1929 . 

181,393 

44,697 

58,277 

2,113 

77,877 

364,357 

528,692 

Gain  or  I/mb . . 

59,457  L 

10,126  L 

43,597  L 

507  G 

20,934  L 

133,607  L 

82,465  L 

PERTH  AMBOY, 

N.  J. 

Total  (D),  1930 . 

324,236 

58,502 

35,375 

19,442 

42,.556 

497,287 

607,346 

News  (e),  1930 . 

324,236 

58,502 

35,375 

19,442 

42,556 

497,287 

607,346 

Total  (DS),  1930  .  3,195,396  1,117,352 

1929  .  3,300,326  1,217,031 

GainorlioeR .  104,930  L  99,679  L 

Total  (D),  1930  .  2,610,923  981,049 

1929  .  2,709,374  1,028,761 


PHILADELPHIA.  PA. 

1,117,352  209,2.53  249,324 

1,217,031  484,372  329,253 

.  99,679  L  194,119  L  79,929  1 

981,049  242,050  248,834 

1,028,761  339,354  324,606 


913,455  5,929,912  7,055,609 

1,422,065  6,948,264  7,239,471 

508,610  L  1,018,352  L  183,862  L 

730,032  4,977,020  5,437,720 

1,007,348  5,604,5.55  5,313,741 


Gain  or  I/mb . 

98,451  L 

47,712  L 

97,304  L 

75,772  L 

277,316  L 

627,535  L 

123,979  G 

Bulletin  Ce),  1930 . 

885,296 

332,075 

69,920 

30,186 

281,770 

1,602,966 

846,263 

1929 . 

994,992 

317,164 

119,614 

33,108 

318,173 

1,784,428 

840,877 

Gain  or  Loss . 

109,696  L 

14,911  G 

49,694  L 

2,922  L 

36,403  L 

181,462  L 

5,386  G 

Inquirer  (e),  1930 . 

365,364 

1.56,360 

48,710 

45,.505 

184,438 

809,022 

1,018,526 

1929 . 

4(M,599 

172,374 

50,769 

56,351 

272,086 

1,025,706 

967,864 

Gain  or  I/ms . 

39,235  L 

16,014  L 

2,059  L 

10.846  L 

87,648  L 

216,684  L 

50,662  G 

News  (e),  1930 . 

339,9.58 

80,082 

4,909 

4,329 

7,686 

472,406 

531,020 

1929 . 

351 ,370 

62,271 

14,700 

6,956 

15,823 

548,059 

486,539 

Gain  or  lioss . 

11,412  L 

17,811  G 

9,791  L 

2,627  L 

8,137  L 

75,653  L 

44,481  G 

Public  LedgiT  (e),  1930. . . 

497,198 

194,788 

43,907 

71,254 

84,849 

892,721 

988,279 

1929 . 

469,965 

233,8.52 

85,096 

101,40') 

191,954 

1,082,461 

9.58,357 

Gain  or  I/wb . 

27.2.33  G 

39,064  L 

41,189  L 

30,146  L 

107,105  L 

189,740  L 

29,922  G 

Public  Ledger  (ni),  1930.  .  . 

253,035 

118,512 

43,843 

76,.525 

74,062 

662,925 

1,096,178 

1929 . 

231 , 168 

1.58,613 

46,.528 

103,848 

132,481 

683,365 

1,116,946 

Gain  or  Low  . 

21,867  G 

40,101  L 

2,685  L 

27,323  L 

58,419  L 

20,440  L 

20,768  L 

Record  (m),  1930 . 

270,072 

99,232 

30,761 

21,035 

97,227 

536,980 

957,454 

1929 . 

257,280 

84,487 

22,647 

22,943 

76,831 

480,. 536 

943,158 

Gain  or  Uihb . 

12,792  G 

14,745  G 

8,114  G 

1,908  L 

20,396  0 

56,414  G 

14,296  G 

Total  (S),  1930 . 

.584,473 

136,303 

48,203 

4<M) 

183,423 

952,892 

1,617,889 

1929 . 

.590,9.52 

188,270 

145,018 

4,647 

414,717 

1,343,709 

1,925,730 

Gain  or  Loss . 

6,479  L 

51,967  L 

96.815  L 

4,1.57  L 

231,294  L 

390,817  L 

307,841  L 

Inquirer  (*SL  1930 . 

258,407 

55, ,521 

20,168 

307 

108,715 

443,118 

545,877 

1929 . 

326,449 

84,304 

.58,362 

3,078 

226,783 

699,036  679,462 

Gain  or  Ixws  . 

68,042  L 

28,783  L 

38,194  L 

2,771  L 

118,068  L 

255,918  L 

133,585  L 

Public  Ledger  (.S),  1930  . . 

136,901 

64,920 

20,638 

169 

39,144 

261,772 

524,710 

1929 . 

158,112 

89,635 

6,5678 

1,329 

117,176 

431,930 

656,497 

Gain  or  l.aas . 

21,211  L 

24,715  L 

45,040  L 

1,160L 

78,032  L 

170,158  L 

131,787  L 

Record  (S).  1930 . 

189,165 

15,862 

7,397 

14 

35,564 

248,002 

547,302 

1929 . 

106,391 

14,331 

20,978 

240 

70,758 

212,743 

589,771 

Gaia  or  l.<ias . 

82,774  G 

1,531  G  13,581  L  226  L 

PHOENIX,  ARIZ. 

35,194  L 

35,259  G 

42,469  L 

Total  (D6),  1930 . 

558,766 

227,783 

80,147 

30,501 

208,826 

1,113,578 

1,669,403 

1929 . 

709,032 

183,986 

195,388 

23,222 

295,366 

1,419,744 

1,653,629 

Gain  or  Loaa . 

150,266  L 

43,797  G 

115,241  L 

7,279  G 

86,540  L 

306,166  L 

15,774  G 

Total  (D).  1930 . 

500,893 

208,329 

59,543 

28,181 

169,818 

973,462 

1,337,849 

1929 . 

604,689 

167,421 

126,867 

21,099 

235,264 

1,167,085 

1,212,026 

Gain  or  Loss . 

103,796  L 

40,908  G 

67,324  L 

7,082  G 

65,446  L 

193,623  L 

125,823  G 

Eepubliosn  (m),  1930 . 

323,710 

140,981 

33,560 

16,018 

131,894 

651,569 

741,743 

1929 . 

339,150 

116,667 

58,667 

12,977 

168,972 

701,323  688,235 

Gain  or  Loss . 

15,440  L 

24,314  G 

25,107  L 

3,0410 

37,078  L 

49,754  L 

53,508  0 

Gasette  (e).  1930 . 

177,183 

67,348 

25,983 

12,163 

37,924 

321,893 

596,106 

1929 . 

265,539 

50,754 

68,200 

8,122 

66,292 

465,762 

523,791 

Gain  or  Loaa . 

88,356  L 

16,594  G 

42,217  L 

4,041  G 

28,368  L 

143,869  L 

72,315  0 

Total  (S).  1930 . 

57,873 

19,454 

20,604 

2,320 

39,008 

140,116 

331,554 

1929 . 

104,343 

16,565 

68,521 

2,123 

60,102 

252,659 

441,603 

Gain  or  Loss . . 

46,470  L 

2,889  G 

47,917  L 

197  0 

21,094  L 

112,543  L 

110,049  L 

Republican  (S),  1930 . . 

57,873 

19,454 

20,604 

2,320 

39,008 

140,116 

331,554 

1929 . 

104,343 

16,565 

68,521 

2,123 

60,102 

252,659 

441,603 

Gain  or  Loss . 

46,470  L 

2,889  Q 

47,917 L 

197  0 

21,094  L 

112,543  L 

110,049  L 

PORTLAND,  ORE. 


Total  (DS),  1930 .  1 

1929 .  1 

Gain  or  Loaa . 

Total  (D),  1930 .  1 

1929 .  1 

Gain  or  Loaa . 

Oregonian  (m),  1930 . 

1929 . 

Gain  or  Loaa . 

Journal  (a),  1930 . 

1929 . 

Gain  or  Loaa . 

Nawa  (a),  1930 . 

1929 . 

Gain  or  Laea . 

Telegram  (a),  1930 . 

1929 . 

Gain  or  Loaa . 


Total  inclvdfs  American  It'cckly  linage. 


GAINS 


,366,845 

561,585 

97,513 

91,653 

512,511 

2,634,511  : 

1.430.482 

I! 

,507,802 

536,947 

230,667 

115,593 

607,801 

1,002,250  : 

1,519.845 

G 

140,957 

L 

24,638 

G 

133,154 

L 

23,940 

L 

95,290 

L 

367,739  L 

89,363  L 

Jouj 

,206,155 

498,280 

66,563 

85,245 

385,101 

1,245,486  1 

1.643,849 

11 

G 

,302,272 

447,934 

107,718 

102,914 

421,798 

1,385,986  : 

1,515,642 

96,117 

L 

50,346 

G 

41,155 

L 

17,669 

L 

36,697 

L 

140,500  L 

128,2070  1 

Nei 

225,344 

163,635 

30,402 

40,619 

180,461 

642,724 

739,725 

If 

G 

272,108 

182,490 

33,563 

48,347 

198,342 

737,364 

678,379 

46,764 

L 

18,855 

L 

3,161 

L 

7,728 

L 

17,881 

L 

94,640  L 

61,346  0 

390,996 

169,773 

23,609 

23,639 

105,854 

714,300 

716,481 

Totj 

357,334 

165,861 

34,875 

26,119 

121,888 

706,077 

637,523 

33,662 

G 

3,912 

0 

11,266 

L 

2,480 

L 

16,034 

L 

8,233  Q 

78,958  0 

I( 

235,284 

91,433 

4,725 

10,217 

40,525 

383.374 

484,721 

G 

Toll 

277,716 

49,845 

20,921 

15,624 

36,246 

400,490 

485,462 

42,432 

L 

41,588 

G 

16,196 

L 

5,407 

L 

4,279 

G 

17,116L 

741 L 

Ifl 

354,531 

73,439 

7,827 

10,770 

58,261 

505.088 

702,922 

G 

395,114 

49,738 

18,359 

12,824 

65,322 

542,055 

714,278 

Eigl 

40,583 

L 

23,701 

G 

10,532 

L 

2,054 

L 

7,061 

L 

36,967  L 

11.354L 

19 

G 

In  advertising  during  a  period  of  de¬ 
pression  are  something  worth  talking 
about.  We  make  no  overstatement 
when  we  say  that  these 


GAINS 


show  an  expression  of  confidence  on 
the  part  of  local  and  national  adver¬ 
tisers  in  a  paper  that  is  producing  re¬ 
sults  in  times  good  or  bad.  They  are 


GAINS 


that  prove  beyond  a  doubt  that  the 
advertiser  in  the  Providence  territory 
who  hopes  to  obtain  the  most  complete 
coverage  for  his  product  must  shape 
his  campaign  to  include 

NrutH-®rtf)unp 


Providence,  R.  I. 
DAILY  &  SUNDAY 


SMALL,  SPENCER 
ft  LEYINOS,  INC. 

New  York,  Chicafo,  Boston 


PAYNE  HALL,  INC. 
San  Francisco,  Los  Angel** 


*  Total  includes  American  Weekly  Itnage. 
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SEPTEMBER  LINAGE  OFF  11%  DAILY,  16.3%  DAILY  AND  SUNDAY,  FROM  1929 

PORTLAND,  ORE. — Continued  ROCKFORD,  ILL. 

Retail  General  Telal  Newa  Retail  General  Tetal  Nawt 

Paper  anti  year  (Lecal)  (Natienal)  Autemetire  Financial  Ciaaaiiieii  adrertiaini  and  Edt’l  Paper  and  year  (Lecal)  (National)  Autemetne  Financial  Qaacifiad  adTertisinf  and  Edil 


Total  (8),  1930 . 

160,690 

63,305 

30,950 

6,408 

127,410 

389,025  786,633 

1929 . 

205,530 

89,013 

122,949 

12,679 

186,003 

616,264  1,004,203 

Gftio  Of  Loss . 

44,840  L 

25,708  L 

91,999  L 

6,271  L 

58,593  L 

227,239  L  217,570  L 

Oreconian  (8),  1930 . 

109,402 

49,845 

18,510 

4,255 

85,179 

267,453  421,573 

1929 . 

131,905 

58.730 

67,419 

7,117 

119,476 

384,737  542,852 

Gito  or  Loss . 

22,503  L 

8,885  L 

48,909  L 

2,862  L 

34,297  L 

117,284  L  121,279  L 

Journal  (8).  1930 . 

51,288 

13,460 

12,440 

2,153 

42,231 

121,572  365,060 

1929 . 

73,625 

30,283 

55.530 

5,562 

66,527 

231,527  461,351 

GainorLoea . 

22,337  L  16,823  L  43,090  L  3,409  L 

PROVIDENCE,  R.  I. 

24,296  L 

109,955  L  96.291  L 

Total  (DS),  1930 . 

1,283,152 

412,900 

145,064 

113,808 

4.56,926  2,490,934  3,596,063 

1929 . 

1,451,636 

437,560 

216,307 

132,261 

509,963  2,790,312  3,565,579 

Gain  or  Loes . 

168,484  L 

24,660  L 

71,243  L 

18,453  L 

53,037  L 

299,378  L  30,484  G 

Total  (D).  1930 . 

1,134,618 

392,508 

121,328 

108,605 

409,478  2,245,378  2,759,134 

1929 . 

1,225,150 

402,002 

133,945 

126,287 

447,384  2,377,169  2.433,725 

Gain  or  Loee . ’. 

90,532  L 

9,494  L 

12,617  L 

17,682  L 

37,906  L 

131,791  L  325,409  G 

Bullrtio  (e).  1^*30 . 

714,382 

218,810 

69,080 

43,588 

195,968  1,251,567  969,629 

1929 . 

781,132 

251,730 

74,752 

46,086 

215,656  1,379,606  845,699 

Gsid  or  Loss . 

66,750  L 

32,920  L 

5,672  L 

2,498  L 

19,688  L 

128,039  L  123,930  G 

Journal  (m),  1930 . 

158,707 

88,718 

29,714 

48,800 

203,374 

551,600  979,935 

1929 . 

173,221 

83,930 

38,339 

68,839 

221,740 

607,629  907,729 

Gain  or  Icee . 

14,514  L 

4,788  G 

8,625  L 

20,039  L 

18,366  L 

56,029  L  72,206  G 

Nrwa  Tribune  (e),  1930 . 

261,529 

84,980 

22,534 

16,217 

10,136 

442,211  809,570 

1929 . 

270,797 

66,342 

20,854 

11,362 

9,988 

389,934  680,297 

G^  (V  Loss . 

9,268  L 

18,638  G 

1,680G 

4,855  G 

148  G 

52,277  G  129,273  G 

Total  (8)  1930 . 

148,534 

20,392 

23,736 

5,203 

47,448 

24,5,556  836,929 

1929 . 

226,486 

35,558 

82,362 

5,974 

62,579 

413,143  1,131,854 

Gain  or  Loee . 

77,952  L 

15,166  L 

58,626  L 

771  L 

15,131  L 

167,587  L  294,925  L 

Journal  (8),  1930 . 

132,611 

20,192 

23,035 

5,113 

45,947 

226,968  543,979 

1929 . 

198,166 

35,558 

69,624 

5,725 

61 .230 

370,373  665,286 

Gain  or  Loee . 

65,555  L 

15,366  L 

46,589  L 

612  L 

15,283  L 

143,405  L  121,307  L 

NewsTribunp  (S),  1930 . 

15,923 

200 

701 

90 

1,501 

18,588  292,950 

1929 . . 

28,320 

12,738 

249 

1,349 

42,770  466,568 

Gain  or  Loee . 

12,397  L 

200  G  12,037  L  159  L 

READING,  PA. 

152  G 

24,182  L  173,618  L 

Total  (DS\  1930 . 

738,238 

199,499 

85,698 

45,069 

179,596 

1.273,057  1,4.52,457 

1929 . 

828,633 

250,194 

173,207 

44,674 

211,597 

1,530,949  1,413,980 

Gainor  Loea . 

90,395  L 

50,695  L 

87,509  L 

395  G 

32,001  L 

257,892  L  38,477  G 

Total  (D),  1930 . 

694,596 

191,046 

80,763 

44,006 

162,382 

1,197,612  1,302,844 

1929 . 

757,841 

235,222 

142,378 

43,196 

185,919 

1,386,931  1,234,470 

Gain  or  Loea . 

63,245  L 

44,176  L 

61,615  L 

810  G 

23,537  L 

189,319  L  68,374  G 

Eagle  (e),  1930 . 

296,808 

110,949 

44,026 

22,335 

85,516 

578,549  585,147 

1929 . 

386,878 

141,100 

68,044 

21,845 

101,990 

735,912  564,040 

Gain  or  Loss . 

90,070  L 

30,151  L 

24,018  L 

490  G 

16,474  L 

157,363  L  21,107  G 

Tuna  (m),  1930 . 

397,788 

80,097 

36,737 

21,671 

76,866 

619,063  717,697 

1929 . 

370,963 

94,122 

74,334 

21,351 

83,929 

651,019  670,430 

Gain  or  Loea . 

26,825  G 

14,025  L 

37,597  L 

320  G 

7,063  L 

31,956  L  47,267  G 

Total  (8),  1930 . 

43,642 

8,453 

4,935 

1,063 

17,214 

75,445  149.613 

1929 . 

70,792 

14,972 

30,829 

1,478 

25,678 

144,018  179,510 

Gain  or  Loea . 

27,150  L 

6,519  L 

25,894  L 

415  L 

8,464  L 

68,573  L  29,897  L 

Eagle  (8),  1930 . 

43,642 

8,453 

4,935 

1,063 

17,214 

75,445  149,613 

1929 . 

70,792 

14,972 

30,829 

1,478 

25,678 

144,018  179,510 

Gain  or  Loea . 

27,150  L 

6,519  L  25,894  L  415  L 

RICHMOND.  VA. 

8,464  L 

68,573  L  29,897  L 

Total  (DS).  1930 . . 

949,070 

290,206 

100,946 

70,300 

298,736 

1,716,912  1,590,287 

1929 . 

1,026,761 

318,925 

141,029 

61,858 

332,214 

1,892,019  2,121,375 

Gain  or  Loea . 

77,691  L 

28,719  L 

40,083  L 

8,442  G 

33,478  L 

175,107  L  531,088  L 

Total  (D),  1930 . . 

795,558 

273,446 

89,292 

59,109 

260,355 

1,484,645  1,581,475 

1929 . 

808,402 

292,704 

95,466 

53,715 

271,603 

1,533,012  1,651,924 

Gain  or  Loea . 

12,844  L 

19,258  L 

6,174  L 

5,394  G 

11,248  L 

48,367  L  70,449  L 

Newa-Leader  (e),  1930 . 

541,928 

166,098 

55,123 

33,508 

145,156 

643,251  845,468 

1929 . 

555,547 

192,161 

66,034 

26,598 

153,562 

995.954  962,123 

Gain  or  Loee . 

13,619  L 

26,063  L 

10,911  L 

6,910  G 

8,406  L 

52,703  L  116,655  L 

Tiniee  Diapatch  (m),  1930.. 

253,630 

107,348 

34,169 

25,601 

115,199 

541,394  736,007 

1929 . 

252,855 

100,543 

29,432 

27,117 

118,041 

537,058  689,801 

Gain  or  Loee . 

775  G 

6,805  G 

4.737G 

1,516  L 

2,842  L 

4,336  G  46,206  G 

Total  (8),  1930 . 

153,512 

16,760 

11,654 

11,191 

38,381 

232,267  8,812 

1929 . 

218,359 

26,221 

45,563 

8,143 

60,611 

359,007  469,451 

Gain  or  Loee . 

64,847  L 

9,461  L 

33,909  L 

3,048  G 

22,230  L 

126,740  L  460,639  L 

Timea  Diapatch  (S),  1930. . 

153,512 

16,760 

11,654 

11,191 

38,381 

232,267  8,812 

1929 . 

218,359 

26,221 

45,563 

8,143 

60,611 

359,007  469,451 

Gnin  or  Loss . . 

64,847  L 

9,461  L  33,909  L  3,048 G 

ROCHESTER.  N.  Y. 

22,230  L 

126,740  L  460,639  L 

Total  (DS),  1930 . 

.  1,584,312 

526,596 

148,173 

99,234 

486,875 

2,887,511  3,842,140 

1929 . 

.  1,954,232 

673,627 

244,127 

172,439 

581,869 

3,672,317  4,327,851 

Gainor  Loea . 

.  369,920  L 

147,031  L 

95,954  L 

73,205  L 

94,994  L 

784,806  L  48.5,711  L 

Total  (D),  1930 . 

.  1,415,025 

404,754 

116,760 

90,011 

375,195 

2,444,035  2,837,386 

1929 . 

.  1,699,077 

440,079 

159,391 

154,579 

415,524 

2.914,561  3,103,737 

GainorLoea .  284,052  L 

&  Chronicle  (m). 

35,325  L 

42,631  L 

64,568  L 

40,329  L 

470,526  L  266,351  L 

1930 . 

370,698 

108,334 

46,441 

33,196 

2.52,905 

814,440  900,829 

1929 . 

394,789 

99,422 

53,303 

72,214 

270,312 

894,486  1,048,718 

Gainor  Loea . 

24,091  L 

8,912  L 

6,862  L 

39,018  L 

17,407  L 

80,046  L  147,889  L 

Journal  (e),  1930 . 

376,281 

105,076 

29,144 

20,407 

64,452 

632,601  864,006 

1929 . 

511,611 

74,097 

18,757 

28,970 

63,773 

735,559  846,714 

Gainor  Loea . 

135,330  L 

30,979  G 

10,387  G 

8,563  L 

679  G 

102,958  L  17,292  G 

Tuae».rnion  (e),  1930 . 

668,046 

191,344 

41,175 

36,408 

57,838 

996,994  1,072,551 

1929 . 

792,677 

266,560 

87,331 

53,395 

81,439 

1,284,516  1,208,305 

Gainor  Loee . 

124,631  L 

75,216  L 

46,156  L 

16,987  L 

23,601  L 

287,522  L  135,754  L 

Total  (8),  1930 . 

169,287 

121,842 

31,413 

9,223 

111,680 

443,476  1,004,754 

1929 . 

255,155 

233,548 

84,736 

17,860 

166,345 

757,756  1,224,114 

OsmorLoas .  85p868  L 

IJonocrat  &  Chronicle  (S), 

111,706  L 

53,323  L 

8,637  L 

54,665  L 

314,280  L  219,360  L 

1930 . 

107,033 

35,111 

15,476 

6,043 

93,381 

257,044  364,114 

1929 . 

152,432 

98,682 

52,304 

12,580 

130,693 

446,729  642,280 

Gain  or  Loee...  . 

45,399  L 

63,571  L 

36,828  L 

6,537  L 

37,312  L 

189,685  L  278,166  L 

♦Ataerioan  (8).  1930 . 

62,254 

86,731 

15,937 

3,180 

18,299 

186,432  640,640 

1929 . 

102,723 

134,866 

32,432 

5,280 

35,652 

311,027  581,834 

GainorLoea.. 

40,469  L 

48,135  L 

16,495  L 

2,100  L 

17,353  L 

124,595  L  58,806  G 

*  Total  includes  American  IVeekly  linage. 


Total(DS),  1930  .  687.571  288,129  113,166  45,903  335,669  1,496,010  2,021,606 

1929 .  1,213,531  279,258  177.131  41,845  396,154  2,132,326  2,337,159 

Gain  or  Laos .  525,960  L  8,871  G  63,965  L  4,058  G  60,485  L  636,316  L  315,553  L 

Total  (D),  1930  .  636,671  283,506  106,327  42,781  301,490  1,396,171  1,828,758 

1929 .  1,075,613  264,920  144,374  36,074  351,573  1,896.939  2,050,091 

Gain  or  Loss .  438,942  L  18,586  G  38,047  L  6,707  G  50,083  L  500,768  L  221,333  L 

Reaister-Gaiette  (e),  1930...  240,645  100,753  38,835  18,377  138,928  542,631  764,840 

1929  .  464,242  91,566  57,901  12,653  150,064  784,404  807,431 

Gain  or  Loss .  223,597  L  9,187  G  19,066  L  5,724  G  11,136  L  241,773  L  42,591  L 

Star  (m),  1930  .  92,218  89,914  30,970  14,777  96,069  337,797  461,640 

1929 .  188,081  85,842  28,438  6,678  104,037  425,345  528,377 

GainorLoea .  95,863  L  4,072  G  2,532  G  8,099  G  7,968  L  87,548  L  66,737  L 

Republic  (e).  1930  .  303,808  92,839  36,522  9,627  66,493  515.743  602,278 

1929  .  423,290  87,512  58,035  16,743  97,472  687,190  714,283 

Gain  or  Lose .  119,482  L  5,327  G  21,513  L  7,116  L  30,979  L  171,447  L  112,005  L 

Total  (S),  1930  .  50,900  4,623  6,839  3,122  34,179  99,839  192,848 

1929 .  137,918  14,338  32,757  5,771  44,581  235,387  287,068 

GainorLoea .  87,018  L  9,715  L  25,918  L  2,649  L  10,402  L  135,548  L  94,220  L 

Star  (S).  1930  .  50,900  4,623  6,839  3,122  34,179  99,839  192,848 

1929 .  137,918  14,338  32,757  5,771  44,581  235,387  287,068 

GainorLoea .  87,018  L  9,715  L  25,918  L  2,649  L  10,402  L  135,548  L  94,220  L 

ST.  LOUIS.  MO. 

Total  (DS),  1930  .  2,060,986  682,710  141,038  89,956  619,368  3,603,270  4,027,439 

1929  .  2,412,813  916,935  222,844  158,300  830,953  4,552,296  4,451,396 

GainorLoea .  351,827  L  234,225  L  81,806  L  68,344  L  211,585  L  949,026  L  423,957  L 

Total  (D),  1930 .  1,668,474  563.740  111,274  86,963  367,482  2,807,056  3,162,018 

1929 .  1,837,591  676.655  107,101  151,793  442,812  3,226,045  3.292,958 

GainorLoea .  169,117  L  112,915  L  4,173  G  64,830  L  75,330  L  418,989  L  130,940  L 

Globe-Democrat  (m).  1930. .  281,272  172,990  50,253  62,135  90,106  658,115  737,322 

1929  .  338,585  212,534  47,773  97,330  116,829  816,232  858,463 

GainorLoea .  57,313  L  39,544  L  2,480  G  35,195  L  26,723  L  158,117  L  121,141  L 

Poet-Diapatch  (e),  1930  .  847,595  213,507  41,869  17,421  155,313  1,275,738  991,708 

1929  .  833,008  248,114  30,907  35.274  189,078  1,337,292  950,653 

GainorLoea .  14,587  0  34.607  L  10,962  0  17,853  L  33,765  L  61,554  L  41,055  0 

Star  (e).  1930  .  372,423  117,146  13,726  4,305  63,725  572.859  686,783 

1929  .  427,852  145,099  15.929  9,299  82,654  683,078  732,209 

GainorLoea .  55,429  L  27,953  L  2,203  L  4,994  L  18,929  L  110,219  L  45,426  L 

Timea  (e),  1930 .  167,184  60,097  5,426  3,102  58,338  300,344  746,205 

1929  .  238,146  70,908  12,492  9,890  54,251  389,443  751,633 

GainorLoea .  70,962  L  10,811  L  7,066  L  6,788  L  4,087  G  89,009  L  5,428  L 

Total  (S),  1030 .  392,512  118,970  29,764  2,993  251,886  796,214  865,421 

1929  .  575.222  240,280  115,743  6,507  388,141  1,326,251  1,158,438 

GainorLoea .  182,710  L  121,310  L  85,979  L  3,514  L  136,255  L  530,037  L  293,017  L 

Globe-Democrat  (8),  1930  ..  127,348  54,738  14,455  1,157  74,579  272,366  417,292 

1929 .  189,126  98,237  55,804  1,576  122,095  467,105  582,407 

GainorLoea .  61,778  L  43,499  L  41,349  L  419  L  47,516  L  194,739  L  165,115  L 

Poet-Diapatch  (S),  1930 .  265,164  64,232  15,309  1,836  177,307  523,848  448,129 

1929  .  386,096  142,043  59,939  4,931  266,046  859,146  576,031 

GainorLoea .  120,932  L  77,811  L  44,630  L  3,095  L  88,739  L  335,298  L  127,902  L 

ST.  PAUL,  MINN. 

Total  (DS),  1930 .  1,346,522  545,795  97,362  68,417  355,412  2,422,638  2,498,720 

1929 .  1,419,721  608,212  160,234  89,960  405,807  2,697,507  2,791,256 

GainorLoea .  73,196  L  62,417  L  62,872  L  21,543  L  50,395  L  274,869  L  292.536L 

Total  (D),  1930 .  1,196,760  500,012  84,664  65,838  286,932  2,143,336  1,692,966 

1929 .  1,214,103  518,808  87,543  83,323  314,185  2,231,406  1,663,119 

GainorLoea .  17,343  L  18,796  L  2,879  L  17,485  L  27,253  L  88,070  L  29,847  0 

Pioneer-Preee  (m),  1930 .  320,538  194,393  37,388  25,501  113,129  694,571  488,515 

1929  .  328,444  198,153  33,356  34,406  123,392  721,797  506,158 

GainorLoea .  7,906  L  3,760  L  4,032  0  8,905  L  10,263  L  27,226  L  17,643  L 

Diapatcb  (e),  1930  .  500,482  196,761  37,297  28,834  113,748  882,303  630,156 

1929  .  500,584  205,921  33,420  35,430  124,288  901,013  605,740 

GainorLoea .  102  L  9,160  L  3,877  0  6,596  L  10,540  L  18,710  L  24,416  0 

Newa  (e),  1930  .  375,740  108,858  9,979  11,503  60.055  566,462  574,295 

1929  .  385,075  114,734  20,767  13,487  66,505  608,596  551,221 

GainorLoea .  9,335  L  5,876  L  10,788  L  1,984  L  6,450  L  42,134  L  23,074  0 

Total(S).  1930 .  149,762  45,783  12,698  2.579  68,480  279,302  805,754 

1929 .  205,618  89,404  72,691  6,637  91,622  466,101  1,128,137 

GainorLoea .  55,856  L  43,621  L  59,993  L  4,058  L  23,142  L  186,799  L  322,383  L 

Pioneer-Preae  (S),  1930  .  93,554  36,048  7,558  1,421  48,302  186,883  441,098 

1929 .  126,846  73,027  47,511  4,887  63,777  316,127  656,665 

GainorLoea .  33,292  L  36,979  L  39,953  L  3,466  L  15,475  L  129,244  L  215,567  L 

Newa  (S),  1930 .  56,208  9,735  5,140  1,158  20,178  92,419  364,656 

1929 .  78,772  16,377  25.180  1,750  27,845  149,974  471,472 

GainorLoea .  22,564  L  6,642  L  20,040  L  592  L  7,667  L  57,555  L  106,816  L 

SALT  LAKE  CITY,  UTAH 

Total  (DS),  1930 .  1,027,684  341,5.54  99,507  44,403  265,405  1,819,326  2,884,888 

1929 .  1,079,524  409,162  261,833  45,083  354,485  2,178,059  3,078,477 

GainorLoea .  51 ,840  L  67,608  L  162,326  L  680  L  89,080  L  358,733  L  193,589  L 

Total  (D),  1930  .  822,808  298,562  82,495  37,840  209,456  1,488,303  2,199,970 

1929  .  791,793  326,303  146,897  34,258  275,937  1,598,534  2,169,045 

GainorLoea .  31,015G  27,741  L  64,402  L  3,582  0  66,481  L  110,231  L  30,9250 

Tribune  (m),  1930  .  308,830  160,174  41,859  22,179  140,739  683,851  768,463 

1929  .  278,427  179,521  58,004  19,329  154,272  709,264  741,721 

OainorLoea .  30,403  0  19,347L  16.145L  2,8500  13,533L  25,413L  26,742  0 

Deeeret  Newa  (e),  1930  .  252,996  73,478  18,131  10,269  40,211  400,353  836,498 

1929  .  267,488  96,784  53,203  9,008  63,872  493,348  794,579 

GainorLoea .  14,492  L  23,306  L  35,072  L  1,2610  23,661  L  92,995  L  41,919  0 

Telegram  (e),  1930  .  260,982  64,910  22,505  5,392  28,506  404,099  595,009 

1929  .  245,878  49,998  35,690  5,921  57,793  395,922  632,745 

OainorLoea .  15,104  0  14,912  0  13,185  L  529  L  29,287  L  8,177  0  37,736  L 

Total  CS),  1930  .  204,876  42,992  17,012  6,563  55,949  331,023  684,918 

1929  .  287,731  82,859  114,936  10,825  78,548  579,525  909,432 

OainorLoea .  82,855  L  39,867  L  97,924  L  4,262  L  22,599  L  248,502  L  224,514  L 
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SALT  LAKE  CITY— Continued 

R.tul  C—ird  TMai  N«ws 

tmi  jnt  (Laeal)  (Naliaaal)  AalaaMtira  FiaaBcial  CUsaifiad  a^Tartmaf  tad  Edll 

Tribune  (S).  1830 .  158,648  28,834  14,553  4,231  46,783  254,738  416,133 

1929  .  220,988  58,116  90,328  7,630  60,231  441,409  548,390 

GainorLoae .  62,339  L  28,182  L  75,775  L  3,399  L  13,438  L  186,670  L  132,257  L 

Telecram  (S),  1930  .  46,227  14,058  2,459  2,332  9,156  76,284  268,785 

1929  .  66,743  24,743  24,608  3,195  18,317  138,116  361,042 

Gain  or  Lon .  20,516  L  10,685  L  22,149  L  863  L  9,161  L  61,832  L  92,257  L 

SAN  ANTONIO,  TEX. 

Total  (DS),  1930 .  1,219,344  510,782  113,675  101,944  510,247  2,465,515  3,424,097 

1929 .  1,462,960  610,591  189,987  155,444  664,830  3,096,990  3,288,192 

Gain  or  Lon .  243,616  L  99,809  L  76,312  L  53,500  L  154,583  L  631,475  L  135,905  G 

Total  (D),  1930  .  900,277  395,801  80,736  80,935  407,109  1,873,514  2,518,865 

1929 .  1,018,575  445,.598  79,484  131,436  503,152  2,188,570  2,274,814 

GainorLon .  118,298L  49,797L  1,252G  50,501  L  96,043  L  315,056L  244,ft51G 

Expren  (m),  1930 .  140,140  129,009  25,061  40,830  160,911  496,409  840,575 

1929 .  170,779  159,725  25,995  68,678  191,634  618,327  718,829 

GainorLon .  30,639  L  30,716  L  934  L  27,848  L  30,723  L  121,918  L  121,746  G 

News  (e),  1930  .  469,111  142,601  25,418  16,150  160,328  820,324  919,286 

1929  .  517,095  166,516  39,336  27,263  190,986  949,956  866,855 

GainorLon .  47,984  L  23,915  L  13,918  L  11,113  L  30,658  L  129,632  L  52,431  G 

Li«ht  (e),  1930 .  291,026  124,191  30,257  23,955  85,870  556,781  759,004 

1929  .  330,701  119,357  14,153  35,495  120,532  620,287  689,130 

GainorLon .  39,675  L  4,834G  16,104G  11,540  L  34,662  L  63,506  L  69,874G 

Total  (6),  1930  .  319,067  114,981  32,939  21,009  103,138  592,001  905,232 

1929  .  444,385  164,993  110,503  24,008  161,678  908,420  1,013,378 

GainorLon .  125,318  L  50,012  L  77,. 564  L  2,999  L  58,540  L  316,419  L  108,146  L 

ExpiWB  (S),  1930  .  206,200  18,888  16,546  12,040  63,850  317,675  419,061 

1929  .  261,800  45,129  59,478  15,617  106,132  490,951  487,041 

GainorLon .  55,600  L  26,241  L  42,932  L  3,577  L  42,282  L  173,276  L  67,980  L 

Light  (S),  1930 .  112,867  96,093  16,393  8,969  39,288  274,326  486,171 

1929 .  182,585  119,864  51,025  8,391  55,.546  417,469  526,337 

GainorLon .  69,718  L  23,771  L  34,632  L  578G  16,258L  143,143  L  40,166L 

SAN  DIEGO,  CAL. 

Total  (DS),  1930 .  1,219,016  446,140  146,007  79,629  386,8.52  2,317,.586  2,615,6.50 

1929 .  1,486,016  475,404  280,2.52  118,079  512,605  2,910,263  2,789,806 

GainorLon .  267,000  L  29,264  L  134,245  L  38,4.50  L  125,753  L  592,677  L  174,1.56  L 

Total  (D),  1930 .  1,011,720  429,948  122,220  71,056  345,998  2,020,615  2,130,722 

1929 .  1,216, .581  439,2.5.5  211,496  94,513  448,498  2,447,922  2,124,719 

GainorLon .  204,861  L  9,307  L  89,276  L  23,457  L  102,500  L  427,307  L  6,003  G 

I'nion  (m),  1930  .  214,668  162,044  35,342  21,864  1.51,068  587,286  647,185 

1929  .  264,381  166, .500  44,682  26,696  196,625  701,981  614,718 

GainorIxMB .  49,713  L  4,4.56  L  9,340  L  4,832  L  45,557  L  114,695  L  32,467  G 

Sun  (e),  1930  .  322,219  94,122  32,787  21,620  75,162  .582,542  598,.541 

1929  .  408,249  86,444  67,633  26,728  109,135  732,561  667,015 

GainorLon .  86,030  L  7,678  G  34,846  L  5,108  L  33,973  L  150,019  L  68,474  L 

Tribune  (e),  1930  .  474,833  173,782  54,091  27,572  119,768  850,787  884,996 

1929  .  543,951  186,311  99,181  41,089  142,738  1,013,380  842,986 

GainorLon .  69,118  L  12,529  L  45,090  L  13,517  L  22,970  L  162,593  L  42,010G 

Total  (6),  1930  .  207,296  16,192  23,787  8,573  40,854  296,971  484,928 

1929  .  269,435  36,149  68,756  23, .566  64,107  462,341  665,087 

GainorLon .  62,139  L  19,957  L  44,969  L  14,993  L  23,2.53  L  165,370  L  180,1.59  L 

I'nion  (8),  1930  .  207,296  16,192  23,787  8,573  40,854  2%, 971  484,928 

1929  .  269,435  36,149  68,756  23,566  64,107  462,341  665,087 

Gainorlxm .  62,139  L  19,957  L  44,969  L  14,993  L  23,253  L  165,370  L  180,159  L 

SAN  FRANCISCO,  CAL. 

Total  (DS),  1930 .  1,646,384  734,176  210,894  16.5, .563  895,411  3,746,137  5,681,296 

1929 .  1,977,035  780,271  319,119  237,644  995,521  4,374,886  6,793,721 

GainorLon .  330,651  L  46,095  L  ia8,225L  72,081  L  100,110L  628,749  L  1,112,425  L 

Total  (D),  1930 .  1,381,415  602,448  1.56,701  158,490  714,6.50  3,107,271  4,554,234 

1929... .  1,573,431  604,794  181,987  232,675  738,394  3,3%,431  5,231,399 

GainorLon .  192,016  L  2,346  L  25,286  L  74,185  L  23,744  L  289,160  L  677,165  L 

Chronicle  (m),  1930  .  209,376  91,346  37,981  67,807  177,880  671,306  1,109,2.52 

1929  .  243,234  136,226  34,174  111,836  197,072  786,241  1,591,277 

GainorLon .  33,8.58  L  44,880  L  3,807  G  44,029L  19,192L  114,935  L  482,02.5  L 

Examiner  (m),  1930  .  325,672  170,322  46,823  40,016  275, .591  862,876  1,104,493 

1929 .  339,719  198,194  46,271  70,788  300,752  956,993  1,247,122 

GainorLon .  14,047  L  27,872  L  552  G  30,772  L  25,161  L  94,117  L  142,629  L 

Call-BuUetin  (e),  1930  .  429,423  203,639  40,417  25,800  94,944  795,179  1,178,731 

1929  .  607,780  175,963  62,479  27,293  94,956  968,653  1,208,878 

GainorLon .  178,357  L  27,676G  22,062  L  1,493  L  12  L  173,474  L  30,147  L 

NeWB  (e),  1930  .  416,944  137,141  31,480  24,867  166,235  777,910  1,161,758 

1929  .  382,698  94,411  39,063  22,758  145,614  684,544  1,184,122 

GainorLon .  34,246  G  42,730  G  7,583  L  2,109G  20,621G  93.366G  22,364  L 

Total  (S),  1930  .  264,969  131,728  54,193  7,073  180,761  638,866  1,127,062 

1929  .  403,604  175,477  137,132  4,969  257,127  978,455  1,562,322 

GainorLon .  138,635  L  43,749  L  82,939  L  2,104  G  76,366  L  339,589  L  435,260  L 

Chronicle  (8),  1930 .  78,646  34,412  22,328  2,482  77,102  214,970  574,696 

1929 .  124,773  52,834  56,825  2,938  105,604  343,084  780,829 

GainorLon .  46,127  L  18,422  L  34,497  L  456  L  28,502  L  128,114  L  206,133  L 

•Examiner  (S),  1930 .  186,323  97,316  31,865  4,591  103,659  423,896  5.52,366 

1929  .  278,831  122,643  80,307  2,031  151,523  635,371  781,493 

GainorLon .  92,508  L  25,327  L  48,442  L  2,560  G  47,864  L  211,475  L  229,127  L 

SCRANTON,  PA, 

Total  (DS),  1930 .  1,354,905  274,794  117,138  45,610  123,170  1,942,647  2,380,883 

1929 .  1,510,964  480,756  207,507  54,055  143,465  2,425,785  2,561,596 

GainorLon .  156,059  L  205,962  L  90,369  L  8,445  L  20,295  L  483,138  L  180,713  L 

Total  (D),  1930 .  1,179,975  257,394  106,062  42,948  121,132  1,732,398  2,128,455 

1929 .  1,299,029  414,667  194,076  48,989  141,005  2,124,932  2,209,876 

GainorLon .  119,054L  157,273  L  88,014  L  6,041  L  19,873  L  392,534  L  81,421L 

Republirae  (m),  1930  .  313,809  53,287  40,006  14,363  40,342  472,241  781,111 

1929 .  353,050  99,074  69,839  18,705  49,712  602,462  759,589 

GainorLon .  39,241  L  45,787  L  29,833  L  4,342  L  9,370L  130,221  L  21,522G 


*  Total  tHcludei  American  Weekly  linage.  {Continued  on  page  33) 


San  Francisco’s 
Newspaper 
Situation  has 

CHANGED— 


Now 


During  the  first  nine  months  of  1930,  The 
News  gained  1 ,289,967  lines  of  advertising 
...  a  gain  greater  than  all  its  competitors 
combined ! 

During  the  past  yesu'  The  News  has  gained 
7,1  77  new  subscribers  despite  a  fifty  per  cent 
increase  in  price.  And,  The  News  continues 
to  set  the  pace  in  San  Francisco. 

Investigate  the  changes  in  the  San  Francisco 
newspaper  situation  .  .  .  and  you,  too,  will 
let  your  business  grow  with  The  News,  the 
pace-setting  newspaper! 


The  San  Francisco  News 

A  Seripps  •  Howard  Newspaper 


PAWLIL  AVKm  h.  y.  C. 


CmCACO  •  SAM  rSAPCIACO 


TBft  Atioir 
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SEPTEMBER  LINAGE  OFF  11%  DAILY,  16.3%  DAILY  AND  SUNDAY,  FROM  1929 


R«<iil  GwMril  Tatal  Maws 

Papw  and  jtar  (Lacal)  (Naliaaal)  Aata»a>iTa  FiaaBcial  OaaaiAad  adrartiaiBi  aad  E4t1 

GainorLoaa .  14,017L  14,30tG  31,584L  1,348  G  23,72«L  5g,4SgL  83,554  0 

Poat.staodard  (m).  1830....  203,888  102,608  28,750  28,534  103,302  573,714  683,542 

1828 .  320,460  153,488  42,578  38,082  141,075  731,226  828,368 

GainorLoaa .  56,562  L  50,880  L  12,828  L  10,458  L  38,673  L  157,512  L  145,820  L 

Total  (S),  1030 .  134,861  80,021  24,681  16,755  62,350  328,682  1,355,621 

1028 .  232,520  142,458  124,007  22,726  85,808  626,680  1,018,788 

GainorLoaa .  07,658  L  52,437  L  100,226  L  5,071  L  33,550  L  288,008  L  563,167  L 

Herald  (8),  1830 .  64,008  12,415  8,025  6,284  26,887  118,628  478,852 

1828 .  106,681  33,516  52,046  10,650  42,767  245,714  708,056 

GainorLoaa .  42,683  L  21,101  L  43,021  L  4,356  L  15,880  L  127,085  L  230,104  L 

’American  (S),  1830 .  34,031  71,824  7,292  3,950  12,895  130,092  456,908 

1929  .  45,834  88,470  23,828  2,338  23,649  184,119  593,746 

GainorLoaa .  11,803L  16,546L  16,536L  1,612G  10,754  L  54,027L  136,838L 

Poat-SUndard  (S),  1930 .  36,822  5,682  8,364  6,511  22,568  79,961  419,761 

1929 .  79,995  20,472  49,033  9,738  29,493  196,857  615,986 

GainorLoaa .  43,173  L  14,790  L  40,669  L  3,227  L  6,925  L  116,896  L  196,225  L 

TACOMA,  WASH. 

Total  (DS),  1930  .  783,5.39  .380,802  77,291  49,823  380,070  1,677,676  1.908,228 

1929  .  876,506  328,742  177,276  60,291  459,866  1,908,089  2.192,995 

GainorLoaa .  92,967 L  52,080  G  99,983  L  10,468  L  79,796  L  228,393  L  281,767  L 

Total  (D),  1930  .  719,315  369,792  52,142  47,102  330,488  1,524,988  1,553,105 

1929  .  776,494  306,663  107,089  54,120  382,894  1,630,648  1,678,928 

GainorLoaa .  57,179  L  63,129  G  54,947  L  7,018  L  52,406  L  103,660  L  125,821  L 

Leduer  (ml,  1930  .  70,470  133,207  12,122  15,582  120,932  353,293  500,689 

1929  .  89,414  110,095  19,633  20,119  147,091  386,910  538,216 

GainorLoaa .  18,944  L  23,112  G  7,511  L  4,537  L  26,159  L  33,617  L  37,527  G 

Tribune  (e),  1930  .  416,297  144,228  13,272  19,105  123,639  717,803  530,631 

1929  .  4.33,991  122,578  20,222  23,3,57  148,591  749,008  591,569 

Oainorl,oea .  17,694  L  21,6.50  G  6,950  L  4,252  L  24,952  L  31,205  L  60,038  L 

TiraeaW,  1930  .  232,.548  92,357  26,748  12,415  85,917  453,892  521,785 

1929 .  253,089  73,990  67,234  10,644  87,212  494,730  549,141 

GainorLoaa .  20,541  L  18,367  G  40,486  L  1,771  G  1,295  L  40,838  L  27,356  L 

Total  (S),  1930  .  64,224  11,010  25,151  2,721  49,582  152,688  .355,123 

1929 .  100,012  22,079  70,187  6,171  76,972  275,421  514,069 

GainorLoaa .  35,788  L  11,069  L  45,036  L  3,450  L  27,390  L  122,733  L  158,946L 

Ledaer  (S),  1930  .  64,224  11,010  25,151  2,721  49,582  152,688  355,123 

1929 .  100,012  22,079  70,187  6,171  76,972  275,421  514,069 

GainorLoaa .  ,  35,788L  11,069  L  45,036  L  3.450  L  27,390L  122,733  L  158,946L 

TERRE  HAUTE,  IND. 

Total  (DS),  1930  .  912,504  279,274  71,703  22,868  198,143  1,499,944  1,774,729 

1929 .  1,012,036  307,984  144,377  28,688  214,707  1,721,257  1,909,791 

GainorLoaa .  99,532  L  28,710  L  72,674  L  5,820  L  16,564  L  221 ,313  L  135,062  L 

Total  (D),  1930  .  76,5,631  259,559  47,636  17,956  161,793  1,268,027  1,3.37,480 

1929 .  821,232  269,251  80,406  25,275  164,953  1,374,582  1,339,217 

GainorLoaa .  55,601  L  9,692L  32,770L  7,319L  3,160L  106,555  L  1.737L 

Poat(e),  1930  .  239,570  79,382  14,409  7,508  60,6,54  406,485  461,830 

1929 .  186,046  81,245  24,678  7,922  59,916  363,565  437,845 

GainorLoaa .  53,524  G  1,863  L  10,269  L  414  L  718  G  42,920  G  23,985  0 

Star  (m),  1930 .  217,858  73,718  9,844  3,822  54,563  364,668  407,869 

1929  .  283,867  100,423  26,311  9,399  58,358  482,180  395,.565 

GainorLoaa .  66,209  L  26,705  L  16,367  L  5,577  L  3,795  L  117,512  L  12,304  0 

Tribune  (e),  1930 .  308,403  106,4.59  23,283  6,626  46,596  496,874  467,781 

1929  .  351,319  87,583  29,417  7,954  46,679  528,837  505,807 

GainorLoaa .  42,916L  18,876  0  6,134L  1,328L  83  L  31,963  L  3S,026L 

Total  (S),  1930 .  146,873  19,715  24,067  4,912  36,3.50  231,917  437,249 

1929 .  190.804  38,783  63,971  3,413  49,7.54  346,675  .570,.574 

GainorLoaa .  43,931  L  19,018  L  39,904  L  1,499  G  13,404  L  114,7.58  L  133.,32.5  L 

Star  (S),  1930  .  60,719  7,105  9,711  .3,676  17,777  98,988  2.34,441 

1929 .  90,814  18,489  31,779  2,248  27„592  170,922  315,909 

GainorIx)8a .  30,095  L  11,384  L  22,068  L  1,428  G  9,815  L  71,9,34  L  81,468  L 

Tribune  (S),  1930  .  86,1.54  12,610  14,3.56  1,236  18..573  1.32,929  202,808 

1929  .  99,990  20,244  32,192  1,165  22,162  175,753  2.54,665 

Gain  or  1,088 .  13,836  L  7,634  L  17,836  L  71 G  3,.589  L  42,824  L  51,857  L 

TOLEDO,  OHIO 

Total  (DS),  1930 .  1,219,294  294,878  112,128  81,976  324,726  2,051,245  2,707,231 

1929 .  1,600,267  402, ,580  170,.580  94,937  464,237  2,7.58,299  2,860,880 

GainorLoaa .  380,973  L  107,702  L  .58,452  L  12,961  L  139,511  L  707,054  L  1.53,649  L 

Total  (D),  1930  .  990,010  290,788  106,404  75,885  .303,431  1,784,747  2.285,036 

1929 .  1,270,129  377,264  142,79.5  80,300  420,96.5  2,317,151  2,324,079 

GainorLoaa .  280,119  L  86,476  L  36,391  L  4,415  L  117,.534  L  .532,404  L  39,043  L 

Timea  (m),  1930 .  140,6.38  37,839  8,449  28,740  29, ,532  2.54,174  791,205 

1929 .  140,864  33,170  12,398  30,607  46,778  274,074  660,4.55 

GainorLoaa .  226  L  4,669  G  3,949  L  1,867  L  17,246  L  19,900  L  130,750  0 

Blade  (e),  1930 .  .530,615  175,864  66,766  26,198  161,176  968,420  873,775 

1929  .  696,661  2.57,106  88,373  29,921  207,932  1,292,430  973..368 

Gainorlxiaa .  166,046  L  81,242  L  21,607  L  3,723  L  46.7.56L  .324,010L  99,593  L 

N'ewa-Bee  (e),  1930  .  318,7.57  77,085  31,189  20,947  112,723  .562,153  620,056 

1929  .  432,604  88.988  42,024  19,772  166,2.55  7.50,647  690,256 

GainorLoaa .  113,847  L  9,903  L  10,83.5  L  1,175  0  53,532  L  188,494  L  70,200L 

Total  (S),  1930  .  229,284  4,090  5,724  6,091  21,295  266,498  422,195 

1929  .  330,138  25,316  27,785  14,637  43.272  441,148  .536,801 

Gainorlioaa .  100,8.54  L  21,226  L  22,061  L  8,.546L  21.977L  174,650L  114.606L 

Timea  (S).  1930  .  229,284  4,090  5,724  6,091  21,295  266,498  422,195 

1929  .  330,138  25,316  27,785  14,637  43,272  441,148  .536,801 

GainorLoaa .  100,854  L  21,226  L  22,061  L  8,546  L  21,977  L  174,650  L  114,606  L 

TORONTO,  CANADA 

Total  (D).  1930 .  1,9.57,720  945,860  194,378  90,181  815,882  4  030,906  4,322,819 

Telegram  (e),  1930  .  741,739  221,646  52,363  13,695  41.5,.V52  1,4.52,822  1,058,466 

Globe  (m).  1930  .  203,652  1.58,722  34,441  26.692  82,248  511,065  838,556 

Mail  A  Empire  (m),  1930...  225,737  199,622  51,679  30,613  59,926  575,206  882,848 

Star  (e),  1930 .  758,227  281,220  35,061  19,181  246,962  1,346,710  1,063,811 

Star  (wk).  1930  .  28,365  84,650  20,844  11,194  145,103  489,139 

{Continued  on  page  34) 
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SEPTEMBER  LINAGE  OFF  11%  DAILY,  16.3%  DAILY  AND  SUNDAY,  FROM 


TRENTON,  N.  J. 


Papar  tmi  ymm 

Rrtaa 
(Lacal)  ( 

G«Mral 

'NbImmI)  AalMMtm 

FaMoeial 

Trtal 

Qaasifiad  adrarliang 

News 

aadEdll 

Toul  (D6).  1930 . 

489,367 

138,186 

68,305 

21,677 

75,581 

811,851 

860,088 

1929 . 

550,757 

155,012 

112,030 

27,307 

97,764 

964,919 

923.595 

Gain  or  Low . 

61 ,390  L 

19,826  L 

43,725  L 

5,630  L 

22,183  L 

153,068  L 

63,507  L 

Total  (D),  1930 . 

413,701 

126,018 

59,846 

14,338 

60,920 

693,264 

604,912 

1929 . 

447,687 

146,814 

83,642 

16,298 

72,283 

787,920 

605,481 

Gain  or  Lon . 

33,986  L 

20,796  L 

23,796  L 

1,960L 

11,363  L 

94,656  L 

569L 

Timci  (e),  1930 . 

413,701 

126,018 

59,846 

14,338 

60,920 

693,264 

604,912 

1929 . 

447,687 

146,814 

83,642 

16,298 

72,283 

787,920 

605,481 

Gain  or  Lon . 

33,986  L 

20,796  L 

23,796  L 

1,960L 

11,363  L 

94,656  L 

569L 

Total  (S).  1930 . 

75,666 

12,168 

8,459 

7,339 

14,661 

118,587 

255,176 

1929 . 

103,070 

8,198 

28,388 

11,009 

25,481 

176,999 

318,114 

Gain  or  Lon . 

27,404  L 

3,970 G 

19,929  L 

3,670  L 

10,820  L 

58,412  L 

62,938  L 

TimeB  AdveiiMr  fS),  1930.. 

75,666 

12,168 

8,459 

7,339 

14,661 

118,587 

255,176 

1929 . 

103,070 

8,198 

28,388 

11,009 

25,481 

176,999 

318,114 

Gain  or  Lon . 

27,404  L 

3,970  G 

19,929  L 

3,670  L 

10,820  L 

58,412  L 

62,938  L 

Total  (DS),  1930 . 

1,038,308 

TULSA,  OKLA. 

283,035  124,063  43,280 

308,579 

1,799,912 

1,974,805 

1929 . 

1,135,492 

296,402 

204,085 

62,988 

380,535 

2,063,947 

2,386,634 

Gain  or  Lon . 

97,184  L 

13,367  L 

80,022  L 

19,708  L 

71,956  L 

284,035  L 

411,829  L 

Total  (D),  1930 . 

805,027 

242,583 

77,811 

25,359 

253,972 

1,407,090 

1,158,810 

1929 . 

814,658 

252,941 

113,627 

31,301 

304,585 

1,520,906 

1,299,840 

Gain  or  Lon . 

9,631  L 

10,358  L 

35,816  L 

5,942  L 

50,613  L 

113,816  L 

141,030  L 

Tribune  (e),  1930 . 

434,165 

112,688 

40,714 

9,740 

109,886 

708,525 

552,436 

1929 . 

432,467 

106,704 

53,267 

11,555 

136,184 

741,755 

641,849 

Gain  or  Lon . 

1,698  G 

5,984  G 

12,553  L 

1,815  L 

26,298  L 

33,230 L 

89,413  L 

World  (m),  1930 . 

370,862 

129,895 

37,097 

15,619 

144,086 

698,565 

606,374 

1929 . 

382,191 

146,237 

60,360 

19,746 

168,401 

779,151 

657,991 

Gain  or  Ixm . 

11,329  L 

16,342  L 

23,263  L 

4,127  L 

24,315  L 

80,586  L 

51,617  L 

Total  (S),  1930 . 

233,281 

40,452 

46,252 

17,921 

54,607 

392,822 

815,995 

1929 . 

320,834 

43,461 

90,458 

31,687 

75,950 

563,041 

1,086,794 

Gain  or  Lon . 

87,553  L 

3,009  L 

44,206L 

13,766  L 

21,343  L 

170,219  L 

270,799  L 

Tribune  (S),  1930 . 

100,792 

16,955 

23,188 

6,748 

22,795 

170,673 

378,264 

1929 . 

134,111 

13,756 

44,760 

14,322 

30,427 

237,967 

499,953 

Gain  or  Lon . 

33,319  L 

3,199  G 

21,572  L 

7,574  L 

7,632  L 

67,294  L 

121,689  L 

World  (S),  1930 . 

132,489 

23,497 

23,064 

11,173 

31,812 

222,149 

437,731 

1929 . 

186,723 

29,705 

45,698 

17,365 

45,523 

325,074 

586,841 

Gain  or  Lon . 

54,234  L 

6,208  L 

22,634  L 

6,192  L 

13,711  L 

102,925  L 

149,110  L 

Total  (D6).  1930 . 

WASHINGTON, 

2,443,640  673,375  255,899 

D.  C. 

83,420 

658,214 

4,171,784 

5,837.972 

1929 . 

2,579,737 

687,765 

287,414 

117,606 

838,962 

4,564,671 

5,957,024 

Gain  or  Lon . 

127,097  L 

14,390  L 

31 ,515  L 

34,186L 

180,778  L 

392,887  L 

119.052  L 

ToUl  (D),  1930 . 

1,830,793 

546,442 

218,530 

76,777 

514,542 

3,243,991 

4,306,940 

1929 . 

1,756,686 

525,238 

176,288 

102,642 

653,270 

3,275,763 

3,994,740 

Gain  or  Lon . 

74,107 G 

21,204  G 

42,242  G 

25,865  L 

138,728  L 

31,772 L 

312,200  G 

Herald  (m).  1930 . 

105,049 

53,667 

5,088 

13,267 

64,439 

258.374 

1,011,992 

1929 . 

87,484 

26,409 

6,569 

10,877 

92,963 

249,168 

920,168 

Gain  or  Lon . 

17,565  G 

27,258 G 

581  L 

2,390  G 

28,524  L 

9,206  0 

91,824  G 

News  (e).  1930 . 

110,630 

68,443 

20,147 

1,280 

69,786 

217,867 

475,685 

1929 . 

118,241 

48,472 

15,822 

2,287 

65,837 

251,347 

475,099 

Gain  or  Lon . 

7,611  L 

19,971  G 

4,325  G 

1,007  L 

3,649  G 

20.520  0 

586  0 

Timn  (e),  1930 . 

411,777 

122,903 

54,392 

10,317 

65,166 

666,448 

967,512 

1929 . 

338,301 

123,775 

50,398 

5,933 

99,186 

618,049 

771,800 

Gain  or  Lon . 

73,476  0 

872  L 

3,994  G 

4,384  G 

34,020  L 

46,399  0 

195,712  0 

Port  (m),  1930 . 

187,847 

81,523 

51,951 

25,114 

67,012 

423,008 

841,749 

1929 . 

196,509 

87,076 

35,640 

34,348 

78,571 

438,719 

802,321 

Gain  or  Lon . 

8,662  L 

5,553  L 

16,311  G 

9,234  L 

11,559  L 

15,711  L 

39,428  0 

Star  (e),  1930 . 

1,015,490 

219,906 

86,052 

26,799 

248,139 

1,624,294 

1,010,002 

1929 . 

1,016,151 

239,506 

67,859 

49,197 

316,713 

1.718,480 

1.025,352 

Gain  or  Lon . 

661  L 

19,600  L 

18,193  G 

22,398  L 

68,574  L 

94,186L 

15,350  L 

Total  (S),  1930 . 

612,847 

126,933 

37,369 

6,643 

143,672 

927,793 

1,531,032 

1929 . 

814,061 

162,527 

111,126 

14,964 

185,722 

1.288,908 

1,962,284 

Gain  or  Lon . 

201,204 L 

35,594  L 

73,757  L 

8,321  L 

42,050  L 

361,115  L 

431,252  L 

’Herald  (S).  1930 . 

121,669 

70,450 

10,458 

3,731 

20,179 

226,487 

470,431 

1929 . 

112,768 

83,539 

20,263 

1,245 

28,700 

246,515 

554,629 

Gain  or  Lon . 

8,901  G 

13,089  L 

9,805  L 

2,486  G 

8,521  L 

20,028  L 

84,198  L 

Port  (6).  1930 . 

166,955 

15,802 

9,029 

1,466 

38,432 

231,901 

468,666 

1929 . 

266,535 

30,842 

28,301 

7,827 

39,987 

373,513 

693,770 

Gain  or  Lon . 

99,580  L 

15,040  L 

19,272  L 

6,361  L 

1,555  L 

141 ,612  L 

225,104  L 

Star  (S),  1930 . 

324,223 

40,681 

17,882 

1,446 

85,061 

469,405 

591,935 

1929 . 

434,748 

48,146 

62,562 

5,892 

117,035 

668,880 

713,885 

Gain  w  Lobs . 

110,525  L 

7,465  L 

44,680  L 

4,446  L 

31,974  L 

199,475  L 

121,950  L 

Total  (D),  1930 . 

WESTCHESTER  COUNTY  GROUP 

2,365,783  487,137  298,125  146,961  663,126 

4,078,226 

6,159,116 

Mamaroneck  Timee  (e),  1930 

93,305 

40,358 

11,858 

6,084 

14,173 

175,160 

288,383 

Ml  Vernon  Argus  (e),  1930. 

448,430 

50,844 

43,565 

21,856 

63,508 

640,861 

670,187 

Neir  Rochelle  Standard-Star 

(e).  1930 . 

291,550 

59,262 

26,137 

16,538 

74,780 

479,314 

629,883 

Onining  Citiieo-Sentinel  (e). 

1930 . 

104,019 

41,243 

18,134 

1,549 

27,979 

198,055 

460,670 

Port  Cberter  Item  (a),  1930. 

257,923 

46,864 

34,026 

10,697 

56,779 

413,803 

504,718 

Tarrytown  Newt  (e),  1930. . 

216,012 

68,544 

29,053 

13,204 

25,510 

365,382 

515,746 

Yonkers  Herald  (e),  1930. . . 

215,975 

48,398 

24,057 

20,560 

67,942 

419,858 

961,212 

Yonkeii  Statesman  (e)  1930. 

147,955 

40,053 

15,612 

16,413 

118,941 

361,185 

835,673 

White  Plains  Pren  (e),  1930. 

136,989 

38,083 

33,434 

20,522 

49,845 

286,176 

629.544 

White  Plains  Reporter  (e),.. 

1930 . 

453,625 

53,488 

62,249 

19,638 

133,669 

738,432 

663,100 

Total  (D6X  1930 . 

1,039,369 

WICHITA,  KAN. 

396,135  112,734  42,377 

576,082 

2,182,689 

1,960,424 

Total  (D).  1930 . 

797,668 

311,887 

68,073 

23,917 

494,820 

1,712,954 

1,420,031 

Beacon  (e),  1930 . 

374,061 

136,811 

27,242 

10,168 

116,094 

678,419 

575,478 

Eagle  (m).  1930 . 

218,245 

107,266 

24,034 

8,347 

189,276 

548,074 

444,738 

Eagle  (e),  1930 . 

205,362 

67,810 

17,697 

5,402 

189,450 

486,461 

399,815 

Total  (S),  1930 . 

241,701 

84,248 

43,761 

18,460 

81,262 

469,735 

540,393 

Beaoon  (8),  1930 . 

138,296 

53,462 

26,106 

9,720 

35,700 

263,587 

329,822 

Eagle  (6).  1930 . 

103,405 

30,786 

17,655 

8,740 

45,562 

206,148 

210,571 

WILKES-BARRE,  PA 

CwMnl 

(NaliMul)  AulcnMiiT*  Fiimikm] 


TmiI 

Fiimikm]  QMtiAad  a4?*rtiiinf 


Telegram  (S),  1930. 


Total  (DS),  1930 . 

1929 . 

Gain  or  Lon . 

Total  (D),  1930 . 

1929 . 

Gain  or  Lon . 

Twin  City  Sentinel  (e),  1930. 

1929 . 

Gain  or  Lon . 

Total  (S).  1930 . 

1929 . 

Gain  or  Lon . 

Journal  Sentinel  (S),  1930. . . 

1929 . 

Gain  or  Lon . 


1,690,910 

297,430 

120,583 

37,885 

151,541 

2,324,887 

1,524,283 

277,987 

106,529 

35,726 

149,150 

2,114,234 

592,251 

113,580 

37,282 

16,117 

102,315 

867,654 

610,260 

115,864 

58,565 

9,292 

40,268 

841,583 

321,772 

48,543 

10,682 

10,317 

6,567 

404,997 

166,627 

19,443 

14,054 

2,159 

2,391 

210,653 

121,693 

13,379 

8.971 

1,936 

2,175 

150,823 

44,934 

6,064 

5,083 

223 

216 

59,830 

WINSTON 

-SALEM, 

N.  C. 

227,604 

101,815 

31,156 

17,154 

27.967 

418,900 

329,589 

119,071 

53,132 

16,798 

44,133 

584.363 

101,985  L 

17,256  L 

21,976  L 

356G 

16,166  L 

165,463  L 

209,495 

97,347 

28,990 

16,090 

22,310 

387,012 

289,851 

110,825 

45,884 

15,280 

33,946 

516,961 

80,356  L 

13,478  L 

16.894  L 

810  G 

11,636  L 

129,949  L 

209,495 

97,347 

28,990 

16,090 

22,310 

387,012 

289,851 

110,825 

45,884 

15,280 

33,946 

516,961 

80,356  L 

13,478  L 

16,894  L 

810  G 

11,636  L 

129,949  L 

18,109 

4,468 

2,166 

1,064 

5.557 

31,888 

39,738 

8,246 

7,248 

1,518 

10,187 

67,402 

21,629  L 

3,778  L 

5,082  L 

454  L 

4,530  L 

35,514  L 

18,109 

4,468 

2,166 

1,064 

5,657 

31,888 

39,738 

8,246 

7,248 

1,518 

10,187 

67,402 

21,629  L 

3,778  L 

5,082  L 

454  L 

4,530  L 

35,514  L 

882,339 
1.119.928 
237,589  L 

555.972 
609,201 

63.232  L 

655.972 
609,201 

53.232  L 
326,367 

610.724 
184,3571 
326,367 

510.724 
184,3571 


WORCESTER,  MASS. 


Total  (DS),  1930 . 

...  1,125,653 

388,491 

147,289 

57,790 

282,598  2,027,993  3,145,144 

1929 . 

...  1,297,090 

471,394 

255,823 

73,632 

330,635  2,453,597  3,212,305 

Gain  or  Lon . 

...  171,437  L 

82,903  L 

108,534  L 

15,842  L 

48,037  L  425,604  L  67,151  L 

Total  (D),  1930 . 

...  1,003,503 

375,361 

129,506 

54,463 

245,706  1,834,564  2,743,080 

1929 . 

...  1,133,829 

446,377 

210,864 

69,803 

277,514  2,163,135  2,612,444 

Gain  or  Lon . 

. . .  130,326  L 

71,016  L 

81,358  L 

15,340  L 

31,808  L  328,571  L  130,636G 

Telegram  (m),  1930. . . . . 

...  322,488 

148,295 

49,406 

19,531 

98,751  651,234  848,585 

1929 . 

...  369,233 

179,419 

72,422 

29,240 

111,937  777,876  789.244 

Gain  or  Lon . 

46,745  L 

31,124  L 

23,016  L 

9,709  L 

13,186  L  126,642  L  59,339  0 

Gasette  (e),  1930 . 

...  381,163 

153,390 

55,182 

21,097 

94,003  .  711,725  1,001,781 

1929 . 

...  411,492 

189,729 

86,888 

31,349 

108,482  832,623  992.892 

Gain  or  Lon . . 

30,329  L 

36,339  L 

31,706  L 

10,252  L 

14,479  L  120,898  L  8  ,  889  0 

Post  (e).  1930 . 

...  299,852 

73,676 

24,918 

13,835 

52,952  471,605  892,714 

1929 . 

...  3.53,104 

77,229 

51,554 

9,214 

57,095  552,636  830,306 

Gain  or  Lon . 

53,252L 

3,553  L 

26,636  L 

4,621 G 

4,143  L  81,031  L  62,408  0 

Total  (S).  1930 . 

...  122,150 

13,130 

17,783 

3,327 

36,892  193,429  402,064 

1929 . 

...  163,261 

25,017 

44,959 

3,829 

53,121  290,462  599,861 

Gftin  or  Loss . 

41,111  L 

11,887  L 

27,176  L 

502  L 

16,229  L  97,033  L  197,7971 

Telegram  (S)  1930 . 

,..  122,150 

13,130 

17,783 

3,327 

36,892  193,429  402,061 

1929 . 

,.,  163,261 

25,017 

44,959 

3,829 

53,121  .  290,462  599,861 

Gain  or  Lon . . 

41,111  L 

11,887  L 

27,176  L 

502L 

16,229  L  97,033  L  197,7971 

YOUNGSTOWN,  OHIO 


Total  (DS),  1930 . 

...  994,819 

261,462 

81,953 

43,047 

193,910  1,593,508  1,763,133 

1929 . 

...  1,175,384 

325,588 

167,298 

44,049 

246,221  1,978,738  1,982,881 

Gain  or  Lon . 

...  180,565  L 

64,126  L 

85,345  L 

1,002  L 

52,311  L  385,230  L  219,7481 

Total  (D),  1930 . 

. . .  900,582 

253,441 

71,892 

36,321 

174,191  1,454,653  1,421,606 

1929 . 

...  1,083,972 

300,205 

118,936 

35,258 

215,087  1,773,656  1,515,289 

Gain  or  Lon . 

...  183,390  L 

46,764  L 

47,044  L 

1,063  0 

40,896  L  319,003  L  93,683  L 

Vindicator  (e),  1930 . 

...  468,167 

132,728 

34,712 

15,091 

92,626  757,027  723,967 

1929  . 

...  542,026 

155,476 

52,821 

14,969 

104,544  882,362  760,360 

Gain  or  Lon . 

73,859  L 

22,748  L 

18,109  L 

122  0 

11,918  L  125,335  L  36.393L 

Telegram  (e),  1930 . 

...  432,415 

120,713 

37,180 

21,230 

81,565  697,626  697,639 

1929 . 

...  541,946 

144,729 

66,115 

20.289 

110,543  891,294  754,929 

Gain  or  Lon . 

...  109,531  L 

24,016  L 

28,935  L 

9410 

28,978  L  193,668  L  57,290  1 

Total  (8),  1930 . 

94,237 

8,021 

10,061 

6,726 

19,719  138,855  341,527 

1929 . 

91,412 

25,383 

48,362 

8,791 

31,134  205,082  467,592 

Gain  or  Lon . 

2,825  0 

17,362  L 

38,301  L 

2,065  L 

11,415  L  66,227  L  126,065L 

Vindicator  (S),  1930 . 

94,237 

8,021 

10,061 

6,726 

19,719  138,855  341,527 

1929 . 

91,412 

25,383 

48,362 

8,791 

31,134  205,082  467,592 

Gain  or  Lon . 

2,825G 

17,362  L 

38,301  L 

2,065  L 

11,415  L  66,227  L  126,0651 

*  Total  includes  American  Weekly  linage. 


CITES  DAILIES’  STATIONS 

Federal  Commiation  Renews  Their 
Licenses  for  Only  30  Days 

iSpecial  to  Editos  &  Publisher) 
Washington,  D.  C,  Oct.  23 — Among 
the  .SO  or  more  broadca.sting  stations 
cited  for  various  reasons  by  the  Federal 
Radio  Commission  last  Tuesday,  were 
four  newspaper-stations,  whose  licenses 
were  renewed  for  30  days,  pending  the 
investigation  of  charges  of  infractions  of 
the  regulations,  made  against  them. 

It  is  usually  customary  for  the  com¬ 
mission  to  renew  broadcasting  licenses  of 
stations  in  good  standing  at  90-day  in¬ 
tervals,  without  question.  The  nature  of 
the  charges  against  the  stations  was  not 
made  known.  They  are: 

WIBA,  operated  by  the  Madison 
(Wis.)  Capitol  Times;  KPRC,  operated 
by  the  Houston  (Tex.)  Printing  Co.; 
WDAF,  operated  by  the  Kansas  City 
Star;  and  WFAA,  operated  by  the 
Dallas  (Tex.)  News  and  Journal. 

If  the  commission’s  investigations  re¬ 
veals  that  charges  are  founded,  the  sta¬ 


tion  operators  will  be  forced  to  appear 
before  that  body  and  show  cause  wh.v 
they  should  not  be  ruled  off  the  air.  For 
the  most  part,  however,  it  is  believed  that 
the  action  is  merely  disciplinary  since 
the  charges  are  not  very  serious. 

At  the  same  time  the  commission  an¬ 
nounced  that  the  renewal  of  the  license 
of  WHAS,  the  Louisville  Coun^- 
Journal  station  was  subject  to  the  ruling 
of  the  District  of  Columbia  Court  w 
Appeals  in  the  suit  brought  by  the 
Journal  and  Times  against  a  recent  rul¬ 
ing  of  the  commission  on  an  application 
submitted  by  the  newspapers. 

I.N.S.  PROMOTES  ELY 

Burl  A.  Ely  was  this  week  appointed 
news  manager  in  Ohio  for  Intcrn^ow 
News  Service.  Ely  takes  the  Ohio  P®*' 
after  a  long  period  as  Cleveland 
manager,  arid  previous  experience  in  tne 
New  York,  Raleigh,  N.  C, 
Pittsburg  and  Detroit  offices  of  I 
He  will  be  succeeded  in  Cleveland  W 
Marion  Chenoweth,  formerly  his  assis- 
ant  there. 
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•IRECISION  PRESSES 
Cut  Color  Printing  Costs ! 


The  Oayboum  Five-Color  All-Size  Rotary  Press — with  Harris  Auto¬ 
matic  Feeder  and  Faarris  Delivery.  Precision-built  for  accuracy  and 
speed.  This  press  also  made  in  38''xS2*  size. 


Precision  ^ 
High-Speed  Multicolor 
Presses— 

Sheet  Feed  —  All-size  Rotary 
Built  in  1,  2,  3,  4,  and  5  color. 


WHEN  ClaylMilirn  Precision  Presses  are 
used  with  Clayhoum  |>erfected  plates 
no  make-ready  is  required.  The  press¬ 
es  present  true  eylinders  or  bases,  true 
printing  surfaces.  The  plates  are  precision- 
made  and  proofed  to  print  jierfectly  before 
they  come  to  the  press  room.  Even  with  or¬ 
dinary  plates,  Clayhourn  Precision  Presses 
reduce  make-ready  to  a  minimum,  increase 
speed  of  runs,  and  lower  printing  costs. 

The  Claybourn  Five-Color  Rotary  Press 
above  is  precision-built.  Fully  automatic  it 
handles  3,000  sheets  an  hour  in  sizes  up  to 
46'A"  X  71".  It  is  cutting  color-printing 
costs  for  many  of  Anif^rica's  leading  printers. 

Write  for  complete  information 
on  Claybourn  Precinion  Presses. 


Roll  Feed  —  All-size  Rotary 
Built  in  1,  2,  3,  4,  and  5  color. 


Roll  Feed  —  Flat  Bed 
Built  in  3,  4,  and  5  color  in  a  wide 
range  of  sizes. 


Newspaper  Color  Presses 

For  magazine  and  comic  sections. 


Also  Cylinder  Grinding  and  Grooving- 
Ink  Mixers— Patent  Base— 

— v  Chases—  Hooks.  . 


(ZiAYBOURN  Process  Corporation 

Originators  of  Precision  Prints  and  Plate  Makini  Machinertf 
MILWAUKEE  —  WISCONSIN 


FRONT  MAGAZINE 
CHANCE  SAVES 
FLOOR  SPACE— 

Machines  can  be  put 
back  to  back  .  .  . 


MODERN 

LINOTYPE  CONSTRUCTION 


FRONT  MAGAZINE  CHANCES  SAV 


Changing  magazines  from  the  front  of  the  ma¬ 
chine — the  Linotype  way — is  a  definite  instance 
of  how  the  Linotype  user  saves  time,  money,  and 
floor  space  every  working  day. 

Front  removal  of  magazines  is  an  exclusive 
advantage  with  Linotype — another  of  the  many 
improvements  in  the  design  of  the  machine  that 
benefits  the  user.  Because  of  this  feature,  ma¬ 
chines  may  be  placed  back  to  back,  bringing  a 
decided  saving  in  floor  space — an  importantcon- 
sideration  in  large  composing  rooms. 

Front  removal  of  magazines  also  saves  the 
operator’s  time.  He  isn’t  called  upon  to  walk 
around  the  machine  to  change  a  magazine.  This 
convenience  feature  again  is  important  to  the 


busy  composing  room,  where  production  cannot 
be  interrupted  unnecessarily. 

Front  removal  of  magazines  eliminates  stra 
on  the  escapement  mechanism.  The  Linotype 
method  of  changing  magazines  from  the  frontof 
the  machine  does  away  with  tilting  magazines- 
for  changes  are  made  in  a  position  parallel  with 
the  floor,  and  matrices  do  not  rush  up  and  downjh 
magazinechannels  tocause  unnecessary  dama 
to  themselves,  and  the  escapement  mechanism 

Front  removal  of  magazines,  an  important, 
exclusive  feature,  is  but  one  of  many  Linotype 
improvements.  The  single,  swinging  power- 
driven  keyboard  for  both  main  and  auxilian 
magazines — which  may  be  swung  out,  free  of 
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REAR  MAGAZINE 
CHANCE  WASTES 
FLOOR  SPACE— 

Working  room  must 
be  allowed  between 
rows  of  machines  .  . 


EARLY— ^ 
LINOTYPE  CONSTRUCTION 


/  TIME,  MONEY,  AND  FLOOR  SPACE 


he  machine,  for  cleaning  and  servicing  opera- 
ions — is  another.  So  is  the  Linotype  method  of 
shifting  magazines,  which  is  accomplished  In¬ 
stantly  by  a  convenient  handle  at  the  right  of  the 
keyboard — without  the  necessity  of  the  opera¬ 
tor  leaving  his  seat.  The  magazines  automatically 
align  and  lock  in  position  with  each  change,  and 
thefontdistinguisher  isautomatically  setfor  the 
bdy  size  in  use. 

More  than  sixty  other  Linotype  improvements 
-all  of  them  important  and  helpful  to  the  user, 
operator  and  machinist — are  Illustrated  and 
described  in  “Linotype  Leadership”  a  56-page 
that  you  should  have.  Copies  may  be  ob- 
^eined  from  the  nearest  agency  for  the  asking. 


All  Linotype  magazines  are  changed  from  the  front 
of  the  machine,  where  it  is  convenient.  The  Linotype 
operator  is  not  called  upon  to  walk  around  the  machine 
and  waste  his  time  to  perform  this  simple  operation. 


YPE  COMPANY 


Represent'atives  in  the  Principal  Cities  of  the  World 
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PRINTING  SCHOOLS  TEACHING  VALUE 
OF  CO-OPERATION  BETWEEN  WORKERS 


Broad  View  of  All  Phases  of  Newspaper  Publishing  Necessary 
to  High  Standard  Production,  Printing  School  Director  Says 
— Executives  on  Dailies  Too  Busy  to  Train  Their  Staffs 

By  DON  A.  JOHNSON 

Director,  Empire  State  School  of  Printiof ,  Ithaca,  N.  Y. 


CI'EED  at  whicli  a  newspaper  is  pro- 
duced  and  the  magnitude  of  the  task 
of  producing  an  entire  new  product  in 
a  few  hours  every  day  limit  the  amount 
of  instruction  or  guidance  given  the  be¬ 
ginner  in  this  important  industry. 

This  same  hindrance  to  teaching  the 
novice  is  the  magnet  which  attracts  and 
holds  men  of  high  caliber,  men  who 
could  earn  more  in  another  industry  with 
less  hours  of  effort.  They  love  the  at¬ 
mosphere  of  a  newspaper  office,  the  lime¬ 
light  which  is  always  focused  on  it  and 
the  multitude  of  things  which  must  be 
completed  daily,  completed  in  such  a 
manner  that  they  will  stand  public  in¬ 
spection  and  win  public  approval. 

In  an  industry  which  demands  so  much 
of  its  personnel  it  is  proper  to  have  that 
branch  of  the  business  rate  high  as  an 
asset  at  time  of  sale  and  as  an  all-im- 
iwrtant  part  of  the  thriving  newspaper. 
.\s  time  goes  on  and  the  public  demands 
larger  papers — more  editions  of  higher 
grade  content  and  greater  mechanical 
jierfection — the  opportunities  for  training 
young  men  or  young  women  in  the  news¬ 
paper  plant  will  become  fewer  and  fewer, 
e.xcept  in  the  large  metropolitan  dailies 
which  will  be  able  to  establish  a  training 
department  within  their  organization. 

Salaries  of  capable  newspaper  workers 
are  too  high  today  to  permit  these  men 
or  women  to  devote  much  of  their  office 
time  in  an  advisory  and  instructive  ca¬ 
pacity  to  teach  the  beginner.  Salaries 
will  naturally  increase  as  the  number  of 
young  people  accepted  for  training  de¬ 
creases,  winch  will  decrease  the  number 
of  people  available  and  increase  the  de¬ 
mand  for  their  services.  Ten  years  ago 
publishers  realized  the  increasing  scarcity 
of  efficient  newspaper  mechanics  and  es¬ 
tablished  schools  to  assist  in  the  training 
which  the  publishers  could  not  properly 
attend  to  in  their  own  plants.  Today  a 
great  numlx!r  of  young  men,  who  re¬ 
ceived  their  first  training  in  these 
schools,  can  lx;  found  doing  their  bit  to 
produce  the  daily  newspaper,  the  world’s 
greatest  educator. 

These  young  men  were  trained  as  spe¬ 
cialists  in  newspaiier  mechanics,  just  as 
college  journalism  students  are  trained 
to  specialize  in  reportorial  work.  When 
these  Ixjys  from  the  schools,  mechanical 
or  journalistic,  en¬ 
ter  the  newspaper 
office,  their  oppor¬ 
tunities  for  learning 
are  limited,  except 
as  the  old  rule  of 
“practice  makes 
perfect”  applies. 

They  become  pro¬ 
ficient  reporters  or 
expert  printers  or 
pressmen,  which¬ 
ever  branch  of  the 
business  they  enter. 

Their  ever  increas¬ 
ing  number  of 
duties  fast  elimi¬ 
nate  any  possibility 
of  their  learning 
anything  about  cir¬ 
culation,  advertis¬ 
ing,  or  business 
office  methods. 

These  young 
folks  have  Ix'coine 
specialists,  and  spe¬ 
cialists  are  not  al¬ 
ways  the  l)est  co- 
operators.  To  the 
reporter  the  com¬ 
posing  room  is  a 
place  which  houses 
a  “bunch  of  crabs.  " 

To  the  printer  the 
editorial  depart¬ 
ment  is  a  room 
full  of  highhat 
pen-pushers,  only 
tolerated  because 


from  that  sanctuary  come  baseball  and 
theater  passes.  To  both  these  young  men 
the  “front  otlice”  repre.sents  a  room  full 
of  desks  each  occupied  by  a  loafer,  and 
the  only  good  coming  from  that  depart¬ 
ment  is  the  pay  envelope. 

What  the  advertising  department 
thinks  of  the  editorial  department  and 
vice  versa  is  not  permitted  to  appear  in 
print;  this  choice  morsel  is  reserved  for 
tliose  days  when  the  advertising  crowds 
the  news  out  of  the  paper. 

The  absence  of  cooperation  between 
departments  in  tlie  newspaper,  or  rather 
iKtween  some  of  the  members  of  the 
different  departments,  can  be  classed  as 
a  lack  of  understanding  of  the  other  fel¬ 
low’s  troubles,  or  an  absence  of  knowl¬ 
edge  of  what  the  workers  in  the  other 
departments  have  to  contend  with  in  the 
daily  grind.  It  surely  cannot  be  blamed 
on  lack  of  loyalty,  because  it  is  easy  to 
find  numbers  of  newspaper  workers 
ready  to  put  in  extra  hours  of  work,  or 
even  to  light  for  their  paper  if  occasion 
demands. 

Harmonious  cooperation  is  desirable 
lietween  all  departments  if  more  effi¬ 
ciency  is  to  be  obtained  under  ever  in¬ 
creasing  difficulties.  This  desirable  con¬ 
dition  will  be  reached  much  more  rapidly 
if  the  problems  of  each  department  are 
understood  by  the  workers  in  other  de¬ 
partments.  The  men  in  the  advertising 
department  have  their  problems  and 
troubles  getting  their  copy  to  the  com¬ 
posing  room  on  time  and  in  enough  vol¬ 
ume  to  show  a  profit.  The  news  room 
must  overcome  many  obstacles  to  keep 
a  constant  flow  of  copy  to  the  machines 
and  yet  regulate  the  supply  so  that  it 
will  conform  to  the  size  of  the  paper 
required  to  carry  the  advertising  depart¬ 
ment’s  offerings.  The  composing  room 
must  be  ever  ready  to  increase  or  de¬ 
crease  the  number  of  pages  to  meet  the 
demands  of  the  advertising  department 
and  to  iKjrinit  the  editors  to  give  the 
readers  a  mwjpaper.  News  breaks  neces¬ 
sitate  last-minute  rushes  and  makeovers, 
and  if  the  boss  printer  and  his  numerous 
helpers  understood  the  value  of  these 
makeovers  to  the  advertising  or  earning 
departments  of  the  paper,  they  would  be 
more  willing  co-operators. 

••Ml  these  things  go  to  make  a  news¬ 


paper  require  extra  effort  of  men,  ma¬ 
chinery  and  material,  which  necessarily 
increases  expense.  The  business  office 
executive  would  be  far  more  appreciative 
of  these  extra  efforts  and  maybe  a  little 
less  critical  of  the  extra  expense  if  he 
understood  their  value  and  the  amount 
of  effort  required  by  every  partieij^t 
to  bring  them  to  a  successful  conclusion. 

To  train  the  present  army  of  news¬ 
paper  workers  in  all  the  departments 
they  are  not  already  familiar  with  would 
be  an  enormous  task  and  almost  impos¬ 
sible,  and  perhaps  not  advisable  because 
of  the  expense  involved.  But  to  acquaint 
the  present  thousands  of  newspaper  em¬ 
ployes  with  some  of  the  trials  and  tribu¬ 
lations  of  their  fellow  workers  is  not 
impossible  and  could  be  obtained  by  an 
educational  program.  Short  talks  could 
l)e  made  by  the  heads  of  departments  to 
men  and  women  in  other  departments ; 
printed  pamphlets  or  an  exchange  of  a 
small  number  of  employes  from  one  de¬ 
partment  to  another  and  then  back_  to 
tlieir  original  department  could  be  tried. 
If  proper  individuals,  they  would  nat¬ 
urally  sow  the  seed  of  good-will 
throughout  the  plant  and  they  should 
welcome  the  opportunity  to  improve  their 
education  in  their  chosen  vocation. 

Training  specialists  does  not  tend  to 
improve  the  quality  of  the  future  news¬ 
paper  executive  if  the  example  set  by 
other  industries  is  correct.  Numerous 
industries  demand  that  the  young  man 
entering  the  business  as  a  prospective 
future  executive  must  start  at  the  bottom 
and  learn  the  business,  or  be  trained  in  a 
technical  school  before  he  is  considered 
competent  to  sit  in  an  executive  chair 
and  direct  operations.  This  desirable 
procedure  is  not  possible  in  the  majority 
of  newspaper  offices,  but  it  is  possible  to 
train  the  future  executives  in  the  present 
meclianical  schools  and  give  them  an  un¬ 
derstanding  of  typography,  composition, 
press  work,  stereotyping,  electrical  prob¬ 
lems,  news  writing,  circulation,  photog¬ 
raphy,  advertising  fundamentals,  sales 
and  i^rsonnel. 

This  can  and  has  been  done,  and  the 
proof  is  in  the  fact  that  some  of  the 
graduates  of  these  schools  now  own 
weekly  newspapers,  and  to  operate  them 
successfully,  these  young  men  must 
write,  set  type,  sell  advertising,  build  up 
circulation,  collect  their  accounts,  attend 
to  the  bookkeeping  and  direct  community 
work. 

Young  men  destined  to  shoulder  the 
responsibility  of  operating  a  newspaper 
may  enter  these  mechanical  schools  be¬ 
fore  or  after  their  college  course.  They 
may  attend  a  college  for  two  or  three 
years  and  finish  their  training  in  a  news¬ 
paper  school,  or  they  may  dispense  with 
the  college  if  they  are  willing  to  do  home 


Individual  instruction  being  given  in  newspaper  printing  schools. 


study  for  a  background  in  history  and 
economics. 

There  need  be  no  doubt  about  the  abil¬ 
ity  of  these  technical  schools  holding  the 
interest  of  the  student  Experience 
shows  that  even  those  young  men  who 
entered  because  of  their  fathers’  request 
were,  in  a  very  few  weeks,  keenly  inter¬ 
ested  in  the  work  because  they  were 
learning  by  doing,  and  were  proud  of  the 
things  they  were  producing  with  their 
own  hands.  They  stayed  and  learned  to 
like  the  study  of  English  because  a 
thorough  knowledge  of  that  subject  was 
necessary  to  produce  a  perfect  piece  of 
printing.  They  became  anxious  to  learn 
ix'cause  the  whole  industry  was  laid  be¬ 
fore  them,  and  they  soon  realized  that 
one  department  could  not  stand  alone, 
and  each  one  was  as  interesting  as  ffie 
others. 

These  technical  scliools  have  some 
advantages  over  other  educational  in¬ 
stitutes.  They  observe  the  eight-hour 
day ;  enrollment  is  not  too  large  and  is 
confined  to  young  men  interested  and 
anxious  to  learn.  There  are  no  campus 
attractions  to  distract  a  student’s  at¬ 
tention  because  there  arc  no  campuses. 
These  schools  are  mostly  housed  in 
rented  quarters  with  just  enough  floor 
space  for  necessary  equipment.  They  are 
not  endowed  nor  do  they  find  it  neces¬ 
sary  to  employ  a  financial  expert  to  in¬ 
vest  their  funds.  They  are  kept  alive 
because  some  few  publishers  realize  the 
great  amount  of  good  they  are  doing  for 
the  newspaper  industry.  Some  day  this 
condition  may  change  and  these  small 
technical  schools,  which  have  been 
struggling  along  for  ten  years,  will  be¬ 
come  the  nucleus  of  institutions  to 
specialize  in  training  men  for  newspaper 
work.  Other  industries  are  doing  it; 
in  fact,  it  is  hard  to  find  an  industry 
without  a  training  and  research  center. 
Even  the  commercial  printing  industry 
has  its  college  of  printing  at  Carnegie 
Tech.  What  industry  is  more  important 
to  the  successful  operation  of  a  com¬ 
munity,  a  state  or  a  nation,  than  ffie 
newspaper  industry?  And  why  shouldn’t 
it  control  and  supervise  the  training  of 
its  future  executives  in  a  school  estab¬ 
lished  for  that  purpose  by  that  industry? 


CRAFT  GUILD  SPONSORED 


Rochester  Journal-American  to  Foster 
Western  New  York  Chapter 

The_  Rochester  (N.Y.)  Journal- 

.Uiicn'can  is  sponsoring  the  Western 
-New  York  chapter  of  the  Fisher  Body 

Craftsman’s  Guild,  an  educational  organ¬ 
ization  conducted  by  the  Fisher  Body 

( orporation,  a  division  of  the  General 
Motors  Corporation.  Dan  Beard,  na¬ 
tional  commis¬ 

sioner  of  the  Boy 
Scouts  of  America, 
is  honorary  presi¬ 
dent,  and  W.  A. 
Fisher,  president 
of  the  Fisher  Body 
Corporation,  is  ac¬ 
tive  president. 

The  purpose  of 
the  Guild  is  “to 
foster  and  develop 
in  the  youth  of 
m  e  r  i  c  a  those 
ideals  of  fine 

craftsman¬ 
ship  which  wCTe 
founded  and  main¬ 
tained  by  the  trade 
guilds  of  the  mid¬ 
dle  ages.”  Univer¬ 
sity  scholarships 
vaiued  at  $5,000 
each,  and  980  other 
awards  worth  $50.- 
000  are  posted  in 
the  national  com¬ 
petition  in  which 
each  member  of 
the  Guild  is  furn¬ 
ished  free  of  cost 
with  plans  to  con¬ 
struct  a  miniature 
model  of  a  Naj^- 
nic  c  o  a  c  h  . 
newspaper  w  i  H 
publish  a  page 
Guild  news  each 
Sunday. 
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NEW  ENGLAND  PUBLISHERS  ASK  BAN 
ON  PUBLICITY  IN  RADIO  PROGRAMS 


Would  Have  Newspapers  Generally  Eliminate  All  Advertisers* 
Names — Disapprove  of  Carrying  Political  Speeches  Which 
Have  Been  Broadcast — Radio  Called  Competitor 


(,By  telegraph  to  Edito*  &  Publisher) 

Boston,  Mass.,  Oct.  21.— The  ques¬ 
tion  of  a  change  of  policy  relative 
to  the  radio  pages  of  the  newspaper  came 
up  for  considerable  discussion  at  the  semi- 
annual  meeting  of  the  New  England 
Daily  Newspaper  Publishers’  Associa¬ 
tion  held  at  the  Copley  Plaza  Hotel  here 
today. 

The  feeling  was  prevalent  mat  alto¬ 
gether  too  much  free  space  is  given  radio 
programs  and  this  fact  is  being  capital- 
ized  by  the  radio  station  solicitors  m 
presenting  their  arguments  to  prospective 
customers.  A  survey  showed  11  out  of 
10  newspapers  gave  radio  advertisers 
considerable  free  publicity.  Of  the  re¬ 
maining  five,  only  one  entirely  eliminated 
advertiser's  names  and  products  from 
their  radio  program  listings. 

A  special  committee  appointed  to  in¬ 
vestigate  the  radio  situation  reported 
that  radio  broadcast  advertising  is,  and 
should  be,  considered  a  competitor  of  the 
newspaper,  and  declared  that  a  news¬ 
paper  should  not  further  the  advance¬ 
ment  of  a  competitor  by  giving  consid¬ 
erable  free  publicity.  The  committee 
recommended  that  newspapers  take  a  co¬ 
operative  attitude  with  radio  interests  to 
bring  about  a  better  understanding  be¬ 
tween  the  two  in  an  attempt  to  straighten 
out  the  situation. 

A  resolution  was  presented  and 
adopted  to  the  effect  that  this  associa¬ 
tion  recommend  a  more  uniform  method 
of  listing  radio  programs  throughout 
country,  and  that  the  listing  entirely 
eliminate  all  mention  of  the  advertiser 
or  his  product.  For  example,  a  dance 
program  would  be  listed  merely  as  a 
dance  program,  a  sports’  broadcast 
merely  as  a  sports’  broadcast  with  no 
mention  of.,  the  sponsor  of  the  program 
or  the  product  to  be  advertised.  Ad¬ 
vance  notices  of  programs  or  details  of 
current  broadcasts  where  names  appear 
would  have  to  be  paid  for  at  regular 
space  rates.  . 

It  was  further  voted  that  the  present 
radio  investigating  committee,  consist¬ 
ing  of  Sherman  Bowles,  Sfringficld 
(Mass.)  liepuhUcan,  chairman;  1-.  B. 
Hurd,  Proridetue  (K.l.)  J ournal-lhdlc- 
tifi,  and  L.  B.  Noble.  Rochland  (Mass.) 
Herald,  be  retained  for  another  year. 

The  policy  of  politicians  in  the  pres¬ 
ent  campaign  of  making  radio  speeches 
and  presenting  a  full  written  report  to 
the  papers  for  publication  next  day  met 
with  universal  di.sapproval.  Most  of  the 
publishers  present  declared  they  refuse 
to  publish  anything  of  this  nature  that 
has  previously  been  broadcast  at  paid 
rates.  They  claim  it  is  no  longer  of 
news  value  and  to  be  published  must  be 
paid  for  at  regular  rates. 

The  meeting  expressed  itself  against 
the  system  of  newsstand  returns  of  un¬ 
sold  papers  for  credit.  Members  gave 
data  showing  this  old  system  of  returns 
tends  to  encourage  dishonest  practices 
among  dealers,  that  it  called  for  consid¬ 
erable  extra  detail  work,  encouraged 
waste  and  that  no  particular  good  re¬ 
sulted  for  either  dealer  or  newspaper. 

A  plea  for  more  attention  to  the  value 
of  the  12-em  column,  eight  columns  to 
the  page,  met  with  support  from  many 
of  the  publishers  present,  several  of 
whom  signified  their  intention  to  change 
to  this  style  in  the  near  future.  George 
F.  Booth,  publisher  of  the  li’orcestcr 
(Mass.)  Telcgraw-Gacettc,  caused  con¬ 
siderable  amusement  with  his  statement 
that  none  of  his  staff,  not  previously  let 
into  the  secret,  noticed  the  change  to 
the  12-cm  column,  demonstrating  that 
this  economy  could  be  introduced  on  any 
journal  without  hurting  the  paper  in  any 
way. 

It  was  voted  that  Frank  E.  Phillips, 
secretary  of  the  association,  attend  all 
future  annual  meetings  of  the  .\udit  Bu¬ 
reau  of  Circulations  with  authority  to 
represent  the  publishers  of  various  New 
Eneland  newspapers. 

The  guest  speaker  at  the  luncheon  was 


Mr.  R.  A.  Bartlett  of  the  Newspaper 
.^udit  and  Research  Bureau,  who  spoke 
on  methods  by  which  newspapers  could 
decrease  their  costs  and  be  better  informed 
on  their  business  by  a  more  detailed  and 
comprehensive  system  of  accounts  which 
would  reach  every  department  and  every 
phase  of  newspaper  publishing. 


CYRUS  CURTIS  HONORED 


Guest  of  Philadelphia  Medical  Group 
at  Dinner  and  Reception 

Cyrus  H.  K.  Curtis,  publisher  of  the 
Philadelphia  Puhlie  Ledger,  Evening 
Ledger,  Philadelphia  Inquirer,  Xew  York 
Evening  Po.d,  and  well  known  maga¬ 
zines,  was  the  guest  of  honor  at  a  re¬ 
ception  tendered  by  the  Medical  Club  of 
Philadelphia.  Oct.  17. 

The  reception  followed  a  dinner  given 
at  the  Union  League,  by  Dr.  John  M. 
Fisher,  nresident  of  the  club. 

Mr.  Curtis  told  of  his  deep  interest 
in  things  having  to  do  with  the  elimina¬ 
tion  of  ignorance  and  disease  and  of  his 
special  interest  in  certain  institutions 
which  afford  an  education  for  a  limited 
amount  of  money. 

The  dinner  was  attended  by  the 
directors  of  the  club,  Mr.  Curtis,  John 
C.  Martin,  vice-president  of  the  Curtis- 
Martin  Newspapers,  ,Mba  B.  Johnson. 
S.  S.  ITeisher,  I).  Wendell  Hulburd,  Dr. 
I.  Norman  Henry,  Dr.  Wilmer  Krusen, 
Dr.  J.  M.  Anders.  Dr.  Orlando  Petty, 
E.  J.  Gennis  and  B.  A.  Onis. 


N.E.A.  RENEWS  FIGHT 


Seek*  Commitment*  from  Candidates 
on  Government  Printing 

The  National  Editorial  .Association 
has  renewed  its  drive  to  eliminate  gov¬ 
ernmental  competition  with  publishers 
and  printers  by  seeking  commitments 
from  candidates  for  the  United  States 
Senate  and  House  of  Representatives  as 
to  how  they  stand  on  a  proposed  law 
which  would  restrict  the  Post  Office  De¬ 
partment  from  printing  return  addresses 
on  envelopes.  Tohn  C.  Rrimhlecom  is 
chairman  of  the  N.  E.  .A.  legislative  com¬ 
mittee. 

N.  E.  -A.  is  also  campaigning  to  in¬ 
crease  its  membership  to  1.(100  before 
the  next  meeting,  H.  C.  Ilotaling,  execu¬ 
tive  secretary,  reports. 


FIRM  NAME  CHANGED 

Following  the  recent  death  of  C.  E. 
Howell,  the  firm  of  architects  formerly 
known  as  Howell  and  Thomas.  Cleve¬ 
land.  will  continue  as  James  William 
Thomas,  it  was  announced  this  week  hv 
Mr.  Thomas.  Headquarters  will  be  in 
the  same  offices  at  3686  Carnegie  avenue. 
The  organization  specializes  in  news¬ 
paper  plants. 


We  are  today  conduct¬ 
ing  Special  .Advertising 
Campaigns  for  News¬ 
papers  in 

!  New  York,  Chicae:o, 

i  Philadelphia.  De¬ 

troit,  Boston,  St. 
Louis  and  other 
cities. 

Let  us  tell  you  aliout 
the  additional  lineage  we 
are  securing  for  them. 


John  B.  Gallagher  Co., 
45  We*t  45th  Street 
New  York  City 


POLITICAL  TABLOID  EDITOR 


David  Hinshaw,  editor  of  Washington, 
the  tabloid  weekly  paper  launched  in 
the  capital,  Oct.  18,  by  the  Hoover 
administration. 


B.  F.  GOODRICH  CHANGES 

Changes  in  the  advertising  staff  of  the 
B.  F.  Goodrich  Company  were  announced 
recently.  E.  T.  Morris,  advertising 
manager  of  the  Pacific  Goodrich  Com¬ 
pany,  Los  .Angeles,  was  transferred  to 
Akron  to  assist  P.  J.  Kelly,  advertising 
manager,  and  Guy  Gundaker,  Jr.,  was 
made  .sales  pri^motion  manager,  a  new 
position.  There  will  be  no  other  imme¬ 
diate  changes  in  the  Pacific  (^oast  or¬ 
ganization,  according  to  h".  E.  Titus,  gen¬ 
eral  sales  manager  of  the  western  plant. 


NEW  SERIALS  ANNOUNCED 

The  Chicago  Tribune  Newspapers 
Syndicate  has  two  new  serials,  “Snow” 
a  daily,  by  Kdnah  Aiken,  which  began 
(let.  20  and  “By  Royal  Command"  a 
Sundai  by  Dorndorf  Yates,  beginning 
Nov.  24. 


MILK  SALES  INCREASED 


Dealers  Report  Successful  Use  of 
Newspapers  at  Convention 

{By  telegraph  to  Ejhior  &  Publisher) 

Ci-EVJXAND,  O.,  Oct.  22. — Newspaper 
advertising  was  responsible  for  gains  of 
from  101/2  to  19  per  cent  per  family  in 
milk  sales  in  the  past  three  years  in 
several  cities  of  the  country,  it  was 
shown  by  a  survey  made  for  the  Inter¬ 
national  .Association  of  Milk  Dealers  and 
reported  to  the  annual  convention  at 
Cleveland  this  week. 

The  survey  was  made  through  co-op¬ 
eration  of  members  of  the  association, 
many  concerns  in  various  cities  being 
regular  users  of  newspaper  space. 

The  report  of  a  special  committee  held 
that  newspaper  advertising  and  its  power 
are  enabling  dealers  to  reach  the  entire 
consuming  public. 

Seventy- six  per  cent  of  the  member¬ 
ship  participating  in  the  survey  report^ 
that  advertising  space  was  successfully 
used. 


GOUDYS  HONORED 

Frederic  W.  (kiudy,  originator  and  de¬ 
signer  of  type  and  type  faces,  and  his 
wife,  Bertha  M.  Goudy,  were  guests 
of  honor  at  a  testimonial  dinner  Oct.  20 
at  the  Alexandria  Hotel  at  Los  Angeles. 
The  dinner  was  given  by  the  Master 
Printers’  Asociation  of  Los  Angeles, 
with  the  cooperation  of  the  Los  Angeles 
Club  of  Printing  House  Craftsmen,  the 
Southern  Division  of  the  California 
.Newspaper  Publishers’  Asociation  and 
(•ther  groups  interested  in  graphic  arts. 
Mr.  and  Mrs.  Goudy  are  making  a  tour 
of  the  Pacific  Coast. 


PUBLICITY  DEBATED 

.A  discussion  of  “Publicity,  Pro  and 
Con,”  featured  the  October  dinner 
meeting  of  the  New  York  Newspaper 
Women’s  Club  at  the  Iroquois  Hotel  this 
week.  Julian  S.  Mason,  editor,  A’cte 
I'ork  Evening  Post  and  Edward  Bernays, 
took  opposing  sides. 


The  Motor 
That  Costs 
No  More  to 
Buy  but  Less 
to  Operate 


Cushmans  Are  Known  for  Reliability — 

The  Schenectady  (N.Y.)  Union-Star  says — 

Replying  to  yours  of  the  14th  instsnt,  would  say  that  we  have  not  purchased 
any  motors  since  the  order  we  gave  you  two  years  ago. 

Your  motors  are  giving  us  excellent  service.  We  are  pleased. 

The  New  Haven  Journal-Courier  says — 

The  Cushman  New  Offset  Motors  which  we  installed  on  all  our  linotypes 
something  over  a  year  ago  are  giving  us  entire  satisfaction.  It  is  our  inten¬ 
tion  to  standardize  on  them  on  any  added  machines.  We  would  not  hesitate 
to  recommend  them  as  the  best  we  have  seen  in  the  market. 

The  Beaumont  Enterprise  and  Journal  says — 

Answering  yours  of  the  28th  ultimo,  regarding  operation  of  the  Cushman 
motors  we  purchased  from  you  some  time  ago,  beg  to  advise  that  these 
motors  are  giving  us  entire  satisfaction  in  every  way. 

Cushman  Offset  Motors  are  more  regular 
than  the  clock — They  last  indefinitely — 

CUSHMAN  ELECTRIC  COMPANY 
CONCORD,  N.  H. 


Editor  &  Publisher  The  Fourth  Estate  for  October  25,  1  930 


41 


II  nil  III  nil  nil  h 
II  nil  III  nil  nil  ii 
11  Mil  III  nil  nil  II 

jijiiirf"i 


iiiiiimiiHiiiin  [ 

III  III  III  III  III  III  I 

III  III  III"""  "I  I 

jji  III  III  III  III  I"' 

tV 


iiniMiiiiiniiii  I  III  I 

III  III  III . 'Ill 

■111" 


Downtown  plant  of  Hearat  • 
Publications  in  New  York, 
located  at  220  South 
Street,  as  seen  from  the 
Brooklyn  Bridge.  Chaa.  B. 

Birge,  Architect . 

Pressroom  of  220  South 
Street.  9  Hoe  Balcony- 
design  Unit-type  Octuple 
presses,  and  4  Hoe  Pan¬ 
coast-design  Octuple 
presses — all  equipped 
with  Goodrich  One  Set 
Rollers. 


owntown  \  /f . 

i\ltdtown 


\jptown— 


All  Hearst  New  York  plants  now  100% 

Goodrich  equipped 


For  12  years  the  New  York 
American  and  New  York 
Evening  Journal  have  used  rub¬ 
ber  rollers  of  different  types. 
During  the  last  10  years  they 
have  had  Goodrich  One  Set  Rollers 
in  continuous  service.  As  a  result 
of  their  experience  with  all  make^ 
they  recently  placed  orders  for 
100%  Goodrich  equipment  for 
their  84  Hoe  (Black  and  White) 
press  units  in  New  York,  the  entire 
press  equipment  in  daily  use. 

Think  of  these  rollers  in  terms 
of  your  own  plant.  They  free  you 
from  the  usual  troubles  due  to 


climatic  changes.  They  eliminate 
wash-ups.  You  obtain  sharper  print¬ 
ing.  Half-tones  are  always  clean. 
There  is  no  changing  and  doctoring 


of  rollers.  They  do  not  hold  dust. 
They  last  so  much  longer  than 
old-type  rollers  that  they  will 
more  than  pay  for  themselves  out 
of  extra  wear  alone. 

We  will  gladly  send  additional 
information — let  us  prove  that 
Goodrich  One  Set  Rollers  can 
bring  their  economies  and  trouble¬ 
saving  features  to  your  own  press¬ 
room  problems.  Write  us  today. 

• 

Midtown  plant  of  the  New  York  Evening 
Journal  at  318  East  39th  Street,  comprising 
4  Hoe  Balcony-design  Unit-type  Octuple 
presses.  At  the  Uptown  plant  at  500  Walton 
Avenue,  Bronx,  are  2  Hoe  Balcony-design 
Unit-type  Octuple  presses  and  2  Hoe  Pan- 
coast-design  Unit-type  Octuple  presses.  All 
are  equipped  with  Goodrich  OneSet  Rollers. 


Niles  &  Nelson,  Inc.,  exclusive  distributors 

75  West  Street,  New  York  •  400  West  Madison  Street,  Chicago,  III. 


Goodrich  One  Set  Rollers 
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WEEKLY  SUPERIORITY 
“HGURED”  BY  EDITOR 


HODGES  SPEAKS  IN  DETROIT 


Sidney  Ayres  of  Penn  Yen  (N.  Y.) 
Ckronicle-Expres*  Applies  Mathe* 
matical  Deduction  to 
Argument 


Sidney  E.  Ayres,  editor  of  the  Peiin 
Van  (N.Y.)  Chronicle-Express,  has 
figured  out  the  superiority  of  weekly 
newspapers  over  city  dailies  on  a  rnathe- 
matical  basis.  Concerning  the  discon¬ 
tinuance  of  the  Rushville  (N.Y.)  Cotn- 
tnunity  Leader,  the  third  weekly  in  three 
years  to  be  started  in  Rushville,  Mr. 
Ayres  commented  this  week  as  follows: 

"Larger  and  better  newspapers  with 
wider  coverage  are  but  a  result  of  the 
concentration  of  population,  entertain¬ 
ment  and  trade.  This  trend  has  per¬ 
mitted  the  growth  of  improved  rural 
newspapers,  fewer  in  number  but 
stronger  in  influence. 

“The  population  of  Rochester^  is 
327,481,  which  is  more  than  61  times 
greater  than  the  population  of  Penn 
Yann.  Supposing  the  three  newspapers 
in  Rochester  averaged  100  pages  a  day, 
they  would  print  a  total  of  700  pages  a 
week. 

"The  Chronicle-Express  has  averaged 
over  15  pages  a  week.  But  Rochester  is 
61  times  larger  than  Penn  Yann  and 
hence  to  eq'ual  the  local  newspaper  the 
three  city  dailies  would  have  to  print  915 
pages  a  week,  215  more  than  they  actu¬ 
ally  do  print. 

“In  other  words  the  Chronicle-Express 
offers  the  people  in  this  community  a 
bigger  paper,  one  that  covers  the  local 
news  of  its  territory  better  than  do  these 
daily  newspapers.  Over  50  correspond¬ 
ents  and  reporters  are  busy  each  week 
gathering  local  news  and  the  Chronicle- 
Express  prints  50  columns  of  news  each 
week. 

“Yates  county’s  newspaper  is  bigger  in 
proportion  to  the  size  of  the  community 
it  serves  than  any  other  daily  newspaper 
published  in  this  vicinity.” 


The  1930  Drought 

FAVORED 

Nebraska ! 


^ITH  a  Klxantic  total  of  226,2.18.- 
000  hudhelii,  thin  jear’n  rorn 
crop  In  Nobraaka  Is  3,000,000  bnshels 
ahead  of  the  state's  5-year  averaxe. 
In  fare  of  the  nation's  smallest  rorn 
crop  since  1901,  Nebraska  will  xet 
tremendous  proflis  from  her  better- 
than-averaxe  rorn  yield  this  year. 
Yet  rorn  In  only  one  factor  ron- 
trihutlnx  to  Nebraska's  axrirultnral 
prosperity.  The  harvest  of  wheat, 
barley,  oats  and  rye.  amonntlnx  to 
170,022,600  bushels,  establishes  an 
all-time  record  for  Nebraska. 
Nebraska  is  well  worth  winninx  and 
one  of  its  outstanding  areas  is  the 
one  served  by  the  Unroln  Star. 
This  market  lies  south  of  the  Platte 
River  in  a  rich  agricultural  region 
and  the  Star  olTers  thorough  cover¬ 
age  here  with  its  circulation  of 
87,227. 


The  LEE  Syndicate 

DAVENPORT,  IOWA 

Coverage— Plua  /tesponsioencss 


DsTsnport,  lows. 

Times 

Dsreoport,  lows. 

Democrat 

Ifsdlson.  Wleooasln. 

State  Journal 
La  Oosse.  Wi.s.. 

Tribune 
Ottumwa,  Iowa, 

Oourler 


Meson  City,  Iowa. 

Olobe  Oaiette 
IJnnoin,  Nebr., 

Star 

Huseatlns,  lows. 

Journal 

Hannibal,  bOasourl, 
Courier- Poet 
Eewanee.  lUlnola, 

Btar-Ooniter 


CONE,  ROTHENBURG  &  NOEE,  Inc. 

10  Eart  40tli  Street  New  York 

foreign  Advertising  Repretentativee 


Declares  Advertising  Will  Overcome 
Present  "Buyers’  Strike’’ 

,\dvertising  could  have  prevented  the 
present  “buyers’  strike,”  Gilbert  T. 
Hodges,  president  of  the  Advertising 
Federation  of  America,  declared  in  a 
speech  before  the  Detroit  ,\dvertising 
Club  Oct.  17.  According  to  Mr.  Hodges, 
advertising  is  the  sure  medium  for  re¬ 
storing  normal  business  conditions. 

“W’e  have  in  this  country  today  the 
biggest  buying  power  we  ever  had,  and 
yet  it  is  not  buying,”  Mr.  Hodges  said. 
"We  have  made  it  the  style  to  economize, 
to  ride  in  the  old  car,  to  wear  our  old 
clothes,  and  we  boast  about  it.  We  have 
to  win  this  trade  back  if  we  expect  to 
regain  prosperity.  We  have  to  bring 
back  that  buoyant  spending  spirit  we 
possessed  up  to  Oct.  1  a  year  ago.  We 
will  have  to  do  it  by  advertising.” 


ANNOUNCES  NEW  FEATURES 

Four  new  newspaper  features  were  re¬ 
cently  announced  by  the  Independent 
Syndicate,  Washington,  U.  C.  A  Christ¬ 
mas  serial  by  Julie  .'\nne  Moore,  “Jean’s 
Santa  Claus,”  will  be  released  beginning 
Nov.  17.  Illustrations  are  provided. 
“Early  Birdmen,”  a  series  on  exploits  of 
pioneer  aviators,  will  be  released  Dec.  7. 
A  new  weekly  series  of  21  fancy-quilt 
patterns,  prepared  by  Miss  Nell  Snead 
of  the  Kansas  City  Star,  is  being  dis¬ 
tributed.  A  children's  strip,  “Adven¬ 
tures  in  Wonderland,”  by  Bob  Pilgrim, 
started  Oct.  13. 


NEW  DEALER  POLICY 


HOOVER  LETTER  IN  FOLDER 

An  elaborate  folder  has  been  issued 
by  the  Greenwich  (Conn.)  Press,  weekly, 
containing  a  facsimile  of  the  letter 
President  Hoover  wrote  Howard  W. 
Palmer,  editor  and  manager,  congratulat¬ 
ing  the  paper  of  its  being  awarded  the 
President’s  Cup  of  the  National  Editorial 
Association  in  the  “best  weekly  news- 
pajier  contest.”  The  folder  contains  pro¬ 
motion  matter  also. 


FENCER  DINED  IN  HAWAII 

Austin  B.  Fenger,  vice-president  of 
M.  C.  Mogensen  &  Co.,  Inc.,  newspaper 
representatives,  and  Mrs.  Fenger  were 
the  guests  of  honor  at  a  Japanese  .suki- 
vaki  dinner  given  in  Honolulu  recently 
by  Honolulu  Nippu  Jiji,  English- 
Japanese  daily.  Guests  included  70  lead¬ 
ing  American  and  Japanese  business  men 
and  women. 


G.  M.  C.  Radio*  and  Refrigerator*  to 
Be  Handled  by  Same  Stores 

An  alliance  by  which,  as  far  as  pos¬ 
sible,  the  same  dealers  will  handle  both 
Frigidaire  refrigerators  and  General  Mo¬ 
tors  radio  sets,  has  been  announced  by 
E.  G.  Biechler,  president  of  the  Frigi¬ 
daire  Corporation,  and  R.  J.  Emmert, 
president  of  the  General  Motors  Radio 
Corporation.  Both  companies  are  sub¬ 
sidiaries  of  the  General  Motors  Corpora¬ 
tion,  and  both  have  plants  in  Dayton,  0. 

The  announcement  pointed  out  that 
not  all  dealers  in  either  product  would  be 
given  the  other  line  at  this  time,  but 
said  that  arrangements  to  this  end  would 
have  to  be  “consistent  with  the  policies 
of  both  organizations.”  The  two  prod¬ 
ucts  of  course  complement  each  other, 
one  reaching  its  peak  in  the  summer  and 
the  other  in  fall. 


CHAIN  BOUGHT  EIGHT  PAGES 

The  Boston  Daily  Record  recently 
printed  a  special  eight-page  advertising 
section  inserted  by  Standard  Stores, 
New  England’s  largest  radio  chain,  fea¬ 
turing  Majestic,  Philco  Babv  Grand. 
Sparton,  Atwater  Kent  and  Ferryman 
tubes. 


BETTER  BUSINESS  DRIVE 

To  instill  confidence  in  the  buying 
public  the  Peoria  (Ill.)  Journal-Tran¬ 
script  has  been  conducting  a  campaign 
with  the  slogan  “Let’s  Look  to  the  Bright 
Side  of  1930”.  Full  newspaper  pages 
were  used  for  promotion.  In  connection 
with  this  campaign,  according  to  Earl  H, 
Maloney,  advertising  manager,  the  Jour¬ 
nal-Transcript  distributed  several  thou¬ 
sand  buttons  with  the  wording  “Business 
Is  Good.” 


ANOTHER  RECORD 
SMASHED 

During  the  first  nine  montlis  of  this  year,  the  Tribune  carried 
more  lines  of  National  advertising  than  during  any  other  similar 
period  in  its  fifty-six  years  of  existence. 

The  National  advertising  published  in  the  Tribune  from  January  1 
to  September  30  totaled  1,748,880  lines,  a  gain  of  60,244  lines 
over  1929.  During  the  same  period,  the  second  Oakland  paper 
carried  866,796  lines  of  National  advertising. 

More  and  more.  National  advertisers,  are  finding  the  Oakland 
Market  a  profitable  field  in  which  to  distribute  their  goods,  and 
the  Tribune  the  logical  medium  in  which  to  tell  their  story. 


In  planning  your  advertising  programs,  do  not 
overlook  Oakland,  the  Pacific  Coast's  third 
largest  market.  The  leading  newspaper  in  this 
fi.eld,  both  in  circulation  and  advertising,  is  the 


-  Exclutivc  3^?\ssociatcd  _ 

<®aklani)«g<rribum 


Exclusive  3^?\ssociatcd 
Prcs*J'-~i5.Scr\io:  - 

(rf,/  ^ 

CuMolidttltJPiw  As*ocia»o» 

Oakland,  California 

MEMBER  A.  B.  C.;  THE  lOO.OOO  GROUP  AMERICAN  CITIES 
National  Representatives 

WILLIAMS,  LAWRENCE  &  CRESMER  COMPANY 
New  York  Chicago  San  Franosgo  Los  Angeles 
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Magazine  Quality  of  Printing 
in  Daily  Newspapers 

Despite  the  supposed  “imperfections  of  newsprint”  as 
compared  with  coated  and  machined -finished  papers, 
some  daily  newspapers  are  now  attaining  a  degree  of  print¬ 
ing  quality  which  compares  favorably  with  that  of  high- 
grade  magazines.  This  is  being  accomplished — at  maximum 
speed  of  production  —  by  the  combination  of  Automatic 
Autoplate  Machines  and  Morley  Mats. 

Conditioned  All  Morley  Mats  are  properly  conditioned  before  shipment. 
at  the  Mill  They  are  ready  for  use  when  taken  from  the  case.  We  do  not 
believe  that  the  stereotyper  should  be  expected  to  assume  the 
duties  of  a  chemist,  or  that  he  should  spend  time  doing  work 
which  ought  to  be  done  in  the  dry  mat  factory,  or  that  valuable 
space  in  the  stereotyping  department  should  be  given  over  to 
humidors,  mat  moisteners,  chemicals  for  making  facings,,  oils, 
powders,  etc.  t 

Special  Surfacing  Morley  Mats  have  a  special  surfacing  not  obtainable  on  any 
other  mat.  Under  the  heat  of  scorching,  the  surface  of  a  Mor¬ 
ley  Mat  assumes  the  characteristics  of  a  very  hard  material,  yet 
retains  ample  toughness  and  pliability.  This  is  one  reason  why 
Morley  Mats  are  especially  well  adapted  to  the  severe  service 
of  rapid  machine  casting.  i 

Minimum  With  Morley  Mats,  ample  depth  of  impression  is  obtained  at 
Pressure  low  pressure.  There  is,  therefore,  less  danger  of  breaking  down 
•  porous  machine-cast  lines  or  crushing  delicate  hairlines  in  slug 

composition.  Variation  in  the  thickness  of  Morley  Mats  is  kept 
within  limits  not  maintained  by  any  other  manufacturer. 

Four  Grades  Morley  Mats  are  made  in  four  grades,  selling  at  I2c,  15c,  17c, 
and  25c.  We  believe  it  is  just  as  unfair  to  sell  a  mat  for  15 
cents,  to  be  used  in  a  bandbox,  when  the  best  mat  of  its  kind 
can  be  sold  at  12  cents,  as  it  is  to  expect  a  15-cent  mat  to  stand 
up  in  an  Automatic  Autoplate  Machine  and  cast  36  or  more 
perfect  plates  at  the  rate  of  four  a  minute. 

If  you  have  had  shrinkage  troubles,  or  a  poor  printing  face, 
or  muddy  halftone  work,  or  trouble  in  getting  enough  casts 
per  mat,  trv  — 

MORLEY  MATS 

DISTRIBUTED  BY 

Wood  Newspaper  Machinery  Corporation 

501  Fifth  Avenue,  New  York 
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HITS  PUBLICITY  GRAB 
BY  STATE  GROUP 

Roger*  (Ark.)  Daily  New*  and  Demo¬ 
crat  Decline*  Adverti*ing  of  High¬ 
way  A**ociation  Becau*e  of  Free 
Space  Clau*e  in  Contract 

In  an  editorial  entitled,  "Soul  Xot  For 
Sale,”  the  Rogers  (Ark.)  Daily  Kcivs 
attd  Democrat,  recently  charged  the 
Highway  Protective  .\ssociation  of 
Arkansas  with  an  attempt  to  subsidize 
the  press  of  the  state  in  order  to  rouse 
public  opinion  against  a  jiroiKised  amend¬ 
ment  to  tile  state  constitution.  The  as¬ 
sociation,  according  to  a  statement  on 
its  letterhead,  is  interested  in  protecting 
tile  present  road  building,  road  debt,  and 
road  maintenance  program  as  conceived 
by  Governor  Martineau.  It  is  engaged 
in  a  campaign  to  present  the  "true  facts 
as  to  the  disastrous  results  that  \yill  be¬ 
fall  Arkansas  from  the  adoption  of 
amendment  No.  20." 

A  letter  sent  by  the  association  to 
newspapers  of  .\rkansas  stated  that  many 
editors  had  reprinted  one  or  more  of 
three  editorials  sent  to  them  condemning 
the  proposetl  amendment.  It  mentioned 
the  fact  that  enough  funds  had  been  col¬ 
lected  to  warrant  a  paid  advertising  cam¬ 
paign  and  then  made  the  following 
proposition : 

"If  your  i)ai»er  has  run  any  one  of  the 
above  three  editorials  or  runs  any  one 
of  the  above  three  in  the  next  issue  of 
your  paper,  you  are  hereby  authorized 
to  run  for  the  week  commencing 
Sunday,  Oct.  12,  as  an  advertisement, 
the  mat  or  stereotype  plate  that  you  will 
receive  from  the  Western  Newspaper 
Union  quoting  editorials  from  five 
papers,  headed  "Comments  from  Editors 
on  .\mendment  No.  20." 

The  Democrat  in  its  editorial  declared 
it  had  received  the  plate  but  would  not 
print  the  advertisement  as  long  as  the 
order  depended  upon  editorial  comment, 
although  both  the  Democrat  and  News 
are  frankly  opposed  to  the  measure. 

‘‘It  is  most  regrettable  and  will  arouse 
suspicion  in  the  minds  of  all  honest 
voters.”  the  editorial  continued.  “The 
championship  of  such  a  seeming  worth¬ 
while  fight  would  fall  into  the  hands 
of  men  with  such  low  ethical  standards 
as  to  brazenly  attempt  to  bribe  the  press 
of  the  state,  for  the  offer  to  grant  adver¬ 
tising  only  to  those  papers  which  publish 
editorial  comment  as  directed  amounts 
to  hothing  less. 

“These  papers  will  continue  to  oppise 
the  ()assage  of  the  amendment,  but  must 
confess  that  a  doubt  has  been  raised  in 
our  mind  as  to  worthiness  of  the  cause 
and  suspicion  raised  that  all  is  not  clean 
and  above-board  in  the  fight  for 
its  defeat.  Hrow-beating,  bribery  and 
cajolery  are  not  the  tools  of  honest  men 
bent  on  honest  missions. 

“Newspapers  are  justified  in  accepting 
paid  advertising  from  the  proponents  of 
any  proposition  when  it  is  clearly  in¬ 
dicated  that  its  publication  is  paid  for, 
and  the  medium  of  paid  newspaper  space 
for  the  promotion  of  any  cause  is  both 


Don’t  you  wonder 

WHY  THE  WEATHER 

when  the  Fall  winds  blow? 

Dr.  Charles  Fitzhugh  Tal- 
man.  internationally  -  known 
meteorologist,  explains  daily 
the  ever-recurring  vagaries 
of  our  climate. 

To  be  used  beneath  your 
own  weather  rejiort  or  on 
your  editorial  page 

Wire  for  samples 

SCIENCE  SERVICE 

^^J^^W’ashington,  D.  C. 


ethical  and  efficient,  but  not  when  an 
editor  throws  in  for  good  measure  his 
greatest  asset — editorial  independence. 

"It  will  be  an  interesting  study  to 
watch  the  weekly  papers  of  the  state 
this  week  and  observe  just  which  ones 
have  the  intestinal  equipment  and  inde¬ 
pendence  to  refuse  a  few  dollars'  worth 
of  business,  the  acceptance  of  which  will 
brand  them  as  spineless  bootlickers  and 
brilK’-takers.” 

CHANGES  IN  YAKIMA 

The  following  changes  in  the  business 
office  of  the  Yakima  (Wash.)  Daily  Rc- 
I'lthlic  anil  Morning  flerahl  have  been 
announced.  Leo  H.  Heckley,  formerly 
classified  maiwger,  ha.s  lieen  made  man¬ 
ager  of  national  advertising.  Seymour 
n.  Spring,  former  national  manager,  has 
Ix'en  made  promotion  manager.  Walden 
■M.  Hurtner  has  been  appointed  classified 
manager.  Elwood  F.  P'nke  has  been 
shifted  from  the  display  department  of 
the  Herald  to  the  siH’cial  copy  depart¬ 
ment  of  the  Herald  and  Uepiiblic. 
Dawson  M.  Funk,  formerly  of  the  Walla 
II  alia  I  nion.  has  joined  the  display  de- 
prrtmen*  of  the  Herald. 


SEEK  TO  BUY  OLX>  PRESS 

Two  Offer*  Received  by  Owner  of 
lOO-Year-Old  Machine 

As  a  result  of  an  article  appearing  in 
Editor  &  Pl'hu.shk.r  regarding  a  100- 
year  old  Franklin  hand  press,  the  owner, 
.\.  H.  Gather,  of  the  A.  H.  Gather  Pub¬ 
lishing  Gompany,  Birmingham,  Ala.,  has 
ccived  many  inquiries  about  the  press. 

Among  them  is  one  from  the  Museum 
of  Science  and  Industry  founded  by 
Julius  Rosenwald,  of  Chicago.  The 
museum  seeks  to  gain  possession  of  the 
press  for  its  graphic  arts  division. 

Perhaps  the  most  interesting  letter  was 
one  from  J.  N.  Hciskell  who  with  his 
brother,  Fred  Heiskell  are  publishers  of 
the  Little  Rock  Arkansas  Cacette.  He 
states  that  F.  S.  Heiskell  who  first  pur¬ 
chased  the  press  in  New  York  and  used 
it  for  a  time  at  Knoxville.  Tenn.,  was  his 
grandfather.  The  grandsons  also  are 
seekng  to  buy  the  old  hand  press. 

Mr.  Gather  has  written  all  inquirers 
that  for  the  present  he  does  not  care  to 
liart  with  the  press  since  it  has  been  in 
the  Gather  familv  since  about  1S72. 


AIDING  COTTON  GROWERS 

The  C.  E.  Palmer  group  of  Arkansas 
newspapers  recently  addressed  a  telegram 
to  five  automobile  manufacturing  con¬ 
cerns  asking  that  on  each  automobile 
purchased  in  the  southern  state,  at  least 
one  bale  of  cotton  be  accepted  as  part 
payment.  The  request  went  to  the 
General  Motors  Corporation,  Ford  Motor 
Company,  Chrysler  Motors,  Studebaker 
Corporation  and  the  Nash  Automobile 
Company.  It  was  signed  by  the  Ho(ie 
Star,  Camden  News,  El  Dorado  Xeu-s 
and  Times,  Hot  Springs  Nezv  Era  and 
Sentinel-Record. 

WRITING  SOCIETY  FEATURE 

Caroline  S.  Krum.  niece  of  the  late 
Miss  Caroline  Kirkland,  known  as 
“Madame  X”  to  Chicago  Tribune  readers 
for  years,  has  been  appointed  to  con¬ 
tinue  the  Sunday  Tribune  feature 
“Mile  X.”  Miss  Kirkland  died  .\ug.  10. 
Miss  Krum  edited  the  Tribune  etiquette 
column  after  her  graduation  in  1919 
from  Smith  College.  In  1924  she  began 
writing  a  daily  society  feature.  She 
left  the  Tribune  in  1927.  She  is  the 
wife  of  Morrow  Krum.  a  reiiorter. 
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OF  IOWA’S  LARGEST  NEWSPAPER 


The  Des  Moines  Register 
and  Tribune 

10  YEAR  RECORD 

Net  Paid  Average  Circulation  for  six  months 
ending  September  30th: 

DAILY 

Morning  and  Evening 

1921  .  II4T3I 

1922  .  126,048 

1923  .  136,846 

1924  .  143,214 

Only  10  other  1925 .  l62,262 

cities  in  the  o  z 

United  States*  1^20 .  l80,260 

have  a  daily  224,092 

newspaper  With  ^  •  -r^  ✓ 

a  circulation  as  1 928 .  226,3^8 

large  as  that  of 

The  Des  Moines  ^9^9 .  231, 3^^ 

RegisUrand  240,459 

T  ribune. 

SUNDAY 

1921  .  102,559 

1922  .  122,063 

1923  .  123,146 

1924  .  1301908 

1925  .  134^887 

1926  .  150,233 

1927  .  159, ^>50 

1928  .  168,671 

1929  .  183,049 

1930  .  204,180 

*New  York.  Chicago.  Boston.  Detroit,  Cleveland.  Philadelphia,  Baltimore.  Kansas  City. 
Pittsburgh.  St.  Louis  and  Des  Moines. 
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COLUMBIAN  NEWS  INKS 

Specially  Manufactured  for 

GOSS  COX-O-TYPE 
GOSS  COMET 
DUPLEX  TUBULAR 

and 

ALL  FLAT  BED  PRESSES 

by 

The  Only  Company  Specializing  in  Inks  Solely  for 

Newspaper  Printing 

High-Speed  and  Pump  Fountain  Inks  for 
All  High-Speed  Newspaper  Presses 


1 


50%  INCREASE  IN  SALES 
THIS  YEAR  OVER  LAST 
Proves  the  Quality  of  Columbian  Inks 

Write  for  Prices 

THE  L.  MARTIN  COMPANY 

45  East  42nd  Street  New  York  City 

Arthur  S.  Thompson,  Manager 
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INCREASED  SPACE  ROUTED  DEPRESSION 
FOR  N.  Y.  DEPARTMENT  STORE 

McCreery’s  Has  Shown  Net  Increase  Eight  Out  of  Nine  Months 
This  Year — Executive  Says  Last  Thing  Retailers 
Should  Do  Is  to  Curtail  Advertising 

PLEA  for  rcxkI  advertising  as  the  sage  and  timeliness,  fashion,  or  price 


best  means  of  combating  business  de¬ 
pression  was  voiced  by  Herbert  S. 
Waters,  sales  and  advertising  director 
of  James  McCreery  &  Co.,  New  York 
department  store,  speaking  Oct.  14  be¬ 
fore  the  Lancaster  (Pa.)  .Advertising 
Club. 

“In  a  jK-riod  of  depression,  the  last 
thing  a  retailer  should  do  is  to  curtail 
advertising.”  he  said,  going  on  to  tell 
how  the  McCreery  store  had  increased 
its  advertising  expenditures  this  year 
over  those  of  last  year.  Definite  figures, 
he  said,  show  ‘‘actual  net  increases  con¬ 
sistently  for  eight  out  of  nine  months 
of  this  current  year." 

The  phrase.  “Husiness  is  GihkI — If  You 
Go  After  It.”  which  was  used  effectively 
in  McCreery  advertising  last  summer,  as 
told  in  EniTOR  &  Pi  blisher  for  July  12, 
was  the  keynote  of  his  talk. 

“I  am  not  a  believer  in  blah-blah  in¬ 
stitutional  advertising,”  said  Mr.  W  aters, 
“but  here  was  a  case  where  carefully 
executed  plans  of  institutional  advertis¬ 
ing  could  be  used  to  dispel  fear  with 
cheer  in  terms  of  pioneering  a  trend 
back  to  normal  living  and  spending. 
McCreery  advertising  became  a  source 
of  information  about  the  progress  of  a 
great  store  at  this  so-called  critical  time. 

“When  the  infant  1930  brought  us  the 
realization  that  business  was  not  going 
to  come  easily,  we  soberly  took  stock. 
Two  things  were  absolutely  necessary  in 


appeal.  They  represent  the  last  minute 
efforts  of  an  advertising  manager  who 
is  frantically  trying,  two  days  before 
insertion,  to  get  together  a  store  page, 
without  a  careful  consideration  of  a  co¬ 
ordinated  sales  effort  to  obtain  definite 
returns  at  a  definite  net  profit. 

"I  wonder  how  many  of  you  have  In'en 
blaming  the  newspapers  in  the  past  year 
for  not  producing  overwhelming  sales 
results  when,  on  the  other  hand,  a  casual 
examination  of  any  issue  will  convince 
any  one  of  you  that  many  of  the  adver¬ 
tisements  lack  freshness,  imagination  and 
force.  Instead  of  specific  promotional 
events  featuring  wanted,  timely  mer¬ 
chandise  at  prices  in  line  with  new  com- 
HKKlity  valuations,  I  see  item  after  item 
written  as  follows : 

‘‘‘New  fall  coats,  $5.95  to  $25.03’ 
which  to  my  mind  merely  indicates  a 
catalogue,  or  a  prosaic,  uninteresting 
statement  to  the  effect  that  your  store 
sells  coats. 

“(jood  advertising  is  dominant  adver¬ 
tising,  clear,  store-building  layouts  and 
sales-compelling  copy.  There’s  only  one 
road  to  this — constant  study  of  prevail¬ 
ing  public  desires,  planning  and  follow¬ 
ing  through. 

“Good  advertising  is  news,  and  as  such 
means  the  promotion  of  timely,  wanted 
merchandise  at  regular,  fair  prices.  It 
means  the  stressing  of  fashion. 

“Ciood  advertising  is  best  accomplished 


WANTED  BERNHARDT  KISS 
FOR  EACH  A.P.  PAPER 
A  STORY  of  how  the  late  Sara 
**  Bernhardt,  noted  actress,  fav¬ 
ored  the  late  Sam  Davis,  editor 
of  the  Carson  City  (Nev.)  Append, 
is  told  in  a  recent  issue  of  “The 
Front  Page,”  house  organ  of  the 
San  Francisco  .Examiner. 

Instructed  hy  the  Examiner  to 
meet  the  actress  in  Reno  and  ac¬ 
company  her  to  the  Coast,  Davis 
made  such  an  impression  that, 
on  arrival,  she  refused  to  have 
any  contact  with  other  newspaper¬ 
men. 

“When  she  was  leaving,”  the 
article  staled,  “she  put  her  hands 
upon  Davis’s  shoulders,  kissed 
him  upon  either  cheek,  and  then 
squarely  upon  the  mouth,  remark¬ 
ing  as  she  did  so: 

“  ‘The  right  cheek  for  the  Car- 
son  Appeal,  the  left  for  the 
Examiner,  the  lips,  my  friend, 
for  yourself.’ 

“’Madam,’  said  Davis,  without 
the  slightest  sign  of  hashfulness, 
‘1  also  represent  the  Associated 
Press,  which  terves  .380  papers 
west  of  the  Mississippi  river.’” 


A.  B.  P.  SET  FOR  MEETING 


order  to  produce  more  substantial  net  the  daily  newspapers,  for  here  you 
profit :  .An  increase  of  sales  volume  and  receive  the  greatest  return  at  the  least 
a  decrease  of  operating  expenses.  fost ;  good  advertising  usually  takes  in 

“This  was  not  a  small  order.  To  in-  well-balanced,  properly  zoned,  correctly 
crease  our  volume  in  the  face  of  a  sub-  executed  direct  mail  campaigns.  Good 
stantially  declining  average  sale  we  had  advertising  is  clean — it  isn’t  a  hopeless, 
to  increase  tremendously  the  number  of  unreadable  juggling  of  miscellaneous 
transactions.  This  meant  a  general  re-  copy  into  a  page  that  fights  for  attentifin 
adjustment  of  price  lines  to  conform  to  among  its  own  sections..  It  is  a  care- 
a  new  level  of  consumer  demand.  It  fully  planned,  well  constructed  page  sell- 
meant  watching  our  stocks  closely  to  'ng  your  store  in  every  inch,  in  every 


MARRIED  50  YEARS 

J.  B.  Parker,  publisher,  Conway 
(.Ark.)  A’ctc'.t,  and  Mrs.  Parker  observed 
their  golden  wedding  anniversary  (3ct. 
20.  They  were  married  at  Branford, 
Canada,  when  he  was  assistant  editor 
of  the  Albion  (Mich.)  Rcf>ublican.  Mr. 
Parker  was  in  newspaper  work  at  Fort 
Smith.  .Ark.,  and  St.  Louis  before  estab¬ 
lishing  the  News. 


MAKES  GIFT  TO  SOCIETY 

Charles  H.  Taylor,  of  the  Boston 
Globe,  has  presented  two  rare  volumes 
of  Washington  Irving's  History  of  New 
^’ork  to  the  .American  Antiquarian 
Society  in  Worcester,  Mass.  The 
volumes  have  been  valued  at  $1,500. 


“Strictly  Butine**’’  Attitude  to  Dom¬ 
inate  Fall  Convention 

Fintertainment  and  frills  will  be  dis¬ 
pensed  with  at  the  fall  meeting  of  the 
Associated  Business  Papers,  Inc.,  accord¬ 
ing  to  the  announcement  this  week  of 
W  arren  C.  Platt  of  National  Petroleum 
Xcxi’s,  president.  The  meeting,  to  ^ 
held  at  the  Hotel  Commodore,  New 
York,  Nov.  6  and  7,  will  be  devoted  to 
discussions  of  problems  confronting  busi¬ 
ness  paper  publishers  and  editors  as  a 
result  of  present-day  economic  condi¬ 
tions. 

Members  of  11  committees  will  meet 
Wednesday,  Nov.  5,  prior  to  the  main 
convention  and  their  reports  will  be  con¬ 
sidered  by  the  executive  committee 
which  will  be  in  session  W  ednesday  eve¬ 
ning.  The  meeting  will  end  Friday 
night  with  a  dinner. 

Officers  expected  to  attend  in  addition 
to  .Mr.  Platt  are:  James  H.  McGraw, 
McGraw-Hill  Publications,  vice-presi¬ 
dent,  and  Edward  H.  Ahrens,  Ahrens 
Publishing  Company,  treasurer.  Those 
on  the  executive  committee  are :  C.  A. 
Musselman,  Chilton  (Tlass  Journal  Co.; 
Paul  1.  Aldrich,  National  Provisioner; 
E.  T.  Howson,  Simmons-Boardman  Pub¬ 
lishing  Company ;  Stanley  .A.  Dennis, 
Electrical  Record;  J.  D.  Pease,  Penton 
Publishing  Company;  Chauncey  L.  Wil¬ 
liams,  F.  W^  thodge  Corporation. 

PLAN  TO  MEET  TAX 

In  view  of  the  possibility  of  a  duty 
being  placed  on  .American  magazines 
entering  Canada,  the  National  Publishers’ 
.Association  in  a  bulletin,  Oct.  21,  has 
suggested  to  magazine  publishers  that 
future  subscriptions  from  the  Dominion 
be  accepted  with  the  condition  that  any 
duty  which  might  be  imposed  be  borne 
by  the  subscriber.  The  amount  of  the 
duty,  if  levied,  has  not  been  indicated, 
the  association  pointed  out,  but  when  it 
was  discussed  in  Parliament  there  was 
a  suggestion  that  it  should  be  10  cents 
per  pound  on  the  complete  publication 
or  15  cents  per  pound  on  the  advertising 
portion. 
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insure  a  .safe  level,  yet  at  all  times  hav 
ing  complete  assortments.  It  meant 
being  first  in  New  A’ork  to  pass  on  to 
our  customers  the  benefit  of  every  break 
in  commodity  prices.  It  meant  a  tre¬ 
mendous  increase  in  our  advertising 


line.” 


ADOPTS  TABLOID  SIZE 

The  Northwest  Courier,  Chicago  c<im- 
munity  newspaper,  coincident  with  the 
opening  of  new  offices  at  5209  Mil- 
appropriation  to  appeal  to  a  greater  mass  waukee  avenue,  Oct.  23,  appeared  in 
of  people,  for  we  were  emphatically  of  tabloid  stvle.  The  Courier  was  pur- 
the  opinion  that,  in  a  period  of  depres-  chased  twii  months  ago  by  R.  J.  Colton, 
sion,  the  last  thing  a  retailer  should  do  Miss  Helen  Randolph,  formerly  with  the 
is  to  curtail  advertising.  Chicago  Tribune  and  South-tcrun  Econ- 

‘Turthermore,  to  stimulate  buying  ac-  ontist  and  Edmund  Duess,  former  Tri- 
tivity,  McCreery  s  extended  its  budget  bune  metropolitan  section  reporter, 
plan  to  permit  a  10  per  cent  down  pay¬ 


ment  on  home  furnishing  and  furs,  with 
the  balaiKe  in  10  months.  During 
-August  our  home  furnishing  departments 
remained  open  once  a  week  until  9  p.  m. 
to  permit  busy-by-day  slwppers  to  select 
at  leisure.  This  was  a  success. 

“A  word  about  physical  improvements 
too.  I^st  December  we  spent  thousands 
of  dollars  upon  a  few  new  and  gorgeous 
Fifth  Avenue  entrance.  By  condensing 
non-selling  departments  we  were  able  to 
add  an  additional  selling  floor.  .And  con¬ 
stantly,  every  day  this  year  more  than 
two  dozen  carpenters  have  been  at  work 
improving  the  appearance  and  facilities 
of  individual  departments. 

‘‘I  could  go  on  for  hours  telling  you 
of  many  other  things  that  were  done — 
including  the  raising  of  employe  morale, 
the  increasing  of  charge  accounts,  the 
adoption  and  promotion  of  our  slogan 
(Follow  the  Trend  to  McCrcery’s). 
Suffice  to  say  we  are  well  on  our  way  to 
the  greatest  year  in  our  history — in  a 
year  of  so-called  business  depression. 

“Last  week  alone  we  increased  our 
volume  34  per  cent  over  that  of  192*).” 

Criticizing  the  ineffective  sales  pro¬ 
motion  efforts  of  too  many  small-town 
stores.  Mr.  Waters  said  : 

“I  will  venture  to  say  that  thousands 
of  advertising  messages  published  in  to¬ 
day’s  newspapers  throughout  the  country 
are  iRit  worth  the  paper  they’re  printed 
on.  They  merely  contain  an  unintelligi¬ 
ble  gathering  of  miscellaneous  items, 
without  consideration  of  store-wide  mes- 


WOULD  EXEMPT  MILLS 

One  of  four  amendments  to  the 
Florida  state  constitution  on  which  vo¬ 
ters  will  jiass  in  the  November  general 
elections,  provides  complete  tax  exemp¬ 
tion  for  anv  woikI  pulp  or  paper  enter- 
jirises  which  may  sfrt  bu  iness  in  the 
state  during  a  period  of  15  years  fol¬ 
lowing  July  1,  1029. 


LOCKWOOD  GREENE 
ENGINEERS,  INC. 

designers  of 

SUCCESSFUL 

NEWSPAPER 

PLANTS 


New  York 
Cleveland 


Boston  Chicago 
Spartanburg 


The 

Archineer 


We  help  you  cut  costs 

WHAT  will  it  cost?  This  is  generally  the  first 
question  to  come  up  in  any  serious  considera¬ 
tion  of  a  new  and  better  newspaper  plant. 

The  importance  of  getting  the  right  answer  de¬ 
mands  that  you  enlist  the  aid  of  engineers  and 
architects  who  possess  the  specialized  ability  and 
the  judgment  to  help  you  get  the  utmost  for  your 
money. 

This  is  the  kind  of  cooperation  we  offer  you.  This 
is  the  kind  of  service  for  which  the  Milwaukee 
Journal,  the  Oklahoman  and  others  among  our 
newspaper  clients  have  always  commended  us.  We 
shall  be  glad  to  discuss  your  program  with  you. 
even  if  it  is  now  only  in  the  tentative  stage. 

Frank  D.  Chase,  Inc. 

Engineers  and  Architects 
720  N.  Michigan  Ave.,  Chicago 


PRODUCTION 


DESIGN 


AND  CONSTRUCTION 
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EDWARD  BECK,  64,  DIES 
IN  MONTREAL 

Manager  of  Canadian  Pulp  &  Paper 

Asan.,  and  Former  Well-Known 
Newspaper  Man,  to  Be  Buried 
in  Detroit 

(By  telegraph  to  EioiTO*  &  Publishkr) 

Montreal,  Oct.  23 — Kdward  Beck, 
secretary  and  manaRer  of  the  Canadian 
Pulp  &  Paper  Association,  died  in  the 
Royal  Victoria  Hospital,  this  morninR,  ih 
his  64th  year, 

Mr.  Beck  had  a  varied  and  colorful 
career,  and  formerly  occupied  an  im¬ 
portant  position  on  the  Montreal  Daily 
Star. 

He  was  born  in  Hertford,  EnRland,  in 
1867  and  received  his  education  in  Eng¬ 
land  before  crossing  the  Atlantic.  Ar¬ 
riving  in  the  United  States,  he  joined  the 
Detroit  News  as  a  reporter  and  sub¬ 
sequently  became  Washington  corres¬ 
pondent  of  that  paper.  After  13  j-ears 
of  newspaper  work  in  the  United  States, 
he  came  to  Canada  and  for  three  years 
was  managing  editor  of  the  Montreal 
Daily  HerM.  In  1910  he  was  appointed 
assistant  managing  editor  of  the  Montreal 
Daily  Star.  Later,  he  founded  Beck’s 
IVeekly. 

From  Montreal,  Mr.  Beck  went  to  the 
Western  Provinces  and  was  appointed 
editor  of  the  li'inni/>ef)  Telegram.  He 
was  connected  with  the  Canadian  Pulp 
&  Paper  Association  for  some  years  be¬ 
fore  his  appointment  as  secretary  and 
manager  in  1921.  He  had  act^  as 
official  observer  and  had  travelled  widely 
collecting  data  both  at  home  and  abroad. 
He  also  represented  the  organization 
officially  on  many  occasions. 

He  is  surviv^  by  his  widow,  who 
lives  in  Montreal,  and  two  sons,  I'red- 
erick,  of  Vancouver,  and  Xorman,  of 
Atlanta,  Ga. 

MANFORD  C.  LANDIS 

Man  ford  C.  Landis,  60,  for  10  >ears 
editor  of  the  Goshen  find.)  -Vertw- 
Titnes.  died  suddenly  in  Miami,  Fla., 
Oct.  22.  Mr.  I^ndis  was  personal  repre¬ 
sentative  of  Joseph  M.  Smoot,  sports¬ 
man  of  Xew  Vork  and  Miami.  He  came 
to  Miami  in  1922  from  Buffalo  to  assist 
in  the  arrangements  for  and  construc¬ 
tion  of  the  plant  of  the  Miami  Jockey 
Club,  of  which  Mr.  Smoot  was  nresid'*nt. 
Mr,  Landis  was  born  in  Goshen  in  1870. 

RALPH  P.  DURFEE 

Ralph  P.  Durfee,  52,  adverti.sing  man¬ 
ager  of  the  Oneida,  (N.Y.)  Daily  Dis¬ 
patch.  died  Oct.  17  in  a  hospital  there, 
following  a  six  weeks’  illness.  He  also 
conducted  a  daily  column,  “Fresh  Brevi¬ 
ties,”  in  the  Dispatch,  of  which  he  had 
been  advertising  manager  for  the  past 
six  years.  Mr.  Durfee  was  a  musician 
and  a  leader  in  American  L,egion  activi¬ 
ties.  His  widow  and  one  da'ughter 
survive. 

JOSEPH  F.  MORRIS 

Joseph  F.  Morris,  publisher  of  the 
Southern  Pines  (X.C.)  Sandhill  Cithen, 
and  for  23  years  publislier  of  the  Pas- 
.saic  (N.J.t  Daily  News-,  died  Oct.  14.  at 
his  home  in  Xorth  Carolina.  He  was 
formerly  with  the  Qlneyr'ille  (R.I.) 
Times  for  ten  years  and  on  the  staff 
of  the  Proi’idencc  (R.I.)  Journal. 

AUGUST  WALTERS 

.\ugust  W'alters,  for  30  years  a  circu¬ 
lation  promoter  for  the  old  New  York 
Herald  and  later  for  the  Nero  Vork  Xioi, 
died  suddenly  at  his  home  in  Brooklyn, 
Oct.  17,  after  an  attack  of  pneumonia. 
Mr.  Walters  was  one  of  the  organizers 
and  an  active  worker  in  the  Xewspaper 
and  Mail  Deliverers’  Union. 

LISTS  BUSINESS  BOOKS 

.\  pamphlet  listing  books  on  advertis¬ 
ing.  business  and  commercial  English, 
marketing,  retailing  (including  chain 
stores),  salesmanship  and  sales  manage¬ 
ment  has  been  issued  by  the  Xatibnal 
.Association  of  Teachers  of  Marketing 
and  .Advertising.  The  pamphlet,  com¬ 
piled  by  Hugh  E.  .Agnew  and  Florence 
H.  M.  .Anderson,  sells  for  $1. 


©bttuarg 

ODGEX  WATSqX  WHITE,  53, 
former  New  England  newspaper 
man,  writer,  drama  and  art  critic,  died 
Oct.  17,  at  his  home  in  Xew  Haven, 
Conn.  He  was  graduated  from  Yale  i  i 
1901,  and  later  liecame  a  reporter  an.l 
eventually  an  editorial  writer  for  the 
.Wit'  Haven  (Conn.)  Register.  In  1917 
he  joined  the  editorial  staff  of  the  It  or- 
eestcr  (Mass.)  Telegram  and  later  wrote 
for  the  Boston  Transcript  and  .Wii'  York 
Herald.  He  had  been  an  invalid  for 
several  years.  His  wife  and  son,  Ogden 
Watson  White,  Jr.,  survive. 

Daniel  Joseiph  Dwyeji.  Sr.,  65,  for  5  ) 
years  identified  with  Providence.  R.  1.. 
newspapers,  died  Oct.  19,  at  his  honie  in 
Providence.  He  joined  the  Pro-vidence 
Journal  in  1880  and  during  the  26  years 
he  was  with  the  daily  he  was  foreman  of 
the  mailing  room  and  mechanical  superin¬ 
tendent.  In  1906  with  two  brothers  he 
established  the  Providence  Tribune, 
which  was  published  until  last  Ii)ec.  20, 
when  it  was  sold. 

Harold  E.  Richter,  25.  Columbus,  O., 
newspaper  man.  died  in  a  hospital  in  that 
city  Oct.  16.  He  had  worked  on  the 
Columbus  Citizen,  United  Press  and  As¬ 
sociated  Press.  His  wife,  who  was  Mary 
Jose,  was  at  one  time  society  editor  of 
the  Citizen.  Burial  was  made  at  Lan¬ 
caster,  O. 

Marci's  T.  Woodruff,  77,  of  Ovid, 
Mich.,  veteran  Michigan  newspaperman, 
died  at  University  hospital,  Ann  Arbor, 
Oct.  14.  Woodruff  sold  the  Dearborn 
Independent  to  Henry  Ford. 

William  I.awrenie  Dudley,  Plain- 
field.  X.  J.,  was  overcome  Oct.  19  with 
carlion  monoxide  poisoning  in  a  closed 
garage  and  efforts  to  resuscitate  him 
failed.  Several  years  ago  he  wrote  on 
outdoor  topics  for  the  .Vcic  York  Sun 
and  the  New  Vork  Times.  Later  he  was 
with  outdoor  magazines. 

Mrs.  FIdith  Barrett,  60,  reporter  on 
the  Plaimvell  (Mich.)  Enterprise,  a 
weekly,  and  for  a  number  of  years 
Grand  Rapids  Press  correspondent,  died 
of  pneumonia.  Oct.  18. 

Mrs.  J.  W.  F'ref.land,  writer  and  hon¬ 
orary  president  of  the  Ohio  Newspaper 
Women’s  Association  for  six  years,  died 
last  week  in  Cleveland.  Mrs.  Freeland 
went  to  Cleveland  several  years  ago 
from  Marion,  O.,  where  she  was  widely 
known  throughout  the  state  as  a  cor¬ 
respondent  for  newspapers. 

James  Ryan,  father  of  James  D. 
Ryan  of  the  Fitehburq  (Mass.)  Globe, 
died  at  his  home  in  Fitchburg  last  week, 
after  a  short  illness. 

Joseph  J.  Fedigan,  38,  for  many 
years  Associated  Press  telegraph  oper¬ 
ator  in  Pittsburgh,  died  in  Philadelphia 
Oct.  16.  following  an  operation.  He  was 
a  native  of  Sharon,  Pa. 

Robfjit  j.  Druhan,  86,  a  retired 
proofreader  of  the  Boston  Herald  and 
Boston  Traveler,  died  last  week  at  the 
home  of  his  niece  in  Brighton,  Mass. 
Mr.  Druhan  retired  in  1917. 

Mrs.  Juljftte  M.  Badbitt,  88.  for¬ 
mer  newspaper  woman  and  illustrator, 
died  at  her  home  in  Washington  Oct.  16, 
after  a  long  illness.  She  was  dramatic 
editor  of  the  old  Netv  York  Mirror  from 
1879  to  1891.  Later  she  wrote  and  illus¬ 
trated  articles  for  Xew  York,  Philadel¬ 
phia  and  London  newspapers.  At  one 
time  she  was  president  of  the  Pen  Wom¬ 
en’s  League  of  America. 

Sarah  C.  Moore,  widow  of  Rison 
Moore,  former  editor  of  the  Carlyle 
(Ill.)  Constitution,  died  Oct.  19  at  Car¬ 
lyle  in  her  8(>th  year. 

Robert  Page  Kettle.  60,  veteran  news¬ 
paper  man,  died  Oct.  19,  after  an  illness 
of  several  days,  in  St.  Augustine.  Fla. 
-At  the  time  of  his  death  he  was  in  the 
insurance  and  realty  business  there.  At 
one  time  he  was  with  the  Balimnre  Am¬ 
erican,  later  joining  the  St.  Attgustinc 
-Vnc'-f.  becoming  editor.  At  other  times 
he  served  as  correspondent  for  the  New 
York  Herald  and  the  Jacksonville 
Florida  Times' Union. 

.Arthur  H.arold  Cotton.  57.  agricul¬ 
tural  editor,  I'aneour'er  (B.C.)  Daily 
Province,  died  Oct.  17,  following  a  short 
illness. 


Wouldn^t  It  Mean 


Somethinjt  to  You? 

Suppose  several  ronsumers  ask 
for  your  produris  at  a  store  which 
does  not  carry  them.  When  offered 
substitutes,  they  suggest  to  the  re¬ 
tailer  that  he  order  your  products, 
so  that  they  can  buy  them.  You 
would  probably  have  a  new  outlet, 
wouldn’t  you? 

Many  instances  like  this  come 
to  the  attention  of  national  adver¬ 
tisers  who  use  The  Christian  Sci¬ 
ence  Monitor. 

Canada  Dry  Ginger  Ale,  Inc., 


Published  by 

THE  CHRIS'HAN  SCIENCE 
PUBLISHING  SOCIETY 
Boston,  Mass.,  V.  S.  A. 


“It  was  a  new  experience  with  us 
to  find  subscribers  to  a  newspaper 
so  loyal  to  our  advertising  as  to 
send  us  dealer  addresses  where 
Canada  Dry  could  not  be  obtained, 
and  furthermore,  to  insist  that  their 
Ginger  Ale  orders  be  filled  with 
Canada  Dry.” 

Let  us  tell  you  more  about  this 
and  other  points  which  make  ad¬ 
vertising  in  the  Monitor  highly 
successful. 


The 

Christian  Science 
Monitor 


Tue  Tokonto  Stak 


orncc  or  tmi  racsiocNT 


Toronto,  July  22nd,  1930 


I  ha7e  much  pleasure.  In  reply  to  your 


telegram  to  me,  In  saying  that  our  relations  with  your 


Compaxiy  have  been  of  the  most  satisfactory  character 


and  the  service  we  have  received  from  yotir  drives 


and  reels  has  been  all  that  your  representations  led 


recollections  of  our  relations  with  your  Company 


and  those  connected  with  It  with  whom  we  have  been 


Believe  me  to  be 


Yours  very  truly 


Relations -0/ 

the  most  satisfactory 
character 


The  Toronto  Star  Building,  Toronto,  Canada. 


Mr.  J.  E.  Atkinson,  President  and  Publisher 
of  the  Toronto  Star,  in  the  letter  repro¬ 
duced  above  has  voiced  the  general  feeling  that 
exists  among  the  many  users  of  Cline-Westing- 
house  equipment. 

Cline  experts  have  been  closely  associated  with 
the  publishing  industry  for  years.  Westing- 
house  has  long  been  a  leader  in  the  electrical 
industry.  This  two-fold  background  of  experience  especially  qualifies  Cline- 
Westinghouse  to  supply  every  electrical  need  of  the  newspaper  plant. 

When  considering  electrical  equipment  of  any  kind,  call  on  the  Cline 
Electric  Manufacturing  Co.,  Ill  West  Washington  Street,  Chicago,  or  the 
nearest  Westinghouse  district  office. 


Partial  view  of  30  Cline-Westinghouse- 
equipped  press  units,  manufactured  by 
R.  Hoe  &  Co.  for  The  Toronto  Star, 


The  nine  Cline-Westinghouse,  full-automatic,  two- 
motor  newspaper  press  controllers  in  the  plant  of 
The  Toronto  Star. 


Westinghouse 


1  31539 


F4/CLINENgr= 
‘/EUCTRIC'^ 
'  MF6.C0. 

C  H  •  C  A  «  O  \ 
NlOtyiiTm«WBUit 


— ^ 

11  ...-i" . 

1 

r 

V 

1 

/ 

1 

_J _  - 

50 


Editor  &  Publisher  The  Fourth  Estate  for  October  25,  1930 


SCRANTON  REPORTERS’  UNION  UNIQUE 
AMONG  U.  S.  NEWSPAPER  GROUPS 

Bitter  Coal  Strike  in  1902  Created  Union  Sentiment  Generally 
and  Marked  Organization’s  Start — High  Wages,  Clear-Cut 
Working  Hours  Obtained — No  Disputes  Have  Arisen 

By  TOM  J.  BRISLIN 


CIGNING  of  a  new  wage  scale  by  the 
Scranton  Newswriters’  Union  with 
newspaper  publishers  of  that  city  last 


Miss  Euilv  Wilcox  Joseph  M.  Butles 

week  marked  another  milestone  in  the 
eordial  relations  which  have  existed  l>e- 
tween  the  employers  and  the  members 
of  this  oldest  cif  ^itorial  men’s  unions  in 
the  country  since  1907.  Obtaining  for 
its  niem|)ers  the  highest  salaries  paid 
news  writers  in  any  city  its  size,  assur¬ 
ing  them  a  two  weeks’  ‘  paid  vacation, 
preventing  abuses  of  the  overtime  sys¬ 
tem,  this  unique  organization  has  func¬ 
tioned  successfully  since  its  start. 

The  fir.st  attempt  to  unionize  the  edi¬ 
torial  staffs  of  Scranton  came  in  1902, 
following  a  bitter  coal  .strike  which 
swung  sentiment  among  all  groups  to  the 
union  idea,  but  this  soon  collapsed. 
Then  five  years  later  the  movement  was 
started  again  with  the  resultant  estab¬ 
lishment  of  the  present  union,  the  only 
organization  of  its  kind  in  the  United 
Slates  and  Canada.  When  it  was  formed 
the  average  pay  of  reixirters  in  Scranton 
was  f)etwcen  $18  and  $20  a  week.  Tinlay 
the  scale  for  five-year  men  runs  lietween 
$56  and  $59  a  week  for  reporters. 
•Salaries  of  copy  readers  and  city  eilitors 
have  been  increased  accordingly  and  in 
many  respects  better  working  conditions 
have  also  been  obtained. 

When  first  organized,  the  Scranton 
union  did  not  admit  city  editors  to 
memliership.  Instead  the  roll  was 
limited  to  reporters  and  copy  readers 
entirely.  Later  the  rules  were  amendeil 
so  that  city  editors  were  admitteil  and 
provided  for  in  the  scale.  Managing 
editors  are  also  eligible  but  associate 
editors  have  never  Ix-eii  admitted  due  to 
the  fact  that  the  union  has  regarded  such 
newspaper  employes  as  lieing  more  or 
less  linked  with  the  newspaper  manage¬ 
ment. 

There  are  only  three  of  the  original 
union  members  still  in  newspaper  work 
in  Scranton.  They  are  M.  E.  .Saunders, 
correspondence  ^itor.  Titties;  Tom 
Nealon,  radio  editor  of  the  Times,  now 
on  the  sick  list,  and  Alex  Thompson, 
managing  editor,  Scrantonian. 

The  union  has  managed  to  prosper  in 
Scranton  Without  marring  the  most 
friendly  kind  of  relations  with  the  nub- 
lishers.  Each  year  it  holds  a  clambake 
and  banquet  to  which  the  employers  are 
always  guests  of  the  workers. 

Resides  correcting  abuses  that  once 
prevailed  in  one  or  two  newspaper  offices 
as  regards  irregular  pay  days  and  ad¬ 
vancing  the  wage  schedule  in  Scranton 
the  Newswriters’  Union  claims  to  have 
won  other  concessions  for  the  men  ami 
women.  Two  of  these  include  a  paid 
vacation  of  two  weeks  for  each  writer 
or  editor  after  a  year's  service,  and  half 
holidays  on  Satunlays  twice  a  month. 
The  union  also  obtained  an  arrangement 
which  requires  publishers  to  give  news- 
writers  two  weeks  notice  of  dismissal 
with  the  employes  tx-ing  reipiireil  to  do 
the  same  when  resigning.  ITuring  the 
war  period  when  living  costs  jumped  sky 
high  the  union  obtained  a  wage  advance 
of  $8  a  week  for  the  writers. 

The  Newswriters  present  their  wage 
claims  to  the  publishers  just  as  the 
printers,  the  press  men  and  the  stereo¬ 


typers  do.  The  wage  question  is  handled 
by  the  executive  Ixiard  on  which  each 
staff  is  represented  and  on  which  officers 
also  serve.  Later  this  committee  reports 
its  progress  to  the  union  as  a  whole  and 
then  signed  agreements  are  drawn  up. 

The  present  union  officers  are  Joseph 
M.  Hutler,  of  the  Times,  president ; 
Joseph  M.  Miller,  Sun,  vice-president; 
Frank  Nealis,  Republican,  recording 
secretary,  and  Miss  Emily  Wilcox, 
Times,  financial  secretary  and  treasurer. 

F'.  J.  Hart,  former  president  of  the 
union,  and  one  of  its  early  members  is 
chairman  of  the  executive  committee. 

What  do  the  publishers  think  of  the 
union  ? 

Here  is  what  William  F.  Hallstead, 
president  of  the  Sun,  says : 

“The  relations  between  the  Scranton 
Newswriters  and  the  Scranton  Sun  Pub¬ 
lishing  company  have  always  Ixen 
friendly.  It  is  impossible  for  me  to  .say 
whether  we  would  have  a  Ix'tter  or  worse- 
news  room,  if  it  were  non-union.  Cer¬ 
tainly  our  turnover  has  been  slight  and 
the  union  has  lieen  fair  in  all  its 
dealings.” 

F'.  J.  Lynett,  owner  of  the  Times,  de¬ 
clared  he  has  always  had  a  high  regard 
for  the  Newswriters’  'union.  He  lielieves 
that  while  the  union  has  increased  wages 
it  has  also  produced  Ixtter  staffs  and 
created  a  more  satisfii-d  condition  among 
reporters,  editors  and  copy  readers.  Mr. 
Lynett  has  always  maintained  that  a  gixxl 
reporter  deserves  a  .salary  higher  than  a 
printer. 

Leslie  M.  Tyler,  business  manager  of 
the  Scranton  Republican,  expressed  his 
opinion  as  follows:  “On  morning  news¬ 
papers  in  cities  comparable  to  Scranton 
in  population  we  find  the  average  mini¬ 
mum  salary  on  ten  newspapers  to  be  $21 
per  week ;  in  Scranton  $24 ;  the  average 
maximum  salary  on  ten  newspapers  to 
lx-  $.52.50  a  week;  in  Scranton  $.59. 

“The  fact  that  the  Scranton  news- 
writer  is  better  paid  than  in  any  other 
city  in  the  United  States,  not  excepting 
New  York  and  the  larger  metropolitan 
centers,  has  undoubtedly  reduced  turn¬ 
over,  created  satisfied  staffs  and  gener¬ 
ally  a  better  understanding  lietween  the 
news  room  and  the  publisher.” 

“Our  relations  with  the  existing  union 
in  Scranton  have  all  been  most  pleasant.” 
was  the  comment  made  by  M.  L.  Good¬ 
man.  president  of  the  Scrantonian.  a 
Sunday  paper.  “The  work  turned  out 
by  the  news  writers  of  this  city  has  al¬ 
ways  been  of  the  highest  standard.  I 
do  not  Ixlieve.  however,  that  this  is  all 
due  to  the  fact  that  our  reporters  are 
unionized,  but  rather  to  the  ability  of  the 
members  in  the  profession  whose  work 
would  be  exemplary  under  any  conditions. 

“The  standardizing  of  wages  through 
'union  regulations  does  tend  to  make  more 
satisfied  workers.”  Mr.  Goodman  con¬ 
tinued.  “There  is  also  no  doubt  that  the 
union  has  increased  the  salaries  of  news 
writers  in  this  city  over  those  of  other 
cities  of  similar  size  and  larger.  Rut 
this.  I  lielieve,  could  have  been  accom¬ 
plished  with  a  local  organization  of  a 
more  social  character.” 

Ihider  the  agreement  which  prevails 
between  the  union  and  the  .Scranton  pub¬ 
lishers  all  members  of  the  staffs,  includ¬ 
ing  the  city  eilitors  must  join  the  union 
within  .50  days  after  employment. 

Some  of  the  clauses  in  the  agreement 
read  as  follows : 

1 —  That  a  day's  work  on  afternoon 
papers  shall  include  the  time  from  the 
prevailing  ho'ur  of  reporting  until  onc- 
lialf  hour  after  the  prevailing  last  regu¬ 
lar  edition  has  gone  to  press.  Emergency 
assignments  shall  not  be  charged  as  over¬ 
time  luit  emergency  work  does  not  in¬ 
clude  routine  assignments,  except  in 
extraordinary  cases. 

2 —  That  on  morning  papers  a  day’s 
work  shall  be  from  the  prevailing  hour 


of  reporting  up  to  and  not  later  than  1 
o’clock  a.  m.  Providing,  however,  that 
newswriters  may  cease  work  earlier  if 
their  regular  assignments  are  completed 
before  that  time,  excepting  in  the  case 
of  the  late  men,  who  shall  be  allowed 
to  report  as  late  after  prevailing  time 
of  reporting  as  they  work  after  1  a.  m. 
each  day. 

3 —  The  term  of  apprentice  is  meant  to 
cover  the  first  two  years  of  service  as  a 
newswriter,  and  term  of  service  gener¬ 
ally  is  meant  to  cover  the  experience 
of  any  newswriter  on  any  daily  news- 
paiier  jiublished  in  a  town  approximately 
the  size  and  importance  of  Scranton. 
The  number  of  apprentices  shall  be  one 
to  every  four  journeymen  employed  or 
fraction  thereof. 

4 —  It  is  agreed  that  employes  who  have 
worked  one  >ear  on  any  Scranton  news¬ 
paper  shall  be  given  a  vacation  of  two 
working  weeks  annually  with  full  p:iy. 

5 —  No  writer  shall  be  required  to  do 
correspondence  work  in  connection  with 
his  regular  work.  This  means  that  re¬ 
porters  do  not  have  to  serve  as  cor¬ 
respondents  in  places  like  Dunmore. 
North  and  West  .Scranton  unless  they 
arrange  to  do  so  at  extra  compensation. 

6 —  That  there  shall  not  be  more  than 
two  weeks  between  each  pay  day  and 
all  employes  at  the  end  of  that  time  shall 
be  paid  in  full  by  cash  or  negotiable 
paper. 

7 —  It  is  under.stood  that  in  the  event 
of  a  newswriter  leaving  the  employ  of 
any  newspaper  he  must  give  two  weeks 
notice  and  that  any  publisher  releasing 
a  newswriter  must  give  him  two  weeks 
notice. 

8 —  I-'or  the  purpose  of  settling  any  dis¬ 
pute  over  any  part  of  the  contract  the 
chapel  in  which  the  dispute  originates 
and  the  newspaper  shall  each  pick  a 
spokesman  to  serve  on  a  board  of  arbi¬ 
tration.  If  they  cannot  settle  the  dispute 
a  third  arbitrator  will  be  named,  the 
boaril's  decision  to  be  final. 

9 —  It  is  agreed  that  all  Sunday  news¬ 
papers  having  contracts  with  the  union 
shall  maintain  regular  news  staffs  dur¬ 
ing  the  entire  week  of  the  wage  scale. 
This  shall  not  be  construed  as  to  prevent 
any  publisher  from  employing  additional 
newswriters  in  case  of  emergencies. 

The  wage  clau.ses  in  tlie  Scranton 
agreement  cover  reporters,  city  eelitors, 
society  reporters  and  desk  men.  The 
fir.st  year  reporters  get  $23  on  afternoon 
papers,  $24  on  morning  issues :  second 
year  ^50  for  days  and  $31  for  nights; 
third  year  $-56  for  days  and  $37  for 
nights;  fourth  year  $46  for  days  and  $47 
for  nights;  fifth  year  $.56  for  days  and 
$.59  for  nights. 

The  first-year  scale  for  society  editors 
or  reporters  is  $22.  The  second  is_  $27, 
third  $.53  and  fourth  $.50.  There  is  no 
classification  here  for  afternoon  and 
morning  newspaper  writers. 

The  scale  for  copy  readers  is  higher 
than  that  for  reporters  and  there  is 
nothing  to  prevent  eniployers  from  pay- 
ine  wages  over  the  scale  or  from  pre¬ 
venting  employes  from  taking  such  extra 
compensation.  There  are  bonus  men  on 
all  of  the  Scranton  newspapers  with  some 
reporters,  city  editors  and  desk  men  get- 
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is  the  ONLY  Seattle  daily  to 
show  an  increase  in  local  retail 
display  lineage  for  the  first  nine 
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ting  a  substantial  amount  over  the  scale. 
Telegraph  and  correspondence  editors  are 
listed  as  desk  men  in  the  wage  agree¬ 
ment. 

The  Scranton  union  is  operated  with 
little  expense  to  the  members.  It  has  no 
rent  to  pay.  Meetings  are  held  in  the 
newsrooms  of  the  four  papers  on  their 
turns.  Only  the  financial  secretary  re¬ 
ceives  compensation.  Most  of  the  dues 
go  to  the  international  union  of  the 
printers.  The  dues  are  based  on  the 
wages  the  members  earn  and  are  fixed  so 
that  a  small  portion  stays  in  the  treasury 
of  the  local  union.  The  members  carry 
cards  as  members  of  the  typographical 
union  and  as  such  share  in  the  death 
benefit  privileges  of  that  organization, 
gain  pension  rights  in  the  printers’  union 
and  in  cases  of  sickness  have  the  right 
to  gain  admission  to  the  printers’  home 
at  Colorado  Springs.  It  is  perhaps  the 
only  newswriters’  union  to  be  officially 
connected  with  the  printers,  and  I  under¬ 
stand  the  typographical  organization 
decided  some  time  ago  not  to  issue 
charters  to  additional  unions  of  this 
type. 

In  all  the  years  of  its  existence  the 
union  has  never  had  a  dispute  with  the 
publishers  as  to  working  extra  time 
during  emergencies. 


SCHOOL  PLANS  $100,000  PLANT 

Construction  work  on  a  new  $100,000 
press  building  will  begin  early  this  fall 
for  student  publications  at  the  University 
of  Michigan.  A  total  investment  of 
$180,000  will  be  represented  in  the  pro¬ 
ject,  including  $M,000  for  land  and 
$20,000  for  machinery.  The  structure 
will  be  built  with  funds  earned  by  the 
Michigan  Daily,  student  newspaper;  the 
Gargoyle,  humor  magazine,  and  the 
Micliiganensian,  the  year  book. 


McCORMICK  AIDS  HOSPITALS 

Two  oxygen  rooms,  the  first  to  be  in¬ 
stalled  in  Chicago,  have  been  donated  by 
Col.  R.  R.  McCormick,  publisher  of  the 
Chicago  Tribune,  to  aid  physicians  in 
treating  critical  cases  of  pneumonia,  car¬ 
diac  trouble  or  asphyxiation. 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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invitation 


You  are  invited  to  visit  Worcester,  Mass¬ 
achusetts  and  inspect  the  finest  mill  in  the 
World,  designed  and  equipped  with  special 
machinery  for  making  the  New  Efficiency 
Automatic  Blanket. 

The  process  is  extremely  interesting  from 
beginning  to  end. 

See  the  Carding  Machine,  43  feet  long, 
60  inches  wide,  with  10  cylinders,  and  60  rolls, 
covered  with  steel  points  and  fine  wires,  with 
a  running  speed  of  70  revolutions  a  minute  on 
60  inch  diameter  cylinders,  and  a  capacity  of 
less  than  one  pound  of  comhed  wool  a  minute. 

The  machine  cost  as  much  as  a  High  Speed 
Sextuple  Press  and  it  is  only  one  of  many 
special  machines. 

The  latch  string  is  always  out  and  it  will  he 
my  personal  pleasure  to  conduct  you  through 
the  finest  and  most  complete  newspaper  print¬ 
ing  press  blanket  mill  in  the  world. 

THEODORE  T.  ELLIS,  President 
New  England  Newspaper  Supply  Company 
Mill  at  164  Fremont  Street 
Worcester,  Mass. 


52 


Editor  &  Publisher  The  Fourth  Estate  for  October  25,  1  930 


REPEAL  OF  PROHIBITION  LAW  ADOPTED 
AS  SCRIPPS-HOWARD  POLICY 


Annual  Editorial  Conference  Also  Demands  President  Hoover’s 
Intercession  in  Mooney-Billings  Case  and  Government 
Action  to  Relieve  Unemployment 


THK  Scripps-Howard  Newspapers  de-  and  make  recommendations  in  the  at- 
clared  for  repeal  of  the  Eighteenth  tempts  now  being  made  to  have  Motmey 
Amendment,  demanded  government  ac-  and  Billings  pardoned.  The  text  of  the 
tion  to  relieve  unemployment,  and  asked  resolution  as  telegraphed  to  President 
the  intercession  of  President  Hoover  in  Hoover,  follows  in  part : 


Exerulives  of  the  Scripps-Howard  Newspapers  and  a  retired  Scripps-Howard 
editor  photographed  at  last  week’s  editorial  conference  at  French  Lick  Springs, 
Ind.  Photo  shows,  left  to  right:  Roy  W.  Howard,  chairman  of  the  hoard; 
G.  B.  Parker,  editor-in-chief;  Robert  F.  Paine,  e«litor  emeritus  Cleveland 
Press;  Robert  P.  Scripps,  president  and  editorial  director;  and  W.  W. 
Hawkin.s  general  manager  and  vice-chairman  of  the  hoard. 


the  Billings-Mooney  case  at  the  annual 
editorial  conference  of  editors  and  gen¬ 
eral  executives  of  the  organization  at 
French  Lick  Springs,  Ind..  last  week. 
The  present  economic  situation  was  dis¬ 
cussed.  A  resolution  was  adopted  ex¬ 
pressing  deep  regret  at  the  passing  of 
Col.  Milton  A.  McKae.  a  founder  ol  the 
Scripps-McRae  Newspapers. 

The  four-day  meeting  was  presided 
over  by  W.  W.  Hawkins,  general  man¬ 
ager  and  vice-chairman  of  the  Ixtard. 
Editors  of  the  25  Scripps-Howard  News¬ 
papers  attended  as  well  as  executives 
from  general  headquarters  in  New  ^'ork. 

The  stand  for  repeal  of  the  Eighteenth 
Amendment  was  taken  in  a  resolution 
which  called  attention  to  the  failure  of 
that  legislation  to  accoinnlish  its  puriH)se 
and  the  unlawfulness  resulting  from  this 
failure.  It  declared : 

“Believing  that  failure  of  national  pro¬ 
hibition  has  already  demonstrated  that 
repeal  of  the  Eighteenth  .\mendment  is 
inevitable,  the  ^ripps-Howard  News¬ 
papers  think  the  time  has  come  to  con¬ 
centrate  attention  on  the  question  of  how  . 
the  liquor  problem  of  the  future  may 
l)est  be  solved,  how  control  of  it  may  he 
taken  from  the  racketeer  and  the  hoot- 
legeer  and  placed  in  proper  hands." 

The  cure  for  the  internal  disagree¬ 
ments  over  prohibition  lies  in  the  applica¬ 
tion  of  the  principle  of  home  rule,  the 
resolution  continued,  and  “when  each 
community  is  delegated  with  the  power 
to  regulate  according  to  its  own  desires, 
the  sound  doctrine  of  sanction  will  have 
been  instituted,  and  order  will  succeed 
chaos.” 

The  Scripps-Howard  policy  was  then 
set  forth  in  the  following  paragraph: 

“To  accomplish  the  end  above  set  forth 
we  propose  therefore  the  absolute  repeid 
of  the  Eighteenth  Amendment.  That  is 
the  only  way.  All  other  plans  beg  the 
question  and  delay  its  solution.” 

In  urging  President  Hoover  to  inter¬ 
vene  in  the  case  of  Warren  J.  Billings 
and  Thomas  J.  Mooney,  who  were  con¬ 
victed  in  connection  with  the  Prepared¬ 
ness  Day  bombing  in  San  Francisco,  the 
Scripps-Howard  editors  characterize  the 
conviction  as  “judicial  lynchii^.”  A 
resolution  was  passed  requesting  the 
President  to  cause  the  Wickersham  I,aw 
Enforcement  commissiem  to  investigate 


"C'urrent  news  dispatches  indicate  the 
probability  of  an  indefinite  delay  in  the 
report  of  the  California  Supreme  Court 
on  the  recently  heard  pardon  appeal  of 
Warren  K.  Billings.  .\dinittcdly  the 
governor  will  not  act  on  the  appeal  of 
Thomas  J.  Mtatney.  jointly  convicted 
with  Billings  in  the  Preparedness  Day 
iMiinbing  outrage  in  San  Francisco  in 
July.  1916.  until  the  Supreme  Court  has 
reported  on  the  Billings'  appeal. 

‘‘.Meantime  a  dangerous  public  con¬ 
tempt  of  the  courts  is  growing  as  a  re¬ 
sult  of  a  perversion  of  justice  that  has 
aroused  the  condemnatifni  of  lawyers. 
|)reachers.  publicists,  editors  and  writers 
the  efiuntry  over. 

“Every  material  witness  contributing 
to  the  framed-up  conviction  of  these  two 
men  has  Ijeen  proved  a  perjurer.  All  the 
living  jurors  who  participated  in  the 
omviction  of  Mooney,  together  with  the 
judge  who  sentenced  Billings,  are  now 
convinced  of  the  innocence  of  these  two 
men  who  have  spent  13  years  in  prison. 
Roth  judge  and  jurors  are  working  for 
their  pardon.” 

The  re.solution  then  reviewed  the  case 
in  detail  and  in  conclusion  read; 

“.•\s  a  resident  of  California  and  as 
the  Chief  F'xecutive  of  the  nation  we 
feel  that  the  President  has  both  a  double 
interest  and  a  double  responsibility  in 
seeing  that  justice  is  done,  even  though 
tardily,  to  these  two  men,  from  many  of 
whose  opinions  we  dissent,  but  who  are 
nevertheless  entitled  to  complete  justice 
from  our  courts. 

“It  is  our  belief  that  such  world-wide 
attention  has  been  focused  upon  this  case 
that  only  the  most  crass  judicial  stupidity 
could  believe  that  it  can  ever  he  hushed 
up  until  justice  .is  done.  The  Scripps- 
Howard  newspapers,  actuated  solely  by 
the  twin  desire  to  see  justice  done  these 
men  and  public  confidence  in  the  courts 
restored,  pledge  themselves  to  keep  be¬ 
fore  the  public  the  details  of  this  judicial 
lynching  until  justice  is  finally  done. 

“Scores  of  other  influential  liberal 
newspapers  throughout  the  nation  are 
equally  determined  that  the  spirit  of  jus¬ 
tice  shall  not  languish  forgotten  and 
friendless  in  California  penitentiaries.” 

The  resolution  demanding  government 
action  in  the  unemployment  crisis  rec¬ 
ommended  a  permanent  general  economic 


council  to  insure  stability  in  business. 
Shorter  hours,  elimination  of  child  labor, 
repeal  of  the  Smoot-Hawley  tariff  and 
adequate  political  leadership  were  among 
the  requirements  set  forth  by  the  editors 
for  permanent  prosperity.  The  confer¬ 
ence  decided  that  it  was  the  duty  of  each 
editor  to  study  the  unemployment  situ¬ 
ation  in  his  own  field  and  plan  for  and 
advocate  relief  and  emergency  employ¬ 
ment  measures.  The  general  editorial 
offices  at  Washington  should  become  a 
clearing  house  for  exchange  of  ideas  and 
information  developed  in  the  different 
communities,  the  editors  agreed. 

"Beginning  with  the  Hoover  unem¬ 
ployment  commission  in  1922,  there  have 
been  several  official  inquiries,  all  result¬ 
ing  in  virtually  the  same  recommenda¬ 
tions."  the  resolution  on  unemployment 
and  business  stability  read  in  part.  “They 
called  for  large-scale  planning  and  stag¬ 
gering  of  public  and  semi-public  con¬ 
struction  projects,  for  adequate  current 
labor  and  production  statistics,  for  co¬ 
ordinated  federal  and  state  employment 
agencies. 

“But  these  measures  of  minimum  pre¬ 
paredness  were  not  undertaken  because 
.\mcrica  was  too  busy  enjoying  the  fat 
years  to  think  of  coming  lean  years. 
W  hen  the  reaction  came  w<  were  unpre¬ 
pared.  W’e  must  not  be  unprepared  next 
time. 

"The  Scripps  -  Howard  newspapers 
call  upon  the  President  and  the  next 
Congress  to  enact  this  long-pending 
legislation. 

“In  addition,  we  urge  upon  political 
and  business  leaders  the  necessity  for  a 
permanent  general  economic  council  to 
help  put  the  ration’s  business  upon  a  safe 
peace  time  basis.” 

Those  present  in  addition  to  Mr.  Haw- 
kiirs  were:  Robert'  P.  Scripps,  presi- 
<lent  and  editorial  director;  Roy  W. 
Howard,  chairman  of  the  board ;  G.  B. 
Parker,  editor-in-chief ;  John  Sorrella, 
executive  editor ;  W.  G.  Chandler,  gen¬ 
eral  business  manager;  Thomas  J.  Dowl¬ 
ing,  circulation  director ;  John  E.  Fin- 
neran,  director  national  advertising  de¬ 
partment;  M.  E.  Tracy,  columnist;  Fred 
S.  Ferguson,  president  NE.\  Service, 
Inc.;  C.  K.  Matson,  editor,  Buffalo 
'rimes:  Lee  B.  Wood,  managing  editor, 
•Wje  ]’ork  Tclcijram;  Wallace  Perry, 
editor,  El  Paso  Post;  Ben  I'oster,  Jr., 
secretary  to  W.  W.  Hawkins ;  Edward 
W.  Fldwards,  Jr.,  secretary  to  (j.  B. 
Parker ;  E.  H.  Shaffer,  editor,  A'ctc’ 
.l/<’.nV(i  State  Tribune;  J.  W.  Foster, 
assi.stant  to  G.  B.  Parker;  Dr.  Harry 
Elmer  Barnes,  editorial  writer;  B.  1. 
Susong,  editor,  Coriiiiiton  Kentucky 
Post;  Thomas  L.  Sidlo,  controller  and 
general  counsel ;  J.  M.  Gleissner,  man¬ 
aging  editor,  Scripps-Howard  News¬ 
paper  .Alliance :  H.  I).  Jacobs,  editor, 
Pittsburtih  Press;  A.  I).  Brashears,  edi¬ 
tor,  Baltimore  Post;  Herbert  Walker, 
editor  NE.\  Service:  .Aubrey  Graves, 
managing  editor,  AVr(/’/’.t-//ore<7r(/  Xeivs; 
i'.  I).  Minteer,  editor.  Port  Worth  Press; 
Frank  W.  Rostock,  editor,  Cineinnati 
Post;  M.  E.  Foster,  editor,  Houston 
Press;  Louis  B.  Seltzer,  editor,  Clc7'c- 
land  Press;  Paul  C.  Edwards,  editor. 


San  Dicyo  Sun;  L.  E.  Judd,  editor,  Ak¬ 
ron  Pimes-Press;  Harold  C.  Place 
editor,  Toledo  News-Bee;  Robert  F.’ 
Paine,  editor  emeritus,  Cleveland  Press- 
T.  E.  Sharp,  editor,  Memphis  Press- 
Scimitar;  editor,  San  Francisco  News- 
Harry  F.  Busey,  managing  editor,  Colum¬ 
bus  Citizen;  Ludwell  Denny,  chief  edi¬ 
torial  writer,  Scripps-Howard  Newspaper 
Alliance;  Lowell  Mellett,  editor,  Wash¬ 
ington  Daily  News;  William  P.  Simms, 
foreign  editor.  Scripps-Howard  News¬ 
paper  Alliance;  F'.  R.  Peters,  editor, 
Evatuznlle  Press;  Felix  F.  Bruner,  edi¬ 
tor,  Youngstowti  'Telegram;  W.  L. 
Sturtevant,  editor,  Birmingham  Post; 
N.  D.  Cochran,  editor,  Scripps-lioxvar’d 
News;  H.  E.  Neave,  treasurer,  Scripps- 
Howard  Newspapers;  Glen  Dubois,  sec¬ 
retary  to  Robert  P.  Scripps ;  K.  L. 
Merigold;  E.  J.  Meeman,  editor,  Knox¬ 
ville  News-Sentinel ;  Edward  T.  Leech, 
editor,  Denver  Rocky  Mountain  News’; 
Carl  C.  Magee,  editor,  Oklahoma  City 
News. 


WISCONSIN  LEAGUE  MEETS 


Dailies  to  Advertise  Prosperity _ 

Ralph  Kingsley  Re-elected 

.Advertisements  pointing  out  that  Wis¬ 
consin  is  one  of  three  states  which  have 
not  suffered  extensively  from  business 
depression  will  be  carried  by  members 
of  the  Wisconsin  Daily  Newspaper 
League,  it  was  decided  at  the  annual 
meeting  in  Oshkosh,  Oct.  14.  Reprints 
will  l)e  mailed  to  agencies  and  national 
advertisers. 

The  league  also  decided  to  publish  a 
book  on  Wisconsin  markets  with  a 
compilation  of  statistics  covering  every 
member’s  trade  territory. 

Ralph  S.  Kingsley,  president  of  the 
Kenosha  Evening  News,  was  re-elected 
president  of  the  league.  Clough  Gates, 
of  the  Superior  Telegram,  was  chosen 
vice-president,  and  H.  L.  Davis,  business 
manager,  Appleton  Post-Crescent,  was 
re-elected  secretary -treasurer. 

Sessions  were  held  in  the  new  plant  of 
the  Oshkosh  Daily  Northwestern,  with 
its  publisher,  Oscar  J.  Hardy,  acting  as 
host. 

Members  of  the  league  were  guests  of 
the  Oshkosh  Northwestern  at  a  ban(|uet 
given  by  O.  J.  Hardy,  publisher.  Gen¬ 
eral  C.  R.  Boardman,  for  the  past  4b 
years  vice-president  of  the  Northwestern, 
was  toastmaster,  and  short  talks  were 
made  by  W.  B.  Chilsen,  Merrill  Herald; 
W.  F.  Ohde,  Manitowoc  Herald-Nei.es; 
R.  S.  Kingsley;  C.  E.  Broughton,  She¬ 
boygan  Press,  Frank  E.  Noyes,  Marinette 
Eagle-Star;  F.  W.  Leahy,  Stevens  Point 
Journal;  P.  D.  Shoemaker,  Associated 
Press,  and  H.  L.  Davis. 


HOLEPROOF  APPOINTS  BLAKER 

The  Blaker  Advertising  Agency,  Inc., 
New  A'ork,  has  been  appointed  to  handle 
the  advertising  campaign  for  the  women’s 
division  of  Holeproof  Hosiery,  it  was 
announced  this  week  by  A.  C.  Battersby, 
treasurer  and  general  manager.  The 
agency  will  take  over  the  account  start¬ 
ing  in  January,  1931. 


f^aiiiher  Real  Publisher. . . . 


—from  E.  J.  COSTELLO. 

Publisher,  The  Milwaukee  ha»  achieved  real 


has  inspired  our  face  in  Milvraukee 


I 


Editor  &  Publisher  The  Fourth  Estate  for  October  25,  1  930 


53 


I 


heHi 

MARKET  61 


FOR  mi 


SMCE  BirVERSTKEY 
W  T0I400C1TVAND 
W/7  TOWN  MAKKETSIN 
^CyTi  THE  UNITED  SIATES 

-  anpcanam- 

JlSerCice  to  General  JidOertlserS'-Jld- 
Oertising  and  Sales  EXJecutiOes-JldCertising 
Jlgendes  and  Commercial  Organisations 


Here  are  just  a  few  Advertising 
Agencies  who  say  the  Guide  is 
^^indispensable.’^ 

N.  W.  Ayer  &  Son,  Inc. 

McCann-Erickson  Co. 

J.  Walter  Thompson  Co. 

Crifchfleld  &  Company 

The  Greyer  Company 

Fuller  &  Smith  &  Ross,  Inc. 

Picard-Sohn,  Inc. 

Holden  McKinney  &  Clark, 
Inc. 

Frank  M.  Comrie  Co. 

McLain-Simpors  Organization 

The  John  C.  Van  Haagen 
Adv.  Agency 

John  Falkner  Arndt  & 
Company 


Search  Warrant  or 
Invitation  ? 

Which  ? 


Space  buyers  and  Sales  Executives  consult  the 
Market  Guide  for  the  latest,  accurate,  ready- 
referenced  data  concerning  sales  possibilities 
ill  daily  newspaper  market  areas. 

Invitations,  in  the  fonn  of  advertisements  of 
newspapers,  on  the  same  page  with  survey  data 
afford  space  buyers  quick,  pleasant  access  to 
the  facts  and  tie  markets  to  newspapers  to  the 
profit  of  all  advertising  publishers. 

Otherwise,  space  buyers  must  take  out  search- 
warrants,  so  to  speak,  to  ferret-out  the  facts. 

Because  newspaper  linage  in  these  shrewd  days 
must  be  sought  and  fought  for  more  than  ever 
before  “Invitations”  produce  better  than 
“search  warrants.” 

Over  200  Publishers  have  made  space  reserva¬ 
tions  for  the  1931  issue  of  the  Guide  to  be  pub¬ 
lished  November  22,  1930. 


Publishers  should  write  or  wire  for 
their  reservations  at  once  to 


EDITOR  &  PUBLISHER  MUKcrsyn  Fm«3i 

I  rr,,  ..  . .  „  .  - - - - 


1700  Times  Building,  Times  Square,  New  York  City 

‘Every  ISewsiMper  Publisher  Profits  from  this  Publication. 
Publishers  who  advertise  in  it  Profit  Most.’* 


SMCE  BUYERS' KEY 
TO  1400  CITY  AND 
town  markets  in 

THE  UNITED  SIATES 
'  ANOCANAM- 


t/4  Service  to  General  tAdOertisers-Jid: 
dertising  and  Sales  EjOecutiOes’Jidikrtising 
Jlgendes  and  Commercial  Organisations 
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IN  THIS,  the  annual  mechanical  issue  of  Editor 
&  Publisher^  I  address  myself  to  that  great 
body  of  highly  intelligent  and  skillful  men 
upon  whom  falls  the  work  of  manufacturing  the 
American  newspaper. 

In  no  other  industry  of  my  acquaintance  is 
there  presented  quite  the  combination  of  difficult 
operations  which  must  be  performed  by  these  men 
with  such  incredible  accuracy  and  dispatch. 

To  grasp  the  measure  of  this  extraordinary  per¬ 
formance  one  must  realize  that  the  newspaper  is 
created  anew  daily,  from  the  first  page  to  the  last. 
From  the  framework  of  mere  empty  chases  there 
must  within  a  few  hours  be  sent  to  the  delivery 
trucks  often  hundreds  of  thousands  of  copies  of  a 
many-paged,  accurately  composed  and  beautifully 
illustrated  product,  upon  the  leaves  of  which, 
themselves  only  three-thousandths  of  an  inch  in 
thickness  and  made  of  nothing  but  spruce  pulp, 
are  displayed  in  delicate  eloquent  patterns  of  car¬ 
bon  the  symbols  of  the  day’s  news.  Such  is  the 
swiftest  manufacturing  operation  known  to  in¬ 
dustry. 

This  is  possible  only  because  the  American 
newspaper  is  staffed  with  technical  men  of  great 
daring,  resourcefulness,  freedom  from  prejudice, 
and  intense  practicality.  In  the  enthusiasm  with 
which  they  confront  the  solution  of  their  problems 
— in  the  newspaper  office  each  day  is  a  new  day — 
and  greet  the  future  with  its  searching,  all -chang¬ 
ing  innovations,  lies  the  fundamental  secret  of  the 
incomparable  success  of  the  newspaper  in  this 
country. 

As  a  practical  inventor,  engineer,  stereotyper, 
and  pressman,  who  having  spent  over  forty  years 
in  the  company  of  these  men  knows  the  full  meas¬ 
ure  of  their  achievements,  I  cannot  refrain  from 
paying  them  this  tribute  of  admiration  and 
respect. 


T^HE  CREATIVE  WORK 
by  this  corporation  rel 
ments.  In  the  foundry, 
plate  machine  has  recently 
accurately-timed  and  smoothh 
platemaking  which  for  rapidit 
perfection  of  product  surpasse 
methods.  This  machine  and 
the  Morley  mat,  which  is  bei 
guidance  in  accordance  with  c 
ing  the  typographic  excellence 
ing,  have  prepared  newspaper 
progressive  steps  which  are  a 
the  pressroom. 


In  the  pressroom  the  first,  tl 
toward  the  future  has  alreadv 
introduction  of  the  Wood  pres 
around  which  is  being  built 
pressroom  and  a  wholly  new 
paper  printing.  In  its  simpl 
directness  of  operation,  its  swi 
of  production,  the  technical  pe 
net,  and  its  certain^’  of  scI 
the  forthcoming  pressroom  v 
resemblance  to  that  of  the  pre; 
all  respects  a  new  manufacturi 

The  core  of  this  devtlopm 
press,  is  finished.  It  isnot^ener 
machine,  which  under  existing 
run  daily  at  speeds  rangiigfro 
hour,  is  capable  of  maintaningj 
in  excess  of  any  it  has  hith  rto  di 
as  its  surrounding  conditunsar 
are  brought  into  step  "iti  its  c 
will  continue  to  mount 
have  found  no  speed  at"| 
its  work  satisfactorily. 


pto 
lich  tl 
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lie  Future? 


'ORK  that  is  being  done 
I  relates  to  two  depart- 
idry,  the  Automatic  Auto- 
intly  introduced  a  swift, 
oothly-working  method  of 
apidity  of  production  and 
rpasses  all  other  existing 
:  and  the  development  of 
is  being  made  under  our 
with  our  plans  for  increas- 
illence  of  newspaper  print- 
paper  stereotyping  for  the 
i  are  about  to  be  taken  in 


first,  the  fundamental,  step 
already  been  taken  in  the 
id  press.  This  is  the  core 
I  built  up  a  wholly  new 
y  new  technique  of  news- 
;  simplicity  of  control,  its 
its  swiftness  and  economy 
nical  perfection  of  its  prod- 
of  schedule  maintenance, 
room  will  bear  but  little 
the  present.  It  will  be  in 
lufacturing  unit. 

levelopment,  the  press  as  a 
lot^enerally  known  that  this 
existing  conditions  is  being 
igife  from  50,000  to  55,000  an 
itajning  producing  speeds  far 
rto  displayed.  As  rapidly 

(fts  and  minor  accessories 
its  capabilities  its  speed 
P  to  the  present  time  we 
fich  this  press  will  not  do 


T^HE  next  steps  in  the  practical  work  of 
creating  this  new  pressroom  are  now  about 
to  be  taken.  There  will  soon  be  put  into  use 
on  The  New  York  Times  two  press  accessories 
of  fundamental  importance.  The  first  will  reduce 
the  time  so  wastefully  consumed  in  starting  and 
replating  presses.  It  will  eliminate  great  physical 
exertion  now  spent  in  setting  presses  to  work,  and 
will  replace  the  uncertainties  of  human  functioning 
with  the  certainties  of  mechanical  functioning.  It 
will  prevent  the  throwing  of  plates  and  will  eliminate 
the  dangers  to  men  and  machines  which  result 
therefrom. 

The  second  device  will  convert  the  full  running 
speed  of  the  press  into  producing  speed.  That  is  to 
say,  if  the  press  be  run,  for  instance,  for  an  hour  at 
the  rate  of  50,000  impressions  an  hour  its  production 
will  be  50,000  copies,  less  only  the  copies  which 
actually  contain  pasters.  All  pasters  will  be  made 
at  full  press  speed.  Hereafter,  presses  need  be  oper¬ 
ated  at  one  speed  only,  to  which  all  adjustments 
affecting  tension,  color,  and  folding  can  once  and  for 
all  be  accurately  set.  Paper  waste  will  be  lessened, 
a  uniform  typographic  appearance  will  be  assured, 
and  a  vast  increase  in  production  per  machine- 
hour  w^ill  be  obtained. 

These  are  but  two  of  many  inventions,  now  in 
course  of  development  in  our  laboratories,  which 
will  contribute  to  the  nevv^  pressroom  to  which  I  have 
referred.  As  the  Wood  press  was  designed  in 
full  knowledge  of  the  existence  and  practicality  of 
all  of  these  inventions,  and  was  so  constructed  that 
each  when  finished  can  be  applied  to  it,  the  tech¬ 
nical  man  can  confidently  accept  our  entire  pro¬ 
gram  and  join  with  us  in  preparing  the  newspaper 
for  the  next  period  of  industrial  expansion. 

Oct.  25, 1930.  Wood  Newspaper  Machinery  Corporation, 

HENRY  A.  WISE  WOOD,  President. 


Editor  &  Publisher  The  Fourth  Estate  for  October  25,  1  930 


E  D  I 


R  I  ^  L 


MR.  HEARST’S  BIOGRAPHERS 

Another  long-range  attempt  at  an  analysis  of 
what  Mr.  William  Randolph  Hearst  has  done 
for  or  to  American  newspapers,  and  why  he 
did  those  things  and  not  some  other  things,  is  made 
by  George  P.  West  in  the  November  American  Mer¬ 
cury.  It  leaves  the  reader  with  the  same  sense  of 
futility  that  marks  most  efforts  to  write,  without  inti¬ 
mate  knowledge,  of  public  figures  during  their  life¬ 
times. 

The  author  of  the  latest  piece  has  apparently  tried 
to  make  a  fair  appraisal,  on  the  basis  of  his  subject’s 
writings,  combined  with  the  gossip  and  legend  that 
have  grown  around  the  publisher’s  operations  during 
four  decades,  but  his  own  sense  of  failure  is  evident 
in  his  wish  that  Annie  I^urie,  one  of  Mr.  Hearst’s 
oldest  associates,  would  tell  her  story  as  a  contribu¬ 
tion  toward  the  solution  “of  the  riddle  that  Hearst 
remains.” 

On  all  of  these  efforts,  we  believe  that  the  best 
comment  is  that  attributed  to  Mr.  Hearst  himself. 
Asked  if  he  had  read  one  of  the  estimates  of  his  life 
and  works,  he  shook  his  head. 

“If  it  doesn’t  tell  the  truth,  it  will  make  me  mad,” 
he  said,  “and  if  it  tells  the  truth,  it  will  make  me 
sad.” 

That  quotation  is  the  net  contribution  of  Mr. 
West’s  piece  to  Hearstiana. 

And.  after  oil  these  years,  we  learn  from  pro¬ 
motion  literature  that  “magazine  advertising  is 
local  advertising.”  Pardon  a  yazvn. 

SOMETHING  WRONG  HERE 

ONE  curious  phase  of  this  business  we  love  is 
the  penchant  of  circulation  managers  to  spend 
time  discussing  how  to  save  a  penny  here  and 
a  penny  there  in  the  process  of  getting  the  papers 
to  the  street.  Seldom  do  the  pennies  thus  saved  re¬ 
main  in  the  circulation  manager’s  budget  for  deserved 
increase  in  salaries,  or  desirable  promotion.  As  a 
rule,  they  are  headed  directly  for  the  profit-and-loss 
account.  The  circulation  department,  with  the  editor¬ 
ial  staff,  feels  the  first  heavy  strokes  of  the  expense¬ 
cutting  axe  whenever  total  revenues  fall  below  ex¬ 
pectation.  Both  are  expected  to  maintain  full  per¬ 
formance,  and  the  results  of  failure  to  do  so  are 
quickly  apparent. 

This  attitude  of  many  publishers  toward  their  cir¬ 
culation  organizations,  and  the  resultant  attitude  of 
the  latter  toward  their  job  lie  at  the  root  of  some 
undisputed  abuses.  A  competitor’s  effort,  often  half- 
baked  and  ill-managed,  must  be  matched  whatever 
the  expense.  With  the  results  in,  and  expense  of  the 
enterprise  badly  shading  income,  the  publisher's  re¬ 
action  may  be  immediate  and  drastic.  The  gain  must 
be  held,  but  with  an  organization  reduced  to  offset 
the  cost  and  bring  the  m-iintenance  within  the  limits 
of  a  budget  established  months  before  without  the 
contingency  in  mind.  However  high  the  circulation 
manager’s  motives  may  be,  they  will  with  difficulty 
be  imposed  upon  men  whose  pay  depends  upon  im¬ 
mediate  results  and  whose  services  can  be  summarily 
dispensed  with.  Volume  they  can  and  do  get,  but 
how  much  of  it  is  of  genuine  value  to  the  publisher 
and  his  advertising  clientele,  and  how  much  of  it 
will  pass  an  A.  B.  C.  audit,  the  circulation  manager 
learns  by  experience.  Another  result  of  the  economy 
forced  by  publishers  is  the  exploitation  of  boys,  now 
happily  a  thing  of  the  past  in  most  cities  and  to  no 
small  ex  nt  by  the  initiative  of  the  circulation  men 
themselvet  Another  is  the  overloading  of  agents  and 
dealers  with  papers  beyond  the  capacity  of  the  terri¬ 
tory. 

There  is  waste,  genuine  waste,  more  important  than 
the  free  copies  to  policemen  and  motor  men,  the  com¬ 
parative  cost  of  kraft  or  white-waste  wrappers,  the 
correct  length  of  cord  for  the  tying  of  a  bundle,  or 
a  hundred  other  topics  on  which  circulators  write 
“papers.”  Naturally,  circulation  men  know  better 
than  arly  one  else  what  they  must  do  to  survive,  and 
if  the  boss  upstairs  demands  economy,  they’ll  do  their 
grandest  best  to  see  that  he  gets  it  with  the  least 
damage.  They  are  an  able,  intelligent  group,  as  we 
see  them  at  the  national  and  regional  conventions, 
and  they  deserve  a  better  assignment.  Conditions 
that  now  prevail  in  the  best  newspaper  offices  can  be 
widely  extended  with  benefit  to  the  circulation  per¬ 
sonnel  and  with  infinitely  greater  gain  to  the  news¬ 
paper. 


Some  therefore  cried  one  thing,  and  some 
another;  for  the  assembly  was  confused;  and 
the  more  part  knew  not  wherefore  they  were 
come  together. — Acts,  XIX;  32. 

THE  MECHANICAL  SIDE 

IN  the  process  of  making  daily  newspapers  for  the 
not-too-busy  American  of  1930,  not  a  tick  of  the 
clock  in  a  day’s  passage  goes  without  its  accom¬ 
paniment  somewhere  of  the  click  and  pound  of  type¬ 
setting  machinery,  the  roar  of  press-gears,  the  soft 
purr  of  conveyors,  the  snip  of  a  bundle-tyer,  the  bark¬ 
ing  exhaust  of  a  delivery  cycle  or  truck.  Somewhere 
in  this  broad  land,  some  newspaper  is  racing  to  press 
every  moment.  Speed  is  the  keynote  of  the  operation 
from  the  first  stroke  of  the  reporter’s  typewriter  to 
the  last  click  of  the  press-counter,  and  no  expense  is 
being  spared,  even  in  the  present  time  of  comparative 
depression,  for  the  attainment  of  increased  produc¬ 
tion  without  loss  of  the  qualities  prized  in  an  easier- 
going  day. 

Investment  of  American  newspapers  in  plant  and 
equipment  today  can  be  conservatively  estimated  at 
$250,000,000.  It  is  probably  greater  than  that  now, 
and  will  certainly  be  considerably  greater  before  many 
years  even  though  the  number  of  newspaper  units 
continues  to  decrease.  The  annual  payroll  of  news¬ 
paper  mechanical  employes  this  year  will  not  be  much 
less  than  $400,000,000.  The  value  of  the  raw  materials 
passing  through  the  hands  of  these  workers  in  a  year 
is  not  less  than  $250,000,000. 

It  needs  no  further  demonstration  to  prove  that  a 
publisher’s  success  or  failure  can  be  largely  deter¬ 
mined  by  his  control  of  mechanical  operations,  into 
which  a  great  deal  more  than  half  of  his  total  in¬ 
come  is  poured  back  as  expense.  The  weight  of 
material  is  too  great,  and  the  newspaper  operation  is 
too  fast  to  be  handled  without  the  aid  of  the  best 
machinery  available.  Skilled  labor  is  taken  for 
granted  and  does  not  often  fall  short  of  the  per¬ 
formance  demanded  by  its  employers.  Within  the 
past  few  years  the  entire  newspaper  equipment  has 
been  remodeled  or  replaced.  Behind  the  palatial 
fronts  of  modern  plants  has  been  installed  machinery 
ample  to  care  for  daily  routine  with  a  generous 
stand-by  capacity.  Working  conditions  of  mechani¬ 
cal  staffs  have  been  given  attention  by  newspaper  pub¬ 
lishers  that  few  other  industrialists  can  match. 
Wages  have  been  increased  as  living  costs  rose,  and 
there  is  no  sign  that  they  will  be  decreased. 

In  one  important  respect,  we  believe,  newspaper 
management  has  not  kept  pace  with  its  own  develop¬ 
ment.  In  too  many  offices  direction  of  the  mechanical 
divisions  remains  in  the  business  manager,  who,  if 
specially  qualified  for  that  work,  regards  it  as  para¬ 
mount  and  neglects  other  equally  important  functions, 
but.  if  he  is  not  especially  learned  in  mechanical  af¬ 
fairs.  m.ay  regard  it  as  secondary. 

Seldom  is  the  foreman  of  a  mechanical  department 
given  authority  over  his  own  force  equal  to  that  of 
the  city  editor  over  the  news  room,  or  the  classified 
manager  over  the  telephone  staff.  Less  seldom  yet, 
does  he  have  the  pay  of  an  important  department 
head,  or  the  executive  assistance  needed  to  control  a 
large  type-setting  battery  or  a  long  line  of  press  units. 
The  foreman  is  one  of  several  newspaper  factors  to 
whom  the  economic  advances  of  the  past  decade  have 
been  something  to  read  about  rather  than  enjoy,  and 
in  the  resultant  weakness  here  mav  be  the  source  of 
some  waste  and  uneconomic  conditions.  Coincidence 
or  not,  the  newspapers  distinguished  for  their  me¬ 
chanical  supervisors  are  seldom  those  in  which  labor 
trouble  originates.  Genuine  economy  might  mean  a 
larger  outlay  for  these  services. 


If  udnter  holds  a  prospect  of  even  minor 
local  unemployment,  prepare  to  meet  it  now. 
Don't  let  the  “bad-for-husiness'’  suppressionists 
add  their  dead  weight  to  the  public  indifference. 


VALUE  OF  STATISTICS 

WITH  newspaper  linage  during  the  past  three 
months  comparing  less  favorably  than  at 
earlier  periods  with  the  corresponding  portions 
of  1929,  several  suggestions  have  come  to  Editor  & 
Publish KR  to  the  effect  that  all  linage  records  tie  sup¬ 
pressed,  or  that  1929  comparisons  be  suppressed,  or 
that  comparisons  be  made  with  1928  rather  than  1929, 
until  the  figures  regain  their  roseate  colors  of  a  few 
months  ago.  The  idea  seems  to  be  that  only  good 
news  should  be  published,  and  that  news  of  an  un¬ 
pleasant  situation  tends  to  aggravate  the  malady. 

We  are  not  in  agreement  with  any  of  these  sugges¬ 
tions  or  with  the  reasons  that  underlie  them.  We 
did  not  agree  a  few  years  ago  when  some  publishers 
suggested  that  figures  showing  tremendous  linage 
gains  should  be  suppressed  because  they  were  used 
to  the  disadvantage  of  new'spapers  in  wage  scale  nego¬ 
tiations  and  otherwise.  If  this  publication,  or  any 
other  news  publication,  accepts  the  philosophy  behind 
such  views  and  carries  them  to  their  logical  ends,  it 
denies  the  only  reason  it  has  for  existence. 

Reliable  and  informative  statistics  are  compara¬ 
tively  new  in  newspaper  production  and  advertising. 
Their  uses  are  imperfectly  understood  by  most  of 
those  concerned.  The  competitive  element  is  over¬ 
stressed,  while  the  informative  comparisons  which 
show  new  avenues  for  market  development  are  gen¬ 
erally  overlooked.  Newspapers  have  been  so  accus¬ 
tomed  to  recording  gains  months  after  month  over 
previous  volumes,  reverse  in  the  current  arrived  so 
suddenly  that  the  focus  of  all  attention  in  linage 
reports  is  the  almost  unbroken  line  of  losses. 

If  the  bare  published  fact  of  linage  losses  can  have 
such  depressing  effect  as  our  friends  allege,  what  do 
they  think  would  result  from  substifuting  verbal 
rumor  for  verified  news?  No  newspaner  solicitor 
needs  any  details  on  the  sales  resistance  built  up  for 
him  by  rumors,  usually  without  any  foundation,  flit¬ 
ting  from  mouth  to  ear  ahead  of  him  along  Main 
street,  and  the  facts  at  their  worst  are  seldom  so 
withering. 

.^nd  the  facts  of  the  newspaper  situation  indicate 
no  degree  of  desperation.  .Against  last  year  they  look 
bad  s'uperficially,  but  in  point  of  fact  they  prove  that 
the  newspaper  business  is  much  better  off  than  many 
others  of  national  scope.  There  are  few  industries 
dependent  upon  wide  popular  appeal  which  have  fin¬ 
ished  nine  months  of  19.30  less  than  12  per  cent  be¬ 
hind  the  same  period  of  1929. 

The  sober  fact  that  all  business,  including  our 
own,  can  learn  from  the  current  depression,  is  that 
none  of  us  reads  commercial  statistics  with  any  high 
degree  of  certainty.  Looking  back  over  linage  fig¬ 
ures  to  1926,  some  economists  can  see  in  them 
far  back  the  first  warnings  of  the  1929  explosion. 
We  do  not  vouch  for  that  view,  but  it  is  interesting, 
and  it  indicates  that  ’unmanipulated  statistics  might 
be  studied  with  other  things  in  mind  than  the  heart¬ 
breaking  loss  shown  bv  last  month.  Possibly  the  next 
upturn  and  its  succeeding  depression  can  be  foreseen 
and  offset  by  their  intelligent  interpretation. 


Neivspaper  rvork  is  worthy  of  a  man’s  full 
time. 


RADIO  PROGRAMS  AGAIN 

AD\’ICE  by  the  New  England  Daily  News¬ 
paper  Association  that  its  members  should 
eliminate  all  trade  names  from  published  radio 
programs  raises  again  questions  which  have  plagued 
newspapers  since  the  baby  days  of  the  radio.  Have 
advertisers  who  sponsor  programs  of  undoubted  pop¬ 
ularity  created  news  values  that  newspapers  in  a 
competitive  situation  can  afford  to  ignore?  If  tb*** 
names  have  news  value,  of  what  use  to  readers  are 
the  programs  with  this  descriptive  information 
omitted,  and  what  is  the  'use  of  devoting  one  to  fi't 
columns  of  expensive  space  to  a  feature  giving  iK* 
information? 

It  is  important,  but  incidentally  so,  that  broadcast¬ 
ing  does  in  fact  compete  for  newspaper  interest  and 
newspaper  dollars.  That  newspaper  men  and  broad¬ 
casters  both  deny  the  impossibility  of  such  competi¬ 
tion  does  not  alter  the  fact  of  its  existence.  That  it 
will  be  a  less  effective  competitor  with  the  prograii^ 
omitted  from  newspapers  or  published  in  abbreviated 
form,  w-e  very  much  doubt. 
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Prince  Carlysle,  formerly  with  the  rail 
River  (Mass.)  Sews,  and  the  Brockton 
(Mass.)  Daily  Evening  Enter[>rise,  is 
now  on  the  Lowell  (Mass.)  Siin  staff. 

Xed  C.  Record,  sports  editor,  Fort 
Worth  Record-Telegram,  underwent  an 
operation  for  appendicitis  last  week. 

Nolen  Bulloch,  former  United  Press 
manager  at  Little  Rock,  Ark.,  is  now 
on  the  copy  desk  of  the  St.  Louis  Star. 

I>ick  Meade,  sports  columnist,  Toledo 
Sews-Bee  and  formerly  sports  editor  of 
the  News-Bee,  returned  last  week  with 
Mrs.  Meade  from  a  tour  of  Europe. 

Jo  Ranson  and  Maurice  McLoughlin 
of  the  Brooklyn  Eagle  are  making  radio 
talks.  Ranson  broadcasts  a  weekly  book 
chat,  while  McLoughlin  is  on  the  air 
each  day  with  last  minute  news  bulletins. 

Harry  A.  Spencer,  a  department  editor 
for  the  Brooklyn  Daily  Eagle  15  years, 
and  Mrs.  Spencer,  are  the  parents  of  a 
daughter  Dorothy  Louise  Spencer,  liorn 
Oct.  15,  in  their  home  at  Queens  Vil¬ 
lage,  L.  1. 

William  I.  Gordon,  of  the  Seattle 
Times,  has  joined  the  Salt  Lake  Tribune 
as  Capitol  reporter.  He  was  formerly 
head  of  the  Tribune  copy  desk,  and  with 
the  Associated  Press  in  Salt  Lake. 

Ben  Rosenhaum,  editorial  writer,  Des 
Moines  (la.)  Register  and  Tribune,  ad¬ 
dressed  the  Iowa  Study  club  recently  on 
“The  Drama  Today.” 

Joe  Toye,  Boston  Herald-Traveler,  has 
been  presented  a  replica  of  the  State 
seal  in  the  form  of  a  gold  stickpin,  given 
by  the  Armenian  Republican  Club  of 
Massachusetts,  in  appreciation  of  an 
editorial  in  the  Traveler,  which  was  in¬ 
strumental  in  saving  a  young  Armenian 
student  from  deportation. 

Eli  Ives  Collins,  of  Jersey  City,  N.  J., 
former  reporter  for  the  Meriden  (Conn.) 
Record  and  the  Jersey  City  (N.J.) 
Journal  has  been  appointed  publicity 
manager  for  the  campaign  of  Dwight 
Morrow  for  senator. 

Charles  Moore  has  been  placed  in 
charge  of  railroad  news  for  the  Harris¬ 
burg  (Pa.)  Eventing  News. 

Richard  F.  Crannell,  assistant  city 
editor.  A' rtf  York  Herald  Tribune,  at¬ 
tended  the  dance  and  folk  song  festival 
at  the  Chateau  Frontenac,  in  Quebec, 
Oct.  16-18. 

Frederick  E.  Phelan  has  joined  the 
city  staff,  Bridgeport  (Conn.)  Post. 
He  was  formerly  with  the  Danbury 
Times,  Bridgeport  Sunday  Herald  and 
Bridgeport  Star. 

Sam  Butts,  sports  editor,  Jacksonville 
(Fla.)  Times-Union,  covered  the  Uni¬ 
versity  of  Florida-Chicago  game  in 
Chicago,  Oct.  18. 

John  M.  Sharp  has  joined  the  copy 
desk.  Salt  Lake  Tribune  after  a  long 
vacation  in  the  east.  He  was  formerly 
on  the  city  staff.  Salt  I.ake  Telegram. 

Kenneth  Maddock  has  joined  the  Utica 
(N.Y.)  Daily  Press  as  a  reporter. 

Edward  S.  Pitzschler,  Newtown  re- 


PURELY  PERSONAL 


PRENTISS  BAILEY,  vice-president 
and  publisher,  Utica  (N.Y.)  Ob- 


1  and  publisher,  Utica  (N.Y.)  Ob¬ 
server-Dispatch,  and  Paul  B.  Williams, 
editor,  Utica  Press,  are  members  of  a 
committee  of  15  named  by  the  Utica 
Chamber  of  Commerce  to  determine 
steps  in  a  proposed  change  in  the  form 
of  municipal  government  in  Utica. 

C.  P.  Hasbrook,  publisher,  Richmond 
(Va.)  Timcs-Dispatch,  addressed  the 
Richmond  Kiwanis  Club  recently. 

Marcellus  E.  (Mefo)  Foster,  editor  of 
the  Houston  (Tex.)  Press,  has  returned 
from  a  three-months’  trip  abroad. 

(korge  D.  Carney,  co-publisher.  Fort 
Smith  (Ark.)  Times  Record  and  South¬ 
west  American,  was  Oct.  17  re-elected 
president  of  the  Fort  Smith  Chamber  of 
Commerce. 

Edmund  J.  Kearns,  vice-president  of 
the  Kearns  Corporation,  publishers  of  the 
Salt  Lake  Tribune  and  Salt  Lake  Tele¬ 
gram,  is  in  a  local  hospital  suffering 
from  an  infection. 

Count  Robert'  de  Caix  de  Saint-.\y- 
mour,  former  secretary-general  in  the 
office  of  the  High  Commissioner  for 
France  in  Syria,  delegate  to  the  man¬ 
dates  commission  of  the  League  of  Na¬ 
tions,  and  for  almost  25  years  editor  of 
political  affairs  of  the  Journal  des  De- 
bats,  Paris,  opened  the  1930-31  series 
of  dinner  conferences  at  the  Cercle  Uni- 
versilaire  de  Montreal. 


IN  THE  BUSINESS  OFFICE 

WILLIAM  E.  HASKELL,  JR.,  of 
the  Nezv  York  Herald  Tribune,  ad¬ 
dressed  the  Association  of  Advertising 
Men  at  Grand  Central  Palace,  Oct.  18. 

Ralph  R.  Stowe,  circulation  manager, 
Caslonia  (N.C.)  Gazette,  recently  was 
confined  to  his  home  on  account  of  ill- 


Colonel  Edward  J.  Stackpole,  Jr., 
treasurer,  Harrisburg  (Pa.)  Telegraph, 
■tt'as  elected  to  succeed  himself  as  presi¬ 
dent  of  the  Pennsylvania  National  Guard 
Association  at  the  state  convention  at 
Wilkes-Barre  last  week. 

William  F.  Rogers,  advertising  man¬ 
ager,  Boston  Evening  Transcript,  has 
been  appointed  a  member  of  the  Execu¬ 
tive  Committee  of  the  Board  of  Trustees 
of  Boston  University. 

William  F.  Connelly,  advertising  solic¬ 
itor,  Fall  River  (Mass.)  Herald  Ncius, 
was  operated  on  for  appendicitis  at  the 
Union  Hospital  in  Fall  River  this  week. 


IN  THE  EDITORIAL  ROOMS 
IVON  ANDE'RSON,  managing  editor 
^  of  the  Madison  Wisconsin  State 
Journal,  and  Mrs.  Anderson  are  parents 
of  a  daughter  born  Oct.  15. 

Mrs.  William  Brown  Meloney,  editor, 
Sew  York  Herald  Tribune  Magazine 
will  broadcast  over  the  National  Broad¬ 
casting  Company  network  on  Armistice 
Day  on  the  subject  “Child  Health  and 
Better  Homes.” 

M.  A.'  Gorman,  managing  editor, 
Flint  (Mich.)  Daily  Journal,  was  toast¬ 
master  at  a  banquet  attended  by  400 
members  of  the  East  Michigan  Tourist 
Association  and  .  the  Northeastern 
Michigan  Development  bureau  in  Bay 
City,  Mich.,  Oct.  23. 

W.  Gordon  Williams,  managing  editor. 
Big  Rapid  (Mich.)  Pioneer,  recently 
landed  a  trout  weighing  18^4  pounds 
while  on  a  fishing  trip  in  northern 
Michigan. 

Herbert  G.  Hart,  for  the  past  10  years 
business  editor.  Grand  Rapids  (Mich.) 
Herald,  left  Oct.  21  for  the  Mayo  Clinic 
Rochester,  Minn.,  where  he  will 
undergo  an  operation. 

Sidney  Marcuse  of  the  copy  desk, 
Bridgeport  (Conn.)  Post,  has  been 
nominated  for  representative  in  the  state 
*K'*mture  from  Fairfield,  a  suburb,  by 
•he  Democratic  party. 

Nathan  W.  Garfin,  police  reporter, 
®nQ  Gorton  Gammack,  general  assign¬ 
ment  man.  Hartford  ((Jonn.)  Courant, 
fave  exchanged  duties. 


FOLKS  WORTH  KNOWING 


LARENCE  Newton  Andrews  at  74 
years  of  age  refuses  to  give  up  his 
newspaper  activities,  and  after  selling 
his  interest  in 


‘•Tho  MonI  ii»u4*eosNful 
Feature  We  Have 
Ever  Run^’ . 


the  Easton  (Pa.) 

Free  Press,  is 
back  at  work  on 
the  Easton  Ex¬ 
press  as  a  re¬ 
porter.  He  re¬ 
cently  passed  his 
52nd  year  of 
newspaper  work. 

Mr.  Andrews 
was  graduated 
from  l.afayette 
College  in  North 
Carolina  in  1876 
and  joined  the  Clarence  N.  Andrews 

Free  l^ress  in 

1878.  In  1885  he  entered  into  a  partner¬ 
ship  to  purchase  the  paper,  and  on  his 
partner’s  death  became  editor  and  man¬ 
ager.  In  1925  the  paper  was  sold  to  the 
Express  and  Mr.  Andrews  joined  the 
latter  paper  in  a  reportorial  capacity. 
Mr.  Andrews  served  two  terms  as  pres¬ 
ident  of  the  Newspaper  Publishers  As¬ 
sociation  of  Pennsylvania. 

E'or  four  years  Mr.  Andrews  served 
as  postmaster  of  Easton,  appointed  by 
President  William  McKinley.  He  con¬ 
ducted  his  duties  at  the  postoffice  in  ad¬ 
dition  to  his  newspaper  work.  He  is  a 
charter  member  of  the  Easton  Rotary 
Club,  is  active  in  civic  matters  and  is  an 
elder  in  the  College  Hill  Presbyterian 
Church. 


presentative  of  the  Bridgeport  (Conn.) 
Post-Telegram,  has  been  nominated  for 
justice  of  the  peace  on  the  Democratic 
ticket. 

Carlyle  Burrows,  art  writer.  New 
York  Herald  Tribune,  has  returned  from 
a  vacation  in  Tyringham,  Mass.,  in  the  ; 
Berkshires.  | 

E.  M.  Henderson,  assistant  managing 
editor,  Birmingham  Nezvs,  was  called  to 
Lexington,  N.  C.,  last  week  following 
the  death  of  his  father,  T.  L.  Henderson. 

Frank  Spain,  Jacksonville,  Fla.,  at¬ 
torney,  is  handling  radio  news  and  writ¬ 
ing  a  column  on  miniature  golf  for  the 
J ac ksonville  Ti m es- Union. 

Syd  Keener,  sports  editor,  St.  Louis 
.Star,  is  on  vacation  at  Excelsior  Springs, 
Mo. 

George  Kolbe  has  been  appointed  as¬ 
sistant  city  editor,  Buffalo  Times,  suc¬ 
ceeding  Harry  Van  Lunger  who  is  now 
on  the  city  staff  of  the  Buffalo  Ez>ening 
News.  Frank  Dressier,  Jr.,  has  been 
appointed  automobile  and  aviation  ed¬ 
itor  of  the  Times,  succee<ling  Teyd 
Wooster,  resigned. 

Charles  Hulten,  formerly  of  the  Rock¬ 
ford  (III.)  Republic,  has  joined  the  pub¬ 
licity  department  of  the  University  of 
Wisconsin. 

(Continued  on  next  page) 


For  Womeiiy  Girls,  Boys,  Men 

XoE  BeCKLEY 

Clare  Dwiggins 


Zoe  Beckley’s  Corner  is  a  feature  that  gets  letters  from 
people  interested  in  heart  and  home  affairs. 

Dwiggins  does  a  daily  cartoon,  “Golden  Days,”  which 
gets  a  hand  from  the  whole  family. 


Nolen  for  busy  editors:  The  Cleveland  Plain  Dealer  has  just  ordered 
the  Terhune  dog  stories.  .  .  .  And  Terhune’s  new  book,  “Proving 
Nothing,”  has  just  been  issued  by  Harper’s.  .  .  .  Rube  Goldberg's  movie, 
“Soup  to  Nuts,”  attracted  very  favorable  notice  when  it  opened  in  New 
York. 
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That  sounds  like  old  news  in  re¬ 
lation  to  the  TARZAN  Strin  hv 


I  lation  to  the  TARZAN  Strip  by 
Edgar  Rice  Burroughs  .  .  .  F.  W. 
Clarke,  managing  editor  of  The  At¬ 
lanta  Constitution,  has  called  Tar- 
zan  “the  most  thoroughly  success¬ 
ful  strip  we  have  had  in  many  years 
.  .  .  we  have  been  cashing  in  on  it 
in  a  manner  that  is  most  pleas¬ 
ing.”  .  .  .  “One  of  the  best,”  said 
W.  N.  Burkhardt  _ 


of  the  San  Fran¬ 
cisco  News.  .  .  . 
“We  have  been 
besieged  with  . 
inquiries  from  } 
readers  who  i 
said,  ‘Give  us  , 
more  Tarzan’,” 
W.  P.  Plummer 
reported  for 
The  Albany 
Knickerboc  k  e  r 
Press.  .  .  . 


of  the  most  popular  fea- 
tures  we  have  ever  run,”  was 


tures  we  have  ever  run,”  was 
the  comment  of  Edward  J,  Mee- 
mam  of  The  Knoxville  News-Senti¬ 
nel.  .  .  .  “Never  ran  a  strip  that 
took  hold  so  fast  and  kept  up  inter¬ 
est  so  well,”  said  The  Tacoma 
News  Tribune.  .  .  .  “We  found  the 
interest  ranged  all  the  way  from 
small  children  up  to  old  people;  all 
human  beings  are  interested,”  ac¬ 
cording  to  E.  Robert  Stevenson,  of 
The  Waterbury  American.  .  .  .  “In 
my  many  years  of  experience  as  a 
newspaper  man,  I  do  not  know  of  a 
strip  that  took  hold  of  young  and 
old  alike  like  Tarzan,”  said  C.  M. 
Clendenin  of  The  Springfield  State 
Register.  .  .  . 


^^THE  MOST  enthusiastically  re- 
•  ceived  strip  we  have  ever  pub¬ 
lished,”  according  to  H.  W.  Stodg- 
hill  of  The  Louisville  Courier  Jour¬ 
nal.  .  .  .  “The  most  spontaneous 
and  the  most  enthusiastic  response 
we  ever  had  to  any  feature  that  I 
recall,”  said  Charles  A.  Fell  of  The 
Birmingham  News.  .  .  .  “One  of  the 
very,  very  best.  .  .  .  Tarzan  has 
brought  up  circulation  and  helped 
us  maintain  circulation,”  said  Gene 
Howe,  publisher  of  The  Amarillo 
Globe-News.  .  .  .  “Tarzan  has  an  ap¬ 
peal  for  all  persons  of  all  ages  in 
all  classes  of  society,”  said  Paul 
Benton,  reporting  on  the  success  of 
the  strip  in  the  Gannett  Newspa¬ 
pers.  .  .  .  “You  win.  Tarzan  is 
good.  By  all  means  keep  the  Tar¬ 
zan  stuff  coming,”  said  Ralph  Ben¬ 
jamin  of  The  Portland  Oregon 
News.  .  .  . 


Not  only  is  the  fascination  of 
Tarzan  felt  hv  neonie  of  all 


I  ^  Tarzan  felt  by  people  of  all 
ages,  but  by  people  of  all  nationali¬ 
ties.  .  .  .  The  strip  is  now  running 
in  German,  Italian,  Croatian, 
Czecho-Slovakian,  Russian,  Hunga¬ 
rian,  Polish  and  Greek.  .  .  I  Peter 
P.  Yolles,  managing  ed^or  of 
Nowy  Swiat  (The  Polish  Morning 
World)  has  just  written  ibs,  “Tar¬ 
zan  is  the  most  successful  feature 
we  have  ever  run.  .  .  .  The  romance, 
adventure  and  element  of  suspense 
seems  to  have  made  every  chapter 
more  exciting  than  the  one  be¬ 
fore.  .  .  .” 


If  you  have  not  started  the  Tarzan 
Strip  yet  .  .  .  why  not?  ...  A  wire 
to  us  will  bring  you  terms  and 
samples.  .  .  . 
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John  Fletcher,  Sunday  and  feature 
editor  of  the  Buffalo  Times,  has  re¬ 
turned  to  duty  after  a  vacation  motoring 
along  the  Atlantic  seaboard  and  through 
the  Adirondacks. 

Larry  Desautels,  assistant  sports  ed¬ 
itor,  Grand  Forks  (N.D.)  Herald,  man¬ 
aged  a  league  championship  diamond  ball 
team  during  the  season  just  closed. 

Eddie  .Anderson,  on  the  copy  desk, 
Houston  (Tex.)  Post-Dispatch,  shipped 
recently  aboard  the  S.  S.  Youngstown, 
bound  for  French  and  Kelgium  ports. 
The  ship  will  return  to  Port  Houston 
around  (Thristmas. 

Major  H.  Cunningham  Morris  of  the 
Sunday  staff,  Bridgeport  (Conn.)  Post, 
has  resumed  his  duties  after  a  week’s 
illness. 

Earle  D.  Wilson  of  the  editorial  staff, 
Neil'  Bedford  (Mass.)  Times,  spoke  be¬ 
fore  the  Business  and  Professional 
Women’s  Club  at  Taunton,  Mass.,  Oct. 
7,  on  newspaper  work. 

Rurwell  C.  Snyder,  telegraph  editor, 
Baltimore  Sun,  was  ill  last  week  at  his 
home. 

A.  Bird  Glaspie,  rod  and  gun  editor, 
Pontiac  (Mich.)  DaiYv  Press,  has  re¬ 
turned  to  the  office  after  an  illness  of 
three  weeks. 

William  S.  Murray,  formerly  police 
reporter.  Fall  River  (Mass.)  Globe,  is 
now  with  the  Lowell  (Mass.)  Yioi. 

Robert  E.  Beith,  literary  editor,  Port¬ 
land  (Me.)  Evening  Express,  addresed 
members  of  the  Portland  Y.  W.  C.  A., 
Oct.  16.  on  “Current  Books.’’ 

John  Meredith,  formerly  a  student  at 
Catholic  University  and  Holy  Cross  Col¬ 
lege,  has  joined  the  Netv  Haven  Journal- 
Courier  as  a  reporter. 

Theodore  E.  Buell,  Hartford  (Conn.) 
Courant  city  staff,  accompanied  the 
Hartford  delegation  to  the  American 
Legion  convention  at  Boston. 

Charles  Speedie  has  joined  the  staff 
of  the  Salt  Lake  Telegram,  from  the 
trade  paper  field  in  Hollywood. 

H.  Guy  Moats,  county  editor,  Pontiac 
(Mich.)  Daily  Press,  is  confined  to  his 
home  because  of  illness. 

Miss  Helen  M.  York,  Rockland  (Me.) 
Courier-Gazette  has  returned  from  a 
two  months’  trip  to  Europe. 

Harold  A.  Putnam,  head  of  the  copy 
desk.  Portland  (Me.)  Evening  Express, 
returned  to  work  Wednesday  after  an 
illness  of  several  months. 

Herbert  G.  Jones,  formerly  associate 
literary  editor,  Philadelphia  Public 
I^edgcr,  and  later  book  editor  of  the 
Nc7V  York  Tribune,  has  opened  a  book 
store  in  historic  Longfellow  Square, 
Portland,  Me. 

Patrick  Hurley,  formerly  of  the  Fall 
River  (Mass.)  News  and  Fall  River 
Globe,  is  now  on  the  staff  of  the  Lowell 
(Mass.)  Sun, 

E.  E.  Schroerler,  until  recently  farm 
editor,  IVisconsin  Rapids  (Wis,)  Trib¬ 
une,  has  been  appointed  publicity  director 
for  the  Wisconsin  Farm  Bureau  Federa¬ 
tion.  with  headquarters  in  Madison. 

Frank  R.  Kent,  Tr.,  a  1930  graduate  of 
Princeton  University,  has  joined  the 
Baltimore  Sun  staff  and  is  reporting  po¬ 
litical  activities. 

Tom  Latta,  formerly  editorial  writer 
of  the  Tulsa  (Okla.)  World  and  vet¬ 
eran  Oklahoma  newspaper  man,  has  been 
added  to  the  publicity  staff  of  the  state 
Democratic  headquarters.  I^atta  will 
produce  a  daily  column  for  newspapers. 

William  J.  Kirby,  Rochester  Democrat 
&  Chronicle  assistant  city  editor,  has  re¬ 
turned  from  his  vacation. 

Lewis  Nachman,  of  the  display  staff. 
.Springfield  Illinois  State  Journal,  and 
Airs.  Nachman  are  parents  of  an  eight- 
pound  daughter,  born  last  week. 

J.  A.  Livingston,  owner  and  editor, 
Russellville  (.Ark.)  Courier-Democrat, 
was  elected  president  of  the  Russellville 
(Thamber  of  Commerce,  Oct.  14. 

Gardiner  B.  Ellis,  Rochester  Democrat 


&  Chronicle  financial  editor,  has  returned 
from  his  vacation. 

Max  G.  Kesterson,  night  editor.  Grand 
Rapids  (Mich.)  Press,  has  returned 
from  a  week’s  vacation.  Kesterson  was 
formerly  with  the  Kansas  City  Star, 

Lee  J.  Noble,  sports  editor,  Kokomo 
(Ind.)  Tribune  is  a  candidate  for  county 
councilman. 

Henry  W.  Loesch,  sports  editor, 
Rock  Arkansas  Gazette,  and  Allen  Til- 
den,  sports  editor,  Arkansas  Democrat, 
were  at  Memphis,  Tenn.,  Oct.  14,  for  the 
meeting  of  the  Southern  Association  of 
Baseball  Clubs. 

Charles  F.  Collisson,  agricultural  ed¬ 
itor.  Minneapolis  Tribune,  addressed  the 
St.  Louis  .Advertising  Club,  Oct.  14,  at 
its  luncheon  meeting  during  the  National 
Dairy  Show. 


WEDDING  BELLS 

TTARVEY  \y.  SOUTHGATE,  edi- 
torial  writer,  Rochester  (N.Y.) 
Democrat  Fr  Chronicle,  to  Miss  Mabel 
R.  Ross,  daughter  of  Allan  C.  Ross, 
editor-in-chief  of  the  paper,  and  Mrs. 
Ross.  They  are  on  a  honeymoon  in 
Southern  states. 

Edwin  J.  McKay,  managing  editor, 
Donora  (Pa.)  IIcrald-American,  to  Miss 
Susan  Smith  of  Point  Pleasant,  W.  Va. 

Frederick  Martin  Jensen,  business 
manager,  Ventura  County  (Cal.)  .Star, 
to  Miss  Barbara  Judah,  daughter  of 
Henry  R.  Judah,  of  Santa  Cruz,  recently. 

Richard  Montague,  son  of  James  J. 
Montague,  feature  writer.  New  York 
Herald  Tribune,  to  Miss  Marian  Cady 
of  New  Rochelle,  Oct.  18. 

F.  Harold  Grimes,  news  editor, 
.Meriden  (Conn.)  Record,  to  Martha 
Hall  lllingsworth,  Oct.  18  in  New  York 
City. 

Frank  L.  Hayes  of  the  Chicago  Daily 
News,  to  Miss  Helen  Wallace  recently. 

Miss  Martha  Traynor  Mahoney,  of 
the  Chicago  Tribune  .Advertising  depart¬ 
ment,  to  Robert  C.  Wray,  Oct.  4. 

Tack  AVeeks,  night  city  editor.  Chicago 
Daily  Times,  to  Miss  Eunice  Sharp,  re¬ 
cently. 

Franklin  Sturde  of  the  Chicago 
Herald-Examiner,  to  Miss  Dorothy 
Conner,  Oct.  6. 

A’irgil  I..  Lewis,  of  the  sports  depart¬ 
ment.  Waterloo  (la.)  Daily  Courier,  to 
Miss  Dorothy  Rate  of  Iowa  City.  Lewis, 
gradiwted  from  the  University  of  Iowa 
in  June,  was  editor  of  the  Daily  loivan, 
student  daily. 

Miss  Marguerite  E.  D>er  of  the 
classified  advertising  department,  Port¬ 
land  (Me.)  Press  Herald,  Evening  F.x- 
press  and  Sunday  Telegram,  to  Ben  L, 
Bowden  of  Philadelphia,  at  Portsmouth, 
N.  H.,  Oct.  14.  Mrs.  Bowden’s  father, 
Frank  C.  Dyer,  is  the  foreman  of  the 
composing  room  of  the  Evening  Express. 

Edward  .A.  Berendt,  photographer, 
Hartford  (Conn.)  Courant,  to  Lois  B. 
Kingsbury,  at  Hartford,  recently. 

Harry  Milne,  sports  editor.  Rockford 
(Ill.)  Morning  Star,  to  Miss  Ruth 
Frances  I^ng,  Oct.  14. 

Tyrell  Krum,  lawyer  and  former  re¬ 
porter  for  the  Chicago  Herald  and  Ex¬ 
aminer,  to  Miss  Helen  L.  Kammerer  of 
Chicago,  Thursday,  Oct.  16. 


PRESS  ASSOCIATION  NOTES 

WILLIAAI  K.  HUTCHINSON,  chief 
”  of  the  capitol  staff  of  International 
News  Service  Washington  bureau,  has 
been  assigned  to  Pennsylvania  where  he 
will  handle  political  news  there  for 
1.  N.  S.  until  after  the  gubernatorial 
race  is  concluded. 

Earl  Watson,  formerly  with  the  Asso¬ 
ciated  Press  in  Atlanta,  has  joined  the 
copy  desk.  Mobile  Press. 


ASSOCIATIONS 

Arthur  P.  dodge,  head  of  the 

Los  Angeles  Times  art  department, 
has  been  elected  president  of  the  Print 
Makers’  Society  of  California. 
Harold  L.  Doolittle  was  elected  vice- 
president  and  Howell  C.  Brown,  editor. 

Annual  meeting  of  the  Maine  Press 
Association  was  held  at  Bangor,  Oct. 
17.  The  principal  speaker  was  C.  E. 


Hadley,  publisher,  Lexington  (Mass.) 
Times-Minute  Man,  who  discussed  the 
problems  of  the  weekly  papers. 

Meeting  in  Dallas  during  the  state 
fair,  the  Texas  Press  Association 
executive  committee  fixed  June  11  to  13 
inclusive,  as  dates  for  the  association’s 
annual  convention  to  be  held  at  San 
Angelo.  R.  H.  Nichols,  Vernon  Record 
president  of  the  group,  presided  at  the 
meeting. 

Harry  T.  Brundige,  St.  Louis  Star 
reporter,  will  be  the  principal  speaker  at 
the  convention  of  the  Iowa  High 
School  Press  .Association  at  Grinnell 
college  Nov.  14-15. 

Warren  McDermott  of  Indianapolis 
Technical  high  school  was  elected  presi¬ 
dent  of  the  Indiana  High  School 
Press  As.sociation  at  Franklin,  Ind 
Oct.  18. 

Syracuse  (N.Y.)  .Advertising  Club 
is  planning  a  civic  pageant  on  Nov.  29 
to  launch  a  “buy  early’’  campaign  for 
Christmas  shoppers. 

William  J.  G.  Myers,  Connecticut 
manager  of  the  .Associated  Press,  re¬ 
counted  some  of  his  37  years’  experi¬ 
ences  in  newspaper  work  as  guest  of 
honor  of  the  Hartford  (Conn.)  Press 
Club  at  its  annual  meeting  Oct.  15. 
Maurice  R.  Cronan,  Hartford  Courant, 
was  elected  president  of  the  club,  suc¬ 
ceeding  John  Beckley.  Other  officers 
elected  were :  Sereno  B.  Gammell, 
Times,  vice-president;  Jack  Elliott, 
Courant,  secretary ;  Theodore  L.  Holden, 
'rimes,  assistant  secretary;  John  R. 
Case,  Times,  treasurer,  and  Theodore  E 
Buell,  Courant,  assistant  treasurer. 


SPECIAL  EDITIONS 

TY.ALL.VS  (Tex.)  Morning  News  an- 
nual  State  Fair  of  Texas  edition, 
Oct.  12.  128  pages  including  eight-p^e 
Trinity  River  Industrial  District  Section 
in  rotogravure. 

Cedar  Rapids  (la.)  Gazette-Repub¬ 
lican  16-page  tabloid  section  for  First 
.Annual  Radio  Week,  Oct.  13. 

.Imcrican  Nezvs,  English-language 
paper  published  in  Hamburg,  Germany, 
and  distributed  throughout  central 
Kuroi)c.  East  Prussia  number,  compris¬ 
ing  articles  by  statesmen  on  world  peace 
and  other  subjects.  Eugene  J.  Deuth  is 
publisher. 

Gastonia  (N.C.)  Daily  Gazette,  fOth 
anniversary  edition.  Sept.  30. 

Homestead  (Pa.)  Messenger,  Golden 
Jubilee  edition,  Oct.  9,  with  rotogravure 
supplement.  .A  congratulatory  message 
from  President  Hoover  was  published. 

H.  P.  Wiggins  is -president  of  the  Mes¬ 
senger  Publishing  Company. 

Greeley  (Col.)  Daily  Tribune,  his¬ 
torical  edition,  64  pages,  Oct.  10.  The 
edition  marked  the  40th  anniversary  of  j 
the  Teachers  College,  and  the  60th  an-  , 
niversary  of  the  city  and  the  newspaper.  | 
Charles  Hansen  is  editor  and  manager.  | 


NEW  PUBLICATIONS 

Lee  F.  CURREY,  publisher.  Burton 
Heights  Record  and  the  5e.we«r  j 
Square  Neivs,  Grand  Rapids  (Mich.) 
community  newspapers,  established  a  ; 
third  weekly,  the  East  End  News,  Oct.  j 
17.  Currey,  for  13  years  employed  in  the  | 
composing  rooms  of  the  Grand  Rapidj  I 
Herald  and  the  Grand  Rapids  Press,  is  I 
a  brother  of  Glen  W.  Currey.  publisher  | 
of  the  Muskegon  Heights  (Mich.)  Ret- 
ord,  a  weekly. 

Toivn  Crier,  a  tabloid  weekly  circulat¬ 
ing  in  the  suburbs  of  Bridgeport,  Conn, 
has  made  its  appearance.  Alfred  - 
O’Brien,  city  editor,  Bridgeport  Sunday 
Herald,  is  editor  and  Aaron  Jaco^n. 
formerly  classified  manager  of  the  Her¬ 
ald,  is  business  manager. 

NEW  PLANTS  AND  EQUIPMENT 

PURCHASE  of  a  building  for  the 
Antlers  (Okla.)  American  and  the 
Kiamichi  Valley  (Okla.)  ATcw-r,  has  b«n 
announced  by  Paul  Stewart,  pubbsh^ 
The  Kiamichi  Valley  News  will  « 
changed  to  the  Sandy  Land  Torch  am 
will  devote  its  columns  exclusively  to 
agricultural  news. 

Polish  Everybody's  Daily,  N 

Y.,  will  open  an  addition  to  its  plan' 
that  city  about  Nov.  1. 
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DAILIES  GAINING  IN  HGHT  AGAINST  TIME 


Leaving  Development  of  Major  Speed  Facilities  to  Research  Engineers,  Newspaper  Men  Are  Concerned 
With  Intra-Mural  Refinements  That  Speed  Paper  to  Press — Human  Ingenuity  Important 


V^ITH  all  the  marvellous  mechanical 
”  refinements  in  press  communica¬ 
tions  and  production,  the  changes  that 
the  radio,  the  telephoto,  the  airplane,  and 
the  great  printing  presses  have  brought 
about  in  newspaper  production,  the  ele¬ 
ment  of  speed  remains  paramount.  News 
remains  a  highly  perishable  product — 
valuable  on  the  spot,  dull,  dead  and 
worthless  the  day  after. 

But  newspaper  publishers  these  days 
are  little  interested  in  the  romantic  and 
spectacular  elements  of  speed,  the  ele¬ 
ments  which  have  for  so  many  years 
captivated  the  imagination  of  the  public 
and  spurred  the  publisher  on  to  greater 
efforts.  The  amazing  process  by  which 
an  incident  in  any  part  of  the  world  be¬ 
comes  a  detailed  “story,”  ready  for  con¬ 
sumption  in  half  an  hour,  perhaps,  after 
it  had  occurred,  is  old  stuff  to  newspaper 
publishers.  Speed  has  become  standard¬ 
ized.  The  telephoto  and  radio  are  stand¬ 
ard  communications  equipment  put  into 
use  by  nearly  all  newspaper  offices. 
News  gathering  organizations  use  air¬ 
planes  as  though  they  were  taxicabs.  If 
newspaper  presses  cannot  meet  the  con¬ 
tingencies  of  nearly  any  given  situation, 
everybody  in  the  organization  wants  to 
know  why. 

And  yet.  newspaper  executives  told 
Editor  &  Publishkr  this  week,  speed 
remains  the  talk  of  the  shop.  Leaving 
the  development  of  the  major  facilities 
to  engineers  and  research  men,  news¬ 
paper  department  heads  are  concerning 
themselves  with  short  cuts,  with  little  im¬ 
provements  that  several  years  ago  might 
have  been  considered  too  trivial  to  bother 
with.  .And  with  all  the  latest  develop¬ 
ments  at  hand,  they  are  figuring  how  they 
can  best  employ  them  to  clip  minutes 
from  the  time  between  the  location  of  the 
story  to  the  city  desk,  from  the  city  desk 
to  the  composing  room,  to  the  stereotyp¬ 
ing  department,  and  down  to  the  presses. 
Xewspaj^rs  are  constantly  gaining 
ground  in  their  fight  against  time. 

The  ingenuity  of  individuals,  however, 
remains  the  greatest  factor  a  newspaper, 
a  press  association  or  a  syndicate,  can 
possess.  Without  this  purely  human  ele¬ 
ment  the  great  machine  of  news  making 
would  be  dull  and  lifeless,  they  said. 

The  coupling  of  the  modern  machine 
facilities  to  the  individual  remains  one 
of  the  greatest  and  most  absorbing  prob¬ 
lems  the  newspaper  publisher  has  to  face. 
How  can  he  utilize  radio  to  the  greatest 
advantage?  How  can  he  best  route  his 
expected  “special”  story  from  Tokio  to 
Chicago?  How  can  he  get  pictures  of 
that  disaster  in  France  before  his  com¬ 
petitor?  What  can  he  do  to  put  his 
Wall  Street  edition  on  the  street  the 
minute  after  the  market  has  closed?  In 
considering  these  problems  he  takes  the 
facilities  for  granted.  They  are  there 
waiting.  How,  and  with  what  employe’s 
services,  can  he  best  use  them? 

Vincent  G.  Byers,  managing  editor  of 
the  New  York  Fvening  Post,  forecast 
the  day  when  reporters  might  be 
equipped  with  portable  radio  transmit¬ 
ting  sets.  “The  radio  already  has  shown 
its  use  in  speeding  up  the  transmission 
of  news,”  he  said,  “and  such  an  outcome 
is  not  impossible.” 

“But.”  he  added,  “the  actual  gathering 
of  news  depends,  as  it  did  before,  on  the 
skill  and  speed  of  the  reporter.” 

.And  also  on  the  ingenuity  of  the  in- 
da  vidual,  Mr.  Byers  said.  He  told  of 
numerous  cases  where  time  had  been 
saved  both  in  getting  stories  and  in 
printing  pictures,  all  due  to  a  certain 
person’s  foresight  or  inventiveness,  or 
to  a  prearranged  plan. 

One  time-.saver  he  said  was  demon¬ 
strated  by  the  Evening  Post  during  the 
recent  yacht  races  at  Newport,  K.  I., 
when  the  paper  was  able  to  give  a  map 
of  the  course  of  the  race  immediately  on 
its  announcement.  He  explained  the 
trick  as  follows: 

“.A  routed-out  cut  was  made  before 

the  races  showing  the  topography 
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around  Newport  with  the  fixed  starting 
point  for  all  races.  When  the  course, 
depending  on  the  wind,  was  announced 
just  prior  to  the  start,  a  triangle  or  a 
straight  line  was  inserted  in  the  cut 
and  tacked  onto  the  block.  This  trian¬ 
gle  or  lane,  defending  on  whether  the 
course  was  triangular  windward  or 
leeward,  could  be  shifted  each  race.” 

Sometimes,  Mr.  Byers  said,  a  news¬ 
paper  can  score  a  beat  in  the  most  or¬ 
dinary  and  routine  fashion,  and  without 
the  employment  of  the  most  modern 
conveniences.  The  Evening  Post,  he 
said,  was  the  first  afternoon  newspaper 


to  print  a  picture  of  an  international  polo 
game  the  same  afternoon  it  was  played. 
The  New  York  subway  was  responsible 
for  that  beat.  Albert  Amy,  a  Post 
photographer,  took  a  picture  the  minute 
the  game  started  at  Meadowbrook,  L.  I. 
.An  automobile  rushed  him  into  L(^ 
Island  Citv.  and  to  the  subway  station 
near  the  Queensboro  bridge.  The  sub¬ 
way  got  the  photographer  to  his  art 
department  much  quicker  than  he  could 
have  gotten  there  any  other  way. 

“While  emphasis  is  l^ing  placed 
more  and  more  on  speed  in  newspaper 
work,”  Mr.  Byers  said,  “an  increasingly 


EXPLANATION  OF  KEY  LETTERS  IN  MECHANICAL 

TABLES  STARTING  ON  OPPOSITE  PAGE 

Printing  Presses 

A.T.F. — American  Type  Founders 

Howe  —  How’e 

B.— Babcock 

K. — Campbell  Two-Revolution 

B.S. — Baglev-Sewell 

Kid.— Kidder 

BuL — Bullock 

L. — Lee 

C.— Cottrell 

M. — Miehle 

Cen. — Centurv 

O.S. — Ostrander-Seymour 

C.D. — Cox-Duplex 

P.— Potter 

Cr.— Cranston 

Pr. — Premier 

Cam. — Campbell  One-Revolution 

S. — Scott 

Cin. — Cincinnati 

S.B. — Seymour-Beuer 

D. — Duplex 

Stz. — Stonemetz 

G.— Goss 

Sw. — Swink 

H.— Hoe 

T  D. — Thompson 

H.P. — Hoe-Fancoast 

W. — Whitlock 

H.H. — Huber-Hodgman 

Wd. — Wood 

Printing  Press  Types 

A.B. — Angle-bar 

.S  — Standard 

Ac. — Acme 

S.D. — Siiper-Dutv 

C. — Cylinder 

S.R.-  -  Semi-Rotarv 

Com. — Comet 

Sex. — Sextunle 

Ct. — Cox-o-Ty-pe 

Si'm. — Simplex 

D. — Drum 

SI. — Straightline 

D.S. — Double  Sextuple 

S.K. — Speed  King 

D.O. — Double  Octuple 

Tub. — 'Tubular 

D.Q. — Double  Quadruple 

Ou. — Quadruple 

4d — Four  Deck 

Qui. — Quintuple 

De. — Decuple 

Met.-  Metropolitan 

Fb. — Flatbed 

Mu. — Multi-unit 

Jr. — Junior 

S.S. — Superspeed 

Oct. — Octuple 

U. — Unioue 

Op. — Optimus 

Th. — Unit-tvpe 

Ouad. — Quadruple 

W. — Webb 

R. — Rotary 

Composing-Room  Equipment 

El. — Elrod  Caster 

Lu. — Ludlow  Tvpecaster 

I. — Intertvpe 

M. — Monotype 

L. — Mergent haler  I.inotyne 

M--  Monotype  Material  Making  Ma- 

L- — Mergenthaler  Slug  Caster 

chine 

I.g.—  I.inograph 

Th. — Thompson  Tvpecaster 

Ln. — Lanston  Material  Maker 

M.R.— Meurenberg-Rettig 

Mailing  Machines 

A. — Addressograph 

H.M. — Home-made 

Ac. — Acme 

Hb.  Hobbs 

Ap. — Addressopress 

K.W.—  King-Wingate 

A.T.F. — American  Type  Founders  Co. 

Mus. — Mustang 

Aut. — Automatic 

Mer. — Mercantile 

B. — Belknap 

Ms. — Millsap 

Br. — Rurrough 

Mon. — Montague 

Bs. — Boessler 

McF. — McFatridge 

C.— Cobb 

Nil. — Nielson 

Ch. — Challenge 

N. — Nonpareil 

Chi. — Chicago 

0. — Omaha 

C.M.—  Cox  Multimailer 

P.A.-  Pollard-Ailing 

Con. — Consolidated  Steel  Strapping 

R.A.I). —  Rapid  Addressing 

D. — Dick 

S. — Standard 

Dix. — Dixie 

Sp. — Speedaumatic 

Dex. —  Dexter 

Sx. — Simplex 

D.F. — Dixie  Fiver 

Sv. — Shaughnessv 

E. — Eclipse 

T. — T  vpeaddresser 

E..A.-  -Elliott  Addressograph 

Ts. — Times 

F..E.— Elliott  Electric 

U. — I^niversal 

F. — Franklin 

V. — Vossler 

Fed. —  Federal 

Vc. — Victor 

FI. — Fastinal 

W. — Wing 

G. — Goldenrod 

Wf. — Wingfoot 

Gt.^ — Graphotvpe 

W.H. — Wing-Horton 

Hal. —  Hal  vorsen 

Wt. — Winhoyt. 

H. —  Horton 

P-  in  Job  Press  column  indicates  that 

job  department  is  used  only  for  intra- 

departmental  work. 

discriminating  public  makes  the  need  for 
accuracy  greater  than  ever.  Slapdash 
work  that  sometimes  ‘got  by’  before  the 
days  of  radio,  now  is  too  easily  check- 
abie  and  throws  discredit  on  the  news¬ 
paper  that  uses  loose  reporting  prac¬ 
tices. 

“  ‘Wait  order’  leads  and  ‘dummy’ 
plates  help  to  get  the  news  on  the  street 
in  a  hurry,  but  there  is  the  danger  of 
something  going  wrong  —  w  rong  leads 
getting  into  the  paper  or  wrong  plates 
getting  onto  the  press.  This  requires 
strict  supervision.  On  the  Evening  Post 
an  editor  is  assigned  to  check  the  leads 
in  the  forms  and  the  plates  on  the 
presses.” 

Speed  in  getting  the  news  and  print¬ 
ing  it  still  remains  a  vital  newspaper 
function,  Mr.  Byers  stated,  “but  scoops, 
beats,  or  whatever  you  want  to  call 
them,  arc  much  more  short-lived  than 
formerly.” 

“Except  in  the  case  of  a  few  investi¬ 
gation  stories  where  a  reporter's  sources 
are  not  clearly  revealed,”  he  said,  “or 
in  cases  where  the  story  is  too  far  away 
for  an  immediate  checking  by  telephone, 
it  is  almost  impossible  to  keep  a  Iieat 
for  more  than  a  couple  of  editions,  ex¬ 
cept  in  the  case  of  morning  newspapers 
when  an  exclusive  is  held  off  for  the 
last  edition.” 

On  the  New  York  Sun  the  radio  was 
used  in  the  composing  rcKjm  during  the 
recent  world  series  baseball  games  in 
order  to  get  a  box  score  in  the  earliest 
possible  edition.  John  H.  Martin,  me¬ 
chanical  superintendent  of  the  Sun.  told 
Editor  &  Pi  bi.ishkr.  When  it  got  near 
edition  time  or  near  the  end  of  the  game, 
Mr.  Martin  said,  a  radio  loud  speaker  was 
turned  on  in  the  composing  room.  Page 
One  was  made  up.  and  lying  on  the 
stone.  .A  three-column  box  score  was 
imbedded  in  it.  .A  compositor  familiar 
with  baseball  plays  made  the  type 
changes  as  each  play  was  spoken  over 
the  radio.  .As  speedily  as  thirty  seconds 
after  the  last  strike  had  been  called  the 
form  was  given  to  the  mat  molders. 

Mr.  Martin  also  told  the  methed  used 
by  the  Sun  and  most  New'  York  after- 
iKxin  papers  for  keeping  up  with  the 
stock  market.  This  work,  of  course,  is 
all  hand  work,  he  said,  and  is  very  ex- 
Iiensive,  but  absolutely  necessary.  By 
the  use  of  this  method,  Mr.  Martin  said, 
the  newspaper  presses  are  rolling  out 
the  complete  stock  editions  from  eight 
to  ten  minutes  after  the  market  has 
closed.  He  described  the  method  thus: 

Each  stock  listed  is  represented  in  a 
line  of  type  which  divided  into  14  sec¬ 
tions.  Fourteen  printers  are  given  this 
type  on  ‘inactive’  galleys.  In  the  com¬ 
posing  room  are  seven  stock  tickers 
with  a  clerk  in  charge  of  each.  A  sale 
is  communicated  by  a  clerk  to  the 
printer  who  has  that  particular  stock 
in  his  inactive  galley.  .As  a  sale  is  made 
the  line  of  type  representing  the  stock 
goes  immediately  into  the  printer's_  ac¬ 
tive  galley  and  becomes  a  part  of  the 
day's  active  news.  If  there  are  new 
hivh  and  low  changes,  thev  are  made 
each  time  the  stock  is  called. 

“When  the  market  closes  the  work  is 
automatically  finished.  The  14  galleys 
of  type  are  rushed  to  the  form  to  be 
made  tin  and  in  two  minutes  from_  the 
time  the  market  closed  the  form 
is  turned  over  to  the  stereotype  mould¬ 
ing  department. 

When  the  New  York  stock  exchange 
put  its  new  tickers,  which  were  much 
faster  than  the  old  ones,  the  printers 
could  still  keep  up  with  the  quicker 
pace.  Mr.  Martin  said. 

The  use  of  .  the  dry  mat,  Mr.  Martin 
said,  has  df)ne  much  toward  cutn^ 
down  the  time  of  getting  a  form  on  the 
presses.  “You  can  mold  a  dry  mat  and 
cast  the  first  plate."  he  said,  “in  the  same 
time  it  used  to  take  to  mold  the  fef™ 
and  get  it  out  of  the  steam  press.  Ihf 
use  of  the  dry  mat  has  cut  down  fro* 
(Continued  on  page  lOd) 
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.  Pfisi-Advocate . 

8 

12 

204 

.102 

.14 

12.(881 

9. 4 SO 

1  D 

Tub 

6  L,  1  Lu,  1  El 

No 

Dry 

No 

No 

A 

AnaheiT 

.  Bulletin . 

8 

12 

204 

ISO 

17,54 

2.(88) 

3 . 4M0 

I  D 

Tub 

4  L.  1  El 

WH 

No 

Dry 

No 

No 

A 

Bakersfield . 

Californian . 

8 

12'^ 

280 

55.  17' a 

6.(88) 

15.(88) 

1  G 

S  1 

10  L.  1  M 

A 

Yes 

Wet 

No 

A 

Berkelev 

Gazette . 

8 

12 

204 

4  HO 

17'a.  55 

5  (88) 

12.(88) 

1  D 

Tub 

12  L.  1  Lu 

H 

Yes 

Wet 

No 

A 

Branlev  . 

.  N  ews . 

7 

Id 

280 

.16 

55.  52'.<i,  70 

2.(88) 

3(8) 

1  D.  1  M 

5  L 

Ap 

Yes 

Yes 

No 

A 

Burbark 

294 

BurlinKanie . .  . 

Review’ . 

8 

12 

294 

70 

70,  55.  52 'a 

1 ,  .100 

i  ,770 

1  D 

4  I,  1  Lu 

H 

Yes 

Dry 

Yes 

No 

•A 

8 

12 

294 

80 

TO.  52 'a.  5  5 

3 .  (88) 

3  '(8) 

1  D.  1  W 

2  L,  1  I 

Yes 

Yes 

No 

A 

Lslexico . . 

Chronicle . 

8 

12 

280 

20 

55.  52 'a.  70 

1  .(88) 

240 

1  n,  1  W 

5  L 

HM 

S'es 

Yes 

No 

A 

Chico. 

Enterprise . . 

8 

12 

287 

1  C  U. 

Fb 

4  L 

Dix 

No 

Yes 

No 

A 

Coalinga  ... 

'v^^lton  . 

•  Courier . 

Id 

294 

24 

52'a.  70 

4.0^8) 

1 .(8)0 

I  I).  1  (' 

2  L 

Mus 

Yes 

Yes 

■No 

A 

Crilvisa 

Herald . 

8 

12 

,108 

10 

24  s  36  flat 

1 .0(8) 

2(8) 

4  L 

1  L.  1  I 

Ch 

Yet 

Dry 

Yes 

No 

A 

C^irninif . 

f)bserver . 

6 

1.1 

>77 

.s 

.50  X  44 

1 . 500 

2(8) 

1  L 

A 

Yes 

Drv 

Yes 

No 

A 

Corona 

Independent . 

8 

12 

280 

12 

70.  52 'ii.  55 

MOO 

25)) 

1  G 

('om 

2  I.  1  Lu 

Tp 

Yes 

Wet 

Yes 

No 

A 

CplvwC.ty 

8 

12 

294 

80 

17',.  .In.  524.  70 

1  . 5(8) 

1  D 

Fb 

4  L 

No 

^  es 

No 

A 

wnuba . 

Sentinel . 

8 

12 

280 

48 

15.  70.  52 'a 

2,000 

(88) 

I  G 

eVim 

,1  L 

H 

Yes 

No 

Yes 

No 

A 

Centro 

8 

12 

287 

62 

70.  52' a.  irs 

2  (8)0 

1  (88) 

1  G 

r  om 

5  L 

ATF 

No 

Yes 

No 

A 

11 

308 

12 

24  X  .16 

1  .(88) 

3(8) 

Cin 

c 

I  I 

.Mus 

Yes 

Drv 

^  es 

No 

A 

Humboldt  Standard . 

8 

12 

>80 

2(K) 

3S 

4.(88) 

6 . 3(8) 

1  H 

4  L 

W 

Yes 

Dry 

No 

^  es 

A 

Fresno 

Hum.boldt  Times . 

8 

12 

294 

240 

55.  52.  70 

2 . 5(8) 

5..M8) 

1  D 

5  L.  2  I 

Yes 

\  es 

No 

A 

Fullerton . 

ews  T ribune . 

8 

12 

>04 

00 

54.  17'4 

2,)ioo 

2.000 

1  U 

4  L 

No 

Dry 

No 

No 

For  Explanation  of  Key  Letters  See  Page  60 
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Editor  &  Publisher  The  Fourth  Estate  for  October  25,  1  930 


''  A 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


COLUMN  DATA 


NEWSPAPER  e  S 
E  cu 

3  w 


Gilroy . Dispatch .  8  12 

Glendale . News-Press .  8  12 

Grass  Valley _ Union .  7  13 

Gridley . Globe .  6  13 

Hanford . Journal .  7  13 

Sentinel .  8  12 

Hayward . Review .  7  13 

Healdsburg . Tribune .  7  12 

Hollister . Free  Lance .  8  12 

Hollirwood . Citisen .  8  12 

News .  8  12 

Huntington  Park  Signal .  8  12 

Inglewood . Californian .  8  12 

News  .  8  12 

Long  Beach . Press-Telegram .  8  12 

Sun .  8  12 

Los  Angeles. . . .  Examiner .  8  12 

Express .  8  12 


Herald .  8  12 

Illustrated  News .  5  12 


Journal .  7  13 

Journal  of  Commerce . 8  12 

La  Opinion .  8  12 


La  Opinion 
Record .... 
Times . 


Madera . Tribune  &  Mercury .  8 

Martinex . Gazette .  8 

Standard .  7 

Marysville . Appeal  Democrat .  8 

Merced . .  1 . Sun-Star .  8 

Modesto . News-Herald .  8 

Monrovia . N ews-Post .  8 

Monterey . Peninsula  Herald .  8 

Napa . Journal .  8 

Register .  8 

Oakland . Post-Enquirer .  8 

Tribune .  8 

Oceanside . Blade-Tribune .  8 

Ontario . Report .  8 

Orange . News .  7 

Oroville . Mercury-Register .  8 

Oxnard . Courier .  8 

Palo  Alto . Times .  8 

Pasadena . Post .  8 

Star  News .  8 

Petaluma . Argus-Courier .  8 

Pittsburg . Post- Dispatch . 8 

Independent .  7 

Placerville . Republican .  6 

Pomona . Progress- Bulletin .  8 

Porterville . Recorder .  7 

Red  Bluff . News .  8 

Times-Sentinel .  7 

Redding . Courier-Free  Press .  8 

Searchlight .  8 

Redlands . Facts .  8 

Redondo  Beach. Breeze .  8 

Redwood  City ..  Tribune .  8 

Richmond . Independent .  8 

Record-Herald .  8 

Riverside . Enterprise .  8 

Press .  8 

Sacramento . Bee .  8 

Union .  8 

Salinas . .  Index-Journal .  8 

San  Bernardino .  Sun  &  Telegram .  8 

San  Diego . Sun .  8 

Transcript .  7 

Union  &  Tribune .  8 

San  Fernando . . .  News .  8 

San  Francisco . . .  Call- Bulletin .  8 

Chronicle .  8 

Commercial  News .  8 

Examiner .  8 

Wall  Street  Journal .  6 

San  Jose . Mercury  Herald .  8 

Keu’s .  8 

San  Luis  Obispo.Tele(?rani  &  Tribune . 8 

Mateo . Times  &  News^Leader. ...  8 

San  Pedro . News-Pilot .  8 

San  Rafael . Indei>endent . 8 

Santa  Ana . Register .  8 

Times .  8 

Santa  Barbara. . News .  8 

Press .  8 

Santa  Cruz . News .  8 


Sentinel . 

Santa  Maria ....  Times . 

Santa  Monica... Outlook . 

Santa  Paula. .  .  .Chronicle . 

Review . 

Santa  Rose . Press  Democrat  &  Repub¬ 
lican  . 

Stockton . Independent . 

Record . 

Taft . Midway  Driller . 

Tulare . Advance-Register . 

Times . 

Turlock . Journal . 

Vallejo . Chronicle  &  Times-Herald . 

News . 

Ventura . County  Star . 

Free  Press . 

Visalia. .  . . Times- Delta . 

Watsonville . Pajaronian . 

Register . 

Whittier . News . 

W  illows . Journal . 

Wilmington . Toumal . 

Press . 

Woodland . Democrat . 

Mail . 

Yreka . Siskiyou  News . 


296 

12  280 


CALIFORNIA — Continued 


Paper  Dimensions 
Rolls  or  Sheets— 
Inches 


34.  17 
70,  S6ii,  3S 


3.S  X  44-114 
70,  S2H,  35 


31 H  X  44 
35.  S2J^,  70 


52H.  70.  35 
SIH.62H,  69 
68.  34.  51H.  17H 


34.  51.  68.  33.  49H.  66 


24  X  36 

70.  52H.  35,  17J^ 


68 

35,  42J4,  70 

34 

35.  52Ji.  70 
17H.  35.  52M.  70 

35 


400  17, 34 


70,  5214.  35 
35,  56.  72 


840  34H.  3m.  17Ji.  ISJi 

100  35.  52!^.  70 

.  34.  51.  68 

1,100  69,4,  52H.  34K 


68.  51.  34.  64.  32 
35  X  45—118  flat 


32,  72.  544.  36 
684.  514.  344 
344.  174 
35.  524.  70 
34.  17 
17.  34 
72 


Be  a 
B  4) 

tt  .a 

«  urn 

a  •  .2  • 


40  72 

386  17.34.51.68 

25  524.  70 


300  35,  524.  70 


1.320  34.51.68 


34.  51 

35,  52  4.  70 
51  »4.  344 
35.  524.  70 
70.  52  4  ,  35 


72  35.  174 
100  524.  72 


50,000  22,000  2  D 

1,000  2,400  _ 


10  L,  1  Lu,  1  El 
1  L.  1  I 


No  Dry 
Yes  Dry 


•74  72.  564,  35 

(•Amount  of  newsprint 


^  U 

-"2  s^•  u 

tjB  jev  i 

'c  "  3  „ 

■Si  0  [  i 

>  >4  JB  41  X 

6.5  0.0!  h 


No  No  "a 
Yes  No  A 


2,160 

1,500 

1  M,  1  Cam 

C 

2  L 

EA 

Yes' 

Dry 

Yes 

No  A 

2.000 

400 

1  D.  1  C 

Fb.  C 

3  L,  1  Lu 

Mus 

Yes 

Dry 

Yes 

No  A 

1,500 

200 

1  Cr 

Fb 

2  L 

W 

Yes 

Dry 

Yes 

No  'a 

2,000 

800 

1  D 

2  L 

EA 

Yes 

Dry 

Yes 

No  A 

1  G 

SI 

10  I,  1  Lu 

Yes 

Dry 

No 

No  A 

9,000 

30,000 

1  G 

13  L,  1  Lu.  1  El 

D 

Yes 

Dry 

No 

Yea  A 

4.000 

4,580 

1  D 

4  I,  1  Lu,  1  El 

H 

Yes 

Dry 

No 

No  A 

1,500 

1,356 

1  H 

2  L,  1  I 

Mus 

Yes 

Diry 

Ye^' 

No  A 

10.000 

170.000 

1  G.  1  H 

5  L,  10  I,  2  Lu 

Yes 

Dry 

Yes 

20,000 

100,000 

1  G 

Oct 

11  I,  2  Lu,  1  El 

A 

No 

Dry 

No 

Yes  A 

31,720 

288.000 

1  S,  2  G 

DS.  De 

22  L,  3  M 

D 

Dry 

No" 

YesAD 

Oct 

3,000 

110,000 

2  D 

Tub 

8  I,  2  Lu,  1  El 

V 

Ym 

Dry 

No’ 

Yea  A 

60.000 

910.000 

4H 

Oct.  8 

Units 

40  L,  4  M 

Yes 

Dry 

No 

YesAD 

1  L 

Fb 

2  L,  1  Lu 

A 

Yes 

Dry 

Yes 

No  A 

3.000 

1,500 

1  G 

Com 

2  L 

A 

Yes 

Dry 

Yea 

No  A 

7,500 

5,500 

1  P 

5  L,  1  I 

yS" 

Wet 

No’ 

No  .. 

1  D 

Tub 

8  L,  1  Lu,  1  El 

A 

No 

Dry 

No 

No  A 

1,500 

4.000 

1  D 

Tub 

3  L,  1  I 

D 

Yes 

Dry 

No  A 

1.000 

2.000 

1  D 

3  L,  1  Lu 

A 

No 

Both 

Yes 

No  D 

20,000 

425.000 

3  H 

28  L,  2  Lu 

D 

Ym 

Dry 

No’ 

YesD 

2,500 

400 

1  D,  B 

Fb.  C 

2  L 

Yes 

Yes 

No  A 

2,500 

1  D 

Tub 

4  L,  1  M2 

WH 

Yes 

Dry 

No 

No  .. 

2.900 

i,666 

1  G 

Com 

3L 

No 

Yes 

No  .. 

1,672 

1.300 

1  D 

Fb 

3  L 

No 

Yes 

No  A 

1.500 

446 

1  Miller 

2  L 

W 

Yes 

Both 

Yes 

No  A 

12,000 

20,400 

1  H 

10  L,  1  M 

Ym 

Dry 

No 

No  A 

4.000 

300 

1  D 

Fb 

1  L,  2  I 

2  A 

Yes 

Dry 

Yek’ 

No  A 

5.000 

12,000 

1  D 

Tub 

8  L,  2  Lu 

WH 

Yes 

Dry 

No  A 

600 

1  C 

Fb 

1  L 

Mus 

Yes' 

Dry 

Yes 

No  A 

2.000 

4,200 

1  D 

Fb 

5  L 

Mus 

No" 

Ko  A 

3,000 

1,000 

1  G 

Com 

3  L 

Yes 

Dry 

Yea 

No  A 

1.800 

5,400 

1  D 

Fb 

4  L,  1  Lu 

A 

Yes 

Ym 

No  A 

5.000 

1  D 

Tub 

6L 

No" 

Dry 

No  A 

10.097 

26,400 

1  G 

4d 

9  L,  2  I,  2  Lu,  1  Ei 

W 

No" 

Dry 

nT 

No 'a 

3.000 

1,000 

1  D 

3L 

A 

Yes 

Yes 

No  A 

18.000 

30.000 

1  H 

9  I.  1  M2,  2  Lu 

A 

Yes 

Dry 

No 

Yes  A 

9.000 

37.800 

1  G 

Sex 

11  L.  1  M,  1  Lu 

D 

No 

Wet 

No 

No  A 

9,329 

122.500 

2  H 

Oct,  Sex 

16  L,  3  Lu,  1  M2. 1  El 

b 

No" 

Dry 

jjT 

Yes  A 

52.000 

360.000 

H 

14  Units 

40  L.  2  M2.  2  Lu 

D 

Ytk' 

Dry 

Yes’ 

Yes  D 

1  S 

Fb 

3  L.  1  Lu,  ATF 

Yes 

Dry 

Yes 

No  D 

2.000 

3.000 

1  D 

Fb 

8  I.  1  El.  1  Lu 

D 

No" 

Yek’ 

No  A 

8.000 

64,672 

1  H.  1  G 

Sex,  Oct 

18  L.  2  M 

A 

No 

Dry 

No 

Yes  A 

9.000 

14.000 

1  D 

Tub 

7  L,  1  Lu 

W 

No 

Dry 

No 

Yes  A 

5,000 

1  D 

Fb 

3  L.  1  Lu.  1  El 

WH 

Yes 

Yes 

No  A 

14.000 

6.500 

1  G 

SI 

4  L,  1  Lu.  1  El 

A 

Yes 

Dry 

No 

No  A 

6.000 

12.000 

1  G 

SI 

6  L.  1  Lu 

Yes 

Dry 

No 

No  A 

4.000 

500 

1  D 

Fb 

3  L 

H 

Yes 

No 

Yes 

No  A 

8.000 

11.000 

1  D 

7  L.  1  I  1  M 

Ym 

Wet 

No’ 

No  A 

2.500 

2,730 

3  L 

BA 

No" 

Dry 

Ym 

No  A 

for  9  months’  period) 

5,000 

1  G 

Com 

3  L 

Mus 

Ym' 

YeT 

No  A 

6,293 

10.614 

1  H 

9  L.  1  M 

Hand 

Yes 

Dry 

No 

Yd  •; 

1.200 

150 

1  G 

Com 

2  L 

Mus 

Yes 

Dry 

Yes 

No  A 

4.000 

6.000 

2  D 

Fb 

6  L.  3  I,  1  Lu 

Mus 

Yes 

Yes 

No  A 

10,000 

47,000 

1  S 

SI 

15  I.  1  M2.  2  Lu 

A.  WH 

No' 

Dry 

nT 

No  A 

. 

900 

1  G 

Com 

3  L 

ATF 

Yes 

Dry 

Yes 

No  D 

1  8.000 

5,000 

1  G 

SI 

4  L.  1  M2 

No 

Dry 

No  -j 

3.000 

3,000 

1  O 

Com 

3  L 

Yes 

Yes 

8,000 

1,700 

1  G 

5  L 

Ch 

Yes 

Dry 

No 

2.500 

1.400 

1  D 

3  L 

A 

Yes 

Dry 

Yes 

2.500 

2.000 

1  D 

2  L.  1  I,  1  Lu 

B 

Yes 

Yes 

6,000 

1.920 

1  G 

2  L.  2  I 

H 

Wet 

No 

■'.'.'a 

4.000 

200 

1  L.  1  D 

C,  Fb 

3  L 

Mus 

Yes 

Dry 

Yes 

For  Explanation  of  Key  Letters  See  Page  60 


(Continued  on  page  W) 


DUPLIX 


DUPLEX  NEWSPAPER  PRESSES 


THE  ONLY  COMPLETE  LINE  OF  WEB  PRESSES  OFFERED  TO  PUBLISHERS 
duplex  presses  of  ANY  TYPE,  for  ANY  FIELD,  are  guaranteed  to  give  THE  HIGHEST  SPEED,  GREATEST  NET  PRODUCT, 

-  “  CIMDI  rCT  A  •TIKIX"*  I  lAII'l'  A  e'l'L'O'l'  oiAAnw  IT'O'X'  x'rx*  rx¥7r» 


-  SIMPLEST  OPERATING  UNIT.  FASTEST  SIMPLEST  FOLDER. 

(patented)  (patented) 

greatest  strength  by  reason  of  selected  materials,  highest  forgings,  special  bronzes,  high  speed  bearings,  steel  gearing. 
All  Duplex  presses  of  more  than  8-page  capacity  are  unit  type  design,  each  unit  with  separate  drive,  and  separately  operable. 
All  parts  are  standard  in  design,  identical  in  manufacture,  interchangeable,  and  replaceable. 

OUR  ENGINEERING  STAFF  WILL  GLADLY  HELP  AND  WORK  WITH  ANY  CLIENT  IN  STUDY  OF  PRESSROOM  NEEDS 

AND  REQUIREMENTS. 


Duplex  Super  Duty  Interchangeable  Unit  Double  Octuple  Pres*.  Rolls  Below  or  at  End — Independent  Drive  System. 
All  printing  units  are  interchangeable  with  folder  units,  including  base  plate*  and  substructure. 

Press  illustrated  gives  all  Double  Octuple  products  at  running  speeds  of  40,000  and  more  per  hour. 


DUPLEX  TUBULAR  PLATE  PRESSES 


Standard  16-page  Tubular 


Tubular  —  Heavy  Duty  4-Plate  Wide 


Print*  36,000  papers  per  hour.  All  page  com¬ 
binations  in  multiples  of  two.  Delivers  the  prod¬ 
uct  at  full  speed  with  only  one  plate  per  page. 


The  Tubular  Twins 


Prints  36,000  to  40,000  papers  per  hour  straight 
run  with  single  folders  and  single  plates. 
Double  that  product  if  double  plated  for  lesser 
page  range*.  Built  on  the  unit  plan.  Uses  full 
width  rolls,  four  pages  wide.  All  products  at 
full  speed.  Full  capacity  40  pages. 


These  may  be  operated  a*  single  presses  or  in 
combination  as  one  press.  One  plate  per  page. 
36,000  per  hour.  May  be  set  up  as  twin  12’s, 
twin  16’*,  twin  20’*,  twin  24’s,  etc.  Illustration 
show*  twin  16’s  outfit,  associating  to  produce 
32  pages  in  two  section*  at  full  mpeed. 


HIGH  SPEED  FLAT  BED  DUPLEX  PRESSES 


These  are  made  in  two  models,  the  “A”  for  the  weekly  and  smaller  daily  news¬ 
papers,  the  *‘E”  for  the  intermediate  size  newspaper. 

Manufactured  by  the  originators  and  leaders  in  the  field,  embodying  all  the  latest 
patents  and  improvements  of  half  a  century’s  experience.  SPEED,  BEAUTIFUL 
PRINT,  ACCURATE  REGISTER,  PATENTED  BUILT-IN  UNIT  FOLDER, 
UNEQUALLED  SIMPLICITY  IN  OPERATION  AND  UNEQUALLED  STURDINESS 
OF  CONSTRUCTION. 

Either  of  the  model*  can  be  twinned  for  greater  page  capacity  if  desired,  thus  giv¬ 
ing  a  combination  unit  run  of  2,  4,  6,  8,  10,  12,  14  or  16  pages  through  one  folder. 
With  such  “twins”  either  one  can  be  operated  separately  and  alone;  or  both  can 
be  operated  independently  at  the  same  time,  giving  two-press  efficiency  if  so  wanted. 
Full  details  and  catalogs  gladly  furnished  on  request. 


Duplex  Model  “A” 

^Plex  Model  A:  The  Flat  Bed 
"rt-Perfecting  Press,  the  simplest 
tnd  best  for  the  smaller  dailies  or 
papers,  4,  6  or  8  pages — 
3500  per  hour.  Also  prints  bills  and 
job  circulars  at  same  speed. 


Duplex  Model 

Duplex  Model  E:  The  High  Speed 
Flat  Bed  Web  Press  for  the  larger 
dailies  not  yet  ready  for  stereotyp¬ 
ing.  A  fast,  heavy  machine,  5000 
to  6000,  4,  6  or  8-page  papers  per 
hour. 


Our  Customers  Write  Our  Ads— Ask  Them! 


WE  REFER  YOU  TO  ANY  USER,  WILL  GLADLY  GIVE  YOU  NAME  IN  ANY  VICINITY 


The  Duplex  Printing  Press  Company 


Offices  and  Works:  BATTLE  CREEK,  MICHIGAN 
Chicago  Temple  Bldg:  CHICAGO 


Times  Building;  NEW  YORK 


deYoung  Building:  SAN  FRANCISCO 


1 


i 


4 

i 


A 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


COLORADO 


COLUMN  DATA 


Paper  Dimentiont 
Rolls  or  Sheets^ 
Inches 


CITY 


NEWSPAPER 


Alamosa . Courier . 

Boulder . Carr.era  . 

News-Herald . 

Canon  City . American . . 

Record . 

O  ilorado  SpringsAiazett  e  &  T ele^raph . 

C ripple  C reek . . .  Time«-Record . 

Delta . Independent . 

Denver . Post  .  ,  . 

Rockv  Mountain  News. 

Durango . Herald-Dern<x:ral . 

Florence . Citizen . 

Fort  Collins.  .  .  .Express-Courier . 

Fort  Morgan  . . .  Times . 

Grand  Junction  .  Sentinel . 

<»reeley  . Tribune . 

La  Junta . Democrat . 

La’Tiar . News . 

Leadville . Herald-Democrat . 

Longmont . Call  . 

Times . 

Loveland . Rcp^^rter-Herald  . 

Montrose . Press  . 

Pueblo . Chieftain . 


12  22  x  35  (Flat) 

24. (MX)  71*4.  71*4 


70.524  •*'00  500  1  D.  I  M 

33.  344*.  52.  174  3. .500  'ii.ioo  I  G .  s'l 

Paper  and  ink  consumption  for  oeriod  |an.  1  to  Scot.  1,  1930.) 

344.35.174  10.000  20.0)0  IH  SI 

35.174  6,388  7.50)  IG  Si 


Star-Journal .  .  . 

.  Advocate . 

Chronicle-News 


Sterling. 

Trinidad 


CONNECTICUT 


Ansoria . . . 
Bridgeport 


Sentipel . 

Herald . 

Post  &  Telegram 

Times-Star . 

Press . 

Xews . 

Times . 

Courant . 

Times . 

,  lournal . 

Record . 

.  Press . 

.News . 


Bristol .  . 
Danbury 

Hartford 


Meriden 


M  iddletown 
Naugatuck . 


For  Explanation  of  Key  Letters  See  Page  60 


(Continued  on  page  (/<) 


Your  Press  Drive 

Determines  Your  Press  Production 


The  Cline  System  of  Press  Control 
Insures  the  Maximum  Production 


CLINE  EQUIPMENT  INCLUDES 


Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 


Cline  Reels  and  Automatic  Electric  Tension 
Cline  Electric  Stereotype  Pot  Heaters 
Plate  Conveyors  and  Droppers 
Typesetting  Machine  Drives 


stVclinev^ 

I^/clectrict!:^ 

KY  MF6.C0. 
ycHicAaov 

'CUWlQ  Wt$TIM«WOUtI 


m  W.  Washington  St.,  Chicago,  Illinois 


NEVY  YORK,  N.  Y. 


SAN  FRANCISCO,  CALIF. 
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ii 


pOD  FLONG 
Terminal  ^ 


HoosicK  Falls 
N.Y.  I 

// 


WOOD’S  Latest  Schedule 


The  “STANDARD”  Line 


The  “SPECIAL”  Line 


The  “METROPOLITAN”  Line 


The  New  Coated  Line 


The  Wood  Flong  Corporation  announces  an  addition  to  its  schedule — the 
NEW  COATED  LINE.  The  new  process  coated  dry  mat  will  run  until 
further  notice,  Sundays  as  well  as  week  days.  This  will  undoubtedly  be  wel¬ 
come  news  to  the  many  publishers  who  have  been  travelling  over  rough  roads 
in  the  past. 

Wood  coated  dry  mats  assure  greater  satisfaction  to  newspaper  men  for  the 
future  on  account  of  the  fact  that  this  coating  is  actually  forced  into  the  mat 
rather  than  merely  brushed  over  the  surface.  Within  a  comparatively  short  time 
these  mats  have  created  favorable  impressions  in  all  parts  of  the  United  States  and 
Canada.  This  is  your  opportunity  to  try  the  COATED  LINE  which  guarantees 
smooth  performance. 


FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 


ALWAYS  UNIFORM 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 

CONNECTICUT — Continued 


COLUMN  DATA 


NEWSPAPER 


I  n 


w  f  ■£ 

o 

z  s  a 

New  Britain. ..  .Herald .  8  12H  294 

Record .  8  12^  310 

Kew  Haven . Journal-Courier .  8  12H  294 

RegUter .  8  12H  297 

Times .  8  12  294 

New  London.... Day .  8  12  297J4 

Globe .  7  13  278 

Norwalk . Hour .  7  13  308 

Ncrwich . Bulletir  &  Record .  8  13  294 

South  Norwalk.. Sentinel .  8  12V4  294 

Stamford . Advocate .  8  12^  297 

Torrington . Rejrister .  8  12  297 

Waterbury . Democrat .  8  12^  305 

Republican  &  American ...  8  1 2  H  308 

Willimantic . Chronicle .  8  12  308 

Winsted . Citiien .  7  13  280 


‘Se- 

6«ac 

Sr 

J§- 

■<uu 


1.200 


200 

650 


1.950 

■■"61 


Paper  Dimensions 
Rolls  or  Sheets— 
Inches 


71H.  S3J4,  35H 


68,  Sl?i,  34 

33!  'l6»i . 


3SH.  18 
36.  18 


71H.  S3H,  35>/i 
67',  ■sbilii  '3'3^' 


0.0 
en 
E«-e 
;•*  e 
e  -■  5 

_  J  i  9 

S  -ol 
SuJjv) 


•=  I  o 

n 

5  c* 

ts" 

Z  a  <1 

■sIj 

iL 


a. 

"o  f. 


ES 
.5  " 
ZO. 


>> 

".E 

C  0 

m  a 
.E 


».E 

41  IS 

SS 

hS 


|E 

it 


87 

o  • 

AS 


££ 


t 

3 

u 

S^  y 
X-B  * 

it  3 

—  k  3 ». 

-  Jrt  0 


T.  V  X  »  >, 
OaC  0.0!  P 


10.022 

36,000 

2  H 

Sex 

10  L,  1  Lu,  1  El 

Mus 

No 

Dry 

No 

NoAD 

8,000 

1,800 

1  H 

Oct 

5  L,  4  I.  2  Lu.  1  El 

A 

N(j' 

Yes 

No" 

No  A 

1  H 

.  10  I,  1  Lu 

EA 

nT" 

Dry 

No" 

No  A 

8,000 

10.000 

1  D 

Tub 

3  L.  3  I.  1  Lu,  1  El 

W 

No 

Dry 

No 

No  b 

19,000 

19,263 

1  H 

Sim 

14  L.  1  Lu,  1  M2 

Yes 

Dry 

No 

No  A 

38,200 

57.000 

1  H 

Oct 

17  L,  1  M.  2  Lu.  1  El 

A 

Yes' 

Dry 

No" 

Yes  A 

1,377  1,824  IG 


No  A 


Wilmington . Every  Evening .  8  12H  297 

Evening  News  &  Morning 

Journal .  8  12J^  297 

SUr .  7  13  300 


DELAWARE 


2.337  71)4.  S3’/i.  35»i 


17,500  77,605  IH 


IS  L.  1  M.  2  Lu 


\V 


No  Dry  No  No  D 


Washington . Herald .  8  12  280 

News .  5  12H  230 

Post .  8  12  305 


Star .  8  12)4  308 

T.mes .  8  12  280 

United  States  uaily .  7  14  298 


DISTRICT  OF  COLUMBIA 


2.100 

5,000 


3.S.  17)4 

67)4.  50)4.  33)4,  16)4 


5.. 500 
•13,736 


77.. 580 
203,000 


2  G 
2  H 


(•Metal  consumption  for  period  ending  Oct.  15,  1930) 
71,53)4.35)4  80,000  480,000  4H 


SI 

Oct 


Oct 


7  I,  1  M,  1  Lu 
30L,2M.2Lu.  lEl, 
1  L2 

43  L,  5  M,  2  Lu.  1  L2 


D 

No 

Dry 

No 

Yes  D 

A 

No 

Dry 

No 

....D 

D 

No 

Dry 

No 

No  D 

Avon  Park . American .  5 

Bartow . Record .  8 

Bradenton . Herald .  8 

Clearwater . Sun .  8 

Daytona  Beach. .  News-Journal .  8 

Deland . Sun  News .  8 

Fort  Lauderdale.  News .  8 

Fort  Myers . Press .  8 

Tropical  News . 8 

Fort  Pierce . News-Tribune .  8 

Gainesville . Sun .  8 

News .  7 

Jacksonville . Florida  Times-Union .  8 

Journal .  8 

Key  West . Citizen .  8 

Lakeland. . Ledger  &  Star-Telegram..  8 

Lake  Placid . American .  5 

Lake  Worth ....  Leader .  6 

Miami . Herald .  8 

News .  8 

New  Smyrna _ News .  7 

Ocala . Banner .  7 

Star .  6 

Orlando . Reporter-Star .  8 

Sentinel .  8 

Palatka . News .  7 

Palm  Beach . News .  7 

Pensacola . News  &  Journal .  8 

St.  .Augustine . . .  Record .  8 

St.  Petersburg. ..Independent .  8 

Times .  8 


Sanford . Herald . 

Sarasota . Herald . 


Moultrie . Obserx'er . 

Rome . News-Tribune .... 

Savannah . News . 

Press . 

Thomasville.  . .  .Tiines-Entcrprise. 

Tifton . Gazette . 

Valdosta . Times . 


224 

283  V4 

297 

280 

294 

294 

294 

287 

287 

308 

290 

276 


12)4  208 
12  308 


280 

294 

224 

280 


12  ?4  308 

12  308 

13  280 
12  280 

/  280  1 
\308  J 
294 


.  8 

.  8 

Sebring . American .  5 

Stuart . News .  7 

Tallahassee . Democrat .  8 

Fla.  State  News .  8 

Tampa . Times .  8 

Tribune .  8 

W.  Palm  Beach. Palm  Beach  Post .  8 

Palm  Beach  Times . 8 

Winter  Haven. . .  Chief .  8 


Albany . Herald .  8 

AmericuS . Times-Recorder .  8 

Athens . Banner-Herald .  8 

Atlanta . Constitution .  8 

Georgian  &  Sunday  Amer.  8 

Journal .  8 

Augusta . Chronicle .  8 

Herald .  8 

Brunswick . News .  7 

Columbus . Ledger-Enquirer .  8 

Cordele . Dispatch .  7 

Dublin . Courier-Herald,  Disptach  & 

Press .  8 

Griffin . News .  8 

La  Grange . News .  8 

Macon . News .  8 


294 

280 

280 

.308 

294 

294 

301 


FLORIDA 


125 

66 


52)4 

70,  52)4  .  35 
34  >4.  17‘4 
34)4.  17)4 


2,000  1.000  1  G 

800  525  1  D 

6,000  6,000  1  H 

3,000  4. .500  1  H 


18)4 

67 


70.  52)4,  35 
51)4,  34 '4,  17>4 
70,  52)4,  35.  17 

36 'x  2i,  'is  x48  '(‘Piat) 


1,600 

52 

210 

12 


68.  51.  34 
52)4 
34.  17 '4 
52*4 


2,000 
'  5  ,000 


4.000 

2,000 


1,500 

1.800 

3,2.50 


45.000 

2.000 

4.3.59 

1.000 


1  D 

1  D.  1  G 
1  D.  1  M 

i'm . 

1  D 


2,500  70)4,  5274,  35 '4 


1  S 
1  D 
1  G 
1  G 


12.000  .  1  H 


30  30  X  44,  35  x  48 

319  34)4,  17 '  4 


70.  52)4,  35.  17 


500 

100 

600 

825 


68.  51.  34 
35.  17  >4 
34.  17)4 

69.  52,  34 


2.000 
2.0tH) 
2.  (MM) 

4!.5(M) 
8.  (MM) 
4.  (MM) 
25.  (MM) 


700 
12. (MM) 

'2,400 

' '  i  ,40() 
2.000 
24,  (MM) 
19.0(M) 


1  M 
1  D 
1  D  " 


1  G 

1  D 

2  D 
2  H 


70.  52)4,  35 
34'4.  17  (4 


500 

2.(MMI 


MM) 
2.  (MM) 


1  D 
1  H 


Cora 

E 


Fb 
R,  SI 
Fb 


2  L,  1  Lu 

3  L,  1  Lu 

4  L,  1  M.  1  El 

1  L,  3  I.  1  M.  1  Lu 

s'L,  I'Lu.'i'El " 
6  L.  1  Lu 
3  L 

2i . 

2  L,  1  I 


W 

A 

Hand 

W 

wii" 

Mus 
E  A  "  ■ 


Yes  Dry 
Yes 


Yes  Dry 
No  Dry 

Yes  Dry 
Yes  Dry 
Yes  Dry 

Yes  Both 
No  . 


4  Units 

A 

SI 

Com 

b  s" 


Tub 
Fb  ■ ' 


15  I,  1  M,  1  Lu 
2  L 

5  L.  1  M.  1  Lu 
2  L,  1  Lu 

25  i,,'  3  Lu,  3  M2' 


2  L 

3  L 

8  L.  2  Lu.  1  El 
4'L . 


E  A 
W 

h'" 

Mus 

Mus 

A 

w" 


No 

Yes 

No 

Yes 


Dry 

Dry 

Dry 

Dry 


Yes 

Yes 

No 

Yes' 


Dry 


Sex 
Tub 
Tub 
Sex, 
A  B 
Fb 


SI, 


287 

280  ... 

(Note. —  Newsprint,  Ink  and  Metal  consumption  for  perio,d  ending  August  31,  1930) 
224 
287 
280 
287 
.301 
294 
.308 
280 
280 


70,  53 '4.  35 
35 


2.000 
3.  (MM) 
MM) 


(>00 
1 ,000 
.300 


1  G 
I  D,  1  .M 
1  G 


Cora 

Fb 


6  L,  1  I,  1  M.  1  Lu 
6  L,  1  M.  1  M2 
12  L.  2  Lu 

14  I.  1  M.  2  Lu 
4  L.  I  Lu 
4  I,  1  Lu 

2  L.  1  M.  1  Lu 
2  L,  1  Lu 
2  L,  2  I 


W  No 

D  Yes 

A  No 


No 

No 

No 


W 
E  A 


1,4.55  68*4.  51)4.  34 '4 

3,000  68,51,34 

400  68.  51,  34 


6.891  44.702  I  D 

4.800  1M).(MMI  2  G 
6,200  10. (MM)  1  S.  1  G 


6  Uni  s  14  L,  2  M,  2  Lu 
CXt.Quad  17  L.  3  M,  2  Lu 
4Unit;  3d  10  I,  2  M,  1  Lu 


H 

Hand 

W 


Yes 

Yes 

Yes 

No' 

Yes 

No 


296 
294 
294 
.301 
280 
,301 
294 
298 
287 

297 
280 

294 

280 

294 

280 


- 

13 

50 

.35.  52)4,  70 

,3.  (MM) 

l.(MM) 

1  M.  1  D 

.  3  L 

E  A 

Yes 

Dry 

8 

12 

2W» 

8 

12 

297 

1 .  .HK) 

68 '4.  51 34'4 

9.000 

4  20,  (MM) 

1  H 

Sex 

12  L,  1  M 

No 

iiry 

8 

12 

.KX) 

8<N) 

(>8'2.  51  *2.  .34 '4 

1  D 

Sex 

9  L 

1) 

No 

Dry 

13 

.HU 

50 

.35  X  48 

2.  (MM) 

2.000 

1  .M 

c 

.3  L.  1  I 

E  A 

Yos 

7 

1.3 

.HI8 

20 

35  X  48  (flat) 

l.(NK) 

500 

2  W 

.  2  L 

RAD 

Y'es 

Dry 

8 

12 

287 

8 

12 

287 

.50 

70 

2.000 

1.000 

1  D 

.  3  I 

\V  H 

Yes 

Yes 

Yes 

No 

No 

Y« 

No 

Yes 

Yeis' 

Yes 


No 

Yes 

No 

Yes 


Dry 

Both 

Dry 

Dry- 

Dry 

Dry 

Dry 

Dry 


Dry 

Dry 

Dry  ■ 
Dry 
Dry 


Yes  A 
No  A 
No  A 
No  A 


No  Dry  No  Yes  A 


Yes 

Yes 

No 


No 

No 

No 

No 

Yes 

No 

Yes 

Yes 

No 

■N(i' 

Yes 

No 


No  A 
No  A 
Yes  A 
Yei'N 

N'<)' A 
No  .. 
No  A 

Yes  A 
No  .5 
No  A 

No  A 
No  A 
No  A 

Y(»  b 
Yes  A 
...A 


20 

5.000  2.500 

ORGIA 

1  D.  1  M 

3  I,  1  Lu 

Yes 

No 

Yes 

No  A 

GE 

.30 

35,  52*4,  70 

1.000  ......! 

1  D 

Fb 

2  L 

W 

So 

Both 

Y'es 

.No  A 

9,000 

68,  64,  51.  34,  32 

40.  (KM)  243.000 

2  H 

Oct 

20  L.  4  M 

P  A 

No 

Dry 

No 

Y'csAD 

7,50 

34,  51,  68 

18. (MM)  'i5,(XM) 

1  H 

Qu 

10  L 

w'ii  ■ 

No' 

Dry 

No 

No  A 

732 

I7I4,  34I4 

7,892  24.640 

2  11,  1  G 

10  L.  1  M 

E  A 

No 

Dry 

No 

Yes  A 

No 

Yes 

Yes 


.No  .. 

No  A 
No  A 
No  A 
.No  A 

No  A 


For  Explemation  of  Key  Letters  See  Page  60 
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UNNiCiSSAIRY 

©PiR.ATD©NS 

N  THESE  DAYS,  more  than  ever  before,  business 
men  are  interested  in  eliminating  all  unnecessary 
operations. 

If  you  are  not  already  using  the  Ludlow  system  of 
display  composition  in  your  composing  room  and 
are  casting  display  types  in  your  own  plant,  you  can 
eliminate  a  number  of  unnecessary  operations  which 
are  costing  you  money. These  are: 

1.  Casting  types 

2.  Maintaining  a  storage  system 

3.  Case  laying  and  case  inspection 

4.  Distribution  of  larger  sizes 

The  remaining  operations  in  producing  advertis¬ 
ing  display,the  actual  composition  and  make-up  are 
faster  with  the  Ludlow  system,  due  to  a  more  logical 
method  of  setting  and  the  greater  ease  of  all-slug 
make-up. 

With  the  Ludlow,  the  compositor  converts  the  line 
in  the  copy  into  the  line  in  the  form,  direct  from  hot 
metal, without  preliminary  expense  for  casting,  stor¬ 
age  or  laying  of  type.  The  Ludlow  system  is  the  di¬ 
rect  system.  If  you  are  interested  in  economical  pro¬ 
duction,  you  should  request  the  facts  regarding  the 
savings  it  will  effect  in  your  composing  room. 


LUDLOW  TYPOCRAPH  COMPANY 

2032  Clybourn  Avenue  +  +  +  Chicago,  Illinois 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


TERRITORY  OF  HAWAII 


COLUMN  DATA 


CITY 


NEWSPAPER 


Z  ^ 


£  •=- 

a-ftS 

—  E  o 

e  B.: 


Paper  Dimenaiona 
Rolla  or  Sheeta^ 
Inchea 


»  I  o 

n 

i.2" 

Za- 

•3  E-" 


Hilo . 

_ Tribune  Herald . 

.  7 

12 

287 

45  64 

Honolulu . . . . 

_ Advertiser . 

. 8 

12 

294 

895  344.  174 

Star-Bulletin . 

. 8 

12 

294 

l.(X)0  69.52,344 

(Note: — Installing  additic 

Nippu  Jiji . 

. 8 

12 

287 

348  J  344 

0.0 

en 

5o>-e 

e 

at 
_J  *■? 
S  -oc 

•  3  O  « 

SuiJw 

4,000 

10.000 

14.000 


17,500 

(Data  given  as  of  Oct.  1,  1930) 


0. 


IDAHO 


Blackfoot . Bulletin .  6 

News .  4 

Boise . Capital  News .  8 

Idaho  Statesman .  8 

Coeur  D'Alene.  .Press .  8 

Idaho  Falls . Post .  .  7 

Times-Register .  8 

Kellogg . News .  8 

Lewiston . Tribune .  8 

Moscow . Star-Mirror .  7 

Nampa . Free  Press .  7 

Pocatello . Idaho  State  Journal .  8 

Tribune .  7 

Sandpoint . Bulletin .  7 

Twin  Falls . News .  8 

Times .  8 

Wallace . Press-Times .  7 


Alton . T elegraph .  8 

Aurora . Beacon-  News .  8 

Beardstown . Illinoian-Star .  8 

Belleville . Advocate .  8 

News-Democrat .  8 

Belvidere . Republican .  8 

Benton . News .  8 

Bloomington ....  Pantagraph .  8 

Cairo . Citizen .  8 

Canton . Ledger .  7 

Carbondalc . Free  Press .  7 

Carlinville . Enquirer .  6 

Centralia . Sentinel .  8 

Champa  ign-Ur- 

bana . News-Gazette .  8 

Charleston . Courier .  8 

News .  . ." .  7 

Chicago . American .  8 

Herald  &  Examiner .  8 

Jewish  Forward .  8 

Journal  of  Commerce  &  La 

Salle  Street  Journal .  8 

News .  8 


276 

163 

294 

294 

280 

280 

287 

284 

284 

287 

280 

308 


690  68,  51.  34 

32  H  43‘i21H' 


34>4'.  17 


12  H  280 
12  287 


294 

294 

280 


100 

90 

250 

30 

150 

130 


12  298 

12  4  297  4 
12  290 

12  297 

12  294 

12  287 

12  287 

12  297  4 

12  4  287 

13  287 

13  280 

13  276 

189 


1.425 

150 

100 


67.  50,  334 
70,  524.  35 
4222. 

314  X  44  (flat) 

344.  174 
33  X  44  (flat) 


ILLINOIS 


34  4 


67  4,  -504.  334 
35  4.  18 

70,  524.  34  4.  17 


305 
287 
280 
280 
280 
12  4  300 

12  295 

124  308 


1.200  17)^,344 


50.000  70  4. -524.  351 4 


182.973  1.998,789  H 


Post .  8 

Times  (ill.) .  5 

Tribune .  8 


124 

124 

124 


305  3,500 
214  7,420 
305  124,000 


(Metal  includes  monotype) 
71,534.354  12.689  125.(8)0  2  G 

654.49(4,324  45,475  227. .150  3  G 

71.53(4.  35 235,000  .1,9<K).(KHJ  G 


Clinton . 

.  .Journal-Public . 

....  7 

13 

280 

Danville . 

.  .  Commercial- News .  .  . . 

.  . . .  8 

12 

297(' 

Decatur . 

. .  Herald . 

.  .  . .  8 

12(7 

280 

Review . 

.  .  .  .  8 

li'i 

280 

Dc  Kalb . 

.  .  Chronicle . 

....  8 

12 

294 

Independent . 

....  7 

13 

308 

Dixon . 

.  .  Telegraph . 

.  .  .  .  8 

12!i 

280 

Duquoin . 

.  .Call . 

.  .  .  .  8 

12 

280 

Journal . 

.  .  .  .  8 

12 

304 

Eflwardsxnlle . . 

.  .Intelligencer . 

....  7 

13 

287 

Eflingham .... 

.  .  Record . 

....  7 

13 

280 

Eldorado . 

.  .Journal . 

....  7 

13 

276 

Elgin . 

. .  Courier-News . 

.  8 

124 

294 

Evanston . 

. .  New's-Index . 

....  8 

12(7 

294 

Flora . 

.  .  News . . 

....  7  13  280 

(Consumption  of 

Freeport . 

.  .Journal  Standard . 

.  8 

12 

294 

(ialena . 

. . (lazette . 

.7 

13  . 

Galesburg .  . . . 

..  Register- Mail  . 

.  8 

12 

294 

Hanisburg. .  . 

. .  Register . 

_  8 

12 

280 

Herrin . 

.  .Journal . 

.  7 

13 

283 

Hoopeston . . . . 

.  .Chronicle-Herald.  . . . . 

.  7 

13 

287 

Jacksonv-ille .  . 

. .  Courier  &  Journal . . . 

.  8 

12 

294 

JerseN’viile . .  . . 

. .  Democrat . 

.  6 

13 

276 

Joliet . 

.  .  Herald- News . 

.  8 

124 

308 

1.. 587 

1.. 500 
1.500 

100 


34.  51.  68 

35.  52  ( i.  70 
71.  .53(4.  .15  (^ 
35(4.  17 


11.9(8) 

16,(88) 

13,0(8) 

5,000 


44,100 

45.(88) 

50,(88) 

3,000 


1  G 
1  H 
1  G 
1  D 


175 


36.  18 


3,419  3,. 5(8)  1  G 


18 

985 


28 


vsprint.  metal,  and  news  ink  from  Mar.  1.  Pajier  started  publication  March  1,  19.10) 


4.50 


174.  34(j 
34  X il'i 


4,1.50  12.000 


2  D 
1  W 


80 

30 


35.  52  4.  70 
79.  S2'4.  35 


Kankakee . News .  7 

Republican .  8 

Kewanee . Star-Courier .  8 

La  Salle . Post-Tribune .  8 

Lawrenceville . . .  Record .  7 

Lewistown . Record .  6 

Lincoln . Courier .  8 

Litchfield . News-Herald .  7 

Macomb . Journal .  8 

Marion . Post .  7 

Republican .  7 

M  arseilles . Press .  8 

M attoon . Journal-Gazette .  8 

Moline . Dispatch .  8 

Monmouth . Review-Atlas .  7 

Morris . Herald .  8 

Mount  Carmel.  .Republican-Register . 8 

Mount  Carroll.  .  Mirror- Democrat .  7 

Mount  Vernon .  .  Remstcr-News .  8 

Murphysboro . . .  Independent .  8 

Olney . Mail .  8 

Ottawa . Republican-Times .  8 

Pana . Palladium .  8 


13 

124 

124 

12 

13 

12 

13 

12 

13 

13 

12 

13 

12 

13 

12 

12 

13 

12 

12 

12 

12 

12 


Paris . Bcacon-News .  8  12 

Paxton . Re<»rd .  7  13 

Pekin . Times . 

Peoria . Journal-Transcript . 

Star . 

Peru . News-Herald . 

Pontiac . Leader. . . 

Quincy . Herald- Whig . 

Robinson . News . 

Rockford . Star  &  Register-Republic 

Rock  Island ....  Argus . . 

Savanna . 1  i:nes-Journal . 


294 

294 

294 

294 

276 

294 

280 

294 

280 

280 

280 

294 

280 

240 

294 

287 

294 

294 

283 

280 

294 

336 

276 

308 


1..500 

336 

’.33.5 

300 

80 


17*4,  35'^.  53( 
224.  45  4 


18.  35'^ 
17(4,  34>2 
564,  70 


2,000 

'2!6o() 


12.700 

8.000 

•i^ooo 

8,(KK) 

8,000 


2, .500  1  G 
2.50  i  D 


Tub 

Com 


57.000 

4.200 

9.000 
7.. 500 
.500 


2  G 
1  S 


8  L,  1  M2 
2  L 


3  L.  1  I 
3  i, . 


Sp, 


W.H. 

W.IL 


Yes 

Yes 


Yes 

Yes 


Dry 


Dry- 

No’ 


11  L,  3  M 
5  I.  1  Lu 


No  Dry- 
Yes  Wet 


1  D 
1  D 
1  D 


Tub 

Tub 


5  L.  1  I.  1  Lu 
5  L,  3  I.  1  Lu 
2  L 


W 

W.H. 

T 


Yes  ■ 
No 


Dry 

Dry 


148 

925 

140 

30 

60 

’iso 

120 

60 


33  >L  50  (i.  67 
22  X  35 
37.  18  4 
68(4.  514.  344 
33  (j.  17(4 
35.  524',  70 
524.  70 

344 . 

70,  524 
35.  524.  70 


V.B  j-a  i 


lu 

<UU 

Name 

Press 

Type 

Press 

zu 

Type 

Mach 

4 

X  ^ 

Matri 

Used 

Print 

type 

2,000 

1  D 

.  3  L.  2  I,  1  Lu 

Yes 

Yes 

No 

32.000 

1  D 

Tub 

10  L,  1  Th 

A 

Yes 

Dry 

25.000 

1  H 

Quad 

12  L.  1  Lu.  1  .M2 

Ch 

Yes 

Dry 

No 

press  to  a  Sextuple) 

Yes 

Dry 

5,000 

1  D 

R 

5  L.  3  M 

P* 

0  a  ft 
X  «  K 
OsK  h 

No  A 
Yes  A 
Yes  A 

Yes  D 


2,010 

3,000 

15.0(K) 

1,100 

1  H.  1  M 

1  P,  1  B 

Sex 

5  L,  1  Lu.  1  M2 
.  2  L,  1  .M.  1  Lu 

D.2  W 

Yes 

Yes 

Dry 

Wet 

No 

No 

Yes  A 
.\oAD 

6,000 

10,000 

1  D 

Tub 

5  L.  1  M 

A 

Yes 

Dry 

No 

2.. 500 

1,2.50 

1  D.  1  .M 

.  3  L 

Ts 

Yes 

Dry- 

Yes 

.VoAD 

1 . 500 

2.(KK) 

1  G 

Com 

2  L 

D 

Yes 

Dry 

Yes 

No  A 

16,000 

1.500 

1  G 

.  2  L.  1  I 

H 

Yes 

Dry 

Yes 

5.000 

1  P 

.  5  L.  1  Lu 

Yes 

Wet 

No 

2.000 

2.50 

1  M.  1  C 

.  1  L 

Yes 

Dry 

Yes 

3,000 

3,900 

1  D 

Tub 

4  L 

W 

Yes 

Dry 

No 

No  A 

2.000 

2.500 

1  D 

Fb 

2  L,  1  I,  2  Lu 

W  H 

Yes 

Dry 

Yes 

No  D 

1,000 

1  M 

C 

3  L 

Wf 

Yes 

Dry 

Yes 

-No 

7,000 

8.. 500 

1  H 

Sim 

5  L.  1  .M.  1  Lu 

A 

Yes 

Dry 

No 

No  A 

4.000 

.50,000 

1  G 

Oct 

13  L,  1  M2,  2  Lu 

2  Sp. 

No 

Dry 

No 

Yes  A 

5.(XM) 

1  D 

Tub 

6  L,  1  Lu 

A 

No 

Dry 

No 

No  A 

500 

3.000 

1  C  D 

Fb 

4  L 

W  H 

Yes 

Yes 

No  A 

1  D 

Tub 

5  L,  1  Lu 

A 

Yes 

Dry 

No 

No  .. 

40,(K)0 

12.000 

1  G 

SI 

12  L,  1  Lu 

No 

Dry 

No 

NoAD 

71  units 

56  L.  4  M,  2  Lu,  1  Tp 

D 

No 

Dry 

No 

Yes  D 

10  units 

22  L,  2  Lu.  1  El 

No 

Dry 

No 

Y’es  D 

Oct 

13  L.  5  I.  3  .M 

D 

No 

Dry 

No 

Yes  A 

88  units 

64  L.  3  .M.  2  Lu.  1  El. 

2  L2 

Sp 

Yes 

Dry 

No 

I'es  D 

12  L.  1  1.  2  Lu.  1  El 

D 

No 

Dry- 

No 

No  A 

0>( 

3  .\I 

D 

No 

Dry 

No 

No  A 

Oct 

1 1  L.  2  Lu,  1  El.  1  L2 

D 

No 

Dry 

No 

YesAD 

Tub 

3  L,  2  I 

\V  H 

No 

Drv 

■No  A 

72 

12.5(M) 

I  G 

SI 

4  I,  1  El,  1  Lu 

2  A 

Yes 

Dry- 

No 

No 

A 

.35.  52»-, 

1.000 

500 

1  \V.  1  C  D 

Fb.  R 

2  L 

Mus 

No 

Drv 

Y'es 

No 

A 

354.  174 

5.500 

24,. 500 

2  D 

Tub 

12  L,  1  Lu 

No 

Dry- 

No 

A 

.58*4.  70 

5(K) 

1  G 

Com 

1  L 

Mus. 

No 

Dry 

Yes 

No 

A 

No 

Ves 


Yes 

Yes 


No 

No 

No’ 

No 

Yes 


No  A 
....A 


No  A 
No  A 


No  A 
No  A 

No  A 
No  A 
No  .. 


Yes  .  Yes  No  A 


\\H  24  xA6  (flat) 

(Newsprint  consumption  from  Jan.  to  Sept.) 


1,000 

1.500 

1  G 

Com 

2  L 

W 

Yes 

Drv 

2  L 

Yes 

Yes 

4.000 

2,688 

1  D 

Tub 

5  L.  1  Lu 

W.H. 

Yes 

Drv 

2.<KK) 

24.0)K) 

1  S 

SI  Sex 

9  L 

2  D 

No 

Dry- 

6,310 

4 .  .500 

1  G 

SI 

5  L 

E.  A. 

Yes 

Wet 

2.000 

3.  (MX) 

1  W 

2  r 

3  L 

H 

Yes 

Drv 

1,.500 

2,000 

1  D 

2  L 

Mus 

Yes 

Both 

2.500 

6,000 

1  D 

tub  ”  ’ 

4  L 

iOT" 

Yes 

Drv 

1 ,000 

1  G 

Com 

4  L 

A 

Yes 

2,000 

l.MX) 

1  G 

Com 

1  L,  1  I 

Mer 

No 

Both 

561 

200 

1  M 

1  L,  1  I 

A 

Yes 

Dry 

Yes 

Yes 

No 

No 

No 

Yes 

Yes 

No 

S'es 

Yes 


No  A 
No  A 
No  A 
No  A 
No  A 
No  A 
No  A 

No  A 
No  A 
No  A 


Yes’  No  A 


8 

12 

ZV, 

2974 

3,100 

8 

12 

295 

8 

12 

276 

8 

12 

276 

60 

8 

124 

308 

1,.307 

7 

13 

280 

8 

12 

298 

1.300 

8 

12 

280 

7 

13 

280 

67} 2.  50*4.  33*^.  64.  32 


70.  52*^.  35 
35}4.  53.  70  H 


34.  68 


21,000 

70.000 

1  H 

Oct 

13  I.  3  M2 

D 

No 

Dry 

No 

1,000 

2.. 500 

1  G 

Com 

2  L 

w'  ’  ’  ’ 

Yes’ 

Yes 

5,. 500 

43.680 

1  S 

Mu 

6  L,  4  I 

B.  W. 

No 

Dry 

No 

4.000 

124,800 

1  H 

Oct 

12  L.  3  M.  2  Lu.  1  El 

No 

Dry 

Yes.AD 


No  A 
No  A 
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—•*  *  •  •  «  % 

it 

S’tii' 1  ^ 


or  StPEF^PRCDUCTICN 


General  Electric  has  developed,  and  is  now  applying — for 
the  first  time  anywhere — 200-hp.  double^motor  a-c.  drives  to 
super-production  newspaper  presses  geared  for  outputs  of 
50,000  to  60,000  papers  per  hour.  A  new  G-E  development 
— a  full  automatic  a-c.  controller  with  no  sliding  contacts — 
now  makes  possible  these  performance  features  without 
additional  investment  in  power-conversion  equipment; 

1.  The  equivalent  of  d-c.  operation  for  threading,  smooth  accel¬ 
eration  and  deceleration,  accurate  speed  control,  and  emergency 
stop. 

2.  Motor  equipments  can  be  paralleled  electrically  by  means  of 
control  switches  without  the  usual  shafts  and  clutches. 

3.  Safety-interval  stop  system — a  standard  feature. 

4.  Extreme  reliability — gained  through  use  of  standard  wound- 
rotor  induction  motors,  standard  controller  parts  wherever 
possible,  and  the  CR9304  operator  on  the  motor  brake. 

To  date,  twenty-one  of  these  equipments  have  been  sold  to 
metropolitan  newspapers — others  are  considering  modern¬ 
ization  for  super-production  demands.  Why  not  let  G-E 
specialists  tell  you  more  about  these  remarkable  drives.^ 

200-419 


Typical  G-E  200-hp. 
double-motor  a-c.  drive  for 
high-speed,  super-produc¬ 
tion  presses 


G-E  push-button  station- 
convenient  and  reliable 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


ILLINOIS — Continued 


COLUMN  DATA 


CITY 


NEWSPAPER 


sis 

“‘IS 


Paper  Dimensions 
Rolls  or  Sheets— 
Inches 


ae 

BS2 
saTi 
2-g 
e  ^  .  a 


•S  I  o 

"is 

2  a" 
—  E-^ 


O  • 

«8 


a. 

"S  ■ 


H? 


®.S 

via 


li 


Shelb>'ville . 


Waukegan. 


Sentinel .  7  13 


e 

Z 

•o 

a 

a> 

Q 

Anni 

Cons 

Est. 

2  >■ 

Ann 

Cons 

Est. 

zo. 

Typi 

Pres 

ZU 

.a  ^ 

Matr 

Used 

Prin 

type 

7 

13 

301 

IS 

24  z  35 

1.250 

400 

c 

Fb 

1  L 

Hand 

Yes 

Yes 

8 

12H 

300 

2,300 

31.  35.  534.  71 

151.000 

88,300 

(> 

12  L,  2  Lu 

A 

No 

Dry 

No 

8 

124 

300 

2,200 

354.  53,4,  71 

8,000 

48,000 

11 

Oct 

12  L.  3  M.  1  Th 

C.M. 

No 

Dry 

8 

12 

294 

8 

12 

280 

23S 

43.  214 

S..SOO 

6.000 

p 

7  L 

No 

Dry 

No 

7 

13 

280 

60 

35,  524,  70 

2.000 

900 

u 

2  L,  2  I 

Mus 

Yes 

Dry 

Yes 

8 

12 

280 

7 

13 

294 

75 

69.  52.  344 

2.000 

2,000 

i> 

Fb 

5  L 

W.H. 

Yes 

No 

Yes 

8 

12  V4 

.W.S 

540 

36,  54.  72 

9,500 

19,200 

H. 

1  M 

.  10  L.  1  Lu 

Mus 

Yes 

Dry 

No 

8 

12 

308 

7 

13 

277 

80 

17.  35,  524.  70 

3,000 

1.600 

G 

Com 

3  I 

A 

Yes 

No 

Yes 

7 

13 

280 

18 

35.  524.  70 

12,000 

400 

U 

.  2  I 

W.H. 

Dry 

Yes 

INDIANA 


2vi 

1 

!?• 

oa  a 


No  A 
No  A 
Yes  A 

No  "  a 
No  A 

No  A 
....A 


Alexandria . 

.  News . 

7 

13 

280 

Times-Tribune . 

7 

13 

308 

50 

35  z  48 

2.000 

1.000 

2  W 

Fb 

2  L 

W 

Yes 

Dry 

Yes 

Anderson . 

.Bulletin . 

8 

124 

301 

Herald . 

8 

124 

309 

Attica . 

.  Ledger-Tribune . 

7 

13 

280 

Auburn . 

.  Star . 

7 

13 

276 

.Mail . 

7 

13 

280 

Times . 

8 

12 

2764 

100 

70.  52  4.  35 

4,000 

9,000 

1  D 

A 

3  L 

A 

Yes 

No 

Yes 

Bicknell . 

.  News . 

7 

13 

287 

60 

52  4 

1,000 

1,500 

1  D 

Fb 

2  L 

No 

Dry 

Yes 

.World  . 

8 

12 

294 

1  B 

1  I 

Yes 

Dry 

.No  A 

(New  daily  first 

issue  May  12.  1930), 

.Telephone . 

8 

12 

287 

200 

70.  524.  35 

8.000 

1  D 

Fb 

3  I.  1  M 

EA 

Yes 

Yes 

No  A 

World . 

8 

12 

294 

120 

35,  34,  17 

4,000 

3.500 

1  D 

Tub 

3  L,  1  Lu 

WH 

Yes 

Dry 

.No 

No  A 

Bluffton . 

.  News-Banner . 

8 

12 

280 

75 

70.  524 

2,000 

1  G 

Com 

3  L 

W 

Yes 

No 

Yes 

.Vo  A 

.Times . 

8 

12 

280 

90 

43.  214 

6,000 

2.000 

1  P 

R 

3  L.  1  Lu,  1  El 

B 

Yes 

Dry 

No 

No  A 

Clinton . 

.  Clintonian . 

7 

13 

290 

45 

664.  504.  334.  174 

2.000 

1,700 

1  D 

Fb 

2  L 

W 

Yes 

No 

Yes 

No  A 

Columbia  City. 

.  Post  &  Commercial  Mail. . 

7 

13 

280 

45 

524 

1.500 

500 

1  G 

Com 

2  L 

W.H. 

Yes 

Dry 

Yes 

No  A 

7 

15 

280 

Republican . 

8 

12 

294 

90 

34  4.  174 

1,000 

5.000 

1  D 

Tub 

5  I,  1  Lu 

D 

No 

Dry 

No 

No  A 

Connersville .  . 

.  News*Examiner . 

7 

13 

294 

150 

22 

4.000 

5.220 

1  G 

4d.Jr-Sl 

5  L.  1  M 

Yes 

Dry 

No 

NoAD 

Crawfordsville. 

.Journal  &  Review . 

8 

12 

301 

225 

34  4.  174 

10,000 

6.000 

1  H 

7  L 

W.H. 

Yes 

Dry 

No  A 

Decatur . 

.  Democrat . 

8 

13 

280 

60 

70.  524.  35 

2,000 

1.600 

1  G 

Com 

3  L 

D 

Yes 

Yes 

No  A 

Edinburg . 

.  Courier . 

8 

12 

280 

Elkhart . 

.Truth . 

8 

12 

308 

» . 

.Call  Leader . 

7 

13 

280 

60 

34 

2.000 

1  G 

Com 

2  L 

Yes 

Yes 

No  A 

.  Press . 

8 

12 

308 

1.200 

34,  31.  17 

16,000 

5.200 

1  G 

1 1  L,  3  M 

D 

No 

Dry 

No 

.Vo  A 

Courier  4  Journal . 

8 

12 

298 

1  H.  1  G 

Sez;  SI 

12  L,  2  I.  2  M 

D 

No 

Dry 

No 

No  A 

Fort  Wayne . . 

.  Toumal'Gacette . 

8 

124 

294 

3.015 

71.  534.  344.  33 

16.270 

98,000 

2  G 

SI 

13  L.  1  M,  2  Lu 

D 

No 

Dry 

Yes 

No  A 

News-Sentinel . 

8 

124 

308 

3.000 

71,  534  .  35  4 

13.391 

450.000 

1  G 

6  units 

13  I,  2  Lu 

D 

No 

Dry 

No 

No  A 

Frankfort . 

.Times . 

8 

12 

294 

250 

344.  174 

3.500 

7.000 

1  D 

Tub 

3  L 

W.H. 

Yes 

Dry 

No 

.Vo  A 

. Star . 

8 

12 

287 

75 

70,  52  4.  35 

2.500 

2.600 

1  D.  1  B 

Fb 

4  L 

W 

Yes 

Dry 

Yes 

No  A 

,  Post-Tribune . 

9 

12 

310 

1.350 

77.  58.  384 

14.200 

55.000 

1  H 

Unit  Type  13  I,  1  Lu 

No 

Dry 

No 

No  A 

Gosnen . 

.  Democrat . 

7 

13 

280 

55 

70,  524.  35 

1,500 

900 

1  D 

Fb 

2  L 

A 

Yes 

Dry 

Yes 

No  A 

News-Times . 

8 

12 

280 

120 

70.  524.  35 

2,500 

4.800 

2  M 

4  L 

E 

Yes 

Dry 

Yes 

No  A 

Greencastle . . . . 

.  Banner . 

7 

13 

287 

35 

70.  53  4.  35 

2,000 

700 

1  D 

Fb 

2  L,  1  I 

RAD 

Yes 

Yes 

No  A 

Herald . 

7 

13 

280 

7 

13 

287 

Greensburg - 

.  News . 

8 

12 

281 

40 

70.  524.  35 

2.500 

3.700 

1  G.  1  M 

Com;  C 

2  L.  1  I 

Mus 

Yes 

Dry 

No  A 

Hammond . 

.Times . 

9 

12 

310 

1.510 

76.  57.  38 

20,332 

67,488 

1  S 

Oct 

12  L,  3  M 

D 

Yes 

Dry 

No 

No  A 

Hartford  City. 

.New'S . 

8 

12 

280 

Timcs-Gasette . 

8 

12 

280 

Huntington . . . . 

.Herald  4  Press . 

8 

12 

294 

250 

684.  514.  344 

10.000 

4.800 

1  D 

5  L.  1  M 

D 

Yes 

Dry 

No 

No  A 

Indianapolis . . 

.  Commercial . 

7 

12  4 

280 

824 

70.  66.  56.  52.  494,  35, 

33,  28.  17  4- 

8.000 

1,500 

1  D 

E 

3  L,  1  M,  1  Lu 

D 

Yes 

No 

Yes 

No  A 

Newrs . 

8 

12 

305 

12.000 

68  4.  514.  344 

20,000 

400.000 

H 

16  units 

32  L,  2  Lu,  1  El 

2  CM 

P 

Dry 

No 

Yes  D 

Star . 

8 

12 

305 

10,000 

684.  514.  62.  344.  31 

27,000 

400.000 

3  H.  1  G 

26  I,  1  M.  3  Lu,  1  El 

PA 

Yes 

Dry 

No 

Yes  D 

Times . 

8 

12 

315 

3.440 

684.  514,  344 

22.000 

133.500 

6H 

14  L,  1  M,  2  Lu.  1  El 

D 

No 

Dry 

Yes 

YesAD 

Jeffersonsnlle . . 

.  Newrs . 

7 

13 

308 

ICendallvillc . . 

.  News-Sun. . .  . . 

7 

13 

2764 

50 

70,  52  4 

2,000 

1.500 

1  G 

Com 

2  I 

Yes 

Yes 

No  A 

Kokomo . 

.Tribune . 

8 

12 

294 

700 

69,  52,  344 

10.000 

13.000 

1  D 

Tub 

8  L,  1  M,  1  M2 

A 

No 

Dry 

No 

No  A 

Lafayette . 

■Journal  4  Courier . 

8 

12 

298 

. 

La  Porte . 

.  Herald- Argus . 

8 

12  4 

280 

216 

354.  174 

4.000 

5,000 

1  G 

SI 

5  L 

No 

Dry 

No 

No  A 

Lebanon . 

.  Reporter . 

8 

12 

280 

Linton . 

.  Citizen . 

7 

13 

280 

. 

Logansport _ 

.  Pharos-Tribune . 

8 

12 

280 

375 

514.  344 

3,000 

11,000 

1  G 

SI 

7  L 

No 

Dry 

No 

No  A 

Press . 

8 

12 

308 

Madison . 

.  Courier . 

8 

12 

287 

75 

70,  52  4.  35 

2.500 

3.200 

1  CD 

00 

4  L.  1  Lu.  1  El 

WH 

No 

No 

Yes 

No  A 

Herald . 

7 

13 

280 

. . 

Marion . 

.  Chronicle  4  Leader-Tribune  8 

12  4 

294 

700 

36,  18 

14,000 

20.000 

1  S 

Ouad 

7  L,  1  M.  1  Lu 

No 

Dry 

No 

No  A 

7 

Michigan  City. 

.  Dispatch . 

8 

12 

280 

70 

70.  524.  35 

1,000 

1,700 

1  G 

Com 

4  L 

Mer 

Yes 

No 

Yes 

No  A 

New’s . 

8 

124 

301 

200 

354.  18 

2,500 

3.500 

1  H 

Ouad 

1  L,  5  I 

A 

Yes 

Dry 

No 

Monticello .... 

.Journal . 

7 

13 

280 

28 

70.  "52  4,  35 

1,500 

300 

1  G.  2  M 

2  L 

WTI 

Yes 

Dry 

Mt.  Vernon... 

.  Democrat . 

7 

13 

2764 

Muncie . 

.  Press . 

8 

12 

294 

500 

514.  344 

10.000 

22.000 

1  G 

SI 

4  L.  2  I.  1  M 

D 

No 

Dry 

No 

Star . 

8 

12 

280 

1.000 

684.  514.  344 

12.000 

31,400 

1  H 

Ouad 

10  L.  1  Lu,  1  El 

D 

No 

Dry 

No 

New  Albany . . 

.Tribune . 

8 

12 

287 

. . 

New  Castle.. . 

.  Courier-Times . 

8 

12 

284 

125 

34  4.  174 

12.000 

1  G,  1  M 

5  L,  1  M 

D 

Yes 

Dry 

No 

Nobles ville . . . 

.  Ledger . 

8 

12 

280 

80 

70.  52  4.  35 

1,000 

2,000 

1  G.  1  SU 

Com 

4  L 

WH 

Yes 

Dry 

Yes 

Peru . 

.Tribune . 

8 

12 

284 

Plymouth .... 

.  Democrat . 

7 

13 

287 

Pilot . 

8 

12 

283  4 

60 

70.  524,  35 

2.000 

1,300 

1  G 

Com 

2  I 

WH 

Yes 

Dry 

Yes 

Portland . 

.Sun  4  Commercial-Review 

8 

12 

280 

100 

70.  52  4.  35 

1  G- 

Cx)m 

4  L,  1  Lu 

W'f 

Yes 

Yes 

Princeton . 

.Clarion- News . 

7 

13 

280 

45 

70.  524 

1.200 

1  CD 

A 

2  L 

W 

Yes 

Dry 

Yes 

Democrat . 

7 

13 

287 

60 

70.  524 

1  D 

Fb 

2  L 

Yes 

Dry 

Yes 

Rensselaer .... 

.  Republican . 

6 

13 

277 

Richmond .... 

.Palladium  4  Item . 

8 

124 

297  4 

1.050 

71.534.  35  4.  174 

16,600 

28,000 

1  D.  1  H 

Met 

10  L,  1  I 

Sp 

P 

Dry 

No 

Rochester .... 

.  News-Sentinel . 

7 

13 

276 

Rushville . 

.  Republican . 

8 

12 

2854 

45 

70,  524.  35 

3,100 

1,792 

1  G 

Com 

3  L.  1  M 

D 

Yes 

Dry 

Yes 

Sevmour . 

.Tribune . 

8 

12 

280 

60 

72.  524.  35 

2.000 

1,400 

1  D 

3  L,  1  I 

EA 

Yes 

Yes 

Shelbyvxlle . . . 

.  Democrat . 

8 

124 

287 

125 

724.  544.  364 

5.000 

5.000 

1  D 

E 

2  L.  1  M 

W 

Yes 

Y’es 

Republican . 

7 

13 

304 

South  Bend . . . 

.  News-Times . 

8 

124 

.308 

2.600 

71.  534'.  35  4 

10.000 

80.000 

1  H 

Sex 

10  L,  3  M 

C 

No 

Wet 

No 

Tribune . 

8 

12  4 

308 

2.686 

704.53.  354 

36.774 

51,885 

1  G 

Oct 

6  L.  7  I.  4  M 

D 

No 

Drv 

No 

8 

12 

294 

23  z  35  (flat) 

1  M 

1  I 

Yes 

Yes 

Sullivan . 

.Times . 

7 

13 

280 

60 

70.  524' 

3.000 

1  G 

Com 

1  L.  2  I 

Yes 

Yes 

Yes 

Terre  Haute . . 

.  Star-Post . 

8 

12 

280 

1,800 

70,  52  4.  35 

19,000 

60,000 

1  H 

Ouad 

13  L,  2  Lu 

D 

No 

Both 

No 

V  A 

Tribune . 

8 

124 

308 

1.400 

72  4.  54?:  364 

20.000 

60.000 

1  H 

SS-Oct 

10  L.  2  M 

D 

No 

Both 

No 

NO 

Tipton . 

.Tribune . 

8 

12 

280 

Union  City. . . 

.Times . 

6 

13 

280 

Valparaiso... . 

.  Vidette-Messenger . 

8 

12 

308 

Vincennes. . . . 

.  Commercial . 

8 

12 

294 

i'  i  A 

Sun . 

8 

12 

294 

200 

34,  17 

4.000 

5.250 

1  G 

SI 

4L 

WH 

No 

Dry 

NO 

No"A 

Warsaw . 

.Times . 

7 

13 

276 

100 

70 

3.266 

330 

1  G 

Com 

3  L 

D 

Yes 

Dry 

Yes 

Union . 

7 

13 

280 

40 

70,  52  4 

1,000 

1,400 

1  G 

Com 

2  L 

D 

No 

Dry 

Yes 

Washington... 

.  Democrat . 

8 

12 

294 

70 

70.  524  ,  35 

1  D 

Fb 

3  L 

W 

Yes 

Yes 

Herald . 

7 

13 

280 

60 

21 

1.850 

2.250 

1  G 

Jr.-Sl 

3  L 

W 

Yes 

Wet 

For  ExplanatioB  of  Kejr  Letters  See  Page  60 
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Benefits  them  all 


ADVERTISING 

DEPARTMENT 


EDITORIAL 

SANCTUM 


PRESS  ROOM 


STEREOTYPE  FOUNDRY 


COMPOSING  ROOM 


TT  .  . 


FROM  COAST  TO  COAST  HAL 


ARE  HOf 


CHEMCO  ALL  METAl 


THE  FASTEST,  CLEANEST  AND  MOST  CO 


Look  for  an  im- 


Winnipeg! 


MINNEAPOLIS-1 


port  ant  announce¬ 


ment  of  a  new 


etching  process 


after  January  first. 


SAN^ 

FRANCISCO -1 


LOS-ANGELES-1 


Newspaper  oieners.  Busi¬ 
ness  managers  and  Me¬ 
chanical  superintendents 
owe  it  to  their  newspapers 
to  investigate  this  camera 
and  process  of  negative 
making 


north  dakot^ 


SOUTH  Dakota 


N  E  B  R ASKA 


T  E  XAS 


CHEMCO  PHOW] 


A  POWEH'lAMZ 


205  W.  39th  ST.,  NEW  YORK 


rfRODUCTS,  INC. 

vERj  Ionization 


T.  LOUIS  -  1 

The  Chemco  Stripfilni  All-Metal 
Camera  uses  Chemco  Strip  film  in 
rolls.  The  film  is  mounted  on 
paper  and  strips  easily  after  devel- 
opitifi.  It  dries  on  glass  almost 
instantly.  Rolls  are  made  of  con¬ 
venient  widths  to  handle  all  classes 
of  copy. 


WORKS  — CLEN  COVE.  N.  Y. 
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Will  You  Accept  This  Challenge? 

Burgess  chrome  Mats  are  of  very  of  bills  rendered  for  such  advertisements. 

fine-grained  construction,  making  Burgess  Chrome  Mats  will  give  you  .. . 
them  so  sensitive  that  they  will  take  an  without  any  mental  reservations  or  quali- 
impression  of  the  finest  screen  .  .  .  hold  it  fications  ...  a  better  printed  newspaper 
.  .  .  and  reproduce  it  perfectly.  in  every  respect.  We  challenge  you  to  try 

This  outstanding  advantage  insures  them  .  .  .  back  to  back  with  the  mats  that 
faithful  and  exact  reproduction  in  your  you  are  now  using.  We  will  gladly  send 
columns  of  news  matter  and  advertise-  you  samples  free  of  charge.  Please  men- 
ments.  tion  the  type  of  casting  box  that  you  use; 

The  use  of  these  mats  eliminates  also  the  shrinkage  desired  so  that  we 
'^make-goods'^  on  advertisements  printed  can  forward  you  correct  mat,  properly 
poorly — also  arguments  over  payment  conditioned,  ready  to  use. 

STEREOTYPE  MAT  DIVISION 

C.  F.  BURGESS  LABORATORIES,  Inc. 

Harris  Trust  Building,  Chicago,  Illinois 

"CMWOM  E” 

Mats 

oratory  PR 


c' 


75 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAIUES 

IOWA 


CITY 


NEWSPAPER 


COLUMN  DATA 


•  3  : 

g  s  .s  J-s  . 

it  -1  iSus 

®  ^  ''  -3  8(2 

«  3  0.  bSj 

o  C  «  fi  o  • 

Z  >  Q  <UU 


Ames . 

Atlantic.. . . 

Boone . 

Burlington . 


Carroll . Herald . 

Cedar  Falls . Record . t . 

Cedar  Rapids. .  .Gazette  &  Republican. . 
Centerville . lowegian  &  Citizen . 


Cherokee. 
Clarinda. 
Clinton . . 


Davenport. 


Des  Moines . Register  ft  Tribune . 

Dubuque . Catholic  Daily  Tribune. 


Fort  Dodge . Messenger  ft  Chronicle. 


Keokuk . 


ity . . .  i.( 
Valley . ' 


Missouri 


Muscatine . Journal  ft  News  Tribune.. 

Nevada . Journal . 

Newton . New^ . 

Oelwein . Register . 

Oskaloosa  H . . .  .Herald . 

Ottumwa . Courier . 

Perry . Chief . 

Shenandoah .  .  Sentinel . 


Waterloo . Courier . 


Paper  Dimensions 
Rolls  or  Sheets — 
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fie  « 
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^  ft  tit  ^ 

■?(S  SD 


2S 

O  ft 


8 

8 

12 

12 

294 

287 

80 

17,34 

4.000 

4,000 

1  G 

SI 

4  L.  1  I,  1  M 

A 

Yes 

Dry 

No 

No 

A 

8 

124 

287 

175 

36,  184 

3,666 

5,2.50 

1  D 

Tub 

4  L.  2  I 

Sp 

Yes 

Dry 

No 

No 

A 

8 

124 

294 

400 

18,  36 

4,000 

14,400 

1  G 

SI 

5  L.  2  I,  1  M2 

Hand 

No 

Dry 

No 

Yes 

A 

7 

13 

298 

8 

12 

280 

70 

70,  524,  35 

i,.s66 

1,200 

1  D 

Fb  AB 

2  L 

WH 

Yes 

Yes 

No 

A 

7 

124 

280 

45 

70,  52 

1  D 

3  L 

Yes 

Dry 

Yes 

No 

A 

8 

12 

294 

8 

12 

294 

120 

17,4.  344 

2,666 

1  D,  1  L 

Tub,  C 

3  L.  1  I,  1  Lu 

H 

Yes 

Dry 

No 

No 

A 

8 

12 

294 

8 

12 

287 

140 

70,  524.  35 

1,566 

1,500 

1  D,  1  Stz 

Fb 

3  I 

'Tp 

Yes 

Yes 

No 

A 

8 

12 

287 

70,  524  ,  35 

1  G 

Com. 

4  L 

WH 

Yes 

Yes 

Yes 

No 

A 

8 

12 

308 

8 

12 

301 

650 

34,  17 

7,666 

1  G 

SI 

1  L,  9  1 

D 

No 

Dry 

No 

No 

A 

8 

12 

287 

8 

12 

280 

i,ooo 

68,  51,  34 

7,666 

1  G 

10  L.  2  Lu.  1  El 

No 

Dry 

No 

A 

8 

12 

280 

1,,500 

34,  51,  68 

15,600 

52,800 

1  G 

Oct 

12  L,  2  Lu 

D 

No 

Dry 

No 

A 

8 

12 

309 

21,000 

67 

40,000 

48,600 

1  H,  6  G 

17  L.  7  I,  2  Lu.... 

.  PA 

Yes 

Dry 

Yes 

Yes 

A 

7 

13 

290 

375 

33,  164 

4,500 

8.000 

1  D 

Tub 

4  L 

CM 

No 

Wet 

No 

A 

8 

124 

308 

1,600 

71,  534,  35 

70,000 

1  D 

9  L.  1  I,  1  Lu 

Yes 

Dry 

No 

A 

8 

12 

224 

80 

70 

2,000 

2,000 

1  D 

3  L,  1  I 

No 

Dry 

Yes 

No 

A 

7 

13 

308 

550 

224 

4,535 

13,387 

1  G 

SI 

9L 

W 

Yes 

Wet 

No 

No 

A 

7 

13 

301 

225 

45,  224 

6,000 

4,. 500 

1  P 

5  L,  1  M 

D 

Yes 

Dry 

A 

8 

12 

294 

550 

34,  17 

2,500 

8,500 

1  D 

Tub 

3  I..  2  I 

WH 

No 

Dry 

No 

No 

A 

8 

12 

294 

8 

12 

294 

400 

1  H 

4  L,  5  I 

D 

No 

8 

124 

280 

850 

354.  534.  71 

14,420 

27,288 

1  H 

8  L.  2  Lu.  1  El 

Sp 

No 

Dry 

No 

No 

A 

7 

13 

301 

7 

13 

284 

8 

12 

294 

250 

344.  174 

5,700 

5,500 

1  D 

Tub 

6  L,  1  Lu 

W 

No 

Dry 

No 

No 

A 

8 

12 

294 

60 

70,  524 

2,000 

1,.500 

1  B,  1  D 

DC.  Fb 

3  L 

A 

Yes 

No 

Yes 

No 

A 

8 

124 

294 

100 

33,  184 

2,500 

5,000 

1  D 

Tub 

4  L 

WH 

Yes 

Dry 

No 

No 

A 

8 

12 

8 

12 

8 

12 

280 

670 

34,  51,  58 

9,600 

23,000 

1  G 

Sex 

7  L.  1  Lu.  1  El 

WH 

No 

Dry 

No 

No 

A 

12 

8 

12 

280 

80 

72 

1  D 

3  L 

No 

Dry 

Yes 

No 

D 

8 

12 

294 

3,000 

684,  544.  364 

12,000 

150,000  2  H 

Sex 

13  L.  2  M 

D 

No 

Dry 

No 

Yes 

D 

8 

12 

280 

95 

72 

2,000 

1,300 

1  G 

Com 

4  L,  1  Lu 

W 

Yes 

Dry 

Yes 

No 

A 

8 

12 

280 

60 

524.  70 

2,000 

1,000 

1  D,  1  W 

Fb 

3  L 

W 

Yes 

.  Yes 

No 

A 

8 

12 

294 

1,069 

70,  524.  35 

23,734 

30,712 

1  D 

Sex 

8  L.  2  I,  2  M 

Sp 

No 

Wet 

No 

No 

A 

8 

12 

280 

75 

70,  524.  35 

1,000 

1,500 

1  D,  1  M 

3  L 

Yes 

Wet 

Yes 

No 

A 

KANSAS 


Abilene . Reflector .  8  12  287 

Arkansas  City. . .  T raveler .  8  12  294 

Atchinson . Globe .  7  13  300 

Augusta . Gazette .  6  13  280 

BeToit . Call  ... .  7  13  287 

Burlington . Republican .  5  12  224 

Caldwell . Messenger  ft  News .  7  13  280 

Caney . Chronicle .  6  13  280 

Chanute . Timesett .  7  13  273 

Tribune .  8  12  294 

Cherrwale . Republican .  7  13  280 

Clay  Center.  ..  .Dispatch .  7  12  280 

Coney ville . Journal .  8  12  294 

Columbus . Advocate .  6  13  276 

Concordia . Blade-Empire .  7  13  288 

Council  Grove.  .Republican .  7  14  276 

Dodge  City . Globe .  8  12  294 

El  Dorado . Times .  8  12  294 

Emporia . Gazette .  8  12  294 

Fort  Scott . Tribune-Monitor .  8  12  290 

Frankfort . Index .  4  13  182 

Fredonia . Herald .  7  13  276 

Cmrden  City. ..  .Telegram .  7  13  280 

Great  Bend . Tribune .  8  12  287 

Hays . News .  7  13  280 

Hiawatha . World .  8  12  290 

Hutchinson . Herald  ft  News .  8  12  298 

Independence. .  .Reporter .  8  12  280 

lola . Register .  8  12  294 

Junction  City ..  .Union .  8  12  287 

Kansas  City  ..*..  Kansan .  8  12  280 

Kiowa . Record .  5  13  224 

Lawrence . Journal-World .  8  12  294 

Leavensworth... Times .  8  12J4  294 

Liberal . News .  7  13  276 

Lyons . News .  7  13  280 

McPherson . Republican .  7  13  287 

Manhattan . Chronicle  &  Mercury .  8  12  287 

Neodesha . Sun .  7  13  287 

Newton . Kansan-Republican .  7  13  287 

Norton . Telegram .  7  13  280 

OtUwa . Herald .  8  12  294 

Pittsburg . Headlight  ft  Sun .  8  12  298 

Parrons . Sun .  8  12  308 

Pratt . Tribune .  8  12  287 

^lina . Journal .  8  12  294 

Topeka . Capital .  8  12  280 

State  Journal .  8  12  294 

Wellington . News .  8  12  280 

Wichiu . Beacon .  8  12,4  300 

.  Eagle .  8  124  308 

Winfield . Courier .  8  12  287 


^*kland . Independent .  8  12  294 

Bowling  Green.  .Park  City  News .  8  12  290 

-  .  Times-Journal .  8  12  287 

Lovington . Kty.  Post .  8  12  315 

-  Kty.  Times-Star .  8  124  310 

‘^wvtlle . Advocate .  8  12  280 

B  ,,  Messenger .  8  12  280 

Pr^ort . Sute  Journal .  7  13  287 

. Leader .  7  13  276 

. News .  5  13  245 

. Enterprise .  8  12  280 

aenderson . Gleaner  ft  Journal .  8  12  280 

«oploi»vilIe....Kty.  New  Era .  8  12  280 

“““Kton . Herald .  8  12  292 

Leader .  8  12  294 


4 

70,  524  ,  35 

2,500 

1,000 

1  D 

Fb 

200 

344.  174 

1,281 

7,. 500 

1  D 

Tub 

115 

234 

2,335 

4,365 

1  G 

Jr 

14 

304  x  44 

.500 

500 

1  H-H 

27 

524.  3.5,  174 

1,000 

450 

1  D 

Fb 

15 

524.  35 

1..500 

625 

1  G 

Com 

100 

344. 174 

4,000 

3,500 

1  D 

Tub 

2  L 

4  L.  3  I.  1  M.  1  Lu 

5  L 
1  L 


WH 

H 


Yes 

Yes 

No 

Yes 


No 

Dry 

Wet 


Yes  No  D 
No  No  A 
....  No  A 
Yes  No  A 


2  L 
2  L 


A  Yes  Dry  Yes  No  A 

AE,  Mer  Yes  .  Yes  No  A 


304  X  44 
70,  524.  344.  17 


4  L 


Yes  Dry 


7.50 

2,000 


200  1  H 
1,000  1  D 


Fb 


1  L 
3  L 


WH 

WH 


Yes 

Yes 


Yes 

Yes 


No  A 
No  A 


1324  344,  174 
100  344,  174 

225  344.  174 


500  4,000  1  D 

3,000  3,000  1  D 

6. .500  7.000  1  D 


Tub 

R 

Tub 


4  L,  1  Lu 
3  L.  1  I 
6  L,  1  Lu 


No  Dry  No  No  A 

Yes  Dry  No  No  A 

Yes  Dry  No  No  A 


31 

70,  ,52  4  .  35 


2,000 

2,500 


1,000 

3,000 


1  G 
1  D 


Com 

Fb 


2  L 

3  L 


WH 

W 


Yes  Dry 
No  Dry 


Yes 

Yes 


No  A 
No  A 


180 

80 


35,  174 
70,  52  4  ,  35 


2,900 

3,000 


3,. 500 
1,800 


1  H 
1  D 


R 

Fb 


7  L 

4  L,  1  Lu 


Yes  Dry 
Yes  . 


No 

Yes 


No  A 
No  A 


190 

.34.  174 

7,911 

4,720 

1  D.  1  M.  1  W . 

3  L.  3  I 

Ac 

Yes' 

Dry 

No 

No  A 

290 

354.  18 

6.000 

1  D 

Tub 

2  L.  2  I 

Gt 

No 

Dry 

No  A 

35 

35 

2.666 

600 

1  D 

A 

2  L 

A 

Yes 

No 

Yes 

No  A 

20 

524.  35 

2,000 

1.000 

1  D 

Fb 

2  L 

No 

Dry 

Yes 

No  A 

90 

664,  504,  334 

3.000 

2.800 

1  D 

Fb 

4  I.  1  M 

H 

Yes 

Dry 

Yes 

No  A 

15 

524.  35 

2.000 

550 

1  D 

Fb 

2  I 

H 

Yes 

Yes 

No  A 

374.  344 

6  L 

D 

Yes 

Dry 

No  A 

400 

344. 174 

3,000 

12.000 

ID . 

Tub 

8  L 

Hand 

No 

Dry 

No 

No  A 

2.50 

35 

4,000 

3.000 

1  G 

SI 

6L 

AB 

No 

Dry 

No 

No  A 

60 

70,  524 

2.000 

1,600 

1  G 

Com 

4  L 

WH 

Yes 

No 

Yes 

No  A 

500 

344. 174 

8,000 

20.000 

1  H 

Sim 

7  L,  1  M 

WH 

Yes 

Dry 

No 

No  A 

2,500 

68.  51.  34 

22.000 

75.000 

1  G 

Sex 

13  L,  2  M 

PA 

Yes 

Dry 

No 

YesAD 

1.000 

69,  514.  344 

10,000 

3.000 

1  D 

Tub 

11  L.  2  Lu,  1  Ln 

A 

No 

Dry 

No  A 

5,100 

71.  534.  354 

10,000 

200,000 

2  G 

13  L 

D 

P 

Dry 

No 

YesAD 

6,000 

71.  534.  354 

25,. 596 

1.50,000 

1  G.  1  H 

Sex; Oct 

15  L.  2  El 

D 

Yes 

Dry 

No 

YesAD 

125 

344 

2,500 

2,500 

1  G 

6  L,  2  I.  1  El 

Sp 

Yes 

Dry 

No 

No 

A 

KENTUCKY 


90  70,  524,  35 


3,000  2,500  1  D 


Yes  Dry 


Yes  No  A 


55 

70,  524.  35 

1,500 

.300 

1  G 

Com 

3  L 

Yes 

Dry 

Yes 

No 

A 

1.000 

68,  51, '34 

4. .500 

29.250 

1  D 

Sex 

8  I.  2  M 

WH 

No 

Dry 

No 

No 

A 

1,310 

68.  51,  34 

11.000 

46,000 

1  G 

Sex 

10  L.  2  Lu.  1  El.  1  L2 

D 

No 

Dry 

No 

No 

A 

For  Explanation  of  Kajr  Lottara  Seo  Page  60 


(Continued  on  page  76) 
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KENTUCKY— Continued 


COLUMN  DATA 


Madisonville . . 

Maj-field . 

Maysville . 


M  iddleboro . 
Owensboro . 
Paducah .  .  . 
Richmond . . 
Winchester . 


NEWSPAPER 


•  Courier-Journal  &  Times..  8  12 

Herald-Post .  8  12 

.Messenger .  8  12 

•  Messenger .  8  12 

.Bulletin .  8  13 

Independent .  7  13 

Public  Ledger .  7  13 

.News .  8  12 

.  Messenger  &  Inquirer .  8  12 

.Sun-Democrat .  8  I2\i 

.Register .  8  12 

.Sun .  7  13 


Paper  Dimensions 
Rolls  or  Sheets — 
Inches 


S  B  o 

•pH  a 

-5^ 

sO  «  S 

SD 


Alexandria . . . . 
Baton  Rouge. , 

Crowley . 

Lafayette . 

Lake  Charles. 
Monroe . 


Ruston . 

Shreveport . 


.Town  Talk .  8  12 

•  State-Times  &  Advocate..  8  12 

.Signal .  7  13 

•  Advertiser .  7  13 

.  American-Press .  8  12 

•  News-Star  &  Post .  8  12 

World .  8  12 

•  Item  &  Tribune .  8  12 

Journal  of  Commerce . 5  12 

States .  8  12 

Times-Picayune .  8  12 


•  Leader .  6  13 

•  Journal .  8  12 

Times .  8  12 


Augusta . Kennebec  Journal .  8  12 

Bangor . Commercial .  8  12J4 

News .  8  12J4 

Bath . Times .  7  13 

Biddeford . Journal .  8  12 

Lewiston . Journal  &  Sun .  8  12}^ 

Portland . Express  &  Press-Herald. . .  8  12J4 

News .  8  12 

Waterx'ille . Sentinel .  8  12 


000 

68,  51,  34,  33,  31,  16H 

60.000 

500.000 

1  G,  1  H 

10, 5  units 

28  L,  1  Lu,  5  M2 

D 

No 

hi) 

70,  S2ii,  35 

2,000 

1,200 

1  D 

A 

1  L,  2  I 

Mus 

Y^ 

IM 

69 

1  G 

Com 

1  L,  1  I,  1  Lu 

a'" 

Yra‘ 

m) 

34,  17 

10,000 

12,000 

1  D 

Tub 

6  L 

WH 

No’ 

725 

35V4,  174i  (35J4  Color) 

27,000 

1  D 

Tub 

5  L,  3  I,  1  El 

No 

70 

70,  52>^ 

7,500 

3,000 

1  D 

Fb 

1  L,  2  I,  1  Lu 

A 

Yes 

LOUISIANA 

300 

34H.  17J4 

2,750 

10,000 

1  D 

Tub 

5  L,  1  Lu,  1  L2 

WH 

Yes 

600 

34J4.  17M 

18,000 

1  D 

Tub 

7  L,  2  Lu,  1  El 

H 

No 

160 

43,  21 H 

4,000 

5,000 

1  P 

R 

4  L 

W 

Yes 

200 

34,  17  >4 

2.000 

5,000 

1  D 

Tub 

5  L,  1  Lu,  1  El 

A 

No 

800 

34H. 

5.000 

21,500 

1  D 

Tub 

6  L,  2  M 

D 

Yes 

....  YesAD 
Yes  No  ’  A 


No  No  A 
No  No  A 
Yes  No  A 


68, ^.  51»s.  3i'4.  31 

69,  51»4  .  34 


31  17,200  23.S,000  3  G  Oct,Sex,0  14  L,  1  I,  2  M,  1  Lu 

*  475,000  3  H  2  Dec,  IDS  23  L.  5  I,  1  M,  1  Lu, 

1  El 

♦  Note. —  Imperial  Plus  Plan  used  for  metal. 


No  Dry  No  Yes  D 
P  Dry  No  YesAD 


3*ii.  nn 
68.ii,  51?s,  3414 


9,000  30,000  1  D 
11,452  56,000  IG 


MAINE 


34,  nii 
71.  53>4,  35'i 
71,  53*4,  35H 


8,000  17,318  1  D 

12.000  15,840  1  H 

.  1  H 


70  53  35 
71,  53H.  35H 


10  L,  1  M2 
12  L,  3  M 


4  L,  6  I,  1  M 
11  L 

10  L,  1  M 


W  Yes  Dry  . . . ,  No  A 

WH  No  Wet  No  No  A 


W  Yes  Dry  No  Yes  A 

D  No  Dry  No  No  A 

.  No  Dry  No  Yes  A 


4,000  1  D 

.  ID 


6  L 

13  L,  1  Lu 


WH  Yes  No  Yes  No  A 
.  No  Dry  No  No  A 


68,  51Ji,  34 
44,  22 


12,000  38,500  1  H 

2,200  4,800  IS 


10  I,  1  Lu 
6  L 


A  No  Dry 

D  No  Dry 


No  Yes  A 
No  No  A 


For  Explanation  of  Key  Letters  See  Page  60 


(Continued  on  page  78) 


FOR  UNIT  TYPE  PRESSES  USE 

CLINE  SYSTEM  UNIT  TYPE  DRIVE 

An  Individual  Motor  Drives  Each  Unit  and  Each  Folder  in  Any  Combination 

NO  DRIVE  SHAFT!  NO  BACK  LASH! 

PERFECT  ACCELERAT!ON!  PERFECT  SLOWDOWN! 

SAFE— SIMPLE— RELIABLE ! 

CLINE  EQUIPMENT  INCLUDES 


Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 


Cline  Reels  and  Automatic  Electric  Tension 
Cline  Electric  Stereotype  Pot  Heaters 
Plate  Conveyors  and  Droppers 
T)'pesetting  Machine  Drives 


ICTRIC'f:^ 

IFG.C0. 

•  C  A  •  O  V 
WtSTINaMOUd' 


NEW  YORK,  N.  Y. 


m  W.  Washington  St.,  Chicago,  Illinois 


SAN  FRANCISCO,  CALIF. 
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.  IT  ISN’T  WHAT  WE  THINK  NOR  WHAT  WE  SAY  THAT  ESTABLISHES  THE 


good  reputation  of  GOSS  PRINTING  PRESSES  BUT  IT  IS  WHAT  OTHERS  THINK 


The  San  Francisco  News  has  just  installed  12  High  Speed,  Low  Constructed  GOSS  Units  and  3  Pairs  of  Folders.  These  units  replace  old  GOSS  Units 


Newspaper  Profits-^ 

They’re  Won  With  a  Brainy,  Fighting  Staff. . . . 

anc^  GOSS  Presses 


The  best  press  in  the  world  is  only  the  best  press  in  the  world  with¬ 
out  brains,  fighting  brains,  to  man  it.  The  scrappiest,  smartest 
men  in  the  newspaper  world  are  helpless  unless  you  give  them 
the  finest  presses  you  can  find.  Profits,  dividends,  stock  dividends 
result  when  you  set  out  cooly  to  get  and  maintain  that  combination. 
GOSS  printing  presses  and  a  brainy,  fighting  staff  can’t  be  beaten. 
They’ll  produce  a  newspaper  the  people  like  and  hate  and  love 


and  fight  for.  When  you  do  that,  advertising  comes  into  your 
front  door  and  stays  in  your  pages.  Profits  come  and  stay.  GOSS 
presses  back  up  the  energy  and  fight  and  brains  of  your  men. 
They  print  FAST;  they  print  clean  and  clear;  they  stay  regular  and 
print  through  emergencies;  they  cost  less  to  install,  less  to  operate. 
They  give  you  PROFITS  when  you  give  them  to  a  brainy,  fighting 
staff.  They  have  been  chosen  for  the  world’s  greatest  pressrooms. 


the 


GOSS 


PRINTING 


PRESS 


COMPANY 


Main  Office  and  Factories:  CHICAGO,  ILLINOIS 


NEW  YORK  OFFICE;  2  2  0  EAST  FORTY-SECOND  ST. 
the  GOSS  PRINTING  PRESS  COMPANY 


SAN  FRANCISCO  OFFICE:  707 
OF  ENGLAND,  LTD.  » 


CALL  BUILDING 
r  »  LONDON 
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MARYLAND 


COLUMN  DATA 


NEWSPAPER 


Annapolis . 
Baltimore . 


Cambridge  . 
Cumberland . 


Frederick . . . 
Hagerstown. 
Salisbury ... 


W  f 


.Capital  &  Maryland  Ga¬ 
zette .  .  7  13 

.News  &  American .  8  12 

Post . 8  12 

Sun .  8  12 

.Banner .  7  13 

.News .  8  12 

Times .  8  12 

.News  &  Post .  8  12^ 

.Herald  &  Mail .  8  12 

.Times .  7  13 


-I.- 

“•aS 
-  8.® 
sr 


6  e  « 
Q  ^UU 


Atr.esbury . News . 

Attleboro . Sun . 

Beverly . Times . . 

Boston . American  &  Advertiser. . . 

Christian  Science  Monitor . 

Globe . 

Herald  &  Traveler.., . 

News  Bureau . 

Post . 

Record . 

Transcriot . 

Brocton . Enterprise . 


13 

12^ 

13 

12 

12H 

12 

12^ 

12 

12« 

12 

13H 

124 


287 

280 

310 

29.S 

280 

280 

305 

294 

301 

280 


280 

301 

287 

280 

296 

306 

300 

245 

296 
200 
305 

297 


4,000 

31,872 


*»per 
Rolls  or  Sheets— 
Inches 


344.  174 
68.  51,  34 


0 

Jit 

H 

fee 

■umpt 

1930 

nd 

ws  In 

on— 

1930 

^B 

B 

X 

c 

c 

*C 

0  u 
le 

>s 

ll  Coni 
Lbs., 
type  a 
so  type 

•  13 

a  3^ 

B, 

0  a 

oS 

Oa 

t>  ** 

•0*5 
e  e 

«  a 

2.0c 
*■5.5  e 

SuJen 

Anni 

Coni 

Eat. 

E* 

Zh 

g;S 

h. 

h-fr. 

zu 

500 

1  D.  1  B 

.  4L 

me. 

•Sb 


.2  • 


It 


sS;  t 

tl't 


0  a 

X  »  a 

CLoe  h 


Yea  Dry  Yes  Xo  A 


200 

600 


354.  174 
71,534.354 


16,000 

144,000 

2  G 

.  9  I.  1  M.  2  Lu 

D 

No  ' 

Dry 

Yes  b 

104,000 

935,381 

5  H 

.  39  L.  12  M 

PA 

No 

Dry 

No 

Yes  D 

12,000 

7,600 

1  D 

Tub 

5  L.  1  Lu.  1  El 

2  W 

Yes 

Dry 

No 

Xo  A 

6,000 

6.000 

1  H 

Quad 

5  L.  1  Lu.  1  El 

A 

Yes 

Dry 

No 

Xo  A 

MASSACHUSETTS 


275  354.  18 


5.891  71.534.354 


44.688  724.  54,4  .  364 


5,159 

•1.002 


684.  524.  344.  174 
71.  534  .  354 


Times . 

Cambridge . Journal . 

Chelsea . Record . 

Clinton . Item . 

Everett . News . 

Fall  River . Herald  News . 

Fitchburg . Sentinel . 

Farmingham  ....News . 

Gardner . News . 

Gloucester . Times . 

Greenfield . Recorder . 

Haverhill . Gazette . . 

Sunday  Record  . 

Holyoke . Transcript-Telgcram . 

Hudson-Marlboro  Enterorise  &  Sun . 

Lawrence . Eagle-T  ribune . 

Telegram  &  Sun . 

Sun^y  News . 

Leominster . Enterprise . . . 

Lowell . Courier-Citiien  &  Leader . 

Sun . 

Telegram . 

Lynn . Item . . . . 

Telegram-News . 

Malden . News . 

Medford . Mercury . 

Milford . New.s  . 

New  Bedford _ Standard  Se  Mercury . 

Times . 

Newburyport.  .  .News.  . . 

North  Adams. .  .Transcript . 

Northampton. .  .Hampshire  Gazette . 

N.  Attleborough  .Chronicle . 

Pittsfield . Berkshire  Eagle . 


Quincy . News . 

Patriot  Ledger 

Salem . 


.  .New-s 

Tribune . 

Somerville . News . 

Southbridge. .  .  .News . . ■ 

^ringfield . Union,  Republican  &  New 

Taunton . Gazette 


8 

12 

285 

8 

124 

287 

7 

13 

287 

50 

8 

12 

290 

8 

124 

296 

1,500 

8 

124 

294 

500 

8 

124 

297 

8 

12 

287 

90 

8 

124 

287 

8 

124 

294 

120 

8 

12 

280 

8 

12 

294 

70 

8 

124 

308 

8 

12 

294 

8 

124 

294 

8 

124 

294 

8 

12 

294 

8 

12 

287 

8 

124 

294 

900 

7 

13 

280 

8 

124 

308 

150,000 

8 

124 

308 

8 

124 

297 

7,500 

8 

124 

294 

7 

13 

301 

7 

13 

284 

8 

124 

294 

23 

8 

294 

1,600 

8 

124 

287 

1.50 

8 

12 

308 

420 

8 

12 

294 

286 

7 

13 

280 

8 

124 

308 

1,200 

8 

124 

308 

.500 

8 

124 

294 

8 

12 

294 

7.50 

70.  524  .  35 


71,  534.  354 
36.  184 


724.  544.  36,4 
724.‘  544i  364 


35.  174 
704 


3,000 

6,500 

1  D 

Tub 

5  L,  1  Lu,  1  El 

Nii’ 

Dry 

No' 

Xo  A 

28,286 

130,000 

3  G 

Oct 

27  L.  1  Th,  2  I 

Sp 

Yes 

Dry 

No 

Yes  D 

i46.’66o  r.266.bbb 

1  D,  22  H 

50  L.  5  M 

N(i' 

Both 

No' 

Yes  D 

1  H 

DS 

No 

Dry 

No 

29,270 

142,320 

4  H 

Quad 

37  L.  3  M 

D 

No 

Both 

No 

No  D 

*34.333 

1  G 

Oct 

6  L.  5  I,  1  El 

W 

No 

Dry 

No 

No  A 

Ink  consumption  for  period  ending  Oct.  1,  IviO.) 

.  No 

Both 

XoAD 

2,000 

1,800 

1  D 

3  L,  1  Lu 

Ap 

Yes 

Yes 

No  A 

6.000 

43.000 

1  H 

11  I.  1  Lu.  2  El 

No  ' 

Dry 

No' 

Yes  A 

4,000 

11,750 

1  D 

Tub 

7  L.  2  I.  1  Lu,  1  M2 

EA 

No 

Dry 

No 

No  A 

2,000 

1,000 

1  D 

E 

4L 

W 

No 

No 

Yes 

No  A 

2,000 

6,000 

1  D 

E 

6  L,  1  Lu 

W 

No 

No 

Yes 

Yes  A 

6,000 

500 

1  H 

4L 

EA 

Yes 

Wet 

No 

No  A 

10,000 

27,500 

D 

4  Units 

5  L,  8  I,  1  Lu.  1  El 

D 

No 

Dry 

No 

Xo  A 

12 

13 

12 

124 

124 


294 

285 

294 

298 

.301 


71.  534  .  354 

72. ’  si!  '36  "  " 

ss'ii'.'ini  '  " 


9,000  27,000  1  H 


5,500  1  H 


13.500  31,200  2  D 


11  L.  2  Lu.  1  El 

3’L.”rEi . 

14  L,  2  i'u 


714,  .54,  354 
45,  22 

724.  544.  364 
69,  52,  344 
45.  224 

704.’  534!  ■3'5’4’ 


20,000 

12,000 

6.000 

10,250 


76,000  2  H 


Sex,  Oct 


5,000 

13,800 

10.500 


1  D.  1  M 
1  H 
1  S 


*8,021  *29,400  2  H 


(Note:  Metal  and  ink  consumption  are  for  8  months  only.) 


71,  .534.  354 


684,  514.  344 
70 


8,000  15,000 

14,666  14.266 


1  H 
1  D 
1  H 
1  D 


Quad 


Oct 

Fb 


16  L.2  Lu.l  M2.1  L2 
8  L,  1  Lu,  1  El 

5  L 

6  L,  1  Lu 
6  I 

i2  ’L,’2’l,  i  ”m.  1  Lu 

8  L,  1  Lu 
10  L,  1  Lu,  1  El 
15  L,  2  Lu,  1  L2 
3  L,  1  Lu 


EA 

No 

No' 

No 

Dry 

Wet 

Dry 

No 

No  A 

No  D 

Yes  A 

EA 

No  ■ 

Dry 

No” 

Yes  A 

No 

Dry 

No 

Yes  A 

A 

Yes 

Dry 

Yes 

Xo  A 

No 

Dry 

No 

Xo  A 

D 

No 

Dry 

No 

Xo  A 

No  ' 

Dry 

5jr 

Yes  A 

WH 

Yes 

Dry 

Yes  A 

Yes 

Dry 

No 

Yes  A 

No 

Dry 

No  A 

No 

Yes 

No  A 

.  Item . 

.News-Tribune . 

Times . 

...  8 

. . .  8 

124 

124 

13 

13 

12 

11 

287 

294 

287 

287 

301 

301 

460 

100 

36,  18 

70.  52  4,  35 

6,200 

4,000 

10,000 

1,300 

1  D 

1  D 

Tub 

Fb 

8  L.  2  Lu 

3  L,  1  Lu 

.  post . . ; . 

Telegram  &  Garelte ... 

...8 

...  8 

2,000 

9,500 

684.  -514.  344 
684.514.  344 

14,000 

60,000 

1  G 

1  S.  1  G 

Oct 

Sex,  Oct 

9  L.  6  I.  2  Lu.  1  El 
30  L,1  M.2  Lu.2  M2 

MICHIGAN 


Adrian . Telegram .  8 

Albion . Recorder .  8 


294 

294 


Cheboygan. 


Dowagiac. 


Greenville. . . 


.News 

8 

12 

298 

.Enquirer  &  News.  .  .  . 

.  . . .  8 

12 

294 

Moon-Journal . 

....  8 

12 

294 

.  Times . 

.  . . .  8 

12 

298 

.  News  Palladium . 

. .  . .  8 

12 

294 

.  Pioneer . 

.  . . .  8 

12 

287 

.  News . 

. .  . .  8 

12 

290 

. . . .  7 

13 

294 

.Tribune . 

....  8 

12 

287 

.Detroit  Daily . 

....  5 

12 

200 

Free  Press . 

....  8 

12 

.500 

News . 

....  8 

12 

308 

Saturday  Night . 

....  7 

12 

287 

Times . 

_  8 

12 

280 

_  8 

12 

287 

.  .Press . 

.  8 

12 

280 

.  .Journal . 

. 9 

12 

.508 

.  .Tribune . 

.  8 

12 

287 

..Herald . 

.  8 

12 

294 

Press . 

.  8 

12 

308 

.  .News . 

.  8 

12 

280 

.  .Copper  Journal . 

. 8 

12 

287 

.  .News . 

12 

280 

570 

40 

100 

449 


3.5.  174 
70.  524 
70.  524.  34 
344.  17,4 


600  35,  174 


60 


70.  524.  35.  174 


75 

3,300 

25,000 

.50,000 


70.  53 

62.  464.  31 
69.  514.  344 
69.  514.  344 


27.. 500  68,51,34 

52  70.  524  .  35 

270  354.  18 


40 

2.. 500 


70.  524.  35 

684.  514.  344.  U4 


Holland . Sentinel .  8  12 

Houghton . Mining  Gazette .  7  13 

Ionia . Sentinel-Standard.  .  . 


294 

308 

280 


50  70.  524,  35 


100 

125 

225 

55 


344,  174 
70,  524  .  35 

344.  174 

70,  524.  35 


Ironwood . Globe . 

Jackson . Citizen  Patriot .  8  12 


Lansing. 


8 

12 

294 

225 

34* 

|.  174 

8 

12 

301 

200 

68) 

1  514.  344 

8 

12 

308 

68) 

8 

12 

290 

180 

70, 

524.  35 

8 

12 

308 

1,800 

68) 

4.  514.  344 

8 

12 

297 

250 

68! 

i|.  544.  344 

9 

12 

301 

2,500 

1Sl 

4.  57.  374 

8 

12 

287 

82 

70. 

524.  35 

14,000 

4,000 

2.000 

5.000 

11.000 

2.000 

1,500 

17,500 

1  G 

1  D 

1  D 

1  H 

SI 

A 

Fb 

SI 

7  L 

4  L 

4  L.  1  Lu 

8  L,  1  Lu.  1  El 

12,000 

21,600 

1  D 

Tub 

7  L 

2,000  ’  2^^ 

3,666  ’  1,866 
24,000  95,000 

.  750,000 

139,578  1.248,000 

95,060  ’98V.666 

2,482  2,691 

4,000  5,400 

1  D 

i’n ’ 

2  H 

G 

14  S 

12  H 

1  D 

1  G 

Fb  3  L 

Fb  2  L 

.  10  L.  1  M.  1  Lu 

27  Units  39  L.  3  I.  5  M 
Oct  55  L.  2  I,  3  M.  3 

2  El . 

30  Unit’s  7  L.  30  i.  4  M 

Fb  3  L 

R  4  L,  1  I 

1,000 

1,000 

1  D 

A 

3  L 

14,000 

100.000 

2  H 

.  12  L.  1  Ln . 

5,000 

1,500 

1  D 

A 

3  L 

4.000 

3,000 

1  H 

3d 

6  L 

4,500 

2,500 

1  D 

A 

4  L.  1  Lu 

1  G 

R 

4  L 

2,100 

1  D 

Fb 

3  L 

4,487 

4,300 

1  D 

Tub 

5  L.  2  M 

12.000 

7,000 

1  G 

SI 

5  L.  1  M,  1  Lu 

1  S 

.  9  L,  1  M.  2  Lu 

6,000 

6.000 

1  D 

Fb 

3  I 

9,000 

54.000 

1  S 

6  Units 

12  L.  1  M,  2  Lu 

3,000 

1  D 

.  8  I.  1  Lu.  1  El 

23,919 

62,274 

2  D 

Oct 

12  L.  2  M,  2  Lu 

500 

3,000 

1  G 

Com 

5  L,  1  Lu 

A 

Yes' 

Dry 

No 

W 

Yes 

No 

Yes 

W 

No 

Dry 

No 

D 

No 

Dry 

No 

H 

No 

Dry 

No 

Yes 

No 

Yes 

So 

No 

No 

Yes 

Hand 

No 

Dry 

No 

No 

Wet 

No 

Hand 

Yes 

w 

Dry 

Yes 

No 

Dry 

No 

Hand 

Yes 

Dry 

No 

No 

Dry 

No 

Dry 

No 

No 

W 

Yes 

No 

Yes 

A 

Yes 

Wet 

H 

Yes 

Dry 

Yes 

D 

No 

Dry 

No 

Ch 

Yes 

Dry 

Yes 

Xo  A 
Xo  A 


Xo  A 
Yes  A 


Xo  A 
Xo  A 
No  A 
Xo  A 


Mus 

Ch 

H 

A 

W 

WH 

A 

W 

C 

D 

D 

A 


No 

No 


Dry 

No 


Yes  Wet 
Yes 
No 
No 
No 
No 
No 
No 
No 
No 


Dry 

Dry 

Dry 

Both 

Dry 

Dry 

Dry 


Yes 

No 

Yes 

No 

No' 

Yes 

No 

No 

No 

Yes 


Xo  A 


Xo  A 

Xo  A 
Xo  A 
YesAD 

XoAO 

Yes’.l 
Xo  A 
Xo  A 

Xo’.A 

YesAD 

Xo  A 

Xo  A 
XoAD 
Xo  A 
Xo  A 
Xo  A 
Xo  A 
Xo  A 
Xo  A 
So  A 
Xo  A 
Xo  A 
Xo  A 


For  Explanation  of  Key  Letters  See  Page  60 
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KOHLER  MAGAZINE  REELS 

With  the  NEW  Kohler  Web  Control 


KEEP 

THE  PRESSES 
MOVING! 

NO  printing  press  can 
produee  papers  when 
it  is  idie.  Modern  produc¬ 
tion  demands  high  speed. 
The  press  that  must  he 
stopped  for  roll  changes 
cannot  keep  pace  with  to¬ 
day’s  schedules. 

KOHLER  MAGAZII^TE 
REELS  keep  the  presses 
moving.  Only  when  Kohler 
Reels  are  used  is  produc¬ 
tion  continuous  from  start 
to  finish  of  every  edition. 

The  NEW  KOHLER  WER 
CONTROL  permits  in¬ 
creased  speed  in  flying 
pasters.  It  provides  posi¬ 
tive  automatic  tension,  re¬ 
quiring  no  adjustments 
whatever.  It  eliminates 
weh  strain,  and  rough 
printing  surfaces. 

Tho  Hoarst  Publications  have 
ordered  100  reels  .  .  .  The 
IVew  York  Times  .  .  .  The  IM(‘w 
York  Herald  Tribune  .  .  .  The 
Columbus  Hispateh  .  .  .  The  St. 
I^ouis  Globe  Henuterat  .  .  .  The 
Milwaukee  Journal  .  .  .  are  eut- 
tinfl  douii  their  operatiiiit  costs, 
and  inereasiuit  their  efficiency 
through  the  use  of  KOIILCK 
EqtTPMEYT. 

\  radical  improvement  in  oper« 
atinp’  method  is  always  inter- 
(‘stinff.  Post  yourst'lf  on  the 
greatest  step  forward  in  ten¬ 
sioning  devices  in  decades. 
Write  today  for  full  particulars. 


Kohler  Brothers 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 


80 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


MICHIGAN — Continued 


COLUMN  DATA 


CITY 

NEWSPAPER 

m 

e 

E 

_3 

"o 

u 

e 

Z 

8 

8 

8 

Width  <  Picas  I 

m 

« 

6 

□ 

X 

a 

a 

0 

2834 

300 

294 

J 

Annual  Paper 
Consumption^ 
gS;  Est.  Tons,  1930 

Paper  Dimensions 
Rolls  or  Sheets*^ 
Inches 

Metal  Consumption — 
Est.  Lbs.,  1930 

S  g  Linotype  and 

5  3  Stereotype 

Annual  News  Ink 
Consumption^ 

Est.  Lbs.,  1930 

cno 

Name  of  Printing 
Presses 

tfld 

?!  Type  of  Printing 

Presses 

m 

«» 

^6 
'j;  js 

0  w 

d 

•n’S 

B  e 

«  a 

zu 

4  L 

4L.  2  M 

Type  of  Mailing 
Machine 

Joh  Printing 
Department? 

Matrices 

Used 

JJ*  Prints  directly  from 
;  type  (flatbed  press) 

«* 

8 

• 

t; 

a 

U 

a^*  u 

XTB  J 

il  u 

*  3  th 

n  1 

oat 
•0  «  b 
LK  h 

No  A 
No  A 

Marquette . 

Mar^n . 

.  Mining  Journal . 

.  Chronicle . 

45H.  22H 

9.600 

Wet 

Menominee.. . . 

.  Herald-Leader . 

8 

12 

287 

125 

70.  52J^.  35 

4,000 

2,500 

IHH.  ICD 

5  L 

WH 

Yes 

Yes 

No  A 

Monroe . 

.News . 

8 

12 

294 

Mount  Qemens.  Leader . 

8 

12 

287 

130 

34.  17 

2.000 

6.000 

1  D 

Tub 

6  L.  1  Lu 

W 

No 

Dry 

No 

No'  A 

Mount  Pleasant  .Times . 

8 

12 

287 

40 

70.  52»4 

1,000 

800 

1  D 

A 

3  L 

Mer 

Yes 

Yes 

No  A 

Muskegon . 

.  Chronicle . 

8 

12 

308 

78,209 

69.  513i,  3434 

6.279 

25,789 

1  D 

R 

8  L.  1  M.  1  Lu 

A 

No 

Dry 

No 

No  A 

(Note:  Paper  consumption  for  period  Jan-Au^.) 

Niles . 

. Star . 

8 

12H 

204 

110 

3534.  18 

3.000 

.3,000 

1  D 

Tub 

4  L 

A 

No 

Dry 

No 

No  A 

Owosso . 

.  Argus-Press . 

8 

12 

294 

250 

34.  17 

2,789 

9,291 

1  D 

Tub 

5  L.  1  Lu,  1  El 

A 

No 

Both 

No 

No  A 

Petoskey . 

.News . 

8 

12 

287 

50 

70,  5234,  35 

1.000 

2.000 

1  D 

A 

3  L 

A 

Yes 

No 

Yes 

No  A 

Pontiac . 

8 

12 

297 

Port  Huron . . . . 

.  Times-Herald . 

8 

12 

294 

9.50 

3434,  17 

7.284 

25,000 

2  D 

Tub 

10  L,  .3  M 

D 

No 

Dry 

No 

No  A 

Royal  Oak.... 

.Tribune . 

8 

12 

294 

125 

343<.  1734 

2.000 

1  D 

Tub 

3  L,  1  Lu 

WH 

Yes 

Dry 

No 

Saginaw . 

.  News . 

8 

12 

298 

6834.  5134.  3434 

12,000 

7.000 

1  S 

DS 

11  L.  2  Lu.  1  M2 

A 

No 

Dry 

No 

No  A 

St.  Josenh . 

8 

124 

294 

Sault  Ste.  Marie.News . 

8 

12  ■ 

287 

1.30 

70,  52»4,  35 

2,500 

3.500 

1  D 

Fb 

4  L.  1  I 

A 

Yes 

Dry 

Yes 

No  A 

South  Haven.. 

•  Tribune . 

8  ■ 

12 

287 

50 

70.  5234 

600 

1,.500 

1  D 

Fb 

3  L 

AE 

No 

Yes 

No  A 

Sturgis . 

.Journal . 

8 

12 

287 

60 

70,  5234  .  35 

2.000 

2,, 500 

1  D 

Fb 

4  L 

E 

Yes 

No 

Yes 

No  A 

Three  Rivers.. 

•  Commercial . 

8 

12 

280 

Traverse  City. 

.  Record-Eagle . 

8 

12 

294 

175 

35.  1734 

4.000 

4,400 

1  D 

R 

4  L 

W 

No 

Wet 

No 

No  A 

Wyandotte. . . 

.  Record . 

8 

12 

287 

50 

70.  5234  ,  35 

.500 

2.000 

1  G 

Ciom 

3  L 

Yes 

Dry 

Yes 

No  A 

Ypsilanti . 

.  Press . 

8 

12 

294 

80 

3434.  1734 

2.000 

3.000 

1  D 

Tub 

4  L.  1  I,  1  Lu 

No 

Dry 

No 

No  A 

MINNESOTA 

Albert  Lea . 

.Tribune . 

8 

12 

287 

132 

44,  22 

4.915 

2,. 587 

1  S 

R 

3  L.  3  I 

H 

Yes 

Dry 

No  A 

Austin . 

8 

\2\i 

280 

Bemidji . 

.  Pioneer . 

7 

13 

2834 

60 

70.  .5334.  35 

3.000 

1..500 

1  D 

.3  L 

WH 

Yes 

Dry 

Yes 

No  A 

Brainerd . 

.  Dispatch . 

7 

13 

280 

60 

70,  53,  35 

2.000 

2,000 

1  G 

Com 

3  L 

W 

Yes 

Dry 

Yes 

No  A 

Crookston . 

.  Times . 

8 

12 

287 

45 

70.  53 

2.000 

250 

1  D 

3  L,  1  Lu 

W 

Yes 

Dry 

Yes 

No  D 

Duluth . 

.Herald  &  News-Tribune... 

8 

12 

301 

4.000 

68,  51.  34 

7,000 

195.210 

3  H 

Sex 

21  L.  1  I.  4  M 

D 

No 

Dry 

No 

Yes  A 

Fairmont . 

8 

12 

282 

Pairbault . 

8 

12 

294 

Fergus  Falls . . . 

.^umal . . . 

8 

12 

294 

180 

3434.  1734 

8.000 

5,. 500 

1  D 

Tub 

3  L 

sp 

No 

Dry 

No  A 

Hibbing . 

.Tribune . 

7 

13 

280 

150 

43,  2134 

9.000 

5,000 

1  P.  1  M 

6  L.  1  M 

A 

Yes 

Dry 

No 

No  A 

Palls . 

6 

13 

276 

Little  Falls . . . . 

.Transcript . 

8 

12 

280 

30 

7034.  5334 

2.800 

1,500 

1  G 

Com 

3  L 

Mus 

Yes 

Dry 

Yes 

No  A 

Mankato . 

.Free  Press  . 

8 

124 

287 

400 

54,  36 

1  G 

SI 

8  L 

EA 

Yes 

Dry 

No  A 

Minneapolis. . 

8 

12 

Star . 

8 

12 

301 

4.800 

6834.  5134.  3434 

27,. 500 

140.000 

S 

10  units 

1  L.  14  I.  3  M 

D 

No 

Dry 

No 

Yes  D 

Tribune . 

8 

12 

308 

15,000 

6734  .  5034  .  3334 

49.500 

340.000 

3  H 

Oct 

30  L,  4  M 

D 

No 

Dry 

No 

YesAD 

8 

12 

294 

Owatonna . 

.  Peoples  Press . 

7 

13 

294 

5 

72 

3.000 

1,200 

1  D 

Fb 

2  L 

2  Ts 

Yes 

Dry 

Yes 

No  A 

7 

13 

287 

Republican . 

7 

13 

294 

72 

70,  52*4,  35.  1734 

2.000 

2.000 

1  D 

Fb 

3  L 

Mus 

Yes 

Yes 

No  A 

8 

121^ 

St.  Cloud . 

.  Times-Journal . 

7 

13 

280 

1,022 

3234 

9.. 552 

31,355 

1  H 

R 

8  L,  2  I.  1  Lu 

WH 

Yes 

Dry 

No  A 

St.  Paul . 

.Dispatch  &  Pioneer-Press. 

8 

12 

297 

12.600 

6834.  6434.  5134.  3434.  1734 

11. .500 

373,600 

4  H 

lOct.SSex 

lOL.  18J,3M.2Lu 

PA 

No 

Dry 

Yes  D 

News . 

8 

12 

300 

5,098 

68.  51,  34.  17 

33.000 

203,000 

3  G 

Oct,  Sex. 

10  L.  8  I,  2  M.  2  Lu. 

1  El 

PA 

Yes 

Dry 

No 

YesAD 

8 

12 

294 

Stillwater . 

.  Gazette . 

7 

13 

287 

25 

70,  5234 

1,000 

800 

1  D 

Fb 

2  I 

Ws 

Yes 

Dry 

Yes 

No  A 

7 

13 

Willmar . 

.Tribune . 

8 

12 

294 

100 

70.  .52  34  .  35.  1734 

1,200 

1,600 

1  D 

Fb 

4  L 

EA 

Yes 

Dry 

Yes 

No  A 

Winona . 

.  Republican-Herald . 

8 

12 

294 

500 

3434.  1734 

4,650 

1.000 

1  D 

C 

7  L 

WH 

Yes 

Dry 

No  A 

MISSISSIPPI 

Biloxi  &  GulfportHerald . 

8 

12 

294 

200 

1734  .  34  34 

2.800 

4.800 

1  D 

Tub 

5  L.  1  El 

A 

No 

Dry 

No 

No  A 

Clarksdale .... 

.  Register . 

8 

12 

294 

112 

35.  52»4,  70 

3,000 

2.. 500 

1  D 

Fb 

4  L.  1  I 

W 

Yes 

Dry 

Yes 

No  A 

Columbus .... 

.Commercial  Dispatch _ 

8 

12 

287 

100 

70.  5234  ,  35 

6.000 

2.000 

1  D 

2  L.  2  I 

Yes 

Yes 

No  A 

7 

Greenwood . . . 

.  Commonwealth . 

8 

12 

287 

65 

35,  52*4.  70 

3.000 

2,000 

1  D.  1  L 

3  L 

Mus 

Yes 

Yes 

No  A 

Greenville .... 

.  Democrat-Times . 

7 

13 

280 

102 

66*4.  5034.  3334 

2.000 

1,500 

1  C.  D. 

Fb 

4  L 

WH 

Yes 

Dry 

Yes 

No  A 

Hattiesburg. . . 

.  American . 

8 

12 

294 

Jackson . 

.Clarion- Ledger . 

8 

12 

294 

News . 

8 

12 

294 

Laurel . 

.  Leader-Call . 

8 

12 

280 

125 

34.  17 

4.000 

(i.OOO 

1  S,  1  H 

4  L,  1  Lu 

W 

No 

Dry 

No 

No  A 

Meridian . 

. Star . 

8 

12 

1,000 

34  34.  1734 

10,000 

40,000 

2  G 

SI 

7  L,  1  I.  1  Lu 

WH 

No 

Dry 

No 

Yes  .. 

Natchez . 

.  Democrat . 

7 

13 

287 

90 

8334.  6634.  .50.  3334 

3.000 

300 

1  D 

Fb 

4  L.  1  Lu.  1  El 

Yes 

No 

No  A 

Tupelo . 

.  News . 

8 

12 

294 

40 

70.  5234  ,  35 

6.000 

2.600 

1  CD 

Fb 

4  L,  1  M.  1  Lu 

WH 

No 

Dry 

Yes 

No  A 

Vicksburg. . . . 

.  Herald . 

8 

12 

294 

Post . 

8 

12 

294 

MISSOURI 

Aurora . 

6 

13 

Boonville . 

7 

12 

280 

Brookfield .... 

.  Argus . 

7 

13 

280 

Butler . 

6 

13 

276 

Cameron . 

.  News-Observer . 

6 

13 

2.32 

12 

.30  X  40  (flat) 

1,.500 

,300 

1  M 

Fb 

2  L 

Mus 

Yes 

Dry 

Yes 

No  A 

Cape  Girardeau  .Southeast  Missourian .... 

8 

12 

294 

2.30 

3434.  1734 

6,0(K) 

7.000 

1  D 

Tub 

6  L,  1  Lu,  1  El 

W 

Yes 

Dry 

No 

No  A 

Carrollton .... 

.  Democrat . * . 

6 

13 

280 

15 

.3.000 

200 

1  B 

C 

1  L 

Yes 

Dry 

Yes 

No  A 

Carthage . 

.  Press . 

7 

13 

287 

85 

83*/4,  6634.  5034,  3334 

3,000 

2,400 

1  D 

Fb 

4  I 

H 

Yes 

Dry 

Yes 

No  A 

Chillicothe. . . . 

.  Constitution-Tribune .... 

7 

13 

280 

70 

70 

2^.500 

300 

1  D 

A 

4  L 

W 

No 

Dry 

Yes 

No  A 

Clinton . 

.  Democrat . 

6 

13 

276 

Columbia . 

.  Missourian . 

8 

124 

294 

Tribune . 

8 

12 

294 

Excelsior  SpringsStandard . 

7 

13 

294 

Fulton . 

7 

13 

280 

Hannibal . 

.Courier  Post . 

8 

12 

294 

250 

44.  22 

6.000 

13.000 

1  S 

SK 

6  L,  1  Lu 

W 

No 

Dry 

No 

No  A 

Independence . 

6 

13 

276 

Jefferson  City. 

. .  Capital  News . 

8 

12 

280 

2.50 

.3434.  1734 

10,000 

5.. 500 

1  G,  1  M 

R 

.3  I.  1  M 

WH 

Yes 

Dry 

No 

No  A 

Post  Tribune . 

8 

12 

287 

3.50 

.34 '4.  17 

14,000 

10,000 

1  D 

5  L.  1  I.  I  M 

A 

Yes 

Dry 

No 

No  A 

Joplin . 

.Globe  &  News-Herald.... 

8 

12 

280 

1,100 

34.  17 

2.100 

48,000 

2  G 

SI 

4  L.  4  I.  2  M 

A 

No 

Dry 

No 

Kansas  City . . 

.Journal- Post . 

8 

12 

280 

6,000 

67'4.  .50'4.  33*4 

1.50,000 

4  H 

Oct 

19  L,  6  I,  3  .M,  1  El 

PA 

Yes 

Dry 

No 

Star . 

8 

124 

.108 

53.000 

70  >4.  5.3,  35  >4 

40.000 

1.. 500,000 

G 

36  Units 

44  L,  5  M 

PA 

No 

Drv 

No 

Kirksvillc . 

.  Express  &  News . 

7 

13 

294 

104 

70.  523*.  35 

3.000 

2.500 

1  D 

OO-Fb 

4  L 

Mus 

No 

Dry 

Yes 

No  A 

Lamar . 

.  Democrat . 

6 

13 

280 

Lexington _ _ 

.  Advertiser . 

6 

13 

280 

6 

13 

280 

No  A 

Macon . 

.  Chronicle-Herald . 

7 

13 

>80 

73 

70,  53 '  i.  35 

4.000 

350 

1  D 

Fb 

3  L,  1  I 

WH 

Yes 

Dry 

Yes 

Marshall . 

.  Democrat-News . 

7 

13 

280 

60 

70.  52  '  s,  35 

3.  (MM) 

.3,000 

1  D 

B 

2  L.  1  Lu 

Mus 

Yes 

Dry 

Yes 

Marvville .... 

.  Forum . 

7 

13 

280 

100 

70,  5234.  30 

2,(K)0 

2,000 

1  D 

5  L 

Yes 

\  es 

Mexico . 

.  Intelligencer . 

.  6 

13 

280 

Ledger . 

7 

13 

294 

38 

70.  .52*4.  35 

4.000 

5.50 

1  D 

Fb 

2  I 

Mus,  0 

Yes 

No 

\  es 

.Moberly . 

.  Monitor-Index . 

8 

12 

294 

161 

34  >4,  1734 

5.000 

4.000 

1  D 

Tub 

2  L.  4  I.  1  M 

WH 

Yes 

Dry 

Monett . 

•  Times . 

7 

12 

280 

Neosho . 

.  6 

13 

280 

1 .000 

1  L 

Yes 

Yes 

Nevada . 

.  Mail  &  Post . 

7 

13 

280 

Poplar  Bluff.  . 

.  .American  Republic . 

7 

13 

280 

125 

70,  5234  .  35 

2.200 

3.600 

1  D 

E 

5  I.  1  Lu 

A 

Yes 

No 

Yes 

For  ExpUnation  of  Key  Letters  See  Pace  60  (Continued  on  page  82) 
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'^Keeping  Pace**  a  C-H  booklet, 
mHows  manv  Cutler^Hammer  installa^ 


tions.  Sent  free  on  retptest. 

At  the  right,  Cutler^Hammer  **Dis» 
patch**  Neu’spaper  Contfeyor  nuUting 
a  difficult  tu’ist  m  a  moc/ern  pressroom. 
Notice  the  compact,  even  line  of  pa¬ 
pers  with  the  counter  paper  carried 
undisturbed.  Below, a  125-10 h.p,C-H 
Printinff  Preu  Drive  U'ith  jilent  chain 
connection  to  press  shaft  installed  in 
the  hiiltvaukee  Jotiknal  plant. 


Ivery  press  of  the  Nliiti’anhee  Journal.  Miltt»aukee,  Wij., 
.  wuiotion  approximately  1 72,000)  is  equipped  u'ich  Cutler* 


‘Wewspaper  Press  Control-'Press  Drives~Dispatch  Conveut 


CUTLER  JUAMMER 


STEADYING 

THE  PULSE  OF  THE 

PRESSROOM 


CUTLER-HAMMER,  Inc. 

Pioneer  Manufacturers  of  Electric  Control  Apparatus 

1223  St.  Paul  Avenue 
MILWAUKEE,  WISCONSIN 


Today,  reliable  pressroom  equipment  is 
needed  more  than  ever  before.  News  costs 
more  to  deliver  laid-down-on-the-copy-desk.  News 
itself  has  a  far  shorter  lease  on  life  and  it  travels 
just  as  fast  to  anybody’s  plant.  Competition  centers 
in  the  pressroom  as  well  as  the  press-box. 

For  that  reason,  unreliable  pressroom  equip¬ 
ment  has  no  place  in  today’s  scheme  of  things.  An 
accident  to  a  press,  a  break  in  the  web  that  delays 
pressmen  for  a  few  frenzied  moments  and  a  scoop 
is  lost  or  an  edition  is  late  on  the  street.  One  is  a 
body  blow  to  the  circulation  figures.  The  other  ii 
may  mean  a  slight  chilling  of  advertiser  preference. 

No  careful  editor  will  risk  either  danger  to  the 
prestige  of  his  sheet. 

With  Cutler-Hammer  Press  Control  Equipment, 
a  steadying  hand  is  laid  upon  the  pressroom. 

C-H  Press  Drives  accelerate  press  speed  gradually 
to  avoid  the  danger  of  a  break  in  the  web.  Safety 
devices  protect  men,  motors  and  presses  from 
accidents.  Then,  when  the  papers  are  printed, 

C-H  Conveyors  snatch  them  from  the  presses  and 
deliver  them  in  a  compact,  ready  counted  stream 
to  any  portion  of  the  plant. 

The  "safest  system  in  the  world" — as  Cutler- 
Hammer  Control  Equipment  is  called  by  those 
who  use  it — makes  the  pressroom  of  a  country 
weekly  as  reliable  as  that  of  a  metropolitan  daily. 

In  both,  the  same  smooth,  dependable  control  of 
presses,  motors  and  accessories  is  assured.  Cutler- 
Hammer’s  quarter  century  of  experience  in  design¬ 
ing  press  control  has  built  this  dependability  into 
every  piece  of  control  equipment  which  carries 
the  C-H  trade-mark. 

The  Cutler-Hammer  booklet  "Keeping  Pace  in 
the  Newspaper  Plant"  describes  C-H  Press  Drives, 
Press  Control,  Press  Conveyors  and  Press  Ac¬ 
cessories  and  shows  many  typical  installations. 

Ask  for  your  free  copy. 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


MISSOURI— Continued 


COLUMN  DATA 


CITY  NEWSPAPER  B  3 

I  - 

■u 

Z  > 

Rich  Hill . Review .  6  13 

St.  Charles . Banner-News .  7  13 

Cosmos-Monitor .  7  13 

St.  Joseph . News-Press  &  Gazette .  8  12 

St.  Louu . Globe- Democrat .  8  12 

Post-Disptach .  8  12 


Record .  6 

Star .  8 

Times .  8 


273 

280 

280 

304 
300 

280 

280 

305 
310 


Sedalia . Capital  Democrat .  8  12  H  294 

Springfield . Press .  8  12  294 

Leader  &  News .  8  12  280 

Trenton . Republican-Times .  8  12  294 

Warrensburg _ Star-Journal .  7  13  280 

Webb  City . Sentinel .  6  13  276 

West  Plains . Quill .  6  13  280 


Anaconda .......  Standard .  8  13  287 

Billings . Gazette .  8  12  294 

Bozeman . Chronicle .  8  12  280 

Butte . Montana  Standard . 8  12  ^  280 

Great  Palls . Tribune .  8  12  280 

Havre . News .  8  12  287 

Helena . Independent .  8  12  Vi  304 

Record-Herald .  8  13  280 

Kalispell . Inter  Lake .  7  13  287 

L^istown . Democrat-News .  8  12  292 

Livingston . Enterprise .  7  13  280 

Miles  City . Star .  8  12  294 

Missoula . Missoulian-Sentinel .  8  12  294 


^  ftB 
—  BO 

Boa 

<UU 


3.000 

24.000 


300 

1,025 


Paper  Dimensiims 
Rolls  or  Sheets— 
Inches 


•0  5 
B  0 

B  a 

vE 


SuJw  •<uu 


*S  0 

Il  SD 


773 


•  V 

it  a 

*  a  «. 


b8 


fi  9  b  9 

TP  5: 


70.  52Vi.  35 
60 H.  51H.  34)i 


68  H.  51H.  34)i 
68Vi.'siH;34Vi' 


35  H.  17H 
51Vi.  34 


70.  S2H.  35 
70.  52H.  35 
30  z  44  (flat) 


16.000 

86,000 

60,000 

585.000 

1  G,  1  H 

4  H.  1  G 

Oct.Quad 
Oct,  Sex, 
Oct 

11  L.  2  I.  2  M.  1  Lu 

40  I.  4  M 

D 

D 

No" 

P 

Yes 

No" 

Wet 

Dry 

Dry 

Dry 

No" 

No  A 

Yes  D 
Yes  D 

Yes  b 

8.000 

1  D 

Tub 

4  L.  1  I 

W 

No 

Dry 

No 

No  A 

12.000 

28.500 

1  D 

C 

7  L.  1  .M.  2  Lu 

D 

No 

Dry 

No 

No  A 

4,000 

1,860 

1  D 

A 

3  L 

W 

No" 

I5ry 

yS" 

4,000 

150 

1  G 

Com 

3  L 

Mus 

Yes 

Dry 

Yes 

No  A 

500 

1  B 

C 

2  L 

WH 

Yes 

Dry 

Yes 

No  A 

MONTANA 


66 

35.  52  V4.  70 

2.. 580 

1  D 

Fb 

6  L 

Yes 

Wet 

Yes 

No 

D 

450 

35  Vi 

8,. 500 

20.000 

1  D 

Tub 

8  L,  2  M 

D 

Yes 

Both 

Yes 

No 

A 

41 

S2H,  70 

2.000 

1.050 

1  G 

Com 

3  L 

Hand 

Yes 

Both 

Yes 

No 

A 

1,250 

18Vi.  33  Vi.  36 

8.000 

42., 500 

1  G 

Qu 

14  L.  3  M 

D 

Yes 

Wet 

No 

No 

A 

750 

17H.  34H.  SlVi,  69 

14,000 

17.000 

2  H 

.  11  L.  3  M 

D&H 

No 

Dry 

No 

No 

A 

170 

32  Vi 

500 

1  G 

R 

6  L 

Yes 

Wet 

No 

No 

A 

200 

70.  S3.  35 

8.000 

5,500 

1  D 

Fb 

5  L 

D 

Yes 

Dry 

No 

No 

A 

80 

34Vi. 17Vi 

4.698 

3.000 

1  D 

Tub 

5  L 

A 

Yes 

Dry 

No 

No 

A 

300 

34,  17  Vs 

12,000 

6.000 

1  D 

Tub 

6  L,  1  Lu 

Yes 

Dry 

No 

A 

NEBRASKA 


Grand  Island. .  .Independent. 
Hastings . Tribune . 


Star . .  . . 
McCook . Gazette . 


Norfolk . News. 


.  1  elegra 
.Bee-Ne 


8 

7 

7 

12 

13 

13 

294 

280 

280 

100 

67 

70,  S2Vi.  35 

70.  52V4.  35 

1.500 

550 

2.500 

1,200 

1  D 

1  D 

'  a'  ' 

Fb 

3  L 

3  L 

WH 

W 

Yes 

Yes 

Dry 

Yes 

Yes 

No  A 
No  A 

8 

12 

294 

225 

35.  17Vi 

1  D 

Tub 

6  L 

H 

Yes 

Dry 

No 

No  A 

8 

12  Vi 

308 

370 

36 

6.000 

12.000 

1  H 

W 

5  L.  1  Lu 

W 

No 

Dry 

No 

No  A 

8 

12 

301 

250 

45,  22  Vi 

2,000 

8,000 

1  P 

3  L.  2  I.  1  Lu 

WH 

Yes 

Dry 

No 

Yes  A 

8 

12 

301 

2,500 

34.  30.  17 

50,000 

75.000 

2  G 

W 

IS  i.  1  .M,  2  Lu 

H 

Yes 

Dry 

Yes  D 

8 

12 

300 

2,100 

68Vi.  51Vi.  34Vi.  17Vi 

30,000 

75.000 

1  H 

SS-Oct 

7  L,  7  I,  2  Lu 

D 

No 

Dry 

No  A 

8 

12 

280 

195 

70 

2,000 

1.500 

1  D 

Fb 

1  L.  2  I 

H 

Yes 

Dry 

Yes 

No  D 

8 

12 

287 

128 

70.  52Vi.  35 

1..500 

1.000 

1  D 

Fb 

5  L 

A 

Yes 

Yes 

No  A 

8 

12 

280 

225 

34,  17 

6,500 

6.000 

1  G 

SI 

3  L.  1  I.  1  Lu.  1  El 

Yes 

Dry 

No 

No  A 

8 

276 

8 

12 

301 

6,536 

68.  51.  34 

44,266 

208,765 

1  H 

Z-9  Units 

14  L.  7  I.  5  M 

PA 

No 

Dry 

No" 

Yes  A 

8 

12 

,300 

11.000 

67 Vi.  W.  SOVi.  45.  33Ji,  17 

35,000 

380,000 

2  G 

D  S 

22  I,  2  Lu,  2  El 

Sp 

No 

Dry 

Yes  A 

Scottsbluff . Star-Herald .  7 

South  Omaha . . .  South  Omaha  Sun .  8 

York . News-Times .  7 


Carson  City ...  .Appeal-News .  7  12 

Ely . Times .  6  13 

Las  Vegas . Review-Journal .  8  12 

Reno . Gazette .  8  12 

Nevada  State  Journal .  8  12 

Tonopah . Times- Bonanza .  8  12 

Winnemucca ....  Humboldt  Star .  8 


Claremont . Eagle .  8 


276 

280 

287 

290 


294 
276 
280 
290  Vi 
290  Vj 


NEVADA 


308 


6 

23  X  32 

2,000 

400 

1  M 

Fb 

2  L 

Mus 

Yes 

Dry 

Yes 

No 

A 

241 

30  Vi  X  44 

840 

1  C 

Fb 

1  L 

Yes 

Dry 

Yes 

No 

A 

17  Vi.  35  Vi 

2.000 

8,000 

1  D 

Tub 

5  L 

Mer 

No 

Dry 

No 

No 

A 

20 

22  X  36 

2,000 

7.50 

1  W 

2  r 

2  L 

Mer 

Dry 

Yes 

No 

A 

24 

24  X  36 

2,100 

900 

1  L 

2  r 

2  L.  1  Lu 

Mer 

Yes 

Dry 

Yes 

A 

NEW  HAMPSHIRE 


Laconia . Citizen .  7 


Nashua . Telegraph . 


12 

12  Vi 

13 

294 

297 

.300 

50 

70.  52H,  35 

3,500 

900 

1  D 

Fb 

3  L.  1  I.  1  Lu 

.  Yes 

Yes 

12 

13 

294 

280 

120 

34Vi.  17  Vs 

6,000 

2,000 

1  D 

Tub 

5  L,  1  Lu 

T 

Yes 

Dry 

No 

12 

298 

1,.500 

69,  Sl»i.  34 Vi 

8,000 

50,000 

1  G 

Sex 

9  L.  3  I.  1  El 

D 

No 

Dry 

No 

12 

287 

200 

8,000 

12,000 

1  D 

Tub 

5  L,  1  Lu 

A 

No 

Dry 

13 

280 

125 

43.  21 

3,000 

2,800 

1  G 

.  5  L 

.  Yes 

Dry 

Bayonne . News . 


Bridgeston . News. . . 


Hoboken . Jersey  Observer. 

Jersey  City . Jersey  Journal. . 

Lakewood . Sun . 


Record . 

Newark . Call.  .  . 


Ledger. 


NEW  JERSEY 


Orange . North  Jersey  Courier. 

Passaic . Herald . 

Eagle . 

Paterson . Call . 


Vineland . Journal . 


..  8 

12  Vi 

297 

800 

71,  53  >i.  35  Vi 

10,000 

1  D 

SD 

11  L.  2  Lu.  1  El.... 

EA.  W 

No 

Dry 

No 

..  9 

12 

298 

..  8 

12 'i 

308 

..  8 

12>| 

294 

370 

35Vi.  53  Vi.  71  Vi 

3,000 

10,276 

1  D 

Tub 

7  L,  1  I.  1  Lu 

No 

Dry 

No 

..  8 

12 

287 

..  7 

13 

287 

..  8 

12 

298 

68  Vi 

24,000 

14,000 

1  H.  1  S! 

SS.Oct,  Oct  2  L.  19  I,  2  Lu.  1  M2 

P 

Dry 

No 

..  8 

l2Vi 

301 

2.300 

71.  53  Vi.  35  Vi 

18,000 

70,000 

1  S 

Mu  Sex 

13  L.  6  I.  3  M . 

EA 

No 

Dry 

No 

..  8 

12  Vi 

294 

200 

17Vi.  35  Vi.  53Vi 

9,000 

5,000 

1  G 

SI 

6  L.  1  I,  1  Lu,  1  El 

Dry 

No 

. ,  8 

12 

287 

..  8 

12  Vi 

301 

14,100 

3SH.  S3Vi.  71  Vi 

8 

48,000 

1  D 

R 

10  L,  5  I,  1  M2 

No 

Dry 

No 

. .  8 

12|i 

305 

..  8 

12  ■ 

300 

3,000 

34,  51,  68 

16,000 

76,500 

2  H 

Oct 

20  I.  2  M.  1  Lu.  3  Lg 

A 

No 

Dry 

No 

..  8 

12 

280 

..  7 

12 

278 

..  8 

12Vi 

294 

250 

36Vi.  18Vi 

16,000 

10,000 

1  H 

W 

1  L.  7  I 

A 

Yes 

Dry 

No 

..  7 

13 

294 

721 

70.  52  Vi.  35 

900 

2,880 

1  D 

Fb 

4  L,  1  Lu 

A 

Yes 

Dry 

Yefi 

..  8 

12H 

294 

..  8 

12 

287 

..  8 

12  Vi 

330 

..  8 

UH 

300 

71 H.  S3H.3SH 

1  H 

Qu 

12  L.  1  El 

A 

No 

Dry 

No 

..  6 

12 

267 

..  8 

12  Vi 

330 

18,000 

36A,  54Vi.  72Vi 

60,000 

500,000 

8  S 

40  L.  4 1,  3  M, 

3  Lu  1  M2. 

V 

No 

Wet 

No 

..  8 

12 

315 

8,600 

34,  51,  68 

28,000 

25,000 

1  H 

17  L,  7  I,  3  M 

No 

Dry 

No 

..  8 

12  Vi 

294 

...  8 

12  Vi 

301 

..  9 

12 

298 

744 

19.  38 

5,703 

29,604 

1  G 

10  L.  1  Lu 

A 

No 

Dry 

No 

..  5 

12 

168 

70.  52  Vi.  38 

8,000 

2.800 

1  D 

Fb 

3  L,  1  M,  1  Lu 

A 

Yes 

Yes 

..  8 

12H 

301 

..  8 

12  H 

301 

2,400 

71  Vi.  S3H.  3SVi 

51,600 

1  S 

Oct 

9  L.  5  I.  2  M.  1  El 

No 

Dry 

No 

..  8 

13 

294 

650 

71,  53ti,  35H 

6,000 

18,000 

1  H 

Qu 

7  L.  1  I,  2  Lu 

Hand 

No 

Dry 

..  8 

12 

308 

875 

47,  23  Vi 

2,100 

31,000 

1  S.  1  B 

3d.  fb 

12  L.  2  Lu,  1  El 

Sp 

No 

Dry 

No 

& 

..  8 

12  Vi 

308 

4,000 

71,  S3Vi.  35  Vi 

8,000 

100.000 

1  H 

D  S 

10  L.  11  I,  4  M 

No 

Dry 

No 

..  8 

12H 

300 

1,400 

17Vi.  35Vi 

8,000 

50,000 

1  H 

Sim 

13  L.  1  Lu,  1  El 

A 

Yes 

Dry 

No 

..  8 

12 

287 

60 

35.  52  Vi.  70 

2,000 

2.000 

1  D 

3  I 

W 

No 

Dry 

Yes 

..  8 

12 

287 

..  7 

13 

280 

240 

66  Vi 

4,600 

2.000 

1  D 

Fb 

3  L 

Mus 

Yes 

Dry 

Yes 

No  A 

Ym  A 
No  A 
No  \ 


No  A 

Ym'A 
No  A 
No  A 

No  A 

No  A 


No  A 
No  .A 


No  A 
No  A 

No  D 
...A 
No.U 


Yes  A 
No  A 
No  A 

No  A 
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NEW  MEXICO 


COLUMN  DATA 


NEWSPAPER 


(^Iibad . Current- Argus .  7  12 

Clovis . New^Tournal .  7  13 

GsUup . Herald .  8  12 

Hobbs . News .  7  12 

Us  Vegas . Optic .  8  12 

Ranton . Gazette. .  7  13 

Roswell . Dispatch .  8  12 


Albany . Knickerbocker  Press  & 

Evening  News . 

Times-Union . 

Amsterdam . Recorder  &  Democrat . 

Auburn . Advertiser- Journal . 

&  Citizen . 

Ballston  Spa _ Journal . 

BaUvia . News . 

Beacon- 

Newburgh ....  News . 

Binghamton ....  Press . 

Sun . 

Brooklyn . Citizen . 

Eagle . 

Standard  Union . 

Times . 

Buffalo . Courier-Express . 

News . 

Times . 

Canandaigua.. . .  Messenger . 

Catskill . Mail . 

Cohoes . American . 

Cooperstown ....  Glimmerglass . 

Coming . Leader . 

Cortlandt . Standard . 

Danville . Breeze . 

Dunkirk . Observer . 

Elmira . Star-Gazette  &  Advertiser. 

Flushing . Journal . 

Geneva . Times . 

Glens  Palls . Post-Star  &  Times . 

Gloversvillc  & 

Johnstown ....  Leader-Republican  & 

Herald . 

Hemps  tead- 

Lynbrook. . .  .Nassau  Star . 

Herkimer . Telegram . 

Horaell . Tribune-Times . 

Hudson . Register . 

Star . 

Ithaca . Journal-News . 

Jamaica . L.  I.  Press . 

Queens  Evening  News . . . . 

Jamestown . Journal . 

Post . 

Kingston . Freeman . 

Leader . 

Little  Falls . Times . 

Lockport . Union-Sun  &  Journal . 

Long  Island  CityStar . 

Malone . Franklin  Star . 

Telegram . 

Mamaroneck.. .  .Times  &  Paragraph . 

Medina . Journal . 

Middletoara. .  .  .Times-Herald . 

Mount  Vernon . .  Argus . 

.V'burgh-Beacon.News . 


.>  DurgQ-ueacon.News . 

New  Rochelle . . .  Standard-Star . 

New  York  City.. Bronx  Home  News. 


American . 

Corriere  d'America . 

Enquirer . 

Graphic . 

Herald  Tribune. . . . 


Investment  News . 

Jewish  Forward . 

Jewish  Journal . 

journal . 

journal  of  Commerce . 

Mirror . 

Morning  Telegraph. . . 

News . 

North  Side  News . 

Post . 


Progresso  Italo-Americano 
S’ts  Zeit'g  and  Herold . . . .  - 
Sun . . 


Telegram. 

Times.... 


The  Day  (Jewish) . 
Wall  St.  Journal . . , 
W'orld . 


P>Mr  Dimcasio 
Rolls  or  Shoots 
Inchos 


V  _  Evening  W'orld . 

Niagara  FalU... Gazette . 

Nonnch . Sun . 

. Journal . 

f,  .  ^  News . 

'fldensburg . Republican- Journal . 

O’**" . Herald...... . 

. Star . 

. Palladium-'Times .  . . 

*^'«»*ill . Star . 

Union . 


e 

Z 

tt 

o 

5  3  » 

8 

12 

294 
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12 

294 

7 

12 

276 

25 

(Note 

WiUcl 

7 

13 

294 

8 

12 

294 

7 

12 

280 
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12 

280 

71 

7 

13 

280 

32 

8 

12 

281 

7 

13 

280 

8 

12 

280 

60 

8 

12 

297 

6,500 

8 

12 

280 

8 

12 

294 

7 

13 

276 

7 

13 

280 

7 

13 

287 

30 

8 

12 

280 

250 

8 

12 

280 

8 

12  Vi 

297 

8 

12 

298 

1,600 

8 

12 

280 

8 

12 

296 

8 

12 

298 

8 

12  Vi 

298 

7.500 

8 

12  Vi 

308 

8 

12Vi 

308 

8 

12H 

308 

12,540 

8 

12 

294 

150 

7 

13 

280 

8 

12Vi 

294 

140 

6 

13 

273 

8 

12 

280 

300 

8 

12 

294 

180 

8 

12 

308 

20 

7 

13 

294 

8 

12 

297 

2,400 

8 

12 

294 

8 

12 

301 

125 

8 

12Vi 

294 

724 

8 

12 

308 

500 

8 

12 

280 

8 

12 

294 

7 

13 

294 

7 

13 

294 

7 

13 

204 

no 

8 

12 

294 

350 

8 

12 

294 

8 

12 

298 

8 

12 

280 

630 

8 

12 

294 

680 

7 

13 

294 

400 

7 

13 

287 

100 

8 

12 

294 

8 

12 

252 

310 

8 

12 

295 

1,479 

8 

12 

294 

8 

12 

294 

8 

12 

287 

.  8 

12 

287 

.  8 

12 

294 

450 

.  8 

12 

297 

600 

.  8 

12 

280 

600 

.  8 

12 

294 

.  8 

12 

300 

7,500 

.  8 

12 

280 

8 

12  Vi 

311 

2,300 

.  8 

12  Vi 

294 

.  5 

12 

200 

.  8 

12  Vi 

299 

65,000 

.  5 

12 

200 

.  8 

12Vi 

300 

5,400 

.  8 

12Vi 

300 

3,500 

.  8 

12 

280 

.  8 

12  Vi 

295 

.  5 

12 

200 

19,093 

.  8 

12 

296 

1,800 

.  5 

12 

200 

.  7 

13 

300 

.  8 

12  Vi 

297 

12,000 

.  8 

12  H 

294 

.  7 

13 

295 

4,800 

.  8 

l2Vi 

298 

42,000 

.  8 

12 

296 

20,000 

.  8 

12 

296  *109,076 

*1 

■o» 

S3 


i:  111 

tuff  OaK  H 


(New  daily  first  issue  August  24,  1930) 
70,523^.35  4,168 

35  z  44  (flat)  2,500 


1,112  ID 
300  1  M.  1  B 


1  L,  1  1 

Mus 

No 

Dry 

Yes 

No 

A 

3  L 

WH 

Yes 

Dry 

Yes 

No 

A 

3  L 

Yes 

Dry 

Yes 

•••• 

A 

3  L,  2  I 

w'.' 

Ym 

Ya 

No’ 

A 

NEW  YORK 


66,000  130,000  G 


13  L,  10 1, 4  M  A,  D  No  Dry  No  Yes  A 


70,  52 

68 SlH.  ■ 


.  700  ID 

6,500  24,000  1  H 


2  I 

5  L.  1  Lu 


Yes  Dry 
No  Dry 


(See  Newburgh-Beacon  News) . 


17,000  52,000  IH 


11  L.  2  Lu,  1  El 


70H.  S2H.  35 
70,  54,  36 
68 

3SH,  ISH 


200,000  3  H 


2  Oct,l  DS  28  I.  1  M,  2  Lu,  1  El  .  No  Dry 


34H.  17H 
26  X  40  (Ra 


45 22H 
36.  18J^ 


49,660 

318.372 

G 

16  Units 

27  L.  2  Lu,  3  M2 

.  Yes 

Dry 

No 

Yes 

D 

9,000 

50,00 

1  n 

Fb 

41 

W 

No 

No 

Yes 

No 

A 

1  G, 

1  B 

Com.  Fb 

3  L 

.  Yes 

Yes 

No 

A 

6,000 

7,500 

1  S 

SI 

4L,  4  1 

.  Yes 

Dry 

No 

No 

A 

3,000 

6,000 

1  G 

SI 

7  L,  1  M.  1  Lu 

E 

Yes 

Dry 

No 

No 

A 

5,000 

3.600 

1  I) 

Tub 

5  L.  4  M 

A 

Yes 

Dry 

No 

No 

A 

1,500 

800 

1  B 

D 

2  L 

.  Yes 

Dry 

Yes 

No 

A 

84,000 

1  D. 

1  G 

14  L,  3  Lu 

E 

No 

Dry 

Yes 

A 

2,000 

3,085 

i 'h 

SK 

7  L,  1  Lu 

A 

■ 

Wet 

No 

nT 

A 

16,172 

23,400 

1  D 

Tub 

6  L,  1  I.  1  M2,  1  Lu 

A 

Yes 

Dry 

No 

No 

A 

8,000 

24,000 

1  G 

SI 

1  L,  6  I.  1  M2 

E 

Yes 

Dry 

No 

No 

A 

46.  23 
34M.  17M 


68 SI 'A.  3*14 
70.  S214.  35 
33  17 

70 

3*'A.  'l7M . 

6914,  52.  34 


68 H.  SlH,  3*]4.  mi 


2,000 

7,886 

2,500 

5,435 

1  G 

1  D 

: 

: 

3  L.  1  Lu.  1  El 

6  L,  2  I,  1  Lu,  1  M2 

A 

A 

Yes 

No 

No 

Dry 

Yes 

No 

No 

No 

A 

A 

6.000 

21,000 

1  G 

Sex 

4  L.  4  I,  2  Lu 

A 

No 

Dry 

No 

No 

D 

6.000 

21,992 

1  H 

W 

8  L,  2  Lu.  1  El 

E 

No 

Dry 

No 

No 

D 

7,000 

10,400 

2  D 

Tub 

6  L,  3  I.  1  Lu.  1  El 

A 

Yes 

Wet 

No 

Yes 

A 

24,000 

10,000 

1  D 

Fb 

4  L 

Hand 

Yes 

Yes 

No 

A 

5.000 

10,000 

1  D 

f^b 

6  L,  1  Lu 

E 

No 

Dry 

N^ 

A 

4,178 

34,675 

1  H 

Sex 

4  L,  10  I,  2  Lu,  1  El 

D 

No 

Dry 

No 

No 

4,125  9,084  IS  R 

7,000  22,800  1  H  Sim 

14,000  14,000  1  H,  1  G  _ 


5  L.  2  I.  1  Lu.  1  El  A 

11  L,  1  I.  1  Lu.  1  El  W 

12  L,  2  I,  3  Lu,  1  M2  A 


24,000  156.000  2  H  SS-Sex.Oct  16  L.  7  I.  2  Lu  - 

(Hoe  Super-production  double  Sextuple  now  being  installed  in  plant). 


72  Vi.  S4%,  36Vi 


5,400  70 Vi,  35 Vi.  52 X 
3,500  70Vi.  523i,  35Vi 


62Vi,  31 

69)i.52Vi.  34Vi 


71  Vi.  533i.  353i 


63.  47Vi,  31  Vi 
71  Vi.  535i.353i 


68Vi.  51V<.  34  Vi 
7lVi.  533i.  353i 


(Total  metal  consumption  includes  4,000  pounds  of  Monotype  Special) 


19,675  208,000  2  H  Sex  34  L,  1  I.  1  Lu.  1  El  Sp  No 

100,000  *568,955  15  H  Oct.  38  L,  71,  2  M,  3  Lu, 

12  M2  .  No 

(The  quantity  of  news  ink  listed  in  tabulation  is  for  8  months  period  only) 


20.000  500.000  4  H,  7G 


23  L.  12  t,  3  M.  2  Lu 


290,000  2,424,734  19  H.  1  G,  Sex,  Gets  28  L.  56  I,  11  M. 


♦  (Note: — Special  Newspaper  and 
30,000  70Vi.  S2H,  35V4 

3,600  72,  54Vi.36 

39,609  68 Vi.  51  Vi.  34 Vi 


68Vi.  5lVi.  34Vi 


Rotoplate  paper  included  in  newsprint  tonnage) 
120,000  100,000  1  H  Sex 

.  1  H,  1  G  Sex.  Oct 


14  L.  1  Lu 
17  L,  1  Lu 


•246.288  1,139,337  1  D,  1  S,  2  H  30  Units,  47  L.  39  1, 10  M.  4  Lu,  PA 
4  Quads,  1  Th 
1  Sex,  2  DS 

•(Total  metal  consum^ion  contains  16,500  pounds  monotype  metal) 
.  713,244  (See  World  for  mechanical  requirements  and  presses 


for  mechanical  requirements  and  presses,  etc.) 


10,000 

89,059 

2  H 

Sex 

11  I,  1  Lu 

PA 

No" 

Wet 

Yes 

D 

193.000  1.781.000 

4H.  8S 

Oct 

74  L.  4  M.  1  Th 

Sp 

No 

Dry 

No 

Yes 

D 

(Statement  for  Period  September  1,  1929  to  September  1,  1930) 

26,000 

119,600 

1  S.  1  H 

4-3  Unit 

18  L 

PA 

No 

Dry 

No 

b 

18,000 

94,000 

2  H 

Sex 

12  L,  10  I,  1  M.  1  Lu 

No 

Dry 

No 

No 

D 

36,000 

624.000 

6  H 

Oct 

17  I,  2  Lu,  3  M 

No 

Dry 

No 

YesAD 

18,000 

54,000 

1  H 

W 

21  L.  1  I,  1  Lu 

D 

No 

Dry 

Yes 

D 

46.108 

201,360 

S 

18  Units 

40  L,  4  M 

No 

Dry 

No 

D 

No  YesAD 

No  No  D 
No  NoAD 
No  YesAD 


58 

70.  S2H.  35 

2.000 

2,000 

1  CD 

Fb 

4  L 

W 

Yes 

Yes 

No 

A 

140 

70,  68  Vi.  52.  34  Vi 

5.800 

3,120 

1  H 

RA-0 

5  I.  1  Lu 

,  No 

Dry 

No 

No 

A 

35  X  44  (flat) 

1  HH 

.  2  L 

.  Yes 

Dry 

Yes 

No 

A 

164 

34,  17 

4.350 

4,300 

1  G 

R 

4  L.  1  M 

W 

Yes 

Dry 

No 

No 

A 

322Vi 

34  Vi 

9,000 

6,750 

1  D 

Tub 

6  L.  1  Lu.  1  M2 

EA 

Yes 

Dry 

No 

A 

70.  52  Vi.  35 

1  D 

A 

4  I,  1  Lu,  1  El 

A 

Yes 

Dry 

Yes 

No 

A 

260 

33  Vi.  17 

3.000 

6.500 

1  CD 

Tub 

5  L 

A 

Yes 

Dry 

No 

A 

350 

34Vi.  17Vi 

7.000 

6.000 

1  D 

Tub 

8  L.  3  I.  1  M 

E 

Yes 

Dry 

No 

No 

A 
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NEW  YORK— Continued 


COLUMN  DATA 


NEWSPAPER 


2  ? 


I  * 

fcis 

ae 
—  E  o 

<uu 


Paper  Dimensions 
Rolls  or  Sheets^ 
Inches 


:a)'u 


ao 

E'' 

Pi- 

•  u 

c  .  ■  a 
u  j 

_ J  >>0 

S  •!£ 
"  a.Sli 
SUJm 


»  I  o 

n 

!  B* 
*  0 

. 

Z  na 

li3 


E  ** 
«  £ 
zo. 


c  o 
«  a 
.  E 


i.1 


hS 


• 


Aberdwn . Sandhills  Xews .  5 

^heville . Citizen  &  Times .  8 

Burlinffton . T  imes .  8 

Charlotte . Xews .  8 

Observer .  8 

Concord . Tribune .  8 

Durham . Herald  &  Sun .  8 

Edenton . Xews .  7 

Elizabeth  City . .  Advance  . 8 

Fayetteville . Observer .  8 

Gastonia . Gazette .  8 

Goldsboro . Xews  ArRus .  8 

Greensboro . Xews  &  Recr)rd  .  8 

Greenville . Reflector .  8 

Henders(in _ _ _ Dispatch .  7 

Hendersonville.  .Times-Xews .  8 

Hicltcry. . Record .  8 

HikIi  Point . Enterprise .  8 

Kinston . Free  Press .  8 

News-Leader .  8 

New  Bern . Xew  Bernian  &  Sun- 

_  ,  .  ,  Journal .  8 

Kelct^h . Xews  &  Observer .  8 

Times .  8 

Rocky  Mount . .  .Telegram .  8 

Salisbury . Post .  8 

Statesville . Dailv .  7 

Tarboro . Southerner .  7 

Washingtor . Xews .  7 

Wi’mii  gton . Star-Xews . 8 

Wilson . Times .  7 

Winston-Salem.  .Journal  &  Twin  City 

Sentinel .  8 


1.1  238 
12  294 
12  287 
12  294 
I2J^  301 
12  276 


1,875 

’2.063 

4.000 

70 


NORTH  CAROLINA 


308 
287 
287 
294 
280 
294 
294 
280 
294 
294 
294 
12H  294 

12  294 

13  294 

12  294 

12  294 

12  297J4 

i2l4 

12  280 


25  X  38 

68.  51.  34 
70,  52‘  j.  35 

69.  51  .34.1  i.  31 

70.  52*4 .  35.  30;'i 
70,  52*4 ,  35 


1.000  68'-4'.  51'i,  .34'^ 


10.000  78.000  .  .. 

3.000  .  ID 

69.000  '  “ 

75.0tK) 

3,000 


11.476 

18.000 

2.000 


70 

300 

200 


t.O 

100 

300 

100 


35 

70.  52*4  .  35 
351,.  18 

3.5.  17>a 

70.  52ki.  35,  Vli 


70.  52  »4.  35 
34H.  14'* 
35>2.  17*4 

34H.  njz 


8.000 
3,(KI0 
3. .500 
5.500 
6.000 


2.000 

10,000 

10.0(8) 

3.000 


30.000 

300 

3.436 

3,(K)0 

5.000 


1  ..500 
3.000 
12.000 
1.000 


280 

280 

288 

280 

287 


537  344,  17>« 

'366  Si'a.’uji’ 


300  344.  I7J4 

85  70.  52*  L  35 


12.000 

8.000 


10.000  1  H 
6.000  1  D 


Fb 


10  L.  1  M.  1  Lu  H 
4  L 


NORTH  DAKOTA 


Bismarck . Tribune .  7  12  4  304'a 

Devil's  Lake ....  Journal .  7  - 

Fargo . Forum .  8 

Grand  Forks  ...Herald .  8 

Jamestown . Sun .  8 

Mandan . Pioneer .  8  ..  _.. 

Minot  . Xews  &  Optic- Reporter. . .  8  12  4  308 

Valley  City . Times-Record .  7  13  280 


Akron . 


280 
124  .508 

12  .5(8) 

12  280 

12  294 


175 

35»«'.  \  llk 

7..S()0 

9.000 

1 

G 

Sex 

75 

72,  52»4.  35 

2.0(M) 

1,500 

1 

D 

3d  SI 

.400 

70*2.  52*4.  35 

12,0(8) 

32,000 

1 

G 

80, 

70 

1 .000 

1.500 

1 

G 

Com 

100 

344.  174' 

5.000 

3,0(8) 

1 

D 

Tub 

Alliance . 

Ashland . 

Ashtabula  . . . . 

Athens . 

Bellaire . 

Bellefontaine.. . 

Bellevue . 

Bowling  Green. 

Bucyrus . 

Cambridge .  .  .  . 

Canton . 

Celina . 

Chillicothe . 


Cincinnati . 


Circleville . . . . , 
Cleveland .... 


Columbus .... 


.Beacon  Journal . 

..  8 

12 

308 

Times-Press . 

..  8 

12 

311 

.  Review . 

..  8 

12 

294 

.  Times-Gazette . 

..  8 

12 

287 

.Star  &  Beacon . 

.  .  8 

12 

294 

.Messenger . 

..  8 

12 

297 

.Leader . 

..  8 

12 

301 

.Examiner . 

..  8 

12 

294 

■  Gazette . 

..  7 

12 

280 

.  Sentinel-Tribune . 

7 

12 

280 

.  Telegraph-Forum . 

..  7 

13 

280 

..  8 

12 

297 

.Repository . . 

.  .  8 

12 

508 

.Standard . . 

..  7 

13 

280 

.Xews- Advertiser . 

..  7 

13 

301 

Scioto  Gazette . 

..  8 

12 

294 

.  C ommercial  Tribune . . . 

..  8 

124 

308 

Enquirer . 

..  8 

124 

308 

Post . 

..  8 

12 

315 

Times  Star . 

..  8 

124 

310 

.  Herald . 

..  8 

12 

284 

.Live  Stock  News . 

7 

13 

280 

Xews . 

.  .  8 

12 

315 

Press  .  .  . 

..  8 

12 

315 

Plain  Dealer . 

..  8 

12 

.500 

.Citizen . 

..  8 

12 

315 

Dispatch  . 

..  8 

12 

310 

Ohio  State  Journal . 

..  8 

124 

304 

7  L 

3  L 

5  L.  3  I.  1  M.  2  Lu 

4  L,  1  Lu 
4  L 


C 

H 

D  W 


Xo 

Yes 


Do- 

Dry 


OHIO 


24  L.  2  Lu.  1  El. 
1  M2,  Lino  C 


E. 

0  • 


■Sts 


Si 


t 

3 

(4 

li 

x*?  i 

JJi2 

u  9 

II : 

I  a  a 

•B  »  >, 
CL.K  b 


Plattsburg .... 

.  Xews . 

. .  8 

12 

Press . 

..  8 

12 

287 

100 

70.  524  .  35 

4,000 

2,000 

1  D 

Fb 

2  L.  1  Lu 

E 

Yes 

Republican . 

..  8 

12 

>94 

Port  Chester . . 

.  Item . 

..  8 

12 

297 

Port  Jervis .  .  . 

.  Union-Gazette . 

.  .  8 

12 

280 

90 

70.  52 ‘  a.  35 

1 .000 

2.000 

1  G 

Com 

4  L 

D 

Yes 

Yes 

Poughkeepsie . 

. .  8 

. .  8 

12*2 

500 

9  L.  1  Lu 

Xo 

Drv 

Sundav  Courier . 

.  .  8 

124 

500 

200 

714.  534.  354 

1.000 

8,700 

4  L 

W 

No 

Dry 

Xo 

Rochester .... 

.  Abendpost . 

7 

13 

294 

Democrat  &  Chronicle 

& 

. .  8 

12 

Joumal-American . 

..  8 

12 

280 

4,450 

68.  51.  34 

7.000 

146,000 

2  G 

Oct 

22  L.  3  M,  1  Lu 

D 

Yes 

Dry 

NoAb 

Rockville  Centre. Nassau  Review. 

..  8 

12 

501 

615 

45.  22 '  . 

7,000 

24.(M)0 

1  S 

9  L.  1  I,  1  Lu,  1  El 

A 

Yes 

Drv 

Rome . 

.  Sentinel . 

..  8 

12 

294 

525 

344.  174 

4,000 

10,000 

1  D 

R 

8  I,  1  Lu 

A 

Yes 

Dry 

Salamanca .... 

.  Republican-Press . 

7 

1,5 

294 

125 

324.  164 

1  D,  1  H 

Tub, Pony 

2  L.  1  Lu 

EA 

Yes 

Dry 

No 

Saranac  Lake . 

Saratoga . 

.  Saratogian . 

..  8 

12 

294 

324 

34 

3,000 

10,800 

D 

8  L,  1  Lu 

Sp 

Yes 

Dry 

Xo  A 

Saugerties .... 

.  Post . 

.  .  8 

15 

280 

Schenectady .  . 

.  Union-Star . 

.  .  8 

12 

.501 

1,100 

68  4.  .5l»i.  ,544 

4.000 

30.000 

1  H 

Ut.-Scx 

12  L.  1  El 

E 

Yes 

Dry 

No  A 

Staten  Island. 

.  Advance . 

..  8 

12 

294 

1.200 

68J^.  514,  344 

9,000 

1  D 

Oct 

8  I,  2  Lu 

No 

Dry 

Xo 

No  A 

Syracuse . 

.  Herald . 

..  8 

12 

297 

6.  (KM) 

51.  .54.  314.  (34.  68-Pink) 

24.000 

18().(M)0 

G 

10  Units 

23  L,  2  Lu.  2  M2 

W 

Xo 

Drv 

No  A 

Post-Standard . 

.  .  8 

12 

280 

10. (KK) 

f>8.  51.  54 

14,1K)0 

1.58.000 

1  H 

DS 

12  L,  10  I.  1  M,  2  Lu 

E 

Xo 

Drv 

No 

No  A 

Tarrvtown _ 

12 

280 

Tonawanda  & 

X. 

Tonawanda . 

. .  News . 

..  8 

12 

294 

150 

54*4.  17*4 

2.01)0 

4.,SOO 

1  D 

Tub 

4  L 

A 

No 

Dry 

No 

Xo  D 

Troy . 

.  Record . .  . 

..  8 

12 

.508 

146'i 

69.  51*4.  344 

16.543 

31.082 

1  S 

Mu 

10  L,  2  M,  1  Lu 

E 

No 

Dry 

No  D 

Observer  &  Budget. . . . 

..  8 

12 

280 

Times . 

. .  8 

12 

294 

Utica . 

.  01)server-Dispatch . 

.  .  8 

12 

508 

5.0(M» 

68  4.  514.  34  4 

122.904 

1  G,  1  H 

11  L.  7  I.  3  Lu,  1  El 

D 

Xo 

Dry 

No  A 

Press . 

..  8 

12 

508 

1  . 5(K) 

68'.,.  SI".,  34'. 

10. (KK) 

70.  (KK) 

1  H 

Oct 

14  L.  2  M2 

D 

No 

Dry 

No 

Yes  A 

W  atertowTi .  . . 

.  -  Times . 

..  8 

.KI8 

1  75t 

69.  5I4.  34'2 

10.  (KK) 

60.000 

1  H 

Oct 

1 1  L,  3  I,  2  Lu 

WH 

No 

Dry 

No 

No  A 

Wcllsville . 

.  Reporter . 

13 

280 

(K) 

70,  524 

1,000 

1  G 

Fb 

1  L.  2  I,  1  Lu 

EA 

Ves 

Yes 

No  A 

^hite  Plains.. 

. .  Press . 

. .  8 

12 

294 

Reporter . 

..  8 

12 

294 

6<M) 

34 >2.  I7I4 

9,168 

19.868 

2  D 

Tub 

3  L,  7  I,  1  Lu.  1  El 

EA 

No 

Drv 

Xo 

No  A 

Yonkers . 

Statesman . 

..  8 

12 

297 

1  B 

Fb 

1  L 

WH 

Yes 

Yes 

No 

A 

2  H 

Sex 

20  L.  2  Lu.  2  M2 

E,  W 

No 

Dry 

No 

Yes 

A 

1  D 

Fb 

3  L.  1  Lu.  1  El 

No 

Both 

Yes 

No 

A 

1  D 

N-SD 

10  L,  2  Lu,  1  El 

D 

Yes 

Dry 

No 

No 

A 

1  G.  1  H 

Sl-Oct 

14  L.  2  M2.  2  Lu 

Sp 

No 

Dry 

No 

No 

A 

1  G,  1  H, 

4  L,  1  Lu.  1  El 

WH 

No 

No 

Yes 

No 

A 

1  D 

Met-Sex 

13  L,  1  M.  2Lu 

W 

No 

Dry 

No 

No 

A 

1  D 

Fb 

1  L.  1  I,  1  Lu 

W 

Yes 

Yes 

No 

A 

1  D 

Fb 

1  L,  1  I,  1  Lu 

WH 

Yes 

Dry 

Yes 

No 

A 

1  D 

Tub 

4  L 

No 

Drv 

No 

D 

1  G 

SI 

4  L 

•w 

No 

Wet 

No 

No 

A 

1  D 

Fb 

4  L 

W 

No 

Yes 

No 

A 

1  D 

Fb 

3  L 

w 

No 

Both 

Yes 

No 

.i 

1  H 

3  L.  1  I 

WH 

No 

Dry 

No 

No 

A 

1  G 

5  L.  1  Lu.  1  El 

No 

Drv 

No 

No 

A 

1  H 

R 

2  L.  1  El,  1  Lu 

WH 

Yes 

Dry 

No 

No 

A 

1  G 

4d-W 

8  L.  1  El 

Rad.  W 

No 

Dry 

No 

No 

.i 

1  G 

SI 

S  L,  1  Lu,  1  El 

WH 

No 

Dry 

No 

No 

A 

Xo 

Yes 


No  Wet 


No  D 
No  .5 


Yes 

Dry 

No 

No 

A 

Yes 

No 

A 

No 

Dry 

No 

No 

A 

.  Yes 

No 

A 

Yes 

Dry 

Xo 

No 

A 

6,500 

osti.  514. 

344 

26.000 

240.000 

D 

10  Units 

22  L.  2  Lu,  2  El 

D 

Xo 

Dry 

No 

Yes 

4.335 

684.  5l,»i. 

344 

34.000 

395.500 

H 

12  Units 

16L.4I.2Lu.2Bl.lL  2 

2D.  3W 

No 

Dry 

200 

34'4.  t7'4 

3.60(1 

7.800 

i 

D 

5  L 

W 

nT 

Dry 

No 

No 

4(K) 

34.  17 

1,200 

10,900 

i 

D 

Tub  ■  ■  " 

6  I.  1  M 

A 

No 

Dry 

No 

No 

2(X) 

34.  174 

3.000 

5.000 

r 

D 

Tub  "  " 

3  L 

WH 

No 

Dry 

No 

No 

No 

100 

70 

2.000 

12.000 

1 

G 

Com 

4  L 

D 

Yes 

No 

\es 

175 

50 

55H.  16*2 

54.17 

4.500 

3.000 

6.250 

8.000 

1 

1 

G 

D 

R 

Tub 

5  L 

5  L 

W’H 

No 

Dry 

No 

No 

4.395 

68.  51.  334 

13.300 

155.000 

s 

6  Units 

14L.  2Lu,  1  M2.  1  El 

No 

Dry 

No' 

25 

1.500 

1 

G 

Jr-Sl 

3  L 

WH 

No 

Wet 

250 

1.600 

344.  17 
354.  53'.' 

71 

4.000 

11.000 

4.800 

50,000 

1 

1 

D 

G 

Tub 

Sex 

4  L 

16  L.  2  M 

r? 

Yes 

Yes 

Dri- 

Dry 

No 

Y'es 

75 

70.  524.  35 

1.000 

1,100 

1  D 

Fb . 

3  I.  1  Lu 

Ch 

Yes 

Wet 

Dry 

Yes 

No  A 

16,357 

18.000 

68.  64.  514,  34.  32 

684,  51,4.  344 

.58.219 

18.000 

483,564 

48.000 

H 

H 

SS^20  Units 
33  Units 

34  L.  2  Lu,  2  M 

32  L,  2  Lu.  2  El.  1  L2 

Sp 

D 

Yes 

No 

No 

Yes  D 

3,500 

684.  514.  344.  31.  ISli 

54.660 

72.000 

2  G 

3d,  ’4d’  ’  ‘ 

4  L  9  I,  3  M 

D 

No' 

Dry 

Yes  D 

For  Explanation  of  Key  Letters  See  Page  60 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAIUES 


COLUMN  DATA 


OHIO — Continued 


CITY 


NEWSPAPER 


Conneaut . News-Herald . 

Coshoctnn . Tribune. ... . .  •••••••• 

Covington . Stillwater  Valley  News. 

Djyton . Herald  &  Journal . 

News . 

Defiance . Crescert-News . 

Delaware . Oaeette . 

Delphos . Herald . 

Dennison . Paragraph . 

Dover  . Reporter . 

East  Liverpool . .  Review . 

East  Palestine. . . Loader  . . . 

Elyria . Chronicle-Telegram .... 

Findlay . Courier . 

Republican . 

Fostoria . Review . 

Times . 

Fremont . M  essenger . 

News . 

Gallon . Inquirer . 

Gallipolis . Tribune . 

Geneva . Free  Press . 

Greenville . Advocate . 

Hamilton . Journal . 

News . 


O  f 
■n 

2  i 
8  12 
8  12 
8  12 
8  12 
8  12 
8  12 


13 
13 
13 
12 
12 
6  13 
8  12 


O 

301 

294 

252 

297H 

308 

287 

276 

280 

308 

280 

294 

280 

294 


Ironton . T  ribune . 

Kenton . Democrat ....... 

News-Republican . 

Lancaster . Gazette . 

Eagle . 

Lima . N  ews-  Star . 

Lisbon . Journal . 

Lorain . Journal . 

T.mes-Herald. . . . 
Mansfield . Journal . 


8  12 
8  12 
8  12 
8  12 
8  12 
8  12 

6  13 
8  12 
8  12 

8  UM 
8  12 

8  12H 
8  12 
8  12 
8  12 
8  12 
8  12 

7  13 


News . 

Marietta . Times . 

Marion . Star . 

Martins  Ferry. ..Times . 

Marysville . T  ribune . 

Massillon . Independent . 

Mechanicsburg.  .Telegram . 

Middletown.  . .  .Journal . 

News-Signal . 

Mount  Vernon . .  Banner . 

Republican-N  ews . 

Newark . Advocate  &  American- 

T  ribune . 

New  Lexington.. Sentmel . 

NewPhiladelphiaTimes . 

Niles . Times.  .•. . 

Norwalk . Reflector-Herald . 

Painesville . Telegraph . 

Piqua . Call . 

Pomeroy  . Tribune . 

Portsmouth . Times . 

Ravenna . Record . 

St.  Mary’s . Leader . 

Salem . News . 

Sandusky . Register  &  Star-Journal. . . 

Shelby . ( '.lobe . 

Sidney . News . 

Sprinjjield . News  &  Sun . 

Steubenville.  .  .  .Herald-Star . 

Tiffin . Advertiser . 

Tribune . 

Toledo . Blade . 

News-Bee . 

Times . 

Toronto . T  ribune . 

Tmy — . News . 

Imnchsville . Chronicle . 

Upper  Sandusky  .Chief . 

,,  U  nion . 

brbara . Citizen . 

Van  Wert . Bulletin . 

,  Times . 

Wapakoneta ....  News . 

2*7?'' . T  ribune-Chronicle . 

Washington  C.H. Herald . 

W  ellston . Sentinel . 

Wellsyille . News  . 

Wilmington . N  ews- J  ournal . 

Wor«ter . Record . 

5*"^ . Gazette . 

Youngstown _ Telegram . 


8  12 
7  13 

7  13 

8  12 
8  12 
8  12 

7  13 

8  12 

7  13 
6  13 
6  13 

8  12 


_  .  Vindicator . 

Zanesville . Times-Recorder  &  Signal . 


News 

. Times- Democrat , 

. Review-Courier.  . 

wamorc . Ardmoreite . 


Examiner .  8  12 


CUrcmore . Progress . 

SHton . News.  .  . 


|'Reno..'.";;;Tribune! 
Enid .  Wwc  a. 


^thrie. 
{j«nryett 
"obart.. 
Roldenvi: 
Hugo. . . 


294 

294 

287 

294 

308 

280 

280 

287 

294 

301 

308 

308 

290 

290 

280 

294 

308 

308 


Annual  Paper 
Consumption-'** 
Est.  Tons,  1930 

Paper  Dimensions 
Rolls  or  Sheets^ 
Inches 

Metal  Conaumpt 
Est.  Lbs.,  1930 
Linotype  and 
Stereotype 

Annual  News  In 
Consumption — 
Est.  Lbs.,  1930 

Name  of  Printin 
Presses 

Type  of  Printin 
Presses 

No.  and  Type  o 
Composing  Mac 

Type  of  Mailing 
Machine 

Job  Printing 
Department  r 

Matrices 

Used 

24 

20  X  28  (Flat.) 

1.000 

2.50 

1  Cam 

Pony 

2  Lg 

Yes 

60 

70.  52*4' 

2.. 500 

2.. 500 

1  D 

Fb 

3  L 

WH 

No 

80 

69.  52.  34)4 

1,000 

3.000 

1  B,  1  Cam  . 

.  4  L 

Mus 

Yes 

48.'> 

45,  2214 

5.450 

12.000 

1  G 

SI 

8  L,  1  Lu.  1  El 

D 

No 

Dry 

8 

600 

600 

1  B.  1  M 

.  2  L 

Mus 

Yes 

Dry 

380 

68.  51,  .34 

4.500 

11. .500 

1  D 

Semi-C 

7  L,  1  Lu 

w 

No 

Dry 

250 

33.  17)4 

.^,000 

6,750 

1  D 

Tub 

6  L.  1  Lu 

Sp.... 

..No 

Dry 

180 

45.  22)4 

7.500 

2.800 

1  G 

Ac 

2  L.  1  I.  1  Th 

T 

Yes 

Dry 

180 

34)4.  17)4 

2,000 

3.. 500 

1  D 

Tub 

4  I 

W 

No 

Dry 

•=  a 


t 

3 

u 

si 

x-o  £ 

"  3  .. 
M-Q  O 

0  0  U 

o  a  Bi 
X  V  >. 


Yes  No  -A 


Yes  No  .\ 
Yes  No  D 


No  No  A 
Yes  No  .A 
No  No  A 


No 

No 


No  A 
No  A 


No  No  A 


24 

140 

700 

•263 


70,  S2».4,  35 
70,  52Ji.  35 
72,  36 

69,  52,  34  H 


2,000 

2.000 

6.000 

•2.000 


1..500 

2.500 

12.000 

•3.000 


1  G 
1  M 
1  G 
1  H 


Com 


SI 

DO 


•  (Note;  Paper,  metal  and  ink  consumption  showm  for  period  ending  Oct.  1,  1930) 


250 


35?i,  17>i 


1.500  7.200  1  G 


2  L 

5  L 

6  L.  21 
9  L 

7  L 


McF 

A 


No  . 

Yes  . 

No  Dry 
No  Dry 


Yes 

A'es 

No 

No 


No  A 
No  . . 
No  A 
No  A 


No  Dry  No  No.AD 


60 

120 


17,  35.  70 

4.000 

2.000 

1  CD 

Fb 

2  L.  1  I.  1  Lu 

D 

Yes' 

A'es 

No 

A 

35;  17)4' 

4.000 

7,500 

1  G 

R 

61 

A 

No 

Dry 

No 

No 

.A 

,34'i 

7.033 

21.800 

1  G 

. .  10  L,  1  I 

D 

No 

Dry 

No 

No 

.A 

24  X  35  (Flat.) 

500 

600 

1  B.  1  M 

..  2  L 

WH 

Yes 

\  es 

No 

A 

8 

12 

294 

700 

35*4'.  177( 

1  D 

8 

12 

280 

34)4.  17)4' 

1  H 

(New  daily 

Started  publication  September  2, 19vW) 

8 

12 

311 

750 

68,  5114,  34 

16.000 

12.000 

1  G 

8 

12 

290 

350 

.34.  17 

6,000 

10,000 

1  D 

8 

12 

294 

770 

34)4,  17)4 

7.635 

25,500 

1  D 

8 

12 

2Q4 

375 

34.  17 

6,000 

8,000 

1  D 

8 

12)4 

294 

325 

3514 

3.800 

9,600 

1  D 

5 

13 

245 

6 

20  X  26  (Flat) 

500 

150 

1  Cr 

8 

12 

2.50 

3414 

5.000 

5,000 

1  D 

8 

12 

294 

200 

34*4 

4.000 

5.  (MW 

1  D 

7 

13 

294 

50 

70,  52*4,  35 

3,000 

1 . 7(M) 

1  D 

Tub 

Tub 

Tub 


L,  1  I 
6  L,  1  I,  1  Lu 

9  L,  1  I.  1  Lu 
1  L,  5  I 

8  L,  1  Lu.  1  M2 
8  I,  1  Lu.  1  El 


No  Dry 


No  No  -A 


H 

A 

WH 


No 

No 

No 


Dry 

Dry 

Dry 

Dry 


No 

No 

No 

No 


No  A 
No  A 
No  .A 
No  A 


7  13 

8  12 
8  12 
8  12 
8  12 
8  12 
8  12 

8  \2l-i 
8  12 

7  13 

8  12 
8  12 
8  12 
8  12 
8  12 


294 

301 

294 

287 

280 

280 

294 

294 

280 

.300 

294 

280 

294 

304 

287 

287 

308 

.308 

294 

284 

315 

315 

315 

280 

280 

280 

280 

280 

280 

276 

287 


34.  17 
34.  17 


3. .500  I  CD 


Tub 

D 

Tub 

Tub 

Fb 

R 


8  L.  1  Lu 
1  I 
4  L 
6  L 

3  L 

4  L.  1  Lu 


(Note:  Dross  exchange  method  used  for  metal  supply) 
10.790  19,675  2  D  Tub  8  L.  4  I,  1  Lu 


W 

\V 

WH 

Hand 

Sp 


No  Dry 
Y  es  Both 


No 

No 

No 


Dry 

Dry 

No 


No 

Yes 

No 


Yes  Dry 
Yes  Dry 


No  A 
No  A 
No  -A 
No  A 
No  A 
No  . . 


No  No  .A 


300 

274 

125 

210 


34J4.  17}^ 
70.  52  W,  35 
70.  52'^,  35 
34.  17,14 


2,000  12,000  1  D  Tub  4  L.  1  Lu 

12,000  4,0.50  IG  Com  1  L,  3  I 

4,000  2.000  1  G.  1  M  Com  1  L,  3  I 

3. .500  6,500  1  CD  Tub  4L 


D 

D 

WH 

Hand 


No  Dry 
No  Both 

Yes  . 

Yes  Dry 


No 

Yes 

Yes 


No  A 
No  A 
No.AD 
No  A 


100 

1.065 

95 


2,164 

1.. 3no 

90 

100 

10,500 

5..  500 


70.  22  X  38 
3,51i.  17)4 

■uu 


70.  52'i.  35 
51)4,  34'i.  31.  17 


67) 4.  SO’i.  3i'i 
68,  51,  34 
32)4.  16)5 

70.  52''4.  35 
68.  51,  .34 

68) 4.  51?,'.  .34'i 


2,000 

9,608 

11,000 

'iiofio 

9,000 


20.926 

16.000 

iioofi 

36.180 

28.000 


2.400 

57,874 

1,000 

’’iisoo 

24.000 


70,000 

33,000 

' ‘3.066 

.380,000 

200,000 


1  D.  1  C 
1  G 
1  D 

i  ‘d . 

1  G 


1  H 
1  S 
1  D 
1  D 
16  G 
2H 


Fb 


Fb 

R 


SS-Quad 

Tub  '  “ ' 
Fb 
SI 
Dec 


4  L 

10  L.  1  I.  1  M 
3  L,  1  I.  1  Lu 

■t’L . 

8  L.  1  I.  1  Lu,  1  El 


6  L.  10  I.  3  M.  1  El 
4  L.  6  I,  1  Lu.  1  El 
4  1 
4  L 

22  L.  5  M 

20  L.  2  Lu.  2  El.  1  L2 


Sp 

So 

W 


Yes  Dry 
No  Dry 
Yes  Dry 


Yes 

No 


Dry 

Dry 


W 

W 

EA 

Ch 


No 

No 


Dry 
Dry 
Yes  Dry 
No  Dry 
No 
No 


Dry 

Dry 


A'es 

No 

No 

Yes’ 

No 


No 

Yes 

No 


No  A 
No  A 
No  A 

No  ■  -A 
No  .A 


A’es  A 
No  A 
No  A 
No  A 
YesAD 
Yes  D 


33)4 
35,  17)4 


70.  52*i,  35 

76is2ji,'3S' 


300 

1  D 

Fb 

2  L 

A 

N(i‘ 

Dry 

Yes 

No 

A 

4,000 

1,600 

1  D,  1  B 

E.  Op 

4  L,  1  Lu 

T 

Yes 

Dry 

Yes 

No 

A 

4,000 

1  G.  2  B 

Com,  C 

8  L 

wh“  ■ 

Yes' 

Yes' 

No 

'a 

2,500 

3.000 

1  D 

Fb 

2  L 

Hand 

Yes' 

Yes 

No 

“a 

12 

12 

12 

294 

287 

308 

700 

80 

20 

34.  17 

70.  .52’4.  35 

36  X  48  (Flat) 

6.000 

3..5(M) 

700 

26,000 

1.500 

600 

12 

294 

78 

34!.4.  17  >4 

3.000 

S.4!W 

12 

294 

.300 

.34)4.  17‘4 

3.700 

6.680 

12 

,308 

125 

35,  17)4 

5.500 

3.000 

12 

315 

2.438 

68.  51,  .34 

10,500 

150.000 

12 

294 

3.800 

68)4.  5P-4.  34)4 

72,000 

12 

297 

1,388 

.33)4.  16?4 

6.764 

1  G 
1  B 


Com 

Fb 


OKLAHOMA 


8 

12 

287 

120 

8 

12 

280 

60 

8 

12 

280 

7 

13 

294 

3.50 

8 

12 

294 

125 

8 

12 

294 

175 

8 

12 

294 

5(W 

7 

13 

287 

25 

8 

12 

294 

120 

6 

13 

280 

8 

1  > 

294 

7 

13 

280 

80 

7 

13 

287 

7 

13 

280 

130 

7 

13 

280 

80 

8 

12 

287 

45 

8 

12 

294 

170 

8 

12 

294 

725 

8 

12 

280 

8 

12 

287 

8 

12 

280 

7 

13 

287 

7 

13 

287 

40 

7 

13 

287 

7 

13 

280 

.35.  52 '5, 
35,  52  )5. 


10.000 

8.000 


1 , 5(8) 
3,000 


1  D 
1  D 

1  H 

2  H 


1  D,  1  .M 
1  D 


Tub 

Tub 

SI 

Dec 

Oct.  Sex 
Tub 


8  L.  1  Lu,  1  M2 

4  L 

1  L.  1  I 

W.  D 
W 

D 

No' 

No 

Yes 

Dry 

Dry 

Dry 

5  L,  1  Lu.  1  El 

W 

Yes 

Drv 

6  L 

So 

No 

Dry 

2  L,  2  I 

16  L.  1  Lu.  1  El. 

w 

No 

Wet 

1  Th.  1  L2 

WA 

No 

Dry 

22  L.  1  M,  1  Lu 

H 

Yes 

Dry 

10  L,  1  Lu 

W 

No 

Dry 

4  I 

A 

A'es 

3  L,  1  Lu 

W 

Yes 

No 

Yes 

Yes 


No  A 
No  A 
No  .A 


66,  .33.  16 '5.  49 '5 
.34'5.  17'5 
17 '4.  .34 '5 

34'4.  17'4 
.35.  171.4 
34'4.  17'4' 


4,. 300 
3.(8K) 
10.0(K) 
8,(KK) 
2.  (MW 
2.000 


5,400 
5,  MW 
5,  (MW 
8,  (MW 
MW 
3,600 


1  H 
1  D 

1  H.  1  .\I 
1  D 
1  D 
1  D 


Tub 
Sim,  Fb 
R 


Tub 


4  L.  1  M 

4  L 
3  I 

5  L.  1  Lu,  1  El 
3  L.  1  Lu 

3  L 


WH 

W 

WH 

WH 

EA 

WH 


(Paper  consumption  from  Jan.  to  Sept.) 


70 


70.  52  >z.  35.  17'5 
70.  52 

70.  52  >  5.  35 
70,  52  '4 
.34)5.  17 '4 


2,000 

200 

1  D 

2.(HK) 

1 .6(K) 

1  D 

Fb 

2.(X>0 

2 , 5(X) 

1  D 

2 , 5)M) 

1  D 

Fb 

1..5(W 

2,0(M) 

1  U 

Fb 

80,000 

1  D 

Tub 

1  .(MM) 

1  G 

Com 

4  L 


No 

No 

Yes 

No 

Yes 

No 


A'es 


Wet 

Dry 

Dry 

Dry 

Dry 


No 

No 


No 

No 

So 


A'es 

Yes 

N(i‘ 

No 

No 

No 

A'es 

No 


No  A 
No  A 
No  A 

No  A 
No  A 
No  A 


No  A 
No  A 


No  .. 
No  D 


No 

No 

No 

No 


Yes  No  A 


2  L 
2  L 

1  L.  1  I 

2  L 

7  L,  1  M.  1  Lu 


2  I,  1  Lu 


WH 

WH 

H 


Yes 

Yes 

Yes 

Yes 

No 


Dry 

Dry 


None 

Dry 


A'es 

Yes 

A’es 

Yes 

No 


W  Yes 


Yes  No  A 
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OKLAHOMA — Continued 


COLUMN  DATA 


CITY 


NEWSPAPER 


I  ^ 

U  f 


Lawton . Constitution .  8 

Manffum . Star .  8 

Maud . Enterprise .  7 

McAlester . News-Capital .  8 

Miami . News-Record .  8 

Muskogee . Phoenix  4  Times- Democrat  7 

Newkirk . Reporter .  6 

Norman . Transcript .  7 

Nowata . Star .  7 

Okemah . Leader .  7 

Oklahoma  City Oklahoma  News .  8 

Oklahoman  4  Times .  8 

Okmulgee . Democrat  4  Times .  8 

Pawhuska . Journal-Capital .  7 

Perry . . Journal .  7 

Ponca  City . News .  8 

Sapulpa . Herald .  7 

Seminole . News .  8 

Producer .  7 

Shawnee . News  4  Star .  8 

Stillwater . Press .  7 

Tulsa . Tribune .  8 

.  World .  8 

Yjmta . Jourtuil .  7 

Wewoka . Times-Democrat .  7 

n  oodward . Press .  7 


Ashland . Tiding .  8 


Bend . Bulletin . 


Eugene . Guard .  . 

Register . 


La  Grande . Observe 


News .  g 


Pendleton . East  Orei 


:gonian . 


•News .  8 

Oregonian .  8 


Oregon  Journal .  8 

Telegram .  8 

Roseburg . News- Re  view .  8 

Salem . Capital  Journal .  8 

_  ^  Oregon  Journal .  8 

The  Dalles . Chronicle .  8 


Allentown . Call .  8 

Chronicle  4  News .  8 

Altoona . Mirror .  8 

Tribune .  8 

Ambridge . Citizen .  8 

Ashland . News .  8 

Bangor . News .  7 

Beaver . Times .  8 

Beaver  Palls. . .  .News-Tribune .  8 

Berwick . Enterprise .  7 

Bethlehem . Globe-Times .  8 

Bloomsburg . Press .  7 

Braddock . News-Herald .  8 

Bradford . Era .  8 

.  Star  4  Record .  7 

Bristol.. . Courier .  7 

Brownaville . Telegraph .  8 

Butler . Eagle .  8 

Canonsburg . Notes .  7 

Carbondale . Leader .  8 

Carlisle . Sentinel .  8 

Chambersburg . .  Franklin  Reiwsitory . 8 

Public  Opionion .  8 

Charleroi . Mail .  7 

Chester . Times .  8 

Clearfield . Progress .  7 

Coatesville . Record .  7 

Columbia . News .  7 

Connellsville ....  Courier .  7 

Corry . Journal .  7 

Danville . News .  7 

Donora . Herald-American .  7 

Doylestown . Intelligencer .  7 

Du  Bois . Courier  4  Express .  8 

Easton . Express .  8 

East  StroudsburgSun .  7 

Ell  wood  City . .  .  L«lger .  8 

Erie . Dispatch-Herald . 8 

Erie . Times .  8 

Franklin . News-Herald .  7 

Gettysburg . Times .  8 

Greensburg . Review  4  Tribune .  8 

Greenville . Record- Argus .  8 

Hanover . Record-Herald .  8 

Sun .  8 

Harrisburg . News  4  Patriot .  8 

Sunday  Courier .  7 

Tel^aph .  8 

Hazelton . Plain  Speaker  4  Standard- 

Sentinel .  8 

Homestead . Messenger .  8 

Huntingdon . News .  8 

Indiana . Gazette .  7 


i 


|S 

is 


f  1 


•» 

o 

6  S  • 

12 

294 

80 

12 

308 

12 

280 

50 

12 

290 

120 

12 

294 

13 

294 

900 

13 

276 

13 

286 

100 

13 

276 

12 

280 

12 

315 

12 

14.541 

12 

297 

400 

13 

294 

13 

280 

60 

12 

294 

13 

277 

90 

12 

280 

13 

280 

100 

12 

300 

13 

280 

12 

308 

6,000 

124 

294 

7,000 

13 

280 

10 

13 

280 

100 

13 

280 

40 

12 

294 

91 

12 

280 

40 

12 

294 

12 

294 

85 

12 

280 

66 

12 

287 

12 

294 

300 

12 

297 

250 

13 

284 

35 

12 

308 

250 

12 

294 

75 

12 

294 

100 

12 

294 

150 

12 

287 

12 

294 

60 

12 

294 

100 

12 

301 

30 

12 

294 

12 

294 

•7,611 

•  Jan.  1- 

12 

280 

8,468 

12 

294. 

12 

287 

16 

12 

298 

350 

12 

308 

12 

294 

50 

12 

300 

3.000 

12 

294 

1.050 

124 

294 

1,850 

124 

294 

550 

12 

280 

75 

12 

280 

13 

305 

12 

280 

190 

12 

294 

300 

13 

280 

12 

2974 

1,200 

13 

294 

124 

308 

12 

294 

150 

13 

280 

13 

287 

12 

283 

230 

12 

301 

525 

13 

280 

80 

124 

308 

12 

287 

81 

12 

294 

80 

12 

294 

13 

294 

50 

124 

298 

1,200 

13 

287 

125 

13  • 

294 

13 

287 

100 

13 

308 

225 

13 

2764 

100 

13 

280 

13 

280 

41 

13 

240 

82 

124 

294 

150 

124 

298 

1,850 

13 

280 

12 

294 

100 

124 

304 

2,700 

12 

308 

2,500 

13 

308 

250 

12 

287 

80 

124 

294 

12 

301 

12 

287 

124 

294 

325 

12 

280 

13 

292 

12 

294 

124 

308 

950 

12 

301 

120 

12 

294 

125 

13 

280 

264 

Paper  DUneBsiona 
Rolls  or  Sheets— 
Inches 


17H.  35,  52  70 


bI 

•"  s 

iS  •  ^ 

ujSS.fr 


SEUiJiq 


-IS 

U- 

Z  aij 

ip 


X 

0. 

0  a 

.8 

ZOm 


O  U 

J 

11 

•I 

zu 


z 

*s  *> 


|8 

l(S 


22  X  32 
34.  17 


64,  48^.  32.  22  45 

35,'  iYH . 


68.  51.  34,  17 
34  H.  17K 


35  50  a,  67 

t7hi.34H 
52H.  70 


17H.  35.  52 '/i.  70 


68.  51.  34 
68.  51^.  34 
35.  52  V4,  70 
70,  52  H.  35.  17 
35 


70,  52H.  35 
70,  52  35 

70 . 

35.  17  H 

34'!4.’ \7\i 

3*\i.  17^ 

33  H. 

35 

70.  52  H.  35 
35.  17  >4  52H. 
70.  52  4.  35 


70.  52  ^,’35 
36  X  47  (Flat) 


67,62.50|^,46)i,33H. 
31.  15 '4. 


70,  61.  52  H.  35 
45,  224 


70.  52  4.  35 


PENNSYLVANIA 


684.  514.  344 
72,  54.  36 
71,  534.  354 

354. 174 
35.  524 


35.  174 
70.  524.  35 

60."  514,'  ’34’4 


34.  174 


34.  17 

354 

70,  53.  35 
36,  184 
70,  524.  35 
23  x344 


334.  51.  67 
354.  54.  71 
34.  504.  664.  834 


35,  52  4  ,  70 

334. 164 

70 


17,  35,  53,  70 


35.  524  .  70 

354. 174 


354.  534.  71 


134.  33 

23.  35.  46.  52  4.  70 
70.  524.  35 


334 

70.  524.  35 


364.  184 


354.  534.  71 
234.  464 
174. 344  , 

654.494.33 
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e  • 


u 

we  • 

«  IT  a 

If 

Bufr  (uae  h 


4,000 

2,200 

1  D 

Fb 

3  L,  1  I 

Mus 

Yes 

Both 

Yes 

No  A 

1,400 

600 

1  B 

Fb 

1  L 

Mus 

Yes 

No 

Yes 

No  A 

4,000 

5,000 

1  D 

Tub 

4  L,  1  I.  1  Lu.  1  El 

WH. 

EA 

Yes 

Dry 

No 

No  A 

12,000 

34,378 

2  G 

Sex,  SI 

10  L,  2  M 

WH 

No 

Dry 

No 

Ye,  A 

4,000 

3,000 

1  G 

Com 

3  i,,  1  Lu 

WH 

Yes 

No 

Yes 

No  A 

36.000 

400,000 

1  D,  3  G 

22  L.  2  M.  3  Lu,  1  El, 

1  M2 

P 

No 

Dry 

No 

YesAD 

7,000 

24,000 

1  H 

SI 

6  L,  1  Lu,  1  El 

WH 

No 

Dry 

No 

No  A 

1,000 

500 

2  L 

WH 

Yes 

Dry 

Yes 

No  A 

3^000 

3,000 

1  D 

Tub 

3  I,  1  M.  4  L 

W 

Yes 

Dry 

No 

No  A 

1,500 

2,000 

1  D 

Fb 

2  L 

Yes 

Dry 

Yea 

No  A 

2,000 

1,000 

1  G.  1  L 

Com 

3  L 

Mus 

Yes 

Yes 

No  A 

20,000 

160,000 

1  G 

9  L,  9  I,  3  M,  2  Lu 

No" 

Dry 

No" 

No  A 

24,000 

420,000 

2  H 

Oct 

15  L.  4  I.  3  M 

A,  D 

No 

Dry 

Ye,  A 

200 

500 

1  D 

1  L,  2  I 

Hand 

Yes 

Yes 

No  A 

1,000 

2,000 

1  D 

Fb 

4  L 

WH 

Yes 

Dry 

Yes 

No  A 

2,400 

2,250 

1  G 

Com 

2  I 

Mus 

Yes 

Dry 

Yes 

No  D 

:gon 

2.400 

4,000 

1  D 

Fb 

3  L 

WH 

No 

Dry 

Yes 

No  A 

2,000 

1.000 

1  G 

Com 

2  L 

W 

Yes 

Dry 

Yes 

No  A 

2,400 

1  D 

A 

3  L 

A 

No' 

Yes 

No  A 

2;000 

2,000 

1  G 

Com 

3  L,  1  Lu 

Mus 

Yes 

Both 

Yes 

No  A 

5,000 

6,500 

1  D 

,  5  L.  1  M.  1  M2 

No' 

Dry 

No 

.No  A 

4^000 

7,000 

1  D 

Tub 

5  L,  1  Lu 

D 

No 

Dry 

No 

NoAD 

1,250 

1 .000 

1  G 

3  L,  1  Lu 

H 

Yes 

No 

Yes 

No  A 

8^400 

3,520 

1  G 

R 

5  L.  1  Lu.  1  El 

W 

No 

Dry 

No 

No  A 

1,500 

5,.S00 

1  D 

Fb-A 

3  L 

D 

No 

Yes 

No  A 

3.000 

1  D 

Fb 

3  L 

Mer 

No 

Yes 

No  A 

31500 

5,000 

1  D 

Fb 

4  L 

W’H 

Yes 

Both 

Yes 

No  A 

2,000 

2.000 

1  D.  1  M 

.  2  I 

D 

Yes' 

Dry 

Yes 

No  A 

2,000 

2,700 

1  D 

1  L.  3  I 

W 

Yes 

Dry 

Yes 

No  A 

2,000 

1,000 

1  M 

3L 

W'H 

Yes 

Yes 

No  A 

19,190 

264,859 

2  H.  1  G 

Dec 

34  L,  2  Lu,  2  M 

D 

P 

Dry 

No 

Yes  D 

42,000 

343.200 

3  H.  1  S 

,  17  L.  7  I,  1  M.  2  Lu, 

1  El.  1  L2 

D 

No 

Dry 

YesAD 

1,000 

1  G 

2  L,  2  I 

W 

Y^ 

No 

No  A 

7.000 

1,100 

1  P 

.  4  L,  1  Lu,  1  El 

No 

Dry 

No 

No  A 

1,000 

i.ooo 

1  D 

Fb 

3  I 

H 

Y^ 

No 

Y^ 

No  A 

16,000 

72,000 

1  H 

Oct 

12  L.  1  M2.  2  Lu 

D 

No 

Dry 

No 

15,000 

30,100 

1  S 

Sex 

9  L.  1  M2.  2  Lu 

No 

Dry 

No 

4,300 

51.900 

2  G 

Oct 

8  L.  2  I.  3  M2 

A 

Yes 

Dry 

No 

14,000 

15,000 

1  G 

8  L.  3  M 

A 

Yes 

Dry 

No" 

12,000 

3  L,  1  M2,  1  Lu 

A 

Yes 

Dry 

1  D 

3  L.  1  I 

A 

Yes 

Yes 

3,649 

6,050 

1  G 

5  L,  1  M 

T 

No* 

Dry 

nT 

16,000 

1  G 

1  L.  5  I 

Yes 

Dry 

12,000 

30,000 

1  D 

5  Units 

13  L.  1  M.  2  Lu 

A 

Yes' 

W'et 

2,880 

4,489 

1  D 

Tub 

3  L 

A 

No" 

Dry 

2,500 

10,000 

1  G 

SI 

3  I,  1  M.  1  Lu 

A 

Yei' 

Dry 

No" 

1,309 

16,676 

1  H 

7  L.  1  M.  1  Lu 

So 

No 

Dry 

No 

4,000 

2,200 

1  G 

Com 

3  L,  1  Lu 

H 

Yes 

Dry 

Yes 

1  H.  1  C 

R.  C 

4  L,  1  Lu 

A 

Yes 

Yes' 

4,000 

3,600 

1  D 

Fb 

4  I 

Mer 

Yes 

Dry 

1  D 

Tub 

4  L 

Yes 

No 

1,000 

600 

I  G 

Com 

3  L 

A 

Y^r 

No 

Y^r 

7,500 

35,000 

1  D 

Oct 

12  L,  2  M.  1  Lu 

2  W 

Yes 

Dry 

No 

8,000 

4,000 

1  D 

Fb 

4  L 

A 

Yes 

No 

Yes 

2,000 

1,700 

1  C  D 

3L 

WH 

yS" 

Dry 

Yes 

10,000 

5,000 

1  S 

4  L,  1  Lu 

W' 

No 

W’et 

'Yes' 

2.000 

1,500 

1  G 

Com 

2  L 

A 

Yes 

Dry 

2.071 

789 

1  G 

Com 

4  L,  1  Lu 

A 

Yes 

Dry 

Yes 

(Newsprirt,  ink  and  metal  consumption  from  Tan.  to  Oct.) 

2.000  2.000  ICD  Fb  1  L.  5  I,  1  Lu.  1  El 

WH 

Yes 

Dry 

Yes 

5.500 

4.800 

1  D 

Tub 

3  L.  1  I.  1  M.  1  Lu. 

Yea 

Dry 

Nr 

1  El 

4,000 

240.000 

1  S,  1  G 

Oct 

7  L,  7  I,  1  M2.  2  Lu 

D 

No 

Dry 

No 

3,000 

2,000 

1  G 

SI 

3  L.  1  El 

D 

No 

Dr\* 

No' 

16.000 

104.000 

1  H.  1  S 

3  M.  13  L 

No 

Dry 

15,500 

75.000 

1  G 

Oct 

7L,  81,  1  M2.  2Lu, 

W 

No 

Both 

No 

1  L2 

9,000 

22.000 

1  H 

7  L 

D 

Yes 

Wet 

No 

1,000 

2,500 

1  D.  1  B 

7  L 

Hand 

Yes 

Yes 

5,000 

17,000 

1  D 

Tub 

5  L 

W 

Yes 

Dry 

No 

2  G 

Oct.SexSl 

13  L.  1  I.  1  M.  1  Lu. 

Yes' 

Dry 

17,000 

35,000 

1  G 

Sex 

9  L.  2  Lu 

No 

Dry 

No 

2^500 

3,000 

1  P 

4  L 

EA 

Yes 

Dry 

No 

750 

4,000 

1  D 

R 

4L.  2  I 

A 

Yes 

Dry 

No 

6,170 

8,142 

1  H 

4L.  2  I.  1  M 

W 

Yes 

Dry 

No 

YesAD 
No  A 
No  D 
YesAD 
NoAD 
No  A 

No"  A 
No  A 

yWa 


. . .  No  A 


No  A 
No  A 


No  A 

No  A 

No  A 
No  A 

No  A 
No  D 

NoAD 
.No  A 
No  A 


No  A 


Yet  A 

No  A 
.No  A 
No  A 
.No  A 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


PENNSYLVANIA— Continued 


COLUMN  DATA 


CITY 


Jeanette . 

’lersey  Shore. . 
'  ohnstown - 


Kane.  ...... 

Kitunning . 
Lancaster . . 


Lansdale. 
Lansford . 
Latrobe . . 
Lebanon. 


Lehighton - 

L.ewistown .... 
L^k  Haven .  . 
McKeesport  . . 
Mahanoy  City . . 
Mauch  Chunk. . . 
Meadville .... 
Mechanicsburg 
Middletown . . . 

Milton . . 

Monessen . 

Monongahela .  . . 
Mount  Carmel. . 

New  Castle . 

New  Kensington 
Norristown .... 

Oil  City . 


Philadelphia 


NEWSPAPER 


u  5 

•u 

Z  S 

News-Dispatch .  8  12 

Herald .  8  12 

Democrat .  8  12^ 

Tribune .  8  12^* 

Republican .  7  13 

Simpsons'  Leader-Times...  8  12 

New  Era  &  Intelligencer 

Journal .  8  12 

North  Penn  Reporter .  8  12 

Record .  8  12 

Bulletin .  7  13 

News  &  Times .  7  13 

Report .  7  13 

Leader .  8  12 

Sentinel .  8 

Express .  8  12 

N  ews .  8  12 

Record- American .  8  13 

Times-News .  7  13 

Tribune  Republican . 8  12 

Local  News .  7  13 

Journal .  8  12 

Standard .  8  12 

Independent .  8  12 

Republican .  8  12 

Item .  8  12 

News .  8  12 

.Dispatch .  8  12J 

Register .  8  12  J 

Times  Herald .  8  12J 

Blizzard .  8  12 

Derrick .  8  12 

. Bulletin .  8  12^ 

Financial  Journal .  -S  19  V 

Inquirer .  8  12V 

Jewish  World .  8  12  V 

'News .  5  12V 

Public  Ledger  &  Evening 

Ledger .  8  12V 

Record .  8  12 


Star .  7 

Sunday  Item . .  7 

Sunday  Transcript .  7 

Tagsblatt . 

Philipsburg . Journal .  7 

Phoenix ville  .Republican .  7 

Pittsburgh . Post-Gazette .  8 

Press .  8 

Sun-Telegraph .  8 

Pittston . Gazette .  8 

Pottstown . N  ews .  7 

Pottsville . Journal .  8 

Republican  &  Morning 

Paper .  8 

Punxsutawney .  .  Spirit .  8 

Reading . Eagle .  8 

Times .  8 

Renovo . Record .  ft 

Ridgway . Record .  7 

St.  Mary’s . Press .  8 

Sayre . Times .  8 

Scranton . Republican .  8 

Scrantorian .  8 

Sun .  8 

Times .  8 

Shamolda . Dispatch .  8 

Herald .  8 

News .  8 

Sharon . Herald .  8 

News-Telegraph .  8 

Shenandoah. ..  .Herald .  8 

Somerset . Herald .  8 

Stroudsburg ....  Record .  7 

Sunbury . Daily .  8 

Item .  8 

Susquehanna _ Transcript .  7 

Tamaqua . Courier .  8 

Tarentum . Valley  News .  8 

Titusville . Herald .  7 

Towanda . Review .  8 

Tyrone . Herald .  8 

Uniontown . Herald  &  Genius .  7 

News  Standard .  7 

Vandergrift . Newrs .  8 

Warren . Times- Mirror .  8 

Washington . Observer  &  Reporter .  8 

Waynesboro. ..  .Record  Herald .  8 

West  Chester. .  .Local  Neivs .  8 

Wilkes-Barre. .. .News .  8 

Record .  8 

Sunday  Independent .  8 

Telegram .  8 

Times-Leader .  8 

Williamsport _ Grit .  7 

Sun-Gazette  &  Bulletin. ...  8 

» ork . Dispatch .  8 

Gazette  &  Daily . 8 


12V4 

12V| 

12V4 

12 

13 

12 


Manila . Buljetiri .  8  12  294 

Philippine  Herald . 


Newport . Herald .  7 

_  News . 8 

^wtucket . Times .  8 

Providence . Bulletin .  8 

Journal .  8 

News-Tribune .  8 

Westerly....... Sun .  8 

west  Warwick . .  Pawtuxet  Valley  Times. ...  7 
Woonsocket _ Call .  8 


sAs 
&-2  - 
Bi  fi,a 

■sBiS 

is 

<uu 


287 

125 

287 

294 

1,000 

294 

2,250 

280 

308 

175 

301 

2,800 

280 

55 

287 

85 

297 

125,000 

280 

287 

294 

25 

294 

225 

287 

298 

294 

294 

294 

290 

280 

24 

75 

280 

290 

287 

294 

108 

294 

950 

308 

150 

280 

308 

800 

294 

294 

260 

297 

289 

310 

308 

203 

10.725 

297 

44.000 

298 

15.000 

280 

280 

280 

280 

294 

no 

312 

18.000 

312 

35,000 

312 

26,360 

294 

1.50 

294 

250 

280 

294 

287 

85 

290 

2.800 

294 

276 

287 

287 

30 

294 

297 

1,400 

297 

1,000 

.300 

700 

.300 

3.700 

294 

150 

.308 

2Q4 

280 

375 

294 

294 

287 

70 

283 

139 

294 

200 

294 

280 

308 

100 

.300 

200 

294 

120 

.308 

169 

294 

288 

287 

2.50 

287 

80 

294 

350 

294 

700 

21 

100 

297 

343 

294 

700 

294 

294 

400 

298 

301 

225 

.300 

3,400 

297 

1.300 

308 

1,200 

298 

1.100 

Paper  Dimenaiona 
Rolla  or  Sheeta— 
Inchea 


34Vi.  17 

mi'.  35V^ . 

71.  5354.  3SV4 
17^.' 35 . 

6754.  .“iOH.  33V4 

34.  5254.  70 

35.  5254.  70  (24x36-32  flat) 
33.  1654 


52V4.  70 
3554. 18 


£  I  o 

I  <9 
Z  a* 

-Ij 

3  2 


Su.jtq  <uu 
4.000  2.400 


em 
Ea'o 
2-  s 

fl  a  *  « 


E  * 

B  4, 
.2  ^ 
Za. 


fi  0 

«  a 

•  E 


S 

«.s 

StJ 

hS 


•=2 
1. .. 
cu  <• 

H 

.O  S' 


"  • 


;q  sd 


20.000 

14.000 


3.500  4.800 


17.  35.  5254  .  70 

34 

35  X  44  flat 

34  54.  1754 


1754.  35.  53 
2254.  45 
3454.  51V4.  69 
3654.  1854 

72^.'  5454!  3654' 

17.' 34 . 


30.000 

3,000 

1.700 


500 

13.200 


2,000 

‘i'.soo 


3.. 500 
4,000 
2,000 


60.000 

600 

2.600 


12,900 

.500 

4,000 


5.000 

30.000 

3.000 


4.383  7 

(Newsprint  consumption  to  Sept.,  1930) 


63.  3154  .  4754  ,  3154 
7154.  34.  35’4 
6854 


33.  1654 
6854.  51*4.  .34'4 
3454.  51*4,6854 
68.  51.  34 

36.  18 '4 

3254.  1654 
3654,  1854 

3554 
70, 


1  D 

Tub 

3  I.  1  Lu 

WH 

Yes 

Dry 

1  D 

Tub 

8  L.  1  Lu.  2  M 

D 

Yes 

Dry 

1  G 

Sex 

10  L.  1  M.  2  Lu 

H 

No 

Dry 

1  G 

3  L.  1  Lu.  1  El 

A 

No 

Dry 

1  D 

5  Units 

7  L.  5  T.  1  M2.  1  Lu 

WH 

Yes 

Dry 

1  G 

Com 

4  L.  1  Lu 

BA 

No 

1  G.  1  M 

2  L.  1  I.  1  Lu.  1  El. 

A 

Yes 

1  G 

SI 

5  L,  1  Lu 

W 

Yes 

Wet 

1  D 

2  L 

Yes 

1  D 

Tub 

7  L.  1  M.  1  Lu 

Ch 

Yes 

Dry 

1  D 

2  L 

Yes 

1  D 

Tub 

7  L.  1  Lu2 

Hand 

Yes 

1  C 

2  L 

A 

Yes 

Dry 

1  D 

Tub 

4  L.  1  Lu 

Yes 

Dry 

1  D 

3  L 

V<k' 

Dry 

1  S.  1  C 

SK.  fb 

4  L.  1  Lu 

Yes 

Dry 

1  G 

9  L.  1  M2.  2  Lu 

Hand 

No 

1  G 

SI 

4  L*  1  Ma  1  Lu 

A 

Yes 

Dry 

1  G 

Sex 

10  L,  1  Lu.  1  El 

viT 

Wet 

1  D 

1 

Tub 

6  L.  1  M 

A  ' 

Ym' 

Dry 

1  H 

Fb 

6  L 

Nci' 

Both 

2  H.  1  G 

2d.  SI 

12  L.  1  M.  2  Lu 

No" 

Dry 

H.  S 

36,  12 

Units 

63  L.  7  M 

Yes 

Both 

H 

SS.  12 

Units 

31L.2M.1  M2. 1L2 

No 

Dry 

u  a 

•  .a 


T 

No 


I! 

11  a 

ft  " 

o  ft  t 

No  A 


No 

No' 

No 

Ye? 

Yes 


Yes 


J.  5254 
71.  53  54. 


3554 


2.500 

25.000 

42.803 

50.240 

2.000 

6.800 


2.000 

26.000 


600 

500,000 

840,000 

950,000 


1  D.  1  B 
3  H 


Yes 

No 

No 

No 

No’ 

No' 


3.000  1  D 
7.000  D 
.  G 


D 

1  M 

2  H 


2,. 500 
65,000 


Tub,  Op 

4  L.  1  Lu.  1  El 

W 

Yes 

Oct 

28  I,  3  M 

No 

32  Units 

46  L,  3  Lu.  4  M2 

D 

No 

De.  DO 

27  L.  12  I,  3  Lu, 

2  M2 

Con 

No 

Tub 

4  L,  1  Lu.  1  M2 

Ch 

Yes 

Tub 

7  L.  1  M.  2  Lu.  1  El 

W 

No 

10  L,  1  Lu,  1  M2 

A 

9  L,  1  Lu,  1  El 

A 

Yes 

C 

3  I 

A 

Yes 

Dry 

Dry 


Dry 


Dry 

Dry 


No 

No 

No 

No 

k'd' 

No 


Oct.  2d  17  L.  1  M.  2  Lu,  1  M2  D 


Yes  Dry 


5254 


68.  51.  34 
7054.  3554,  5254 
7054.  5254.  3554 
68,  51,  34 
18,3554 


3454. 17 


.36  >.4 

35,  53.  70 
45 

3554.  18 


36,  1854 
18,  36,  55 
66*4.  .5054.  33*4 
34.  17 


22 

1754.  35.  53.  70 
.34.  17 

3454  .  5154  .  6854 

70,  5254.  35 

3554.  18 

6854  .  5154.  3454 

7iH.'  S3'54'.  '3554' 

6854.  si'vi!  '3'4V4' 
67.  50'4,  3354 
34,  51.  68 
36.  54.  72 
7154.  53*4.  3454 


PHILIPPINE  ISLANDS 
RHODE  ISLAND 


No  D 
No  D 

No  "a 

No  D 
No  A 
No  A 
No  A 


No  A 
No  A 


Yes  No  .  , 
No  No  l5 
Yes  No  A 
No  . 


No  .. 
No  A 
No  A 
No  A 

No  ■  'a 

No '  A 


Yes  No  A 

!  i ! !  '.'.'.'.'a 

No  Yes  D 
No  Yes  A 


No  A 
No  A 
YesAD 

Yes  D 
No  A 
No  A 
No  A 


No  No  . . 
Yes  No  A 
No  Yes  A 


4,000 

1.200 

1  D.  1  B 

Fb 

2  L 

.  Yes 

Dry 

Yes 

No  D 

8.000 

60.000 

1  D,  IH 

Oct,  Sex 

14  L,  1  M,  2  Lu 

D 

No 

Dry 

Yes  .. 

14.000 

10.000 

1  C. 

6  L,  1  Lu 

.  No 

Dry 

No 

NoAD 

23.000 

1  H 

Sex 

10  L.  1  M.  1  Lu 

.  No 

Dry 

No 

No  .. 

16,000 

127.000 

2  H 

Oct 

21  L,  1  M2.  2  Lu 

,  No 

Drv 

NoAD 

4.000 

3,440 

1  D 

Tub 

5  L,  1  Lu 

W 

No 

Dry 

No  A 

6.585 

13,086 

1  G 

SI 

7  L.  1  M2.  1  Lu 

A 

Yes 

Dry 

No 

No  A 

1  G 

SI 

5  L.  1  Lu 

A 

Yes 

Dry 

No 

No  A 

5,000 

2.000 

1  D.  1  B 

Fb,  C 

2  L.  1  Lg.  1  Lu 

EA 

Yes 

Yes 

No  A 

1,300 

2.400 

1  P 

R 

3  L.  2  I,  1  M 

W 

Yes 

Dry 

No 

No  D 

4.000 

10,000 

1  D 

Tub 

7  L.  1  M 

W 

Yes 

Dry 

Yes 

No  A 

2.000 

2,000 

1  H 

Qu 

4  L,  1  I.  1  Lu 

A 

Yes 

Dry 

No 

4.000 

7,000 

1  G 

4  L.  1  M2,  1  Lu 

H 

Yes 

Dry 

NoAD 

3.000 

2.000 

1  CD 

4  L,  1  Lu 

A 

Yes 

Yes 

No 

A 

8,102 

5.981 

1  G 

5  I.  1  El 

D 

Yes 

Dry 

No 

No 

A 

16.000 

5.000 

1  G 

SI 

5  L 

W 

Yes 

Wet 

No 

NoAD 

5.000 

1.000 

1  D 

Fb.  AB 

3  L.  1  M.  1  Lu 

D 

No 

Yes 

No 

D 

6,000 

15.000 

1  D 

Tub 

3L,4I.  1  Lu.  1  EL. 

A 

No 

Dry 

No 

No 

A 

9.000 

30,000 

G 

Twin 

Unit 

7  L.  1  M2.  2  Lu 

D 

Yes 

Dry 

No 

No 

A 

2.500 

220 

1  D 

W 

4  L,  1  Lu 

EA 

Yes 

Yes 

No 

A 

11,000 

10.000 

1  H 

Sim 

7  L.  1  Lu.  1  M2 

WH 

No 

Dry 

No 

A 

16.000 

1  H 

Sex 

7  L.  3  I.  1  M,  2  Lu 

Dry 

No 

No 

A 

3.750 

10,000 

5  I,  2  Lu,  1  El 

No 

Dry 

No 

No 

10.000 

65,000 

1  H 

Oct 

13  L.  2  Lu,  1  El.  1  Li 

A 

No 

Dry 

Mo 

A 

7.000 

115,000 

2  H 

Ou,  Sex 

8  L 

EA 

Yes 

Wet 

No 

Yes 

A 

9,773 

38,737 

1  D 

Sex 

9  L.  1  M2 

2  A 

No 

Dry 

No 

No 

A 

30,000 

50,000 

1  H 

Sex 

11  L.  2  I.  1  M.  1  Lu 

Yes 

Wet 

No 

A 

10.000 

30,000 

1  G 

Sex 

7  I.  1  M2 

Sp 

Yes 

Dry 

No 

No 

A 

13 

12  Vj 

124 

287 

294 

305 

1.548 

n'A,  .534.  35H 

6,332 

37.617 

1  G.  1  H 

Sex-Oct 

8  L,  11  I.  2  Lu.  2  El 

W 

No 

Dry 

No 

No 

A 

12  5^ 

nil 

12 

13 

125^ 

280 

280 

280 

294 

287 

298 

160 

35.  17  54 

2.200 

5.000 

1  D 

Tub 

5  L 

Ms 

Yes 

Dry 

No 

No 

A 

650 

3654.  1854 

5,000 

21.282 

1  H 

Sex 

10  L 

A 

No 

Dry 

No 

No 

A 

For  Explanation  of  Key  Letters  See  Page  60 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


COLUMN  DATA 


Paper  Dimenaion* 
Rolls  or  Sheets^ 
Inches 


U.S  —  E'^  • 

Sr  ss 

|:i5£  eix  Js 

Su,j(n  ^uu  zo. 


a  Soti 
V  o  o  • 

a  <uu 


Press . 

Courier-Gaiette . . . 

Democrat . 

News  Messenger.  . 

Herald . 

News . 

Reporter-Telegram 

.Index . 

.Times . 

Sentinel . 

Examiner . 

Leader . 

.  Herald . 

News . 

Press . 

. News . 

.  Dinner  Horn . 

News . 

,  Herald . 

.  News . 

.  Times . 

. Standard-Times. . . 
.  Express  &  News . . , 

Light . 

La  Prensa . 

San  Benito . Light . 

Sherman . Democrat . 

Sulphur  Springs.  News-Telegram . . . 

Sweetwater . Reporter . 

Taylor . Pr^ . 

Temple . Telegram . 

Terrell . Tribune . 

Texarkana . Gazette  &  News . . 

Timpson . Times . . . . 

Tyler . Courier-Times  &  T 

Vernon . Record . 

Victoria . Advocate . . 

tt’aco . News-Tribune  &  T 


McAllen . 

.McKinney . . . . 

Marlin . 

Marshall . 

Mart . 

Mexia . 

Midland  .■■■■■ 
Mineral  Wells. 
.Mt.  Pleasant . . 
Nocogdoches . . 

Navasota . 

Orange . 

Palestine . 


Plainview . . . 
Port  Arthur . 

Ranger . 

San  Angelo . 
San  Antonio 


W'H  Yes  Wet 

.A  No  Dry 

WHMus  Yes  .... 

.  No 


Waxahachie . . 
Weatherford. 
Wichita  Falls 
Yoakum . 


UTAH 


Herald . 

Journal . 

.  Standard-Examiner 

.  H  erald . 

.Deseret  News . 

Telegram . 

Tribune . 


Yes  No  A 
No  NoAD 
Yes  No  A 


VERMONT 


Times . 

,  Banner . 

,  Reformer . 

.Free  Press . 

News . 

,  Argus . 

.  Herald . 

.Messenger . 

.  C  aledonian-Record 


Barre . 

Bernington . . . 
Brattleboro . . . 
Burlington . . . , 

Montpelier . . . 

Rutland . 

St  Albans . . . . 
St.  Johrsbury 


VIRGINIA 


Al^ndria . Gazette . 

Bristol . Herald  Courier  &  News 

Bulletin . 

Charlottesville .  .  Progress . 

Clifton  Forge . . .  Review . 

Covington . Virginian . 

Danville . Register  &  Bee . 

Prtdmcksburg . .  Free  Lance-Star . 

Harrisonburg. . .  News-Record . 

Hot  Springs. . .  .Homestead  News . 

Lynchburg . News  &  Advance . 

Newport  News . .  Press  &  Times-Herald .... 

Norfolk . Ledger-Dispatch . 

Virginian-Pilot . 

Petersburg . Progress-Index . 

Portsmouth . Star . 

Pulaski . Times . 

Richmond . News  Leader . 

Times  Dispatch . 

*^noke . Times  &  World-News . 

Staunton . . . 

Suffolk . 

Jaynestxiro 
Winchester . 


Leader  &  News  Leader 

News-Herald . 

News-Virginian . 

Star . 


WASHINGTON 


1 . World . 

s . Mercury-Citizen . 

im . Herald . 

News . . 

•n . News  Searchlight . 

Press . 

' . Chronicle . 

rg . Record . 

. Herald . 

News . 

' . NVashingtonian . 

. Tribune . 

J . News . 

'emon.  .Herald . 

. . Olympian . 

{eles. ..  .News . 

. Journal  of  Commerce 

Post-Intelligencer . . . . 
Sur . .  . 


70  36x47  (flat) 

’4.’^  68.51,34.17' 


....  '^es  A 
Yes  YesAD 


Times 


For  Explanation  of  Key  Letters  See  Page  60 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


WASHINGTON — Continued 


COLUMN  DATA 


CITY 


NEWSPAPER 


y  f 
.  18 

I  ^ 


Ms 

E  Cm 
Boa 
<UU 


Paper  Dimenoiono 
RotU  or  Sheets— 
Inches 


ei 

i2| 

e  • 

c5  •  ®  S 

3  j  g  t 

*  a  ®  £ 

Su  Jco 


ill 
•■2" 
z  aa 
•3  B-" 


S  B 
Boa 

<uu 


e  a 

JS 

ZOu 


•“b 

■si 

B  a 

zu 


hS 


I? 

•!§  s 

£«  -2 


•Sq 


If 


£l 


?S 

li*  «• 


Spokane . Chronicle 

Review, 


&  Spokesman* 


297H 


69.  52.  34H 


2  Sex.  SS  19  L.  2  M.  t  M2 


3Sp 


Press . 8 

Times .  8 

Tacoma . Ledger  4  News  Tribune...  8 

Times.. .  8 

Vancouver . Columbia .  8 

Walla  Walla _ Bulletin .  8 

Union .  8 

Wenatchee . World .  8 

Yakima . Herald  &  Republic . 8 


.  „  ..  .  ... . .  .  .  .  No  Dry  No 

Note>-— Spokesman-Review  does  all  mechanical  work  for  the  following  papers:  Spokane  Chronicle.  Times.  Washington  Farmer.  Ore.  Parmer  and  Idaho  Parmer) 

-  --  -  -  ...^  „  .*  .vrv..  .IT  .  T  *  T  ^  No  Wet  No 


800  70.  52H.  35.  17H  'O'.OOO  15.000  IH 

(See  mechanical  requirements  for  Spokane  Chronicle  and  Spokesman-Review) 
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160 

223H 


34M.  17 
34>i.  17H 


375 

526 


71H.  53H,  35H 
34K.  17M 


6.000 

2.000 

1  G 

SI 

3  L.  1  Lu.  1  El 

4.000 

7.650 

1  D 

Tub 

6  L.  1  Lu.  1  El 

8.000 

10.000 

2  H 

Sex 

7  L.  1  Lu.  1  El 

8.000 

16.000 

1  D 

Tub 

8  L.  1  Lu.  1  M2 

W 


W 

WH 


Yes  Dry 


No  Dry 
Yes  Dry 


No  Dry 
Yes  Dry 


No 


No 


x-e  )! 
EX  - 
!S  « 

ja  • 

X  •  a 


Ye.  A 
No  A 
No  A 


No  A 
No  A 


Ye.  A 
No  A 


WEST  VIRGINIA 


Beckley . 

.Post-Herald  &  Raleigh 
Register . 

8 

12 

294 

Bluefield . 

.Telegraph  &  Sunset  News. 

8 

12H 

305 

Charleston . 

.  Gazette . 

8 

t2h 

308 

Mail . 

8 

12H 

316 

Clarksburg .  . . . 

.Exponent  &  Telegram.  .  .  . 

8 

12 

280 

.Inter-Mountain . 

7 

13 

294 

Fairmort . 

.Times  &  West  Virginian.. . 

8 

12 

294 

8 

12 

287 

.News . 

7 

13 

305 

Huntington. .. . 

.Advertiser  &  Herald-Dis¬ 
patch  . 

8 

12W 

294 

Keyser . 

.Mineral  News . 

7 

13 

280 

Martinsburg. . . 

.journal . 

8 

12W 

307 

Morgantown . . . 

.Dominion-News  &  Post. . . 

8 

12 

294 

Moundsville.  . . 

.  Echo . 

8 

12 

294 

lotirnal . . . 

8 

12 

308 

Parkersburg . . . 

.News . 

8 

12 

296 

Sentinel . 

8 

12H 

297 

Point  Pleasant . 

.  Register . 

7 

12H 

276 

Sisterville . 

.  Review . 

7 

13 

287 

.Times . 

8 

12 

287 

Welch . 

.  News . 

8 

I2H 

294 

Wellsburg . 

.Herald . 

8 

12 

287 

Wheeling . 

.News  and  Intelligencer - 

8 

12« 

297 

Register . 

8 

12 

290 

Williamson .  . . . 

.News . 

8 

12 

287 

320 

34V<.  17H 

1,000 

7.500 

1  D 

Tub 

5  L.  1  Lu 

W 

Yes 

Dry 

No 

No  A 

1.380 

35M.  i7*A 

10.000 

48,020 

1  G 

SI 

11  L.  1  Lu,  Im 

H,  D 

nT 

Dry 

nT 

No  A 

(Note: — Paoer  coasumption  eiven  is  for  period  of  9  months) 

71.  62.  53^.  35H.  31H 

10.988 

40,000 

1  S 

Sex 

12  L.  1  M2.  1  Lu 

No 

Dry 

No 

No  A 

1.300 

68.  51.  34 

20.000 

46,500 

1  G 

Oct 

11  L.  1  M,  2  Lu 

W 

Yes 

Dry 

No 

No  A 

300 

34.  17 

6.000 

13.500 

1  D 

Tub 

8  L,  1  M.  1  El 

WH 

nT 

Dry 

nT 

No  A 

33H 

1  S 

.  2  I.  1  L 

Hand 

Wet 

nT 

No  A 

1.125 

71.  53M.  3SH 

27.469 

1  H 

.  18  L,  1  M.  2  Lu.  1  El 

No 

Dry 

No 

Yei  A 

30 

67.  50>i.  33Ji 

700 

400 

1  G 

Cora 

2  I 

Yes 

Dry 

Yes 

No  A 

528 

34W.  17K 

8,100 

14.400 

1  D.  1  G 

.  8  L,  1  Lu 

Hat^ 

nT 

Wet 

a  .  .  • 

No  A 

150 

3A^.  17)1 

1  H 

.  6L 

WH 

No 

Dry 

No 

No  A 

47,  23)4 

1  S 

W 

4  L 

Yes 

Dry 

No 

No  A 

34.  17 

1  D 

Tub 

4  L.  2  I 

WH 

Dry 

No 

No  A 

600 

53.  35)4.  17)4 

6,000 

17.600 

1  G 

SI 

8  L 

WH 

No 

Dry 

No 

No  A 

37H 

70 

5.000 

1  D 

Fb 

3  L 

A 

Yes 

Dry 

Yes 

No  .. 
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53)4.  35)4 

4,. 500 

5,000 

1  D 

Met 

3  L 

W 

Ym 

Dry 

No’ 

No  A 

55 

70.  52)4,  35)4 

4,000 

1..500 

1  G 

Com 

2  L.  1  Lg 

Ch 

No 

No 

Yes 

No  A 

4.000 

35)4 

10,000 

120.000 

2  G 

Quad 

12  L.  7  I.  1  M 

D 

No 

Dry 

No 

Yet  D 

70)4.  35.  17)4 

1  H 

W 

13  L.  1  El,  1  Tp 

Yes 

Wet 

No 

YesAD 

100 

35)4.  17)4 

10.000 

1.000 

1  G 

.  3  L.  1  I 

No 

Dry 

No 

No  A 

WISCONSIN 


Journal . 

7 

13 

297 

90 

Post-Crescent . 

8 

12 

294 

780 

Press . 

8 

12 

301 

110 

Baraboo . 

.  N  ews-Republic . 

8 

12 

280 

100 

,  7 

13 

280 

.News . 

8 

12)4 

294 

450 

.Journal . 

.  8 

12 

294 

40 

Chippewa  Falls. 

.Herald-Telegram . 

.  7 

13 

280 

.  8 

12)4 

294 

Fond  Du  Lac . . 

.Commonwealth  Reporter. 

.  8 

12H 

294 

600 

.  Press-Gasette . 

.  8 

12 

308 

1.200 

.Gazette . 

.  8 

12 

294 

600 

.News . 

.  8 

12 

294 

5.50 

.Tribune  &  Leader-Press.. 

.  8 

12)4 

308 

600 

.Capital  Times . 

.  8 

12H 

301 

1.700 

Wisconsin  State  Journal.. 

.  8 

12)4 

308 

1,920 

.Herald-News . 

.  8 

12 

294 

330 

.  8 

12 

294 

.Eagle-Star . 

.  8 

12 

294 

130 

Marshfield . 

.News-Herald . 

.  8 

12 

294 

100 

.  6 

13 

276 

Merrill . 

.Herald . 

.  8 

12 

280 

100 

.Herold  &  Sonntagspost. . . 

.  8 

12 

297 

Journal . 

.  8 

12 

298 

23.000 

.  8 

12 

294 

.  8 

12 

308 

Wisconsin  News . 

.  8 

12 

280 

Monroe . 

.  Times . 

.  8 

12 

287 

50 

.  8 

12 

280 

.  7 

12 

280 

Oshkosh . 

.Northwestern . 

.  8 

12 

297)4 

650 

Portage . 

.  Register- Democrat . 

.  8 

12 

276 

25 

.Journal-News . 

.  8 

12)4 

294 

750 

Times-Call . 

.  8 

12)4 

294 

610 

Rhitielander . . . 

.News . 

.  8 

12 

294 

75 

Sheboygan . 

.  Press . 

.  8 

12)4 

294 

600 

Stevens  Point . . 

.Journal . 

.  8 

12 

294 

100 

Stoughton . 

.Courier-Hub . 

.  8 

12 

287 

40 

.  8 

12 

297 

Telegram . 

.  8 

12 

282 

1.000 

Two  Rivers. .. . 

.  Reporter . 

.  7 

13 

280 

80 

.  7 

13 

284 

Waukesha . 

.Freeman . 

.  8 

12 

294 

120 

Wausau . 

.  Record-Herald . 

.  8 

12)4 

294 

W  iscor«n 

Rapids . 

.Tribune . . 

.  8 

12H 

308 

150 

23 

1.000 

1  G 

Jr.  SI 

34X.  17)4 

8,000 

18,000 

1  D 

Tub 

34)4,  17)4 

8.000 

3,200 

1  H 

R 

70,  52)4.  35 

1,000 

3.000 

1  D 

Fb 

35)4.  17)4 

20.000 

15,000 

1  D 

Tub 

70.  52)4.  35 

1,300 

1,000 

1  D 

Fb 

37)4.  17)4 

10,000 

18.000 

1  D 

Tub 

68.  51,  34 

14.000 

32,000 

1  D 

Sex 

34 

3.400 

25.000 

1  D 

Tub 

34 

5,000 

25,000 

1  G 

SI 

71.  53)4.  31)4 

7.000 

22.500 

1  G 

Sex 

71.  53)4.  354.  17)4 

11,500 

50.000 

1  H 

Web 

71,  53)4.  35)4.  17)4 

12.000 

48,000 

1  D 

Tub 

344.  17H 

4.000 

8.000 

1  D 

Tub 

45.  22^ 

1  P 

34)4.  17)4 

4.000 

4,800 

1  D 

Tub 

45.  22)4 

3,000 

3.600 

1  S 

R 

70.  52)4.  35 

2.000 

6,000 

1  G 

(^m 

68.  51.  34,  62.  31 

67.000 

550,000 

5  G 

Oct 

70)4.  52)4 

4,bo6 

3,000 

1  G 

Com 

68,  51.  34 

1  G 

70,  52)4,  35 

3.000 

1,200 

1  G 

Com 

35)4. 18 

2,439 

20.600 

1  D 

Tub 

71)4.  53)4,  35)4 

17.000 

18,000 

1  G 

Sex 

70,  52)4,  35 

2,000 

1.350 

1  D 

Fb 

35)4.  18 

20,000 

27.000 

2  D 

Tub 

34.  17)4 

10.000 

1  D 

Tub 

70.  52)4 

1  G 

Com 

68.  51.  34 

5.000 

30.000 

1  H.  1  G 

33.  16)4 

600 

2.650 

1  H 

SI 

34)4.  17)4 

5,000 

5.000 

1  D 

Tub 

35)4.  17)4 

4.000 

5.400 

1  G 

R 

5  L 

EA 

8  L,  2  I,  2  M 

A 

4  L.  1  I.  1  M,  1  Lu 

W 

2  L 

WH 

6  L.  2  I,  2  M 

sp 

2  I 

Mus 

5  L.  4  I,  1  M 

WH 

9  L.  2  I.  3  M 

A 

9  I.  2  Lu.  1  El 

A 

8L.  3  M 

A 

7  L,  1  Lu 

D 

8  L.  2  M 

W 

10  L.  2  M 

D 

4  L,  1  I.  1  M 

4  L.  1  I 

Ch 

5  L,  1  Lu,  1  M 

A 

3  L.  1  I.  1  Lu 

WH 

4  I.  1  Lu 

ea“ 

27  L.  5  M 

Sp 

4  L 

WH 

14  L.  3  M 

a' 

3  L 

A 

10  L.  2  M 

A 

6  L.  3  I,  2  M 

A 

3  L 

EA 

2L.  4  I.  3  M 

2  A 

2  L.  3  I 

3  L 

Sp 

6  L.  3  I.  2  M 

4  L 

vFh 

5  L.  1  M 

EA 

4  I 

A 

Yes 

Dry 

No 

No  A 

No 

Dry 

No 

No  A 

Yes 

Dry 

No 

Yes  A 

No 

Yes 

No  A 

Yes 

Dry 

No* 

No  A 

No 

Dry 

Yes 

No  A 

No’ 

Dry 

No  A 

P 

Dry 

No 

No  A 

No 

Dry 

No 

No  A 

Yes 

Dry 

No 

No  A 

No 

Dry 

No 

No  A 

No 

Dry 

No 

No  A 

No 

Dry 

No 

No  A 

No 

Dry 

No 

No  A 

Yes 

Dry 

No 

No  A 

Yes 

Dry 

No 

No  A 

No 

Dry 

No 

No  A 

Yes 

No 

Yw 

No' A 

P  ” 

Dry 

Yes'b 

Yea’ 

No 

Yea’ 

No  A 

No’ 

Dry 

No’ 

No  A 

Yes 

Dry 

Yes 

No  A 

No 

Dry 

No 

No  A 

No 

Dry 

No 

No  A 

No 

Dry 

Yes 

No  A 

Yes 

Dry 

.  .  .  • 

No  A 

Yes 

Dry 

No 

No  A 

No 

Dry 

Yes 

No  A 

Yei’ 

Dry 

Yes  A 

No 

Dry 

No 

No  A 

Ya 

Dry 

Ei: 

No  A 

No 

Wet 

No 

No  A 

Casper . Tribune-Herald . 

Cheyenne . Wyo.  State  Tribune  &  State 

Leader . 

Lander . Post . 

Laramie . Republican  &  Boomerang.. 

Sheridan . Post-Enterprise . 

Thermopolis _ Independent . 


8 

8 

8 

7 

8 
7 


WYOMING 


12 

290 

375 

34)4.  14)4 

4,000 

8,000 

1  D 

Tub 

6  L.  1  Th 

W 

No 

Dry 

12 

12 

13 

12 

12 

280 

280 

280 

294 

280 

230 

69,  52,  34)4 

7,000 

5,500 

1  H 

Quad 

5  L.  1  I,  1  M 

H 

No 

Dry 

No 

6  L 

;  Yes’ 

Dry 

No 

6 

22  X  33  (flat) 

50 

1  Stz 

Fb 

2  L 

D 

Yes 

Yes 

For  Explanation  of  Key  Letters  See  Page  60 
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COLUMN  DATA 


DOMINION  OF  CANADA 


NEWSPAPER 


Paper  Dimensions 
Rolls  or  Sheets— 


. 

Edmonton . Bulletin.. 

Edmonton . Journal. . 

Lethbridge . Herald . . . 


. 


. . tintisn  V. 

Prince  Rupert.  .Empire. 

News.  . , 

Trail . Times.. 

Vancouver . Provinc* 


V  ictoria . ^lonist . 


Brandon . Sun. 

Portage  La 


Fredericton . Gleaner . 

Mail . . . . 
Moncton . Times. .. 


Amherst . News .  7  13  280 

. Gazette . 8-12  12  284 

Halifax . Chronicle  &  Star .  8  12H  294 

Herald  &  Mail .  8  12J4  297 


Xew  Glasgow. .  .News .  8  \2H  2W 

oyoney...  ^ 

Truro . News .  6  13  280 


Belleville . Ontario-Intelligencer .  7 

Brantford . Expositor . .  8 

Brockville . Recorder  &  Times .  8 

Chatham . News .  8 

Fort  Williams . . .  Times-Journal .  7 

Galt . Reporter .  8 

Guelph . Mercury .  8 

Hamilton . Herald .  8 

Spectator .  8 

Kingston . Whig-Standard .  8 

ICtchener . Record .  8 

Lindsay . Post .  8 

London . Advertiser .  8 

Free  Press .  8 

Niagara  Falls . . .  Review .  8 

Oshawa . Times .  8 

Ottawa . Citizen .  8 

I^e  Droit .  8 

Journal .  8 

Owen  Sound _ Sun-Times .  8 

Peterborough .  . .  Examiner .  8 

Port  Arthur ....  News-Chronicle .  7 

Port  Hope . Guide . I  6 


St  Catherines . .  Standard .  8 

St.  Thomas . Times-Journal .  8 

Sarnia . Canadian  Observer .  8 

Sault  Ste.  Marie  .Star .  7 

Stratford . Beacon-Herald  . .  .  8 

Toronto . Globe .  8 

Mail  &  Empire .  8 


AC  E-fi  0  • 

•a"*-?  *>8 

C§t!  g£ 

StdJcA  <UU1  ZQu 


*5*0  ti 

« V  JJSJ  « 

■®c  Sa  >5 

--  S’?  ! 


ALBERTA 


12H  280 
12J^  286 

12  294 

12H  294 
12J4  310 

12J^  310 
12'yi  310 

12>4  287 

12H  287 

13  280 

13  2801 

13  280  j 

12H  294 
12H  305 

12  294 

13  294 

12'^  .305 
12t«i  .305 

12'ci  280 


Star .  8  12  W  .308 

Telegram .  8  12!  a  -308 

Welland . Tribune .  8  12'^  287 

Windsor . Border  Cities  Star .  8  I2!a  .301 

n  ooditoclc- 

Ingersoll . Sentinel-Review .  7  1.3  287 


Charlottetown. .  Guardian .  8  13  294 

Patriot .  7  13  287 


Chiunitimi . Le  Progress  du  Saguenay . .  8  12’<j  294 

ij'OS . Le  Quotidien .  7  13  308 

Montreal . Le  Canada .  7  13  300 

Le  Devoir .  7  13  300 

Gazette .  8  12H  294 

Herald .  7  12J^  305 

La  Patrie .  8  12J^  305 

La  Presse .  8  12J4  305 

Standard .  8  12H  300 

Star .  8  12  Ji  305 


8 

12 

308 

900 

8 

12 

308 

2.500 

8 

12 

308 

8 

12 

308 

*1.627 

7 

13 

294 

310 

7 

13 

287 

6 

7 

13 

308 

7 

13 

294 

8 

12 

280 

130 

7 

13 

273 

6 

13 

280 

7 

13 

276 

7 

13 

287 

17H 

8 

12H 

294 

5.091 

8 

12 

308 

555 

8 

12 

308 

4.476 

8 

12 

308 

8 

12H 

280 

7 

13 

287 

.  6 

13 

280 

.  K 

12 

290 

.  8 

12H 

308 

7.675 

.  8 

12H 

308 

3.440 

.  7 

13 

301 

.  6 

13 

280 

.  7 

13 

287 

.  8 
5- 

12 

294 

.  8 

12H 

306 

1,695 

68.  51.  34 

69.  51JS,  34J5 


24.000  28.000  1  H.  1 G 

8.000  76.000  IH 


5  L.  4  I.  2  M.  2  Lu 
14  L.  2  M.  1  Lu 


68H.  SlJi.  34H 


32H.  16!^ 

83H.  66H.  SIH 


20.000  *54.610  1  H  5  Units  14  L.  2  Lu.  1  M2 

♦(Newsprint  and  ink  consumption  for  period  of  nine  months.) 
8.500  11.000  ID  Tub  5  L.  1  Lu 

2. .500  2.100  ID  .  4L 


Typ< 

Mac! 

Job 

Depi 

Mati 

Usee 

Prin 

type 

e  a 
Ji 
e.fi« 

Type 

PA 

Yes 

Dry 

No 

No 

A 

D 

No 

Dry 

No 

A 

W 

No’ 

Dry 

No’ 

No’ 

A 

W 

Yes 

Dry 

No 

No 

A 

W 

Yes 

Dry 

No 

A 

BRITISH  COLUMBIA 


72H.  S*H.  36M.  31.  18 

68.  51.  34 

69.  52.  34H 


1.000 

1  D 

Fb 

3  L 

Yes 

Yes 

No  A 

16.307 

147,918 

3  D 

Tub 

22  L.  2  Lu.  2  M2 

D 

No 

Wet 

NoAD 

15.176 

16,810 

1  H 

Sex-U  t 

4  L.  1  M.  4  I 

A 

No 

No 

No  A 

18.351 

165,566 

2  H 

Oct,  Sex 

17  L.  2  I,  3  M 

D 

Yes 

Dry 

NoAD 

1  G 

Sex 

7  L.  3  I,  1  Lu 

HaivI 

No 

Dry 

Yes  A 

MANITOBA 


70M|.  52Jli.  3514.  17^ 
71.  .5.3.  17*4 


44.400  218.600  .3  H  1  O 

32,000  87.496  I) 


4  L  . 

Yes 

Yes 

Nu  A 

IS  L,  6  1.  2  M.  2  Lu  2  Sp 

No 

Dry 

No  D 

11  L.  8  1,  1  M.  2  Lu  I) 

No 

Dry 

.N.. 

No  A 

NEW  BRUNSWICK 


22.000  61.104  1  H 


SI-S  il  10  L.  I  I.  1  M 


\V.  Sp  No  Dry 


NOVA  SCOTIA 


71 

71J4,  S3»4.  3SH 
71J^.  53K.  3SH,  18 


1.000  2.500  1  D 

12.000  50.000  1  H 

22.000  *67.008  2  H 


3  L 

8  L.  1  Lu.  1  El 

9  L,  1  Lu 


100  35Ji.  18 


(*  Note:  Amount  of  pajxr  and  metal  shown  was  bought  in  1929) 


90  36H.  18 


No  Dry 
No  Dry 
No  Dry 


Yes  Dry 
No  Dry 


Yes  No  A 
No  No  A 
No  Yes  A 


ONTARIO 


298 

294 

650 

36,  18H 

14.000 

12.000 

1  H 

Sim 

7  L.  2  I 

D 

No’ 

Dry 

Nh. ' 

A 

301 

297 

300 

800 

1  H 

Sim 

6  L,  1  Lu 

W 

Yes 

Dry 

No 

A 

294 

243 

3SH.  18 

9,000 

8.000 

1  D 

Tub 

5  L.  1  I 

W 

No 

Dry 

No 

No 

A 

296 

283 

36H,  18H 

12.000 

8,988 

1  H 

Sim-R 

6  L.  2  I 

14  L,  2  Lu 

A 

No 

Dry 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,927  DAILIES 


DOMINION  OF  CANADA 

QU  EBEC — Continued 

COLUMN  DATA 


Sherbrooke.  . . 
Three  Rivers . 


NEWSPAPER 


.L'Actioa  CathoUque .  8  12H  300 

Chronicle-Telegraph . 8  1234  303 

L’Erenment .  8  12)4  294 

LeSoleil .  8  12)4  300 

.Record .  8  12)4  294 

La  Tribune .  8  12)4  300 

.La  Nouvelliste .  8  12)4  310 


Moose  Jaw . . . 
Prince  Albert . 
Regina . 


.  Herald  &  Times . .  8  12)4  308 

.Herald .  8  12  294 

.LeadK-Post .  8  12)4  298 

Star .  8  12  308 

.Star-Phoenix .  8  12  294 


.News. . . . 
Telegram . 


8  12  301 
8  13  290 


Paper  Dimensions 
Rolls  or  Sheets — 
Inches 


SuJw  <uu 


•Sc 

•S|  S 
•So  «ii 


DOMINION  OF  NEWFOUNDLAND 


y  y  V 

X*0  • 
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No 
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6L 
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D 

No 
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34.  17 
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*(Note:  Metal  consumption  for  period  ending  September  24.  1930) 
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WHAT  OUR  READERS  SAY 


STANDARDS  OF  COMPETENCY 

T«»  Kuitor  &  1*1  BUSHiJi:  As  a  siih- 
scribcT  to  your  magazine  1  hope  you  will 
grant  me  space  in  which  to  reply  to  the 
article  written  by  Mr.  Arthur  Robb,  in 
the  issue  oi  Oct.  11.  Mr.  Robb’s  article 
headed  “Lower  Competency  Prevents 
Dailies  From  Cutting  Composition 
Costs,"  places  the  blame  mainly  on  the 
machine  operator. 

1  am  not  an  operator,  but  have  had 
considerable  experience  with  the  key¬ 
board  manipulators  in  various  sections  of 
the  countrj',  covering  a  period  of  25 
years;  am  a  member  of  the  International 
Typographical  Union,  have_  held  several 
mechwical  executive  positions  and  be- 
lieve  I  am  competent  to  take  issue  with 
Mr.  Robb  on  composing  room  costs. 

In  the  course  of  his  writing  the  author 
of  this  attack  on  the  operator  quotes 
President  Howard  of  the  I.  T.  U.  It  is 
not  up  to  me  to  reply  for  Mr.  Howard, 
for  he  is  no  doubt  thoroughly  competent 
to  give  Mr.  Robb  a  satisfactory  explana¬ 
tion  of  his  (Howard’s)  stand  on  this 
important  question,  if  he  so  desires. 

Mr.  Robb  is  correct  in  his  statement 
that  unemployment  is  “relatively  low” 
in  the  ranks  of  the  I.  T.  U.  However, 
he  surely  knows  that  that  stateinent 
allies  to  printers  holding  r^ular  situ¬ 
ations  and  that  lay-offs  have  been  “rela¬ 
tively  low."  In  other  words,  the  pre¬ 
vailing  business  depression  has  not,  as 
yet,  justified  reducing  the  regular  forces. 
'The  writer  also  wants  to  believe  that 
Mr.  Robb  is  sufficiently  acquainted  with 
composing  room  operation  to  realize  that 
no  composing  room  of  any  size  ever  car¬ 
ries  enough  regulars  to  get  out  the 
paper  every  night,  especially  the  Friday 
and  Sunday  editions.  It  wouldn’t  be  good 
business.  In  that  connection  a  perusal 
of  our  monthly  journal  will  convince 
anyone  that  work  has  fallen  off  consid¬ 
erably,  and  the  “subs,”  or  extra  men, 
are  not  “catching  on”  as  they  did  before 
the  crash. 

Mr.  Robb  is  right  in  his  contention 
that  a  certain  number  of  workmen  are 
required  to  be  on  the  job  regularly  re¬ 
gardless  of  the  number  of  pages  or  size 
of  the  paper.  He  fails  to  state,  however, 
that  that  very  essential  requirement  nec¬ 
essarily  raises  the  per-page  cost — but  he 
wants  to  blame  that  on  the  operator. 

But  let’s  talk  about  the  operator, 
whom  Mr.  Robb  seems  to  think,  should 
work  at  top  speed  from  the  time  he  gets 
his  first  take  until  quitting  time,  and 
hints  that  the  operator  is  expected  to 
get  the  limit  of  the  machine’s  capacity. 

Machine  operators  do  not  vary  one 
iota  from  any  other  class  of  workmen. 


They  might  lie  placed  in  three  classes. 
There  are  “naturally  fast”  operators. 
This  class  ojR-rate  with  a  natural  ease, 
without  fatigue  or  nervousness,  and  get 
up  a  big  string— without  wearing  them¬ 
selves  out.  There  are  fast  operators 
who  wear  themselves  out  in  a  few  years. 
It  is  quite  a  strain  on  this  class  to 
get  up  a  big  string.  Then  there  is 
the  mediocre  operator.  For  the  sake 
of  argument  we  will  assume  the 
latter  are  those  who  just  reach  the 
“dead-line.”  There  is  nothing  remark¬ 
able  about  these  three  classes;  one  will 
hnd  this  condition  in  all  other  classes 
of  workmen. 

Mr.  Robb  no  doubt  knows  that  practi¬ 
cally  all  union  offices  have  contracts 
with  sul)ordinate  unions  of  the  I.  T.  U. 
These  contracts  in  most  every  instance 
call  for  a  dead-line,  or  a  certain  number 
of  lines  or  ems  required  of  every  oper¬ 
ator  before  he  is  recognized  as  com¬ 
petent  to  work  in  that  particular  unicxi — 
or  office.  (Usually  the  business  office 
gets  a  daily  report  from  the  foreman 
as  to  the  amount  of  machine  composi¬ 
tion.  ) 

I  have  never  been  connected  with  an 
office  whose  operators  did  not  set  more 
type  than  which  the  contract  called  for, 
which  is  probably  the  reason  that  “high 
wages  are  secondary,”  as  Mr.  Robb  says 
in  his  article,  the  publishers  evidently 
appreciating  the  “conscientious  effort”  of 
their  force  of  operators  rather  than  de¬ 
preciate  the  “conscientious  effort”  of  the 
mediocre  operators  they  may  have  on 
their  force.  Most  publishers  with  whom 
1  have  come  in  contact  agree  that  the 
“naturally  fast”  man  should— and  does — 
rightfully  uphold  the  “dead-line”  man. 

Mr.  Robb  has  gathered  records  from 
ten  cities  and  discovers  that  the  present 
competency  is  21.9  per  cent  below  that 
of  pre-war  production.  On  the  face  of 
these  figures  it  appears  to  the  casual 
observer  that  the  operators  are  “laying 
down” — at  least  in  those  ten  cities.  The 
author  doesn’t  state  what  kind  of  com¬ 
position  the  present-day  operators  are 
setting.  Does  Mr.  Robb  believe  there 
was  as  much  “freak”  composition  in 
1913-17  as  there  is  today?  And  doesn’t 
he  know  that  in  spite  of  the  progress 
and  improvement  of  the  type-setting 
machines  that  “freak”  composition  still 
requires  many  changes  in  the  machine? 
Only  recently  the  Hearst  papers  cut  out 
much  freak  composition  in  order  to  get 
more  type.  I  will  venture  to  say  that 
many  papers  are  using  more  condensed 
type  than  they  used  in  the  former  period, 
in  which  event  Mr.  Robb  will  agree 
would  cut  down  ems  and  lines.  He  will 
probably  also  agree  that  the  advent  of 


the  tabloid  with  its  various  type  sizes 
and  measurements  and  the  fact  that  the 
operator  sets  much  more  display  ad  com¬ 
position  than  in  191.1-17  will  also  assist 
materially  in  lowering  the  number  of 
lines  and  ems,  but  iKisitively  does  not 
lower  competency;  on  the  other  hand  it 
raises  the  competency  of  the  operator, 
.Mr.  Robb’s  statistic>  to  the  contrary  not¬ 
withstanding. 

There  has  probably  been  a  contact 
signed  by  some  subordinate  union  since 
1917  lowering  the  dead-line;  if  so  I’ve 
never  heard  of  it.  And  no  doubt  there 
has  been  some  signed  with  “prevailing” 
dead-line,  but  in  most  instances  when 
new  contracts  are  signed  the  dead-line 
is  raised,  which,  in  itself,  puts  any 
“lower  competency”  argument  to  riot. 

Your  record,  gathered  a  few  weeks 
ago,  informed  us  of  the  reduced  number 
of  pages  of  most  newspapers — especi¬ 
ally  the  Sunday  issues.  It  is  a  known 
fact  that  the  less  pages  the  more  cost — 
per  page  (if  there  is  any  great  differ¬ 
ence).  A  wise  foreman,  however,  will 
shift  his  men  in  such  emergencies,  thus 
bolding  his  per-page  cost  near  normal. 
In  such  emergencies  is  when  a  foreman 
proves  his  worth.  Most  anyone  could 
make  good  as  foreman  when  business  is 
good,  the  paper  making  money,  print¬ 
ing  a  maximum  number  of  p^es. 

In  my  opinion  it’s  some  foremen’s 
standard  of  competency  which  this  de¬ 
pression  has  brought  to  light,  and  not 
the  operators. 

C.  McClure, 

125  N.  Adams  Street, 
Richmond,  Va. 

Mr.  McClure  misinterpreted  the  arti¬ 
cle  in  Editor  &  I’ubi.ishkr  of  Oct.  11 
if  he  took  it  as  an  attack  upon  the  ma¬ 
chine  operators.  In  no  way  was  it 
stated  or  implied  that  every  office  should 
strive  to  get  the  maximum  possible  pro¬ 
duction  every  hour  from  every  machine. 
That  is  not  possible  in  the  conduct  of 
any  daily  newspaper.  It  was,  and  is, 
maintained,  that  with  steadily  increasing 
investment  in  machinery  and  heavily  in¬ 
creased  wages  to  composing  room  em¬ 
ployes,  the  production  today,  measured 
in  thousand  ems  per  hour,  is  lower  than 
it  was  15  years  ago,  that  the  standard 
of  competency  is  lower,  that  the  union 
executive  council  does  not  sustain  dis¬ 
charges  for  incompetency  if  the  operator 
sets  the  minimum  stated  in  the  contract, 
and  that  the  union,  through  its  chapels, 
local  committees,  and  executive  council, 
has  obtained  control  over  employment 
of  its  members,  when  that  control 
should,  for  efficient  management,  be 
vested  in  the  foreman  as  the  publisher’s 
representative. 

Mr.  McClure  is  correct  in  stating  that 
the  character  of  composition  has  greatly 
changed  in  15  years  and  that  ffie  old 


standard  measurement  of  competency 
can  no  longer  be  universally  applied  He 
is  not  correct  in  stating  that  contracts 
generally  include  a  standard  of  com¬ 
petency,  or  that  this  standard  has  not 
lieen  Kiwered  in  local  contracts.  There 
is  ample  evidence  to  the  contrary. 

His  comments  niion  the  foreman's 
share  in  responsibility  for  increased 
costs  touches  a  very  important  phase  of 
the  subject,  for,  unless  the  foreman's 
situation  both  respecting  his  control  over 
the  men  in  his  charge  and  in  the  sup- 
|K)rt  authority  and  compensation  grantd 
him  by  his  employers  is  not  greatly  im¬ 
proved,  the  publisher  can  gain  no  ground 
that  the  union  has,  naturally  enough, 
usurped  in  a  period  when  other  phases 
of  operation  demanded  and  received 
most  of  the  man;igenient's  attention. 
— F.niTOR. 

CHECKING  CAMPAIGN  RESULTS 

Plan  to  Aid  Retailers  Carried  Out  in 
Muskegon,  Mich. 

dieck-up  of  results  of  a  campaign 
to  “Bust  ITic  Buyers’  Strike”  conduct¬ 
ed  by  the  Muskegon  (Mich.)  Chronicle 
and  the  merchants  and  service  clubs  of 
the  city,  Oct.  13-18,  was  begun  this 
week  with  a  view  to  presenting  the  fads 
to  national  headquarters  of  the  service 
clubs,  to  national  business  magazines  and 
to  other  cities  from  which  many  re- 
(luests  have  been  received.  Letters  have 
lieen  sent  to  30  business  firms  asking 
for  reports  of  gross  sales  for  the  past 
two  weeks  and  the  week  of  Oct.  ^2:, 
1929,  from  which  comparisons  will  R 
made.  The  individual  reports  will  be 
kept  confidential  and  the  aggregate  to¬ 
tals  will  be  made  public. 

The  campaign  was  conceived  by  L.  H. 
Rietdyk,  treasurer  of  the  Shaw  Walker 
Company.  It  was  proposed  to  the  sctv- 
ice  clubs  and  six  full-page  advertiK- 
ments  were  inserted  in  the  Chronicle, 
suggesting  that  the  man  with  a  job 
and  an  income  spend  some  money  dur¬ 
ing  the  ensuing  week  either  to  pay  bills 
or  buy  new  merchandise.  Persons  witb 
a  regular  annual  salary  of  at  lost 
$2,500  were  asked  to  sjiend  $100,  and 
those  with  an  annual  income  between 
$1,500  and  $2,.500  and  no  family  to  sup 
port  were  asked  to  buy  $50  worth  ot 
goods.  Members  of  the  six  co-operatiW 
clubs,  including  about  300  men  w 
women,  were  also  asked  to  spend  ?1W 
and  to  induce  at  least  five  or  10  ac¬ 
quaintances  to  do  the  same. 

Details  of  the  Muskegon  plan  wer 
explained  to  members  of  Lions  Int^' 
tional  Clubs  during  a  national  busu^ 
confidence  week  sponsored  this  w 
by  that  group.  The  Associated  Lw 
Imreaus  of  Michigan,  with  headquarte  > 
at  Muskegon,  also  adopted  the  plan- 
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What  ^^New  England  Day**  Means  to  the  National  Merchandiser 

^ho  Sells  the  Consumers*  Market  of 
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The  New  England  Council,  made  up  of  112 
New  England  leaders  in  all  branches  of  industry, 
business,  agriculture,  and  education  —  has  pro¬ 
claimed  “New  England  Day,”  which  is  being  held 
on  various  dates  during  September,  October,  and 
November,  at  more  than  50  New  England  commu¬ 
nities —  according  to  the  New  England  News  Letter. 

Its  primary  object  is  to  deliver  the  message  of  the 
“new  New  England”  throughout  the  six  States,  this 
main  object  as  set  forth  in  the  cartoon.  However, 
news  of  one  phase  of  New  England’s  “ability”  already 
is  nationally  known.  That  is  its  BUYING  ABILITY. 

To  the  great  majority  of  national  merchandisers  who 
ship  their  goods  into  New  England,  “New  England 
Day”  means  practically  every  business  day,  as  far  as 
orders  are  concerned.  That  the  Fall  and  Winter  of 
1930  will  only  heighten  this  conclusion  —  is  increased 
by  continual  evidences  of  expanding  manufactures 
and  trade  and  business  upturn. 


Ny  There  were  1 1  new  industries  launched  during  the 

Summer  and  19  expansions,  mostly  in  the  Massachusetts  area,  several  of  which  ran  into  the  millions, 
and  all  of  which  furnished  places  for  many  hundred  workers. 

The  largest  liner  ever  built  in  a  New  England  shipyard  was  launched  in  September,  costing 
$3,000,000  and  emphasizing  the  very  definite  shipbuilding  revival.  New  England  life  insurance 
sales  to  August  30th  were  reported  as  10%  more  than  for  the  same  period  last  year. 

Textile  trade  continues  to  improve;  also  the  local  wool  market,  consumption  in  raw  wool  increasing. 
There  is  seasonal  improvement  in  the  shoe  industry,  while  building  permits  for  the  week  ending 
September  30th  were  above  the  same  period  in  1929. 

If  you  need  any  further  message  from  the  “new  New  England”  —  it  can  be  summed  up  in  a  few  words 
which  mean  a  lot:  “Advertise  in  New  England  NOW”  —  and  in  these  New  England  newspapers: 


MASSACHUSETTS— PopuUtion,  3.1 
Circu¬ 
lation 

tt Attleboro  Sun  . (B)  6,298 

fBoiton  Eve.  American. ..  (E)  260,266 

tBoiton  Sunday  Advertiaer 

(S)  467.446 

•*Boiton  Globe  . (MftE)  308,364 

tBoiton  Transcript  . (B)  38,136 

tBoiton  Poat . (M)  374,863 

tBoiton  Post  . (S)  330,281 

'Brockton  Enterprise . (E)  24,809 

'Fitchburg  Sentinel  . (E)  11,886 

"HiverhUl  Gazette  . (E)  16,243 

"Lawrence  Eagle-Tribune 

(MftE)  23,811 

'Lynn  Item  . (E)  17,303 

"Lowell  Courier-Citizen  and 

Evening  Leader  ...(MftE)  17,677 

"New  Bedford  Standard 

Mercury  . (MftE)  30,977 

"New  Bedford  Sunday 

Standard  . (S)  23,463 

ttNorth  Adams  Transcript. (E)  10,676 

tPittsfield  Eagle  . (E)  19,409 

'Salem  News  . (E)  21,867 

ttTaumon  Gazette  . (E)  9,430 

■'Worcester  Telegram  and 

Evening  Gazette...  .(MftE)  103,420 
'Worcester  Sunday  Telegram 

(S)  32,391 


CONNECTICUT — Population,  1,380,631 


RHODE  ISLAND— PopuUtion.  604.397 


Circu¬ 

lation 

2,300 

lines 

10,000 

lines 

Circu¬ 

lation 

2,300  10,000 

lines  lines 

**BridceDort  Ppst-Tclcsram 

'Pawtucket  Times  . . 

. (E) 

(EftM) 

47,173 

.13 

.13 

30,390 

.09 

.09 

"Bridgeport  Post  . . 

. (S) 

23,968 

.10 

.10 

'Providence  Bulletin  . 

. (E) 

85,471 

.20(E) 

.27 

tHartford  Courant  . 

. (M) 

41,713 

.10 

.10 

^Providence  Journel  . 

....(M) 

44,812 

.12(E) 

.27 

tHartford  Courant  . 

. (S) 

63,433 

.13 

.13 

'Providence  Journal  . 

. (S) 

87,321 

.20 

.23 

tHartford  Times  .... 

. (E) 

61,316 

.13 

.13 

ttProvidence  News  . , , 

. (E) 

33,854 

.10 

.10 

fMiddletown  Press  . , 

. (E) 

8,663 

.03 

.03 

'Westerly  Sun  . 

..(EftS) 

5,333 

.04 

.04 

tfNaugatuck  News  . 

. (E) 

3,102 

.033 

.033 

tWoonsocket  Call  . . , 

. (E) 

15,949 

.06 

.06 

tNew  Haven  Register. .  (Eft S) 

38,202 

.16 

.15 

'New  London  Day . (E)  14,368  .06 

tNorwich  Bulletin  . (M)  14,133  .09 

**Norwalk  Hour  . (E)  7,694  .043 

tSouth  Norwalk  Sentinel. .  (E)  3,962  .043 

'Stamford  Advocate . (E)  12,669  .063 

MAINE — PopuUtion,  768,014 

"PortUnd  Press-Herald  Express, 

Sunday  Telegram  ..(MftE)  61,723  .20 

NEW  HAMPSHIRE— PopulaUon,  443,683 
'Concord  Monitor-Patriot. .  (E)  6,894  .03 

ttKeene  Sentinel  . (E)  4,326  .036 

'Manchester  Union- Leader 

(MftE)  33,694  .13 


VERMONT — PopuUtion,  332,428 


'Barre  Times  . 

.(E) 

7,273 

fBrattleboro  Reformer  . . , 

.(E) 

3,624 

'Burlington  Free  Press. . . 

(M) 

16,180 

'RutUnd  Herald  . 

(M) 

13,395 

tSt.  Johnsbury  Caledonian 

Record  . 

.(E) 

4.986 

'A.  B.  C.  Publishers’  Statement,  Oct.  1,  1930. 
^Government  Statement,  Oct.  I,  1930. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 
"A.  B.  C.  Publishers’  Statement,  April  1,  1930. 
ttGovernment  Statements,  April  1,  1930. 
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HOTEL  BULK  SALES  ARE 
DEBATED  BY  A.  B.  C. 


(Continued  from  page  6) 


lessening  excessive  trade  aid  by  defining 
what  is  proper  for  a  newspaper  to  do 
in  this  resp^t.  We  could  agree  upon 
what  is  legitimate  free  publicity.  You 
publishers  could  set  up  official  commit¬ 
tees  to  study  sound  principles  of  rate 
making,  which  would  justify,  reduce  or 
eliminate  the  differential,  you  could  es¬ 
tablish  and  observe  stan^rds  of  adver¬ 
tising  appeal.  Both  in  the  local  and  the 
national  field,  which  would  make  it  more 
reliable  and  informative,  and  thus  raise 
its  value  t<i  the  advertiser  and  its  price 
to  yourselves. 

“To  clean  up  the  situation,  newspapers 
may  for  a  time  suffer  a  shrinkage  in 
volume  and  perhaps  also  in  gross  income. 
But  the  loss  will  be  only  temporary  and, 
I  fell  confident,  precede  a  real  advance^ 
in  both  gross  and  net.  There  may_  l>e 
less  linage  perhaps,  and  less  circulation, 
but  more  successful  advertisers,  ano 
higher  rates.  I  believe  the  future  of 
advertising  lies  in  that  direction.” 

“The  great  bulk  of  advertising  is  re¬ 
liable.  The  great  bulk  of  newspaper  cir¬ 
culation  is  sound.  The  great  bulk  of  ad¬ 
vertising  service  is  experienced  and  hon¬ 
est.  The  waste  and  abuses  I  have  men¬ 
tioned  are  a  minority  element ;  they  are 
the  barnacles  which  threaten  the  prog¬ 
ress  and  safety  of  the  whole.  We  have 
great  faith  in  the  newspaper  medium;  it 
has  accomplished  much;  it  will  accom¬ 
plish  more.” 

In  the  absence  of  Ralph  Starr  Butler, 
vice-president.  General  Foods  Corpora- 
tirm.  Guy  Smith,  advertising  director  of 
Libby.  McNeill  and  Company,  read  his 
address  “Is  the  Growing  Detail  in 
A.B.C.  Reports  Justified?”  He  made 
a  plea  for  an  organized  system  to  edu¬ 
cate  space  buyers  to  use  the  A.B.C. 
forms. 

“I  have  been  asked  to  talk  to  my  fel¬ 
low-members  of  the  audit  bureau  of 
circulations  about  some  phases  of  the 
A.B.C.  and  its  relations  to  its  members 
which  are  of  particular  interest  to  my¬ 
self  as  an  advertiser,”  he  said. 

“The  A.B.C.  was  founded  for  the 
purpose  of  providing  for  advertisers 
and  agencies  such  important  facts  with 
regard  to  circulation  as  would  enable  a 
space  buyer  to  base  his  conclusions  on 
facts  rather  than  claims.  One  of  the 
most  interesting  developments  during 
the  sixteen  years  the  A.B.C.  has  been 
in  existence  has  been  the  gradual  ex¬ 
pansion  of  the  number  of  facts  about 
circulation  that  the  bureau  has  sought 
to  audit,  and  which  have  found  expres¬ 
sion  in  the  growth  of  the  bureau’s  rules 
and  regulations  and  in  a  comparable 
growth  in  the  content  of  the  publisher’s 
statements  and  audit  reports.  In  other 
words,  the  A.B.C.  today  provides  for 
the  space  buyer  facts  about  circulation 
in  considerably  greater  detail  than  was 
formerly  the  case,  and  from  time  to 
time  still  further  detail  is  asked  for. 

“This  development  has  unquestionably 
added  to  the  cost  of  A.B.C.  operation, 
and  I  assume  that  it  has  also  added  to 
the  cost  of  maintaining  circulation 
records  in  the  offices  of  our  publisher 
members.  So  far  has  this  movement 
gone  that  it  is  pertinent  to  scrutinize 
it  and  to  reach  a  conclusion  as  to 
whether  or  not  the  bureau  is  on  the 
right  track  in  making  its  reports  keep 
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pace  with  the  demands  for  more  and 
more  detailed  facts. 

“It  is  my  observation  that  publishers 
in  the  main  are  entirely  willing  to  spend 
any  reasonable  amount  of  money  in  the 
maintenance  of  their  circulation  records 
to  provide  a  complete  picture  of  their 
circulation  sources  and  methods,  if  this 
information  is  useful  to  and  is  used 
by  those  for  whom  it  is  intended.  I 
believe,  too,  that  the  publishers,  whose 
dues  represent  the  largest  proportion 
of  the  bureau’s  income,  are  entirely  will¬ 
ing  to  pay  even  more  for  their  mem¬ 
berships  if  the  money  so  raised  is  nec¬ 
essary  to  audit  and  to  disseminate  perti¬ 
nent  circulation  facts  that  advertisers 
and  agencies  will  use.  To  the  extent 
that  publi.shers  question  the  desirability 
of  a  further  amplification  of  circulation 
data  in  A.B.C.  forms,  and,  perhaps,  even 
the  extent  to  which  the  reports  now  go, 
I  susupect  that  they  arc  inspired  by  a 
suspicion  that  the  amount  of  informa¬ 
tion  now  given  is  not  used  to  an  extent 
to  justify  its  cost. 

“I  have  encountered  one  .school  of 
thought  among  A.B.C.  members,  which 
reasons  somewhat  along  the  following 
lines : 

“Why  provide  the  space  buyer  with 
any  detail  at  all?  Why  not  be  content 
with  a  total  for  net  paid  circulation, 
broken  down  perhaps  in  accordance  with 
the  present  paragraph  8.  but  with  little 
additional  except  possibly  state  or 
province  circulation  where  a  publica¬ 
tion  is  national  or  .sectional  in  scope? 

“Here  is  a  radical  suggestion  that 
cannot'  be  disemissed  simply  because  it 
is  radical.  1  confess  to  having  harbored 
some  such  idea  myself  at  times.  I  have 
seen  enough  space  buying  that  is  not 
based  on  careful  scrutiny  of  complete 
.\.B.C.  audits  (and  I  confess  to  having 
participated  in  some  of  it),  to  make  me 
admit  that  the  complete  audit’  forms 
are  not  universally  used  to  solve  the 
problem  of  media  .selection. 

“There  is  one  further  fact  that  is 
pointed  out  by  those  who  question  the 
flesirability  of  adding  to  the  complete¬ 
ness  of  circulation  data  on  A.B.C.  forms. 

“They  claim  that  in  the  great  majority 
of  instances  the  demand  for  additional 
circulation  data  has  not  come  from  space 
buyers,  but  it  has  come  from  publishers 
themselves.  This  is  true.” 

The  speaker  reviewed  the  original 
purposes  of  A.B.C.  and  explained  how 
changes  have  come,  both  in  methods,  and 
uses  of  the  service.  Also,  he  said,  a  new 
generation  of  space  buyers  has  grown 
up  whose  personal  experience  does  not 
span  the  old  system  of  advertising. 

“If  those  who  buy  space  do  not  always 
use  the  complete  circulation  data  the 
Audit  Bureau  now  privides,  either  be¬ 
cause  they  do  not  realize  its  significance 
or  becau.se  they  think  that  other  tasks 
will  better  utilize  their  time,”  he  de¬ 
clared,  “I  submit  that  the  bureau  and 
its  members,  both  as  an  organization 
and  as  individuals,  have  failed  in  an 
imjwrtant  part  of  their  task.  In  short, 
we  have  not  done  an  adequate  job  of 
education. 

“In  my  opinion  the  next  great  step 
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should  be  along  these  educational  lines, 
and  everything  possible  should  be  done 
to  accomplish  this  educational  purpose 
until  either  the  forms  are  used  as  freely 
and  as  universally  as  they  should  be, 
or  until  we  have  proved  that  advertisers 
are  blind  to  their  own  interests  and  that 
it  is  futile  to  try  to  help  those  who  will 
not  help  themselves.  Only  after  every¬ 
thing  possible  has  been  done  and  until 
one  or  the  other  of  these  alternative 
ends  has  been  achieved  should  we  weary 
in  well  doing  and  give  consideration  to 
any  withdrawal  from  the  advanced  posi¬ 
tion  with  respect  to  the  detail  of  circu¬ 
lation  data  that  we  now  occupy.  The 
publishers  and  the  advertisers  most  con¬ 
cerned  with  the  operations  of  the  A.B.C. 
have  prepared  a  text  book  reasonably 
complete  and  exceedingly  valuable.  The 
fact  that  the  student  does  not  study  his 
lesson  is  no  argument  against  the  value 
of  the  lesson  or  against  the  desirability 
of  spending  time  and  money  to  obtain 
his  studious  cooperation.” 

“I  have  no  program  to  propose  for  the 
educational  procedure  that  1  am  advo¬ 
cating.  I  am  only  urging  the  adoption 
of  a  point  of  view  that  will  permit  and 
encourage  the  expenditure  of  consider¬ 
able  sums  if  necessary  for  the  accom¬ 
plishment  of  this  desirable  purpose.  I 
believe  appropriate  procedure  can  l)e 
formulated  if  the  principle  is  accepted. 
I  can  even  imagine  the  extreme  of  a 
series  of  schools  conducted  by  the 
A.B.C.  for  those  who  purchase  advertis¬ 
ing  space.  I  can  imagine  regular  courses 
of  study  having  to  do  both  with  the  gen¬ 
eral  value  of  the  Audit  Bureau  to  ad¬ 
vertisers  and  also  having  to  do  with  the 
countless  intricacies  of  circulation  pro¬ 
cedure,  a  knowledge  of  which  is  essential 
to  a  proper  interpretation  of  A.B.C. 
forms. 

“In  this  educational  plan,  we  are  likely 
to  have  an  ally  whose  unwelcome  pres¬ 
ence  in  the  business  picture  can  be 
turned  to  the  advantage  of  the  Bureau. 
The  present  industrial  and  business  re¬ 
adjustment  is  likely  to  change  the  point 
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of  view  of  advertisers  with  regard  to 
many  things  that  they  have  done  in  the 
past.  The  Audit  Bureau  grew  up  in  an 
era  of  advancing  commercial  prosperity. 
During  most  of  the  years  of  its  exist¬ 
ence  business  has  been  on  the  up-grade. 
Sales  were  increasing,  prices  were  rising, 
buying  was  easy,  money  was  free.  Ap¬ 
propriations  were  obtained  without  too 
great  difficulty.  Why  worry  about  a 
little  waste  here  and  there  in  advertis¬ 
ing  expenditure,  regardless  of  the  direc¬ 
tion  the  expenditure  took? 

“Now  all  this  has  changed.  Despite  a 
desirable  optimism,  there  is  a  suspicion, 
at  least,  that  for  the  next  few  years  we 
shall  all  be  watching  our  exjKnditures 
more  closely  than  in  the  past.  Each  dol¬ 
lar  of  expenditure  will  be  required  to 
carry  a  little  bit  more  of  the  sales  bur¬ 
den.  Appropriations  will  be  more  severely 
scrutinized  and  less  casually  voted.” 
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CLUB  PLANS  PARADE 
TO  SPUR  BUSINESS 


Syracuse  Organizations  Join  in  Ad¬ 
vertising  Club’s  Preparations 
to  Move  Up  Holiday 
Sales 


A  pre-Christmas  street  spectacle  is 
being  planned  on  Nov.  29  by  the  Syra¬ 
cuse  (N.Y.)  Advertising  Club  to  stimu¬ 
late  holiday  trade.  Luncheon  clubs, 
trade  organizations,  churches,  schools, 
manufacturing  plants  and  various  civic 
organizations  will  cooperate  in  the  ven¬ 
ture,  according  to  H.  M.  Messenger, 
president  of  the  Advertising  Qub. 

By  conducting  the  event  in  the  latter 
part  of  November  the  Club  members  be¬ 
lieve  they  can  move  the  bulk  of  the  holi¬ 
day  buying  period  ahead  at  least  two 
weeks.  By  accomplishing  this,  it  is  be¬ 
lieved  thousands  of  extra  salespeople 
will  be  employed  for  a  longer  period 
than  usual  and  will  be  provided  with 
enough  money  before  Christmas  to  par¬ 
ticipate  themselves  in  the  buying. 

A  feature  of  the  event  will  be  a  pa¬ 
rade  several  miles  long,  with  stores  pre¬ 
senting  special  attractions  and  varied 
costume  effects.  All  Central  New  York 
will  be  invited  to  attend  the  Syracuse 
celebration.  Airplanes  will  be  used  to 
advertise  the  event  in  all  the  neighboring 
communities  and  special  arrangements 
will  be  made  to  entertain  out-of-town 
guests,  ^dio  talks  over  local  stations 
will  be  given  nightly  to  arouse  interest 
in  the  event  all  through  Central  New 
York  and  merchants  plan  extensive 
newspaper  advertising  to  run  simultane¬ 
ously. 
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YEAR’S  EXPERIENCE  WITH 
TELETYPESETTER  TOLD 


(Continued  front  page  11) 


pose  of  setting  telegraphic  news  directly 
by  wire  from  a  point  remote  from  the 
typesetting  machine.  Obviously,  the 
thousands  of  small  newspapers  in  the 
United  States  which  use  little  and  in 
some  cases  no  telegraphic  news  wouldn’t 
be  much  interested  in  the  Teletypesetter 
if  used  only  in  this  way. 

However,  they  would  be  interested  in 
reducing  composition  costs  by  using  the 
Teletypesetter  in  the  manner  in  which  it 
is  used  in  the  News-Index  composing 
room — to  set  type  from  copy  originating 
within  the  plant. 

Mr.  Ashton  visions  Teletypesetter- 
equipped  Linotypes  used  in  groups  ol 
three,  each  group  operated  by  one  expert 
Linotype  operator  from  tape  punched  out 


by  two  skilled  perforator  operators. 
These  latter  might  be  women,  receiving  a 
total  salary  scarcely  larger  than  that  of 
a  single  Linotype  operator.  Thus  the 
salary  of  one  operator  would  be  saved 
and  the  machines  would  be  setting  more 
copy  than  if  manually  operated.  With  a 
large  number  of  machines  in  use  there 
probably  would  be  an  opportunity  to  effect 
still  greater  savings. 

No  labor  trouble  has  arisen  to  affect 
the  operation  of  the  Teletypesetter  in  the 
News-Index  plant.  The  composing  room 
is  non-union,  although  some  other  me¬ 
chanical  departments  are  organized. 
Some  union  men  came  to  inspect  the 
Teletypesetter  last  winter  and  seemed 
chiefly  impressed  by  the  fact  that  at  the 


time  one  person  (the  boy  who  operates 
the  perforator)  was  working  full  time  to 
keep  it  going  and  another  the  (Linot^e 
operator)  was  spending  part  of  his  time 
on  it. 


JOHNSON  WELCOMED 


Walter  G.  Johnson,  business  manager, 
Jackson  (Miss.)  Daily  News,  returning 
from  a  six-months’  vacation  in  Colorado 
and  other  western  states,  was  welcomed 
by  the  News  staff  and  a  large  number 
of  citizens  recently.  He  motored  back. 
A  full  column  editorial  in  the  Daily 
News,  signed  by  Frederick  Sullens,  ed¬ 
itor,  also  welcomed  the  business  man¬ 
ager.  _ 


Last  winter,  Mr.  Ashton,  who  for  some 
years  was  in  charge  of  a  shop  which  set 
type  for  law  books,  decided  to  try  the 
Teletypesetter  on  book  composition — in  a 
small  way,  of  course.  Accordingly  he 
set  the  type  for  two  small  pamphlets  on 
the  new  machine.  This  was  the  first 
time  it  had  been  used  by  anyone  for  any¬ 
thing  but  newspaper  composition. 

The  type  used  in  the  first  pamphlet 
was  ten-point  Old  Style,  twenty  picas 
wide,  making  28  pages  50  picas  deep  with 
ten  three-line  initial  letters  and  matter  to 
be  run  around  nine  small  cuts.  The  tape 
was  punched  and  the  type  set  with  un¬ 
usual  speed  and  accuracy,  according  to 
Mr.  Ashton. 

Soon  after  this,  when  another  pamphlet 
job  came  along,  he  again  used  the  Tele¬ 
typesetter.  This  was  a  booklet  which 
made  48  pages  40  picas  deep  when  com¬ 
pleted.  It  was  set  in  ten-point  Benedic¬ 
tine.  twenty-one  picas  wide.  The  change 
in  the  size  of  type  and  width  of  slug  in¬ 
volved  no  other  operations  than  those 
necesMry  to  change  a  manually-operated 
machine. 

Mr.  Ashton  says  that  the  speed  and  ac¬ 
curacy  with  which  this  type  was  set  on 
the  Teletypesetter  have  convinced  him 
that  this  machine  can  be  used  for  setting 
^k  and  pamphlet  composition,  and  that 
it  will  cut  composition  costs  on  this  type 
of  work  more  than  thirty-five  per  cent  by 
a  conservative  estimate. 

This  applies  also  to  ordinary  news¬ 
paper  composition  and  job  work.  The 
results  obtained  with  this  machine  indi¬ 
cate  that  in  continuous  operation  over  a 
period  of  days  it  will  average  thirty-five 
per  cent  more  type  per  hour  than  an 
^mary  manually-operated  machine. 
The  mistakes  per  galley  will  average 
about  fifty  per  cent  of  those  made  in  a 
^lley  of  type  set  on  an  ordinary  machine. 
Also,  the  boy  who  operates  the  perforator 
lor  this  machine  receives  only  about  half 
Ih*  *3lary  of  a  skilled  Linotype  operator. 

After  watching  the  operation  of  the 
machine  for  more  than  a  year  Mr.  Ashton 
•jas  reached  the  conclusion  that  it  has  a 
definite  future  in  newspaper  and  job  com¬ 
position  quite  apart  from  that  originally 
contemplated  by  its  inventors.  They  de¬ 
veloped  the  machine  solelv  for  the  our- 
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OFFICERS  OF  NEW  SOUTHERN  GROUP 


Photo  shows  offirerg  and  directors  of  the  Southern  Circulation  Manafteis' 
Association  elected  in  Birmingham,  Ala.  They  are,  front  row,  left  to  right: 
J.  L.  Barksdale,  Miami  Herald;  E.  D.  Hood,  Savannah  Morning  News;  M.  W. 
Morgan,  New  Orleans  Times-Picayune;  Miss  Cecil  Dodd,  Clarksdale  (Miss.) 
Register;  F.  Goidschmid,  Memphis  Commercial  Appeal;  and  extreme  left, 
back  row,  R.  S.  Nix,  Birmingham  Post,  directors.  Horace  Powell,  Nashville 
Banner,  secretary-treasurer;  Wilbur  Davis,  Memphis  Commercial  Appeal, 
second  vice-president;  Jim  Black,  New  Orleans  Times-Picayune,  first  vice- 
president;  Don  R.  Davis,  Birmingham  Age-Herald  and  News,  president. 


Circulation 


DAVIS  HEADS  SOUTHERN 
CIRCULATION  GROUP 


Birmingham  Man  Elected  President 
at  Organization  Meeting — At¬ 
lanta  Selected  as  Next 
Convention  City 


The  Southern  Circulation  Managers’ 
Association  was  formally  organized,  of¬ 
ficers  elected  and  .Atlanta  selected  as  the 
1931  convention  city  at  a  two-day  con¬ 
vention  held  in  Birmingham  Oct.  15 
and  16. 

EKm  R.  Davis,  circulation  manager  of 
the  Birmingham  Nctvs  and  Age-Hcrald 
was  elected  president;  Jim  Black,  cir¬ 
culation  manager.  New  Orleans  Times- 
Picayune,  first  vice-president ;  Wilbur 
Davis,  Memphis  Commercial  Appeal, 
second  vice-president,  and  Horace 
Powell,  circulation  manager,  Nt^h^nllc 
Banner,  secretary-treasurer.  Directors 
are:  J.  L.  Barksdale,  Miami  Herald; 
E.  D.  Hood,  Sarannah  Morning  News; 
W.  M.  Morgan,  country  circulation 
manager,  Times-Picayune ;  Miss  Cecil 
Dodd,  Clarksdale  (Miss.)  Daily  Reg¬ 
ister;  F.  Goidschmid,  Commercial  .Ap¬ 
peal  and  R.  S.  Nix,  the  Birmingham 
Post, 

Greetings  from  the  Carolinas’  Circu¬ 
lation  Managers’  Association  were 
brought  by  \V.  H.  Brandon,  of  the 
Charlotte  Observer, 

At  the  opening  of  the  final  session 
President  Davis  and  Mr.  Black  were 
presented  traveling  bags  by  the  circu¬ 
lators  for  their  efforts  in  perfecting  the 
organization.  Mr.  Davis’  election  as 
first  president  was  by  acclamation  on 
motion  of  R.  B.  Kinard,  of  the  Atlanta 
Georgian. 

More  than  50  delegates  attended. 
Committees  for  the  coming  year  were 
appointed  and  it  was  decided  to  publish 
a  bulletin. 

No  set  sp^hes  were  made  but  a  num¬ 
ber  of  subjects  were  discussed  among 
them,  “How'  to  Along  With  Your 
Competitor,”  led  by  R.  S.  Nix,  Birm¬ 
ingham  Post;  “Paddle  Your  Own 
Canoe  and  Fight.”  led  by  Jim  Black; 
and  “Circulation  Promotion.”  led  by  W. 
C.  Dreyfus,  Birmingham  News. 

L.  G.  Leech,  secretary  of  the  .American 
Newspaper  Boys  Association,  sponsoring 
the  first  annual  patriotic  pilgrimage  of 
the  Newspaper  Boys  of  America  to 
Washington  during  the  Christmas  holi¬ 
day,  explained  the  purpose  of  the  trip, 
which  was  first  suggested  by  President 
Hoover.  Several  Southern  papers  are 
cooperating  in  the  journey. 


MAKING  DAILY  COLLECTIONS 


Youngstown  (O.)  Telegram  Finds 
Returns  Are  Decreased 

All  newsstand  routes  of  the  Youngs¬ 
town  (O.)  Telegram  have  been  put  on 
a  daily  collection  basis. 

This  system,  it  is  reported,  has  not 
only  reduced  returns  considerably  but 
has  also  increased  collections  18  per  cent 
monthly,  and  8  per  cent  on  all  cash  col¬ 
lections.  These  figures  are  based  on  a 
monthly  average  for  the  past  eight 
months  of  1930  as  against  the  same  eight 
nranths  of  1929. 


Daily  Entertains  Carriers 

Fifty  carriers  and  newspaper  boys  of 
the  Mcridan  (Conn.)  Record,  were  enter¬ 
tained  at  a  dinner  and  theatre  party  re¬ 
cently  by  Arthur  EL  Owen,  circulation 
manager.  E.  E.  Smith,  publisher,  an¬ 
nounced  the  paper’s  “pilgrimage”  to 
Washington  next  December,  when  four 
outstanding  carriers  will  be  the  guests 
of  the  paper  for  three  days. 


Sent  Carriers  To  Washington 

In  recognition  of  the  services  of  its 
carriers  in  a  recent  successful  circula¬ 
tion  campaign,  the  South  Bend  Tribune 
sent  the  17  prize  winners  to  Washington. 
They  were  chaperoned  by  Neil  C. 
Snyder  and  Nelson  E.  Dodge,  manager 
and  assistant  manager  respectively  of  the 
Tribune  circulation  department. 


NEWELL  HEADS  OHIO 
CIRCULATION  CHIEFS 

Toledo  Blade  and  Times  Man  Elected 
President  at  Columbus  Meet¬ 
ing — Stodgkill  Addresses 
Members 


The  effect  of  the  business  depression 
on  newspaper  circulation  was  the  prin¬ 
cipal  topic  of  discussion  at  the  annual 
fall  meeing  of 
the  Ohio  Circu' 
lation  Managers 
Association  held 
in  the  Neil  house, 
(Jolumbus,  Oct. 
15. 

Frank  S.  New¬ 
ell,  circulation 
manager,  T oledo 
Blade  and  Times, 
and  assistant 
business  man¬ 
ager  of  the  Blade, 
was  elected  pres- 

Fsaxx  S.  Newell  ‘denj  to  succeed 
C.  L.  Sink,  cir¬ 
culation  manager,  Zanesville  Times-Re- 
carder.  Shields  Dunskar,  Cincimutti 
Post,  was  elected  vice-president  and 
Glenn  0)x,  Springfield  News  was  re¬ 
elected  secretary-treasurer. 

Howard  Stodghill,  chairman  of  the 
Audit  Bureau  of  Circulations  committee 
of  the  International  Circulation  Man¬ 
agers  Association,  was  the  only  outside 
speaker  on  the  program.  Mr.  Stodg¬ 
hill  spoke  Wednesday  morning,  and  de¬ 
voted  his  address  largely  to  a  discussion 
of  whether  hotel  sales  should  be  included 
in  bulk  sales  and  whether  insurance 
policies  were  premiums  or  were  used  as 
a  service  to  readers. 

Following  Mr.  Stodghill’s  address, 
most  of  the  day  was  taken  up  with  a 
series  of  round  table  discussions.  The 
three  mo.st  important  subjects  discussed 
were:  1.  What  effect  has  the  business 
depression  had  on  rural  route  circula¬ 
tion?  2.  What  effect  has  the  closing 
down  of  factories  had  on  circulation  in 
the  larger  cities?  3.  What  is  being  done 
by  newspapers  in  large  and  small  cities 
toward  cutting  down  expenses  in  the  cir¬ 
culation  department.'’ 

The  question  discussed  at  greatest 
length  was  the  one  regarding  the  effect 
of  bad  times  on  circulation  among  the 
farmers.  No  definite  conclusions  were 
reached  on  any  of  the  subjects,  but  all 
were  debated  at  length  and  in  detail. 

Mr.  Sink,  retiring  president,  presided 
at  the  session.  The  annual  two-day 
spring  meeting  will  be  held  at  the  Neil 
house.  Columbus,  April  8  and  9,  when 
Mr.  Newell  will  be  in  charge. 


ENTERTAINED  16,000  CHILDREN 

Salt  Lake  Tribune  Presented  Tickets 
to  U.  S.  Marine  Band  Concerts 

.Sixteen  thousand  school  children  of 
Utah  and  Idaho  were  entertained  at  two 
concerts  of  the  United  States  Marine  Band 
by  the  Salt  Ijtke  Tribune  upon  the  recent 
visit  of  the  organization  to  the  city.  The 
concerts  were  under  the  direction  of  the 
University  of  Utah. 

The  Tribune  bought  all  of  the  tickets 
to  two  matinee  concerts  and  presented 
them  to  the  children  through  school  sup¬ 
erintendents.  The  Denver  &  Rio  Grande 
Railroad  ran  special  trains  to  accommo¬ 
date  the  crowds.  The  entertainment  was 
staged  under  the  direction  of  Stephen  J. 
Moloney,  Tribune  promotion  manager. 


Introduces  Golf  Puzzle 

.A  new  puzzle,  which  is  a  combina¬ 
tion  of  golf  and  cross-word  problems 
has  lieen  introduced  by  Bell  Syndicate, 
Inc.  It  is  called  “Pencil  (Jolf”.  A  course 
is  mapped  out  in  a  four-column  box  and 
the  distance  between  the  holes  are  marked 
in  short  dashes,  each  representing  a  let¬ 
ter.  An  initial  letter  starts  the  course 
and  at  each  hole  another  initial  letter  is 
provided.  The  idea  is  to  supply  words 
between  the  holes  which  will  fit  the  num¬ 
ber  of  designated  spaces  and  start  and 
end  with  the  given  letters.  Each  letter 
used  counts  a  stroke. 


Minister  Circulation  Manager 

The  Rev.  R.  C.  Crosby,  who  resigned 
recently  as  pastor  of  the  United  Brethren 
Church  in  Port  Clinton,  O.,  to  accept  a 
Cleveland  pastorate,  also  has  resigned 
his  new  pulpit  to  become  circulation 
manager  of  the  Port  Clinton  Republican 
Herald.  Before  entering  church  work 
the  Rev.  Mr.  Crosby  had  experience  as 
a  newspaper  man. 


Awards  Lawn  Prizas 

Cash  awards  amounting  to  $5,000  have 
been  distributed  among  the  195  prize 
winners  in  the  Chicago  Tribune  Home 
Lawn  Competition.  A  score-card,  ori¬ 
ginated  by  the  Tribune  was  used  in 
computing  the  winners.  Each  received  a 
gold  embossed  certificate. 


New  Newsboys*  Paper 

The  first  issue  of  the  Newsboy 
Herald,  new  monthly  newspaper  of  the 
Toledo  Newsboys’  Association,  made  its 
appearance  last  week. 


Adds  Saturday  Nigbt  Edition 

The  Bridgeport  (Conn.)  Sunday  Her¬ 
ald,  has  added  a  Saturday  night  bulldog 
edition.  The  Herald  recently  added  a 
magazine  section  to  its  city  edition. 


TEXAS  CIRCULATORS 
MEET  IN  DALLAS 

C.  C.  Moore  Elected  President  of  As¬ 
sociation — Proposed  Change  ia 
A.  B.  C.  Rules  Vetoed — Economy 
Measures  Discussed 


C.  C.  Moore.  Austin  American  States¬ 
man,  was  elected  president  of  the  Texas 
Circulation  Managers  Association  at  its 
annual  session  in  Dallas,  Oct.  17-18 
George  W.  McDaniel,  Abilene  Reporter 
was  elected  vice-president,  and  H.  e! 
Murphee,  Houston  Chronicle,  was  re¬ 
elected  secretary  and  treasurer.  Jack 
Estes,  Dallas  News,  is  the  retiring  pres¬ 
ident. 

Proposed  changes  in  publisher’s  report 
blanks  by  the  Audit  Bureau  of  Circula¬ 
tions  were  disapproved  by  the  convention 
in  a  resolution.  The  possibility  of  lower 
zone  rates  to  newspapers,  solicitation  bj 
carriers,  telephone  and  canvassers,  econ¬ 
omy  and  street  sales  were  among  the 
subjects  discussed. 

Dallas  newspapers  were  host  to  the 
circulators  at  a  banquet  which  had  Bee- 
man  Fisher,  of  the  Texas  Power  and 
I-ight  Company,  and  G.  B.  Dealey.  pub¬ 
lisher,  Dallas  Netvs  and  Journal,  as 
speakers. 

Following  adjournment,  many  members 
of  the  association  went  on  a  fishing  trip 
at  Lake  Worth  near  Fort  Worth.  The 
next  convention  will  be  held  in  Austin. 

The  Texas  circulators  went  on  record 
as  opposing  the  present  A.  B.  C  ruling 
on  bulk  sales.  They  felt  that  papers 
going  into  hotels  to  be  distributed  among 
guests  should  be  counted  as  paid  circula¬ 
tion  and  not  bulk  sales.  The  advisability 
of  using  waxed  paper  wrapping  to  pro¬ 
tect  delivered  newspapers  from  rain,  par¬ 
ticularly  on  out-of-town  routes,  was  dis¬ 
cussed. 

-A  guest  and  speaker  at  the  Dal¬ 
las  convention  was  J.  S.  Parks,  Fort 
Smith  (Ark.)  Times-Record,  president 
of  the  Southern  Newspaper  Publishers 
Association.  He  called  the  circulation 
manager  the  most  important  part  of  a 
newspaper.  Discussing  reader  interest, 
he  ranged  newspaper  contents  in  this  or¬ 
der:  (iomics,  pictures,  local  stories,  and 
then  features.  Parks  said  the  editorial 
page  is  read  by  10  per  cent  of  the  read¬ 
ers.  Women  readers,  he  declared,  num¬ 
ber  15  per  cent  more  than  men  readers 
Discussions  indicated  that  night  baseball 
has  not  affected  newspaper  street  sales 
much. 


A.P.  MANAGER  HONORED 


Hartford  Press  Club  Host  to  Willisn 
J.  G.  Myers 

William  J.  G.  Myers,  chief  of  the 
Connecticut  bureau  of  the  Associated 
Press  and  37  years  with  the  organia- 
tion,  was  honored  at  a  banquet  by  the 
Hartford  Press  Club,  Oct.  15. 

Speakers  included  E.  Robert  Steven¬ 
son,  editor-in-chief,  Waterbury  (Conn.) 
American  and  Republican;  John  Beck- 
ley,  president  of  the  Press  Club;  Charles 
C.  Hemenway,  editor,  Hartford  Titius. 
William  Sheehan,  Hartford  broker  and 
former  newspaper  man. 

The  Hartford  Press  Club,  following 
the  dinner,  elected  officers  as  follows 
President,  Maurice  R.  Cronin;  vit*' 
president,  Sereno  B.  Gammell;  treasurer. 
Jack  Elliott ;  secretary,  John  R.  Case; 
assistant  treasurer,  Theodore  E.  Bw 
assistant  secretary,  Theodore  L.  Holden 


NEW  UPMAN  NOVEL 

Ives  Washburn,  Inc.,  in  January  will 
publish  "The  Night  Is  Long,”  a  sewnd 
novel  by  William  R.  Lipman  of  the  Nitf 
York  World  News  Service.  Lipm^J 
first  novel,  “Yonder  Grow  the  Daisies, 
was  published  last  year  and  later  w^‘ 
produced  as  a  talkie  by  Fox  titleO 
“Double-Cross  Roads.” 


New  Premium  Firm 

Donald  F.  Duncan,  28  North 
street,  Chicago,  has  incorporated  ww 
capital  of  $25,000  to  engage  m  W 
premium  and  toy  business. 
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3  SALES  ADVANTAGES 
IN  NaRETURN  POLICY 

Carrier*  and  Wholesaler* 
All  Pu*h  Newspaper  to  Pre¬ 
vent  LfOsSr  I—  Boyle 
Declares 


Non-returnable  newspapers  have  a 
three-fold  sales  advantage  over  news¬ 
papers  that  are  returnable,  according  to 
bhn  L.  Boyle,  circulation  manager  of 
the  Albanv  (N.Y.)  Times-Union,  a 
Hearst  daily.  Mr.  Boyle  created  con¬ 
siderable  discussion  on  the  subject  at 
last  week’s  convention  of  the  New  York 
State  Circulation  Managers  Association 
in  Albany. 

‘‘Experience  has  shown  that  for  a 
number  of  years  the  burden  of  returns 
has  been  increasing  in  magnitude,”  Mr. 
Boyle  declared.  ‘‘The  sales  by  retail 
dealers  of  non-retuniable  papers  are  in 
most  cases  very  good  and  satisfactory. 
The  reason  for  this  is  that  the  dealer 
knowing  that  the  particular  newspaper 
is  non-returnable,  makes  every  effort  to 
sell  it,  in  order  to  dispose  of  every  copy 
and  thereby  avert  loss.  The  dealer  thus 
becomes  an  agent  in  fact  and  his  store 
an  agency  for  the  non-returnable  pub¬ 
lication,  with  a  spirit  and  desire  to  pro¬ 
mote  its  sale. 

‘‘You  will  find  that  on  stands  and  in 
news  stores  the  non-returnable  paper  is 
given  a  position  of  advantage ;  it  is 
placed  where  it  will  the  more  readily  at¬ 
tract  attention  of  the  prospective  pur¬ 
chaser,  an  d  where  it  will  make  the 
strongest  selling  appeal. 

“Under  these  conditions  the  occasional 
purchaser  of  a  non-returnable  paper  is 
frequently  induced  to  become  a  regular 
subscriber  through  a  suggestion  of  the 
dealer  that  he  reserve  this  particular 
newspaper  for  him  every  day.  Thus 
the  dealer  insures  in  greater  measure, 
the  disposal  of  non-returnable  papers, 
and,  as  a  certain  amount  must  be  handled 
from  transient  sales,  the  result  is  an  in¬ 
crease  in  circulation  —  possibly  not  so 
many  copies  in  the  case  of  a  single  dealer 
but  of  substantially  large  proportions  in 
the  aggregate. 

“The  non-returnable  paper  likewise 
gains  advantage  with  the  carrier  organ¬ 
ization;  and  in  this  manner:  If  a  car¬ 
rier  boy  loses  a  customer  for  a  non- 
returnable  paper  he  immediately  endeav¬ 
ors  to  obtain  another  subscriber  for  it  to 
make  up  for  the  loss.  If  he  is  unable  to 
do  so,  it  becomes  necessary  for  him  to 
decrease  his  order  one  copy;  but  in  order 
to  make  this  decrease  he  must  furnish 
the  name  and^  address  of  the  subscriber 
lost,  thus  giving  the  circulation  depart¬ 
ment  of  the  paper  the  necessary  informa¬ 
tion  to  immediately  check  up  on  the  stop 
and  to  take  such  steps  as  may  be  neces- 
to  regain  the  subscriber. 

With  the  wholesaler  the  non-return- 
1  advantage. 

Wholesalers  as  a  nile,  will  put  out  even.- 
cof>v  of  a  non-returnable  newspaper  and 
win  push  it  to  the  fullest  extent  in  an 
endeavor  to  make  a  clean  sale  of  that 
t»per;  whereas  with  the  returnable  paper 
they  are  not  deeply  interested.  Opera¬ 
tions  in  wholesale  establishments  are 
often  suspended  for  the  day  with  a  con¬ 
siderable  number — some  hundred  copies 
or  more-^f  returnable  papers  unopened 

pubhsherr 

c  importance  in  the  con- 

subject  is  the  manv 
dollars  which  the  non- 
returnable  system  saves  in  the  cost  of 
'fe  paper.  The  return  of  unsold 
S!;  u  ®  publication  is  a  total  loss 
non-returnable  system  elimin- 
K'  *  ®PP^'f^3tion  of  economy  effects 
that  is  thus  made 
in^  fk  ®  f,eveloping  and  strengthen- 
‘hg  the  paper. 


giving  free  classified 

To  stimulate  business  activity,  b; 
employer  and  employe  together 
(^3.)  Register,  under  tb 
Michael  Zandan,  classifiei 
snit  ®  in.serting  help  wantei 

n(  wanted  advertisements  fre^ 

■i»n*  since  Oct.  1.  The  employ 
t  campaign  will  continue  to  Nov.  1 


INCREASED  SALES  REPORTED 


Public  Utility  Men  Advise  Continu¬ 
ance  of  Advertising  Programs 

Increased  sales  of  from  IS  to  50  per 
cent  in  household  appliances  have  re¬ 
sulted  from  the  maintenance  of  general 
advertising  appropriations  by  public 
utility  companies,  it  was  revealed  at  the 
annual  fall  conference  of  the  Public 
Utilities  Advertising  Association  at  At¬ 
lantic  City,  N.  J.,  last  week.  President 
Irving  M.  Tuteur  of  Chicago  called 
upon  the  advertising  representatives  of 
the  leading  public  utility  companies  to 
report  on  the  results  obtained  from  1930 
advertising  expenditures. 

The  consensus  of  the  meeting  was  that 
the  advertising  appropriations  of  public 
utility  companies  will  be  maintained  at 
their  present  level  or  increased  in  1931. 
Mr.  Tuteur  said  that  the  facts  revealed 
at  the  meeting  clearly  demonstrated 
that  increased  advertising,  particularly  at 
the  present  time,  results  in  acceleration 
of  sales. 


ADDS  SEATTLE  OFFICE 

Williams,  Lawrence  &  Cresmer  Com¬ 
pany,  newspaper  representatives.  New 
York,  has  opened  a  Seattle  office  with 
Allan  Hofman  in  charge,  at  1405 
Northern  Life  Tower  building.  The 
firm  now  has  five  offices. 


EDNA  FERBER  RECALLS 
NEWSPAPER  DAYS 

Noted  Novelist  Says  Sbe  Wanted  to 
Live  and  Die  a  Newspaper 
Woman — Break  in  Health 
Changed  Her  Career 


Edna  Ferber,  author  and  former  news¬ 
paper  woman,  granted  her  first  inter¬ 
view  in  10  years  to  Miss  Mollie  Cullen, 
feature  writer  for  the  Waterbury 
(Conn.)  Sunday  Republican,  while  visit¬ 
ing  in  Rockville  Center,  Conn.,  recently. 

Miss  Ferber  has  an  aversion  for  inter¬ 
views  originating  from  her  days  as  a 
newspaper  reporter,  she  told  Miss  Cullen, 
when  she  made  every  effort  to  get  them 
but  felt  that  “people  were  foolish  to  give 
them.” 

Miss  Ferber  discussed  her  days  as  a 
newspaper  reporter.  She  was  a  reporter 
when  her  first  novel  “Dawn  O’Hara”  was 
published  in  1911.  She  was  24  then. 

Because  she  worked  so  hard  as  a  $15- 
a-week  reporter  on  the  Milwaukee 
Journal  and  Chicago  Tribune,  Miss 
Ferber  suffered  a  breakdown  in  health. 
While  convalescing,  to  keep  her  mind  oc¬ 
cupied,  she  began  to  write  a  book  “for 
fun.”  It  sold,  and  her  career  as  a 
novelist  was  started. 

“When  I  was  17  years  old,”  she  said, 
“I  went  to  work  on  the  Appleton  Daily 


Crescent,  the  little  paper  in  the  town 
where  I  lived.  I  was  born  in  Kalamazoo, 
Mich.,  but  my  family  moved  to  Apple- 
ton  where  I  went  to  the  grammar  and 
high  schools.  I  was  so  fired  with  the 
desire  to  do  newspaper  work  that  I 
joined  the  staff  of  the  Crescent  for  three 
months  without  pay.  Then  I  got  a 
salary  of  $3  a  week  and  for  $3  I  worked 
24  hours  of  the  day,  doing  everything 
and  anything  the  city  editor  demanded, 
trying  to  put  the  physical  strength  of  a 
man  into  the  job.  This  zeal  for  the 
profession  inspired  me  to  work  just  as 
hard  when  I  got  on  the  staff  of  the 
Milwaukee  Journal  and  later,  of  the 
Chicago  Tribune.  But  I  couldn’t  work 
like  a  fool  forever  and  the  terrible  break 
in  health  finally  came.  I  never  had  the 
slightest  intention  of  being  a  novelist. 
I  wanted  to  live  and  die  a  newspaper 
woman,  but  as  one  book  followed  another 
I  didn’t  seem  to  have  time  for  reporting. 
I’ve  always  loved  it.  I  love  it  yet.” 


OFFICERS  HONOR  MASON 

Frank  E.  Mason,  president  of  Inter¬ 
national  News  Service,  was  the  guest  of 
honor  at  a  dinner  given  by  the  Military 
Intelligence  Division  Reserve  Corps  at 
the  Army  and  Navy  Club,  New  York, 
Wednesday  Oct.  15.  Mr,  Mason,  who 
is  a  reserve  major  attached  to  the  gen¬ 
eral  staff,  spoke  on  his  experiences  as 
a  combat  intelligence  officer  in  the 
Second  Division  during  the  World  War. 


GOOD  REASONS 

WHY  YOU  SHOULD  SPECIFY— 

“U.  S  ”  ROYAL  RUBBER  PRINTING  ROLLERS 


%  1.  “U.S.”  Royal  Rubber  Printing  Rollers  are  not  af¬ 
fected  by  temperature  or  atmospheric  ebanges. 

#  2.  Roller  adjustments  are  reduced  to  a  minimum. 

#  3.  Tbey  furnish  better  ink  distribution. 

#  4.  They  are  uniform  in  density  and  diameter. 

#  5.  They  will  withstand  rougher  handling. 

#  6.  Will  not  accumulate  dirt. 

%  7.  When  necessary  rollers  can  be  easily  reground. 


This  <ntere$ttn!j  hook,  which  Is  yours 
Jor  the  asking  without  cost  or  obliga¬ 
tion,  will  assist  you  to  determine  Jor 
yourself  the  adaptability  of  "V.8.” 
rollers  for  your  requirements.  Our 
representative  (on  request)  will  be 
glad  to  help  you  map  out  a  program 
by  which  you  may  test  a  set  of  these 
rollers  under  the  terms  of  our  guar¬ 
antee. 


8.  Long,  uninterrupted  service. 

Rubber  Printing  Rollers  have  definitely  demonstrated  their 
superiority  in  press  rooms  throughout  the  country.  Of  all 
the  various  makes  of  rubber  rollers  now  on  the  market,  none 
equal  the  “U.S.”  Royal  Rubber  Printing  Rollers. 

Eighteen  years  of  constant  effort  were  necessary  to  develop 
this  high  type  of  roller  and  during  that  period  the  product 
underwent  a  strenuous  process  of  improvement  until  it 
finally  attained  the  mark  of  excellence  which  characterize  all 
the  products  of  this  Company.  Capitalize  from  the  experi¬ 
ence  of  the  present  users  of  our  rollers  and  install  this  time 
and  labor-saving  equipment. 

UNITED®  STATES 

RUBBER  COMPANY 

1790  Broadway,  New  York  City 

Branches  in  every  industrial  center 
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DAILY  STRESSING  NEWS 
OF  CIVIC  GROUPS 


Two  Columns  GiTon  Each  Day  in 
Brooklyn  Times  —  Writer,  a 
"Joiner,"  Tells  Value  in 
Good-Will 


News  of  civic  and  fraternal  organiza¬ 
tions  is  considered  important  enough  to 
the  Brooklyn  Daily  Times  to  warrant  the 
major  portion  of 
one  of  their  best 
reporters  time 
and  two  columns 
of  the  paper  daily 
f  o  f  his  report. 
In  addition  the 
feature  is  adver¬ 
tised  by  Page 
One  boxes,  and 
by  posters  on  the 
sides  of  trucks 
distributing  pa¬ 
pers. 

Rich  a  r  d  s  o  n 
Webster  i  s  t  h  e 
author  of  the  fea¬ 
ture  which  is  called  “Webster’s  Spe¬ 
cial."  Mr.  Webster  is  particularly 
adapted  to  the  job,  since  he  is  proud  to 
be  known  as  a  “joiner,"  and  takes  a 
keen  interest  in  what  the  various  or¬ 
ganizations  are  doing.  A  life-long  resi¬ 
dent  of  Brooklyn,  he  has  many  contacts, 
and  holds  a  membership  in  many  of  the 
organizations  he  writes  about. 

“Brooklyn  is  so  large,”  he  told  an 
Editor  &  Publisher  reporter,  “and 
growing  so  rapidly,  that  many  of  its 
half-million  and  more  residents  are  con¬ 
stantly  active  in  civic  organizations,  all 
clamoring  for  public  improvements. 
Here  as  elsewhere  there  are  never 
enough  of  these  improvements  to  sat¬ 
isfy  everyone,  and  these  neighborhood 
associations,  many  of  which  1  am  a  mem¬ 
ber,  look  to  me  for  articles  about  their 
plans  and  accomplishments.  I  also  print 
stories  about  scores  (rf  charitable,  relig' 
ious,  fraternal,  commercial,  historical 
and  educational  organizations,  ail  of 
which  are  doing  useful  work. 

“Each  of  these  groups  has  a  message 
for  the  public,  if  only  some  newspaper 
writer  has  the  time  and  the  ability  to 
dig  it  out  and  present  it  in  an  attractive 
way.  Also,  the  members  of  each  group 
are  naturally  immensely  pleased  to  see 
their  organization  receiving  the  news¬ 
paper’s  attention,  and  the  good-will 
created  by  the  series  is  increasingly  im¬ 
portant. 

“I  believe  papers  in  other  cities  could 
well  use  the  plan  of  having  a  man  de¬ 
vote  his  time,  or  at  least  most  of  it  to 
the  type  of  work  I  am  doing,  but  unless 
he  is  wholeheartedly  wrapped  up  in  the 
development  of  his  home  town,  he  will 
not  please  either  his  employers  or  the 
public." 

Mr.  Webster  was  graduated  from 
Qirnell  in  1902,  and  has  been  in  news¬ 
paper  work  in  Brooklyn  for  25  years. 
He  started  on  the  Brooklyn  Citicen.  and 
later  was  with  the  Standard  Union  be¬ 
fore  joining  the  Times.  He  served  two 
years  as  Register  of  Kings  County,  and 
then  became  secretary  of  the  Brooklyn 
Chamber  of  Commerce.  On  leaving  this 
position  he  became  Brooklyn  editor  of 
the  New  York  Ez'cning  Jotimal,  finally 
returning  to  the  Times. 

He  is  vice-president  of  the  Society  of 
Old  Brooklynites. 


PRINTING  MEET  POSTPONED 

The  second  conference  of  the  Technical 
Experts  in  the  Printing  Industry,  set 
for  Nov.  18-19  at  Washington,  D.  C., 
has  been  postiwned  until  February  or 
March,  Edward  P.  Hulse,  chairman, 
printing  industries  division,  American 
Society  of  Mechanical  Engineers,  an¬ 
nounce  this  week. 


PRESS  GROUP  TO  MEET 

Members  of  the  Mississippi  Press  As¬ 
sociation  will  convene  Nov.  22,  at  Jack- 
son.  T.  M.  Hederman,  publisher.  Jack- 
son  Clarion-Ledger,  is  president  of  the 
association,  and  Rolicrt  L.  Brown  is  sec¬ 
retary. 


Ricbauwok  Wemtek 


ENGAGEMENT  ANNOUNCED 

The  engagement  of  Federick  B, 
Trimm,  New  York  representative  of  out- 
of-town  newspapers,  to  Miss  France  B. 
Magia,  assistant  to  Robert  E.  Livings¬ 
ton,  director  of  public  relations  for  the 
Consolidated  Gas  Comply  of  New 
York,  was  announced  this  week.  Mr. 
Trimm  was  at  one  time  on  the  local  ^- 
vertising  staff  of  the  New  York  Evening 
JoumcU.  Miss  Magia  is  a  charter  mem¬ 
ber  and  one  of  the  founders  of  the 
American  Women’s  Association. 


ADVERTISING  MAN  PLAYWRIGHT 

“Solid  South,”  the  new  satirical 
comedy  hit  with  Richard  Bennett  in  the 
star  role,  which  opened  at  the  Lyceum 
Theatre,  New  York,  last  week,  is  the 
work  of  C.  Lawton  Campbell,  assistant 
advertising  manager  of  Post  Products 
Company,  Inc.,  a  part  of  the  General 
Foods  Company. 


ROMANCES  OF  AMERICAN 
JOURNAUSM 


(Continued  from  page  16) 


for  that,  or  the  assurance  that  if  a  cer¬ 
tain  candidate  was  elected  to  this  or 
that  office,  the  problems  of  the  world 


would  be  settled.  I  do  not  think  you  will 
find  much  of  that  sort  of  thing  in  recent 
years. 

“In  a  democracy  I  do  not  think  there 
can  be  government  much  better  than  that 
of  the  average  of  human  material.  Not 
that  we  must  not  have  aspirations  and 
ideals  we  are  continually  striving  to 
reach.  But  we  will  not  attain  the 
millennium  at  the  next  election  nor  in 
months,  nor  in  a  lifetime.  How  many 
years?  Well,  a  millennium  is  a  thousand 
years.  A  thousand  years,  in  the  sight 
of  the  Creator,  are  as  one.  Yes,  we 
ought  to  be  able  to  see  improvement  in 
a  thousand  years.  Certainly  we  advanced 
in  the  last  thousand. 

“There  was  once  a  king  in  Jerusalem, 
the  son  of  David.  He  made  great  works, 
he  builded  himself  houses,  he  planted 
vineyards,  he  made  gardens  and  orchards, 
and  planted  trees  in  them  of  all  kinds 
of  fruit,  he  made  pools  of  water  to  water 
the  wool  that  bringeth  forth  trees,  he  got 
him  servants  and  maidens  and  had  great 
possessions  of  large  and  small  cattle 
above  all  that  were  before  him  and  be¬ 
came  great  and  increased  more  than  were 
all  before  him  in  Jerusalem.  Then  he 
looked  upon  all  his  works  that  his  hand 
had  wrought  and  on  the  labor  he  had 
labored  to  do.  And  he  sat  in  his  arbor, 
beside  his  fish  ponds  and  declared  that 
it  was  all  Vanity  and  vexation  of  spirit. 


“We  sit  in  our  arbor  beside  our  fish 
pools  at  the  end  of  our  50th  year  of 
service  without  such  a  thought.  We 
know  we  only  progress  by  striving,  and 
that  Humanity  must  not  be  allow^  to 
settle  down  and  just  live. 

“The  old  King  of  Jerusalem  summing 
it  up  declared  all  his  days  were  sorrows. 
We  prefer  to  adopt  the  wisdom  of  Mr. 
Petulengro — ‘Life  is  very  sweet.  Brother, 
who  would  wish  to  die  ?’  ’’ 

Mr.  Pease  was  born  in  New  Bedford, 
Mass.,  on  Aug.  21,  1861,  the  son  of  Peleg 
and  Joanna  (Morton)  Pease.  He  was 
graduated  from  the  New  Bedford  High 
School  in  1877.  He  married  Anna  F. 
Bryden  of  Fairhaven,  Mass.,  Oct.  24, 
18K.  There  was  one  son,*  Bryden,  by 
this  marriage.  His  first  wife  having  died, 
Mr.  Pease  on  Oct.  14,  1922,  married  Mrs. 
Eliza  C.  White  of  Fairhaven. 

In  1895  he  was  appointed  collector  of 
customs  for  the  Port  of  New  Bedford 
by  President  Cleveland  and  served  for 
five  years,  retaining  his  post  as  editor  of 
the  Mercury  during  that  period. 

He  was  one  of  two  New  England 
editors  among  a  group  of  25  American 
newspaper  men  sent  by  the  (Carnegie 
Foundation  to  study  conditions  in  Europe 
in  1927.  He  is  the  author  of  a  History 
of  New  Bedford,  also  “The  Catalpa 
Expedition”  and  various  brochures  relat¬ 
ing  to  New  Bedford  history. 


More  ^^Clean”  Production 
per  Dollar 


A  Feu?  Focfs  on  Gross 
Production  and  Net 
“Cfeim”  Vsable 

A  National  Survey, 

embracing  one  hundred  and 
six  newspapers  in  all  parts 
of  the  country  provides  the 
following  facts: 

— Out  of  2,574,280  lines 
checked,  133,085  lines 
contained  errors. 

— Out  of  133,085  errors, 
80,882  were  “visible” 
errors — not  errors  of  edu¬ 
cation  or  style. 

—Only  6.43%  of  1,772  op¬ 
erators  on  news  matter 
made  between  1  and  2% 
errors.  30.31%  were 
above  7%. 

— It  requires  twice  as 
much  time  to  reset  a 
line  with  correction  as  it 
does  to  originally  set  it 
plus  the  rehandling  time 
of  the  floor  man. 

Are  errors  worth  prevent¬ 
ing? 


That’s  what  the  Black  &  White  Contrast  Matrix 
means  .  .  .  more  CLEAN,  printable  output  from 
your  typesetting  machines! 

Every  publisher  knows  that  surplus  equipment 
and  surplus  output  are  necessary.  But  not  every 
publisher  realizes  the  tremendous  surplus  of  com¬ 
position  he  buys  and  pays  for  because  of — 
ERRORS. 

By  simply  permitting  machine  operators  to  see 
what  they  set,  the  Black  &  W  hite  Matrix  saves  a 
minimum  of  25%  of  error-making,  plus  all  of  the 
subsequent  cost  of  correcting  and  rehandling. 

Can  you,  Mr.  Publisher,  ignore  this  oppor¬ 
tunity  to  increase  “clean”  production? 

Installing  the  Black  &  White  Contrast  Matrix  involves 
no  risk  whatsoever,  because  we  guarantee  and  prove 
its  economy  for  you  before  one  cent  is  expended. 

Write  for  details! 

MATRIX  CONTRAST  CORPORATION 

(5'0/C  Licensees  of  ihe  Percy  L.  Hill  lilaek  Sr  It’hite  Patents  No.  1466437, 
ro/id  by  U.  S.  District  Court,  Eastern  District  of  New  York.  Infringers  will  be 
vigorously  prosecuted.) 

33  West  42nd  Street,  New  York 


BLACKRWHITE 

Contrast  (  ^)  rMatriX" 

**Co'ntrarSt  P'ro  viUes  VISI  BiLiTY^^ 
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NA.N.A.  DISTRIBUTING 
PERSHING  MEMOIRS 


General’*  Own  Story  of  American 
Army’*  •“  World  War  to  Start 
Serially  in  January — Will  Run 
260,000  Words 


North  American  Newspaper  Alliance 
announced  this  week  that  it  has  ac¬ 
quired  syndication  rights  to  the  memoirs 
of  Gen.  John  J.  Pershing,  commander- 
in-chief  of  the  American  army  during 
the  World  War.  Publication  of  the 
general’s  story,  which  will  run  to  260,000 
words,  will  start  in  January  in  news¬ 
papers  of  the  Alliance  group  and  in 
^hers  outside  the  territory  of  Alliance 
members. 

In  New  York,  where  the  IVorld  is 
the  N.A.N.A.  member;  the  Times,  a 
non-member,  will  also  carry  the  memoirs. 
This  is  a  special  arrangement,  which,  ac¬ 
cording  to  Merritt  Bond  of  the  .Alliance, 
the  importance  of  the  story  seemed  to 
warrant. 

Pershing  has  been  working  on  his 
memoirs  for  the  past  year  and  a  half. 
They  begin  with  his  selection  as  leader 
of  the  American  army  and  carry  him 
through  to  the  armistice.  He  reveals 
the  difficulties  and  entanglements  sur¬ 
rounding  the  entrance  of  the  U.  S.  into 
the  war. 

When  newspaj^r  publication  is  com¬ 
pleted,  the  memoirs  will  be  published  in 
book  form  by  the  Frederick  A.  Stokes 
Company  of  New  York. 

Negotiations  for  the  memoirs.  Editor 
&  Publisher  learned,  have  been  going 
on  for  a  number  of  months,  with  General 
Pershing  himself. 


A.  F.  A.  DISTRICT  MEETS 


New  England  Group  Re-elects  V.  Ed¬ 
ward  Borges  a*  Governor 

New’  Haven,  Conn.,  Oct.  22. — The 
firm  that  increases  its  advertising  budget 
in  times  of  depression  is  the  one  that 
wins  out.  Dr.  Paul  T.  Cherington,  direc¬ 
tor  of  research,  J.  Walter  Thompson 
Company,  said  in  an  address  before  the 
First  District,  Advertising  Federation  of 
America,  here  yesterday. 

Other  speakers  at  the  convention  in¬ 
cluded  Gilbert  T.  Hodges,  president  of 
the  A.  F.  A.;  Col.  Fitsbugh  Lee  Minni- 
gerode.  New  York  Times,  and  Norman 
S.  Sweetland,  of  the  Christian  Science 
Monitor. 

V.  Edward  Borges,  president  of  Vin¬ 
cent  Eldwards  &  Co.,  was  re-elected  gov¬ 
ernor  of  the  district.  Donald  Davis, 
Springfield  Republican  and  Union,  was 
elected  deputy  governor,  and  Mrs.  Mar¬ 
garet  T.  Deacy,  Standi.sh  Advertising 
Agency,  Providence,  was  elected  secre¬ 
tary-treasurer. 


LA  PRENSA  MARKS  BIRTHDAY 


Argentine  Paper  Employes  Guest  of 
Dr.  Pas,  Director 

The  61st  anniversary  of  La  Prensa, 
Buenos  Aires,  was  celebrated  Oct.  19 
with  a  brilliant  banquet  given  by  the 
director  and  proprietor.  Dr.  Ezequiel 
Paz.  to  employes  of  the  newspaper.  The 
ranquet  was  served  in  the  famous  “salon 
de  fiestas”  of  the  La  Prensa  building 
in  Buenos  Aires. 

Following  the  banquet.  Dr.  Paz  deliv¬ 
ered  an  address  sketching  the  growth  of 
La  Prensa.  He  concluded  with  an  ex¬ 
pression  of  appreciation  of  what  the 
recent  .Argentine  revolution  has  accom¬ 
plished. 


POSTAL  WANTS  BALL  PARKS 

The  Postal  Telegraph  Company,  in  a 
telegram  to  spfirts  editors  Oct.  2.1,  made 
known  that  it  was  negotiating  witli  heads 
9‘  the  three  major  baseball  leagues  to 
install  its  wire  service  in  hall  parks  fof 
the  convenience  of  the  press. 


SENT  BAND  TO  FA 

The  Lonfri'ieiv  (Tex.)  Daii 
recently  sent  as  its  guests  to  tl 
state  Fair  at  Dallas  on  Gregg 
l-’ay  the  28-piece  municipal 
l-ongview. 


WHITE  IN  EL  PASO 


Pulitzer  Prize  Winner  Now  Assistant 
Editor  of  Herald-Times 

Appointment  of  Magner  White  as 
assistant  to  the  editor  of  the  El  Paso 
Herald-Times  has  been  announced  by 
Dorrance  D. 
Roderick,  p  u  b  - 
lisher,  and  H.  S. 
Hunter,  editor. 
Mr.  White,  a 
newspaper  man 
and  magazine 
writer  of  16 
years’  experience, 
is  a  native  Tex¬ 
an.  Several  years 
ago  he  was  with 
the  Amarillo 
Sun. 

White  was 
awarded  the  Pul- 
i  t  z  e  r  reporting 
prize  for  1923  with  the  story  of  an 
eclipse  of  the  sun. 

\Vhite  was  Pacific  Coast  staff  writer 
for  the  American  Magasine  for  four 
years.  Recently  he  has  contributed  to 
the  Saturday  Evening  Post. 

White  goes  to  El  Paso  from  San 
Diego,  Cal.,  where  he  was  columnist  and 
feature  writer  for  the  Eivning  Tribune. 
He  also  wrote  for  the  San  Diego  Sun, 
San  Francisco  Examvier,  San  Francisco 
Daily  Neius  and  Los  Angeles  Examiner. 


SPEEDED  NEWS  TO  BANKERS 


N.  Y.  Herald  Tribune  Set  Up  Special 

Wire  to  New  Orleans  Convention 

A  special  wire  service  was  established 
to  New  Orleans  by  the  Neiv  York  Her¬ 
ald  Tribune  recently  to  give  spot  news 
of  Wall  Street  to  members  of  the  In¬ 
vestment  Bankers’  Association  attending 
a  convention  in  the  southern  city.  Im- 
iwrtant  news  and  the  lead  of  E.  H.  Col¬ 
lins’  daily  financial  article  were  put  on 
the  wire  and  mimeographed  copies  were 
distributed  to  the  bankers.  C.  Norman 
Stabler,  financial  editor,  and  James  Par¬ 
sons,  6f  the  advertising  staff,  attended  the 
convention. 

An  additional  service  to  the  bankers 
was  given  in  the  form  of  advance  copies 
of  the  Sunday  Herald  Tribune,  which 
were  placed  aboard  the  special  train  leav¬ 
ing  New  York  Friday  preceding  the  con¬ 
vention  and  distributed  to  the  bankers 
after  breakfast  Saturday  morning.  These 
copies  contained  the  rotogravure,  society- 
magazine,  comics,  book  and  science  sec¬ 
tions. 


CORRECTION 

In  a  story  in  Editor  &  Publisher  for 
Oct.  18.  H.  W.  Stodghill,  business  and 
circulation  manager  Louiswlle  Courier- 
Journal  and  Tinpcs,  was  referred  to  as 
president  of  the  International  Circulation 
Managers’  .Association.  John  N.  Eisen- 
lord,  circulation  manager  Chicago  Daily 
Nczfs  is  president  of  the  1.  C.  M.  A.  Mr. 
Stodghill  is  chairman  of  the  .Audit  Bu¬ 
reau  of  Circulations  committee  of  the 
1.  C  M.  A. 


Free  Frees  circulation  u 
growing  at  an  average  rate 
of  nearly  3000  new  fawiily- 
readers  per  month.  Cover' 
age  of  every  other  home  iu 
the  entire  Detroit  market 
is  offered,  which  means  just 
about  every  home  worth 
advertising  to. 


\ 


Tennessee  is  another  state  in  which 
most  of  the  leading  newspapers  are 
regular  users  of  Imperial  Type  Metal. 
The  continued  use  of  the  Imperial  Type 
Metal  service  by  so  many  papers  is  apt 
testimony  to  the  satisfaction  which 
Imperial  is  giving  to  Tennessee  publishers. 

Month  by  month,  maps  of  the  various 
states  have  shown  the  large  number  of 
newspapers  which  depend  upon  Imperial 
for  cleaner  impressions  and  complete  free' 
dom  from  type  metal  troubles  and  for  the 
reduction  of  yearly  type  metal  costs.  In 
states  from  coast  to  coast  the  number 
of  Imperialized  papers  is  steadily  growing. 
Already,  better  than  half  of  the  country’s 
newspaper  circulation  is  printed  with 
Imperial  Type  Metal  serviced  by  the 
Plus  Plan  of  dross  loss  replacements. 

This  complete  dependability  of  Imperial 
proved  by  the  experience  of  so  many 
publishers  is  your  guarantee  of  what 
Imperial  can  accomplish  for  you. 

Send  for  a  copy  of  “Type  Metal  Alloys” 


Imperial  Type  Metal  Company 


Manu/octwring  type  metals  only: 


LINOTYPE 

ELROD 

INTERTYPE 

LUDLOW 


MONOTYPE 

STEREOTYPE 

THOMPSON 

AUTOPL.ATE 


Philadelphia  '  New  York  •  Chicago  *  Los  Angeles 
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{Continued  from  page  8) 


of  advertising  agents  and  national  adver¬ 
tisers  to  obtain  free  publicity  in  the  form 
of  ‘readers’  had  reached  the  point  where 
it  was  necessary  for  the  department  to 
speak.  In  our  release  we  cited  two  acts 
of  Congress  under  which  we  could  pro¬ 
ceed  if  the  surrounding  facts  justified  it. 
Before  we  can  proceed  it  must  be  shown 
that  there  is  an  understanding  or  a  con* 
sideration  between  the  advertiser  and  the 
publisher.  Unfortunately,  conspiracy  or 
collusion  is  usually  difficult  to  prove. 

“As  stated,  the  law  requires  that  read¬ 
ing  or  other  editorial  matter  inserted  in 
a  publication  for  consideration  shall  be 
marked  with  the  word  ‘advertisement.’ 
The  questions  pertaining  to  this  feature 
of  the  law  have  come  before  the  depart¬ 
ment  in  various  forms  in  connection  with 
publicity  matter  submitted  to  publishers 
by  persons  primarily  to  advance  their 
own  private  interests.  Some  of  the  mat¬ 
ter  is  very  adroitly  prepared  in  the  effort 
to  have  the  reading  public  believe  it  is 
news.  Moreover,  unless  it  is  identified 
as  advertising,  the  revenues  are  defeated 
for,  as  advertising,  the  special  zone  rates 
would  apply.  Such  publicity  matter 
usually  comes  to  publishers  from  the  ad¬ 
vertising  departments  of  the  concerns  or 
from  their  advertising  agencies.  In  some 
instances  the  matter  purports  to  emanate 
from  a  so-called  ‘news  service’  or  some 
kind  of  a  ‘bureau’  or  ‘institute,’  but  which 
is  merely  a  name  used  by  an  advertiser, 
or  group  of  advertisers  or  others  desir¬ 
ing  to  obtain  publicity  to  promote  their 
own  interests.  The  purpose  of  such 
matter  is,  as  a  general  rule,  well  known 
to  publishers,  be  it  disguised  by  the  de¬ 
signing  author  ever  so  cleverly. 

“Publicity  matter  disguised  as  reading 
or  editorial  articles  is,  of  course,  the 
very  best  kind  of  advertising  matter  and 
it  may  often  crowd  out  of  a  publication 
other  matter  of  real,  genuine  news  in¬ 
terest  to  the  reading  public.  In  the 
campaign  instituted  by  the  department 
to  have  such  matter  marked  with  the 
printed  word  ‘advertisement,’  as  required 
by  the  law,  we  have  received  the  gen¬ 
erous  cooperation  of  the  various  pub¬ 
lishers’  asociations  and  have  had  many 
letters  of  commendation  from  individual 
publishers  throughout  the  country.  Some 
publishers  have  advised  that  it  has  not 
always  l)een  easy  to  turn  such  matter 
down  because  the  refusal  to  publish  it 
would  incur  the  displeasure  of  the  one 
sending  it  and  lessen  their  opportunity  of 
getting  paid  advertising  matter  from  the 
same  source.  It  is  believed  that  the  cam¬ 
paign  has  resulted  in  much  good,  par¬ 
ticularly  since  it  has  brought  to  the  at¬ 
tention  of  many  advertisers  and  adver¬ 
tising  agencies,  as  well  as  publishers, 
the  provisions  of  the  law  with  which 
many  apparently  were  not  familiar. 

“Any  infractions  that  are  referred  to 
us  will  be  given  the  fullest  investigation, 
but  the  solution  of  the  whole  problem 
seems  to  be  immediately  in  your  hands. 
One  of  your  representatives  has  stated 
‘all  that  you  have  to  do  is  to  quit  pub¬ 
lishing  this  stuff  and  it  is  dead.  You 
own  the  papers  and  do  not  have  to  pub¬ 
lish  it.’  ’’ 

Gordon  K.  Bush,  publisher  of  the 
Athens  (O.)  Messenger,  introduced  Fred 
\V.  Weber,  circulation  manager  of  the 
Messenger  as  the  man  who  gave  the 
Messenger  its  highest  A.  I?.  C.  average 
circulation  in  the  history  of  the  paper. 
Assigned  to  speak  on  getting  circulation 
in  hard  times  without  purchasing  it,  Mr. 
Bush  gave  the  historical  background  for 
the  achievements  of  the  jwper.  He  de¬ 
scribed  unfavorable  conditions  which  ex¬ 
isted  and  turned  his  subject  over  to  Mr. 
Weber,  to  whom  he  gives  credit  for  the 
succesful  drive  of  the  Messenger. 

Mr.  Weber  attributed  the  growth  of 
the  Messenger  to  three  fundamental 
principles,  a  good  newspaper,  a  w’ell- 
organized  distribution  system  and  a 
thoroughly  trained  carrier  organization. 
Qose  cooperation  of  the  circulation  de¬ 
partment  and  the  editorial  rooms  aided 
in  making  a  good  newspaper,  he  said. 
A  survey  of  conditions  in  the  circulation 


department  revealed  many  flaws  in  dis" 
tribution,  said  Mr.  Weber.  These  he 
set  about  to  rectify,  building  up  a  repu¬ 
tation  for  prompt  delivery.  The  success 
of  flie  Messenger’s  carrier  organization 
Mr.  W'eber  traced  to  extreme  care  in 
selection  of  boys  and  constant  training 
in  punctuality  and  service. 


Fred  LeRoy,  Streaior  (Ill.)  Times-Press  (left)  photographed  with  William  F. 
Henry,  Duluth  (Minn.)  Herald,  at  the  Inland  convention  this  week  in  Chicago. 


victimized  by  intellectual  unpreparedness 
and  blundered,  to  find  competitors 
magnifying  their  mistakes.  He  told  of 
the  attacks  upon  the  good  faith  of  pub¬ 
lishers  in  using  reports  and  pictures 
which  sufficient  preparedness  would 
have  shown  to  be  unauthentic.  Out  of 
such  stuff,  said  Mr.  White,  is  made  the 


W.  F.  Dagon,  Springfield  (Ill.)  State 
Journal,  spoke  on  what  is  happening  to 
advertising  linage  at  the  Wednesday 
morning  session.  Of  120  papers,  nine  of 
which  are  holding  their  own  in  Sunday 
local  advertising,  only  four  reported 
gains.  Some  showed  losses  as  great  as 
50  per  cent  under  last  year’s  figures. 
He  attributed  this  situation  in  part  to 
the  fact  that  the  trend  of  the  times  is 
for  a  new  type  of  Sunday  paper.  He 
said  that  one  reply  to  a  questionnaire 
sent  out  expresed  a  belief  that  someone 
would  produce  an  idea  that  would 
bring  the  Sunday  paper  back  into  the 
esteem  it  once  held.  It  is  his  belief 
that  modernized  typography,  briefer 
news,  less  crowding  of  advertising  and 
perhaps  the  introduction  of  color  into 
newspai)ers  generally  are  not  too  dis¬ 
tant  iK)ssibilities. 

He  reported  on  the  attacks  directed  at 
the  size  of  the  Sunday  paper  and  advo¬ 
cated  cfX)peration  to  keep  advertising  up. 
The  survey  Mr.  Dagon  made  revealed 
that  1925  and  1926  were  the  best  years 
and  that  since  those  years  linage  has 
decreased. 

A.  M.  Clapp,  manager,  Clinton  (la.) 
Herald,  offer<^  the  opinions  of  a  rep¬ 
resentative  group  of  newspaper  adver¬ 
tising  and  merchandising  men  in  dis¬ 
cussing  the  subject  “TTie  Future  of 
Newspaper  Advertising.”  He  found, 
through  a  broad  survey  that  the  future 
of  newspaper  advertising  rests  with  the 
newspapers.  He  reported  that  his 
sources  of  information  were  in  accord  on 
a  belief  that  newspapers  will  hold  their 
own  and  advance  their  cause  as  the 
most  effective  influence  in  consumer  sell¬ 
ing,  only  if  they  will  prepare,  individ¬ 
ually  as  well  as  collectively,  better  to 
meet  competition. 

Mr.  Clapp  made  a  plea  that  “chatter” 
of  “Truth  in  Advertising”  be  stopped 
and  that  the  slogan  be  made  an  accom¬ 
plished  fact.  He  protested  the  existence 
of  glaring  exaggeration  in  the  copy  of 
a  limited  number  of  large  space  buyers 
and  said  permitting  this  practice  to  con¬ 
tinue  gives  ground  for  the  slur  on  just 
advertising.  In  conclusion,  he  said,  the 
future  of  newspaper  advertising  is  safe, 
but  how'  completely  the  newspapers  re¬ 
tain  their  dominant  position  in  the  adver' 
tising  field  depends  upon  themselves.  _ 

Lee  A.  White,  Detroit  Nezvs,  speaking 
on  accuracy  in  the  newspaper,  declared 
that  personnel  was  a  controllable  factor 
in  remedying  inaccuracies  of  reporting 
and  urged  the  employment  of  alert  and 
disciplined  minds.  Laziness  and  neglect 
where  research  is  concerned  contributes 
many  errors,  he  said.  To  alert  minds 
must  be  added  available  resources  of  fact 
to  develop  accuracy  in  the  relating  of 
facts,  Mr.  White  believes.  He  told  of 
the  great  value  of  the  reference  and  re¬ 
search  facilities  of  the  Detroit  News. 

Mr.  White  observed  that  the  press 
suffered  many  blows  to  prestige  during 
the  World  War,  when  publishers  were 


material  for  lay  criticism. 

W.  E.  Macfarlane,  business  manager, 
Chicago  Tributie,  set  forth  many  reasons 
in  reply  to  the  questions,  “Why  the 
Bureau  of  Advertising?”  Principally,  he 
pointed  to  the  tremendous  amounts  spent 
by  newspapers  in  competing  for  adver¬ 
tising  against  each  other,  as  compared 
with  the  relatively  small  cost  of  the 
Bureau,  the  only  agency  competing 
against  other  media.  Mr.  Macfarlane 
pictured  the  lot  of  the  newspaper  as  an 
advertising  medium  as  a  hard  one.  He 
declared  the  newspaper  was  first  to  re¬ 
flect  depression  due  to  its  being  held  most 
rigidly  to  strict  accountability.  At  no 
time  in  the  history  of  newspapers  has 
competition  been  as  keen  or  as  well  or¬ 
ganized.  and  at  no  time  in  newspaper 
history  have  they  been  depended  upon  as 
much  as  now  to  influence  the  buying  at¬ 
titude  of  the  consumer  for  the  manufac¬ 
turer  and  retailer,  he  declared. 

“Perhaps  this  is  as  it  should  be,‘”  he 
declared,  “but  it  does  not  alter  the  fact 
that  newspapers  are  ridden  with  publicity 
and  too  frequently  defeated  in  their 
normal  functions  as  distributors  of  paid 
advertising  messages,  because  our  com¬ 
petitors  are  neither  infant  industries  nor 
unskilled  in  the  art  of  promotion  and 
selling  against  newspaper  competition.” 

Mr.  Macfarlane  set  forth  two  specific 
reasons  for  the  existence  of  the  Bureau 
of  Advertising:  First,  the  present  status 
of  newspaper  competition  and  second, 
the  productive  value  of  newspaper  space 
under  existing  economic  conditions. 
He  expressed  a  belief  that  the  budget 
of  the  Bureau  should  be  increased  and 
pointed  to  the  almost  intact  membership 
through  the  current  depression  as  an 
evidence  of  its  satisfactory  service. 

At  the  Wednesday  luncheon  Mr. 
Wiley  said  in  part ; 

“It  is  a  privilege  to  be  a  newspaper¬ 
man  in  this  generation,  even  in  this 
year.  There  has  never  been  a  time  W'hen 
the  newspaper  had  a  more  interesting 
world  to  cover.  There  has  never  been 
a  time  when  the  new'spaperman  was  mak¬ 
ing  a  greater  effort  to  give  the  public 
complete,  accurate  and  non-partisan 
news.  The  newspaper  is  growing  better, 
is  presenting  a  more  competent  daily 
story  of  the  world’s  events,  and  the 
public  is  responding  to  this  higher  type 
of  journalism.  Civic  corniption  and  mis¬ 
management  in  the  city  which  we  meet 
and  in  New  York  are  much  in  the  news. 
It  is  worthwhile  noting  that  not  one 
newspaper  has  raised  its  voice  in  de¬ 
fense  or  extenuation  of  the  evils  dis¬ 
closed.  There  has  been  no  partisan  at¬ 
tempt  to  palliate  the  evils.  The  day  of 
the  blindly  partisan  newspaper  which 
ignored  or  distorted  the  truth  is  gone, 
and  journalism  is  the  better  for  it. 

“The  world  today  is  an  interesting  as¬ 
signment  for  news  men.  The  world  is 
hungry  for  news  today.  The  news  that 
we  look  for  most  eagerly  is  of  the  up¬ 
turn  in  business.  When  it  comes  it  will 
be  in  the  financial  and  business  columns 


of  our  newspapers,  and  the  public  knows 
that  it  will  be  there  first.  One  of  the 
great  assets  of  the  newspaper  is  its  in- 
dispensability  to  the  business  man  or 
woman,  to  all  who  are  intelligent. 

“The  future  of  the  newspaper  is  in 
our  own  hands.  We  can  make  the  news¬ 
paper  even  more  of  a  power  in  the  busi- 
ness,  social  and  political  world  by  work- 
ing,  as  we  are  now  doing,  to  improve 
the  value  of  its  news  to  its  community. 
There  is  no  limit  we  can  now  see  to  the 
strengthening  of  the  place  of  the  news¬ 
paper  in  our  American  life.” 

Mr.  Wiley  told  of  the  rise  to  its 
present  proportions  of  New  York  Times 
and  of  its  great  news  achievement.  He 
declared  that  the  newspaper  is  destiny 
to  become  more  important  as  an  adver¬ 
tising  medium,  discounting  any  possible 
rivalry.  Finally  he  made  a  plea  for  co¬ 
operation.  He  said  newspapers  need  to 
cooperate  in  presenting  their  merits,  in 
selling  the  economic  value  of  news¬ 
paper  advertising,  the  statistics  of  their 
markets. 

“There  has  been  too  much  selling 
merely  against  competitors  in  local 
markets,”  he  said.  “We  need  cooperation 
in  standardizing  mechanical  and  make¬ 
up  requirements  so  that  the  purchase  of 
newspaper  space  on  a  national  basis  will 
l)e  easier.” 


WOULD  ENJOIN  ALASKA 
NEWSPRINT  PROJECT 

T.  J.  Jone*  of  Tacoma  Claim*  Title 
to  480  Acre*  of  Land  Included  in 
U.  S.  Grant  to  Zellerbach 
Company 


By  George  H.  Manning 

Washington  Correspondent,  Editor  &  Pvilisrei 

Washington,  D.  C.,  Oct.  22 — With 
the  Federal  Power  Commission  soon  to 
act  on  the  application  of  the  Crown  Zel¬ 
lerbach  Corporation  of  San  Francisco 
for  a  permit  to  erect  a  newsprint  plant 
at  Ketchikan,  Alaska,  a  suit  was  filed  in 
the  Supreme  Court  of  the  District  of 
(Columbia  Oct.  16  by  T.  J.  Jones  of  Ta¬ 
coma,  Wash.,  seeking  to  enjoin  the  fur¬ 
therance  of  the  project. 

The  petition  in  no  way  interferes  with 
the  twin  project  at  Juneau  being  spon- 
.sored  by  George  T.  (Zameron  of  the  San 
Francisco  Chronicle  in  association  with 
the  Los  Angeles  Times.  The  promoters 
of  each  project  plan  to  spend  between 
$10,000,000  and  $15,000,000. 

It  is  the  contention  of  Jones  that  the 
defendants  are  con.spiring  to  deprive  him 
of  certain  vested  rights  in  480  acres  of 
land  which  are  included  in  the  Zeller¬ 
bach  project,  and  which,  he  claims,  are 
guaranteed  to  him  hy  the  treaty  between 
the  United  States  and  Russia  in  1869,  by 
which  the  territory  of  Alaska  was  ac¬ 
quired  by  this  country.  He  claims  he 
has  a  good  title  to  the  land,  which  was 
originally  the  property  of  the  Raven 
tribe  of  Indians. 

Jones  contends  that  he  is  being  de¬ 
prived  of  his  rights  without  due  course 
of  law  as  provided  by  the  Fifth  Amend¬ 
ment. 

Meanwhile,  F.  E.  Bonner,  the  power 
commission  secretary,  has  announced  that 
the  commission  will  meet  within  a  month 
and  would  in  all  probability  consider  the 
two  newsprint  applications  soon  after 
convening.  L’nless  the  suit  brought  by 
the  Tacoma  man  stands  in  the  way,  the 
granting  of  the  permits  should  be  noth¬ 
ing  more  than  a  formality. 


FLORIDA  SUIT  ENDED 

Taking  of  testimony  in  a 
alleged  mortgage  foreclosure  suit  filed 
by  Carl  Morris,  Orlando.  Fla.,  against 
Fred  O.  Eberhardt,  publisher  Tallahas^ 
Florida  State  Nezvs,  has  been  concluded. 
There  is,  however,  still  additional  rebut¬ 
tal  testimony  to  be  taken  under  deposy 
tion  and  made  part  of  the  official  record. 
Morris,  holder  of  $25,000  worth 
seeks  foreclosure  of  an  alleged  nO.WW 
mortgage  on  the  State  News  equipment 
Eberhardt  has  declared  that  the  mortgag 
is  without  force  or  effect,  as  it 
given  merely  to  secure  _  the  newspape 
against  possible  libel  actions. 
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average  salaries  of  staff  workers 
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Editors  Receive  $103  on  Papers  of  From  20,000  to  40,000 
Circulation,  Advertising  Managers  $80 — Managing 
Editors  Average  $75  and  Top  Reporters  $46 


(By  telegraph  to  Editor  &  Publisher) 
HICAGO,  Oct.  21. — New  figures  con¬ 
cerning  salaries  received  by  editorial 
and  business  office  employes  of  newspapers 
were  made  public  at  the  autumn  meeting 
of  the  Inland  Daily  Press  Association 
today,  when  A.  O.  Lindsay,  advertising 
manager,  Quincy  (Ill.)  Herald  Whig 
announc^  the  result  of  a  questionnaire 
survey  among  the  members.  Responses 
were  received  from  134  newspapers. 

Here  are  the  results  in  brief  for  papers 
with  circulations  under  5,000:  Salaries  of 
advertising  managers  on  55  newspapers 
range  from  $85,  to  $25  per  week;  aver¬ 
age  $47.50. 

Advertising  salesmen’s  salaries  range 
from  $55  to  $15;  average,  $31.25. 

Circulation  manager  salaries  ran  from 
$50  down,  average  $31. 

Highest  priced  mail  traveling  men’s 
salaries  ran  from  $40  to  $25 ;  average, 
$31. 

Editors’  salaries  show  one  at  $200,  one 
$125,  one  $105,  eight  at  $10()  with  the  low 
on  a  small  paper  of  $30,  with  an  average, 
excluding  the  salaries  of  $100  or  more, 
$55,  and  an  average  for  all  of  $72. 

Managing  editors  range  from  one  at 
$200  to  $M.  The  average,  excluding 
the  $200  a  week  salary,  is  $51.70  with  a 
total  average  of  $56  per  week. 

City  editors  range  from  $70  to  $20; 
average  $37.70. 

Telegraph,  state  and  sports  editors 
salaries  range  from  $37.50  to  $15. 

Women’s  page  editors  salaries  range 
from  $30  to  $10;  average  approximately 
$20. 

The  highest  priced  reporters  show  a 
range  of  from  $50  down,  with  an  average 
Qf  $21.43. 

Wages  of  composing  room  foremen 
range  from  $55  to  $32;  average  $42.12. 
Day  scale  shows  a  high  of  $47.(M  to  $30 ; 
average  $34.83.  Night  scales  were 
slightly  higher. 

Press  room  foremen  show  a  high  of 
$48  descending  to  $19,  with  an  average 
of  $34.65. 

Mechanical  superintendent’s  salaries 
ran  in  one  instance  as  high  as  $100  a 
week  and  down  to  $42.50. 

In  the  classification  with  circulations 
from  5,000  to  10,000  the  highest  salary 
paid  to  an  advertising  manager  was  $12*5 
per  week.  This  ranged  down  to  $25  with 
an  average  of  $62.  The  highest  class 
advertising  salesman’s  top  salary  was 
$65  and  descending  to  $16 ;  average  $36. 

Circulation  managers,  one  top  of  $100 
and  a  low  of  $22 ;  average  ^3. 

One  editor  draws  $230,  another  $125, 
two  $100  and  a  low  of  $26  per  week,  with 
an  average  of  $80. 

Managing  editor’s  high  salary  was  $80 
with  a  low  of  $30;  average  $60.  City 
editor  had  a  high  of  $75  and  a  low  of 
average  $42.  Telegraph  editor’s 
high  was  $55  and  low  $20;  average  $35. 
State  editor,  tim  of  $44,  and  a  low  $27.50, 
average_$37.  Sports  editor  high  $45,  and 
low  $25,  average  $33.  Women’s  page 
high  salary  was  $35  and  low  $13.50, 
average  $22.  The  highest  paid  reporter 
r«eived  a  salarv  of  $48  and  the  lowest 
$12.  average  $28. 

Highest  paid  composing  room  foremen 
received  $.56  and  lowest  $33,  average  $47. 
J?“'T*eyman  scale  ranged  from  $45  to 
$28  with  an  average  of  $38. 

Pi'css  room  foremen,  top  $.52  and  low 
$23,  average  $42.  Journeyman  scale 
ranged  from  $48  to  $20,  average  $33. 
-.^r^chanical  superintendent  ranged  from 
$69.40  to  $32;  average  $.54. 

,  papers  with  circulations  from 

10,000  to  15,000  reported.  .Advertising 
"’*’’®Ksrs  ranged  from  $158  to  $55,  aver- 
Top  salesmen  ranged  from  $60 
to  K6,  average  $43. 

^'Jfti'ation  managers  ranged  from  $60 
to  $35 ;  average  $48. 

^j^rs  ranged  from  $1,52  to  $52;  aver¬ 
age  $90.  Managing  editor,  $100  to  $55. 
average  $65.  City  editor.  $85  to  $37.50, 
average  $50.  Telegraph  editor,  $60  to 


$32  with  average  of  $41.  State  editor, 
$44  to  $17,  average  $36.  Sports  editor, 
$45  to  $25  average  $35.  Women’s  page, 
$42.50  to  $20,  average  $26.00.  Top  re¬ 
porters  $55,  to  low  $20,  average  $35. 

Composing  room  foremen  ranged  from 
$68  to  $48.  average  $55.  Day  scale  from 
$.50  to  $33,  average  $40.  Press  foremen, 
$59  to  $30,  average  $47.  Day  scale,  $49 
to  $20,  average  $35.  Mechanical  super¬ 
intendent,  $62.50  to  $42,  average  $52. 

Papers  with  a  circulation  of  15,(X)0  to 
20,(X)0.  Advertising  managers  from  $125 
to  $48,  average  $77.  Top  salesmen,  $64 
to  $32,  average  $.50. 

Circulation  manager,  $65  to  $40,  aver¬ 
age  $50. 

The  only  ^itor  reported  in  this  classi¬ 
fication  received  a  salary  of  $100.  Man¬ 
aging  editor,  $60  to  $50,  average  $57. 
City  editor,  $^  to  $42,  average  $58. 
Telegraph  editor,  $60  to  $30,  average 
$45.  State  editor  $50  to  $30,  average 
$.39.  Sports  editor,  $55  to  $30,  average 
$36.  Women’s  page,  $30  to  $13.75,  aver¬ 


age  $27.  Top  reporters  vary  $.50  to  $20. 

Composing  room  foremen  $75  to  $42, 
average  $54.  Day  scale  $46  to  $41,  aver¬ 
age  $43.  Press  room  foremen  $^  to  $42, 
average  $51.  The  scale  $46  to  $38,  aver¬ 
age  $42.  Mechanical  superintendents 
$63.37  to  $44.  average  $55. 

Papers  with  circulations  of  20,000  to 
40,0(X).  Advertising  manager  $100  to  $60, 
average  $80.  Top  salesmen  $75  to  $40, 
average  $55. 

Circulation  managers,  $100  to  $40,  aver¬ 
age  $71. 

Editors  $135  to  $60,  average  $103. 
Managing  editors,  $115  to  $60,  average 
$75.  City  editor  $70  to  $40,  average  $53. 
Telegraph  editor  $52.50  to  $30,  average 
$40.  State  editor,  $55  to  $27.,50,  average 
$38.  Sports  editor  $48  to  $20,  average 
$40.  W'omen’s  Page  $40  to  $20,  average 
$.30.  Top  reporters  $^  to  $35,  average 
$46. 

Composing  room  foremen,  $75  to  $50, 
average  $62.  Day  scale,  $49.73  to  $40, 
average  $47.  Press  room  foremen.  $70 
to  $44,  average  of  $.58.  Day  scale  $51.50 
to  $36,  average  $42.40.  Mechanical  su¬ 
perintendent,  $72  to  $50,  average  $60. 


WARREN  WRITES  BOOK 

Carl  N.  Warren,  of  the  Chicago 
Tribtme  Washington  staff  is  author  of 
“News  Reporting :  a  Practice  Book,’’ 
recently  published. 


WATERFIELD  LEAVES  TIMES 

Charles  Waterfield,  country  circulation 
manager,  .Vert’  York  Times,  resigned 
that  position  Oct.  23,  it  was  announced 
by  Charles  F'lanagan,  circulation  man¬ 
ager.  He  has  been  succeeded  by  Paul 
Bergdorf,  an  outside  man,  who  has  been 
with  the  Times  four  years.  Mr.  Water- 
field  will  visit  Bermuda  with  his  wife, 
and  upon  his  return  will  make  known 
plans  for  the  future,  he  said  this  week. 
He  is  president  of  the  New  York  State 
Circulation  Managers  Association. 


TO  HONOR  CLARK  HOWELL 

Clark  Howell,  editor,  Atlanta  Consti¬ 
tution,  is  to  be  the  guest  of  honor  at  a 
dinner  given  by  the  Presidents  Club  at 
the  Atlanta  Biltmore  Hotel,  Oct  30. 
Prominent  men  throughout  the  state 
and  from  many  sections  of  the  country 
have  been  invited  to  attend  the  dinner. 
Mr.  Howell  recently  celebrated  his  67th 
birthday.  The  President’s  Club  is  com¬ 
posed  of  representative  men  of  Atlanta. 


SIGMA  DELTA  CHI  TO  MEET 

Frank  E.  Mason,  president  of  the  In¬ 
ternational  News  Service,  and  a  gradu¬ 
ate  of  the  Ohio  State  University,  will  be 
one  of  the  speakers  at  the  national  con¬ 
vention  of  Sigma  Delta  Chi,  to  be 
held  in  Columbus,  O.,  Nov.  16-18. 


Everybody  Else 

Is  Counting 
Pennies  .  .  . 

1  Here  are  Dollars  You  Can  Save  1 

Good  business  demands  lower  production  costs. 

Gross  income  today  must  be  guarded  with  more  than 
ordinary  caution  or  the  net  will  fall  into  the  red. 

Waste  must  be  eliminated — inefficient  methods  must 
be  discarded. 

• 

Here  are  dollars  you  can  savel  The  dollars  spent 
in  handling  metal  with  the  old  fashioned  furnace — 
trucking,  melting,  pigging,  trucking  and  feeding.  The 
dollars  lost  in  drossage.  The  dollars  eaten  up  by 
metal  trouble.  The  dollars  wasted  in  resetting  and 
dry  mat  and  plate  make-over. 

Send  for  This  New  Folder 

A  new  folder,  ” Monomelt — 
the  Modern  System  of  Metal 
Control,”  is  just  off  the  press. 
Ask  for  a  copy.  It  explains 
the  Monomelt  System  in 
detail. 

The  Monomelt  System  starts  earning  money  the  day 
it  is  installed.  It  puts  metal  handling  on  a  modern 
scientific  and  efficient  basis.  Monomelt  takes  metal 
directly  from  the  kill-out,  cleans  and  purifies  the  metal, 
preserves  the  tin  and  antimony,  provides  absolute 
temperature  control,  delivers  a  clean  solid  uniform 
slug  always.  It  eliminates  waste  motion,  reduces 
machine  and  metal  troubles.  It  increases  production 
and  lowers  production  costs.  Can  you  afford  to  be 
without  this,  equipment?.  4,500  Monomelt  Users 
would  tell  you  not 

MONOMELT  SYSTEM 

THE  MONOMELT  COMPANY 

1636  POLK  ST.  N.  E. 

MINNEAPOLIS.  MINN. 
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Advertising  Agencies 

U.  S.  DEMANDS  TRUTH  IN 
RADIO  ADVERTISING 


Operator  of  Unnamed  Station  Signs 
Trade  Body  Stipulation  to  Cease 
Misleading  Adrertising 
Broadcasts 


Although  newspapers  of  the  country 
have  long  done  business  on  a  policy  of 
truth  in  advertising,  it  was  not  until 
Oct.  18.  that  any  governmental  agency 
made  any  decided  move  to  curb  mis- 
presentations  in  radio  advertising.  On 
that  date  a  stipulation  was  signed  and 
filed  with  the  Federal  Trade  Commis¬ 
sion,  Washington,  by  an  unnamed  oper¬ 
ator  of  a  broadcasting  station  in  which 
he  agreed  to  stop  a  practice  which  was 
made  the  subject  of  a  complaint  by  the 
commission. 

Since  it  is  the  policy  of  the  commis¬ 
sion  to  keep  secret  the  names  of  those 
who  sign  stipulations  agreeing  to  stop 
a  practice  complained  of  the  identity  of 
the  station  operator  or  the  subject  of 
the  complaint  was  not  made  known. 

Under  the  Radio  Law,  the  Federal 
Radio  Commission  has  no  power  of 
censorship,  other  than  the  ordinary 
Itolice  powers  seeking  to  prevent  obscene 
language,  or  other  such  transgressions, 
on  the  air.  Those  matters,  of  course, 
can  be  taken  into  consideration  when,  at 
the  end  of  each  90  day  period,  the  sta¬ 
tion  operator  asks  for  a  renewal  of  his 
license. 

Once  before  the  commission  stepped 
in  to  halt  a  misrepresentative  advertising 
talk  on  the  air,  but  case  in  point  is  the 
first  one  in  which  the  commission  took 
a  stand  against  the  operator.  A  state¬ 
ment  issued  by  the  commission  follows; 

"A  corporation  operating  a  radio 
broadcasting  station  and  acting  as  agent 
for  other  individuals  and  corptirations  in 
advertising  and  selling  merchandise,  and 
an  individual  selling  and  distributing 
paints  as  well  as  a  corporation  manu¬ 
facturing  paints,  signed  a  stipulations 
with  the  Federal  Trade  Commission 
agreeing  to  discontinue  several  mis¬ 
representations. 

“These  respondents  jointly  agreed  to 
stop  such  practices  as  the  following: 
describing  products  as  to  imply  that  they 
are  composed  of  pure  lead  sulphate  and 
zinc  oxide  or  that  they  are  composed  of 
pure  lead  or  zinc,  when  such  is  not  the 
fact :  advertising  so  as  to  imply  that  its 
products  are  compised  of  pure  linseed 
oil,  when  such  is  not  the  fact ;  adver¬ 
tising  that  products  are  put  up  in  full 
weight  and  measure  and  that  they  are 
sold  direct  from  manufacturer  to  con¬ 
sumer,  when  such  is  not  the  fact,  and 
printing  purp>rted  analyses  of  their 
articles  which  do  not  accurately  state  the 
contents  thereof.” 

It  is  understood  that  the  trade  com¬ 
mission,  acting  independently  of  the  of 
the  radio  commission,  will  step  in  to 
prevent  as  many  of  these  untrue  adver¬ 
tising  talks  as  possible. 


Join*  CIcTeland  and  Shaw,  Inc. 

Kdward  L.  Tailer.  formerly  with  sev¬ 
eral  N’ew  York  financial  houses,  has 
joined  Cleveland  &  Shaw,  Inc.,  Xew 
^'ork.  as  assistant  secretary  and  assistant 
treasurer.  He  was  also  appointed  a 
menilx'r  of  the  board  of  directors. 


Specialty  Firm  Appoints 

The  Hoffman  Specialty  Company,  Inc., 
of  Wate.bury.  Conn.,  has  appiinted 
Fldwin  Hird  Wilson.  Inc.,  to  direct  the 
advertising  for  its  electrical  division. 


Kaus  Succeed*  Wilson 

Francis  J.  Kaus  has  been  elected  vice- 
nresident  of  the  Kling-Gibson  Company, 
Xew  York  and  Chicago  advertising 
agency,  succeeding  Jess  H.  Wilson. 


Agency  Appoints  Space  Buyer 

The  United  .Advertising  .Agency.  Inc.. 
Xew  York,  announces  the  a])pointment 
of  Jerome  van  Wiseman  as  space  buyer 
of  the  media  department. 


AMONG  THE  COPY  CHIEFS 
-  By  C.  P.  McDonald 


Nat  C.  Wildman 


IV^AT  C.  WILDMAN  got  his  first  taste 
'  of  the  advertising  business  as  a 
pavement  jKiunder  for  the  Baltimore 
(Md.)  Neics  from  1912  to  1914.  The 
taste  sharpened  his  appetite  for  more, 
and  he  took  charge  of  the  advertising 
for  a  chain  of  12  jewelry  stores,  subse¬ 
quently  becoming  manager  of  the  main 
store  in  Baltimore.  This  lasted  until 
1919,  when  he  took  the  vice-presidency 
of  the  Deatel  Advertising  Service  in 
Baltimore. 

In  the  fall  of  1921  he  started  his  own 
agency,  moving  it  to  New  A'ork  two 
years  later,  where  he  continued  the  Wild¬ 
man  .Advertising  Agency  until  1926, 
when  the  United  Advertising  .Agency  of 
New  York  appointed  him  vice-president 
in  charge  of  copy. 

There  you  will  find  him  today,  doing 
his  stuff  for  Quiet  May  Automatic  Oil 
Burners.  Bond  Flashlights  and  Batteries, 
the  Dictograph  System  of  Interior  Tele¬ 
phones.  Rubberset  Shaving  Brushes, 
Outdoor  Girl  Face  Powder,  and  Sapolin 


Paints  and  Varnishes.  He  was  vice- 
president  of  the  Advertising  Club  of 
Baltimore  for  three  successive  years. 

“Too  many_  concerns  are  inclined  to 
look  upon  advertising  as  a  thing  apart 
from  every  other  phase  of  their  busi¬ 
ness  structure,”  Wildman  will  tell  you. 
“They  employ  an  advertising  agency 
and  then  dare  that  agency  to  produce  re¬ 
sults.  I  believe  advertising  is  far  more 
than  an  external  force.  Practised 
soundly,  I  know  that  it  is  an  internal 
force  as  well.  The  planning,  therefore, 
should  reflect  a  thorough  exchange  be¬ 
tween  the  advertising  agency  and  the 
organization  which  employs  it.” 


Appointed  Art  Director 

E.  E.  Werner  has  been  appointed  art 
director  of  The  Dunham,  Younggreen, 
Lesan  Company,  Chicago  office.  Mr. 
Werner  was  formerly  art  director  of  the 
Charles  Daniel  Frey  Company.  John 
Tiogo,  recently  with  Beaumont  &  Hol¬ 
man,  Los  Angeles,  and  formerly  with 
the  John  H.  Dunham  Company,  has 
joined  the  copy  staff  of  this  agency’s 
Chicago  office.  C.  A.  Kroening,  for¬ 
merly  with  Freeze-A’ogel-Crawford,  Inc., 
has  joined  the  copy  staff  of  the  Mil¬ 
waukee  office.  hiinar  Lundquist  has 
joined  the  Milwaukee  office  as  art 
director. 


Adds  Chain  Store  Account 

The  Richardson,  Alley  &  Richards 
Co.,  New  York,  has  been  appointed  by 
the  First  National  Stores,  a  chain  of 
2500  grocery  stores  located  in  New  Eng¬ 
land,  to  handle  their  advertising.  The 
account  will  be  placed  through  the  Bos¬ 
ton  office.  New  England  newspapers 
will  be  used. 


Swift  Joins  Newcomb 

Otis  Peabody  Swift,  formerly  in  the 
financial  department  of  N.  W.  Ayer  & 
Son,  New  York,  has  joined  James  F. 
Newcomb  &  Co.,  Inc.,  New  York,  as 
director  of  the  publicity  department,  it 
was  announced  this  week.  Mr.  Swift’s 
headquarters  will  be  in  I.ake  Placid, 
X.  A’.,  for  the  present. 


Machinery  Firm  Picks  Agency 

The  E.  D.  Jones  &  5k)ns  Company, 
paper  machinery  manufacturing  company 
of  Pittsfield.  Mass.,  has  appointed  Mur¬ 
ray  &  Co.,  Inc.,  Boston,  to  handle  its  ad¬ 
vertising. 


ALONG  ADVERTISING  ROW 

-  By  ROBERT  S.  MANN  - 


(By  telegraph  to  Edito*  &  Publisher) 
^HICAGO,  Oct.  23 — .A  Chicago  chain 
of  loop  restaurants  advertises  its 
shops  as  “Ham  Temples,”  and  announces 
in  flamboyant  language  that  it  specializes 
in  roast  hams  “cut  from  contented  hogs.” 
What,  not  even  a  little  peevish  about  it? 
s  *  » 

jVON’EMBER  8  will  see  the  opening 
’  of  a  newspaper  advertising  cam¬ 
paign  by  the  Independent  Drug  Alliance, 
I’ewly  formed  along  the  lines  of  the 
Independent  Grocers  Alliance,  accord¬ 
ing  to  J.  Frank  Grimes,  president  of 
the  latter  organization.  Early  adver¬ 
tising  will  be  centered  around  Newark 
and  Jersey  City,  where  the  Alliance  has 
its  ereatest  strength.  The  two  organ¬ 
izations  aim  to  give  independent  dealers 
the  opportunity  to  fight  the  big  chains 
on  even  terms  as  far  as  buying  power, 
modernization  of  stores,  and  co-opera¬ 
tive  advertising  will  do  so. 

♦  *  * 

FCKXT  cigarette  advertising  brought 
out  this,  signed  by  “.Apliasia”  in 
H.  1.  Phillip's  column  in  the  -Wic  Vork 
Sun : 

"Oh,  Mr.  .Advertiser,  please, 

I  can  buy  things,  I  hope. 

Without  the  help  of  big  men's  pores 
Seen  through  a  microscope.'' 

♦  ♦  * 

TXDH'.ATIXG  a  belief  in  a  revival  of 
^  Duilding  next  year,  the  Rufx'roid  Com- 
pane  of  Xew  York  has  announced  it  will 
-nenil  53''0,fl00  for  advertising  in  national 
media  and  newspaixTS.  a  considerable  in¬ 
crease  over  the  appropriation  for  1930. 


P  E.  HACKENGER  and  Everett 
Davis,  formerly  with  the  Chicago 
office  of  the  Blaker  .Advertising  .Agency, 
Inc.,  have  been  transferred  to  the  Xew 
A’ork  headquarters,  and  will  continue 
their  work  with  accounts  formerly 
handled  in  Chicago.  The  Chicago  office 
is  being  closed.  E.  F.  MeSweeny,  Jr., 
has  been  added  to  the  Blaker  staff,  leav¬ 
ing  The  Delineator. 

♦  *  * 

"^ISITORS  to  Chicago  can  hardly  fail 
^  to  notice  the  advertising  campaign  in 
newspapers,  posters  and  other  media  for 
“Wings,”  using  the  slogan,  “the  air¬ 

cooled  cigarette.”  The  cigarette,  made  by 
the  Brown  &  Williamson  Tobacco  Cor¬ 
poration,  is  still  in  a  test  stage,  the 

Chicago  campaign  having  been  launched 
last  spring.  So  far  there  has  been  no 
word  of  when  it  may  get  into  a  national 
campaign. 

*  4>  4^ 

EDUC.ATION  of  space  buyers  to  a 
realization  of  all  the  values  to  be 
found  in  A.  B.  C.  reports,  often  urged 
by  publishers,  will  lie  undertaken  this 
year  at  a  group  of  meetings  of  media 
men  from  advertising  agencies.  F._  R. 
Gamble,  executive  secretary.  .American 
.Association  of  .Advertising  .Agencies,  an¬ 
nounced  at  the  Chicago  meeting  of  the 
.Audit  Bureau  of  Circulations  that 
A.  B.  C.  representatives  would  be  in¬ 
vited  to  address  early  sessions  of  media 
groups  on  ways  of  using  the  reports 
most  effectively. 


AGENCY  IS  BANKRUPT 


Godfrey  Wetterlow  Files  Voluntary 
Petition — Musician*  Are  Creditors 

Godfrey  Wetterlow  of  Malden,  Mass., 
doing  business  as  the  Godfrey  Wetterlow 
Company,  advertising  agents,  of  New 
York  and  Boston,  filed  a  voluntary  peti¬ 
tion  in  bankruptcy  this  week  in  the  Fed¬ 
eral  Court  in  Boston,  giving  total  liabili¬ 
ties  of  $67,580  and  no  assets. 

Wetterlow  lists  a  large  number  of 
creditors,  none  of  them  secured.  Among 
them  are  Cieorge  Gershwin,  composer  of 
“Rhapsody  in  Blue” ;  Nathaniel  Shilkret, 
orchestra  leader  and  radio  favorite:  Fisk 
Jubilee  Singers  of  Fisk  University.  Nash¬ 
ville,  Tenn.,  and  the  Buffalo  Musical 
Foundation. 


New  Art  Studio  Opened 

M.  MacKinnon,  Jr.,  formerly  art 
manager  of  Batte’n,  Barton,  Durstine  & 
Osborn  and  of  Lennen  &  Mitchell,  Inc., 
recently  ojKMied  an  art  studio  in  New 
A'ork  in  partnership  with  H.  Metzendorf. 
The  company  is  called  MacKinnon  Ad¬ 
vertising  An. 


New  Touzalin  Account 

Touzalin  Advertising  Agency.  7  South 
Dearlxirn  street.  Chicago,  is  placing  the 
account  of  the  Chewaukla  Mineral 
Springs  Company,  3330  West  Jackson 
Eoulevard,  Chicago.  The  company  was 
formerly  called  the  Sleepy  Water  Com¬ 
pany. 


Albert  L.  Lauer  Appointed 

The  Reardon  Manufacturing  Com¬ 
pany.  Peoria.  Ill.,  this  week  appointed 
the  Albert  L.  Lauer  Company,  Chicago, 
to  direct  advertising  of  a  new  automo¬ 
tive  specialty  to  be  marketed  through 
agents.  Tlv'mas  F.  I^nnin  is  the  ac¬ 
count  executive. 


Dripco  Corporation  Appoints 

Dripco  CoriKiration,  of  New  York, 
manufacturers  of  the  Dripco  Coffee 
Maker  and  Dripco  filter  sheets  for  coffee 
filtration,  have  retained  Reimers  &  White- 
hill,  Inc.,  of  New  York,  as  their  adver¬ 
tising  counsel. 

Badger  &.  Browning  Named 

Badger  &  Browning,  Boston  agency, 
has  been  appointed  to  direct  the  adver¬ 
tising  of  the  Oxford  Corporation  of 
West  Paris.  Me.,  manufacturers  of  sleds, 
toboggans,  etc. 


Has  Corset  Account 

The  Standard  Corset  Company  of 
Holvoke,  Mass.,  has  appointed  the 
Wesley  .Associates,  New  A’ork,  to  handle 
their  advertising. 


Advertitinc  Service  Company,  737  North 
Mlchiirnn  .\venue.  ChlOBRO.  Sefureil  ttw  tr- 
CDiint  of  Colin  B  .Kennedy  CoriMiratlnn,  Sooth 
Bend.  Ind..  iimniifnetiirers  of  riidloa. 
piipers,  niaeaxlnes  and  trade  papers  will  w 
used. 

Badger  &  Browning.  Incorporated,  80  Federal 
Street.  Boston.  Will  make  up  Its  lists  durln* 
Novemlx'r  nslna  newspapers,  niaeaalnes,  trade 
papers  on  Ixiokwood  Brackett  Company,  Wal¬ 
tham.  Mass.,  manufacturers  of  latco  Caitlie 
Soap,  r.aco  Qllve  Oil,  latco  T.lqiiid  Shampoo  and 
I.aco  Sterlllaed  Baby  Powder. 

Biichanan-Thomaa  Advertiainf  Company.  41- 
Shnith  10th  Street.  Omaha.  Neb.  Will  make  ap 
lists  during  Xovemlier  and  December  nsink 
trade  palters,  direct  b.v  mall  on  Frank  oo 
Maniifaeturlni:  Pompany,  Hastliies,  Neb., 
tifaeturers  of  tire  pumps,  urease  nuns,  snw 
door  checks,  lawn  sprinklers,  radio  itrounn  too  ■ 

W.  L.  Brann  Inoorporated,  123  East  4*'! 
Street.  Xew  York  ('Ity.  Secured  the  aewun 
of  I.elpalir  Trade  Fair,  Inc..  Xew  lork  ijw- 
The  semi-annual  trade  fairs  will  Ite  adver 

Caples  Company.  2002  Orand  Central  'TMml- 
nal.  Xew  York  City.  Has  secured 
of  Nippon  Yiisen  Kaislia  (Japan  M«IU.  • 
York  City.  Its  Transpacific  Steamship  Se 
will  be  advertised. 

Jordan  Advertiainj  Abroad, 

West  42nd  Street.  Xew  York  City.  Will 
HI)  lists  dnrinu  Octolter  and  inft 

women's  inaunaines  on  The  Oeoree  ■  ..j. 

Cotiipaiiy.  lame  Island  City,  X.  heaatr 

tunTs  uf  Tanjfoe  Llpatick  and  other 

The  Kenyon  Company,  Inoorporated.  -<0  ^ 
mont  Street.  Boston.  Will  make  up  ..(pj 
dnrinu  Xovember  tislnu  ’’‘‘’"’’'I’"!'*''’"' imer- 
boards,  ;Histers  on  the  Moxle  Conniany 
b'a.  Boston,  manufacturers  of  Moxle. 
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100,000  GROUP  SPEAKERS  CRITICIZE 
CERTAIN  NEWSPAPER  PRACTICES 


Cooking  Schools  Condemned  by  Food  Advertiser  as  Forcing 
Added  Linage — ‘‘Battle  of  Brands”  Bringing  More 
Advertising  to  Dailies 


By  ROBERT  S.  MANN 

(By  telegraph  to  Editor  &  Publisher)  “and  will 

Chicago,  Oct.  22— Cooking  schools, 
food  pages,  and  merchandising  co¬ 
operation  by  newspapers  were  listed  as 
being  of  doubtful  value  by  Guy  C.  Smith, 
advertising  director,  Libby,  McNeil  & 

Libby,  speaking  before  the  100,000  Group 
of  American  Cities  meeting  in  Chicago 
yesterday  and  today.  The  group  is  com¬ 
posed  of  newspapers  in  cities  of  100,000 
population  or  more. 

Cooking  schools,  he  said,  simmered 
down  to  a  situation  where  advertisers 
give  prizes  to  inveigle  women  to  attend, 
and  the  women’s  attendance  is  then  used 
to  force  the  advertisers  to  take  more 
space.  Although  his  firm  might  be  using 
25,000  lines  in  a  paper  annually,  he 
pointed  out,  his  goods  would  not  be  men¬ 
tioned  in  a  cooking  school  unless  he  took 
2,000  or  .1,0()()  lines  more,  while  a  rival 
concern  wliich  had  done  no  advertising 
at  all  could  get  in  by  placing  a  small 
contract. 

Newspapers,  he  said,  had  done  splen¬ 
did  work  in  developing  reader  interest  in 
foods,  but  his  faith  in  the  value  of  such 
work  to  the  advertiser  had  been  shaken, 
he  said. 

He  told  of  an  instance  where  rival 
newspapers  lined  up  important  customers 
of  Libby,  McNeil  &  Libby  on  opposite 
sides  in  a  controversy  over  which  news¬ 
paper  should  carry  the  Libby  advertising. 

"As  a  result,”  he  said,  “we  were  com¬ 
pelled  to  split  the  advertising  between 
the  two  newspapers,  which  was  poor  ad¬ 
vertising.  We  also  made  a  decision  not 
to  do  any  more  advertising  in  that  city. 

W'e  can’t  be  party  to  local  controversies.” 

The  "battle  of  the  brands”  brought  ap¬ 
peals  from  both  sides  for  the  assistance 
of  the  newspapers.  Mr.  Smith  took  the 
side  of  the  established  brands,  urging 
that  the  newspapers  should  do  what  they 
can  to  help  the  public  to  “realize  what  is 
behind  the  advertised  label.” 

The  viewpoint  of  the  private  brand 
merchandisers  was  emphatically  presented 
by  J.  Frank  Grimes  of  Chicago,  presi¬ 
dent  of  the  Independent  Grocers  Alliance, 
an  organization  with  9,00()  members  in  37 
states,  doing  $526,000,000  business  last 
year, 

“Private  brands  make  advertising, 

Mr.  Grimes  declared.  “If  there  were 
only  one  brand  in  each  line  of  goods 
there  would  be  no  need  for  advertising. 

Yet  we  are  told  that  it  is  now  almost  a 
crime  to  have  a  new  brand.” 

Members  of  his  own  organization,  he 
said,  are  selling  millions  of  packages 
under  the  I.  G.  A.  label,  a  fact  which  he 
saw  as  providing  a  new  source  of  adver¬ 
tising  as  well  as  forcing  more  extended 
advertising  of  competitive  brands. 

“Our  members  are  now  using  354 
daily  newspapers  every  week,”  he  .said. 


soon  increase  the  number  to 
400.  They  also  send  our  printed  an¬ 
nouncement  to  2,500,000  people  every 
week — to  make  the  newspaper  advertis¬ 
ing  more  effective.  We  are  spending 
$395,000  a  month  on  these  two  kinds  of 
advertising. 

“Last  year  the  1.  G.  A.  members  made 
profits  two  and  a  half  times  those  of  the 
year  before.  This  year  they  are  running 
15  to  16  per  cent  ^lead  of  1929.  They 
are  learning  what  advertising  really 
means.” 

J.  Geartner,  advertising  manager, 
•■Yreturus  Radio  Tube  Company,  Newark, 
N.  J.,  told  how  his  company,  organized 
only  three  years  ago,  had  built  itself  up 
to  third  place  in  the  radio  tube  industry 
with  an  advertising  program  based 
almost  altogether  on  repeated  use  of  42- 
line  newspaper  copy,  at  one  time  having 
a  list  of  900  newspapers.  This  year, 
because  of  harder  selling  necessary,  300- 
line  copy  has  been  interspersed,  but  the 


42-line  copy  is  not  being  dropped,  he 
said. 

Mr.  Geartner’s  views  in  favor  of  mer¬ 
chandising  co-operation  drew  replies  and 
questions  from  men  in  the  audience  who 
felt  that  such  work  was  an  unnecessary 
evil  to  the  newspaper.  The  speaker 
mentioned  instances  of  co-operation  given 
by  newspapers  which  not  only  helped 
the  sale  of  tubes  at  the  time,  but  assured 
the  papers’  place  on  future  schedules  of 
the  Arcturus  company. 

He  was  finally  requested  to  send  in  a 
list  of  the  forms  which  he  believed  news¬ 
paper  co-operation  should  take. 

H.  M.  Stephens,  western  sales  manager, 
Oakland  Motor  Car  Sales  Company, 
whose  topic  was  “Prosperity  Cannot  Re¬ 
turn  to  America  Until  It  Returns  to  the 
Automobile  Industry,”  said  that  his  com¬ 
pany  “plans  a  very  extensive  newspaper 
campaign  in  1931,”  but  was  chary  of 
predictions  about  the  industry. 

Kenneth  M.  Goode,  author  of  books  on 
advertising  topics,  told  his  audience  that 
business  charts  are  invaluable  to  those 
capable  of  using  them  intelligently,  but 
that,  “like  doctors’  prescriptions,  they 
should  be  written  in  Latin  for  the  protec¬ 
tion  of  the  public.”  His  point  was  that 
public  belief  in  the  inevitability  of  busi¬ 
ness  cycles  stifles  initiative. 

Dr.  Robert  J.  McFall,  chief  statistician 
of  the  United  States  Bureau  of  the 


the 


Census  of  Distribution,  described 
uses  of  forthcoming  figures. 

Officers  of  the  100,000  group  were  all 
re-elected  at  a  brief  business  session.  Col. 
LeRoy  W.  Herron,  IVashington  Star, 
was  added  to  the  board  of  directors. 

Walter  A.  Strong,  publisher,  Chicago 
Daily  news  is  president ;  George  M.  Bur- 
bach,  advertising  director,  St.  Louis  Po.U- 
Dispatch  is  first  vicepresident;  and  Les¬ 
lie  M.  Barton,  Chicago  Daily  News  is 
secretary-treasurer  and  managing  director 
of  the  group’s  activities.  Holdover  mem¬ 
bers  of  the  board  of  directors  are:  Har¬ 
vey  R.  Young,  Columbus  Dispatch; 
Harry  T.  Watts;  Des  Moines  Register 
&  Tribune;  John  F.  Tims,  Jr.,  New 
Orleans  Times-Picayune;  William  L. 
McLean,  Jr.,  Philadelphia  Bulletin;  W. 
F.  Schmick,  Baltimore  Sun;  Herbert 
Pouting,  Detroit  Neivs;  FL  E.  Robertson, 
Kansas  City  Star,  and  W.  J.  Hoffman, 
Portland  Oregonian. 


AIDING  UNEMPLOYED 

Free  want  advertisements  offering 
jobs  to  men  out  of  work  are  donated 
towards  solution  of  the  unemployment 
problem  by  the  Beloit  (Wis.)  Daily 
.\eti's.  The  plan  was  adopted  after  one 
citizen  reported  that  17  men  called  in 
person  and  15  others  telephoned  in  re¬ 
sponse  to  his  advertisement  for  someone 
to  mow  and  rake  his  lawn. 


b 


ememoer  way 


back 


THE  HORSE-AND-BUGGY  RULED  THE  HIGHWAY? 


Tht 


le  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 


Keralb  tribune 


’Way  back  when  the  horse-aiid-huggy  was 
still  the  Tavurite  outing  vehicle,  maximum  yitdd 
was  one  of  the  important  ohjeetives  in  the  ex¬ 
traction  of  oleo  oils  from  the  heef  fats  that 
accumulated  from  the  cattle  slaughtering  oper¬ 
ations  of  the  packing  houses. 

The  high  melting  temperature  and  double 
pressing  employed  to  force  large  yields— toget  her 
with  inadequate  grading  of  raw  fats  and  poorly 
ileveloped  processing  methods— usually  resulted 
in  much  of  the  prialuct  Iteing  of  strong  flavor  and 
not  of  the  highest  quality. 

In  the  early  production  of  oleo  oils,  the  animal 
heat  was  removed  from  the  raw  fats  hy  re- 
peate<lly  “ducking”  them  hy  hand  in  cold  water. 
Tedious  hours  of  night  work  were  involved;  and 
uniform  chilling  was  almost  impossible.  Melt¬ 
ing,  too,  was  largely  hy  guess;  and  no  fixed 
“clearing  point”  was  strived  for  in  graining  and 
pressing  to  obtain  proi>er  “hardness”  of  the  oil. 

Tmlay  in  the  Armour  plants  raw  heef  fats  are 
graded  with  meticulous  care.  They  arc  uniformly 
chilled  hy  water  maintained  at  scientifically 


determined  temperature  and  constantly 
circulated  hy  compressed  air.  Melting  points — 
varying  as  to  grades  of  raw  fats— are  from  ten 
to  twenty  degrees  lower  than  the  “oil”  limit 
s|tecifi(;d  by  the  Bureau  of  Animal  Industry. 

In  the  graining  r(M>m  the  air  is  subjected  to 
thorough  washing  and  strict  temperature  con¬ 
trol.  No  foreign  odors  are  permitted  to  enter 
the  room  and  affect  the  flavor  of  the  oil.  Rigid 
lalM>ratory  control  is  exercised  over  every  proc¬ 
essing  step.  Samples  of  each  day's  production 
are  inspected  and  chemically  tested. 

A  high-quality,  neutral-flavored  oil  is  the  re¬ 
ward.  And  when  churned  in  pasteurized  milk 
with  high-grade  butter  or  choice  refined  vege¬ 
table  or  nut  oils.  Armour  oleo  oils  produce  a 
delicious,  wholesome,  easily  digested  oleomar¬ 
garine  rich  in  health-guarding  Vitamin  A. 

Armour's  Veriltest  and  3X  Oleomargarine  are 
two  of  the  variously  formulated  Armour  brands 
which  testify  to  the  great  progress  that  has 
been  made  in  this  important  national  item  of 
foo<l  since  the  horse-and-huggy  days. 


President 


THE  NEW  AND  MODERN 

ARMOUR  *be  company 
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OSWALD  GARRISON  VILLARD’S 
“The  Press  Today,”  comprising 
articles  published  previously  in  The 
Nation,  has  been  published  in  book  form. 
“The  Associated  Press,”  “The  United 
Press,”  “The  Chain  I>aily,”  “Standard¬ 
izing  the  Daily,”  “The  Philadelphia 
Cabbage  Patch,”  “What’s  Wrong  With 
the  World.'”,  “Montana  and  ‘the  Com¬ 
pany,’  ”  and  “The  Opportunity  in  the 
Small  City”  are  the  chapter  headings. 
The  book  sells  for  75  cents.  This  series 
was  reviewed  previously  in  “Our  Own 
World  of  Letters.” — J.  \\’.  P. 

*  ♦  * 

66T\0  Crime  Stories  Encourage 
^  Crime?”  is  answered  in  the  No¬ 
vember  North  America  Reziew.  Under 
the  title  “The  Divine  Right  of  News¬ 
papers”  Lupton  A.  Wilkinson  gives  a 
summary  of  a  study  by  Joseph  Holmes 
of  Columbia  University,  Department  of 
Psycholog)-,  of  “the  relation  of  various 
media  of  expression  to  the  prevalence  of 
crime  in  the  United  States.”  His  re¬ 
port,  “Crime  and  the  Press,”  is  buried 
in  The  Journal  of  Criminal  Law  and 
Criminology.  This  article  in  the  North 
American  exhumes  part  of  Dr.  Holmes’s 
findings — impressive  figures  on  amount 
and  percentage  of  total  space  devoted 
to  crime  news  in  a  dozen  New  York 
city  papers;  a  psychologist’s  evaluation 
of  the  pt)wer  of  suggestion  as  incite¬ 
ment  to  crime;  and  a  verdict  of  “Not 
Guilty”  for  the  movies  along  with  his 
indictment  of  the  press — R.  W. 

«  *  * 

the  books  mentioned  on  this  page 
in  the  Oct.  i8  issue  should  be  added 
“Psychology  in  Business  Relations” 
(McGraw-Hill  Book  Company),  a  second 
and  revised  edition,  by  A.  J.  Snow  of 
Nortwestern  University,  who  was 
formerly  director  of  personnel  for  the 
Sears  Roebuck  retail  stores.  Its  500-odd 
pages  cover  much  the  same  ground  as 
Hepner’s  book  previously  reviewed. 
The  major  divisions  are:  psychology  of 
the  consumer;  marketing  (with  price  as 
an  objective  influence  determining  de¬ 
mand,  along  with  advertising,  selling, 
trademarks,  brands,  containers,  and  store 
display,  location,  etc.) ;  psychology  in 
advertising,  in  selling  (retail  and  whole¬ 
sale)  and  in  employment.  The  bibli¬ 
ographies,  topical  for  each  chapter,  are 
very  full  and  the  index  is  complete. — 
R.  W.  *  *  , 

'T’HE  October  issue  of  Fortune  is  the 
tenth,  Vol.  II,  No.  4,  of  this  de 
luxe  periodical  on  the  romance  of  mod¬ 
em  business;  and  for  the  tenth  time  it 
rings  the  bell.  In  this  number  the  most 
beautifully  illustrated  articles  are  on  the 
Movies  and  their  stars  and  on  Persian 
rugs.  The  color  work  in  the  pictures 
for  these  two  articles  is  remarkable.  But 
Fortime  is  much  more  than  an  expensive 
picture  book.  Its  articles  contain  a  huge 
amount  of  material.  The  material  is  in¬ 
terestingly  presented.  And  the  philoso¬ 
phy  of  the  editorial  comment  is  sound 
and  shrewd. 

Probably  the  solidest  contribution  to 
this  month’s  Fortune  is  the  loosely  con¬ 
nected  series  on  drugs  and  chemicals : 
Drug,  Inc.,  and  Sterling  Products  are 
described  with  a  chart  of  organization 
and  an  illuminating  outline  history  of 
recent  discoveries  of  standard  remedies ; 
^d  there  is  an  account  of  the  nitrogen 
industry  and  this  summer’s  agreement 
among  the  great  producers  in  Chile  in 
Europe  and  the  United  Stattes — a  diplo¬ 
matic  affair  as  far  reaching  as  the  his¬ 
toric  apportionment  of  European  spheres 
of  influence  in  Africa  between  1885  and 
19(X). 

Fortune  has  an  excellent  one-page  re¬ 
view  of  Winkler’s  “Morgan  The  Mag¬ 
nificent,”  especially  worth  mention  for  its 
comment  on  the  impossibility  of  any  ade¬ 
quate  literary  treatment  of  American  Big 
Business.  The  comment  is  interesting — 
specially  as  it  is  found  in  Fortune  where 
it  belies  the  editorial  theory,  not  to  say 


UR  OVN  VORtr> 

‘  or  L^TbRS 


the  editorial  practice  of  the  publication. 

In  brief :  Winkler  is  not  equipped. 

“There  are  no  properly  equipped  histor¬ 

ians  in  America  who  know  anything 
about  business.”  Business  keeps  no  rec¬ 
ords  and  does  not  want  to  be  embalmed 
in  literature.  And  mostly  those  who 
write  about  business  and  get  any  ma¬ 
terial  from  business  are  paid  propagan¬ 
dists. — R.  W. 

*  *  * 

The  Survey  Graphic  for  October  has 
a  remarkable  sketch  of  the  industrial 
development  of  Greensboro,  N.  C, 
Southern  Textile  Epoch”  by  Harold  P. 
Marley  who  was  once  pastor  of  a  Dis¬ 
ciples  church  in  that  city.  Cotton  mills 
organized  to  give  work  to  the  poor 
whites  were  taken  over  bv  a  wholesale 
grocery  house  in  Baltimore  which 
through  three  generations  of  paternalism 
built  the  biggest  denim  factory  in  the 
world,  but  gradually  developed  two  an¬ 
tagonisms — one  that  of  the  other  major 
industry  of  the  city,  and  the  other  that 
of  a  slowly  class  conscious  group  of  em¬ 
ployes.  Such  an  intensive  study  of  local 
economic  situations  must  be  of  great 
value  to  any  newspaper  man.  North  or 
South,  at  all  interested  to  get  at  the 
truth  of  factory  conditions,  especially  in 
the  none-too-strong  textile  industry. — 
R.  W. 

*  ♦  * 

lyr  EXT  to  the  United  States,  Russia 
boasts  the  largest  number  of  news¬ 
papers  and  magazines,  according  to 
Bernard  Edelhertz  in  his  book  “The 
Russian  Paradox,  A  First-Hand  Study 
of  Life  under  the  Soviets,”  published  by 
the  Walton  Book  Company,  New  York. 
Every  town  Soviet  must  issue  a  news¬ 
paper,  he  says,  and  there  is  even  more 
standardization  of  articles  in  Russia 
that  there  is  in  this  country. 

The  newspapers  are  printed  on  very 
poor  paper  and  sometimes  it  is  almost 
impossible  to  read  the  printed  page.  Not 
only  is  news  standardized  but  editorial 
opinion  is  the  same  throughout  Russia, 
he  says,  and  that  when  you  have  read 
one  paper  you  have  read  them  all. 

His  book,  based  on  visits  made  to 
Russia  in  1927  and  1929  that  were  un¬ 
hampered  by  red  tape  or  the  opposition 
of  the  authorities  shows  the  human  side 
of  life  under  present  conditions. — 
D.  K.  W. 

*  *  * 

AN  .Analysis  of  5,000,0(X)  Inquiries,” 
a  report  just  published  by  Dr. 
Daniel  Starch,  research  authority,  marks 
the  beginning  of  a  series  of  market 
studies  by  Dr.  Starch.  The  first  report 
analyzes  the  factors  affecting  inquiries 
received  by  163  companies  from  3,5(X) 
newspaper  and  magazine  advertisements. 
The  second  is  to  deal  with  the  300  of 
these  advertisements  which  proved  most 
effective.  Future  studies  are  to  take  up 
the  classification  of  American  families 
by  income,  the  problem  of  buying  power 
in  the  United  States,  and  the  relation  of 
advertising  appropriations  to  sales. 

FAKE  EXTRA  ISSUED 

J.  M.  McMath,  publisher  of  a  Spanish 
language  newspaper  at  Las  Vegas,  N.  M., 
has  offered  a  $25  reward  for  information 
leading  to  apprehension  of  perpetrators 
of  a  fake  extra  after  some  one  allegedly 
stole  the  name  plate  of  his  paper  and 
issued  the  extra  in  an  attempted  political 
coup  at  the  Republican  county  conven¬ 
tion.  McMath  published  an  extra  of  his 
own,  disclaiming  responsibility  for  the 
bogus  paper. 

MICH  TRANSFERRED 

Daniel  D.  Mich  has  been  transferred 
from  city  editor.  Madison,  Wisconsin, 
State  Journal,  to  managing  editor  of 
the  Muscatine  (la.)  Journal.  Both  pa¬ 
pers  are  members  of  the  Lee  syndicate. 
Roy  L.  Matson,  assistant  city  editor  of 
the  State  Journal,  succeeded  Mich  on 
the  city  desk. 


Why  the  Electrical  Supplies 
Market  Is  Always  GOOD— 
in  INDIANA 


J —  Indiana  receives  highly  fa. 

- - ^  vorable  mention  in  recent 

figures  prepared  hv  the 
National  Electric  Light  As- 
ECEC-TRIC  sociation,  showing  that  the 

national  use  of  electricity 
has  been  little  affected  by 
^  ROOL^CT/ON  the  general  business  slump. 

.rflw.MiiYfC)3nJ 

P  national  increase  of  electric 

power  production  amount¬ 
ing  to  1.7%  for  the  first 
six  months  of  1930  over 
the  same  period  of  1929. 
Indiana  jumps  far  ahead 

great  increase  of  37% 
in  the  use  of  electricity 
throughout  its  lu-ban  and 

All  of  which  means  so 
much  the  greater  business 

nationally  sold  electrical 
supplies  —  from  lights  to 
waffle  irons — in  a  locality  already  long  established  as  a  leading 
electrical  goods  market. 

Industrial  production  and  transportation  also  had  their 
share  of  this  increase,  which  put  the  Hoosier  State  many 
percentage  points  ahead  of  its  class  in  the  towering  North 
Central  manufacturing  group — several  of  these  great  states 
showing  losses  of  from  6  to  10%. 

The  Indiana  electrical  supplies  market  will  maintain  sure 
and  steady  mass  sales  throughout  the  state,  for  Fall  and 
Winter.  There  has  been  little  curtailment  of  rural  buying 
power  on  account  of  the  Summer  drought,  which  only  affected 
certain  sections,  and  these  suffered  lightly  in  comparison  to 
other  states. 

Indiana  continues  to  huy  more  and  more  electric  light  bulbs, 
cleaners,  irons,  toasters,  heaters,  washers,  grills,  radio  tubes, 
and  everything  that  works  electrically — the  whole  list  of 
standard  trade  marked  brands  with  a  national  sale.  The 
papers  given  here  are  the  advertising  “spark-plugs”  for  the 
insertion  of  the  “lines”  which  will  SELL  the  Hoosier  market. 
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■\rO\V  is  an  excellent  time  to  invite 
is  residents  of  your  city,  who  have 
been  to  Europe  or  on  other  long  vaca¬ 
tion  trips,  to  write  of  their  experiences 
for  signed  feature  stories,  stressing  in¬ 
teresting  incidents. — Bob  Sibley. 

Nurses  jump  rope  on  off  hours,  it  was 
discovered  by  a  Denver  Rocky  Moun¬ 
tain  Snes  writer  recently,  "fhe  exer¬ 
cise  makes  up  for  many  hours  spent 
with  the  sick.  It  was  found  that  several 
hospitals  have  gymnasiums.— D.  X.  C. 

Under  the  heading  “They  Thought  of 
It  First,"  Carl  Stahley,  business  re¬ 
porter,  Toledo  News-Bee,  writes  of  a 
number  of  unusual  products  that  few 
Toledoans  knew  were  made  in  the  city. 
One  of  his  stories  described  a  small 
factory,  the  only  one  known  to  be  in 
existence,  which  makes  artificial  color¬ 
ing  for  creamery  butter,  used  when, 
because  of  drought,  the  milk  fails  to 
make  the  proper  shade  of  yellow.  An¬ 
other  told  of  a  man  who  makes  foun¬ 
tains  for  exclusive  homes  and  hotels. — 
R.  P.  0. 

Fall  River  (Mass.)  Herald  News  is 
using  a  general  heading  of  “Alon^  the 
Political  Front”  for  miscellaneous  items 
of  political  interest  in  connection  with 
the  coming  fall  elections. — C. 

A  news  agency  found  that  the  average 
hospital  patient  pays  $5.81  per  day,  ex¬ 
clusive  of  money  paid  for  medicines  and 
services  of  physicians  and  special  nurses. 
How  do  your  local  hospitals  compare 
with  this  average?  There  are  many  pos¬ 
sibilities  on  such  a  story. — L.  D.  C. 

The  Manchester  Guardian  in  England 
and  the  Writer's  Magazine  in  America 
have  found  successive,  non-technical  con¬ 
tests  for  amateur  writers — an  easy  way 
of  boosting  circulation.  Entries  are  lim¬ 
ited  to  200  words  and  must  consist  of 
fables,  modern  short  short  stories,  anec¬ 
dotes  or  summaries  of  a  first  installment 
for  possible  serials  and  mystery  stories. 
A  first  prize  of  $15,  it  has  lieen  proved, 
will  attract  hundreds  of  entries.  Addi¬ 
tional  interest  might  easily  be  gained  by 
offering  a  further  prize  for  those  ideas 
capable  of  being  worked  np  by  a  staff 
writer. — W.  E.  H. 

The  Portland  (Me.)  Sunday  Telegram 
is  running  a  series  of  autographs  of 
prominent  men  and  women  under  the 
title,  “The  Signature  Reveals  Your 
(Tiat'acter.”  The  signature  is  “diag- 
"osed”  by  a  teacher  of  penmainship  and 
as  the  “reading”  is  always  complimentary, 
there  can  be  no  hurt  feelings. —  N.  C. 

Chicago  Tribune  recently  sent  a  re¬ 
porter  to  different  sections  of  the  city 
to  eavesdrop  on  the  public,  with  the  aim 
finding  out  “What  (Chicago  Talks 
About.”  He  reported  the  conversation 
of  two  \vomen  discussing  moths,  a  motor- 
JMn  telling  a  policeman  the  tribulations 
w  his  calling,  two  elderly  ladies  on  a 
bus  top  discussing  a  party,  etc. — X.  Y.  Z. 

The  Cincinnati  Enquirer  recently  sur- 
'J^ed  the  city  breweries  to  see  how  soon 
they  could  go  into  production  if  the  re- 
Wedly  moist  Wickersham  Law  En- 
tpreement  committee  recommends,  and 
congress  legalizes  2.75  beer.— L.  J.  H. 

Follow  a  modern  truant  officer  around 
nr  a  day  and  learn  some  of  the  humor- 
’’u  tragic  reasons  why  children 

skip  school.— L.  J.  H. 

percentage  of  trolley  tokens 
^Chased  from  the  traction  company 
How  many  are  swapped 
j  n  other  companies  and  how  far  away 
vi..  ^  Your  local  manager  can 
I  inU«  facts.  Some  Connecticut 

i«ns  have  been  returned  from  as  far 
*’*^y  as  San  Francisco.— W.  T.  S. 


WEEKLY  CAMPAIGNS  LISTED 

380  Carried  On  in  Pact  Two  Years 
by  Illinois  Newspapers 

Illinois  weekly  newspapers  initiated 
380  separate  campaigns  for  approxi¬ 
mately  85  different  kinds  of  community 
betterment  during  the  past  two  years. 
Of  these  380  projects,  at  least  166  have 
succeeded.  An  additional  number  have 
probably  been  completed  since  tbe  data 
was  gathered. 

These  facts  are  revealed  in  a  survey 
completed  during  the  past  month  by  two 
women  students  in  the  School  of  Jour¬ 
nalism  at  the  University  of  Illinois,  Miss 
Louane  Ford  and  Miss  Frances  Hick¬ 
man.  Ninety-eight  weekly  papers  pro¬ 
vided  the  information. 

The  more  frequent  subjects  of  cam¬ 
paigns  were  new  and  improved  schools, 
paved  streets,  a  public  park,  a  public 
library,  clean  politics,  community  organ¬ 
ization  and  gatherings,  improved  county 
roads,  sewers,  waterworks,  better  light¬ 
ing,  traffic  safety  devices,  and  charity. 

Among  the  less  frequent  subjects  were 
a  “kill  the  rat”  campaign,  a  Hallowe’en 
celebration,  and  a  broadcasting  station. 

In  practically  all  of  the  campaigns  the 
idea  originated  in  the  newspaper  office. 
It  was  carried  out,  in  many  cases,  with 
the  help  of  community  leaders  and 
or^nizations. 

Forty-four  editors  reported  that  their 
attempts  at  community  betterment  had 
been  profitable  to  them  in  dollars  and 
cents,  and  25  stated  they  had  lost  money 
as  a  result  of  their  crusades,  the  remain¬ 
ing  number  of  editors  being  non-com¬ 
mittal. 

LEAVES  FUND  TO  COLLEGE 

Will  of  Mr*.  Mary  E.  Taylor  Provide* 
for  Bo*ton  Journali*m  School 

A  journalism  school  will  be  established 
at  Boston  College,  if  the  provisions  of  the 
will  of  Mary  E.  Taylor,  widow  of  Wil" 
liam  Taylor  for  30  years  a  staff  member 
and  part  owner  of  the  Boston  Post,  are 
carried  out.  Mrs.  Taylor,  who  died 
-Aug.  30,  1930,  willed  the  residue  of  her 
estate,  after  certain  bequests  have  been 
made,  to  the  Old  Colony  Trust  (Company 
of  Boston  and  the  Rector  of  Boston  Col¬ 
lege  to  be  invested  for  20  years  after 
which  the  accumulated  fund  is  to  go  to 
the  college  to  endow  a  department  of 
journalism.  The  residue  is  expected  to 
amount  to  about  $500,000. 

The  school  is  to  be  named  “The  Wil¬ 
liam  Taylor  and  Mary  E.  Taylor  School 
of  Journalism”  and  this  title  is  to  be 
placed  over  the  entrance  to  the  building 
and  upon  a  suitable  memorial  tablet 
within  it.  The  will  provides  that  a  new 
building  lie  erected  on  the  property  of 
the  college,  and  the  remainder  of  the  fund 
is  to  be  placed  in  a  permanent  trust  and 
the  earnings  used  for  maintenance. 

.\  report  from  Boston  this  week  indi¬ 
cated  that  Dr.  James  J.  McDevitt, 
brother  of  Mrs.  Taylor,  who  was  left 
the  income  from  a  trust  fund  of  $.50,000, 
will  contest  the  liequest  to  the  college. 
Besides  the  bequest  to  Dr.  McDevitt,  Mrs. 
Taylor  left  $12,500  to  public  institutions. 

FIGHTS  RADIO  “BUGABOO” 

On  the  promise  that  the  public  is  hold¬ 
ing  off  buying  new  radio  receiving  sets 
because  it  expects  developments  in  tele¬ 
vision  that  will  make  the  current  models 
obsolete,  the  Milwaukee  Journal  has  pub¬ 
lished  a  series  of  stories  emphasizing 
the  fact  that  television  will  not  be  prac¬ 
tical  for  at  least  a  year,  and  that  when 
the  television  sets  are  available  the  price 
will  be  beyond  the  means  of  the  average 
buyer.  Radio  dealers  reported  increasing 
sales  since  the  publication  of  the  articles, 
which  appeared  on  the  “Everybody’s 
Business”  page. 

“MILLIONAIRE  REPORTER”  WEDS 

W.  Holden  White,  “millionaire  re¬ 
porter”  of  the  Cle-i>eland  Plain  Dealer, 
was  married  Oct.  9  to  Miss  Jean 
Stevenson  Graves  in  Orange,  N.  J. 
Mr.  White  is  the  son  of  Windsor  T. 
White,  of  the  White  Motor  Company. 
Besides  his  duties  on  the  Plain  Dealer, 
Mr.  White  is  with  the  Bystander  Maga¬ 
zine  a  society  publication. 
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A  “REPAIRING  and  Renovating 
Guide”  has  proven  a  successful  class¬ 
ified  page  feature  for  the  Nezv  Haz’en 
(Conn.)  Times.  Businesses  ranging  from 
automobile  service  stations  to  beauty  par¬ 
lors  and  osteopaths  are  included. — 
C.  B.  B. 

\  Lynden  (Wash.)  furniture  store  re¬ 
cently  ran  a  large  advertisement  with 
the  upper  half  devoted  to  pictures  of  a 
new  model  automobile.  The  copy  then 
ran:  “No,  this  is  not  an  automobile  ad¬ 
vertisement.  You  consider  it  good  busi¬ 
ness  to  trade  in  your  old  car  each  year 
for  a  newer  model.  Why  isn’t  it  good 
business,  too,  to  trade  in  your  old  furn- 
ture  on  the  same  plan?”  Good  results 
are  reported  from  this  copy. — W.  A.  K, 

Now  is  the  time  to  develop  “tie-up” 
advertisements  in  connection  with  the  big 
football  games  in  your  vicinity.  Under 
the  heading  “You  Will  Need  These  To¬ 
day”  you  can  sell  space  to  dealers  in 
sportwear,  overcoats,  blankets,  souvenirs, 
flowers,  candy,  smoking  goods  and  many 
other  accessories.  A  similar  page  can  be 
built  around  the  idea  “And  After  the 
Game — Where  Do  We  Go?  What  Do 
We  Do?”  All  restaurants  and  amuse¬ 
ment  places  as  well  as  distributors  of 
food  and  entertainment  for  the  home,  are 
prospective  clients. — W.  E.  H. 

An  alphabetical  list  of  radio  receiving 
sets  under  the  caption  “Where  to  Buy 
Your  New  Radio"  was  successfully  em¬ 
ployed  by  the  Meriden  (Conn.)  Journal 
to  sell  two  solid  columns  of  radio  ad¬ 
vertising.  Each  advertisement  was  two 
columns  wide  and  one  inch  deep.  With 
the  name  of  the  set  make  in  heavy  type 
and  dealers’  names  and  addresses  under¬ 
neath. — C.  B.  B. 

“Odd  Bargains.”  Everybody  has 
something  which  he  doesn’t  want  that 
somebody  else  could  use.  A  search  of 
the  attic  will  reveal  a  number  of  items 
in  good  condition  and  saleable.  Toys 
that  “junior”  has  outgrown,  books,  furni¬ 
ture,  etc.  Have  a  telephone  solicitor 
work  on  copy  for  this  classification. — 
D.  J.  W. 

An  eight  column  line  on  a  classified 
page  of  the  Des  Moines  (la.)  Tribune 
recently  focused  attention  on  the  “per¬ 
sonals”  column.  It  pointed  out  that  this 
column  offers  ever-changing  dramatic 
flashes  of  the  life  of  a  city. — M. 

“When  you  give  a  party,  let - sup¬ 

ply  the  food,”  is  the  heading  of  an  ad¬ 
vertisement  run  by  a  caterer  in  the 
Pittsfield  (Mass.)  Berkshire  Eagle. — 
L.  D.  C. 

Banks  will  soon  be  ready  to  promote 
their  1931  Christmas  Savings  Clubs.  A 
cooperative  page  livened  up  with  some 
art  should  appeal  to  them. — D.  J.  W. 

ADVERTISING  STAFF  CHANGES 

New  assignments  in  the  Chicago 
Tribune  local  advertising  departments 
have  been  announced  by  D.  F.  McMa¬ 
hon,  manager.  Arthur  E.  Rozene,  for¬ 
merly  in  charge  of  metropolitan  adver¬ 
tising,  is  now  in  charge  of  specialty 
stores  copy.  Wallace  I.  Brooks  is  now 
in  charge  of  department  store  advertis¬ 
ing.  Charles  W.  Steffens,  Jr.,  formerly 
manager  of  amusement  advertising,  suc¬ 
ceeds  Mr.  Rozene  as  manager  of  metro¬ 
politan.  Lambert  H.  Swatek  becomes 
manager  of  amusement  advertising. 

PERRY  ADDS  TO  HOLDINGS 

John  H.  Perry,  owner  of  the  Jackson- 
z'ille  (Fla.)  Jourtml  and  Pensacola 
(Fla.)  Journal,  has  purchased  real  estate 
on  one  of  Jacksonville’s  main  thorough¬ 
fares.  The  publisher’s  most  recent  pur¬ 
chase  makes  his  holdings  in  Jacksonville 
total  in  excess  of  $1,000,006  according 
to  realtv  dealers. 


DAILY  50  YEARS  OLD 

When  officials  and  employes  of  the 
Salem  (Mass.)  Eivninr;  .Vt-rtw  celebrated 
the  golden  anniversary  of  their  paper 
with  a  banquet  and  dance  at  the  Hotel 
Hawthorn  Oct.  16,  they  also  honored 
John  B.  Tivnan,  managing  editor,  who, 
having  sold  the  first  copies  of  the  News 
as  a  newsboy,  has  rounded  out  50  years 
of  service  with  the  paper. 


GIVES  LIBRARY  TO  TOWN 

Clark  Kinnaird,  former  owner  of  the 
Edenton  (N.C.)  Albemarle  Daily 
News,  and  associated  newspapers,  has 
presented  a  library  to  tbe  town  of  Hert¬ 
ford,  where  one  of  his  former  papers 
was  published.  It  will  be  installed  in 
the  county  high  school  building.  Mr. 
Kinnaird  is  now  eastern  director  of 
Hearst  Radio  Service  in  New  York. 

LEGAL  NOTICE 


NOTICE  OF  SALE  OF  THE  CAPITAL 
STOCK  OF  THE  RECORD  PUBLISH¬ 
ING  COMPANY  OF  COLUMBIA. 
SOUTH  CAROLINA.  WHICH  PUB¬ 
LISHES  THE  COLUMBIA  RECORD; 
ALSO.  THE  STOCK  OF  THE  SPAR¬ 
TANBURG  HERALD-JOURNAL  COM¬ 
PANY  OF  SPARTANBURG.  SOUTH 
CAROLINA.  WHICH  PUBLISHES  THE 
SPARTANBURG  HERALD  AND  THE 
SPARTANBURG  JOURNAL;  AND  ALSO, 
THE  CAPITAL  STOCK  OF  THE  AU¬ 
GUSTA  CHRONICLE  PUBLISHING 
COMPANY  OF  AUGUSTA.  GEORGIA, 
WHICH  PUBLISHES  THE  AUGUSTA 
CHRONICLE. 

In  pursuance  of  an  order  of  the  Honorable 
William  H.  Barrett,  Judge  of  the  United 
States  District  Court  tor  the  Southern  Dis¬ 
trict  of  Georna,  Augusta  Division,  entered  in 
the  case  of  Harold  Hall  vs.  William  LaVarre. 
No.  145  in  equity,  pending  in  said  Court, 
dated  the  29th  day  of  September,  1930,  the 
undersigned  as  Commissioner  will  sell  in  ac¬ 
cordance  with  the  terms  and  provisions  of  said 
order,  as  hereinafter  set  out,  the  following  de¬ 
scribed  property,  to  wit: 

All  of  the  capital  stock  of  the  Record  Pub¬ 
lishing  Compare  of  Columbia,  South  Carolina, 
consisting  of  Certificate  No.  75,  representing 
950  shares,  and  Certificate  No.  76,  represent¬ 
ing  50  shares,  which  corraration  publishes  the 
newspaper  in  Columbia,  S.  C.,  known  at  the 
Columbia  Record; 

Also,  all  of  the  stock  of  the  Spartanburg 
Herald-Journal  Company  of  Spartanburg, 
South  Carolina,  consisting  of  Certificate  No. 
58,  representing  994  shares,  and  Certificates 
Nos.  59,  60  and  61,  representing  2  shares 
each,  which  said  last  corporation  publishes  the 
Spartanburg  Herald  and  the  Spartanburg 
Journal  at  Spartanburg,  S.  C.; 

Also,  all  of  the  common  stock  of  the  Au¬ 
gusta  Chronicle  Publishing  Company  of  Au¬ 
gusta,  Georgia,  consisting  of  750  shares  rep- 
resentol  by  Certificates  Nos.  186,  187,  188, 
189  and  190;  and, 

Also,  all  of  the  preferred  stock  of  the  Au¬ 
gusta  Chronicle  Publishing  Company  of 
Augusta,  Georgia,  except  five  (5)  shares  of  its 
preferred  capital  stock,  represented  by  Certifi¬ 
cate  No.  220  for  740  shares,  which  said  last 
corporation  publishes  the  Augusta  Chronicle  at 
Augusta,  Georgia. 

_  All  prospective  purchasers  will  submit  sealed 
bids  in  writing,  addressed  to  the  undersigned 
as  Commissioner,  at  Augusta,  Georgia,  or  file 
the  same  with  the  Clerk  of  the  District  Court 
of  the  United  States  for  tbe  Southern  Dis¬ 
trict  of  Georgia,  on  or  before  the  10th  day  of 
November,  1930,  at  ten  o’clock  a.  m. 

All  bids  shall  be  accompanied  by  certified 
check  for  five  per  cent,  of  the  amount  of  the 
bid  submitted,  which  shall  be  forfeited  as 
liquidated  damages  in  the  event  the  bid  is  ac¬ 
cepted  and  approved  by  the  Court  and  the 
bidder  fails  to  comply  therewith. 

The  Court  reserves  the  right  to  reject  any 
and  all  bids  and  re-advertise  said  property  for 
sale,  or  otherwise  dispose  of  the  same. 

Bids  may  be  for  cash,  or  for  one-third  cash 
and  one-third  payable  respectively  in  one  and 
two  years,  the  deferred  payments  to  be  satis¬ 
factorily  secured. 

Valid  debts  or  claims  against  said  partner¬ 
ship  may  be  treated  as  cash,  the  Court  re¬ 
serving  the  right  to  pass  upon  the  priority  of 
such  debts  or  claims;  bidder*  holding  valid 
claims  against  said  partnership  or  the  assets 
thereof,  may  in  lieu  of  tbe  requirements  with 
reference  to  the  deposit  of  caw  provided  for 
herein,  deposit  with  the  Commissioner  an  off»r 
to  cancel  an  amount  of  said  bidder’s  claim  or 
debt  against  tbe  partnership  equal  to  10%  of 
said  bid,  which  shall  be  subject  to  all  the 
terms  and  conditions  with  reference  to  the  de¬ 
posit  of  cash  hereinabove  required  from  the 
purchasers  submitting  other  bids. 

Bids  will  be  opened  at  ten  o’clock  a.  m., 
November  10,  1930,  at  the  United  States  Court 
House  in  Augusta,  Georgia,  and  will  be  either 
confirmed  by  the  Court,  or  rejected  as  to  the 
Court  may  seem  proper. 

Audits  of  the  financial  condition  of  the  four 
newspapers,  the  stock  of  which  is  being  sold, 
are  of  file  in  the  Office  of  the  Clerk  of  the 
United  States  District  Court  for  the  Southern 
District  of  Georgia,  at  Augusta,  Georgia,  and 
may  be  seen  by  applying  to  the  Clerk  of  said 
Court,  or  to  the  undersigned  Commissioner. 
This  30th  day  of  September,  1930. 

JAMES  W.  TALBERT. 

.dr  Commiisionrr. 

P.  O.  Address: 

%  United  States  Court, 

.’\iigusta,  Georgia. 
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one-third  to  one-half  the  time  between 
the  lockup  of  the  form  and  the  dress¬ 
ing  of  the  press  with  the  starter  plates.” 

Speed  in  the  composing  room,  Mr. 
Martin  stated,  was  largely  dependent  on 
the  individual  printers.  “A  typesetting 
machine,”  he  said,  “is  geared  to  six-and- 
a-half  to  seven  lines  of  news  a  minute, 
but  it  is  very  seldom  that  the  machine 
is  taxed  by  operators  except  in  places 
where  a  piece  scale  prevails.” 

The  time  it  takes  for  a  story  to  get 
from  the  printer  to  the  makeup  man,  he 
said,  depends  entirely  on  the  length  of 
the  machine  takes.  A  column  story  can 
be  handled  very  speedily  if  a  sufficient 
number  of  operators  are  assigned  to 
set  it. 

Metropolitan  newspapers  have  estab¬ 
lished  branch  plants,  Mr.  Martin  pointed 
out,  for  the  sake  of  speed,  and  mainly 
for  that  reason  only. 

“But  even  here,”  he  declared,  “the 
human  element  enters  into  the  picture 
again.  The  branch  plant  is  fed  cm  mats 
and  the  quickest  way  to  get  them_  to  the 
plant  is  by  boy  runners  who  ride  the 
subway.  As  many  as  six  or  seven  mats 
at  a  time  are  sent  on  a  trip  when  an 
edition  is  beginning  to  be  handled,  but 
as  the  hour  for  publication  approaches 
the  mats  are  delivered  singly.  The  in¬ 
terim  between  deliveries  is  often  not 
more  than  one  or  two  minutes,  every 
precaution  being  taken  to  assure  the 
earliest  possible  press  start  in  the 
branch  plant. 

Another  mechanical  superintendent 
told  Editor  &  Publisher  that  he  had 
cut  the  distance  between  his  linotype 
machines  and  the  copy  desk  and  dump 
galleys  practically  .'iO  per  cent. 

“On  the  face  of  it,”  he  said,  “this 
sounds  unimportant.  But  the  operators 
at  the  farthest  machines  had  to  walk 
25  feet  to  the  dump  galleys  on  every 
trip.  Now  they  walk  only  half  that  dis¬ 
tance.  We  spent  hundreds  of  dollars 
making  this  change.  It  meant,  in  fact, 
rearranging  the  whole  composing  room, 
but  the  results  have  certainly  proven 
worth  the  effort.  Not  only  have  we 
saved  considerable  time  by  this  change 
but  to  the  newspaper  publisher  it  has 
proven  economical.  The  operator,  by 
shortening  his  distance  between  trips,  has 
been  able  to  set  more  type.” 

The  same  superintendent  told  of 
another  speed  measure  which  served  to 
speed  up  work  in  the  composing  room. 
The  machines  he  used  had  capacity  for 
three  fonts,  six-point,  ten-point  and  news- 
type  rang^  in  that  order.  Newstype 
was,  of  course,  the  most  commonly  us^, 
but  it  had,  nevertheless,  been  placed  in 
a  magazine  where  it  was  awkward  to 
change  to  from  another  font.  This 
mecl^ical  superintendent  placed  the 
newstype  in  the  center  magazine  and  his 
operators  thereafter  were  able  to  make 
the  change  to  the  six-point  and  ten-point 
with  greater  rapidity. 

Charles  Stephenson  Smith,  chief  of 
foreign  service,  the  Associated  Press, 
New  York,  looks  ahead  ten  years  and 
sees  revolutionarv  changes  in  news 
transmission,  but  he  cannot  see  that  the 
need  for  resourceful  reporters  and 
writers  will  be  any  less  than  it  is  today. 

“I  believe  that  in  ten  years,”  he  said, 
“the  transmission  of  single  characters 
will  be  a  thing  of  the  past.  The  re¬ 
porter  writing  his  story  from,  for  in¬ 
stance,  a  football  stadium  will  have  his 
pages  of  c<^y  flashed  in  their  entirety 
direct  to  his  editor  as  fast  as  he  can 
write  them.  When  this  comes  to  pass 
our  present  system  of  sending  letters 
one  at  a  time  will  seem  hopelessly  out 
of  date.” 

Mr.  Smith  is  also  optimistic  about 
the  further  development  of  the  radio¬ 
telephone,  but  he  expects  it  will  take 
some  time  before  this  facility  will  be 
used  for  regular  new's  transmission.  The 
cables,  he  said,  were  dependable  for 
“around  the  clock"  work  and  could  fur¬ 
nish  as  fast  a  service  as  was  needed  in 
the  majority  of  cases. 

“Any  Newspaper  Ten  Minutes  from 


Anywhere,”  is  the  way  the  United  Press 
is  describing  its  services  nowadays,  but 
even  with  all  the  marvelous  communica¬ 
tions  facilities,  this  motto  would  mean 
nothing  if  it  were  not  for  a  resourceful 
staff  of  news  gatherers  and  writers,  Tom 
W.  Gerber,  U,  P.  promotion  manager, 
commented, 

“It  goes  without  sayi^,”  he  said, 
“that  speed  in  press  association  work  is 
the  greatest  asset  that  can  be  offered. 
But  in  the  case  of  nearly  every  big 
story  the  individual  at  the  source  must 
make  a  lightning  choice  as  to  which  of 
the  communication  facilities  he  must  use. 
If  he  is  in  London  he  must  choose  be¬ 
tween  the  cable  or  the  radio-telephone, 
depending  on  what  service  he  can  get, 
and  the  speed  with  which  he  can  rush 
his  story  through.  He  must  decide  the 
quickest  manner  in  which  he  can  get  his 
story  from  the  source  to  the  transmit¬ 
ting  point.  You’ll  never  be  able  to  drive 
human  enterprise  out  of  news  gathering. 

“Co-operation  of  cable  companies,” 
Mr.  Gerber  declared,  “is  much  better 
than  it  used  to  be.  And  when  the  cable 
companies  actually  make  an  effort  to  give 
good  service,  you  can  get  nearly  instan¬ 
taneous  transmission.”  When  Lindbergh 
landed  at  Le  Bourget,  near  Paris,  the 
U.  P.  flash  took  only  three  and  a  half 
minutes,  he  cited  as  an  example. 

Speed  methods  of  other  days,  Mr. 
Gerber  commented,  soon  go  by  the 
boards.  You  think  you  have  a  foolproof 
system,  he  added,  and  then  you  find 
something  better.  He  explained: 

“Not  very  many  years  ago  during  the 
World  Series  games  the  United  Press 
used  to  hook  up  the  whole  United  States 
on  one  Morse  circuit,  pving  what  we 
thought  then  was  the  ultimate  in  service. 
But  think  of  the  flaws  in  that  system. 
If  something  went  wrong  in  the  circuit 
up  in  Maine,  the  whole  thing  was  put 
out  of  order.  Papers  in  the  Middle 
West  and  Florida  had  to  wait  while  a 
man  tinkered  with  some  gadgets  up  in 
Maine.  Now  it  is  common  press  asso¬ 
ciation  practice  to  have  a  Morse  wire 
from  the  ball  park  to  strategic  relay 
points,  and  as  fast  as  the  Morse  oper¬ 
ator  receives,  the  story  goes  out  again 
on  printer  telegraphs  on  a  number  of 
circuits.” 

Mr.  Gerber  also  mentioned  the  print¬ 
ers,  and  their  speed  advantage  over  the 
old  Morse  system,  as  another  exemplifi¬ 
cation  of  the  need  of  rapid  transmis¬ 
sion.  Thirty  to  35  words  a  minute  was 
the  Morse  operator’s  regular  capacity, 
he  said,  although  in  a  pinch  he  could  go 
as  high  as  60  words  a  minute.  'The 
printers  do  60  words  a  minute  easily, 
regularly,  and,  when  tape  transmission  is 
used,  as  it  is  most  of  the  time,  without 
the  inevitable  interruptions, 

Fred  Ferguson,  president  of  NEA 
Service,  said  that  the  continual  extension 
of  air  mail  routes  by  the  government 
was  the  most  recent  development  ^  in 
enabling  his  organization  to  do  their  job 
of  distributing  news  and  pictures  more 
expeditiously. 

“With  the  telephoto  stations  now  in 
eight  important  centers,”  he  said,  “we 
can  now  give  papers  located  some  dis¬ 
tance  from  the  telephoto  stations  much 
quicker  service.  A  photograph  taken  in 
New  York,  for  instance,  and  telephoted 
to  San  Francisco,  can  be  sent  into  the 
Northwest  by  air  mail  eight  to  12  hours 
quicker  than  it  could  reach  there  in  any 
other  way.  As  new  air  mail  routes  are 
added  newspaj^rs  in  many  sections  of 
the  country  will  benefit  by  getting  pic¬ 
tures  and  other  matter  in  considerably 
less  time  than  formerly.” 

With  airplanes  now  used  as  thoup;h 
they  were  taxicabs,  Mr.  Ferguson  said, 
it  becomes  more  of  a  question  on  what 
route  and  what  means  to  take  to  get  pic¬ 
tures  and  bring  them  back  as  quickly 
as  possible. 

“When  the  R-101  pictures  were  put  on 
the  Leviathan  recently,”  he  observed, 
“the  problem  was  not  how  to  rush  the 
pictures  through  as  soon  as  the  ship 
docked,  as  in  other  years  would  have 
been  the  case.  The  problem  was  to  get 
the  pictures  off  the  as  far  out  at 
sea  as  was  reasonabiP^^,  and  to  make 
arrangements  on  the  s^  for  their  re¬ 
lease.  NEA  had  a  seaplane  fly  out  250 
miles  to  sea.  A  steward  on  the  ship 
threw  the  pictures  into  the  sea  fastened 


to  a  life  preserver.  Because  of  this 
means,  the  pictures  were  in  New  York 
12  hours  before  the  Leviathan  was  tak¬ 
ing  her  own  sweet  time  docking.” 

The  newspaper  rolls  off  the  presses  at 
a  certain  time.  The  theatres  in  New 
York  release  their  audiences  at  about  the 
same  time.  Those  people  buy  papers. 

“And  so,”  N.  R.  Hoover,  circulation 
manager  of  the  New  York  World,  said, 
“we  have  just  one  thought:  to  get  the 
papers  there  in  time.  The  drivers  of 
our  trucks  seek  out  the  quickest  and 
least  crowded  thoroughfares,  even  if 
they  have  to  go  clear  over  to  Third 
avenue.  They  know  they  have  to  get 
their  papers  through.  If  they  don’t  do  it, 
they  know  they  may  not  be  able  to  keep 
their  jobs  on  the  trucks.  We  bank  a 
lot  on  the  ingenuity  of  our  drivers. 

“Circulation  departments  are  as  hard 
pressed  by  time  as  any  other  depart¬ 
ment  of  the  newspaper.  We  are  con¬ 
stantly  trying  out  new  delivery  routes. 
We  try  the  subway  to  certain  points. 
We  try  everything  possible,  and  take  to 
the  method  which  proves  fastest.” 

There  are  still  a  few  horses  pulling 
newspaper  delivery  trucks,  Mr.  Hoover 
said,  but  they  are  fast  disappearing. 
Trucks  are  faster.  But  there  are  some 
sections  which  Mr.  Hoover  believes  will 
always  be  given  service  by  horse.  They 
are  the  sections  where  there  are  steep 
hills  and  streets  crowded  with  children. 


CHINESE  “CHAIN”  FORMED 


Tientsin  and  Three  Shanghai  Dailies 
in  Merger 

{Special  to  Edito*  &  Publisher) 

Peking,  China.  —  The  newspaper- 
chain  movement  has  reached  China.  By 
a  series  of  mergers  and  purchases  during 
the  last  18  months,  three  Shanghai  ver¬ 
nacular  papers,  a  Tientsin  daily,  and  a 
small  newspaper  in  the  capital  at  Nan¬ 
king  are  now  under  one  control.  Two 
of  the  three  Shanghai  papers  have  the 
only  circulations  in  this  country  which 
exceed  100,000.  They  are  the  Shun  Pao 
and  the  Sin  Wan  Pao. 

The  principal  owner  is  Shih  Liang- 
tsai,  a  banker  and  industrialist  of  Shan¬ 
ghai.  The  negotiations  for  the  pur¬ 
chases  and  mergers  have  been  conducted 
chiefly  by  Hollington  K.  Tong,  publisher 
of  the  Tientsin  Yung  Pao,  formerly  a 
student  of  the  University  of  Missouri 
and  in  Columbia  University. 

The  group  associated  with  Mr.  Shih 
plan  not  only  to  buy  or  establish  papers 
in  all  the  principal  cities  of  China  but 
also  in  Malayasia,  Hawaii,  the  United 
States,  and  wherever  there  are  large  Chi¬ 
nese  populations.  A  mutually  owned 
news  agency,  the  development  of  a  paper 
mill  at  Wenchow  to  make  newsprint 
from  bamboo,  and  the  creation  and  main¬ 
tenance  of  a  school  of  journalism  in 
Shanghai  are  planned. 


Classified 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Caah  with  Order) 

1  Time  —  .50  per  Una 

3  TIbim  —  M  par  Um 

ALL  OTHER  CLASSIFICATIONS 
(Caah  with  Order) 

I  Time  —  .75  per  line 

4  Timea  —  .60  per  line 
Count  aU  worda  to  the  line 

White  apace  charge  at  aame  rate  per  line 

fter  inaertion  aa  earned  by  frequency  el 
naertion.  Minimum  apace,  three  linea. 
The  Editor  dt  Publiaher  reaervea  tha  right 
to  claaaify,  adit  or  reject  any  copy. 


BUSINESS  OPPORTUNITIES 


Brokers 


Kewipapsr  Broksrars — Only  high-grade  proper- 
ttea.  Personal  aervlce.  Clyde  H.  Kooi*  BMid 
of  Trade  Bldg.,  Kansas  City,  Mo. 


Buy  Now!  l>on’t  wait  until  liUHineHS  IniproTet 
and  prioes  advance.  I  have  saiine  very  gowl  op- 
IKirtunitioR  and  there  is  no  better  InveBtineDt 
than  n  grNMl  newspaper.  One  exceptionally  good 
bargain  in  New  Jersey;  exclusive  field;  good 
equipment:  earning  13%  net.  J.  R.  Shale, 
Times  Building,  New  York. 


Capital  Wanted 


Competing  with  a  paper  valued  at  (4.500.000  ii 
a  new  paper  which  began  in  April  and  toda)  i> 
operating  on  a  paying  basis.  We  solicit  (10,000 
In  cash  to  twell  our  capital  funds.  We  offer 
common  atock  in  the  newspaper  in  return  for 
tbit  caab.  W’e  are  persuaded  to  make  tbe 
propotitioD  an  extremely  attractive  one,  Insi- 
much  as  our  casb-on-hand  position  mikes  It  Im¬ 
portant  to  obtain  tbe  money  immediately.  A-748, 
Editor  A  Publisher. 


For  Exchange 


Will  trade  an  enterprising  farm  monthly,  fai  a 
fast  growing  farm  section,  to  apply  as  ptrt 
payment  on  controlling  Interest  In  a  good  dally 
newspaper.  Address  A-7SO,  Editor  A  Pub- 
Usher. 


Newspaper  Interest  Wanted 


A  suooessful  and  long  experienced  newipiper 
builder  will  invest  from  (50,000  to  (100.000  essh 
in  part  Interest  in  evening  dally  and  take  tbe 
management.  Highest  references  fumliked. 
Confidential.  Write  A-748,  Editor  A  Pobllshei. 


Nowapapor  For  Sale 


For  sale — Successful  weekly,  half  hour  from 
Timea  Square.  Grossing  (25,000,  showing  kand- 
some  profit.  Excellent  opportunity  for  hnitllnc 
advertising  man  to  increase  businett.  Fi't 
growing  field.  (10.000  cash  needed.  No  trillen. 
A-77.5,  Editor  A  Publisher. 


$15,000  FIRE  DAMAGE 

Plant  of  the  Platteville  (Wis.)  Wit¬ 
ness,  pioneer  weekly,  owned  and  pub¬ 
lished  by  William  M.  Rindlaub,  was 
wrecked  by  fire  the  night  of  October  16, 
with  $15,000  loss. 


Nawapapar  Wanted 


Two  exparieacad.  responsibU  married  men  will 
buy  dally  in  central  West  city,  5.0a0  to  SS.flW- 
Highest  references.  Strictly  confidential.  Prl»- 
oipals  only.  Warren  Edwards,  308  W.  Wssb- 
ington  St.,  Chicago. 


A  Sfricfly 
Quality 
Product— 

A  Qualify  Purchase  it, 
after  all,  tha  Exarcita 
of  tha  Truatf  Economy 


FIANK  I.  BEIIY  WILLIAM  i.  MINGLE 

Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


BERRY- MINGLE  a,-.  Printing  Eq  uipmeni  Engineers 

Dutignmrs  and  Makart  of  Quality  Stool  Printing  Offico  Equipmonl 

Flatiron  Bldg.,  175  Fifth  Avenue  at  23rd  St.,  New  York 


Editor  &  Publisher  The  FourthEstate  for  October  25,  1930 


I 


Business  Offers— Employment 


CIRCULATION 


EMPLOYMENT 


EMPLOYMENT 


MECHANICAL 


DaPriMt't  “Better  Timet”  campaigns  bring 
new  ideas  into  circulation  promotion.  4,000  to 
80.000  subscriptions.  Hudson  De  Priest,  246 
Fifth  Are.,  N.  Y. _ 

A.  K.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
.Monica.  California.  An  etHclent  circulation 
building  r>rgiinUatlon  accejitlng  only  bona&de 
subscriptions  (paid  in  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  field  survey. 

Blair  k  Austin,  circulation  builders,  222  West 
Greenwich  St.,  Beading,  Penn.  Originators  of 
Salesmanship  Club  Campaigns.  Telephones; 
Olllce  2-1651;  residence  81-9240. 

The  W.  S.  Kendall  Company,  104  N.  Bailey 
.we.,  latulsvllle,  Ky. — Circulation  Builders — 
Cres’tors  and  sole  owners  of  The  Kendall  Plan. 

Contracts  for  Fartlowe  Plan  real  circulation- 
building  campaigns  are  being  filled  as  rapidly 
as  possible  in  the  order  in  which  bookings  are 
made.  Contracts  from  new  clients  are  accepted 
only  after  a  Partlowe  scientific  survey  and 
analysis  of  each  Individual  field.  A  letter  or 
collect  wire  for  this  tree  analysis  entails  no 
obligations,  but  does  secure  an  Intelligent  an<l 
frank  recommendation  as  to  whether  or  not  a 
circulation-building  drive  would  prove  practical 
and  helpful  at  the  time  to  tbe  publication. 
I’ubllsbers  are  never  urge<I  to  buy  Partlowe 
service.  The  Partlowe  survey  and  analysis  is 
genuine.  Bvery  subscription  secured  in  tlie 
modem  Partlowe  campaign  is  subject  to  verl- 
Bcstion  by  the  publisher.  No  subscription  is 
accepte<l  unless  paid  in  full  by  the  subscriber. 
Write  or  wire  collect.  The  Charles  Partlowe 
Company,  6th  Floor,  Occidental  Bldg., 
Indianapolis. 


EDITORIAL 


PreiA  Service 

On  the  Boardwalk  at  Atlantio  City 
Weekly,  monthly  feature  of  the  world  at  play. 
Arrivals— local,  foreign — if  desired.  Conven¬ 
tions.  Assignments.  U.  Leimbach,  Press  Serv¬ 
ice,  310  Schwehm  Bldg,,  Atlantic  City. 

Special  Weekly  Feature 

Am  prepared  to  feature  for  a  large  city  paper, 
weekly  aeries  of  short,  unique,  interesting, 
easy  reading,  human  touch  matter,  to  make 
sach  reader  a  better  and  more  interested 
reader.  A-771,  Editor  k  Publisher. 


EMPLOYMENT 


Halp  Wantaal 

Applications  are  intritad  for  the  positions  of 
editor-in-chief,  managing  editor,  advertising 
manager  and  circulation  manager  of  a  forth¬ 
coming  daily  newspaper.  Applicants  will  please 
state  age,  qualifications,  experience  and  salary 
expected.  All  applications  to  be  forwarded  to 
The  Secretary,  Irish  Press,  Limited,  46  Dame 
8t,  Dtthlln. 


SituAtioiu  Waatad 

Advertising  Kanoger-Selioltor — Ten  years'  ex¬ 
perience  covering  every  phase  of  newspaper  and 
magailne  advertising.  Advertising  manager  for 
weekly  publication  for  past  five  years,  now 
showing  a  twenty  per  cent  increase  in  linage 
over  1829.  Would  like  position  as  advertising 
manager  on  newspaper  or  magasine.  Married, 
family.  Age  31.  A-782,  SSditor  A  Publisher. 

Advertlsiag-BusiBsss  Exaoutive  and  exceptional 
talesman.  Long  record  of  successful  (morning 
and  evening)  metropolitan  and  smaller  city  ex¬ 
perience.  Young,  married,  seeking  more  desira¬ 
ble  opportunity.  Salary  and  bonus  on  actual  in- 
cretse  preferred.  A-7S9.  Hdltor  A  Publisher. 

^vsrtitiag  Man,  thoroughly  experienced,  de¬ 
nies  connection  with  manufacturer.  Creative, 
PKlIllc  copy  writer,  layout,  reporter,  correspond- 
est  A-77fi,  Editor  A  Publisher, 

Assistant  to  Exaoutive 
Cnlverslty  educated,  trained,  practical  man, 
who  has  come  up  from  the  case,  desires  to 
hi^e  a  change  which  permits  advancement. 

Thoroughly  cognisant  of  newspaper  economies, 
Bnancing,  purchasing,  credit  as  well  at  the 
mechanics  of  getting  out  an  attractive  and  clr- 
a  *’***'***’'3  publication.  Capable  as  pro- 
ouctlon  manager,  assistant  manager,  or  sales 
executive. 

every  line  of  newspaper  work 
should  be  a  valuable  assistant  to  some 
publisher  or  general  manager.  A-1  refer- 
lleher  secondary.  A-787,  Editor  A  Pub- 

years'  newspaper  experience  and  8 
rmrs  public  accounting,  wishes  position  with 
”wspapsr  or  magasine.  A-733,  Editor  A  Pub- 


SituAtioBs  WmBtwd 


Business  Builder 

Advertising  manager-solicitor — experienced  in 
merchandizing,  local  and  national  advertising, 
and  with  a  record  that  emphasizes  his  ability 
to  cope  with  strong  competition.  References 
Inclnde  publishers  of  outstanding  newspapers. 
Will  go  aiiynhere.  Family.  A-793,  Editor  A 
I'ubllsher. 

Business  or  Oenetsl  Manager,  small  or  medium 
size  daily;  or  asst,  to  publisher  large  daily. 
Experienced  as  publisher  own  small  paper  and 
as  executive  in  advertising,  accounting,  edi¬ 
torial  depts.  and  composing  room,  a-777.  Edi¬ 
tor  A  Publisher. 

Cartoonist,  age  22,  experienced,  neat  style  and 
good  ideas.  Small  salary  to  start.  Anywhere. 
A-742,  Editor  A  I'ubliaher. 


Circulation  Advisor 

Is  it  an  accomplishment  to  double  the  circula¬ 
tion  of  one  of  the  outstanding  evening  news¬ 
papers  of  the  United  States,  within  a  reason¬ 
able  number  of  years,  with  a  price  increase,  in 
a  highly  competitive  field? 

That  is  exactly  what  has  been  done  under  my 
management  in  Indianapolis  without  the  use  of 
questionable  methods  to  influence  the  reader. 

The  carrier  organization,  without  doubt  one 
of  the  most  efllclent  and  result-producing  any¬ 
where,  was  increased  during  the  period  from 
500  to  2200. 

Publishers,  as  a  rule,  know  how  difficult  it 
is  to  build  permanent  circulation,  productive  to 
the  advertiser,  as  compared  to  the  temporary 
hit-and-miss  circulation  of  doubtful  value. 

Having  bad  the  experience  of  constructive 
circulation  building  and  administration  in  both 
small  and  large  cities,  1  have  concluded  to 
place  my  knowledge  at  the  disposal  of  pub¬ 
lishers  who  may  have  a  problem  or  two,  which 
I  could  help  solve.  1  recently  completed  a  con¬ 
fidential  survey  of  one  of  the  leading  New 
York  daily  and  Sunday  newspapers. 

1  am  sure  the  investment  in  my  service, 
whatever  it  may  be,  will  be  a  profitable  one. 
If  interested,  address  John  M.  Schmid,  The 
Kenilworth  Apartments,  Downers  Grove,  Illinois. 
Tel.  1595. 


Circulation  Manager — Eighteen  years  in  news¬ 
paper  circulation  work,  beginning  as  solicitor, 
advancing  thru  crew,  field  and  circulation  de¬ 
partments  to  manager.  Thoroughly  experienced 
in  all  branches  of  circulattoo,  having  directed 
solicitors,  managed  crews,  trained  carrier  boys, 
installed  complete  carrier  systems.  At  liberty 
to  come  at  once,  references  from  former  em¬ 
ployers.  A-744,  EMitor  A  Publisher. 

Circulation-Promotion  Manager,  15  years'  ex¬ 
perience  in  highly  competitive  evening,  morn¬ 
ing  and  Sunday  fields.  Know  A.B.C.  require¬ 
ments,  modern  methods  of  promoting  carrier 
home  delivery,  news-stand.^  street  sales,  mail 
and  special  suburban  and*  country  problems. 
Copy  writer,  bookkeeping  systems.  A  bard, 
sober  worker  with  aggressiveness  and  initiative 
that  will  produce  maximum  results  at  minimum 
cost.  Married,  age  69,  clean  rut  and  not  a 
Uoater.  A-Tb6,  Editor  A  Publisher, 

Circulation  Manager,  below  25,000.  Ten  years 
ou  combined  morning  and  evening.  Install  of¬ 
fice  controlled  home  delivery.  Know  boy  pro¬ 
motion.  A.B.C.  cost  production.  A-1  refer¬ 
ences.  A-785,  Editor  A  Publisher. 

Classified  Man,  seven  years  with  large  South¬ 
ern  newspaper.  Knows  systems,  promotion. 
Oapable  of  managing.  Age  28,  aggressive. 
Open  for  Inside  or  street  proposition.  A-782, 
Editor  A  Publisher. 

Combination  PrsssmanJStorsotypsr  wants  posi¬ 
tion  with  growing  dally  paper  where  ability  to 
get  results  and  overhead  saving  will  be  appre¬ 
ciated.  Prefer  Duplex,  tubular,  single  or  twin, 
or  Goss  press.  A-788,  Editor  A  Publisher. 

Composing  Boom  Foreman  or  mechanical  super¬ 
intendent.  Let  me  lower  your  costs.  Best  ref¬ 
erences.  A-778,  Eklltor  A  Publisher. 

Composing  Boom  Supsrintondsnt  and  production 
manager  of  all  mechanical  departments  of  a 
well-known  money  maker  wants  an  opportunity 
to  capitalise  bis  all-round  newspaper  experience. 
Would  make  a  capable  assistant  to  some  busy 
publisher  or  general  manager.  A-769,  Editor  A 
Publisher. 

Correspondent  In  Buenos  Aires.  Established, 
experienced  worker  seeks  newspaper  or  trade 
journal  connection.  Assignments  covered  by 
mail  or  cable,  also  pictures.  A-783,  Editor  A 
Publisher. 

Country  Circulation  Manager  with  excellent  rec¬ 
ord  of  results  available  tor  immediate  connec¬ 
tion.  Original  and  creative  promotion  plans. 
Age  35,  married.  Circulation  training  received 
under  John  M.  Schmid,  Walter  R.  Kauck  and 
Robt,  J.  Carrigan.  A-T70,  Editor  A  Publisher. 


SituAtioBs  WaBted 


Desk  Editor,  telegraph,  heads,  and  some  local. 
Prefer  young,  experienced  man.  Permanent. 
Post  Tribune,  Jefferson  City,  Mo. 

Editor,  City-Telegraph,  wants  position  on  large 
evening  pa|>er  in  East  or  Midwest.  Now  em¬ 
ployed,  seeks  change.  Thoroughly  qualified 
and  experienced.  Age  30.  A-789,  Editor  A 

I'ubllsher. 

Editorial  Writer;  experienced,  fluent,  punchful, 
humor,  human  appeal.  Address  A-735,  Editor 
A  Publisher, 

Editorial — Young  man.  International  experience, 
wishes  berth  on  foreign  desk;  or  special  assign¬ 
ments.  French  and  German,  A-772,  Editor  A 
Publisher. 

Editorial — Feature  writer,  reporter,  desires  po¬ 
sition  anywhere.  Prefer  sports.  Highly  recom¬ 
mended.  Opiwrtunlt.v  not  salary  objective. 
A-753.  Editor  A  Publisher. 

Editorial — Young  man,  experienced,  wants  posi¬ 
tion  on  newspaper  in  New  York  area.  Would 
consider  eventual  purchase  of  Interest  in  paper. 
.V-776.  E<litor  A  I’ublisher. 

Editorial — 29.  reiwrter,  copy  desk,  make-up. 
N.  Y’.  dally  newspaper  experience.  Former 
editor.  Brooklyn  weekly.  A-791,  Editor  A  Pub¬ 
lisher. 

Editorial — Feature  writer,  reporter,  5  years  ex¬ 
perience,  wants  connection  with  newspaper  in 
New  York  area.  Opportunity  rather  than  sal¬ 
ary  objective.  A-774,  Editor  A  Publisher. 

Editor-Manager — 28,  sent  to  backwoods  by  de¬ 
pression;  wants  to  come  out.  Prefer  suburban 
weekly  in  East,  dally  or  magazine.  City,  coun¬ 
try  and  foreign  training.  Experienced  on  make¬ 
up,  advertising,  circulation.  College.  Refer¬ 
ences.  A-760,  Editor  A  Publisher. 

Editorial — College  tralne<l,  nge  24,  energetic; 
seek  position  in  city  over  2.5,000.  Reporting, 
copy  reading,  desk  work.  Former  sports  e<iitor. 
Especially  traine<l  sports,  desk  work.  A-792, 
Editor  A  Puldlsher. 

General  Reporter  desires  job  on  evening  paper. 
Traveled  extensively.  Non-college,  but  served 
early  and  long  apprenticeship  in  school  of  “hard 
knocks."  Experience  confined  to  small  cities. 
A-784,  Editor  A  Publisher. 

Managing  Editor,  City  or  Telegraph  Editor — 15 
years'  executive  experience.  Best  references. 
A-779,  Editor  A  Publisher. 

Managing  Editor — Fifteen  years'  actual  experi¬ 
ence  every  capacity,  large  and  small  town,  now 
edtor,  makeup,  columnist,  Chicago  newspaper, 
seeks  opportunity  take  active  charge  of  dally 
In  town  25,000  to  76,000.  Married.  39,  Un¬ 
questionable  references.  A-685,  Editor  A  Pub¬ 
lisher. 

Managing  Editor,  fine  record,  experienced. 
Seeks  Midwest  or  South.  Wire  X,  701  Schmidt 
Bldg.,  Cincinnati, 

Managing  Editor,  editorial  writer,  and  city  edi¬ 
tor.  Will  fill  as  one  job.  Address  A-736,  Editor 
A  Publisher. 

Managing  Editor,  aged  thirty,  released  by  mer¬ 
ger,  desires  (Hisitlon  in  South  or  middle  West. 
Proven  ability  as  editorial  writer,  news  director 
and  columnist.  Record  will  stand  full  investi¬ 
gation.  Would  like  desk  position  carrying  re¬ 
sponsibility  or  managing  editorship  of  daily  up 
to  25,000  circulation.  Held  position  six  years. 
A-766,  Etlltor  A  I'ubllsher. 


Newspaper  Woman  with  excellent  record  seeks 
good  connection.  A-781,  Editor  A  Publisher. 


Prodnotion  Manager  and  Assistant  to  General 
Manager  of  a  very  successful  newspaper,  now 
employed,  desires  new  connection.  Am  respon¬ 
sible  for  all  mechanical  departments  besides 
aiding  general  manager  in  conducting  other  de¬ 
partments.  Have  fine  record  as  all-round  news¬ 
paper  executive.  A-768.  Editor  A  Publisher, 

Reporter — Now  unemployed,  seeks  permanent 
job  on  small  daily  with  chance  for  promotion. 
Was  recently  editor  of  one  of  best  weeklies  in 
Ohio.  Experience  on  large  and  small  city 
dallies.  Three  years  college.  Harried.  Paul 
Wooden,  Columbus,  Indiana. 


Buyers  consult  the  adver* 
tising  pages  of  Editor  & 
Publisher  when  they  are 
in  the  market  for  new  or 
used  equipment. 


EquipmeBt  For  Sala 


For  Sale;  9  cylinder,  double  width,  Hoe  maga¬ 
zine  and  color  press,  22’,"  cut  off.  In  splendid 
condition.  Seller  requires  different  size  ma¬ 
chine.  A--S8,  Editor  A  Publisher. 

Goss  Highspeed  Rotary,  24  pages,  complete 
6l6cfrlcal  etjuipmcnt.  Now  running.  l*erfoct 
condition.  Big  bargain.  A-757.  Editor  A  Pub- 
liaher. 

Photoengraving  equipment  for  sale.  Complete 
^ant  or  any  part.  Miles  Machinery  Co..  480 
West  Broadway,  N.  Y.  C. 

EqoipBiBBt  WBBted 

New  Daily  in  the  market  for  rebuilt,  guaran- 
tee<l  equipment,  including  five  machines,  proof 
presses,  ad  and  head  cabinets,  rule  and  slug 
caster,  tables,  saw.  etc.  Needed  at  once 
A-790,  Editor  A  i'ubllsher.  ' 

For  Sale— One  motiel  A  flat  bed  duplex  printing 
press  In  good  condition.  -tpply  to  Box  677 
Lynn,  .Massachusetts.  ' 


Wanted  Press,  24  pages  or  larger  with  complete 
stereotype  and  electrical  equipment,  D.  C.  220 
volt,  8  columns,  22^  inch  cut-off  or  fractlao 
over,  ^4  fold.  Must  be  in  good  condition.  Long 
Publishing  Company,  1219  Race  St.,  Phlla.,  Pa. 


MISCELLANEOUS 

Jounialittic  AatiquM 

A  Collector  is  in  the  market  for  journalistic 
antiques  such  as  autograph  letters  of  former 
editors  in  this  country  or  in  Canada,  dating 
back  even  to  Colonial  times;  first  issues  of 
well-known  newspapers;  pictures  of  famous 
American  journalists  of  past  generations;  old 
photographs  of  historic  news  events;  copies  of 
old  newspapers  containg  accounts  of  events 
of  unusual  interest;  or  any  other  antique  or 
relic  in  the  fields  of  advertising  and  publish¬ 
ing.  I.ook  through  your  old  letter  files,  scrap¬ 
books,  etc.  Then  let  me  know  what  yon  have 
and  what  your  price  is  (must  be  moderate,  but 
for  cash  if  accepted).  E-74fl,  Editor  A 
I'ubllsher. 

Newspaper  File 

Mew  Yoik  Tribune 

Wanted,  to  complete  a  file,  one  copy  of  the 
New  York  Tribune  of  each  of  the  following 
dates  of  the  year  1865:  April  16,  21,  22,  23, 
24,  28,  .60.  May  1,  2.  3,  5,  6,  7,  8,  9,  10,  14 
to  28  (inclusive),  30,  31,  June  1  to  9  (inclu¬ 
sive).  Must  be  in  good  condition,  untorn  and 
complete.  Editor  A  Publisher. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Businsss  Established  in  1899 
350  MbJuob  Atb.  Naw  York 


Newspaper  Problems  m 

Consolidations  .  .  .  appraisals  .  .  . 
production  .  .  .  operation  .  .  .  arc 
invited.  Field  surveys  for  financing 
purposes.  Properties  bought  and 
sold  through  personal  and  confiden¬ 
tial  negotiations. 

Sirvkt  in  tht  South 

HARWELL  «  BUGGY.  Inc. 

Ntmsftptr  Broktrt 

Comer  Bldg.  Birmingham,  Ala. 
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By  MARLEN  PEW 


For  25  years  Emmanuel  H.  La  vine 
has  been  a  reporter  assiRiied  to  police 
headquarters  in  Xew  York,  and  now  he 
has  written  a  book  of  his  observations 
at  that  vast  clearing  house  of  crime, 
corruption  and  human  abnormality.  It 
is  a  sensational  story.  "Mannie,”  as  he 
is  known  to  thousands  of  cops,  hundreds 
of  crooks  and  all  metropolitan  newspaper 
folk  describes  the  “third  degree.’’  He 
says  he  saw  policemen  beat  a  man  on 
the  Adam’s  apple  until  the  blood  spurted 
from  his  mouth,  this  cruel  and  unusual 
punishment  being  inflicted  for  the  pur- 
iwse  of  extracting  from  the  prisoner  a 
confession  of  guilt.  He  saw  another 
prisoner  held  in  a  dentist’s  chair  while 
a  dentist,  “who  seemed  to  enjoy  his  job,’’ 
ground  down  a  sound  molar  with  a 
rough  burr.  Mannie  writes :  “I  can¬ 
not  possibly  describe  every  ‘massaging’ 
by  the  police  I  have  witnessed,  for  I 
cannot  remember  them  all,  any  more 
than  the  reader  can  recall  every  time 
he  has  seen  a  street  car  pass.”  All  of 
which  means  that  the  “third  degree”  has 
been  a  common  practice,  witnessed  by 
this  reporter  for  quarter  of  a  century. 

*  4<  * 

WHEN  a  Nru<  York  Telegram  re¬ 
porter  showed  Mannie’s  new  book 
to  Police  Commissioner  Mulrooney,  one 
day  last  week,  that  veteran  official 
denied  it,  spoofed  it,  asked  why 
Emanuel  Lavine  did  not  produce  cor¬ 
roboration  for  his  statements.  ThU 
denial  was  not  convincing  to  me.  _  I’ll 
take  the  reporter’s  word.  Commissioner 
Mulrooney  and  every  other  insider  at 
police  headquarters  knows  that  the 
“third  degree”  is  indefensibly  cruel, 
illegal  and  also  usually  futile.  But  what 
I  want  to  know  is  why  Mannie  Lavine 
waits  until  he  comes  to  write  his  lxx)k 
of  reminiscences  to  tell  such  sensational 
tales  as  those  tooth  and  Adam’s  apple 
incidents.  Were  those  stories  not  news 
at  the  time?  He  did  not  write  them, 
or  at  least  they  were  not  published  when 
they  occurred.  Why?  Well,  some  of 
us  can  guess  why.  ^  Either  Mannie 
Irvine  hesitated  to  write  them  because 
the  exposure  would  put  him  in  bad  with 
cops  who  gave  out  news,  or  his  city 
editor  declined  to  run  the  stuff  because 
he  also  feared  to  make  powerful  enemies. 
Perhaps  he  sympathized  with  sirch  police 
methods.  Probably  it  was  only  because 
he  was  of  that  play-safe  school  in 
journalism  tvhich  avoids  ant'thing  which 
savors  of  crusading. 

4>  *  * 

4T  any  rate,  we  have  here  the 
spectacle  of  a  newspaper  man  writ¬ 
ing  a  book  of  remarkable  experiences, 
dealing  with  a  subject  of  intimate  and 
vital  interest  to  the  citizens  of  the 
metropolis,  yet  implying  that  this  was 
not  “news”  at  the  time  of  its  occurrence. 
I  would  be  the  last  to  blame  Mannie 
Lavine,  knowing  from  experience  what 
reportorial  limitations  may  be.  But  who 
can  defend  this  suppressionist  method  in 
journalism?  Who  w'ill  say  that  public 
evils  do  not  run  on,  and  on,  forever 
and  forever,  very  largely  because  of  a 
newspaper  condition  which  is  inad¬ 
vertently,  but  nicely,  set  forth  in  the 
book  confessions  of  this  old  reporter? 
How  free  are  we  when,  as  a  matter  of 
notorious  fact,  reporters  are  in  the  habit 
of  telling  in  confidence,  rather  than  writ¬ 
ing  for  the  public,  their  best  stories? 


*  *  * 

HIGH  reminds  me  of  a  letter  I  re- 
”  cently  received  from  a  young 
middle-west  newspaperman,  asking  a 
curious  question.  A  pathetic  tragedy  had 
occurred  in  the  community.  A  school 
boy,  after  dressing  himself  in  a  girl’s 
garments,  killed  himself  in  his  room 
at  home.  My  correspondent  used  this 


story  conservatively  on  an  inside  page 
and  was  distressed  because  a  newspaper 
in  another  near-by  city  put  a  banner-line 
on  the  story  and  got  some  local  street 
circulation.  Did  I  not  believe,  the  corre- 
siKMidcnt  asked,  that  a  story  so  disgrace¬ 
ful,  with  such  morbid  implications,  should 
be  played  down  and  inside? 

No,  I  do  not  think  so.  Nor  do  I  be¬ 
lieve  that  it  should  have  been  played  up 
with  a  banner  line,  as  a  strange  mystery. 

I  think  it  should  have  been  used,  out 
where  people  would  see  the  item,  for  ex¬ 
actly  what  it  was,  not  in  the  terms  of 
morbid  curiosity,  but  in  the  terms  of 
scientific  explanation.  Surely,  the  news¬ 
paper  men  handling  this  story  knew  that 
the  case  represented  a  sexual  inversion, 
for  which  there  is  scientific  explanation 
easily  at  hand.  Any  psychiatrist  could 
explain  it.  in  terms  that  would  tell  the 
real  news,  educate  readers  without 
offense  and  also  would  relieve  the  minds 
of  the  sorrowing  family  and  friends  of 
the  deceased.  A  “mystery”  story  would 
only  pander  to  morbid  curiosity  and, 
rather  than  help,  might  make  things 
much  worse.  It  would  leave  on  the  mem¬ 
ory  of  an  ill-fated  boy  a  stigma  of  “sin,” 
whereas  plainly  the  youth  was  the  victim 
of  a  disease,  which  he  had  no  power  to 
control.  A  century  ago,  indeed  25  years 
ago,  such  were  ignorance  and  social  ta- 
b<x)s,  that  only  a  few  people  in  the  world 
would  comprehend  the  meaning  of  such 
a  case.  It  would  be  mere  sexual  per¬ 
versity.  But  science  has  developed  and 
has  spread  its  valuable  message  very 
generally  among  the  people.  No  longer 
need  an  intelligent,  honest  newspaper 
mumble  over  such  matters.  If  my  cor¬ 
respondent  understood,  as  I  think  he  did, 
what  the  suicide  of  the  boy  meant,  and 
that  it  was  not  in  fact  a  case  involving 
morals,  but  pitiable  abnormality,  he  could 
have  presented  a  first-page  story,  per¬ 
haps  interviewing  a  local  psychiatrist  as 
an  authority,  which  would  have  been  use¬ 
ful  and  worth-while,  not  a  mere  play  to 
sell  a  few  newspapers  at  the  expense  of 
a  poor  child  victim  of  uncontrollable 
circumstances. 

♦  •  ♦ 

SOME  years  ago,  in  the  enterprise  of 
writing  a  survey  of  conditions  in 
Southern  states,  I  met  the  great  “inter¬ 
preter  of  the  Southland,”  Richard  H. 
Edmonds,  the  snowy -haired,  firm-jawed 
publisher  of  the  Manufaeturer’s  ReeorJ, 
of  Baltimore,  whose  death  occurred  two 
weeks  ago.  He  seemed  an  inspired  man, 
typical  of  the  best  of  the  old-school  of 
fact  writers.  Every  citizen  dwelling  be¬ 
low  the  Mason  and  Dixon  line  had  bene- 
fitted  from  his  long  years  of  intelligent 
devotion  to  the  upbuilding  of  the  indus¬ 
trial  South.  His  career  was  replete  with 
successful  campaigns  and  I  suppose  Mr. 
Edmonds  was  as  well  belov^  as  any 
publisher  in  this  country.  In  my  inter¬ 
view  with  him  he  reviewed  the  Southern 
reconstruction  period  and  painstakingly 
explained  to  me  (I  had  not  then  read 
Claude  Bowers’  impressive  “Tragic 
Era”)  the  terrible  plight  in  which  the 
defeat  of  the  Confederacy  left  the  white 
population.  In  moving  terms  Mr.  Ed¬ 
monds  analyzed  the  handicap  of  the 
Southern  states  in  the  modern  race  for 
economic  supremacy.  It  is  now  truly 
said  of  him  that  his  love  for  the  South 
amounted  almost  to  religious  fervor.  His 
tip-of-tongue  information  was  phenom¬ 
enal.  In  his  youth  Mr.  Edmonds  in¬ 
dulged  the  romance  of  a  free-lance  news¬ 
paper  reporter  and  witnessed  many  of  the 
most  stirring  incidents  of  the  opening  of 
the  west.  His  heart  beat  for  the  South, 
however,  and  for  45  years  he  had  edited 
the  Manufacturers’  Record,  devoted 
mainly  to  the  promotion  of  commercial 
success  in  the  Southern  states.  I  should 
like  to  add  a  modest  tribute  to  this 


admirable  editorial  figure,  now  passing 
from  view. 

♦  ♦  * 

'C'  OR  several  years  the  publisher  of  a 
newspaper  in  a  town  which  I  occa¬ 
sionally  visit  struggled  with  an  editor 
who  was  a  strangely  complexed  individ¬ 
ual.  To  meet  casually,  he  was  a  pleasant 
character,  sometimes  brimming  with 
loquacious  sentiment.  He  could  write 
h.  i.  news  and  editorials  with  talent 
amounting  almost  to  genius.  Office 
drudgery,  however,  seemed  to  pall  on  him. 
Any  serious,  careful,  thought-out  pro¬ 
gram  was  anathema.  The  editor’s  notion 
of  editing  was  happy-go-lucky,  romantic 
opportunism.  He  was  amused  by  serious 
I'eople  and  boasted  insulation  against 
worry.  The  solemn  truth  was  that  he 
was  as  lazy,  indolent,  sluggish  as  a  three¬ 
toed  sloth  and  the  newspaper  job  was 
only  a  tree  branch  from  which  he  could 
hang  in  sleepy  invertedness,  with  occa¬ 
sional  foraging  tours  in  quest  of  beer  and 
skittles.  He  was  full  of  tricks.  For  in¬ 
stance,  he  could  assert  with  such  zest  and 
positiveness  that  a  casual  listener  might 
believe  an  authenticated  fact  had  been 
uttered,  whereas  the  editor  was  only  as¬ 
serting,  his  solid  information  being 
limited.  A  test  of  the  man’s  loyalty  was 
shown  in  the  fact  that,  whereas  in  the 
presence  of  his  office  associates  he  would 
flatter,  in  their  absence  he  would  ventilate 
personality  opinions  in  terms  of  bitter 
sarcasm.  He  was  jealous  of  the  success 
of  others.  Inferior  associates  outside  of 
the  office  looked  upon  the  editor  as 
heroic,  particularly  when  he  entertained 
them  in  sarcastic  mood.  He  scorned  office 
tickets  to  pleasant  local  social  events, 
lectures,  concerts,  political  gatherings, 
conventions,  regarding  all  such  as  bore- 
some.  Outside  of  the  police  department, 
a  friendly  lawyer’s  office,  a  downtown 
speakeasy  and  a  coffee  house  he  had  few 
acquaintances  and  he  knew  less  about 
what  was  happening  in  the  community 
than  the  average  butcher’s  boy. 

«  *  « 

For  years,  as  I  say,  the  publisher 
struggled  along  with  this  man.  The 
paper  was  a  poor  imitation,  usually  en¬ 
tirely  routine,  with  an  occasional  flash  of 
human  interest.  The  staff  was  about  as 
enthusiastic  as  a  crowd  of  industrial 
workers  known  on  the  payroll  by  num¬ 
ber.  I  often  wondered  at  the  situation 
and  discovered  the  secret  one  day  when 
the  publisher  confided  how  much  he  ad¬ 
mired  the  editor’s  acid  wit  and  boastful 
cynicism.  He  was  a  misanthrope  him¬ 
self.  About  a  year  ago  the  long-ailing 
editor  of  the  opposition  paper,  which  had 
run  down  almost  to  the  vanishing  point 
because  of  neglect,  passed  from  life  and 
the  widow  sold  the  sheet  to  a  lively,  local 
gangster.  He  put  a  gaily  young  rascal  on 
the  job  and  the  paper  took  on  signs  of 
life.  The  three-toed  sloth  was  forced  to 
go  to  work,  but  had  forgotten  how.  The 
publisher  and  lazybones  then  began_  to 
quarrel.  Two  or  three  times  the  editor 
was  fired,  but  sobbed  his  way  back.  A 
few  weeks  ago  his  discharge  was  made 
to  stick  and  a  bright,  young,  educated, 
purposeful,  ambitious  fellow,  with  a 
light  in  his  eye,  took  over  the  desk.  The 
circulation,  without  any  promotion,  has 
increased  magically.  The  town  is  talking 
about  its  improved  newspaper.  Moral : 
Publishers  who  let  indolent,  hard-boiled 
cynics  bog  newspapers  are  impractical. 

♦  ♦  * 

WRITING  in  Boston  Transcript,  a 
columnist  who  signs  “The  Listener”, 
informs  us  that  lately  the  use  of  the 
word  “scoop”,  as  signifying  a  beat,  or  a 
stroke  of  competition  neatly  achieved, 
has  passed  from  the  newspaper  to  busi¬ 
ness  uses.  A  big  publicity  hit,  with  a 
brilliant  resultant  sale,  is  now  described 
as  a  “scoop”,  he  says,  and  regrets  the 
liberty  business  men  are  taking  with  a 
word  which  long  has  been  enshrined  in 
the  news-room.  The  Listener  looked  up 
the  word  “scoop”  and  found  that  news¬ 
paper  men  have  been  using  it  at  least 
since  1869.  He  says  that  the  feat  of 
George  T.  Lanigan,  then  of  Chicago 
Evening  Post,  in  sending  four  columns 
about  the  Chicago  fire  exclusively  to 
New  York  World,  was  called  a  “scoop” 
at  the  time.  All  the  wires  were  down 
and  Lanigan,  doubling  as  a  tel^raph 
operator,  got  New  York  on  a  wire  from 


Calumet.  It  was  a  famed  stunt  and  the 
date  was  1871. 

I  have  no  doubt  that  the  word  “scoop”, 
meaning  a  reportorial  success,  is  as  old 
as  the  Listener  believes.  How  strange 
however,  that  it  never  has  been  as  popular 
in  the  East  as  in  the  West.  Scoops  are 
scoops  west  of  Buffalo,  but  in  these  parts 
they  long  have  been  known  as  “beats”. 
Both  words,  however,  are  dear  to  the 
newspaper  craft  and  I  rather  feel  with 
the  Listener  that  any  commercial  use  of 
“scoop”  is  an  invasion  of  “upstairs” 
rights. 

*  *  * 

T  NOTICE  that  William  Loeb,  Ir., 
who  was  President  Roosevelt’s  effi¬ 
cient  secretary  in  the  White  House, 
years  ago,  has  recently  published  in 
the  Outlook  &  Indepenaeiit  an  in¬ 
dignant  charge  that  the  celebrated 
Williamstown  Institute  has  deterior¬ 
ated  into  merely  a  propaganda  agency 
for  the  purposes  of  “that  arch  publicity 
agent,”  Ivy  Lee  and  his  business  clients. 
It  is  a  hot  article.  Here  is  just  a  taste  of 
it:  “It  is  quite  difficult  to  see  how  the 
conference  on  Russia  conducted  by  Mr. 
Lee  could  ever  be  considered  as  an  impar¬ 
tial  discussion  of  international  affairs,  or 
in  any  way  lead  to  the  truth  of  a  much 
vexed  question.  But  at  any  rate  Mr.  Lee 
was  happy.  Even  before  the  institute 
came  to  its  close  prominent  business  men 
of  the  United  States  received,  with  Mr. 
Lee’s  compliments,  nicely  printed  ac¬ 
counts  of  the  conference,  with  the  empha¬ 
sis  on  the  fact  that  this  disinterested  b^y 
favored  recognitions  of  Russia.  It  seems 
incredible  that  the  officers  of  the  institute 
should  be  so  naive  as  not  to  realize  that 
Mr,  I..ee  would  use  the  institute  simply 
as  a  publicity  mouth-piece  to  favor  the 
business  interests  of  his  clients.” 

*  *  ♦ 

"VT OST  of  us  will  be  surprised  to  learn 
that  Prexy  Garfield’s  famed  institu¬ 
tion  is  in  such  a  sad  plight,  but  I  am 
pleased  to  see  some  awakening  in  this 
country  to  the  menace  of  the  public  rela¬ 
tions  counselor  racket.  If  there  is  in  the 
business  of  professional  world  anything 
more  fantastic  than  the  business  of  the 
Lees  and  the  Bernays  it  has  escaped  this 
observer.  Often  I  have  wondered  why  it 
is  that  novelists,  playwrights,  humorists 
and  serious  commentators  overlook  these 
cunning  manipulators  of  public  opinion 
as  character-material  of  the  first  quality. 
What  a  chance  for  a  best-selling  story  or 
uproarious  farce  comedy.  At  least  the 
historian,  trying  to  account  for  all  of  the 
weird  things  that  are  happening,  might 
take  a  glance  behind  the  scenes  at  the 
spectacle  of  a  press  agent,  for  a  fee.  lead¬ 
ing  a  nation  around  by  the  nose.  But  as 
a  piece  of  humor  it  seems  to  me  that  the 
public  relations  chaps  are  ideal  subject 
material.  No  situation  is  funnier  than 
that  which  depicts  a  spry,  self-serving, 
brassy  individual,  single-handed  and 
alone,  dominating  a  bnobish  mass.  Why 
do  contemporary  writers  neglect  it? 


*  *  * 


^  HE  rush  of  devoted  friends  to  editor- 
ial  offices  to  “give”  the  editor  a  “good 
news  story”  is  in  part  explained  by  the 
following  excerpt  from  a  letter  broa^ 
cast  by  the  press  agent  of  the  Dixie 
Radio  Company,  to  authorized  Atwater 
Kent  radio  distributors :  “We  are  enclos¬ 
ing  a  matrix  (2  cols,  by  7  inches)  for 
your  use  in  getting  some  free  publicity 
on  the  3.000,000th  Atwater  Kent  radia 
This  picture  shows  Mr.  Kent  being  pre¬ 
sented  with  a  watch  and  chain  by  Mr. 
Louis  Buehn,  Atwater  Kent  distributor 
in  Philadelphia.  The  chain  contains  83 
links,  representing  the  83  Atwater  Kent 
distributors.  We  believe  that  if  you  wul 
take  the  matter  up  immediately  with  the 
editor  of  your  local  paper  he  will  b* 
glad  to  run  it  for  you  as  a  news  item. 
*  *  * 


'T'HIS  exhibit  is  but  one  of  hundreds  of 
such  mischievous  stunts  that  the  plsy* 
ful  ballyhoo  gentry  is  forcing  on  editors 
every  day  or  week.  Naturally 
refuse  to  publish  such  dreary_  stuff,  ^ 
local  dealers,  deluded  into  thinking  this 
real  “news,”  form  and  hold  resentm«ts 
against  the  newspaper.  We  might  for¬ 
give  a  p.  a.  when  he  is  clever,  but  whw 
the  best  stunt  he  can  frame  is  a  wat® 
presentation,  editorial  temj^r  may  easily 
tremble  on  the  brink  of  violence. 


